
By staff and wire reports

MOJAVE — It appears likely that
the private-company race into
space, not to mention the $10 mil-
lion prize that goes with it, will be
won by a team fronted by Microsoft
founder and billionaire Paul Allen.
SpaceShipOne is halfway to win-
ning the prize after a successful
space flight on Tuesday.

The team announced they were

“Go for Launch” in July at Santa
Monica Airport. 

SpaceShipOne, which was
piloted by Michael Melvill on
Tuesday when it reached an alti-
tude of 64 miles above the earth, is
expected to make a second trip
over the next week to claim its
lofty prize. Its primary competitor
— powered by the da Vinci
Project in Canada — scrapped a
planned flight for Saturday due to

the “availability of a few key com-
ponents and their integration into
the overall space flight program,”
according to a statement. 

Dr. Peter H. Diamandis, of
Santa Monica, serves as chairman
and founder of the X PRIZE
Foundation, which is overseeing
the race. The $10 million Ansari X
Prize was established to reward
the first craft to safely complete
two flights to an altitude of at least

328,000 feet, or 62 miles, within a
14-day span.

The prize was designed to
reflect the spirit of the “Orteig
Prize,” a $25,000 sum claimed by
famed aviator Charles Lindbergh
when he beat out eight competing
teams that had spent in excess of
$400,000 attempting to cross the
Atlantic Ocean. Similar to the cur-
rent $10 million, the Orteig prize

BY GENEVA WHITMARSH
Daily Press Staff Writer

CITY HALL — A unanimous
move by elected officials here this
week might discourage high-profile
chain stores from setting up shop on
the Third Street Promenade.

The City Council voted Tues-
day in favor of limiting the
frontage of any new or expanding
retail stores to 50 linear feet, and
setting up a process to allow larg-
er frontages for such uses as bowl-
ing alleys, skating rinks and con-
vention and conference facilities.

The law, which was previously
in effect as an interim ordinance,
essentially discourages chain stores,
which typically demand large
spaces and a lot of window space.
And while many feel chain stores
have led to the homogenization of
the Promenade, others contend that
they are driving its success.

Council members have said in
the past that their concern relates
to stores whose frontages are too
large for the Promenade and there-
fore alter the visual character of
the street. The larger businesses

also cut down on available space
and limit the number of stores
available to shoppers.

“I think the health of the Prom-
enade and — by extension — the
health of the downtown is a func-
tion of having a healthy mix of
businesses,” said City Councilman
Mike Feinstein. “The ongoing
consolidation of smaller spaces
into larger ones … is a threat to the
diversity and uniqueness that
helps make the Promenade a
draw.”

City Councilman Ken Genser

said the law is “intended to dis-
courage large national chains that
need a lot of frontage.”

The original Third Street Mall
was primarily a pedestrian retail
mall whose failure to attract resi-
dents and visitors threatened the via-
bility of the downtown area. In
response, city officials embarked
upon an extensive planning and
community participation process
which culminated in the adoption of
the “Third Street Mall Specific
Plan,” now called the “Bayside

Forty years ago, on Oct. 1, 1964, the
Free Speech Movement was launched at
the University of California at Berkeley. 
■ In 1800, Spain ceded Louisiana to
France in a secret treaty. 
■ In 1885, special delivery mail service
began in the United States. 
■ In 1896, the U.S. Post Office estab-
lished Rural Free Delivery. 
■ In 1908, Henry Ford introduced the
Model T automobile to the market. 
■ In 1949, Communist Party Chairman
Mao Tse-tung raised the first flag of the
People’s Republic of China during a cer-
emony in Beijing. 

In November, Michael Patrick Mikitka,
35, was arrested and charged as the
man who had held up six banks in one
week in the Pittsburgh area, including
one in which he had written the holdup
note on a check issued to him when he
opened his account. In the final rob-
bery, at the PNC Bank in Wilkinsburg,
he was on his way out the door when
the security guard said that the teller
needed to see him again, and as he
walked back in, the doors locked, and
the guard grabbed him. Pending trial,
Mikitka was sent to drug rehabilitation,
but he left the facility on Dec. 22 and
was re-arrested the same day when
he allegedly robbed the same National
City bank that he had robbed twice
during his November spree.

FRIDAY, OCTOBER 1, 2004 Volume 3, Issue 277

A newspaper with issues

FR
EE Santa Monica Daily Press

Horoscopes
Stay close to home, Pisces 2

Local
A helping hoof 3

Surf Report
Water temperature: 68° 3

Opinions
The straight poop 4

Entertainment
Rung burn at box office 8

State
The race is on 11

National
Mining their business 11

Crossword
41 Down: Zsa Zsa’s sister 12

Classifieds
Get to work 13

Service Directory
Work to get 15

INDEX

NEWS OF THE WEIRD
B Y  C H U C K  S H E P A R D

TODAY IN HISTORY

SUPER LOTTO
22  42  20  46  28
Meganumber: 14
Jackpot: $7 Million

FANTASY 5
8  11  29  31  37

DAILY 3
Daytime: 3 8 6
Evening: 3 6 2

DAILY DERBY
1st: 03 Hot Shot
2nd: 01 Gold Rush
3rd: 12 Lucky Charms
RACE TIME: 1:43.95

DAILY LOTTERY

Jacquie Banks

Your local Realtor since 1987

310.586.0342

TAXES
ALL FORMS • ALL TYPES • ALL STATES

AUDITS • BACK TAXES • BOOKKEEPING • SMALL BUSINESS

SAMUEL B. MOSES, CPA
(310) 395-9922

429 Santa Monica Blvd. Ste. 710
Santa Monica 90401

Calm before the storm

Carolyn Sackariason/Daily Press
The Santa Monica High School Junior Varsity Vikings (foreground) warm up prior to taking on
the visiting St. Monica’s Mariners (back) on Thursday afternoon at the Samohi campus. The
Vikings routed the Mariners, 52-0. The varsity teams from both schools play tonight at Santa
Monica College’s Corsair Field at 7 p.m. — the first time the rivals will vie for a trophy.

Chain reaction: Council limits stores

See CHAIN GANG, page 6

‘X’ game: Private rocketship team eyes $10 million

BY GENEVA WHITMARSH
Daily Press Staff Writer

CITY HALL — Officials here jump-started efforts this
week to allow local car dealers to expand their business-
es into nearby residential parking lots.

City Council members are considering a new law
which would allow local car dealers to use residentially
zoned lots near and within their dealerships. The council
unanimously took steps to approve an interim ordinance,
a related environmental analysis and a public hearing on
the subject, the date of which has yet to be set.

Auto dealers, which accounted for a fifth of the city’s
nearly $28 million in projected sales tax revenue this
year, have long argued that they can’t expand, have little
room to operate and have no parking for their employees,
customers or inventory.

Residents, on the other hand, complain about such
things as general noise, lighting, lack of parking, the
unloading of new cars, test-drives through their respec-
tive neighborhoods and the noise of repair work.

“It was imperative we did this because it helps the car

City kickstarts
efforts to alleve
parking woes

See WHEELS AND DEALS, page 7

See SPACE COWBOYS, page 10
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LIBRA (Sept. 23-Oct. 22) 
★★★★ You’re not being honest with yourself

about a key relationship. You would prefer to delude your-
self and stay in your fantasies. Ultimately, this could cause
you more of a problem. Listen to a financial adviser. Be
practical. Tonight: Be a duo.

SCORPIO (Oct. 23-Nov. 21) 
★★★★ Others run with the ball.

Meanwhile, you might be thinking of something
other than the matter at hand. Realize that it would
be better if you were present in the moment. Get
with the program, at least at work! Tonight:
Christen the weekend with friends.

SAGITTARIUS (Nov. 22-Dec. 21) 
★★★★★ You have a sixth sense about

what might be going on. You might even know
when something is going to happen before it does.
Resist getting into conversations and diversions
until you clear out your work. Tonight: Off to the
gym or take a walk.

CAPRICORN (Dec. 22-Jan. 19) 
★★★★★ Your ingenuity helps you clear out the

door early for the weekend. You might even ask some co-
workers to join you for a glass of bubbly and nibbles.
Socializing might be more costly than you think. Tonight:
Be a true Goat with money.

AQUARIUS (Jan. 20-Feb. 18) 
★★★ You confuse others, especially those

close to you. Your family and close friends might
be scratching their heads at what you do out of the
blue. You might consider the impact of your impul-
siveness. Let your creativity flow. Tonight: Buy a
table fountain on the way home.

PISCES (Feb. 19-March 20) 
★★★★ You might be worried or concerned about

a private matter that you aren’t dealing with. Your actions
and words might reflect inner concerns more than you
realize. Use kid gloves with anyone you meet today.
Tonight: Stay close to home.

JACQUELINE BIGAR’S STARS The stars show the kind of day you’ll have:

★★★★★-Dynamic   ★★★★-Positive   ★★★-Average   ★★-So-so   ★-Difficult

Bye Bye Kitty

ARIES (March 21-April 19) 
★★★ Vagueness gets to you, as you are

bold and direct. Unfortunately, not everyone man-
ifests those traits. In fact, a friend could waffle to
such an extent that you toss your hands in the air
in frustration. Resist expressing your feelings, and
help this person clarify his or her words. Tonight:
Organize your CDs, music, etc.

TAURUS (April 20-May 20) 
★★★★ You are the cat’s meow, with the excep-

tion of perhaps one person — so you think. Someone
pivotal in your life might be the victim of misinformation
or be confused. Your magic really does work on him or
her. Tonight: Strive for clarity at work, at home and in
communication in general.

GEMINI (May 21-June 20) 
★★ You could be confused by what you

are hearing. Don’t take someone’s comments
personally; rather, understand that he or she
might be feeling bad about him- or herself.
Maintain a low profile as you figure out what is
going on. Tonight: Do something just for yourself.

CANCER (June 21-July 22) 
★★★★ You might be well-rewarded by

your efforts in a meeting or with a group. A key
individual in your life might not be reading infor-
mation correctly. Confirm facts and figures here.
Be indulgent of others’ failures. Tonight: Go shop-
ping or join friends to play a game.

LEO (July 23-Aug. 22) 
★★★ You might think you understand

what is going on, but in reality, you don’t. The
issue might not be you, but the confusion that
surrounds others. They might be deceiving or
confusing themselves. You are reacting to their
persona. Tonight: Work late.

VIRGO (Aug. 23-Sept. 22) 
★★★★ Your vision about what might

work certainly doesn’t coincide with that of asso-
ciates. You might need to find a mutually accept-
able solution. Know that you have the wherewith-
al to do it. Find an expert. Stay intellectual; refuse
to become emotional. Tonight: Split work ASAP.
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AWARD WINNING
BEER SELECTION

29 Beers on Draught

HAPPY HOUR 4-6PM    Monday thru Friday

PLAN YOUR NEXT PARTY 
ON THE PATIO

2911 Main Street • Santa Monica • 11:30am - Midnight Mon-Sun
Telephone 310.314.4855 • www.libraryalehouse.com

$5.99 Burger Monday!!!
Your choice of:

Ahi • Salmon • Boca
Garden • Turkey • Beef

$20 FLAT FEE TO LAX
with ad only

SAVE MONEY!
IT’S AS 

EASY AS...

SUMMER MEANS WINDOW TINTING

$50 OFF ANY TINT JOB OVER $250

$25 OFF ANY TINT JOB OVER $60
W/mention of these ads. These offers not valid w/any other offers.

AUTOSOUND • INCAR VIDEO • SECURITY • TINTING

BRING A FRIEND AND SAVE
Buy one sandwich, salad, or entree

and get a second item of equal value or
less for 50% off. Offer applies to take

out orders only.
Offer expires September 30, 2004. Offer valid only upon presentation of this ad. 

BREAKFAST • LUNCH • TAKE OUT

313 Wilshire Blvd. Santa Monica • California

Hours: M-F 8-5  Sat 10-5

310-656-0012
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boards  •  wetsuits
swimwear

clothing  •  accessories

12204 Venice Boulevard 
Mar Vista, CA 90066
(310) 397-8300 TEL
(310) 397-8931 FAX
www.rockerboardshop.com
info@rockererboardshop.com
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The Surf Report is sponsored by:

SATURDAY 2:00 -0.6 1:52 1.8 8:30 4.9 7:51 6.2

SUNDAY 2:35 -0.5 2:36 1.2 8:57 5.2 8:37 6.1

MONDAY 3:08 -0.3 3:17 0.8 9:24 5.5 9:20 5.9

TUESDAY 3:37 0.1 3:57 0.5 9:50 5.7 10:01 5.5

WEDNESDAY 4:05 0.5 4:36 0.3 10:16 5.8 10:42 5.0

THURSDAY 4:30 1.1 5:16 0.4 10:42 5.8 11:25 4.5

FRIDAY 4:54 1.6 5:59 0.5 11:08 5.7 N/A N/A

LOW TIDES HIGH TIDES
Morning Height Evening Height Morning Height Evening Height

Expect 3-4 ft., waist- to chest-high sets, occasionally 5 ft.,
and fair conditions. 

On Friday, the NW swell will fill in a bit more as the SW swell
slowly fades. All swells back down over the weekend. Look for a
mix of slowly fading SW swell (210-220) and an increase in steep
NW ground swell (295+300+).

Write us at wood@smdp.com and tell us what the surf is doing today
at your local break.

Today the
water Is:

68°

The Santa Monica Visitors and
Conventions Bureau for the past year and a half
has been researching how this city should be
“branded” to visitors. Focus groups have been
held in New York, Chicago and London, as
well as in Los Angeles to determine what peo-
ple think Santa Monica should be known for —
its positive aspects.

Las Vegas is known as “Sin City” and New
York is the “City that never sleeps.” Whatever
Santa Monica’s moniker will be is intended to
be used in promoting the city as a destination
place.

So this week, Q-Line wants to know, “How
should Santa Monica be branded? What
should the rest of the world know about us?”

Please don’t respond with answers like
“Home of the homeless” or “People’s
Republic of Santa Monica,” as many
already view the city in that regard.

Call (310) 285-8106 before Friday at 5 p.m.
and we’ll print you response in our weekend
edition. Please limit your comments to a
minute or less. It might help if you think about
the wording of your response first.

Since 1967
Quality  &  Value  Always!

310-399-7892
2732 Main St.

Santa Monica

Open 6am - 2:30pm Mon. - Fri.
6am - 4pm Sat. - Sun.

1/2 Priced 
Menu Omelettes

6AM-7AM
Be the Early Bird!

Design a Party with a Slice!
Specializing in Event Catering, Office Parties and Birthdays

Lunch/Office Delivery

915 Wilshire Blvd. • 310.451.SLICE(7542)

1622 Ocean Park Blvd. • 310.399.4060
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“A slice of NY in your 
own backyard.”

