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BAN THE BAG! Brandon Wise brandonw@smdp.com
Santa Monica High School students yell to passing cars during an anti-plastic bag march to City Hall on Friday afternoon.

BY MELODY HANATANI
Daily Press Staff Writer

SM BEACH One of the most notoriously
polluted beaches in the state has been see-
ing cleaner days.

Frequently assigned a failing grade in
Heal the Bay’s Weekly Beach Report Card,
the water quality at the Santa Monica Pier
has gradually improved in the nearly four
months since the storm drain beneath it
was upgraded, earning a B in the most
recent edition on Tuesday.

While city officials said there is a combi-
nation of factors that contribute to the poor
state, the leaky storm drain has long been

blamed as perhaps the most problematic
source, causing the bacteria level to often
exceed state standards.

Using funds through Measure V, which
voters approved in 2006 to pay for more
than $40 million in water quality improve-
ments, City Hall in May completed the pier
storm drain project, which involved replac-
ing a severely corroded pipe several hun-
dred feet long and creating a mechanism
that would divert nuisance flow that previ-
ously streamed toward a small area around
the pier into the sanitary sewer system.

Heal the Bay in 2006 conducted a study
on bacterial sources at the Santa Monica
Pier. Mike Brimmer, who worked on the

study and compiles the beach report card
for the nonprofit organization, remembers
finding plywood and sandbags at the
mouth of the pipe to keep nuisance flow
from reaching the beach.

“Now with the new pipe they have no
flows going to the beach during dry weath-
er, at least that’s what (city officials) are
hoping for,” he said.

The report card today reflects the
changes made.

After receiving mainly failing grades
from November 2008 to the middle of June,
including 15 consecutive weeks from March

Water quality improves at the pier

BY DANIEL ARCHULETA
Managing Editor

ST. BERNARD St. Monica Head Coach Larry
Muno can do without the dramatics. He just
wants a win.

After falling behind 26-0, the Mariners
mounted a late-game comeback against
Mary Star of the Sea during last week’s sea-
son debut only to fall 53-46.

Saturday against Animo Leadership,
Muno hopes his offense eliminates mental
mistakes that resulted in six turnovers lead-
ing to easy points for Mary Star.

“You take [the turnovers] out of the pic-
ture and we might have won the game,” he
said.

To combat those early miscues, Muno has
stressed ball security to his team all week.

“Just don’t turn the ball over,” Muno told
his team during daily practices.

If St. Monica does maintain possession of
the ball, Muno believes that his offense has
what it takes to ring up big numbers. Led by
junior quarterback Matthew Partyka, the
Mariners’ passing game appears to be poised
to be the team’s bright spot this season.

“That’s what we’re hanging our hats on,”
he said. “If you want to throw and catch the
football, come to St. Monica.”

The fact that Partyka is even on the team
is noteworthy.

“I found him on the playground,” Muno
said. “I asked everybody to come out for
football and I saw him throw the ball
around.”

He was impressed by his arm strength
and convinced him to try out for the team.
He battled Sam Holguin all summer for the
starting spot and won the competition out-
right.

It appears that the experiment is working.
Partyka completed 21 of 42 passes for 324

yards last week and tossed five touchdowns.
He did throw three interceptions, but Muno
believes that another week of practice
should smooth out that one wrinkle from an
otherwise stellar performance.

Assisting Partyka on offense is a talented
receiver corps that includes Jamal Young, a
junior Muno called a “pleasant surprise” last
week.

HIGH SCHOOL FOOTBALL

St. Monica seeks
first win of season

SEE WATER PAGE 11SEE ST. MONICA PAGE 10
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For more information on any of the events listed, log on to smdp.com and click the “Events” tab for the given day’s calendar.

Saturday, Sept. 19, 2009

Keep it clean 
Santa Monica Beach 
9 a.m. — 12 p.m.

Join the City of Santa Monica and Heal the Bay for the annual
Coastal Clean-Up Day, where volunteers will scour the coastline look-
ing for cigarette butts and other debris. Last year, over 12,000 vol-
unteers from Los Angeles County joined together to pick up over
180,000 pounds of trash and recyclables from our beaches and
waterways. For more information and to find clean-up locations 

go to www.healthebay.org. 

Sunday, Sept. 20, 2009

Day of Peace
Santa Monica Pier
11 a.m. — 4 p.m.

All ages, groups and community members are welcome to attend and
celebrate the United Nations International Day of Peace with Roots

& Shoots. Enjoy arts, crafts, games, Eco-friendly exhibitors and non-
profits and much more. Local celebrity appearances and entertain-

ment will add to the celebration.

Smile at the birdie
Malibu Creek State Park

8 a.m. — 12 p.m.
Enjoy watching native birds in unspoiled habitats as you enjoy a

morning hike through Malibu Creek State Park. All levels of experi-
ence are welcome, but make sure to bring binoculars and hiking

boots. Meet in the lower parking lot.

Monday, Sept. 21, 2009

Talking books
Santa Monica Public Library

601 Santa Monica Blvd., 7:00 p.m.
Visit the Santa Monica Public Library for the Meetup book group’s
discussion about “What the Nose Knows: The Science of Scent in

Everyday Life.” For a complete list of library book groups, 
their meeting times and title selections, visit 

www.smpl.org/reading/bookgroups.htm.

Jazz music
Typhoon

3221 Donald Douglas Loop S., 8:00 p.m.
Come enjoy the sounds of Bobby Matos & His Afro Latin Jazz

Ensemble while dining on the Pan Asian cuisine of the Typhoon
Restaurant near the Santa Monica Airport. Piano, bass, congas and
more combine to tie together languages, cultures and rhythm. For

restaurant information, visit www.typhoon.biz or call (310) 390-6565.

I N C O M E  TA X  &  
BOOKKEEPING SERVICES
“Professional Results with a Personal Touch”

30%OFF

THE FAIR SHARE, INC.
www.thefairshare.biz

What you paid last year for

2008 tax preparation
NEW CLIENTS ONLY

50%OFF
12340 Santa Monica Blvd., Suite 135 310.207.5420

First month of bookkeeping

services for new clients
NEW CLIENTS ONLY

Not valid with any other offers

Calendar
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V.I.P. YELLOW CAB

SANTA MONICA

$24.99$24.99
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Flat rate

25% OFF25% OFF
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Call for an Estimate

Call for Reservations
310.460.8818
310.430.5001

24 Hours a Day
Sedans & Limousines

Great FLAT FEE Specials to All of L.A.

Brandon Wise brandonw@smdp.com
DOING RIGHT BY THE OCEAN: Students from John Muir Elementary School participate in a 'Fatal Foods Relay" during the Heal the Bay Coastal
Cleanup Education Day on Santa Monica Beach Friday morning.

BY MARISSA LYMAN
Special to the Daily Press

SM BEACH Forty screaming fourth graders,
imitating everything from a great white
shark to an octopus, raced across the sand
at Muscle Beach next to the Santa Monica
Pier.

Flinging themselves at the feet of Heal
the Bay volunteers, they tore open pouches
containing food — animal figurines — or
trash. The kids who found animals hurried
back to their waiting classmates, while
those with the not-so-tasty trash headed to
the temporary animal hospital for a check-
up.

The “Fatal Food Relay” was just one of
the many activities aimed at teaching kids
about keeping the oceans clean at Heal the
Bay’s Education Day on Friday. The event
hosted more than 700 third, fourth and
fifth graders from L.A. County Title 1
schools and helped kick-off California’s
Coastal Cleanup Weekend.

“I was excited to be out here because it’s
a lot of fun working together as a team to

clean up the beach for the environment,”
Christopher Jackson, a third grader at
Wisdom Academy for Young Scientists,
said.

Jackson and his classmates had just fin-
ished picking up trash along the sand and
waterfront. Despite the smoking ban on
Santa Monica beaches, the kids found
mostly cigarette butts, along with bottle
caps, pieces of plastic and even baby dia-
pers.

After the cleanup, the students toured
the Heal the Bay’s Santa Monica Pier
Aquarium, interacting with sea life and
playing games to learn about why it’s
important to protect the marine environ-
ment.

“We’ve been learning a lot about what
happens to the environment when you pol-
lute it and what a carbon footprint is,”
Laurel Henry, a Wisdom Academy third-
grade teacher, said. “The kids are just so
excited.”

For some students, Education Day was
their first time visiting the beach. Yet for
locals, like the students from John Muir

Elementary School, it was just another
chance to have fun and help out.

“I do the beach cleanup every year,”
Riley Engels, a John Muir fourth grader
said. “It’s like ‘Friends for Change’ on the
Disney Channel where they have to save the
beach … . It’s like I’m going to be a part of
that.”

Engels was taking a break before search-
ing for sand crabs with sieves near the
waterfront. Members of Key to the Sea, an
environmental education program run by
Heal the Bay, taught the students about sea
creatures and how they survive.

