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Message f rom  t he Direct or

Happy Autumn to everyone! Great 
time of year with lots of fall seasonal 
activities from harvesting of crops to 
agritourism taking place in our 
wonderful City. Let?s support our 
farmers and take the opportunity to 
visit one of the agritourism farms and 
shop local for produce. The holidays 
are coming, making this a good time 
to serve farm to table delights that 
were source locally.

The Farmers Market has several 
theme events taking place this fall with 
Harvest Fair on October 14th, Fall 
Festival on November 4th, and Santa?s 
Workshop on December 2nd. Great 
time to come out and enjoy the day at 
the Market;  shop the many local 
crafters that take part in each event.  
It?s a perfect opportunity to find some 
unique gifts for the upcoming holiday 
season.

The Hoe Down season will come to an 
end at Farmers Market on Friday, 
October 27th so it 's not too late to 
come out and enjoy an evening of 
music and maybe dance a litt le.

As always, let?s all have a healthy, safe, 
and productive fall season.  

https://agriculture.virginiabeach.gov/
https://agriculture.virginiabeach.gov/
mailto:jdavis@vbgov.com


On August 3,  2023  the Virginia 
Agriculture Expo took place on 
Land of Promise Farms.  The event 
was blessed with wonderful 
Viriginia Beach weather and drew 
a large crowd of visitors from 
around the state, as well as 
northeastern North Carolina.  The 
event show cased 90 plus event 
exhibitors and sponsors 
displaying equipment, products 
and technologies and all things 
related to agriculture.  As part of 
the event the Governor of Virginia, 
Glenn Youngkin and Virginia?s 
Secretary of Agriculture and 
Forest, Matt Lohr both addressed 
the large crowd and visited with 

        VIRGINIA AG EXPO HELD AUGUST 
3RD  AT LAND OF PROMISE FARMS - 

IT WAS AMAZING! 



VIRGINIA AG EXPO - CONTINUED 
the attendees.  It was a 
great day to showcase 
agriculture in Virginia Beach 
and the State.  The August 
3rd date marked the 
ten-year anniversary since 
the event was held here in 
Virginia Beach.  The event 
was so successful back then 
it was time for a repeat 
performance in 2023.  The 
event here in Virginia Beach 
demonstrates commitment 
the agricultural community, 
the City and the State has to 
keeping agriculture a key 
industry.  

Thank you for all who took 
part and attended.

The Rural Her it age Cent er , along 

Photos by Mike Parrish, Unit Coordinator & Agriculture and Natural Resources Extension Agent for Dinwiddie County



Julia Hillegass, ARP Coordinator 
Direct: 757-385-8697 | Fax: 757-385-5684 | Mobile: 757-536-5469

jhillegass@vbgov.com

AGRICULTURE RESERVE PROGRAM (ARP)

How is t he Value of  Proper t y Det erm ined in t he Agr icult ural Reserve 
Program ?

Many prospective clients are still somewhat at a loss on how the value of development rights on a 
parcel or series of parcels is determined.  Several factors are considered.  Soils, road frontage and 
total acreage all play a role.   These aspects are reviewed by both Planning and Agriculture staff 
members to determine the ?by right? development potential of the property in the application.

After those parameters are documented, the City contracts with an independent real estate 
appraiser to determine the ?Fair Market Value? of the property.   This value is established by using 
comparable sales of property in the area.   After the value is determined, the City will offer the 
difference between the full fair market value and the agricultural value of the property.   This is 
what we call the value of the ?development rights.?   The City pays tax-free interest payments for 
25 years on the principal amount and the principal is paid in one lump sum at the end of 25 years.