— Anthony Dias Blue
Bon Appetit Lifestyle

Elks lend helping hoof to troops overseas
By Daily Press staff

The Santa Monica Elks, working in conjunction with the Jack Showers
Foundation, donated $1,000 to the American Legion program to send necessities
and goodies to overseas  military personnel.  

There was another $700 collected from the Elks on hand. The check was pre-
sented to Grace and Bob Jacobs — both past commanders of Post 123. Bob Jacobs
also is a trustee in the Elks.

The program started in Bosnia and has since spread to all branches of the ser-
vices. Legionaires and Elks meet at the lodge and package the boxes. In the last few
years, more than 5,000 boxes have been sent. The Red Cross determines the areas
of need and handles the distribution.  

For contributions, send checks to Santa Monica Elks, attention R.A. Pickett at
1040 Pico Blvd., Santa Monica, Calif. 90405, or make a check out to The American
Legion Post 123 and mail it Bob Jacobs 833, 20th St., #104, Santa Monica, Calif.,
90403. Denote “Overseas Servicemen” on the check. For more information, call
Curt Curtiss (310) 645-8989.

A room with a ‘View’: Library touts Isherwood
By Daily Press staff

James White, author and executive director of the Christopher Isherwood
Foundation, presents “Isherwood — A Personal View of his Work” and leads a dis-
cussion of Isherwood’s 1964 novel “A Single Man” on Saturday, Oct. 2, from 11
a.m. to 12:30 p.m. at the Fairview Branch Library, 2101 Ocean Park Blvd. 

This year marks the 100th anniversary of the celebrated author’s birth. Isherwood
immigrated to America in 1939 and lived in Santa Monica Canyon until his death
in 1986. “A Single Man” is frequently acclaimed as the author’s finest novel, a pio-
neering work of modern gay fiction, and a quintessential Los Angeles novel.

For more information about this free public program, call the Library at (310)
458-8600, or visit the Web site www.smpl.org.

Picture perfect: SMC attracts photography program
By Daily Press staff

Santa Monica College is one of eight higher education institutions in the U.S. —
and the only public two-year college — to be picked for a new national program
designed to help students establish successful careers in commercial photography. 

The Advertising Photographers of America has announced it has developed the
“Successful Emerging Photographers” program, designed to offer tips and tech-
niques for photography students to make a smooth transition into the profession.

“We picked a few schools we thought had a great reputation,” said Bobbi Lane,
APA’s education chair. “And SMC is known as having a terrific photo program.”

The APA program, which was launched in May at the Hallmark Institute of
Photography in Massachusetts, involves an intensive one-day seminar that provides
an overview of the commercial photography industry and gives useful information
about business plans, marketing, copyright and licensing, and more.

Photography professor Ford Lowcock said the seminar at SMC will be offered
Nov. 12, and advanced students will be required to attend. He said the seminar also
will be open to other students and alumni. 

“It’s one of the best things that has been offered to our students, to get knowl-
edge of the business, and other aspects of commercial photography,” Lowcock said.

APA President George Fulton said his organization has “a grand goal to help
develop successful future photographers by inspiring them through our members’
successes.”

The other colleges confirmed for the program in 2004-05 are the Academy of Art
in San Francisco, Art Center College of Design in Pasadena, Art Institute of Atlanta,
Brooks Institute of Photography in Santa Barbara, and the Parsons School of Design
in New York. Aside from Hallmark, the program also was offered this summer at
the International Center for Photography in New York.

COMMUNITY BRIEFS
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Ayn Rand assault was all wrong
Editor:

Bravo for Jason Hadleman’s marvelous response to the latest Ayn Rand assault
on reason and historical truth (SMDP, Sept. 29, page 4).

His critique of Elan Journo’s apology for Western imperialism and racism was
right on the mark.

John Marciano 
Santa Monica

Second thoughts about visiting Santa Monica
Editor:

I just visited Santa Monica last week for the second time. Again, I was impressed
with your beautiful oceanfront city. Unfortunately, I would like to mention that your
homeless problem has doubled since I visited a year ago. I don’t know what kind of
action your city is taking, but the problem is getting worse. Politicians like to do a
lot of talking, but is anything being done?

Jim Resolute
Virginia Beach, Va. 

Judges rule on case law, not politics
Editor:

Ed Silverstein’s column, “Incites,” has come under attack by your readers for its
purported “bias” and left slant, especially its unfairness towards Christians and
Republicans. For the record, I am agnostic, a lifelong Democrat and, unlike many
of my peers in 1969-1970, I registered for the Vietnam draft. My comments are
about Ed’s Sept. 29 column.

The column states accurately that the main legacy and influence of Bush or Kerry
will be his appointments to the U.S. Supreme Court: “Kerry’s appointees ... will be
centrist judges who reflect the attitudes of the vast majority of Americans ...”

The last I heard, judges make decisions based on case law and constitutional
interpretation, not necessarily or primarily on popular public opinion. When Justice
Anthony Scalia was nominated to the highest court — he is undoubtedly one of its
most conservative members — it was “centrist,” liberal Massachusetts Sen. John
Kerry who voted to confirm Scalia’s appointment.

Richard Hilton
Santa Monica

LETTERS TO THE EDITOR

I left a job in Hollywood about a year
ago as the entertainment industry seemed
hell-bent on a race to the bottom in digni-
ty and quality. But I was naive. Soft porn,
vulgarity, sex obsession and superficiality
aren’t the sole province of the entertain-
ment media anymore. What’s loosely
referred to as the “news media” might get
to the bottom first.

The vaunted New York Times Mag-
azine dove downward Sunday with a
story on bloggers, featuring potty-mouth
Ana Marie Cox, also known as Wonkette,
pictured on the cover in what appeared to
be underwear. Cox’s references to penises
on her blowsy Web site have made her a
star.

But the New York Times didn’t come
to bury Cox and her low-brow blogger
brethren, but to praise them. “Fear and
Laptops on the Campaign Trail” began
with this tagline: “The bloggers covering
the presidential race are maverick, funny,
mostly partisan and always hypercaf-
feinated. Are they ruining political jour-
nalism or recharging it?”

The article went on to describe Cox as
having “peachy cream skin and eyes of a
very bright blue, strawberry blond hair
and a filthy mind; she likes to analyze our
nation’s leaders in their most private, ah,
parts. She has been talking this way all
her life. Until January, no one listened.
She’s the daughter of a six-foot-tall blond
Scandinavian goddess and one of the
bright young men who worked under
Robert McNamara in the Pentagon.”

It’s a real service when the New York
Times provides enlightening coverage of
people we need to know about. In this
case, it’s critical information, because
Ana Marie Cox is a rising star in the new
news media. That means, for women,
showing as much leg as possible on talk
shows — wearing the highest hemlines
and the lowest necklines. Just ask the
New York Times, Ana Marie Cox is hot! 

Not to unfairly single out the nation’s

newspaper of record. A day after the New
York Times piece, the family-owned
Washington Post chimed in with its own
story about the story called “Wonkette,
Taking Blogs from Geek to Chic.”
Therein we learned from Cox that “I liked
the part (in the Times) about me being a
bitchy lush.” Who says there’s not enough
competition in newspapers these days?  

Newsweek, still employing real jour-
nalists, yanked them into the gutter
recently with a cover screaming “Slime
Time Live!” about the 2004 election.
Why the magazine felt it necessary to pre-
tend its reporters are vulgarians is beyond
me. But this I know: You can get a case of
vertigo watching these venerable publica-
tions dive off their pedestals into the
sewer. 

What’s the result? A growing disgust
— and an increasing rejection — of the
information the media provides. Since the
media are largely based on the East and
West coasts, what gets rejected is not just
offensive language, rude behavior and
sexually explicit vulgarity — but serious
information itself. It’s all lumped together
as the product of a hypocritical, immoral
and arrogant media elite that is fascinated
with its own personalities, dismissive of
people outside major urban areas, and
confident in dictating what America
should think and do.

No wonder America is about to re-elect
George Bush. Say what you will, the man
maintains a clean shave and keeps his
shirt tucked in. It can’t hurt that the
media’s condescension toward Bush has
always been so clear.

But the public hasn’t written off the
liberal media entirely. Americans think
CBS News anchor Dan Rather made an
“honest mistake” in his controversial
story on President Bush’s military ser-
vice, according to a USA
TODAY/CNN/Gallup Poll released
Monday. In the poll, 56 percent said
Rather had made an honest mistake prob-
ably due to “carelessness in their fact-
checking and reporting.”

What really stunned those surveyed
was that someone in the media was trying
to report facts at all.

(Beth Solomon can be reached at beth-
solomon@earthlink.net).

Potty-mouthed media
spout news you can lose

POLITIGIRL
BY BETH SOLOMON

OPINIONS EXPRESSED are those of the writer and do not necessarily reflect those of the Santa
Monica Daily Press staff. Guest editorials from residents are encouraged, as are letters to the editor.
Letters will be published on a space-available basis. It is our intention to publish all letters we receive,
except those that are libelous or are unsigned. Preference will be given to those that are e-mailed to
sack@smdp.com. All letters must include the author’s name and telephone number for purposes of
verification. Letters also may be mailed to our offices located at 1427 Third Street Promenade, Suite
202, Santa Monica, 90401, or faxed to (310) 576-9913. All letters and guest editorials are subject
to editing for space and content.

PLEASE SEND LETTERS TO:
Santa Monica Daily Press: Att. Editor 1427 Third Street Promenade Suite 202 Santa Monica, CA  90401

Or email: sack@smdp.com

FED UP WITH PICO VIOLENCE?
YOUR OPINION MATTERS



OPINION
Santa Monica Daily Press ❑ Friday, October 1, 2004 ❑ Page 5

GERMAN CAR SERVICE
Specialist in Repair of  Porsche • VW • Audi • BMW

• Best alternative to high dealer prices
• Complete service and repair
• All work guaranteed
• Locally owned and operated since 1965

2202 OLYMPIC BLVD., SANTA MONICA • (310) 829-2563

EASTON GYM
SANTA MONICA

1233 Third Street Promenade
310-395-4441

Easton Gym is your neighborhood gym.

COMPLETE FITNESS FACILITY •  FREE PARKING

BOB GABRIEL INSURANCE

California survey shows Mercury Insurance Auto
rates to be the most competetive in this area.

Phone Quotes Available

Providing Professional & Personalized Service Since 1936

■  Auto Experts ■  Life, Disability & Pension

■  Homeowners ■  Commercial & Business

■  Workers Compensation ■  Group & Individual Health

Representing “A” rated companies 
including MERCURY INSURANCE

310.829.0305
2325 Wilshire Blvd., Santa Monica

We encourage you to visit the Santa
Monica Historical Society Museum —

The Archives of Santa Monica.
1539 Euclid (310) 395-2290

420 & 500 BROADWAY SANTA MONICA
MON-SAT 10-7          SUN 12-6

THE

SANTA MONICA

SSAALLEE
STARTS SATURDAY

OCTOBER 2

5500%%
OFFOFF

I was thoroughly immersed in a writing
project and had lost track of time. Darting
my eyes to the clock, I realized I was on
the verge of being late for my tri-weekly
date with Yoga Daddy. Can’t be late for
Yoga Daddy! No, no, no! 

I knee-jerked out of my chair and
rushed through my perfunctory prepara-
tion for yoga class — proper clothes, hair
up, a little gloss, fill water bottle, find
those doggone keys, forget phone is ring-
ing, dash out the door.

As I sprinted up the studio stairs, fear
emerged that my unmindful tardiness
could put me in the rear of the room. EE-
gads! And I was right. I peeked in the
door, and the place was packed. 

It was two minutes before yoga take-
off. My normal spot, up close and person-
al to Yoga Daddy, was occupied. So were
the spots on either side of it ... by the same
person! One woman of average size was
taking up three places in a very crowded
room. It was bumper to bumper.
Everyone else had formed parallel lines,
she decided to be perpendicular.

Calmly, step by step, I navigated
myself through the soon-to-be-in-harmo-
ny students. As I approached the perpen-
dicular one, who was lounging in “corpse
pose,” I bent down to speak to her. In a
very pacifist whisper I said, “Excuse me,
would you mind turning your mat the
other way so I could fit in?”

“Yes, I would mind,” she blurted rather
loudly.

“But you’re taking up enough room for
three,” I continued peacefully.

“Well,” the hoarder peacocked, “that’s
why I got here early.”

I stayed bent, unsure of my next move.
It occurred to me to slap her and tell her to
snap out of it. Instead, I replied the way I
think Yoga Daddy would prefer. I took
the edge of her mat and pulled it out from
underneath her and asked her to step out-
side. Nahhh, I’m kidding.

Actually, I stood up in “mountain

pose” and said in a Gandhi-esque tone,
“I’m not sure I understand the universal
sharing and caring of your concept, but I
will retreat.” As I turned away from Miss
Perpendicular, three kind people in the
next row quickly nuzzled together and
squeezed me in. 

I thanked them, and as soon as I was
settled, Yoga Daddy appeared. Darling
Yoga Daddy is a 70ish, accent-bearing,
30-year yoga-teaching veteran. Yoga
Daddy, of course, is not his real name. It’s
an affectionate nickname I have imposed
upon him. I‘ve never called him that to his
face, but he is, indeed, my Yoga Daddy,
and a superstar among the yoga teaching
breed.

Yoga means “unity” in Sanskrit.
Originating in India, it is a 5,000-year-old
practice, which is intended to integrate
and balance the body, mind and spirit. In
the course of its development, many
branches and schools have evolved.
Considered the most popular is hatha
yoga, which is Yoga Daddy’s yoga of
choice. Thus, mine.

Yoga Daddy is a serious, yet whimsi-
cal, sort of guy. And he usually, uninten-
tionally, gets a couple of laughs. Tonight
he started by surveying the class and
reminding us to breathe in and out of our
nose. A beat later, he said dryly, “Knock
knock.” One brave soul in the back
replied, “Who’s there?” 

“Yoga.” 
“Yoga who?” 
“Yo-ga what it takes. Now lie down

please.”
Giggling, I lay down, ready for stress

relief. Then out of the corner of my eye, I
saw two plus-size women enter. They
stayed near the door searching for a spot
to station themselves. Yoga Daddy is such
a gentleman. He motioned both ladies for-
ward and promptly escorted them toward
Miss Perpendicular. Squatting down,
Yoga Daddy softly said to her, “Turn your
mat, please.”

I couldn’t help but smile as Miss
Perpendicular ended up sandwiched
between the bountiful lovely yoginis.
Ahh, the sweet smell of karma. Lalalala...