“It’s such a great thing for the school and
the community to be a part of,” Elizabeth
Gutterrez, the mother of a John Muir stu-
dent, said as she watched the kids. “It’s our
responsibility as adults to expose our kids
to these types of things.”

Heal the Bay’s president, Mark Gold,
expressed similar feelings. As a dad, Gold
can remember bringing his kids to beach
cleanups to show them the importance of

BY MELODY HANATANI
Daily Press Staff Writer

SMMUSD HDQTRS Nearly two weeks into
the school year, there seems to be minimal
issues in the reorganized House System at
Santa Monica High School.

That’s according to district officials who
reported during the Board of Education
meeting on Thursday that the controversial
cost-cutting move to reduce the celebrated
network of small learning communities
from six “houses” to five went seamlessly.

The House System was created about six
years ago to give students a more personal
learning experience, assigning them to one
of six houses — each of which are named
after a letter in Samohi — that are staffed
with a principal, administrative assistant,
advisers, student outreach specialist and
teachers.

Facing a challenging financial outlook
due to funding cuts from the state, district
officials voted earlier this year to eliminate
one house, saving approximately $550,000.
Samohi parents rallied in opposition, noting
that the system has led to a jump in test
scores and has helped narrow the achieve-
ment gap.

The transition started at the end of the
previous school year when all students were
notified of their house assignment, keeping
seniors with the advisers they have been with
over the previous three years.

All students, advisers and one outreach
specialist in the A House were reassigned to
the M House, while the teachers were dis-
tributed among the five houses. Sophomores
and juniors who were previously in the M
House were reassigned to the other houses
and were given the opportunity to rank their
choice of placement. Teachers also received
orientation to help with the transition.

“I was on campus the first day of school
and there were really no incidents,” Sally
Chou, the chief academic officer for the
Santa Monica-Malibu Unified School
District, said. “Kids went to class and a lot of
kids really didn’t even look for their house,
they were just going … to pick up their
schedules.”

Officials also decided to keep the existing
naming scheme, removing one letter rather
than adopting the other alternative — Vikes, an
abbreviation of the school’s mascot, the Vikings.

SEE CLEANUP PAGE 10 SEE SAMOHI PAGE 12

Kids help protect the environment

House reduction
a smooth move
at this point
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Jon Coupal Send comments to editor@smdp.com

Your column here

OPINIONS EXPRESSED are those of the writer and do not necessarily reflect those of the Santa Monica Daily Press staff. Guest editorials from residents are encouraged, as are letters to the editor. Letters will be published on a space-available basis. It is our intention to publish all letters
we receive, except those that are libelous or are unsigned. Preference will be given to those that are e-mailed to editor@smdp.com. All letters must include the author’s name and telephone number for purposes of verification. Letters also may be mailed to our offices located at 410 Broadway,
Suite B, Santa Monica, 90401, or faxed to (310) 576-9913. All letters and guest editorials are subject to editing for space and content.
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Pier deserves an Oscar 
Editor: 

To Mr. Tom Sherak, 
President of the Academy of Motion Picture Arts

and Sciences
8944 Wilshire Blvd.
Beverly Hills, Calif. 90211

Mr. Sherak, 
The Santa Monica Pier should receive an honorary

Oscar for the numerous classic and unforgettable roles
it’s played in the movies. A few notables are “The
Sting,” “Forrest Gump,” “Inside Daisy Clover,” “Night
Tide,” “Lost Boys,” “The Majestic,” “Bedtime Stories,”
“Hannah Montana, The Movie” and all the way back to
Rudolph Valentino’s 1918 silent film “A Society
Sensation.”

I was at the pier reading their newspaper celebrat-
ing 100 years and realized I’d seen every one of the
movies they mentioned and the pier was one of the
most memorable characters. Talk about a versatile
actor, at home in drama, comedy, horror and TV, the
Santa Monica Pier is a real trooper without attitude. 

The public relations possibilities are endless. March
2009, Santa Monica receives an Oscar introduced by
Robert Redford, who grew up in Santa Monica. Why not
choose a different location each year? So many memo-
rable locations throughout the world are truly as much
a character as the human actors, and they’ve made
indelible marks on the movies. 

I’m a writer, I could go on and on, but a short pitch is
often times best. 

Regards, 
Cheryl Angressani

Hollywood

Short and sweet 
Editor:

Jimmy Carter is an idiot. ‘Nough said!
Barry Barker

Santa Monica

Put immigration reform first
Editor:   

Immigration reform has been put off for yet another
year.  It is apparent that legalizing the millions of
undocumented people living in the United States is no
one’s priority. I believe that postponing such reform is
unjust and should be addressed in a timely manner.  For
the undocumented, the consistent postponement of
such a reform equals years that their dreams and aspi-
rations will also have to be postponed. 

One of the gravest misconceptions that we as a soci-
ety have is that we believe undocumented people are
just those individuals who enter the country as adults
and wait outside the Home Depot for jobs. I would like
to clarify such a misconception by stating that there
are thousands, maybe even millions, of individuals who
were brought to this country as children and are now
adults living as second class citizens. These individuals
have spent their entire lives in a country where they
cannot vote, drive a car or work legally. 

What do we do with these individuals? Send them back
to “their” countries is what some might consider reason-
able. After all they are illegal aliens. I personally disagree
and would like to believe that we as a society can arrive at
a more reasonable solution. After all, these individuals are
our neighbors, friends and coworkers. To be an American
citizen one should speak English, have an understanding of
this country’s history and have a clean criminal record. I do
not believe that American citizenship should just be given
out to everyone. It should be earned and only people who
deserve it should get it. Individuals who have spent their
lives in this country, have children born in this country and
know of no other lifestyle should be given that opportuni-
ty. They should be given the opportunity to pursue their
dreams and live a dignified life. Until immigration reform is
achieved these individuals will continue to live in the future
because they do not exist today.   

Jorge A. Sanchez
Santa Monica

LETTERS TO THE EDITOR
Send comments to editor@smdp.com 

NOT LONG AGO, A MAJOR CALIFORNIA
newspaper ran an editorial cartoon depict-
ing pith-helmeted explorers peering through
jungle growth at a crumbling temple where
worshipers bow down before a stone alter on
which is carved, “Prop. 13.” One of the
explorers is saying to the other, “I believe
we’ve stumbled upon the origins of the
demise of California’s civilization.”

At the Howard Jarvis Taxpayers
Association, founded by the principle author
of Proposition 13, we are accustomed to see-
ing attacks running from dubious to frivo-
lous on the landmark 1978 tax limitation
initiative.

One of our favorites is the high school
physical education instructor who wrote in a
small weekly newspaper that Proposition 13
was responsible for the loss of school equip-
ment. Seems that when his track-and-field
students were putting the shot, they were
losing the shots in the tall grass. Proposition
13, the coach complained, did not provide
enough money to cut the grass.

We’ve seen the riots that broke out in Los
Angeles after the Rodney King beating, a
freeway collapse during the Loma Prieta
earthquake and the Third Word debt crisis
all blamed on Proposition 13.

While no outrageous accusation against
Proposition 13 surprises us anymore, the
source of the latest is unexpected.

Conor Dougherty, a staff reporter for the
Wall Street Journal, has blogged on the
paper’s Web site questioning the fairness of
Proposition 13. As evidence of the inequities
of Proposition 13 he relies on a foundation
paid for a study by the Population Dynamics
Research Group of USC. The complaint?
Proposition 13 is creating a bigger genera-
tional wealth gap.

The argument goes like this. In a down
housing market, like we have today, recent
home buyers pay taxes based on the higher
value of the home at the time of purchase
and this is punitive. On the other hand,
because of Proposition 13’s cap on annual

tax increases, longtime owners who in what
over time has been a rising market are still
paying on assessed value lower than the cur-
rent market value and this is a benefit the
new buyers do not enjoy.

Before the reader tries to calculate where
this purported generational disparity rates
on their personal outrage meter, let’s make
one thing clear: The argument is bogus.

Under Proposition 13, the recent buyer
who bought at the top of the market is enti-
tled to a tax reduction based on the loss of
market value. So the homeowner who paid
$500,000 for a home three years ago, and has
seen their property value decline to $350,000
is entitled to a tax cut. While it is the respon-
sibility of the owner to apply to the county
assessor for the reduction, many California
assessors have been proactive and have auto-
matically reduced the assessed value on their
books — which reduces the tax obligation
— of thousands of recently purchased
homes.

When considering fairness it is worth-
while to review the system in place prior to
Proposition 13 when California’s residential
property tax rate was nearly three times
higher and there were no limits on annual
increases. The inequities of the pre-Prop. 13
tax system were glaringly evident as many
longtime homeowners were forced from
their homes due to massive annual property
tax increases.