Payment Plan Example:

A 100-acre farm valued at $10,000/acre would yield a fair market value of $1,000,000:

$1,000,000 Fair market value ($10,000 per acre)

- $180,000 Agricultural value ($1,800 per acre) is withheld since the landowner retains ownership  
of the property

$ 820,000  Purchase pr ice of  t he developm ent  r ight s

Compensation for selling the development rights on this farm example would be:

$820,000 at 4.50% interest*      =  $ 36,900 tax-free interest paid per year

$36,900 per year for 25 years  =  $ 922,500 total interest paid, tax-free

TOTAL COMPENSATION          =  $ 922,500 (total interest payments)

+ $ 820,000 (lump sum principal payment)

$1,742,500 TOTAL COMPENSATION

It is important to remember that the payment of the principal will be subject to whatever the 
current capital gains rate is at the time of final payment and you should consult your tax advisor 
to plan accordingly.

* A floor interest rate is established when the offer letter is sent.  At closing, the interest rate that is paid 
for 25 years is the greater of the floor rate or the current day?s market.  Semiannual tax-free interest 
payments are made on June 1 and December 1 each year, therefore, in this example you would receive 
$18,450 in June and another payment of $18,450 in December.  Interest rates have remained steady 
above 4.5% in recent months, so it is a great time to consider ARP as an investment tool for your family.

http:// jhillegass@vbgov.com
http:// jhillegass@vbgov.com
http:// jhillegass@vbgov.com
http:// jhillegass@vbgov.com
http:// jhillegass@vbgov.com
http:// jhillegass@vbgov.com
http:// jhillegass@vbgov.com
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http:// jhillegass@vbgov.com


OUR RURAL COMMUNITY 
Jenny McPherson, Rural Community Coordinator

Direct: 757-385-8637 | Fax: 757-385-5684 | Mobile: 757-635-5824
jsmcpher@vbgov.com

Happy Fall everyone.  Our farmers are busy in the fields harvesting their crops, so please 
be patient and mindful of farm equipment moving along our roads as you travel.  I hope 
you will take a moment to be thankful for their hard work and dedication to provide for all 
of us.  Our area has several farms that are open to the public for pumpkin sales, hayrides, 
corn mazes, and lots of fun activities for the family.  So, take time to enjoy!

The Farmers Market hosted our Apple Extravaganza event on September 16, and it was a 
beautiful day to start our fall season.  We even saw the Blue Angels fly over the Market for 
the Oceana Air Show.  The Butterfly Society of Virginia hosted their fall plant sale which 
was very popular once again.  I wanted to thank the Master Gardeners for always taking 
part in our events and sharing information with our visitors in our educational gardens 
and the Rural Heritage Center.

Farmers Market is ready for Fall.  
Come and see us.

http://jsmcpher@vbgov.com


UPCOMING EVENTS - FARMERS MARKET 

We have several crafters that are getting 

together for the 1st Sunday of the Month Ar t  
Market s.  Please come out to shop with them 
and our merchants on October 1, November 5, 
and December 3.  

There will be a special Halloween Ar t  Market  
and Cost um e Par t y on October 21.

Com e join us for  our  
rem aining Fr iday Night  

Hoedowns of  t he season:

October 6 - Dallas Band

October 13 - The Country 
Rockers

October 20 - Timeline

October 27 - RawBeeT?s

Harvest  Fair  is just around the corner 
on October 14 from 10 a.m.- 4 p.m.  We 
will have a coloring contest for the kids 
and plenty of pumpkins for purchase 
from our merchants.

I hope that you can also join us on 

November 4 for Fall Fest ival  and 

December 2 for Sant a?s Workshop .

Please check out the Farmers Market 
Facebook page for more information at 
www.facebook.com/vbfarmersmarket or 
call the Market Office at 757-385-4388.

I hope everyone has a successful harvest 
season, a Happy Thanksgiving, and a 
Merry Christmas with your family!

-Jenny

http://www.facebook.com/vbfarmersmarket


COMING UP SPECIAL EVENTS AT FARMERS 



RURAL HERITAGE CENTER
Kristine Michael, Program Educator

Direct: 757-385-4388 | Mobile: 757-472-5396
kmichael@vbgov.com

Gardening has become one of the most popular hobbies in America.  18.3 
million new gardeners were inspired during the lock downs.  Since then, 
Americans have spent billions of dollars on gardening supplies including 
tools, seeds, fertilizer, soil, lights and even hydroponic kits and tents 
forindoor growing.  This trend seems to be continuing, perhaps as food costs 
rise because the average American garden produces over $600 worth of food!  
Eat the fruit of your labor while enjoying the beauty of its growth.