(Susan Ann Connor can be reached at
pistachiocolumn@aol.com)

Yoga Daddy dilemma:
Don’t get bent about it

PISTACHIO
PERSPECTIVE

BY SUSAN ANN CONNOR

Tell Santa Monica what you think!Tell Santa Monica what you think!
...write a letter to the editor...write a letter to the editor

Email to: sack@smdp.com Email to: sack@smdp.com 
or fax 310.576.9913or fax 310.576.9913

Santa Monica Daily Press
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STILL SMOKING?
Life is Short — Why Make it Shorter

John McGrail C.Ht.
Certified Hypnotherapist

(310) 235-2882

7 Deadly Mistakes That Will Cost You
Thousands When You Sell Your Home

WESTSIDE – A new report has just been
released which reveals 7 costly mistakes that most
homeowners make when selling their home, and a
9 Step System that can help you sell your home
fast and for the most amount of money.

This industry report shows clearly how the tra-
ditional ways of selling homes have become
increasingly less and less effective in today’s mar-
ket. The fact of the mater is that fully three quar-
ters of homesellers don’t get what they want for
their home and become disillusioned and – worse
– financially disadvantaged when they put their
home on the market.

As this report uncovers, most homesellers

make 7 deadly mistakes that cost them literally
thousands of dollars. The good news is that each
and every one of these mistakes is entirely prevent-
able.

In answer to this issue, industry insiders have
prepared a free special report entitled “The 9 step
system to Get Your Home Sold Fast and For Top
Dollar”.

To hear a brief recorded message about
how to order your free copy of this report call
1 (888) 465-4534 and enter ID# 1000. You can
call anytime, 24 hours a day, 7 days a week.

Call NOW to find out how you can get the
most money for your home.

A D V E R T I S E M E N T

This report is courtesy of Steve Matilla, Matilla Realty. Not intended to solicit properties currently listed for sale. Copyright © 1997.

AA OLYMPIC
Self Storage

Serving Santa Monica and West L.A.

2 Months FREE Rent 

+ FREE Lock
Call for details

OPEN 7 DAYS

(310)829-2525
3250 OLYMPIC BLVD. • www.selfstorage.net/aaolympic

Call About
FREE Truck
Rental Plan

SELF
STORAGE
MEMBER

District Specific Plan.” The plan was adopt-
ed by the City Council in January 1996, and
members have since regulated stores, enter-
tainment venues and restaurants.

In its early days, city officials feared
that too many restaurants and not enough
retails shops threatened the viability of
the outdoor mall. Movie theaters were
brought in and regulations were put into
place that favored more retail. Now, just
the opposite has occurred — some feel
there are too many chain stores, and not
enough independently owned retail shops
and restaurants.

Information presented to the City
Council in November 2001 showed that
the mix of uses was at risk, according to
city documents. At the time, five restau-
rants had been lost in the two years prior,
with four more near or at the end of their
leases. As restaurants left the Promenade,
retail uses grew. The growth of retail
already has exceeded the 10-year projec-
tion contained in the Bayside District
Specific Plan.  

“Concern has been expressed that the
Promenade is becoming less unique and
more like a typical shopping mall,” the
documents read. “If allowed to continue,
this trend will threaten the unique charac-
ter and economic and social welfare of the
downtown area.”

In response, on Nov. 27, 2001, the City
Council adopted an interim ordinance
regulating the concentration of ground
floor retail uses on the Promenade by lim-
iting the total linear footage and square
footage of retail on each block. The City

Council also established a Promenade
Uses Task Force to study the relevant
issues and make recommendations to the
City Council regarding what’s appropri-
ate on the Promenade. The task force
included three council members, one
Planning Commissioner, two Bayside
District Corp. board members and one
property owner.  

Officials from Bayside District Corp.,
a nonprofit organization that runs down-
town, have routinely said they want city
leaders to focus on vagrancy and parking
downtown, and leave alone the mix of
large and small merchants on the thriving
thoroughfare. The contentious matter has
been batted back and forth for more than
seven years.

Earlier this year, the City Council con-
sidered creating a law that could specifical-
ly limit chain stores on the Promenade, a
notion that outraged local property owners.

Since at least 1997, Bayside has dis-
cussed how to address the balance of
stores on the Promenade. Though it was
against limiting chain stores outright,
Bayside last year supported the initial law
that limits storefront lengths. 

“The 50-feet (rule) doesn’t regulate the
uniqueness (of the stores), just the size,”
said Andy Agle, assistant director of plan-
ning and community development for the
city. “It doesn’t say anything about chain
stores, but what you’ll hear is that formu-
la retailers look for larger spaces.

“This is one the council wanted to
move forward with immediately,” he con-
tinued. “This is something that will hope-
fully keep a sense of variety and unique-
ness (on the Promenade).”

Council’s new mantra:
Keep Promenade unique
CHAIN GANG, from page 1

INTERESTED IN YOUR DAILY FORECAST?

CHECK OUT THE HOROSCOPES ON PAGE 2!
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310-828-6444
1908 Frank St. Santa Monica

PUBLIC DUMP
IN SANTA MONICA

Southern California
Transfer Company
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RECYCLE NOW!
WE PAY THE BEST RATES!

Santa Monica Recycling Center 

2411 Delaware Avenue • (310) 453-9677

Aluminum      Plastic      Glass      Bi-Metal      Cardboard
White/Color/Computer Paper      Copper & Brass      Newspaper 

X
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LD 900 Santa Monica Boulevard 

Santa Monica, CA 90401

Infiniti of SANTA MONICA

www.infinitiofsantamonica.com

All vehicles subject to prior sale. All advertised prices excludes government fees and taxes, any finance charges, any 
dealer document preparation charge, and any emission testing charge. Offer expires Sunday, 10/3/04. 

Sales Event
Going on Now!

800-Infiniti

Infiniti of SANTA MONICA
THE NEW

For Our Best Price On All Infiniti models

1-800-Infiniti

$3,499 due at lease inception.  No security deposit required.  Lessee responsible at 
lease end for mileage over 12,000 miles per year at 15¢ per mile over.

39 MONTH LEASE
ON APPROVED ABOVE AVERAGE CREDIT

New 2004 Infiniti Q45 Sedan

3 at this lease
 VIN# 4M500944, 4M500852, 4M500975

$499 
PER MO.
+ TAX 

$2,999 due at lease inception.  No security deposit required.  Lessee responsible at 
lease end for mileage over 12,000 miles per year at 15¢ per mile over.

New 2004 Infiniti FX35

60 MONTH LEASE
ON APPROVED CREDIT

2 at this lease
 VIN# 4X221348, 4X219943

$379 
PER MO.
+ TAX 

PER MO.
+ TAX 

AWD, SUNROOF, LEATHER, CD CHANGER, BOSE

$2,999 due at lease inception.  No security deposit required.  Lessee responsible at 
lease end for mileage over 10,000 miles per year at 18¢ per mile over.

36 MONTH LEASE
ON APPROVED CREDIT

New 2004 Infiniti G35 Sedan
AUTO, CD, ALLOYS

2 at this lease
VIN# 4M616187, 4M611381

$269 

dealers,” said City Councilman Herb
Katz. “Even though some of the residents
came out and said they don’t want any-
thing done, they don’t seem to understand
that it’s for them. It’s going to help reduce
the noise, traffic and parking problem.”

The average size of a dealership in
Santa Monica is 1.4 acres. However, the
standard for the industry in other areas is
between five and 10 acres, according to
dealership owners. Not having enough
space to store the dealership’s inventory
creates a burden for the community as a
whole, owners say, because they are forced
to store cars in garages and parking lots
throughout the city. As a result, dealers
must routinely haul cars back and forth.

“There just isn’t the room for us to
operate our businesses,” a local dealer
told the City Council Tuesday.
“Something needs to be done.”

Officials on Tuesday were asked to
look at several proposals resulting from
more than three years of study. Among
those they elected to consider:

■ Develop more underground parking
for auto storage and other dealership
activities. 

■ Build one additional story for pro-
jects that include at least one substantial
underground level, with taller building
facing the main commercial streets to min-
imize impacts on residential neighbors.

■ Develop parking structures for
employees and customer parking, or auto
storage on nearby lots in the neighbor-
hood, which are often used by dealerships.

The Planning Commission, whose
ideas were adopted by the City Council,
wants to allow the residential lots to be
further developed for use as parking
structures that would provide adequate
parking for commercial areas without
affecting nearby residents.

“The intention would be that these
parking structures could only be used for
the adjacent dealerships and would need
to be demolished if the dealership use
ceased,” staff wrote in its report.

Staff, however, disagrees with the
commission’s proposal, arguing that it’s
an undesirable long-term policy, which
will permanently erode potential for
neighborhood improvement.

“In a lot of ways, this is (in the begin-

ning stages),” said Amanda Schachter of
the city’s planning and community devel-
opment department. “We did a lot of
study and outreach with the dealers and
community, and we presented council
(Tuesday) with what we found.”

The council directed staff to draft an
interim ordinance, a process that requires
an environmental review. Officials were
hesitant to say how long such a process
would take, but Schachter said it could
take up to two years.

What to do with the automotive industry
in Santa Monica has been on the minds of
elected officials and dealership owners for
years. In 2001, a group of dealers hired a
consultant to outline their issues and pre-
sent a plan to city leaders that would give
them more freedom to operate their busi-
nesses. City Hall then hired two consul-
tants — at a cost of $119,000 — to evalu-
ate the feasibility of the dealerships’ study.

Based on numerous meetings with
community groups, city staff and dealer-
ship owners, City Hall’s consultants
determined much of the complaints of the
auto industry and the public were valid.
They also determined that while Santa
Monica dealerships have increased rev-
enue over the last few years, it has not
increased at the rate experienced by larg-
er auto mall dealerships.

“The report points to the pressing need
for the city to revise its policies in some
way in order to retain these businesses
and their tax contributions in the coming
years,” city staff wrote in a memo to the
Planning Commission.

“The dealers are pressured by the man-
ufacturers,” Katz said. “If they can’t
increase their business and secure sales,
they could go out of business.”

New car sales generated about $5 mil-
lion in sales taxes for Santa Monica in
2003. Auto leases accounted for another
$1.2 million, according to Dave Carr, assis-
tant city treasurer. Auto dealerships are the
largest tax generator in the city, he added.

Santa Monica dealerships are up against
the consolidation of dealerships into large
chains, who sell several brands of cars in
one place, creating what is known as “auto
rows.” They can be found in Van Nuys and
Glendale, and are used by dealerships to
pool their advertising together and make it
more convenient for consumers.

Car dealerships remain
largest tax generators
WHEELS AND DEALS, from page 1
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WHAT’S PLAYING ...
THE FORGOTTEN
The truth is out there: This movie is a dud. Has the
tenor of a long-lost episode of “The X-Files” that
should have remained missing.
Starring: Julianne Moore, Dominic West

FIRST DAUGHTER
A lackluster but harmless tween flick about the
famous daughter of a President, whose greatest
desire is to be normal.
Starring: Katie Holmes, Marc Blucas

THE LAST SHOT
A very clever comedy about dreams, and the extraor-
dinary lengths to which people will sometimes go to
realize them. Baldwin and Broderick make for a great
team.
Starring: Alec Baldwin, Matthew Broderick

SHAUN OF THE DEAD
The cast is spot-on, and the film boasts several
riotously funny set-pieces.
Starring: Simon Pegg, Nick Frost

A DIRTY SHAME
It’s pretty boring, which is something that isn’t often
said about John Waters’ work.
Starring: Tracey Ullman, Johnny Knoxville

THE MOTORCYCLE DIARIES
This story of personal enlightenment is powerful and
touching.
Starring: Gael Garcia Bernal, Rodrigo de la Serna

MR. 3000
Mac squeezes an extra base out of a slow roller in this
chalk talk about the value of teamwork, modesty and
accurate scorekeeping.
Starring: Bernie Mac, Angela Bassett

HEAD IN THE CLOUDS
Even the most obliging tissue-toters will likely be put
off by the film’s conspicuous lack of originality and
the absence of chemistry between the romantic leads.
Starring: Charlize Theron, Stuart Townsend

WIMBLEDON
Dunst looks great on the movie poster, but this movie
belongs to Bettany. His performance alone is reason
enough to recommend this romantic comedy. The
exceedingly realistic tennis action isn’t bad either.
Starring: Paul Bettany, Kirsten Dunst

SKY CAPTAIN AND THE WORLD OF TOMORROW
Has the soft glow of a colorized black and white 30’s
noir but with the scale, speed and wit of today’s bet-
ter, character driven, sci-fi, CGI spectacles.
Starring: Jude Law, Gwyneth Paltrow

SILVER CITY
Political satire offers no new or compelling argu-
ments against his this movie season’s most popular
whipping boys: brainless politicians and the big busi-
ness interests that corrupt them.
Starring: Chris Cooper, Richard Dreyfuss

GHOST IN THE SHELL 2: INNOCENCE
Will be welcomed as a godsend by diehard fans of
Japanese animation, but the typical moviegoer will
likely find the director’s philosophizing to be far too
esoteric.

CELLULAR
Piles one implausibility upon another until it
becomes a nearly impossible burden for audiences to
bear.
Starring: Kim Basinger, William H. Macy

RESIDENT EVIL: APOCALYPSE
The bedlam is ridiculous, ear-shattering and relent-
less, made all the more annoying thanks to the action-
horror movie clichés exploding all around.
Starring: Milla Jovovich, Sienna Guillory

CRIMINAL
An Americanized, near exact copy of “Nine Queens,”
an entertaining Argentinean heist film released just
two years ago.
Starring: John C. Reilly, Diego Luna

WICKER PARK
“Whacko Park” is a more apropos title for this unin-
telligible collection of curious coincidences, bad
music, far-fetched narrative twists and deadwood
performances.
Starring: Josh Hartnett, Diane Kruger

VANITY FAIR
While users and social climbers aren’t often likeable
characters, Witherspoon’s Becky Sharp is downright
loveable.
Starring: Reese Witherspoon, James Purefoy

SUSPECT ZERO
In spite of the headache some will feel after the grue-
some scenes and the halting dialogue, the scenery is
breathtaking and no one does a vacant, yet calculat-
ing stare like Kingsley.
Starring: Ben Kingsley, Carrie-Anne Moss, Aaron
Eckhart

WITHOUT A PADDLE
Fishes out of water comedy that is far from great, but
it keeps its distance from awful as well. 
Starring: Matthew Lillard, Dax Shepard, Seth Green

THE PRINCESS DIARIES 2: ROYAL ENGAGE-
MENT
A trifling sequel that panders to a decidely undiscrim-
inating demographic: Little girls.
Starring Anne Hathaway, Julie Andrews

WE DON’T LIVE HERE ANYMORE
An achingly honest story about two married couples
who find themselves trapped in their relationships
and in themselves.
Starring: Naomi Watts, Mark Ruffalo, Laura Dern,
Peter Krause

BRIGHT YOUNG THINGS
Eclectic, jazzy, color-saturated sets and costumes are
a perfect match for the money- and alcohol-saturated,
animated characters.
Starring: Emily Mortimer

COLLATERAL
Cruise makes for one bad-ass bad guy in this unset-
tling thrill ride from director Michael Mann.
Starring: Tom Cruise, Jamie Foxx

OPEN WATER
If you thought the crew in “Jaws” were screwed out
there in their little boat, wait ‘til you see what hap-
pens to the unfortunate young couple in this one.
Starring: Daniel Travis, Blanchard Ryan

THE VILLAGE
The final act shocker isn’t worth enduring the rest of
the film for.
Starring: Joaquin Phoenix, Bryce Dallas Howard,
William Hurt

THE MANCHURIAN CANDIDATE
Director Jonathan Demme returns to “Silence of the
Lambs”-type form, taking us on a suspenseful journey
rife with intrigue and fueled by paranoia.
Starring: Denzel Washington, Meryl Streep

HAROLD & KUMAR GO TO WHITE CASTLE
A stoner flick at heart, but even those who’ve never
inhaled will find plenty to laugh at from start to fin-
ish.
Starring: Kal Penn, John Cho

GARDEN STATE
A smart love story that is a welcome diversion from
all that cacophonous summer noise at the multiplex.
Starring: Natalie Portman, Zach Braff, Peter
Sarsgaard

BY DAN DUNN
Special to the Daily Press

Joaquin Phoenix enjoys top billing in the firefighter
saga “Ladder 49,” and that’s saying something, given that
the 29-year-old actor stars opposite perennial A-lister John
Travolta. Joaquin’s journey to the top of the Hollywood

heap began in 1989 with a bit part in
“Parenthood.” Back then, he was
called Leaf, but known primarily as
the late River Phoenix’s kid brother.