Proposition 13 provides security to
homeowners, all homeowners, by capping
property taxes at one percent of assessed
value and limiting annual increases in
assessed value to no more than two percent.
This makes property taxes predictable and
allows homeowners to budget for future tax
increases.

Further, in 1978 the California Supreme
Court recognized the fairness of Prop. 13
finding the tax system created by the meas-
ure was “roughly comparable” to the sales
tax which is also based on acquisition value.
If sales taxes can be based on acquisition
value, why can’t property taxes? 

And in 1992, the United States Supreme
Court sided with Proposition 13’s fairness in
the case of Nordlinger v. Hahn when the
plaintiff claimed that the tax limitation
measure violated “equal protection.”

Because Proposition 13 has helped proper-
ty owners manage taxes and hold on to their
homes and businesses over the past 30 years,
the measure consistently enjoys strong support
from California residents — young and old.

Those who are genuinely concerned
about unequal treatment of generations
should focus their wrath on the trillions of
dollars of borrowing that the federal govern-
ment has undertaken to fund the “stimulus.”
This is outright theft from multiple genera-
tions of Americans to come.

JJOONN  CCOOUUPPAALL is president of the Howard Jarvis
Taxpayers Association, California’s largest
grass-roots taxpayer organization, dedicated to
the protection of Proposition 13 and the
advancement of taxpayers’ rights.

WE’VE SEEN THE RIOTS
THAT BROKE OUT IN LOS

ANGELES AFTER THE
RODNEY KING BEATING, A

FREEWAY COLLAPSE
DURING THE LOMA

PRIETA EARTHQUAKE AND
THE THIRD WORD DEBT
CRISIS ALL BLAMED ON

PROPOSITION 13.

It’s always open season on Prop. 13

TELL SANTA MONICA WHAT YOU THINK!
WRITE A LETTER TO THE EDITOR
EMAIL TO: EDITOR@SMDP.COM OR FAX TO (310) 576-9913
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You can also shop for recycled

office products and compostable

tableware and utensils 

in our online store. 

www.californiarecycles-store.com

Recycle old electronics
For Cash*

We pay the best rates for:

Celll Phones TVs
Computers And much more

Drop your items off at 1932 Cotner Ave. in 

West Los Angeles and mention this offer for cash
* Some restrictions apply

PassengersWanted.netPassengersWanted.net
310-828-3333

SENIOR
CITIZEN

DISCOUNT
Santa Monica to

LAX $30 Flat Rate
Santa Monica to

LAX $30 Flat Rate

WE ACCEPT ALL COMPETITORS’ COUPONS

Cannot be combined w/other offers or from hotels. Exp. 9/30/09

24 HOUR SERVICE

SUPPORTING SANTA MONICA • SUPPORT YOUR COMMUNITY!

AIRPORT TRANSPORTATION • CORPORATE ACCOUNTS • PREPAY ONLINE

Hypnotherapists are not licensed by the state of California as healing arts practitioners; for your benefit and protection, work on some issues may require a written referral
from a licensed physician or mental health professional.

John McGrail, Ph.D, C.Ht.

“THE CITY COUNCIL’S FEE INCREASES
are just one more sign of their ongoing
greed and mismanagement. Of course, in
their scheme of things, they have to keep
all the dead wood going in all the branches
of the city government. And don’t forget
the maintenance of the ever-increasing
bum and freeloader population. It takes a
lot of taxpayer dollars and these out of
control city fees to do that.”

“MONEY IS NOT THE ROOT OF ALL EVIL. THE
love of money is the root of all evil. I
believe I see some of this love of money
rearing its head in various municipal fees
and fines. I recall when Santa Monica’s
parking structures were free and parking
meter fines were $2. Both of these fea-
tures made Santa Monica a great place to
park and shop.”

“I DO BELIEVE THE CITY COUNCIL HAS LOST
their marbles. They will effectively drive
employees to seek a job where there is
available parking without having to pay a
large sum of money for it out of a very
small salary. And try buying a week’s gro-
ceries for a family and bringing them home
on a bicycle. Not everybody can ride a
bicycle. They need to bear in mind before
they up the rates on parking that people
will just go somewhere else.”

“WE ARE IN A RECESSION WITH RECORD
unemployment. People are looking for bar-
gains and discounts. Our greedy City
Council raises parking rates and increases
the cost of parking tickets, making our town
more unfriendly to shoppers, tourists and
residents. Many of us already shun our
Downtown because of this. Instead, we
should lower parking fees and tickets and
give out more warnings, to make our shop-
ping experience more friendly and happy.
Most shopping areas have free parking, paid
for by the businesses instead of our taxes.”

“I DON’T THINK THE PARKING FIGURES ARE
out of line. Of course, from $82.50 to $121
is a bit high, but for regular parking rates,
I think it’s fine.”

“THEY SHOULD MAKE THE FEES EVEN
higher. I never even drive to Santa Monica,
let alone try to park there. I don’t care one
way or another what they do.”

“I THOUGHT THE FINANCIAL ENGINE FOR
Santa Monica was Santa Monica Boulevard.
Most of our tax revenue comes from selling
those despicable  cars. I don’t frequent the
mall, but why would a city government
raise parking rates for store employees,
and sometimes shoppers, during a reces-
sion? Has the council seen how many
empty stores there are in this town? All
they care about is the $15 million in yearly
parking fees that they can spend on their
socialistic programs. The council is danger-
ously out of touch with the common folks.
Support a possible vibrant community —
lower by half all parking fees and fines.”

“THE COUNCIL HAS GONE TOO FAR ONCE
again: Killing the parking, killing the trees,
killing the animals — always killing. That’s
what they do best.” 

“THE CITY COUNCIL IS BARKING UP THE
wrong tree increasing the parking fees. I
stopped going to the Downtown garages
when the homeless started taking them
over and the urine smell got to be too
much. So, until they get the garages
cleaned up and compete with Century City
or the other shopping centers, keep the
fees the way they are.”

“IT IS REALLY WONDERFULLY SIMPLE:
Parking is a commodity. It is not a right. If
you price parking so that there are always 15
percent of empty spaces, then everybody
can find parking in a hurry and no one needs
to stress about finding a spot. For a dollar
more, you get less traffic, fewer accidents
and less time wasted trying to find a spot.
Everybody will love it — even Mr. Bauer. He
can do his free parking thing in Bermuda if
he wants to, but Santa Monica is just too
smart to let this opportunity pass. And did
you know that 20 percent of all accidents
occur when drivers stress about parking?”

“APPARENTLY THE LEAST EXPENSIVE
parking structures are close to Downtown,
and more distant parking, like the library, cost
more. Everyone wants to park in the cheap
structures on Second and Fourth streets,
which are often full. In the meantime, the
more expensive structures and private lots
have adequate parking. The price increase for
Downtown structures, or the decrease for less
favored structures, therefore seems logical.
Parking can be better distributed. A recent
study also indicated that with more reason-
able pricing, and parking redistributed, there
would be enough parking Downtown and no
need to build additional structures.”

“IT’S A GREAT IDEA THAT THEY’RE going
to increase the fees. They should increase
them even more. Nothing will help improve the
traffic situation in Santa Monica more than
increasing the fees for parking. Shoppers will
go to every other community and avoid Santa
Monica entirely, and Santa Monica will be left
to the Santa Monicans, who, of course, desire
to have all the benefits of the taxes generated
by the shoppers from other communities, but
don’t actually want them around. So, Santa
Monicans will be able to enjoy their peace and
quiet again. Of course they’ll have to give up
those extra perks they demand from the city
government, but that’s the way it goes.”

P R O U D LY  B R O U G H T  T O  Y O U  B Y

PAYING TO PARK
This past week, Q-line asked:
The City Council has agreed to increase the fees for parking at Downtown structures. The
maximum daily rate will increase from $7 to $9. A monthly pass will go from $82.50 to
$121. Do you think that the increases are overdue, or has the council gone too far?
Here are your responses:

Health Insurance underwritten by: Mutual of Omaha Insurance Company, Omaha, NE 68175. Life insurance underwritten
by: United of Omaha Life Insurance Company. These policies have exclusions, limitations, and reductions.AFN3 9196

Taking care of all your insurance needs

Eric Boehm  •  310.742.3440  •  www.mutualofomaha.com/agent/ericboehm

CA LIC 0E76434

� Life Insurance

� Disability Insurance

� Long-Term Care Insurance

Call me today for more information



6 WEEKEND EDITION, SEPTEMBER 19-20, 2009 A newspaper with issues

Merv Hecht Send comments to editor@smdp.com

The Re-View

Food

WHEN I GO TO A RESTAURANT THAT HAS BEEN
open only for a few days, I don’t expect
things to be perfect. I expect a bit of a prob-
lem with the service and perhaps some of
the dishes won’t come out of the kitchen just
right.