I read  that children involved in growing vegetables are more willing to eat 
them. Children who walk among the Children?s Educational Garden at the 
Farmers Market are very likely to pull a yard long bean off the vine and 
happily chomp it down.  As the new school year begins, teachers are booking 
their Fun on the Farm Field Trips all the way through next Spring!  I?m noticing 
new groups and schools that have never been before. The excitement is 
spreading and the gardening/agriculture trend is reaching our children.  Many 
as young as Pre-K and kindergartners already have basic knowledge of the 
benefits of earth worms, the importance of honeybees and other pollinators, 
recycling, etc., thanks to involved parenting and teachers who have begun 
implanting garden projects into their curriculum's.

Cardinal Vine Zinnias

http://jsmcpher@vbgov.com
http://jsmcpher@vbgov.com
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Hyacinth Vine over Chicken Coop

Welcome to the Children"s Educational Garden at Farmers Market

Penelope promotes Fun on the Farm

Kiss Me over the Garden Gate in the rain garden

Besides gardening, another trend Americans are 
flocking to are Chickens. According to the 
American Pet Products Association, more than 12 
million people in the U.S have their own backyard 
chickens.  We will begin the embryo project with 
the Virginia Beach 4-H this Spring where we will 
incubate fertilized chicken eggs and observe the 
hatching and growth of the baby chicks, teaching 
kids the science of life.  Select classrooms and 
schools are involved with their own classroom 
incubators.



Fun on t he Farm  in Act ion

Penelope (the chicken) promotes Fun on Kristine teaching the children about the Worm Box





Virginia Cooperative Extension programs and employment are open to 
all, regardless of age, color, disability, gender, gender identity, gender 
expression, national origin, political affiliation, race, religion, sexual 
orientation, genetic information, veteran status, or any other basis 
protected by law. An equal opportunity/affirmative action employer. 
Issued in furtherance of Cooperative Extension work, Virginia 
Polytechnic Institute and State University, Virginia State University, and 
the U.S. Department of Agriculture cooperating. Edwin J. Jones, Director, 
Virginia Cooperative Extension, Virginia Tech, Blacksburg; M. Ray 
McKinnie, Administrator, 1890 Extension Program, Virginia State 
University, Petersburg.

THE FOLLOWING PAGES ARE
FROM

 THE VIRGINIA BEACH STAFF 
 OF

 THE VIRGINIA COOPERATIVE EXTENSION.



AGRICULTURE AND NATURAL RESOURCES
Roy D. Flanagan, Extension Agent

    Direct: 757-385-8139 | Fax: 757-385-5684 | Mobile: 757-641-1434  
RFlanaga@vbgov.com  

Whether on the farm or in your garden, cover crops can serve many purposes and are great tools 
to address some needs.  This is meant to be a snapshot into the benefits of cover crops and show 
a calendar of proper planting dates for our area that may be of use to some of you.  I am in no way 
suggesting that this is a total how to guide on cover crops or inclusive of all the upsides and 
downsides of utilizing cover crops.

At  t heir  m inim um  t hey:

1.  Protect your soil from raindrop impact (the greatest cause of soil erosion)

2.  Take up residual nutrients from previous crops and hold them for future crops

Cover  crops can also:

1. Add nutrients to the soil if they are legumes (plants that fix nitrogen from the 
atmosphere)

2.  Break hard pans with their roots, thus also leaving channes for future crops roots to 
travel down in search of water or in times of abundant rain, leave channels for water to flow 
out of your growing area down.

A few  downsides:

1.  If not terminated at the right stage, they can lock up those captured nutrients to the point 
where they will not be available for multiple months to a year.

2.  Depending on the season, the cover crop can utilize all soil moisture and if rain does not  
come before you plant your actual crop, that would leave you planting in soil conditions that 
are too dry for your next crop to get off to a good start. (If irrigating this is a none issue.)