His breakout role came in 1995, opposite Nicole Kidman
and Matt Dillon in the dark comedy “To Die For.” He then
appeared in “Inventing the Abbots” and “Clay Pigeons”
en route to his Academy Award-nominated performance
in “Gladiator.” The star sat down recently with a group of
pens-for-hire to talk about his latest film. 

QUESTION: Your name is above the marquee on
“Ladder 49,” and with that distinction comes great
responsibility. What sort of pressure, if any, are you feel-
ing going in to opening weekend?

JOAQUIN PHOENIX: I really just wanted firefight-
ers to be satisfied with this film and to feel it was an
accurate depiction of their lives. If firefighters see this
film, like it, and think that it’s authentic, well, that’s all
we can ask for. That takes precedence over whether the
film is considered financially or critically successful.

Q: What sort of reaction have you received from the
firefighters who’ve screened the film?

JP: It’s been amazing to go to firehouses and meet
these guys and have them come up, shake our hands and
say “Thank you for making this movie.” I’ve never had
that experience before in my life. No one has ever
thanked me for making a movie.

Q: You’ve admitted to having a fear of heights. How
did you get up the nerve to slide down those poles in the
firehouse?

JP: I wish you could have seen Jay’s face when I
went to the first firehouse, and I couldn’t get down the
pole. He was like, “Who have I cast, and what are we
going to do?”

Q: Did the rigorous firefighting training you went
through help you to overcome that fear?

JP: You don’t overcome the fear, you learn to control
it. That’s what the training is all about. Firefighters will
tell you if you’re not scared, get out of the job. You have
to have a level of respect for the fire, and the (other dan-
gers) you’re dealing with. But you never get over the
fear. It’s always there.

Q: You’ve spent a lot of time with real firefighters and
their families. What impressed you the most about them?

JP: I was struck by the effect that the firefighters’ job
has on their family, and by how brave the families have
to be. In a sense, it’s more difficult to handle because
(the families) don’t really know what’s happening at the
fire scene. Some of the wives told me about how they
would call the firehouse, and no one’s there, so they
know they’re off on a run. And all (the wives) have then
is their imagination, and many of them say it’s so hard
not to imagine the worst-case scenario.

Q: It’s been reported that your suit caught on fire dur-
ing the shoot.

JP: I guess it did. I didn’t really remember this, but it
seems to be something memorable for a lot of people. I
remember the embers hitting me in the face — that I
remember. And I guess once the floor collapsed, the coat
had caught on fire … but we always had at least five fire-
fighters from the (Baltimore Fire Department) with us
every day, and I felt really safe while I was working.

Phoenix rising: Joaquin
turns up heat in ‘Ladder’

Q&A

BY DAN DUNN
Special to the Daily Press

Joaquin Phoenix and John Travolta star in this well-intentioned but somewhat over-
ly indulgent encomium to the brave firemen who run into burning buildings for a liv-
ing. Set against a busy Baltimore engine company, “Ladder 49” takes us inside the
ordinary lives of men who regularly exhibit extraordinary courage under the most dire

of circumstances. Director Jay Russell and his crew clearly have
tremendous respect for the film’s heroes, so much so that they resist
imbuing them with any appreciable imperfections … you know, the
peccadillos that make us human. Without any significant personal

predicaments to react to outside the workplace (beyond boiler plate relationship
issues), Phoenix and Travolta are left

with but one issue to resolve:
Putting out the fires. And in
“Ladder 49,” there are plenty of
five-alarmers.

When we meet Jack Morrison
(Phoenix), he’s trapped inside a
burning warehouse in which he
was seriously injured saving the
life of a civilian. Lying helpless
in the rubble as all hell breaks
loose around him, Jack flashes
back to the seminal events that
brought him there: His first
day on the job; meeting his
mentor, Capt. Mike Kennedy
(Travolta); marrying the
lovely and devoted Linda
(Jacinda Barrett); the birth
of his kids; saving a young
girl from an inferno; etc.
Meanwhile, back in real
time, Kennedy and his
men try desperately to
rescue Jack as conditions
deteriorate, providing
Russell and director of
photography James L.
Carter the opportunity
to showcase some spectacu-
lar fire sequences. A buffed-up Phoenix
does a fine job fleshing out an underwritten role — with a
simple facial expression he has the ability to impart a sense of conflict that
might otherwise not exist. Travolta’s talents are underutilized here, his one-dimen-
sional character relegated to delivering platitudinous sermons about honor and duty
without a hint as to what makes him tick. Barrett, a former “Real World” cast member,
is a revelation who anchors the film’s most heart-rending scene.

(Rated PG-13 for intense fire and rescue situations, and for language. Running
time: 117 minutes)

‘Ladder’ takes rung
turn, lacking in depth

Review
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“The
Space”
(Formerly, Lush)

For private party

info please call.

2020 Wilshire Blvd.,
(310) 829-1933

21 AND OVER

“The
Space”
(Formerly, Lush)
For private party
info please call.

2020 Wilshire Blvd.,
(310) 829-1933

21 AND OVER

FRIDAYS
LIVE MUSIC

FEATURING:

FAST TIMES

THE COMPLETE

‘80s EXPERIENCE

CALL FOR GUEST LIST INFO

DJ H2O
HIP-HOP AND

SPINNING 80’S POP

BETWEEN SETS

NO COVER BEFORE 10 PM

SATURDAYS
LA BAILANTA

SALSA & HOUSE

SOUTH AMERICAN STYLE

DOORS OPEN AT 9

$10 AT THE DOOR

THE SPACE
NEWLY

RENOVATED
WESTSIDE
DANCE  CLUB

Morgan-Wixson Theatre - Sept 10 to Oct 9

(310) 828-7519
2627 Pico Blvd in Santa Monica

www.morgan-wixson.org

Fridays and Saturdays at 8pm
Sundays at 2pm  /  Saturday Matinee Sep 25 at 2pm

Tickets $15 / Seniors $12 / Students $10 / Group Discounts

One Hilarious Night!

Absurd
Person

Singularby Alan Ayckbourne

BY DAN DUNN
Special to the Daily Press

The search for meaning in an incomprehensible world is the leitmotiv of writer-
director David O. Russell’s (“Spanking the Monkey,” “Three Kings”) bizarre and very
funny metaphysical farce. Inspired casting, a retro-European production design and

Russell’s smart incorporation/exploration of several conflicting
existential philosophies combine to make “Huckabees” one of the
most interesting comedies in recent memory. To be sure, there are
problems — most notably, a convoluted narrative that moves in no

readily discernible direction toward a resolution that many will find a bit baffling. But
if you’re willing to wrap your head around the idea that this is a film that just is, you’ll
no doubt appreciate the lofty intent and a host of flat-out fantastic performances. 

Albert Markovski (Jason Schwartzman) is a manic environmentalist convinced that
a series of coincidental meetings with a doorman hold some secret to life’s biggest
secrets. To help him uncover the truth, Albert employs two “existential detectives” (Lily
Tomlin and Dustin Hoffman), who follow and record his every move while offering
some decidedly off-the-wall counsel. The biggest thorn in Albert’s side is Brad Stand
(Jude Law), a sleazy hotshot executive for the Huckabees chain of Wal-Mart-esque
superstores, who’s dating the store’s iconic spokesmodel, Dawn (Naomi Watts). The
conflict between Albert and Brad makes for some high comedy, especially after an
increasingly disillusioned Albert pairs up with another of the detectives’ clients — a
violent petroleum-obsessed firefighter named Tommy (a hilarious Mark Wahlberg in a
performance that ranks with his best, “Boogie Nights”). The angry young men soon fall
under the influence of sexy French nihilist Caterine Vauban (Isabelle Huppert), setting
up a final-act battle of the senses that leaves no mind unblown.

(Rated R for language and a sex scene. Running time: 106 minutes)

Heartfelt comedy searches for meaning

Review

BY DAN DUNN
Special to the Daily Press

Before we begin, I’d like you to try something: Turn to the first 10-year-old kid you
can find — yours, somebody else’s … it doesn’t matter — and in your best raspy,

Michael Corleone voice whisper, “I know it was you, Fredo. You
broke my heart. You broke my heart!” OK, see that blank stare
you’re getting in response? That look should tell you all you need
to know

about the merits of “Shark
Tale.” But since I get paid by
the word, I’ll tell you a little
more.

As movies about marauding
deep-sea predators go, “Shark
Tale” bites. Of course, this PG-
rated animated feature from
DreamWorks isn’t intended to
terrify audiences like, say,
“Jaws” or “Open Water,” but
what is pretty scary is the film-
makers’ apparent indifference
to the appetites of the children
who will be filling the seats
opening weekend. “Shark
Tale” boasts top-notch anima-
tion and a cast full of names
that look mighty impressive on
the poster, but in sending up
classic mob films such as “The
Godfather” and “Scarface,”
directors Vicky Jenson, Bibo
Bergeron and Rob Letterman
seem to have lost sight of an
important detail: Little kids
don’t know those movies. So as
a slew of one-liners pilfered
from those bloody fossils fell
upon the deaf ears of the tykes
at the screening I attended, an
obvious question emerged —
“Who was this movie made
for?” Fans of a histrionic Will
Smith, perhaps? People who
always wondered what it would
be like to watch the normally very funny Jack Black struggle for laughs playing an
ambiguously gay shark? There’s much else to find fault with here: Martin Scorcese’s
blowfish gives old school rap a try (yes, it IS as awful as you might imagine), as the
Great White “Godfather,” Robert DeNiro makes us an offer we can’t help but refuse;
Ziggy Marley and Doug E. Doug disoblige the Rasta community, playing sadistic ston-
er jellyfish; and, most inexcusably, the animators somehow managed to make the fish
voiced by Renee Zellweger and Angelina Jolie look like something you’d throw back
into the drink.

Oh, “Shark Tale.” You broke my heart. You broke my heart!

(Rated PG for some mild language and crude humor. Running time: 89 minutes)

‘Shark Tale’ — heartbreaker that bites

Review
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had been available for eight years.
Ignoring a recommendation to abort the flight on

Tuesday, Melvill piloted the stubby-looking rocket plane
on a corkscrewing, white-knuckle ride outside the atmos-
phere, completing the first stage of its quest. 

As viewers watched nervously from the ground,
SpaceShipOne rolled dozens of times as it hurtled toward
space. Designer Burt Rutan said he asked Melvill to shut
down the engine, but Melvill kept going until he passed
the 62-mile altitude required to win the Ansari X Prize. 

That distance is generally considered to be the begin-
ning of outer space. 

“I did a victory roll at the top,” Melvill joked from
atop the spaceship after it landed safely at Mojave
Airport, north of Los Angeles. He acknowledged, how-
ever, that he hadn’t planned the maneuvers. 

Melvill said he did shut down the engine 11 seconds
earlier than planned after determining the craft would
reach its target height. He suspects he may have caused
the rolling himself. 

"You know, you’re extremely busy at that point,” he said.
“Your feet and your hands and your eyes and everything is
working about as fast as you can work them, and probably I
stepped on something too quickly and caused the roll.” 

The situation was being analyzed by spacecraft
builders, who must decide if they should proceed with
another flight Monday in order to win the X Prize. 

Rutan said rolling had occurred in flight simulations
and it made controllers “uncomfortable” on Wednesday. 

“It’s no big deal,” he said “We didn’t want it to do
(that). In fact, it caused us to recommend to Mike to shut
the motor down. He didn’t feel as uncomfortable as we
did, so he let it run another couple seconds.” 

Melvill was asked about the flight video watched by TV
audiences and how it appeared to show a difficult flight.

“Part of it is the speed,” he said, “and if you put any
kind of a roll into it, (the roll) is going to ramp up very
fast. But the roll rate was very controllable.” 

Rutan and Melvill were confident Monday’s flight
would go on as planned. 

“I’ve looked at it, and I think we just change out the
engine and fill it with gas and let it go,” Melvill said. 

During the flight, SpaceShipOne climbed to an alti-
tude of 337,500 feet — nearly 10,000 feet above its tar-
get, said Gregg Maryniak, executive director of the X
Prize Foundation. 

Rutan revealed that another pilot had initially been
chosen for the flight but had been diagnosed with what
appeared to be a serious illness and was entering the hos-
pital at the same time his wife was having a baby. 

The illness no longer seemed to be as serious as first
believed, Rutan said. 

Rutan also said his mother’s ashes were among the
cargo carried aboard Wednesday’s flight. 

The mission began when a specially designed jet with
the spacecraft under its belly took off from Mojave
Airport. At 47,000 feet, SpaceShipOne was released into
a brief glide before Melvill fired its rocket motor and
pointed the nose up toward space. 

A crowd of invited VIPs watched from below the airport
control tower, while news media looked on from bleachers
along the runway. The mission was televised live. 

Melvill, 62, earned the nation’s first commercial astro-
naut’s wings by piloting SpaceShipOne’s history-making
flight in June — a flight unconnected to the Ansari X
Prize. During the ship’s first flight in June, history and
the record books were on the line. Now it’s about the
money — a $10 million payoff for years of secret work. 