So it was a surprise when I had lunch at
La Cachette on Ocean Avenue a week or so
after they fired up the oven. Everything was
perfect, particularly the service. Maybe that’s
because the chef and owner, Jean Francois
Meteigner, was right there watching every-
thing.

Meteigner and his wife, Allie Ko, recently
moved to Santa Monica after spending 14
years in Los Angeles.

We elected to eat inside, near the open
doors to the patio. It was not crowded and
the room was open and airy, with a modern,
clean look. The comfortable chairs made it
so pleasant that we probably over-ordered.

For appetizers I had the fish soup, and my
friends shared a frissee salad and the beet
tower that  all agreed was good, but not
great. The fish soup however was A-plus,
with seafood flavor and texture rarely found
in the U.S.

For main courses we had the coq au vin,
veal scaloppini and one Caésar salad with
chicken breast. The coq au vin brought back
memories of the 1960s when it was very
popular as an “authentic” French dish. And
this one was wonderful, with rich, dark
chicken meat on the leg and thigh in a well
seasoned broth. This too earned high marks.
I was pleased that the veal scaloppini was not
breaded. I was less pleased with the Caésar
salad, but, after all, that’s a Mexican dish, not
French.

I’m told by friends that already consider
this restaurant as one of their “regular hang-
outs” that the menu changes often. A cas-
soulet, not on the menu when I was there
unfortunately, was reported to be excellent.
Also, I’ve heard the tomato soup and the
buffalo ribs are special.

Other reports from some very critical
colleagues: The brandade was, to be
polite, “unusual.” It was made from
smoked fresh cod, not salt cod, so tasted
more like a smoked trout pate, and was
too oily. Other typical bistro dishes, like
rilletes, now seem to be available only on
the bar menu. The moules were made in a
very well-flavored broth, but were modest
in size. The brown bread was excellent,
but that’s all there was — no more neutral
flavored french bread to sop up the
sauces. And, $6.50 for valet parking is at
the high end of the usual range.

The perfectly acceptable wine list offers a
nice selection by the glass as well as the 15-
ounce carafe, which is usually enough for
two Americans, or one Frenchman. And the
dessert menu was very nice. My wife forced
me to sample a couple of desserts. After all,
she argued, “how can you review this place if
you don’t sample the most important
course?”

All in all this is a first class French
bistro, with typical prices for fine dining
in Santa Monica, where you can expect
to spend $50-$70 per person for a two
or three course meal with wine. But
unlike some restaurants, here I felt it
was worth it.

MMEERRVV  HHEECCHHTT, the food and wine critic for the
Santa Monica Daily Press, is a wine buyer and
consultant to a number of national and interna-
tional food and wine companies. He can be
reached at mervynhecht@yahoo.com

RYAN KING
For The Associated Press

This Asian-style pasta dish gets its rich
flavor from a sauce made with milk
infused with cilantro, lemon grass and
ginger. To get the best flavor out of the
lemon grass, be sure to bruise it first. The

easiest way to do this is to pound it gen-
tly with a rolling pin.

The recipe calls for 2 percent milk, but
coconut milk also would be a great
choice; it pairs wonderfully with lemon
grass. Soba noodles, which are made
from buckwheat, are widely available in
grocer’s ethnic aisles.

Discovering a new hideaway
If You Go

La Cachette Bistro 
www.lacachettebistro.com
1733 Ocean Ave.
Santa Monica, Calif. 90401
(310) 434-9509

CCrreeaammyy  ssoobbaa  nnooooddlleess  wwiitthh  lleemmoonn  ggrraassss

Start to finish: 30 minutes
Servings: 4

3 cups 2 percent milk
5 sprigs cilantro
2 stalks lemon grass, cut into 1-inch lengths, then
bruised
2-inch chunk fresh ginger, cut into 1/4-inch slices
2 tablespoons peanut oil
1 clove garlic, minced
3 sprigs fresh thyme
1 medium yellow onion, sliced
1 pound white button mushrooms, quartered
1/4 cup mirin (Japanese cooking wine)
6 ounce soba noodles
1 scallion, thinly sliced, to garnish

In a small saucepan over medium, heat the milk
until warm. Reduce heat to low, add the

cilantro, lemon grass and ginger, then gently
simmer for 20 minutes. Remove from the heat
and set aside.
After 15 minutes, in a large saute pan over
medium-high, heat the peanut oil. Add the gar-
lic, thyme, onion and mushrooms, then saute
until tender. Add the mirin to deglaze the pan,
using a wooden spoon or rubber spatula to
scrape up any bits stuck to the pan.
Strain the milk mixture into the pan, discard-
ing the cilantro, lemon grass and ginger.
Simmer for five minutes. Add the soba noo-
dles and cook, stirring frequently, until tender,
about three minutes.
To serve, garnish with scallion slices.
Nutrition information per serving (values are
rounded to the nearest whole number): 445
calories; 113 calories from fat; 13 g fat (5 g
saturated; 0 g trans fats); 15 mg cholesterol;
67 g carbohydrate; 14 g protein; 6 g fiber;
161 mg sodium.

Lemon grass-infused milk gives pasta zing
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Infuzion Cafe
Organic coffees & teas, pastries, boba
teas, sandwiches, smoothies, and salads.
Get 20% off your entire purchase.

Big Buddha Spa
The Sun Angel sensor-controlled bed
scans your skin to determine its UV
sensitivity and apply the appropriate
tanning level for you. Get 50% off.

Co-Opportunity 
Natural Grocer
Get a FREE re-useable shopping bag 
just for coming in and checking us out.

Magellan’s Travel Supplies
Get 20% OFF EVERYTHING. 
Coupon Code 192

Euro Taxi
$19.95* flat to LAX from 
anywhere in Santa Monica
*Santa Monica Residents Only

Don’s Cutting Edge
$20 Men’s Haircuts

Text and Save
Text “smd” to 39970 to get the
following offers texted to you!

*standard rates apply.

*These deals may not be combined with any other
coupons or frequent buyer cards.

Change your water ...

CHANGE YOUR LIFE
with “Beyond O2” Alkaline Water
Alkaline Water

reverses the
effects of

illness and
leads to:

• increased energy
• anti-aging
• positive mood
• stabilized blood sugars
• weight loss

• better digestion
• lower cholesterol
• clear skin
• disease reversal

(gout, diabetes, etc.)

(310) 664-8880
Beyond O2 Water House

2209 Main St., Santa Monica, CA 90405

FREE
5 gallons of “Beyond O2”

Alkaline Water
Beyond O2 Water

(310) 664-8880
With this coupon.

Not valid with other offers or prior purchases.
*Please bring an empty container for your water or you may purchase a container at the store

www.beyondo2water.com

Home and Office Delivery NOW AVAILABLE!

Elizabeth Brown Send comments to editor@smdp.com

Kitchen Vixen

ARE YOU UNSUCCESSFUL AT LOSING WEIGHT?
What if I told you it’s all in your head?
Really. Research from UT Southwestern
Medical Centre in Dallas has shown that cer-
tain foods work with your brain to sabotage
your efforts. The researchers found that spe-
cific fats, once ingested, make a beeline for
the brain. Upon arriving at the brain, these
fats simply shut off the satiety switch and
instead cause the brain to send messages to
the body telling it to ignore any appetite-
suppressing signals from hormones such as
insulin and leptin.

Researchers found that one particular
type of fat — palmitic acid — may be the
main culprit in the brain/fat appetite-sup-
pressing system. Palmitic acid is found in
palm oil and animal fats. It is added to many
processed foods and foods high in animal fat
such as ice cream. Your body can also make
palmitic acid out of excess carbohydrates
and protein.

Palmitic acid isn’t all bad. Some saturated
fats, such as palmitic acid, are key compo-
nents for transmitting messages across cell
membranes. These fats combine with protein
receptors on the cell membrane and promote
the action or inhibition of specific hormones.
For example, the fight/flight response of
adrenaline — the adrenal gland secretes
adrenaline which signals a protein at the cell
membrane. That protein combines with a sat-
urated fat that stimulates a cascade of events
whereby parts of the body “react” to the surge
of adrenaline: increased heart rate, blood flow
to muscles and production of glucose.

Your body’s main goal is always survival.
So perhaps an increased ingestion of satu-
rated fat causes a reduction in appetite-sup-
pressing signals as a way to promote energy
storage for future use — you know — for
times of starvation.

The researchers found that not only does
an increased intake of palmitic acid not sup-
press your appetite; it also causes you to eat
more for the next three days. So that pizza
and ice cream combo on Friday night might
just be the reason you blow your diet for the
entire weekend.

