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TRAVEL MARKETING

CAMPAIGN UPDATE

e During the month of December, the Tempest team optimized the Old Senator is Worth a Visit
blog.

e The team also review and optimized content ahead of Valentines Day. This included making
optimizations to the Romance in St. Augustine and Ponte Vedra blog, as well as Itinerary:
Three Days of Romance in St. Augustine and Ponte Vedra blogs.

e The team created and deployed your December email: Give the Gift of Experiences this
Holiday!

e The team planned for content to review and optimize during the first quarter of the new

year.
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TRAVEL MARKETING

SITE PERFORMANCE
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TRAVEL MARKETING

TOP-LEVEL PERFORMANGE

Compared to 2019, website performance is still up and is comparing similarly to
last year.

188,271 Visits to Website 001 50 Average Time on Site
146,929 Users 75190/0 New Sessions
312,868 Pageviews 52220/0 Bounce Rate

166 Pageviews per Visit 30090/0 50% Scroll Depth



L tempest

TRAVEL MARKETING

KEY PERFORMANGE INDICATORS

Compared to 2019, partner referrals increased 32 percent

426 Requests for Physical Guides
121 eNewsletter Signups
19,214 Clicks on Partner Listings

1,71 9 BookDirect Clicks
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TRAVEL MARKETING

SESSIONS

Visits captured by the website was comparable to last year and increased 32 percent compared to

2019.
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TRAVEL MARKETING

TOP TRAFFIC SOURGES

The City of St. Augustine and Facebook drove strong traffic in December.

google / organic

(direct) / (none)
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google / cpc
m.facebook.com / referral
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TRAVEL MARKETING

PARTNER LISTING CLICKS

In December, tour partners received great engagement.

The Tasting Tours

St. Augustine Land & Sea Tours
St. Augustine Eco Tours
Florida Water Tours

Red Boat Tours

The Black Raven

Schooner Freedom Charters

St. Augustine Visitor Information Center & Historic
Downtown Parking Facility

Old Town Cycle Cruise

The Castillo Craft Bar & Kitchen
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TRAVEL MARKETING

ORGANIC PERFORMANCE

rch contributed 62 percent of the rall website visitatio

117,688 visits to Website 00205 Average Time on Site
88,997 Users 73640/0 New Sessions
198,524 Pageviews 47370/0 Bounce Rate

169 Pageviews per Visit
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TRAVEL MARKETING

ORGANIC SEARCH

Organic search traffic increased 53 percent year-over-year and increased by 68 percent compared to
December 2019.
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TRAVEL MARKETING

TOP LANDING PAGES

Compared to December 2019, Nights of Lights is up 22 percent and Christmas is up 107

percent.

www.floridashistoriccoast.com/nights-lights/
www.floridashistoriccoast.com/events/holidays/christmas/
www.floridashistoriccoast.com/
www.floridashistoriccoast.com/things-to-do/free/

www.floridashistoriccoast.com/noches-de-luces/

www.floridashistoriccoast.com/nights-lights/nights-of-lights-
free-shuttle/

www.floridashistoriccoast.com/blog/new-years-eve-hot-
spots/

www.floridashistoriccoast.com/blog/whats-open-for-the-
holidays/

www.floridashistoriccoast.com/events/nights-of-lights-
grinchmas-ride/

www.floridashistoriccoast.com/visitor-info/parking/
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TRAVEL MARKETING

SESSIONS BY CITY

Compared to 2019, New York increased 132 percent and Gainesville increased 137 percent.

@ Orlando-Daytona Beach-Melbourne FL
@ Jacksonville FL

@ Tampa-St. Petersburg (Sarasota) FL
@ Miami-Ft. Lauderdale FL

@ Atlanta GA

@ Gainesville FL

@ New York, NY

@ West Palm Beach-Ft. Pierce FL

@ Charlotte NC

@ Tallahassee FL-Thomasville GA