The St. Louis-based X Prize Foundation hopes to
inspire an era of space tourism in which spaceflight is not
just the domain of government agencies such as NASA. 

The idea appeared to be working far faster than might
have been expected. 

Rutan, with more than $20 million in funds from
Microsoft billionaire Paul Allen, secretly developed
SpaceShipOne and is well ahead of two dozen teams
building X Prize contenders around the world.
SpaceShipOne has a wing span of 16.4 feet and travels at
about three times the speed of sound. 

Already, the ultimate goal of the X Prize appears in sight. 
Richard Branson, the airline mogul and adventurer,

announced in London on Monday that his Virgin Group
plans to offer passenger flight into space aboard rockets
based on SpaceShipOne by 2007. 

Among those watching Wednesday’s flight was Adam
Smith, 14, of Vienna, Va., who has earned $1,000 this
summer toward a down payment to a company called
Space Adventures, which is taking reservations for future
space travel. 

Smith said he’s had an interest in space “as far back as
I can remember.” 

“It was just one of those things — I want to do this,”
the 9th-grader said. 
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DONATE Your Vehicle

1-866-7REDCROSS 
American Red Cross

Cars • Boats • RVs • Cars • Boats • RVs • Cars • Boats • RVs 

Tax deductible.
No DMV hassle. 

The call is free!
And so is the pick-up!

1 - 8 6 6 - 7 7 3 - 3 2 7 6

• Los Angeles/LAX
• Beverly Hills
• West Hollywood
• Century City
• Westwood
• Culver City
• Santa Monica

Why not make L.A.’s Best
Your Designated Driver?

EXPANDED FLEET & TERRITORY

273-6611

Beverly Hills Cab

(310)
(800)

Limousine Style Service at Taxicab Prices

MENTION THIS AD TO RECEIVE A FREE NETWORK ANALYSIS AND SECURITY

Foundation started to celebrate final frontier
SPACE COWBOYS, from page 1
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BY ROBERT W. BLACK 
Associated Press Writer 

DOUGLAS, Wyo. — Watching a comput-
er screen, Pat Drummond monitors a com-
plex system of pipelines and vats that pro-
duces 55-gallon drums of uranium,
weighing 600 to 1,000 pounds each, ready
to be shipped to nuclear power plants
across the globe. 

Drummond, who began mining at age
16 in his native Scotland, is among a
dwindling number of workers in an indus-
try that has been plagued by low prices for
more than a decade, but is finally seeing a
rebound. 

“Mining’s in my blood,” Drummond
said in a thick brogue during a recent
afternoon at the Smith Ranch-Highland
mine in east-central Wyoming. “I enjoy
the challenge of uranium, and given the
price wars of the last 15 years, it’s been a
challenge staying in the industry.” 

Prices are nearly triple what they were
four years ago, and Cameco Corp., a
Canadian firm that owns the last two
active uranium mines in the United States,
is stepping up exploration and production. 

The Saskatchewan firm holds a fifth of
the world uranium market, but may soon
be joined by other companies reopening
or starting operations to meet rising
demand. 

Uranium produced at Smith Ranch is
typically yellowish powder, or “yellow-
cake,” which is sent to other plants to be
enriched and formed into pellets to fuel
nuclear reactors. About 20 percent of
America’s electricity comes from steam

created by nuclear fission. 
Yellowcake prices were $7.10 per

pound in December 2000 but have risen
steadily and recently surpassed $20 for
the first time since 1984. 

Uranium was discovered by German
chemist Martin Klaproth in 1789. It was
used in the 19th century mainly to give
vases and glassware a yellow-green color.
After its radioactive properties were dis-
covered in 1896 by Pierre and Marie
Curie, other scientists began trying to
unlock more of uranium’s atomic secrets. 

In the 1940s, the U.S. government
began buying large amounts of uranium in
the effort to produce the world’s first
atomic bomb. After World War II, the
Atomic Energy Commission began exam-
ining peaceful uses. The first privately
funded nuclear energy plant came online
in 1959 in Illinois. 

By the 1970s, about 250 nuclear reac-
tors were planned across the United States
— but then an accident in Pennsylvania
changed all that. 

“Three Mile Island hit, and starting in
the 1980s, utilities started canceling
plants,” said David Miller, a Wyoming
state lawmaker from Riverton and geolo-
gist with more than 25 years experience in
uranium exploration and consulting.
“Only 104 were actually constructed, and
one’s been taken off-line. 

"The investing public, the lay public,
everyone kind of turned on nuclear power
at that time. The uranium market col-
lapsed on all those canceled plants.” 

A second blow came when the Soviet
Union fell apart, and enriched uranium

removed from Russian bombs was blend-
ed down to reactor-grade fuel and dumped
on the market. 

The third jolt occurred when the
Clinton administration privatized a gov-
ernment-owned uranium-enrichment pro-
gram, and 70 million pounds of yellow-
cake was unloaded on the market to guar-
antee a dividend to stockholders. 

“You basically have had a long period
of inventory liquidation, which pushed
prices down to quite low levels, and dur-
ing this time you also pushed production
down,” said Jeff Combs, president of Ux
Consulting Co., of Roswell, Ga.
Exploration also tapered off. 

Wyoming once had about eight urani-
um operations, producing 12 million
pounds per year. Now it has one. 

After the bottom fell out, the
Legislature lowered taxes on the industry,
then totally exempted uranium producers
from paying any severance taxes until the
price stayed at $14 or higher for six
straight months. 

That threshold has now been reached,
and the state began collecting revenue
again in June. 

“If the markets are there for it, I think
they’ll mine as much as they can, and
we’ll see an increase in tax revenues as a
result,” said Randy Bolles, administrator
of the state Mineral Tax Division. 

With exploration almost nonexistent
for many years, the gap has widened
between supply and demand. 

Global uranium production is about 90
million pounds per year, while consump-
tion is 160 million to 180 million pounds

by the 435 reactors in the world, Miller
said. Thirty-five more reactors are under
construction in China, Taiwan, India,
Brazil and Eastern Europe, which will fur-
ther increase demand. 

America’s 103 reactors are housed in
66 plants that have cranked out more than
700 billion kilowatt hours for five straight
years, but American uranium production
peaked in 1980 at 43.7 million pounds,
according to the U.S. Energy Information
Administration. 

By 1990, U.S. production had dropped
to 8.9 million pounds. Last year, it was
only about 2 million, with most coming
from the Smith Ranch-Highland mine
north of Douglas, Wyo., and Cameco’s
other active mine, the Crow Butte opera-
tion near Crawford, Neb. 

Both use a method more environmen-
tally friendly than conventional open-pit
mining. It is known as “in-situ leaching.”
Water rich in oxygen and carbon dioxide
is circulated through an underground
reserve, loosening uranium from sand and
sending it to the surface. 

Tiny beads of resin attract and remove
uranium from the water. The heavy metal
is then compressed, dried, sealed in drums
and loaded onto trucks for shipment. The
water is reinjected into the ground. 

Permitting of Smith Ranch in the late
1980s and early 1990s met no opposition.
Only 82 workers are needed, compared to
up to 500 at a typical open-pit mine. 

Indeed, mule deer and pronghorn ante-
lope are everywhere. Eagles, hawks and
owls are also abundant above the rolling
grasslands north of Douglas.

BY RYAN PEARSON 
Associated Press Writer 

GARDEN GROVE — Minorities now
make up a majority of residents in Orange
County, California’s quintessential swath
of white suburbia, newly released census
data show. 

Two other suburban counties — high-
growth Riverside east of Los Angeles and
wealthy San Mateo south of San Francisco
— also joined 17 other California counties
that as of 2000 had reached majority-
minority status. 

Two opposite trends tipped the balance
in Orange County, which lost white resi-
dents as the number of nonwhite residents
increased, according to an Associated Press
analysis of Census Bureau estimates
released Thursday. 

The same was true of San Mateo
County, where the loss of white residents
actually decreased the region’s overall
population to fewer than 700,000. 

Statewide, 55 percent of California’s
35.5 million residents were minorities,
compared with 53 percent of 34 million
residents in 2000. 

One city that perhaps best illustrates the
rapid changes in an area once known
across the country as white, conservative
and Republican is Garden Grove. The city
near Disneyland noted for its tidy single-
family homes was incorporated in 1956, at
the height of the postwar population boom
that transformed Orange County from a
quiet rural area to a sprawling suburb. 

"We do really have a real salad bowl
here,” says Mayor Bruce Broadwater, not-
ing that 82 languages are spoken in the

households of the Garden Grove school
district. The city also is home to one of the
country’s largest mosques, located in what
was once a Protestant church. 

Each year Garden Grove plays host to
a Korean Festival, a Tet Festival and an
Arab Festival, as well as its enduring
Strawberry Festival, which recalls its ear-
lier agricultural days. 

Broadwater, who has lived here for 33
years, says Garden Grove has taken pains
to “make sure that everybody has a seat at
the table.” But some newer residents say
fitting in hasn’t always been easy. 

Katelyn Nguyen, 22, recalls being called
out of class as a child by concerned coun-
selors who thought the red marks on her
back were a sign of child abuse. They were
actually caused by her mother’s use of an
Asian health technique that involved using
coins to rub her body with oil. 

“It happened all the time. They just
didn’t know,” Nguyen said Wednesday as
she fed her 2 1/2-year-old daughter, Dana,
at a Vietnamese sandwich shop across the
street from City Hall. 

Nguyen, who moved to Orange County
from Vietnam when she was 9 months
old, says she has been called derogatory
names and that her mother in particular is
looked down upon because of her limited
English. She finds television’s “The
O.C.,” which depicts a rich, white crowd
living in Orange County’s Newport
Beach as amusing in how far it differs
from her own reality. 

"It’s nothing like that,” she said.
“There are a lot of minorities out there
that have nothing.” 
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The O.C.: Quintessential suburbia
no longer white-washed community

Uranium industry enjoys rebound, prices triple



COMICS

Reality Check®

By Dave Whammond
Speed Bump®

By Dave Coverly

Natural Selection®

By Russ Wallace
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Stroh’s Gourmet &

invite you to a 
gourmet cream cheese spread tasking on:

SATURDAY, OCTOBER 2, 2004
10:30 AM TO 1:30 PM

FREE ADMISSION

STROH’S GOURMET DELI     1912 ABBOT KINNEY BLVD. VENICE
ENJOY THESE FLAVORS:

IS YOUR RETIREMENT PLAN
AGING GRACEFULLY?

WE LIVE WHERE YOU LIVE.®

Keep your money hard at work, with
401(k) rollovers, TSAs, annuities and
more. Call me to get started today.

Troy Wilson Lic.#: 0D75687
2451 Santa Monica Blvd.
Santa Monica, CA
310.315.1955

Providing Insurance and Financial Services  •  statefarm.com®

LIKE A GOOD NEIGHBOR STATE FARM IS THERE.®

State Farm Life Insurance Company; In NY and WI – State Farm Life and Accident Assurance
Company; Bloomington, IL. Annuities and other products offered by State Farm affiliates are not
FDIC insured, not guaranteed by State Farm Bank, and are subject to investment risk, including
possible loss of principal. Consult your tax or legal advisor for specific advice.
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Santa Monica Daily Press

CLASSIFICATIONS:
Announcements
Creative
Employment
For Sale
Furniture
Pets
Boats

Jewelry
Wanted
Travel
Vacation Rentals
ApartmentsCondos for Rent
Houses for Rent
Roomates
Commercial Lease

Real Estate
Real Estate Loans
Storage Space
Vehicles for Sale
Massage
Services
Computer Services
Attorney Services

Business Opportunities
Yard Sales
Health and Beauty
Fitness
Wealth and Success
Lost and Found
Personals
Obituaries

$350 per day. Up to 15 words, 20 cents each additional word.  
Call 310-458-7737 and promote your business opportunities to our daily readership of over 38,600.

CCLLAASSSSIIFFIIEEDDSS

EMPLOYMENT
CASHIER/STOCK F/T for Santa Monica. 
Pharmacy experience only. Fax re-
sume to (310) 450-6401

DENTAL OFFICE Manager/Assistant. 
Modern Santa Monica office. No 
HMO or Medi-Cal. 20-28 hrs/wk, 
70% Front office, 30% back office. 
2yrs experience required. 
(310) 451-1446

EXPERIENCED DENTAL ASSIS-
TANT X-RAY LICENSE NEEDED 
FOR for Santa Monica dental of-
fice. Call Nicole 310-828-7429.

FIGURE MODEL wanted. Fit female 
model wanted for figure drawing by 
artist. No experience necessary. Call 
(818)501-0266
GAS STATION Boat Dock needs PT/FT 
for MDR Harbor call Randy or Sue 
310-823-2444
KNITTERS, HAND skilled in intarsia 
work. Must provide samples 
(310) 791-1522
LOOKING FOR a job? Free job listings 
www.helpwork.org

LOOKING FOR marble & granite fabri-
cator. Also lead fabricator. Experi-
enced preferred.  Relocate to Colora-
do.  If interested call (970) 690-3110
MEDICAL ASSISTANT w/Massage ex-
perience needed for busy medical of-
fice. (310) 449-1222. Ask for Dr. Lu-
cas
MEDUSA HAIR Salon Venice is looking 
for 2 experienced full-time hair styl-
ists with some clientele and a part 
time assistant ASAP. Please call Mi-
chelle at 323-974-0966 or fax resume 
to 714-432-1696

MINUTE MAN Parking seeks valet 
parkers. Experience preferred, no 
placement agency. (310) 214-1888

OFFICE ASSISTANT: International 
business in SM seeks person 

w/communication skills, com-
puter literate. (Internet,) (Word,) 
(Excel.) Database/Quickbooks 

helpful. Fax resume to (310) 587-
3326

P/T OFFICE Assistant W.LA. Travel 
company seeks person w/strong com-
munication skills & computer literacy. 
No travel experience nessecary.Fax 
resume to 310-444-7737.

P/T SALES of cruises and tours. Join a 
travel company in business for 37 
years! Near LAX. Base + commission. 
Flexible hrs/wk. Some weekends. No 
cold calling. Call Aaron at (310) 649-
3820 ext 7157
PART -TIME Cashier for a Hardware 
store, experience only. Call (310)395-
1158.
PART-TIME HOST/HOSTESS. Experi-
ence preferred. Local Santa Monica 
restaurant. 4 nights Th-Sun 
(310) 828-1315. M-F/10-2 Fax 
(310) 828-1319
RESTAURANT BAR/ Server/ Host. Mar-
ix- Tex- Mex. Playa 118 Entrada Road 
Santa Monica (310) 459-8596 Fax: 
(310) 459-4797

RN’S AND LVN’s needed for a skil-
led nursing facility in the heart of 
Santa Monica. Excellent Pay/Bene-
fits P/T and F/T available. Call Don-
na or Daniel (310) 829-5411 
EEOC V/D/M/F

SALES ASSISTANT/ADVERTISING Rep 
needed for growing internet company 
in Miracle Mile. Basic computer skills 
needed. Full time, entry level position. 
Plenty of room for advancement. 
(323) 965-1575
SALES REPS & BUSINESS Partners 
Wanted... Lets work together to Ex-
pand my International Telecom & Utili-
ty Co. Fortune 500 Company. Dave 
(310) 393-6925 or (909) 838-2110

EMPLOYMENT

THE DAILY PRESS is seeking 
production artists/graphic de-
signers. Must be able to get 
down on Adobe Photoshop and 
QuarkXpress. Experience / 
Knowledge in typography, 
copy-editing, post-production, 
newspaper layout, ad design a 
big plus. You’ll be using a 
macs, sorry. Send your sam-
ples (PDF Format only) and Re-
sume (PDF Format only) to 
alex@smdp.com.