Does this mean you have to give up all of
your favorite decadent foods? Absolutely
not, if you can, like Gertrude Baines, live a
life of moderation and abstention. Baines
was the world’s oldest woman until her
death last Friday at the age of 115. Although
she liked her bacon crispy and enjoyed fried
chicken, she never drank, smoked or fooled
around. But she did smile frequently. OK, so
not everything in moderation.

When counseling patients, I find that
many people have trouble eating ice cream
in moderation — me included. If ice cream
is a food that you find hard to resist, you can
practice aversion therapy. This doesn’t mean
bathing in freezing cold ice cream or any-
thing sadistic like that. Instead, practice the
art of tapping away your troubles.

EFT therapy (Emotional Freedom
Techniques) is a tapping therapy similar to
acupuncture but, instead of needles, makes
use of the human tendency to use our hands
to comfort ourselves. Remember the scene in
“Home Alone” where Macaulay Culkin slaps
his cheeks and screams upon realizing that
he was in fact “home alone?” Or how about
the aptly named statue “The Thinker,” a man
deep in thought with his hand on his chin
and his fingers to his lips? In both instances,
these characters comfort themselves with
their own touch. Can you imagine having
the ability to touch yourself in certain ways
and suddenly have no taste for ice cream?
Ooops, Freudian slip. But Ben & Jerry will
not be happy once the masses are equipped
with the EFT tapping technique.

EFT begins by measuring your stress level
on a scale of 0-10 for a particular event such
as, “How much do I want ice cream?” A 10
means you really want ice cream. Next you
proceed with a tapping sequence beginning
at the “karate chop” point on the hand while
saying, “Even though I have an intense crav-
ing for ice cream. I deeply and completely
accept myself.” Next tap the following eight
spots while saying, “I want ice cream but I
don’t want to overeat.” Tap the inner eye-
brow, the outer eyebrow, the bone directly
under the eye, the divot between your lip
and nose, the curve under your lip, your col-
larbone, your armpit and the top of your
head. You tap each area three times consecu-
tively while repeating a statement pertinent
to your “issue.” After about seven to 10
rounds of tapping and repeating the phrases,
you re-measure your “intensity” toward the
ice cream and your intensity rating should
drop to zero. To be sure the EFT is effective,
finish with a round of tapping while repeat-
ing a phrase which reinforces your changed
behavior. “I don’t need ice cream. Ice cream
does not cause me to overeat.” Voila, now
you have a tool to help you control your
appetite, your weight and anything else you
wish.

EELLIIZZAABBEETTHH is registered dietitian and certified
holistic chef. To learn more please visit her web-
site www.TheKitchenVixen.com.

Tap the fat out of your life

MUSM: miss you so much

BF: boyfriend

OLL: online love

POS: parent over shoulder

WTGP: want to go private?

LMIRL: let’s meet in real life

HDOP: help delete online predators

Every day, children are sexually solicited online.

You don’t know what your kids are saying online. Or who they are saying it to. A lot of times neither

do they. Protect your kid’s online life. To get a full list of acronyms or report an incident, call

1-800-THE LOST cybertipline.com. HDOP: help delete online predatorsor visit
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YOUR GUIDE TO DINING IN

Santa Monica, Brentwood,
West LA and Venice Beach

MONTANA AVE

17th St Cafe 1610 Montana Ave. (310) 453-2771

Andrew’s Cheese Shop 728 Montana Ave. (310) 393-3308 

BBAABBAALLUU

Excellent Carribean dining featuring a fresh menu focusing on seafood, burgers, salads

and world famous homemade desserts. Open daily from 11:30 to 10pm. Wine and beer

menu, take out available. 

1002 Montana Ave (310) 395-2500

Blue Plate 1415 Montana Ave. (310) 260-8878 

Cafe Dana  1211 Montana Ave.  (310) 394-0815 

Cafe Montana 1534 Montana Ave  (310) 829-3990

Di Dio's Italian Ices 1305 Montana Ave. (310) 393-2788

The Duck Blind 1102 Montana Ave. (310) 394-6705

Father's Office 1018 Montana Ave. (310) 393-2337

Il Dolce Cafe 1023 Montana Ave #B (310) 458-4880

Le Marmiton 1327 Montana Ave (310) 393-7716

Locanda Portofino 1110 Montana Ave.  (310) 394-2070

Louise's Trattoria 1008 Montana Ave.  (310) 394-8888

Marmalade 710 Montana Ave.  (310) 829-0093

Montana Restaurant & Lounge 1323 Montana Blvd. (323) 330-8010

Patty's Gourmet Take & Bake Pizza 625 Montana Ave.  (310) 576-6616 

Pradeeps 1405 Montana Ave.  (310) 393-1467

Ristorante Vincenzo 714 Montana Ave.  (310) 395-6619

Rosti 931 Montana Ave.  (310) 838-4900  

Spumoni 713 Montana Ave.  (310) 393-2944 

Sushi Sho 1303 Montana Ave. (310) 393-0035

Via Dolce 1627 Montana Ave. (310) 458-1562

Vincenzo Ristorante 714 Montana Ave. (310) 395-6619

MID-CITY

Akbar Cuisine Of India 2627 Wilshire Blvd (310) 586-7469 

Back On Broadway 2024 Broadway (310) 453-8919 

Bergamot Cafe 2525 Michigan Ave.  # A3  (310) 828-4001 

Big Jos 1955 Broadway (310) 828-3191 

Bistro Of Santa Monica Santa Monica Blvd (310) 453-5442 

BISTRO 31

Bistro 31, the culinary student-run restaurant of The International Culinary School at The

Art Institute of California – Los Angeles, offers an incredible dining experience at a rea-

sonable price. Students prepare sumptuous international cuisine and deliver it in an ele-

gant setting. Lunch and dinner.

2900 31st St (310) 314-6057 

Bizou Garden 2450 Colorado Ave.  #1050 (310) 472-6020 

Bread And Porridge 2315 Wilshire Blvd (310) 453-4941 

Buon Giorno Caffe  1431 Santa Monica Bl (310) 260-0073 

Cafe L'etoile D'or 2311 Santa Monica Blvd  (310) 315-4375 

Chandni Vegetarian 1909 Wilshire Blvd  (310) 828-7060 

Coogie's Cafe 2906 Santa Monica Blvd  (310) 829-7871 

The Corner Cafe 28th St. #121 (310) 452-2905 

The Cutting Board 1260 15th St. #105  (310) 434-9924 

Dagwoods 820 Wilshire Blvd. (310) 899-3030 

Daily Grill  2501 Colorado Ave.  #b-190 (310) 309-2170 

Drago Restaurant  2628 Wilshire Blvd  (310) 828-1585 

Dragon Palace   2832 Santa Monica Blvd (310) 829-1462 

El Cholo 1025 Wilshire Blvd  (310) 899-1106 

Fromins 1832 Wilshire Blvd (310) 829-5443

House Of Billiards 1901 Wilshire Blvd (310) 828-9203

I H O P 1920 Santa Monica Blvd (310) 829-9100

Casa Escobar 2500 Wilshire Blvd (310) 828-1315

IZZYS DELI

Where the stars meet the locals. Izzys features 10.95 dinners nightly. Since 1970, Izzys has

been serving hungry locals the world famous Reuben sandwich and generous omeletes

for generations. 

1433 Wilshire Blvd (310) 394-1131 

J P's Bar & Grill 1101 Wilshire Blvd (310) 394-7660

Kaido Japense Cuisine 2834 Santa Monica Blvd (310) 828-7582  

Kay 'N Dave's 262 26th St. (818) 782-6196

L A Farm Ltd 3000 Olympic Blvd (310) 449-4007 

Lee's Chinese Food 1610 Santa Monica Blvd (310) 828-5304

The Lincoln 2460 Wilshire Bl (310) 828-2217 

Lucys Lunchbox 710 Wilshire Bl #100 (818) 762-6267  

Maya Japanese Food 2840 Santa Monica Blvd (310) 453-2612 

Manhattan Bagel 2216 Wilshire Blvd (310) 828-3228 

Nawab Of India 1621 Wilshire Bl (310) 829-1106 

Networks Cafe 2700 Colorado Ave.  #190 (310) 315-0502  

Noma Restaurant 2031 Wilshire Blvd (310) 453-4848 

Norms Santa Monica 1601 Lincoln Blvd (310) 395-6310 

O' Briens 2226 Wilshire Blvd (310) 829-5303 

Our Cafe 2104 Wilshire Bl (310) 828-5313 

Overunder 1333 Santa Monica Blvd (310) 899-0076 

Pacific Dining Car 2700 Wilshire Blvd (310) 453-4000

Pot & Pan Thai Food 2315 Santa Monica Blvd (818) 439-7083 

Santa Monica Pizza 1318 Wilshire Blvd (310) 393-4554  

The Shack Restaurant 2518 Wilshire Blvd (310) 449-1171 

The Slice 915 Wilshire Blvd (310) 453-2367 

Sizzler 2025 Wilshire Blvd (310) 453-3250

Snug Harbor 2323 Wilshire Blvd (310) 828-2991 

Sunshine Cafe & Grill 2021 Santa Monica Blvd (310) 449-7777 

Sushi King 1330 Wilshire Blvd (310) 395-0120 

Tacos Por Favor 1406 Olympic Blvd (310) 392-5768 

Taqueria Chihuahua 1909 Lincoln Bl (310) 874-2057

Tazzina 1620 Wilshire Blvd (310) 413-4270  

Thai Dishes 111 Santa Monica Blvd (310) 394-6189

Toi On Wilshire 1120 Wilshire Blvd (310) 394-7804  

V LOUNGE

V is for VIP. Welcome to V Lounge, home of the Westside's most elite nightclub ventures.