COVER CROPS

Source:  https://southerncovercrops.org/cover-crop-resource-guide/row-crops/coastal-plain/planting-and-managing-cover-crops/planting-dates/

http://RFlanaga@vbgov.com
https://southerncovercrops.org/cover-crop-resource-guide/row-crops/coastal-plain/planting-and-managing-cover-crops/planting-dates/


 HORTICULTURE
Andrea Davis, Horticulture Extension Agent

Direct: 757-385-8157 | Fax: 757-385-5684 | Mobile: 757-359-1913  
ADavis@vbgov.com

Are you cur ious about  insect s ? t he good and t he bad ? in 
your  landscape?
Join us the Sout heast  Hok ie BugFest  on October 14, 2023, from 10:00 a.m-2:00 p.m. at 
Lafayette Park, 3500 Granby St., Norfolk. This family-friendly event will allow you to learn why we 
need these creatures, how to find them and how to attract or discourage them. Come see the 
many vendors including live insect displays, vermicomposting, and ?bug treats? and participate in 
an insect scavenger hunt, seed giveaway, and children?s activities.  This year we will also be 
joined on-site by the City of Norfolk Arbor Day Celebration as well as the Norfolk Master 
Gardener Plant Sale.

As t em perat ures begin t o cool, t ake advant age of  al l 
of  t he t h ings you can do in your  lawn and landscape. 
You can learn m ore about  gardening in Ham pt on 
Roads t hrough our  m any event s and resources.

Bat s aren?t just decorations for Halloween; they are an 
important part of our ecosystem. Learn more with Leslie 
Sturges, President of Bat Conservation & Rescue of 
Virginia, as she discusses bat habitat, how our gardens 
can support them, and the pest control benefits bats 
provide. Her presentation will be held live via Zoom on 
October 16 at 7:00 p.m. The link will be available at 
https://www.vbmg.org/. If you can?t make it, the 
presentation will be recorded and available at 
https://www.vbmg.org/gt-recordings.html along with our 
other 2023 Gardening Talks.

mailto:ADavis@vbgov.com
https://www.vbmg.org/
https://www.vbmg.org/gt-recordings.html


Hor t icult ure - continued

AS WE NEAR THE YEAR?S END, EVALUATE YOUR 
LAWN AND LANDSCAPE. 

How did your  plant s per form  t his year? 

Did you face any pest  issues?

What  changes w il l  you m ake for  2023? 

For our Green Industry professionals, we will be offering 
commercial pesticide re-certifications classes starting in 
November 2023 for those who expire in June 2024. 

We will offer multiple sessions prior to June 30, 2024. 

Check our website at 
https://virginia-beach.ext.vt.edu/programs/horticulture.html 

for event details and contacts for registration.

Com m ercial Pest icide Re-Cer t if icat ions

Let the VCE Master Gardener Volunteers help you with these and other gardening 
questions. 

Our Extension Master Gardeners are available to help you by phone at 757-385-8156 
or email vbmghelp@vbgov.com.

Rain Bar rel Workshop Com ing Up Soon

Consider adding a rain bar rel  to your home and garden to 
capture rainwater and provide a free source of water for your 
plants. 

At our workshops you?ll learn about our local water systems and 
make a rain barrel to take home. 

You can register for our last 2023 event on Oct ober  7 event at 
https://www.vbmg.org/rain-barrels.html.

https://virginia-beach.ext.vt.edu/programs/horticulture.html
https://www.vbmg.org/rain-barrels.html


FAMILY AND CONSUMER SCIENCES
Karen Munden, Unit  Coordinat or , Senior  Ext ension Agent

Im m ediat e Past  President , Nat ional Ext ension Associat ion of  Fam ily 
& Consum er  Sciences

Direct : 757-385-4263 |  Main: 757-385-4769 |  Fax: 757-385-5684  
km unden@vbgov.com   or  km unden@vt .edu

What  Type of  Shopper  Are You?
Have you ever  t aken t he t im e t o t h ink  about  why and how you spend your  m oney?

Have you ever  not iced yourself  spending m oney on it em s you really did not  need or  
shopping because you had not hing bet t er  t o do?