Comic Sans Sucks

TRAVEL AGENTS needed. Exp pref. PT 
or Outside Sales ok. Knowledge of UK, 
Austrailia, Jamaica. Travel Benefits 
and more. Call Dave (310) 255-0800

WANTED: HAIR cutter. East Santa 
Monica. Great opportunity. Call Don 
(310) 315-1098

FOR SALE
2004 YAMAHA Vino motor scooter. 
Used, only 600 miles, almost new! 
$1800 Must see! (310) 430-1059
HOT TUB 2004 Model. Neck jets. 
Therapy Seat. Warranty, never used. 
Can deliver worth $5700, sell for 
$1750 818-785-9043
PUPPIES FOR sale. Labradooodles 
CKC registered. Nine female, four 
males. Health clearances on parents 
(661) 533-1800
RARE JAZZ, Broadway 78’s/33’s   + 
CD’s, Bamboo game set, area rugs, 
Jiffy steamer, electric lift chair, paint-
ings (310) 477-7188
SHOPSMITH MARK V Model 500. Re-
furbished head. Accessories $500 
(310) 319-9990

FURNITURE
CHAPEL HILL fine wood coffee table 
measures 51” wide x30 deep x 19.5” 
high. Excellent condition. Original 
cost$5200, will take $1000. Contact 
Stephanie (310)456-3008

EARTH LITE Stationary massage table. 
Sedona model. $900 Now will sell 
$600 obo (310)890-0980
FOR SALE: DBL mattress, box spring 
and frame $110.00. Twin mattress 
$25. (310) 264-0750
HANDICAP/INVALID EQUIPMENT. De-
luxe transfer bath bench $60. Conver-
tible bedside commode $30. 
(310) 264-0750
LARGE DOUBLE chaise lounge in 
beautiful light beige chenille. meas-
ures 95” long x39” wide x 30”High 
with four pillows. Excellent condition. 
Original cost $9000. Will take $1500. 
Contact Stephanie. (310)456-3008
MOVING SALE: Serta pillow top 
king/twin, down sofa, bookcases, area 
rugs, old leather chair, Chinese ward-
robe. More! Excellent condition. 
Cheap prices. (310)890-0980

VEHICLES FOR SALE
2002 CHEVROLET Cavalier A/C CD 
player, 49kml, 2yr/36K warranty 
$5,500 (310)208-7183 Milton. “It 
won’t last!”

VEHICLES FOR SALE

‘89 FORD E-150
Van conversion tv-vcr/only 75k

VIN c35999  $4,995

‘91 CADILLAC SEVILE STS
Local car, Affordable

VIN 801616  $3,995

‘02 FORD THINK
ELECTRIC CAR

No gas needed!  Only 52 miles

VIN 1050861  $5,995

‘92 TOYOTA CAMRY
VIN 020893  $4,995

‘96 FORD CLUBWAGON XLT
Low miles, clean local car, many Xtras

VIN B400C1  $8,995

Claude Short
Auto Sales Dealer

2501 Lincoln Blvd. in Venice

(310) 395-3712

TOYOTA SANTA MONICA

LEXUS SANTA MONICA
PRE-OWNED CENTER

1100 Santa Monica Blvd

888-403-3116
LAcarGUY.com

PUBLIC INTERNET SALE
ALL PRICES CLEARLY MARKED

WITH INTERNET PRICES
ES300’S   GS300’S   RX300’S
LS300’S  IS300’S  SC430’S

And Other Makes

All Dealer Certified

VEHICLES FOR SALE

1230 Santa Monica Blvd.
310-451-1588

OF SANTA MONICA

SEPTEMBER
CLEARANCE

GOING ON NOW!

GET A

DELL COMPUTER
SYSTEM

AT NO COST TO YOU!

with Lease or Purchase

‘04/05 FOCUS

★ PLUS ★

HUGE SAVINGS &

HUGE FACTORY REBATES

See Santa Monica Ford

for details

VEHICLES FOR SALE
INFINITI OF Santa Monica

Infiniti of
SANTA MONICA

900 Santa Monica Boulevard  
Santa Monica, CA 90401

(800)-
Infiniti

www.infinitiofsantamonica.com

Infiniti of
SANTA MONICA

All vehicles subject to prior sale. 
All advertised prices excludes 

government fees and taxes, any 
finance charges, any dealer 

document preparation charge, 
and any emission testing charge. 
Offer expires Sunday, 10/3/04. 

Sales Event
Going on Now!

New 2004 Infiniti 
G35 Sedan

$269 
36 MONTH LEASE

ON APPROVED CREDIT

2 at this lease
VIN# 4M616187, 4M611381

PER MO.
+ TAX 

AUTO, CD, ALLOYS

$2,999 due at lease 
inception.  No security 

deposit required.  Lessee 
responsible at lease end for 
mileage over 12,000 miles 

per year at 15¢ per mile over.

$379 
60 MONTH LEASE

ON APPROVED CREDIT

2 at this lease
VIN# 4X221348, 4X219943

PER MO.
+ TAX 

$2,999 due at lease 
inception.  No security 

deposit required.  Lessee 
responsible at lease end for 
mileage over 12,000 miles 

per year at 15¢ per mile over.

New 2004 Infiniti 
FX35

AWD, SUNROOF, LEATHER, 
                                              CD CHANGER, 

                                             BOSE

4 6 3 - 4 6 4 8

TOYOTA

2002 TOYOTA

ECHO Coupe 2D

TOYOTA CERTIFIED

Auto, AC, Power Steering,

CD player. $11,995

(20221753)

2004 Toyota Prius

TOYOTA CERTIFIED

18K Miles, Nav & PW PL

(009228)

2003 Toyota Corolla

TOYOTA CERTIFIED

AM/FM ST CD, Tilt Wheel

A/C $13,995 (027732)

2001 Toyota Camry

Low Mileage! 21K

AM/FM Cass, CD, AC

and More! (870279)

$13,999

832 Santa Monica Blvd.

800-944-4157
LAcarGUY.com

INSTRUCTION
DRUM LESSONS in your home! Great 
w/children & beginners, first lesson 
FREE! Call Tom (310)422-2699.

PIANO LESSONS: Patient, enthusi-
astic, experienced teacher. Adult 
beginners welcome. Free introduc-
tory lesson. (310) 394-7973

PIANO LESSONS: UK. & US. trained. 
Experienced teacher. All levels, all 
ages. (310) 393-5291
STRAINING AND cracking? Voice les-
sons, 1ST Lesson free 1221 Broad-
way, Santa Monica (310) 229-5235

VOICE LESSONS: Professional sing-
er/teacher with patient, empathetic 
approach. Voice developement 
specialist. Adults and children. 
Complimentary Lesson! (310) 394-
7973

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

Advertise! Call us at (310) 458-7737

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

Advertise! Call us at (310) 458-7737

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

Your ad could run here!
✆ Call us today at (310) 458-7737

Advertise! Call us at (310) 458-7737

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737
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FTR INTERNATIONAL
FTR INTERNATIONAL
(An Equal Opportunity Employer)

BIDS ARE BEING SOUGHT FOR THE FOLLOWING

CONCRETE & REBAR – PLUMBING – ELECTRICAL 
CAULKING – FLOOR COVERING – CEILING – MECHANICAL

(HVAC) – STRUCTURAL STEEL – GLASS & GLAZING
TILE & MASONRY – CERAMIC TILE – DRYWALL/LATH &

PLASTERS – ASPHALT PAVING – PAINTING/COATING
SIGN & FENCING – LANDSCAPING – EARTH WORK

ROOFING – DEMOLITION

JOB NAME & LOCATION

DATE

– New Music & Performing Arts Complex - (New Madison Theater & Existing
Music School Renovation @ Madison Campus) for Santa Monica Community
College District (Owner)   –   11/04/04 @ 2:00PM

PLEASE CONTACT SAMIR ALYAGHAN AT (949) 263-8170,

(FAX) (949) 263-8176 TO DISCUSS SCOPE AND TERMS

REQUEST SUBCONTRACTOR AND SUPPLIER BIDS

FROM DVBE’S

(MUST BE CERTIFIED WITH RESPECTIVE AGENCY)

Plans and specification may be reviewed at FTR International;
Inc located at 5 Park Plaza, Suite #1260, Irvine CA 92614

FTR International, Inc. intends to negotiate earnestly and in
good faith with all qualified firms.

FTR will, to the best of its abilities, assist all interested sub-
contractors in obtaining the required bond and insurance.

INSTRUCTION
NATIONAL BARTENDERS

BARTEND

• 1 or 2 week training
• Nationwide job placement

Financing Available
National Bartenders School

310-996-1377
11 Locations   “Don’t be fooled by mail order scams”

www.nationalbartenders.com

EARN
$100-300

DAILY

FOR RENT
647 N. Hayworth. Spacious lower rear 
WEHO apt. w/d, central a/c, stove, 
dishwasher, gas fireplace. CA building 
and parking, access to yard, blinds, 
balcony, Luxury for only $1300. 310-
804-7460

The BEST
RENTALS
inVENICE
ELLY NESIS CO. INC
(310) 396-4443

ellynesis.com

FOR LEASE - OCEAN TOWERS, SM. 
1bd 1ba. Magnificent city views. 
$3200/mo. Call Paul @ CRI (310)395-
2558
FREE RENTAL Lists & No Fee 
Rentals. Sullivan-Dituri Company. 
2111 Wilshire Blvd. Santa Monica, CA 
90403.
FRONT DOOR

1840 14TH ST. SANTA MONICA (310) 393-9393
Open M-F: 8AM-5PM

PET FOOD AS CLOSE
YOUR FRONT DO0R

LOWEST PRICEANYWHERE!

HOLLYWOOD HILLS, large 2+2. Gated 
parking. Great location, near shops. 
Laundry, easterly view. 7010 Lane-
wood. 1 year lease, no pets. 
(323)466-4700. 
MAR VISTA $1425 2bed/2bath Appli-
ances, dishwasher. No pets, parking, 
washer/dryer. 12048 Culver Blvd., 
#204. Manager in #100

FOR RENT

HOWARD MANAGEMENT GROUP
310-869-0468

1214 Idaho #1 2bd 1ba lower
Completely redone, Private Patio

Will consider pets
$1850/mo

CHECK OUT OTHER 
AVAILABLE RENTALS AT:

www.howardmanagement.com

MDR PENNINSULA. Sunny 2bd, 2ba 
with balcony, fireplace incredible ca-
nal view, 110 Hurricaine St. Controlled 
access. Luxury 1 1/2. blocks from the 
beach. 2 car parking, 1 year lease, no 
pets.  $1895  310-466-9256
N. VENICE Beach. Sunny Large 1 bed-
room plus loft apartment @ 14 Ozone 
Ave. 2 balconies and unbelievable 
ocean views. 1/2 block to the beach 
with garage parking. 1 year lease, no 
pets, no smoking (310)466-9256
NICE WESTSIDE neighborhood. 12707 
Caswell-large 2 bedroom with all of 
the amenities. Great layout in a quiet 
neighborhood. 1 yr. lease. no pets. no 
smoking. (310)396-4443
SANTA MONICA $1150/mo 1bdrm, 
1bath, +office, appliances, gas paid, 
no pets, parking, 2535 Kansas Ave. 
Manager in #101
SANTA MONICA $1220/mo charming 
Cottage style in a 4-plex. 1bdrm 
1bath, stove, laundry. (310) 395-
RENT. www.westsiderentals.com
SANTA MONICA $1275/mo 1bdrm 
1bath duplex. Walk to beach, Main 
Street and Promenade. (310) 395-
RENT. www.westsiderentals.com 
SANTA MONICA $1500/mo 1bdrm 
1bath w/c pet, refrigerator, balcony, 
patio, hardwood floors, W/D. 
(310) 395-RENT. www.westsideren-
tals.com

SANTA MONICA $1645/mo 2bed 
11/2bath. Prime location one block 
south of Montana near beach. 
Hardwood floors, dishwasher, re-
frigerator, 2 car, parking. Cats ok. 
(818) 980-9903

SANTA MONICA $2150/mo 2 story 
Townhouse 2bdrm 2bath, w/c small 
pet, laundry, parking included. 
(310) 395-RENT. www.westsideren-
tals.com

SANTA MONICA $2195/mo. Private 
Spanish bungalow. 2bdrm 1bath. 
Yard, fireplace, W/C pet, stove. 
(310) 395-RENT. www.westsideren-
tals.com
SANTA MONICA $2325/mo. 2bdrm 
2bath duplex apartment. No dogs, cat 
ok. Hardwood floors. (310) 395-RENT
www.westsiderentals.com

FOR RENT
SANTA MONICA $2300/mo Upper 
2bdrm 2bath. Great Ocean Park loca-
tion. 2508 3rd Street. Appliances & 
water included. Balcony view, remod-
eled kitchen & baths. 1 covered park-
ing space, street parking available. 
Laundry on site. Contact manager 
(310) 849-6467

SANTA MONICA $2500/mo. Craftsman 
style Townhouse. 2bdrm 2bath plus 
dining room, w/c pet. (310) 395-
RENT. www.westsiderentals.com
SANTA MONICA $2700/mo 2bdrm 
2bath plus loft. Carpets, tile, A/C, fire-
place, blinds, W/D. (310) 395-RENT. 
www.westsiderentals.com
SANTA MONICA 2677 Centinela. 
2bdrm 21/1bath town home. Side by 
side parking washer/dryer refrigera-
tor, community pool and spa. 
$2200/mo. Agent (312) 573-7720
SANTA MONICA Guest house 
$850/mo. Bachelor, 1bath, no pets, 
refrigerator, microwave, 600sqft. 
Great location. (310) 395-RENT 
www.westsiderentals.com
SANTA MONICA lower 2bd 2ba with 
patio and carport near park 1527 
Princeton $1685. (310) 569-4200
SANTA MONICA, 2 bedroom apart-
ment, 800 sq. ft, parking available, 
laundry on site, water included. Call 
Mike at 310-395-6618
TOPANGA GUESTHOUSE $1250/mo. 
Tranquill setting. 1bedroom, kitchen 
full bath, deck w/fireplace, utilities in-
cluded, attic storage. Very private, no 
pets, non-smoker. (818)713-8157
VENICE $4400 2bdrm 1bath w/loft 
studio. Approx 18000sqft. Brand new 
on main near beach/shops. 
(310) 740-7588
VENICE BEACH 1 bedroom with huge 
patio in Tudor Style building. Great lo-
cation, 1/2 block to the beach. all util-
ities paid. 39 Sunset. 1 year lease, no 
pets. 310-401-0027
VENICE BEACH 38 1/2 Rose Ave. Craftsman single 
Apt. W. hardwood floors, 1/2 block from beach. 
Very charming. 1 year lease, no pets. 310-466-
9256