Versatile to fit any need, V Lounge offers only the most premium in nightlife experience.

2020 Wilshire Blvd (310) 829-1933 

Wilshire Restaurant 2454 Wilshire Blvd (310) 586-1707 

DOWNTOWN

3 on Fourth 1432 4th St. #A (310) 395-6765 

Abode Restaurant 1541 Ocean Av #150  (310) 394-3463

TTHHEE  AAMMAAZZOONN  HHUUTT  

Taste the best of the Brazilian Rainforest. A new Brazilian juice bar with sustainably-pro-

duced fruit. Enjoy the Acai smooth prepare by real Brazilians packed with antioxidants.

Sip Acerola juice, with 5x more vitamin C than orange juice. Treat yourself to Cupuacu,

bursting with antibacterial properties. 5% of all sales support Lar Viva a Vida, an orphan-

age for abused children. TheAmazonHut.com

1551 Ocean Avenue, Suite 140  (310) 451-5900

B O A 101 Santa Monica Bl (323) 655-3372

Baja Buds 1315 Third Street Promenade (310) 393-6060 

Bangkok West 606 Santa Monica Blvd (310) 395-9658

Benihana 1447 4th St.  (310) 260-1423 

Bookmark Cafe 601 Santa Monica Bl  (310) 587-2665

Bravo Cucina 1319 Third Street Promenade (310) 394-0374

Britannia pub   318 Santa Monica Blvd.  (310) 458-5350 

Broadway Deli 1457 Third Street Promenade (310) 451-0616 

Brunos Italian Rest Deli  1652 Ocean Ave.  (310) 395-5589 

Bubba Gump Shrimp Co 301 SM  Pier   (310) 393-0458 

Buca Di Beppo  1442 2nd St. (310) 587-0771 

The Cafe 445 Pacific Coast Hwy (310) 393-8282 

Cafe Crepe  1460 Third Street Promenade  (310) 576-0499

Cafe Paradiso 2408 Wilshire Blvd  (818) 427-1796 

Cafe Presto  2425 Colorado Ave. #107 B (310) 829-7757

Cafe Sol  2425 Colorado Ave.   (310) 829-0031

California Chicken Cafe  2401 Wilshire Blvd  (310) 453-0477 

California Crisp  13 Santa Monica Place (310) 394-3800 

California Pizza Kitchen  214 Wilshire Blvd (310) 393-9335 

Callahans Restaurant  1213 Wilshire Blvd (310) 394-6210 

Capo  1810 Ocean Ave.   (310) 394-5550 

Carousel Cafe 1601 Ocean Front Walk  (310) 451-4277 

Chez Jay 1657 Ocean Ave.  (310) 395-1241 

Comfort Cafe 420 Broadway  (310) 395-6252 

Cora's Coffee Shoppe L P  1802 Ocean Ave.  (310) 434-2468 

Crepes Company Inc  213 Arizona Ave.   (310) 801-0670 

Dennys Restaurant 1645  1560 Lincoln Blvd  (714) 251-5409 

Fast Taco  2901 Ocean Park Blvd #115 (310) 664-8722 

FIG RESTAURANT 

AT FAIRMONT MIRAMAR HOTEL & BUNGALOWS

Headed by Chef Ray Garcia, FIG Restaurant features organic, locally grown dishes. Chef

Ray works with creameries, fisheries and foragers to ensure only the freshest ingredients

are used. Featuring a charcuterie bar, communal table and private dining, FIG offers a

comfortable, neighborhood atmosphere.

101 Wilshire Blvd (310) 319-3111

Fritto Misto 601 Colorado Ave.  (310) 458-2828 

FUNNEL MILL

The Funnel Mill features imported, organic coffee and teas from around the world. If you

eat McDonalds, drink two buck Chuck, and think Starbucks is gourmet, this place is not

for you. Discover what coffee and tea should really taste like to the discerning palate. Try

our traditional tea ceremony to truly appreciate the flavors of the East.

www.funnelmill.com

930 Broadway Suite A (310) 597-4395

Gate Of India 115 Santa Monica Blvd (310) 656-1665 

Gaucho Grill 1251 Third Street Promenade (323) 468-0220 

Georges Bistro 1321 Third Street  (310) 451-8823 

Hedwigs Cafe 1509 4th St. (310) 394-3956 

THE HIDEOUT

The Hideout is Santa Monica's best lounge! We pay attention to details, so you don't have

to. Whether you want to come alone, as a couple, with a group of friends, or throw an unfor-

gettable party, we've got you covered!

112 W. Channel Road (310) 429-1851 

Hot Dog On A Stick 1633 Ocean Front Walk (760) 930-0456 

Houston's 202 Wilshire Blvd (602) 553-2111 

I Cugini Restaurant 1501 Ocean Ave.  (310) 451-4595 

Il Fornaio 1551 Ocean Ave.  (415) 945-0500

Infuzion Cafe 1149 3rd St. #100 (310) 393-9985 

Interactive Cafe 215 Broadway (310) 395-5009 

Ipanema Cafe 150 Santa Monica Place (310) 838-8586 

Ivy At The Shore 1535 Ocean Ave.  (310) 278-2908 

Jinkys Cafe 1447 2nd St. (818) 981-2250 

Jiraffe Restaurant 504 Santa Monica Blvd (310) 917-6671

JOHNNY ROCKETS

Every Johnny Rockets restaurant boasts an all-American look and feel with great tasting

food including juicy hamburgers, classic sandwiches and hand-dipped shakes and malts.

Come in and see for yourself why Johnny Rockets is the place Where the Good Times

Roll!TM”

1322 Third Street  (949) 643-6100 

Kaiten Restaurant 1456 Third Street (310) 451-8080  

La Botte, Inc. 620 Santa Monica Blvd #A (310) 576-3072

La Salsa #44 1401 Third Street Promenade (310) 587-0755 

La Serenata 1416 4th St. (310) 204-5360

Le Merigot Hotel 1740 Ocean Ave.  (310) 395-9700  

Leonidas 331 Santa Monica Blvd (310) 417-8851 

Light House Buffet 201 Arizona Ave.  (310) 451-2076 

The Lobster 1602 Ocean Ave.  (310) 458-9294 

Locanda Del Lago 231 Arizona Ave.  (310) 451-3525 

Loews Santa Monica 1700 Ocean Ave.  (310) 458-6700  

Manchu Wok 11 Santa Monica Pl (310) 458-3558

Mariasol 401 Santa Monica Pier (213) 626-5554 

Michaels 1147 3rd St. (310) 395-7911 

Musha Restaurant 424 Wilshire Blvd (310) 576-6330 

Newsroom Santa Monica Inc 530 Wilshire (310) 451-9444 

Ocean Avenue Seafood 1401 Ocean Ave.  (310) 437-8824 

Ocean Cafe 100 Wilshire Blvd #B1-10 (310) 260-6010 

THE YARD

"Your Neighborhood Gastropub." Our gastro-pub features great bar food and tapas. 

We have DJs after 10 on Thursday through Saturday, and live music on Sunday nights.

119 Broadway (310) 395-6037 

P F Chang's China Bistro 326 Wilshire Blvd (310) 395-1912 

S P E C I A L  A D V E R T I S I N G  S E C T I O N8

Monday Night Football • Happy Hour Drink Specials!
Salsa Under the Stars Every Tuesday!

COME FOR DINNER, DRINKS AND FREE SALSA DANCE CLASS @ 7:30PM!