According to a study published by Clemson University, there are six types of shoppers.  

The shoppers include Bargain Shoppers, Emotional Shoppers, Get-Even Shoppers, Status-Seeking 
Shoppers, Wishful Shoppers, and Satisfied Shoppers.  At various times you could exhibit the 
characteristics of different shoppers.  However, many of us have one or two dominant shopping 
traits that reveal the type of shopper we really are.  If you are unsure about your dominant 
shopping characteristic answer the following questions honestly.  Respond to the questions either 
Often, Sometimes, or Almost Never.

1. I enjoy sales so much that I purchase things I don?t need or use.

2. I feel I am beating the system when I get items on sale or at a discount.

3. I am more interested in getting a bargain than what I buy.

4. I shop to make me feel better when I am unhappy or depressed.

5. I buy things I don?t need to make me feel better.

6. I buy items when I am having a bad day.

7. I purchase items because I know it will annoy someone else.

8. I purchase items that I soon complain about or make me unhappy.

9. I feel neglected, so I purchase something even if I don?t like it.

10. I am willing to pay more for items that make me stand out from the crowd.

11. I buy things that make me feel important.

12. I pay extra to get exactly what I want.

13. I purchase products that claim to hide my age.

14. I buy products that promise to make me feel younger, sexier, or better-looking.

15. I buy items to be more appealing to others.

16. I do comparison shopping and gather all the facts before I make a purchase.

17. I use facts and ignore marketing ads when I shop.

18. I have a strategy for shopping and purchasing items according to my plan.

http://kmunden@vbgov.com
http://kmunden@vt.edu


FAMILY AND CONSUMER SCIENCES
cont inued - What  Type of  Shopper  Are You?

If you responded often to two or more for questions 1 to 3,  you may show traits of a 
Bargain Shopper.  Bargain Shoppers are more interested in getting the items on sale or at 
a discount instead of what the item is or if it is truly useful.  They may feel that they are 
beating the system when they are able to get items at a discount.

If you responded often to two or more for questions 4 to 6, you reveal traits of being an 
Emotional Shopper.  Emotional Shoppers are individuals who purchase items in hopes 
that the item will brighten their day and make them feel better.  The shopper may find 
that buying the item boosts their spirit, but this may be very costly.  

Questions 7 to 9 with two or more responses of often reveals the Get-Even Shopper. 
Get-Even Shoppers often purchase items that will annoy others even if they cannot use 
the items.  Sometimes individuals may feel neglected, they work hard, and no one notices, 
so they may purchase items to feel rewarded.  

If you answered often to two or more for questions 10 to 12 you may exhibit 
characteristics of Status-Seeking Shoppers.  Status-Seeking Shoppers are individuals who 
purchase items to be recognized as being special.  Individuals will only shop for 
brand-name items when the store brand is less expensive and may have similar quality.  

Responding often two or more times to questions 13 to 15 reflect the Wishful Shopper.  
Wishful Shoppers usually purchase items that promise to make them look and feel 
younger and more attractive.  

Lastly, if you responded often to two or more to questions 16 to 18 you are classified as a 
Satisfied Shopper.  Satisfied Shoppers generally shop around to ensure they get the best 
value for the items that they really need and use.

Knowing your dominant shopping characteristics can assist you when developing a 
Spending/Savings plan to make wise buying decisions and stay within your household 
budget.  The plan can be beneficial when you are most vulnerable to exhibit shopping 
characteristics other than the Satisfied Shopper.  

For additional Financial information and resources contact your local Family and 
Consumer Sciences Agent at 757-385-4769.

 



Jerome Lawrence, Adult EFNEP/SNAP-Ed Program Assistant 
 Direct: 757-385-8154 | Main: 757-385-4769 |  Fax: 757-385-5684  

jlawren@vbgov.com/tyelaw@vt.edu  

      FAMILY AND NUTRITION 
               PROGRAM

http://lwilcox@vbgov.com
http://lwilcox@vbgov.com
mailto:tyelaw@vt.edu
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