VENICE BEACH lower 1+1 
1101 Main St. New wood 
floor/bathroom tile, very large 
rooms, 2 blocks from the beach, 
1 year lease. No pets, no smok-
ing.  $1250. (310)466-9256

VENICE BEACH, sunny single w/ocean 
view @30 Horizon Ave. 1/2 block from 
the beach, full kitchen, large closet. 
Berber carpet, 1 year lease. No pets. 
No smoking. $995 (310)466-9256
W.L.A. $895/MO furnished single. 
Free utilities, large patio, very private. 
Private driveway, Centinela Ave., 
(310) 390-4610
WESTWOOD NEW, luxurious, spa-
cious, bright, 2bd 2ba. All appliances, 
w/d, balcony, fireplace, a/c, parking. 
$2200 (310) 306-2667
WESTWOOD VILLAGE adj. 10662 Lind-
brook Dr. 4bd, 3.5 bath House North 
of Wilshire in prime location. Hard-
wood floors, lots of charm, very pri-
vate yard. 2 car garage. Must see to 
appreciate. 1 year lease. $4500 
(310)804-7460

HOUSES FOR RENT
BRENTWOOD $5500 4bdrm 3bath 
Home across from Brentwood Country 
Club. (250) 545-5583
SANTA MONICA $2700/mo 1bdrm 
1bath. Stainless steel appliances, 
central heat, built-ins, W/D. 
(310) 395-RENT www.westsideren-
tals.com

ROOMMATES
ROOM FOR Rent, Santa Monica. Ma-
ture female preferred. Own bath, 
kitchen privileges, utilities included. 
$400/mo  (310)828-1838

COMMERCIAL LEASE
SANTA MONICA Approx. 1200 sqft 
and 200 sqft. Bright windows, sky-
lights, negotiable. (310) 820-1561
VENICE BEACH, great office space lo-
cated 1 block from beach and 1/2 
block from Windward Ave. Approx 
1800/sq.ft. Concrete floors,exposed-
beam ceilings, entrance with clear 
douglas-fir details, french doors and 
patio area with Bamboo. Available 
11/1 Month/month. $3600/month. 1-
year lease. (310)466-9256

COMMERCIAL LEASE
NAI CAPITAL Commercial
(310)440-8500

Christina S. Porter
Vice President

310-440-8500 x.104

Flex Space for Lease
1610 Colorado Ave. SM

Approximately 8,800 SF divisible to
4,400. $1.00 - $1.35 psf, nnn

(310) 806-6104

SANTA MONICA 1334Lincoln Blvd. 
750 sq/ft $1500/mo Includes utilities, 
private patio & parking   D.Keasbey  
(310)477-3192
SANTA MONICA 1452 2nd Street. Very 
charming building, small offices. Be-
tween $700/mo & $2100/mo. In-
cludes utilities & cleaning. (310) 614-
6462
SANTA MONICA 1510 11th Street, 
750 sqft office space. Great light, 
good parking. $1500 per month. Par 
Commercial (310) 395-2663 ext 101

SANTA MONICA 3rd Street Prom-
enade. 550sqft office space. 3 
offices & reception area. Nice 

decor. $1250/mo. (310) 576-3433

SANTA MONICA 4th & Wilshire, 3rd 
floor office space. 613 sqft, 1,485 
sqft, and 2,104 sqft. Great rates. Par 
Commercial (310) 395-2663 ext 101
VENICE BEACH commercial space at 
1301 Main St. great floor plans, pri-
vate patio, lot parking available. Start-
ing at $1450 per month. One  year 
lease. (310)466-9256
WLA UPPER Front Office
11906 Wilshire includes utilities,
janitorial & security. $650-$795 
310-569-4200

REAL ESTATE
ANTHONY’S RESTAURANT EL SE-
GUNDO – City landmark comes with 
land, improvements and business. 22 
year lease left on parking lot and pa-
tio. $2,000 per month with no in-
creases. Gross business. $575,000 
annually offered at $1,099,000 (310) 
864-9034
BRAND NEW RETAIL LOFT - El Se-
gundo -  Live/work in the heart of 
town. Approx. 2900 sq. ft. unit. Roof-
top deck, stonework throughout. 
$899,000 El Segundo – 135 Standard 
-  Two contiguous corner lots approx. 
7,000 sq.ft. build up to 4,100 sq. ft. 
Perfect for office building or small 
business. $699,000 (310) 396-1947
BRAND NEW RETAIL LOFT - El Se-
gundo -  Live/work in the heart of 
town. Approx. 2900 sq. ft. unit. Roof-
top deck, stonework throughout. 
$899,000 El Segundo – 135 Standard 
-  Two contiguous corner lots approx. 
7,000 sq.ft. build up to 4,100 sq. ft. 
Perfect for office building or small 
business. $699,000 (310) 396-1947

BULLDOG REALTORS
1501 Main Street, suite 106 Venice, CA 90291

ince@bulldogrealtors.com

TIRED OF RENTING?
CALL LORI DAVETTE INCE

Specializing in
first time buyers

LORI DAVETTE INCE
(310) 380-0830
CELL: (310) 503-3482

REAL ESTATE
BUYING OR Selling? Contact Brent 
Parsons & Thomas Khammar. Wel-
coming the first time buyer. Valuable 
Consultants to the seasoned investor.
(310) 392-9223

Buying or Selling?

CALL:
BRENT PARSONS

&
THOMAS KHAMMAR

Welcoming The
First Time Buyer

Valuable Consultants
To The Seasoned Investor

Call Brent Direct: (310) 770-6600
Call Thomas Direct: (310) 863-7643

PACIFIC OCEAN PROPERTIES
2212 LINCOLN BLVD. SM

EL SEGUNDO – 135 Standard contig-
uous corner lots. Approx. 7,000 sq. ft. 
Build up to 4,100 sq. ft. Perfect for of-
fice building or small business. 
$699,000 (310) 864-9034
EL SEGUNDO - 6 Unit building, two-
bed, 1ba each. 8 garages, income 
$102,000. Completely remodeled with 
custom finishes. All tenant occupied. 
$1,399,000 (310) 396-1947
EL SEGUNDO - 6 Unit building, two-
bed, 1ba each. 8 garages, income 
$102,000. Completely remodeled with 
custom finishes. All tenant occupied. 
$1,399,000 (310) 396-1947
HERMOSA BEACH Shopping Center 
Anchored by a major restaurant. Cen-
ter includes medical group, salon, Pi-
lates studio, boutique, office suites. 
6% cap rate $7,050,000 (310) 396-
1947
HERMOSA BEACH Shopping Center 
Anchored by a major restaurant. Cen-
ter includes medical group, salon, Pi-
lates studio, boutique, office suites. 
6% cap rate $7,050,000 (310) 396-
1947

HOBBS

11 Units in Santa Monica on
11th near Broadway

$2,300,000

7 Units in Mid-Wilshire
4-(2+1) & 3-(1+1)  $815,000

6 Units, La Cienega & I-10
Renovated 5-(3+2) $1,100,000

Hobbs or Tony Agts.

(310) 826-2221 x220

INCOME PROPERTIES

MANHATTAN BEACH – New Listing 
24,000 square feet of land, prime lo-
cation, signalized corner. Fantastic 
opportunity! Just reduced! 
$2,125,000 Anthony’s Restaurant - El 
Segundo City Landmark comes with 
land, improvements, and business. 22 
year lease left on parking lot and pa-
tio. $2,000 per month with no in-
creases Gross business. $575,000 
annually. $1,099,000 (310) 396-1947
MANHATTAN BEACH – New Listing 
24,000 square feet of land, prime lo-
cation, signalized corner. Fantastic 
opportunity! Just reduced! 
$2,125,000 Anthony’s Restaurant - El 
Segundo City Landmark comes with 
land, improvements, and business. 22 
year lease left on parking lot and pa-
tio. $2,000 per month with no in-
creases Gross business. $575,000 
annually. $1,099,000 (310) 396-1947
MANHATTAN BEACH Prime N. Sepul-
veda 5,500 square feet of office 

REAL ESTATE
space, 42 parking spaces, liquor store 
& gym. Approx 5 Acre Lot Just re-
duced! $2,450,000 (310)396-1947

MANHATTAN BEACH Prime N. Sepul-
veda 5,500 square feet of office 
space, 42 parking spaces, liquor store 
& gym. Approx 5 Acre Lot Just re-
duced! $2,450,000 (310)396-1947

Very aggresive rates

30 year fixed 5.75%

10 year/1 arm 5.375%

7 year/1 arm 5.125%

5 year/1 arm 4.75%

3 year/1 arm 4.25%

1 year/1 arm 3.25%

6 mos./6 mo. arm 2.875%

1 mo./1 mo. arm 1.250%

* Rates subject to change

Licensed California Broker #01218743

Pac West
Mortgage

2206 LINCOLN BLVD SANTA MONICA

(310) 392-9223
1(888) FOR-LOAN

PLAYA DEL REY – Beach Port – 8500 
Falmouth #3316. One bed, One bath, 
plus loft. Overlooking gardens, sun-
sets on the deck,limestone and black 
granite floor. High vaulted ceilings. 
Walk to the beach and shopping. 
Open sunday 1-4pm. (310) 864-9034

PLAYA DEL REY – Beach Port – 8500 
Falmouth #3316. One bed, One bath, 
plus loft. Overlooking gardens, sun-
sets on the deck,limestone and black 
granite floor. High vaulted ceilings. 
Walk to the beach and shopping. 
Open sunday 1-4pm. (310) 864-9034

SHOPPING CENTER IN HAWTHORNE
– $11,600 Gross, Low Rents, Long 
Term tenants $1,299,000 (310) 864-
9034

YOUR
AD 

HERE
ADVERTISE!!!

Santa Monica
Daily Press
Classifieds

310.458.7737 

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737
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REAL ESTATE

RENTALS  AVAILABLE

NO PETS ALLOWED

SANTA MONICA

1030 20th St. $1790
Upper 2 bed 11⁄2 bath, patio,

remodeled, open Sat & Sun

11 - 4

928 10th St. $1795
Front upper 2 bed, hardwood

&  carpet, garage + driveway

843 18th St. $2450
Spacious, front unit, 2 bed, 2

bath, dishwasher

1233 1⁄2 11th St. $2500
Lower rear 2 bed, cottage

type, hardwood, MUST SEE!!

WEST LA
10910 S.M. Blvd., WLA, $975

Upper 1 bed, close to UCLA,

covered parking, fresh paint, 

18856 Rochester, WLA, $1150

Upper 1 bed, fridge & stove,

dishwasher, balcony

SALES • RENTALS 
PROPERTY MANAGEMENT

FOR MORE LISTINGS GO TO
WWW.ROQUE-MARK.COM

ROQUE &
MARK Co.

2802 Santa Monica Blvd.

310-828-7525

MASSAGE
5’2” HOURGLASS Figure offers
full-body sensual massage. Very pri-
vate, very discreet, 6am-9pm. 
Incall/Outcall special rate between 
6am-9pm, Rachel
(310) 339-6709

75MIN FOR $100 Deep tissue and 
Swedish Reflexology- Home or Office. 
9yrs experience. Jon (310) 709-4623
AMBIANCE MESSAGE offering a relax-
ing, therapeutic, Swedish massage by 
Kevin. C.M.T out call (310) 694-4340
ARE YOU a Therapist who would like 
to trade Non-Sexual bodywork? Paul 
310-741-1901
BLISSFUL RELAXATION! Heal your 
body, mind, spirit.  Therapeutic, 
Swedish, Deep-tissue. Energy balanc-
ing. Strictly non-sexual. Introductory 
specials from $50.00/1hr. Lynda, 
L.M.T. (310)749-0621
DEEP TISSUE Bodywork $40/hr Swed-
ish & Thai Included. Non-Sexual. Paul.  
310.741.1901.
DEEP TISSUE/RELAXATION massage 
by young blonde European. (310) 210-
1436
EXQUISITE, INTUITIVE, strong and ten-

MASSAGE
der relaxing bodywork by mature Eu-
ropean. Professional Lady Sonja 
(310)397-0433.

FULL BODY Swedish to light fingertip 
massage by classy European thera-
pist. Serious callers only. (310)826-
7271.

MASSAGEFULL BODY
SWEDISH STYLE
DEEP TISSUE
GOOD HANDS

CELL: (818) 624-7406
OFFICE: (323) 241-0266

OCEAN THERAPY: Nice relaxing mas-
sage Spanish & Asian Staff (310)899-
3709.
PRIVATE PAMPERING & Full Body 
Massage by Layla-outcalls 310-757-
0232
RELAXING LIGHT touch therapy by Mi-
chael. Outcall (310) 570-8752

RELAXING SHIATSU/SWEDISH mas-
sage by Lilli (310) 746-7293

REVITALIZE & Rejuvenate. Body, Mind 
& Spirit with a therapeutic 
Swedish/Deep-tissue massage. Laura 
(310)394-2923  (310)569-0883.
THAI YOGA & Swedish Massage
by Thai Ladies. Non-Sexual Only
$45/hr www.phthaiyogamassage.
com Call (310) 645-2702
THERAPEUTIC RELAXING massage. 
Swedish and Deep Tissue. Call Cyn-
thia (310)397-0199

TOP QUALITY Massage by Certified 
Professional 20 Years Experience 
Swedish Deep Tissue Brentwood 
area Frances  310-826-2275

UTOPIA IS only a phone call away. 
CMT Have table will travel. Joy 
(310) 464-7187

ANNOUNCEMENTS
ON MON 9/13 at 6:20am at the begin-
ning of the IH-10W transition from the 
405N a 93’ red Toyota truck was hit 
by a 97’ green Jeep Cherokee. Did 
you observe the wreck? (310) 641-
6857

HOMESTAY SERVICESHOST
INT’L STUDENTS!!!

short term / long term

COMPENSATION FULL PAY

OK, CALL TODAY!!!