New Brazilian Acai Juice Bar
A Taste of the Brazilian Rainforest

1551 Ocean Ave. #140 
(Entrance on Colorado Ave.) Santa Monica

Enjoy a delicious antioxident rich Acai
smoothie prepared by real Brazilians
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Panera Bread 501 Wilshire Bl (714) 241-7705 

Perrys Pizz 930 Ocean Front Walk (310) 372-3138 

Perrys Pizza 2600 Ocean Front Walk (310) 372-3138 

Perrys Pizza 1200 Ocean Front Walk (310) 458-3975 

Perrys Pizza 2400 Ocean Front Walk (310) 372-3138 

Promenade Cafe 321 Santa Monica Bl (213) 700-2373

R A W 609 Broadway (310) 451-4148 

Real Food Daily 514 Santa Monica Blvd (310) 393-0804

Renees Court Yard 522 Wilshire Blvd (310) 451-9341 

Riva Restaurant 312 Wilshire Blvd (310) 451-7482 

Rustic Canyon 1119 Wilshire Blvd (310) 560-7787

RUSTY’S SURF RANCH

Rusty's Surf Ranch on the Santa Monica Pier is a multi-use facility, featuring the best in live

music, dancing and award-winning cuisine in a California beach environment. With an exten-

sive collection of historic surfboards and memorabilia, Rusty's pays homage to the "Surfing

'60s", the Golden Era of California Surf Culture. Rusty's lunch and dinner cuisine are consistent

award winners, but great meals share the stage with great music at Rusty's when the Dining

Room stage welcomes live music and dancing with top area bands and national acts. Rusty's

is available for Special Events during normal operations or as a restricted facility for Private

Parties. Rusty's Surf Ranch is a perfect reminder of a simpler time in California's beachfront

history, with good food in a casual environment, live music and FUN. Open daily at noon. Happy

Hour 4-7p.m. 

256 Santa Monica Pier (310)393-PIERS

Scarboni 312 Wilshire Bl (310) 704-8079

SONNY MCLEAN’S  2615 Wilshire Blvd. (310) 449-1811 

Stefano's 1310 Third Street Promenade (310) 216-7716 

Sunset Bar & Grill 1240 Third Street (310) 393-3959 

Sushi Mon 401 Santa Monica Blvd (310) 576-7011 

Sushi Roku Santa Monica 1401 Ocean Av (310) 655-3372 

Sushi Shogun 1315 Third Street  (213) 500-4989 

Sushi Teri Express 1551 Ocean Ave.  #130 B (310) 394-2189 

Swingers 802 Broadway (323) 656-6136

Tandoor Cafe 395 Santa Monica Place #009 (310) 435-3845 

Tastie16 Santa Monica Place (310) 770-6745

THAI DISHES

Traditional Thai cuisine with more than 20 years experience.

Check out our newly remodeled restaurant. Let us serve you.

111 Santa Monica Blvd. (310) 394-6189

Tokyo Kitchen 15 Santa Monica Pl (310) 451-5385 

T's Thai 1215 4th St. (310) 395-4106 

Tudor House 1403 2nd St. (310) 451-8470 

Victoria Pizzeria 1607 Ocean Front Walk (310) 394-6863 

Villa Italian Specialties 8 Santa Monica Pl (310) 451-3031 

Wahoo's Fish Taco 418 Wilshire Blvd (949) 222-0670

WOKCANO

The Wokcano Restaurant Group is a modern Asian restaurant and lounge now with six

locations including Santa Monica, West Hollywood, Downtown L.A., Burbank,

Pasadena, and Long Beach featuring innovative cocktails and cuisine available for

delivery, take out, and corporate dining.

1413 5th Street (310) 458-3080

Whist 1819 Ocean Av (310) 260-7509 

Yangtze 1333 Third Street Promenade (310)260-1994 

Yankee Doodles 1410 Third Street (310)394-4632 

Ye Olde Kings Head 116 Santa Monica Blvd (310)451-1402 

(310)451-1402 

PICO/SUNSET PARK

310 Lounge & Bistro 3321 Pico Blvd. (310) 453-1331

Abbots Pizza Company 1811 Pico Blvd (310) 314-2777 

Acapulco Restaurant 3360 Ocean Park Blvd. (310) 450-8665

Air Conditioned 2819 Pico Blvd (310) 829-3700 

Ameci Pizza Pasta 2218 Lincoln Bl (310) 314-0090 

B B Q Garden 1707 Pico Blvd. (310) 450-6494

The Bread Factory Inc 1900 Pico Bl (310) 434-4653 

Buddha Boba 1701 Pico Bl (626) 674-8882 

Bud's Famous Deli & Desserts 2727 Ocean Park Blvd. (310) 450-6860

Cafe Bolivar 1741 Ocean Park Blvd. (310) 581-2344

Campos Mexican Food Inc 2008 Pico Blvd  (310) 450-4477 

Classic Pizza 2624 Pico Blvd  (310) 399-0452 

The Counter 2901 Ocean Park Bl #102 (310) 399-8383 

The Daily Pint 2310 Pico Blvd (310) 450-7631 

El Indio  2526 Pico Blvd (310) 450-8057 

El Pollo Loco Restaurant  1906 Lincoln Blvd (310) 392-9800

El Torito 3360 Ocean Park Blvd. (310) 450-8665

El Texate 316 Pico Blvd. (310) 399-1115

Fresh & Natural Cafe  1900 Pico Blvd (310) 392-0516 

Ocean Park Pizza 2819 1/2 Ocean Park Blvd (310) 450-9949

Georges Burgers 3101 Lincoln Blvd (310) 452-0445 

Gilbert's El Indio Mexican Food 2526 Pico Blvd. (310) 450-8057

Hotel Casa Del Mar Restaurant 1910 Ocean Way (310) 581-5533

The Hump 3221 Donald Douglas Loop South (310) 390-3177 

The Hungry Pocket 1715 Pico Blvd (310) 458-5335 

Il Forno Caffe & Pizzeria 2901 Ocean Park Blvd (310) 450-1241 

Josie Restaurant 2424 Pico Blvd (310) 581-4201 

La Playita 3306 Lincoln Blvd (310) 452-0090 

Lazy Daisy Inc 2300 Pico Blvd (310) 450-9011 

Le Pain Du Jour 828 Pico Blvd #2 (310) 399-4870

Mandarin Food Service 2618 Pico Bl (310) 396-9559 

Michael D'S Cafe 234 Pico Blvd (310) 452-8737 

Miyako 2829 Ocean Park Blvd (310) 396-5588 

THE OP CAFE

A Small Neighborhood Place With A Family Feel – Serving Breakfast and Lunch Daily. The

Freshest Foods, Friendly Service At Unbelievable Prices! So when you want to be treated

like family and enjoy some delicious food –The OP CAFÉ is the PLACE!!

3117 Ocean Park Blvd (310) 452-5720  

One Pico Restaurant One Pico Blvd. (310) 587-1717

Panchos Tacos 2920 Lincoln Blvd (310) 452-2970 

Pedals Cafe One Pico Blvd. (310) 587-1707

Raes Restaurant 2901 Pico Blvd (310) 820-1416 

Santa Monica Bar and Grill 3321Pico Blvd (310) 453-5001 

Santinos 3021 Lincoln Blvd (310) 779-1210 

Sheraton Delfina 530 Pico Blvd (310) 399-9344 

The Slice 1622 Ocean Park (310) 453-2367 

Spitfire Grill 3300 Airport Ave.  (310) 397-3455 

Star Of Siam 3133 Lincoln Blvd (310) 396-9511 

Subway 2901 Ocean Park Blvd (310) 396-3004 

Sunset Grill 1701 Ocean Park Blvd (310) 450-7546 

Tandoor India 2622 Pico Bl (310) 581-9964

Tom's No 1 Pico 2350 Pico Blvd. (310) 396-4481

Typhoon 3221 Donald Douglas Loop (310) 390-6565

UnUrban Coffeehouse 3301 Pico Blvd. (310) 315-0056

Valentino Restaurant 3115 Pico Blvd (310) 829-4313 

Richie Palmer’s Pizzeria1355 Ocean Ave  (310) 255-1111

Vitos 2807 Ocean Park Blvd (310) 450-4999 

Windows Restaurant 530 Pico Blvd. (310) 399-9344

Yongs Cafe 3020 Nebraska Ave.  (310) 828-4775 

Yuni Sushi 1928 Lincoln Blvd (310) 396-4039 

Zabies 3003 Ocean Park Blvd (310) 392-9036

MAIN STREET

Amelia's 2645 Main St. (310) 396-9095 

Bravo Pizzaria & Deli 2400 Main St. (310) 392-7466 

Chinois On Main  2709 Main St.  (310) 392-3038 

The Coffee Bean & Tea Leaf Ocean Park Blvd. (310) 396-6706

Creative Sushi  2518 Main St.  (310) 396-2711 

Dhaba Cuisine Of India  2104 Main St. (310) 399-9452 

Elvira's Cha Cha Chicken  1906 Ocean Ave.  (310) 581-1684 

The Enterprise Fish Co 174 Kinney St. (310) 392-8366 

Euphoria Loves RAWvolution 2301 Main St. (310) 392-9501

Finn McCools Irish Pub & Restaurant 2700 Main St. (310) 452-1734

Goudas & Vines 2000 Main Street (310) 450-6739

Groundwork Coffee Co. 2908 Main St. (310) 930-3910 

The Galley 2442 Main St. (310) 452-1934 

Holy Guacamole 2906 Main St. (310) 314-4850 

It's All Good Bakery 2629 Main St. (310) 260-0233 

Joes Main Street Diner 2917 Main St. (310) 392-5804 

La Vecchia Cucina 2654 Main St (310) 399-7979

Library Alehouse 2911 Main St. (310) 314-4855

Lula Cocina Mexicana 2720 Main St. (310) 392-5711

Main Street Bagels 2905 Main St. (310) 392-6373

Malia 2424 Main St. (310) 396-4122

Manchego 2510 Main Street (310) 450-3900 

Mani's Bakery & Cafe 2507 Main St. (310) 396-7700

O'Briens Irish Pub Oar House 2941 Main St. (310) 396-4725

OCEAN PARK OMELETTE PARLOR

The best breakfast in town, featuring locally grown vegetables from the Farmers Markets.