310-393-5337
ALZHEIMER’S SUPPORT GROUP
meeting. Last Wednesday of the 
month; at Sunrise Assisted Living, 
Pacific Palisades call (310)573-
9545/Linda.

BUSINESS OPPS
EARN $500/$5000 a week. Trillion 
dollar forclosures/loss mitigation 
Agents needed. Save homeowners 
homes. (323)467-3399

POWER TO get wealth! God wants you 
wealthy! Wealth seminars every 
Thursday 8-9:30pm (310)226-8085

YARD SALES
CHRISTMAS IN October. Beanie Ba-
bies, ornaments, much more! 3058 
Delaware Ave Santa Monica Saturday 
Oct 2 @ 8am

HEALTH/BEAUTY
SALON AT the beach. Rooms for rent! 

HEALTH/BEAUTY
Stylist, skin care, electrolysis & other 
related services. (310) 577-3079

DR. LUCAS
Chiropractic &
Accupuncture

Victoria D. Lucas
D.C., LAc. QME

Vita Wellness
MAXIMUM FAMILY CARE IN ONE LOCATION

310-449-1222
2222 Santa Monica Blvd.• Ste. 203 • Santa Monica, CA 90404

MEDICAL MARIJUANA
REFERRALS

Doctor Referrals. 
Dispensary locations. 
Call us. We can help. 
Green Medicine Group 

(323) 243-8158
www.greenmedicalgroup.org

FITNESS
DECAF FOR the soul

Decaf for the Body & Soul
Cool out after work with Yoga
Relax and work out those kinks after your work day

(and miss the rush hour traffic)
Tuesday Evenings  6:00-7:15pm
First class is free Please call to reserve your space.

Tricia Schaumann SM Center Healing Arts
7TH & Arizona (310) 612-3239

STATE OF the Heart

Exercise Classes
Personal Training

310.842.5657
www.stateoftheheartfitness.com

YOGA FOR Seniors, Retired  people & 
beginners. Private lessons, Tatiana 
310-266-0482

LOST & FOUND

$1000.00 REWARD! for black DELL 
notebook computer. No questions 
asked. Lost 9/14 26th/Wilshire 
(310) 617-9641.

PERSONALS

TALK TO a model, 24 hrs. (310)786-
8400, (818)264-1906,(213)259-
1902, (949)722-2222. $15/15 min. 
cc/check ok. www.USLove.com❤❤
Talk to a Model 24hrs.

310-786-8400
818-264-1906
213-259-1902
949-722-2222
$10/17 min.

ATM/CC/Checks by phone
www.USLove.com

DBAS
FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 042205047 FIRST FILING. The following per-
son(s) is (are) doing business as Tsulutions, 13739 
Valley Vista Blvd., Sherman Oaks, CA 91423. The 
full name of registrant(s) is/are : Brady Tsurutani, 
13739 Valley Vista Blvd., Sherman Oaks, CA 91423 
This Business is being conducted by, an individual. 
Signed: The registrant commenced to transact 
business under the fictitious business name or 
names listed on (Date)8/26/2004. /s/: Brydy Tsuru-
tani
This statement was filed with the County Clerk of 
LOS ANGELES County on 8/26/2004. NOTICE: THIS 

FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED PRI-
OR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of a 
fictitious business name statement in violation of 
the rights of another under federal, state, or com-
mon law (see Section 14411et seq.,Business and 
Professions Code). SANTA MONICA DAILY PRESS to 
publish 9/24/2004, 10/1/2004, 10/8/2004, 
10/15/2004

Knock, Knock . . .

. . .Your Door to Door Doctor Has Arrived.

1-866-DOC-TO-ME
(1-866-362-8663)

Door2doordrs.com

Bringing Housecal ls  Back 

to Southern California

Serving Medicare home-bound recipients across Southern California

SERVICES
A.C. CONSTRUCTION com-
mercial & residential remodel. 
Honest and Reliable. Free esti-
mates. Call (310)278-5380. 
Fax: (310)271-4790. Lic# 
801884 Fully insured.

A/C CONSTRUCTION
Beverly Hills/Beverlywood

General Contractor
Residential Remodel &

Home Improvement
Honest • Reliable

FREE ESTIMATES
— Sabbath Observed—

310.278.5380
Fax 310.271.4790

Lic# 804884 Fully Insured

BEST MOVERSBEST MOVERS
No job too small

2 MEN, $59 PER HOUR
Fully insured. We make it EZ.

Free prep. & boxes. Discount for
handicap & seniors!

Since 1975 Lic. T-163844
(323) 997-1193  (310) 300-9194

DONT HAVE TIME TO CLEAN YOUR 
HOUSE? I DO! Meticulous, thorough, &
honest housecleaner to take the 
burden off of you. Available on 
weekends and some mornings.
Call 310-365-1753

GET ORGANIZED! For filing 
system set-ups, unpacking from 
major move, uncluttering clos-
ets and other home/office paper 
management problems, etc. 
Hire a professional organizer. 
Call Christine Cohen. (310)274-
4988
Member: National Association 
of Professional Organizers

GET ORGANIZED!
for filing system set-ups,

unpacking from a major move,
uncluttering closets and 
other home/office paper 

management problems, etc.

HIRE A PROFESSIONAL 
ORGANIZER!

Call Christine Cohen:
310-274-4988

Member: National Association of Professional Organizers

GRANITE COUNTERTOPS 
TRAVERTINE FROM $2.49/SQ 
FT. UP TO 50% LESS THAN 
HOME DEPOT!!! 
ESKANDARI.COM
(310)945-5799

GRANITE COUNTERTOPS
TRAVERTINE FROM $2.49/SQFT

UP TO 50% LESS
THAN HOME DEPOT!!!!

ESKANDARISTONE.COM (310) 945-5799

HOME REPAIR. Honesty, integrity 
craftsmanship. Great work! Great 
prices! Call Bob (310) 415-3137.

HOME THEATER AND MUSIC:
system design, installation and trou-
bleshooting. 16 years experience with 
audio/video systems, satellite, cable, 
telephone and computer networks. 
(310)450-6540.

“JENNY CAN CLEAN-IT”
fast, reliable. We take care of your 
cleaning, own transportation. $40 
(818)705-0297.
LOVING CARE of children. 25yrs expe-
rience. References. Local area only. 
Mary (310) 392-9504

LOWER YOUR Residential and Busi-
ness Telephone and Utility Bills. Call 
Dave @ (310) 393-6925

WESTSIDE GUYS 1x1WESTSIDE GUYS
Full Service Handymen

CARPENTRY, ELEC., PAINT, ETC...
TERMITE AND DRY ROT REPAIR

BOB 35/HR (310) 266-6348
CALEB 25/HR (310) 409-3244

WHEN YOU Get Ready To Fix 
Up, Call Us!Ned Parker Con-
struction Painting, Carpentry, 
Roofing, Concrete, Electrical
Bonded And Insured Lic # 
658986 323)871-8869

When You Get Ready to Fix Up, Call Us!

NED PARKER 
CONSTRUCTION

Bonded & Insured • Lic#658-486
PAINTING • CARPENTRY • ROOFING

CONCRETE • ELECTRICAL

323.871.8869

SERVICES

NOTICE TO
READERS:

California  law requires that 
contractors taking jobs that
total $500 or more (labor or 

materials) be licensed by the 
Contractors State License 

Board. State law also requires 
that contractors include their

license number on all 
advertising. You can check the 

status of your licensed 
contractor at www.cslb.ca.gov 
or 800-321-CSLB. Unlicensed 

contractors taking jobs that
total less than $500 must state

in their advertisements that 
they are not licensed by the 
Contractors State License 

Board.

ONE HOUR Alterations, 
hemming, jeans, pants, skirts, etc. 
Made by professional Call
Michael (310) 980-2674 

PAINTING TOP QUALITY  A&A 
custom,Interior And Exterior . Free 
Quote. Jeff Arrieta (310)560-9864.

PAINTING/WALLPAPER
PAINTING, Wallpaper Removal & In-
stallation, Wall Texturing, Free Esti-
mates! Glenn’s Wall Service  310-
686-8505

QUEENS OF Clean! Quality service. Ex-
perienced and reliable. Owner operat-
ed. (323) 359-8384. Mona

WEDDING OFFICIANT. Specializes in 
inter faith and non denominational 
ceremonies. Rev. Donna Horowitz 
PHD. (310) 640-9638

COMPUTER SERVICES
COMPUTER HELP: Your office or 
home. Typing, tutorial, Microsoft 
Word, Excel, Access, internet naviga-
tion, software installation. Also, notary 
public services. (310) 207-3366

PHILIP WILSON

MEET ALL YOUR NEEDS

FAST SERVICE

$10 OFF WITH THIS AD

(310) 458-8015

COMPUTER NETWORK REPAIR

SUNRISE COMPUTERS

Sunrise
COMPUTERS

• Installs 
• Repairs 
• Backups 
• Training 
• Networking

On-Site/Phone Support

(310) 979-5529 

PPrroommoottee  yyoouurr    bbuussiinneessss  iinn  tthhee  SSaannttaa  MMoonniiccaa

CLASSIFIED ADVERTISING CONDITIONS :REGULAR RATE: $3.50 a day. Ads over 15 words add 20¢ per word per day. Ad must run a minimum of twelve consecutive days. PREMIUMS: First two words caps no charge.
Bold words, italics, centered lines, etc. cost extra. Please call for rates. TYPOS: Check your ad the first day of publication. Sorry, we do not issue credit after an ad has run more than once. DEADLINES: 4:00 p.m. prior the day
of publication except for Monday’s paper when the deadline is Friday at 4:00 p.m. PAYMENT: All private party ads must be pre-paid. We accept checks, credit cards, and of course cash. CORRESPONDENCE: To place your ad
call our offices 9 a.m. to 5 p.m., Monday through Friday, (310)458-7737; send a check or money order with ad copy to The Santa Monica Daily Press, P.O. Box 1380, Santa Monica, CA 90406 or stop in at our office located
at 1427 Third Street Promenade, Ste. 202. OTHER RATES: For information about the professional services directory or classified display ads, please call our office at (310)458-7737.

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

Your ad could run here!
✆ Call us today at (310) 458-7737



A D V E R T I S E M E N T

SANTA MONICA RESIDENTS ...

SANTA MONICA FORD IS THE
We are currently the #1 volume Ford dealership in the U.S.A. *based on a combination
of retail and fleet sales and to maintain this distinction we MUST not lose your business.
It is imperative you contact us before you purchase that next Ford.

SANTA MONICA 1230 Santa Monica Blvd. • 310.451-1588

If you purchased elsewhere ... you probably paid too much!

HAVE WE GOT SERVICE DEALS FOR YOU!

Tire Rotation & 
Brake Inspection

$19.95

Inspect brake friction material, caliper operation,
rotors, drums, hoses and connections. Inspect park-
ing brake for damage and proper operation. Rotate

and inspect four tires. Dual-rear-wheel 
vehicle extra. See Service Advisor for details.

Must mention this ad at time of write up. Taxes extra. 
Expires 09/30/04

4-wheel alignment
& Tire Inspection

$69.95

Check and adjust camber and toe. Check tread
depth and condition all four tires. Additional parts
and labor may be required on some vehicles. See

Service Advisor for details.

Must mention this ad at time of write up. Taxes extra. 
Expires 09/30/04

2-wheel alignment
& Tire Inspection

$39.95

Check and adjust camber and toe. Check tread
depth and condition all four tires. Additional parts
and labor may be required on some vehicles. See

Service Advisor for details.

Must mention this ad at time of write up. Taxes extra.
Expires 09/30/04

Minor Service
for only $39.95

Oil Change & Oil Filter Replacement, Lube Hinges, 
Latches & Applicable Chassis Parts, Silicone Protection 
of Window Weather Strips, Check Fluid Levels & Top Off 

to Factory Specifications, Inspect Cooling System, Hoses 
& Belts, Check Running Lights for Proper Operation, 

Check Suspension System, Inspect Exhaust System for 
Corrosion, Inspect & Rotate Tires, Adjust Pressures, 

Multi-Point Inspection Report Card

Must mention this ad at time of write up. 
Excludes diesels & HD “E” & “F” series vehicles/OP code PMinor.

Expires 09/30/04

$9.95 
COOLING SYSTEM

INSPECTION
Inspect radiator for leaks, Check hoses, clamps and belts.

Pressure test system for leaks.

Offer valid with coupon. Taxes extra.
Expires 09/30/04

Santa Monica Ford
will meet or beat any

OEM tire price 
10% OFF any body repair over $2500

10% OFF of parts purchased 
from the parts dept.

#1 VOLUME FORD
DEALER IN THE U.S.A.*

0% FINANCING ON APPROVED CREDIT ON SELECTED VEHICLES IN LIUE
OF REBATES LONG TERM FINANCING AVAILABLE.

S E P T E M B E R  C L E A R A N C E
2005 ESCAPE XLS

SM Ford Price . . . . . . . . . . . . . . $18,995
Factory Rebate . . . . . . . . . . . . . -$1,500

NET COST TO YOU

$17,495
1 at this price

(VIN: A95197/5322795)
MUST FINANCE THROUGH FMCC TO RECEIVE BONUS CASH

2004 MUSTANG CONVERTIBLE DELUXE

SM Ford Price  . . . . . . . . . . . . . .$22,995
Factory Rebate  . . . . . . . . . . . . .-$2,500

NET COST TO YOU

$20,495
1 at this price

(VIN: 140200/432529)
MUST FINANCE THROUGH FMCC TO RECEIVE BONUS CASH

2004 EXPLORER XLS

SM Ford Price  . . . . . . . . . . . . . .$24,995
Factory Rebate  . . . . . . . . . . . . . .$4,000
FMCC BONUS CASH  . . . . . . . . . . .$1,000

NET COST TO YOU

$19,995
1 at this price

OTHERS AT SIMILAR SAVINGS
(VIN: A56373)

MUST FINANCE THROUGH FMCC TO RECEIVE BONUS CASH

2004 EXPEDITION

SM Ford Price  . . . . . . . . . . . . . .$28,995
Factory Rebate  . . . . . . . . . . . . .-$4,000
FMCC BONUS CASH  . . . . . . . . . .-$1,000

NET COST TO YOU

$23,895
1 at this price

(VIN: B86219)
MUST FINANCE THROUGH FMCC TO RECEIVE BONUS CASH

SEPTEMBER CLEARANCE IS GOING ON NOW
Get a DELL Computer system at no cost to you! With the lease or
purchase of a ‘04/05 Focus.          PLUS Huge savings & Huge
rebates. See Santa Monica ford for Details.

All vehicles subject to prior sale plus goverment fees and taxes, any finance charges, any
dealer document preparation charge, and any emission testing charge. 0% APR thru Ford
Motor Credit. Ends 9-30-04. Close of Business