Sinc 1962, the Omelete Parlor has been a staple for Santa Monica locals. 6:30 am to 2pm

daily. 

2732 Main St. (310) 399-7892 

Oyako 2915 Main St. (310) 581-3525

Panini Garden 2715 Main St (310) 399-9939 

Rick's Tavern 2907 Main St (310) 392-2772 

Schatzi On Main 3110 Main St (310) 399-4800 

Shoop's Delicatessen 2400 Main St (310) 452-1019 

Sparky's Fine Frozen Yogurt 3110 Main St. #12 (310) 399-4513

Urth Caffe 2327 Main St. (310) 749-8879 

Via Veneto 3009 Main St. (310) 399-1843 

The Victorian Baker Cafe 2640 Main St. (310) 392-4956

Wildflour 2807 Main St. (310) 452-7739 

World Café 2640 Main St. (310) 392-1661

Yose Restaurant 2435 Main St. (310) 255-0680 

VENICE

26 Beach Restaurant 3100 Washington Blvd. (310) 823-7526  

Abbot's Habit 1401 Abbot Kinney Blvd  (310) 399-1171

Abbot's Pizza Co 1407 Abbot Kinney Blvd (310) 396-7334

Agra Indian Kitchen 2553 Lincoln Blvd. (310) 396-8749

Axe 1009 Abbot Kinney Blvd. (310) 664-9787

Azteca Restaurant 835 Sunset Ave. (310) 396-6576

Baby Blues BBQ 444 Lincoln Blvd. (310) 396-7675

Beechwood 822 W. Washington Blvd. (310) 448-8884

Benice 1715 Pacific Ave. (310) 396-9938

Big Daddy and Sons 1425 Ocean Front Walk (310) 508-2793

The Brig 1515 Abbot Kinney Blvd. (310) 399-7537

The Brick House Cafe 826 Hampton Dr. (310) 581-1639

Cafe 50's 838 Lincoln Blvd. (310) 399-1955

Casablanca Restaurant 220 Lincoln Blvd. (310) 392-5751

Chaya 110 Navy St. (310) 396-1179

China Beach Bistro 2024 Pacific Ave. (310) 823-4646

Danny's Deli 23 Windward Ave. (310) 566-5610

French Market Cafe 2321 Abbot Kinney Blvd. (310) 577-9775

Great Western Steak & Hoagie Company 1720 Lincoln Blvd. (310) 450-4545

Hal's Bar & Grill 1349 Abbot Kinney Blvd. (310) 396-3105

Hama 213 Windward Ave. (310) 396-8783

James Beach 60 N. Venice Blvd. (310) 823-5396

Joe's Restaurant 1023 Abbot Kinney Blvd. (310) 399-5811

La Cabana Restaurant 738 Rose Ave.  (310) 392-6161

La Meditrina 1029 Abbot Kinney Blvd. (310) 396-5000

Lands End Restaurant 323 Ocean Front Walk (310) 392-3997

Lilly's French Cafe & Bar 1031 Abbot Kinney Blvd. (310) 314-0004

Lincoln Fine Wines 727 Lincoln Blvd. (310) 392-7816  

Maos Kitchen 1512 Pacific Ave. (310) 581-8305

Piccolo Ristorante 5 Dudley Ave. (310) 314-3222

Primitivo Wine Bistro 1025 Abbot Kinney Blvd. (310) 396-5353

Rose Cafe 220 Rose Ave. (310) 399-0711

Shima 1432 Abbot Kinney Blvd. (310) 314-0882

Siam Best Restaurant 2533 Lincoln Blvd. (310) 827-8977

Stroh’s Gourmet 1239 Abbot Kinney Blvd. (310) 450-5119

Szechwan Restaurant 2905 Washington Blvd. (310) 821-6256 

Uncle Darrow's 2560 S Lincoln Blvd. (310) 306-4862

Wabi-Sabi 1635 Abbot Kinney Blvd. (310) 314-2229

Wacky Wok 2805 Abbot Kinney Blvd. (310) 822-7373

MARINA DEL REY

Beachside Cafe 4175 Admiralty Way (310) 821-5313

C & O Cucina 3016 Washington Blvd. (310) 301-7278

Cafe Del Rey 4451 Admiralty Way (310) 823-6395

California Pizza Kitchen 3345 Fiji Way (310) 301-1563

Casa Escobar 14160 Palawan Way (310) 822-2199

Chart House 13950 Panay Way (310) 822-4144

The Cheesecake Factor 4142 Via Marina (310) 306-3344

Chin Chin 13455 Maxella Ave Ste 266 (310) 823-9999

Chipotle Mexican Grill 4718 Admiralty Way (310) 821-0059

Harbor House Restaurant 4211 Admiralty Way (310) 577-4555

Islands 404 Washington Blvd (310) 822-3939

Jer-ne at The Ritz-Carlton 4375 Admiralty Way (310) 823-1700

Kaya Sushi 13400 Washington Blvd. (310) 577-1143 

Kifune Restaurant 405 Washington Blvd (310) 822-1595

Le Marmiton 4724 Admiralty Way (310) 773-3560

Mercedes Grille 14 Washington Blvd (310) 827-6209

Mermaids-Juice Java & More 14045 Panay Way (310) 306-3883

Rainbow Acres Natural Foods 4756 Admiralty Way (310) 823-5373

Sapori Ristorante 13723 Fiji Way (310) 821-1740

Tony P's 4445 Admiralty Way (310) 823-4534

Tsuji No Hana 4714 Lincoln Blvd (310) 827-1433

The Warehouse Restaurant 4499 Admiralty Way (310) 823-5451
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He caught a pair of touchdowns and
amassed 129 yards in the losing effort.

“It was nice to see him break tackles,”
Muno said.

In addition to Young, Muno said he
expects wide receivers Danny White, Kyle
Farber and Holguin to be popular targets all
season.

“We have many weapons,” Muno said.
“We have guys who can catch the ball.”

St. Monica’s offense is also turning oppo-
nents’ heads.

Animo Head Coach Jamar Hamilton said
he is well aware of St. Monica’s newfound
ability to rack up points, which gives him
reason for concern. He didn’t get a chance to
see tape of last week’s game, but a simple
scan of the stat sheet is all it took to convince
him that this is a different team than the one
his Aztec Eagles faced last season. Animo
won the game, 14-7.

With both teams looking to rebound
from a loss last week, the game could be
decided based on who starts fast on offense.

For Animo, it’s junior quarterback

Manny Gaxiola who will be called on to lead
the offense. While Hamilton said he has yet
to develop an identity behind center, he is a
multi-talented athlete who can make plays
on the ground and with his arm.

As a counter balance on offense,
Hamilton will look to running back Dwayne
West to pound the ball inside. He called him
a “bruiser” who makes things happen
regardless of contact.

Hamilton, whose team was blanked last
week by Sage Hill, is confident that his team
can “put up some points,” but knows that his
defense will have to do its share to slow St.
Monica down.

“We were rusty last week,” Hamilton said.
“We had a few injuries, but we’re finally get-
ting healthy.”

The game against Animo is scheduled to
take place at St. Bernard High School in
Playa del Rey on Saturday, Sept. 19, at 7 p.m.
This is the first of two games the Mariners
will play on that field. The other three home
games will be at Santa Monica College’s
Corsair Field.

daniela@smdp.com

St. Monica takes on Animo
FROM ST. MONICA PAGE 1

protecting the environment. Teaching kids
about these issues was where the idea for
Education Day came from, Gold said.

“It’s one of the most fun and rewarding
days,” Gold said. “The kids really get into it.”

Gold, along with other members of Heal
the Bay, also mentioned that it is one of the
only times that everyone on their staff gets
to work together in the same place.

This weekend, they will be scattered all
across L.A. County for Coastal Cleanup Day.
It is Heal the Bay’s 20th year organizing the
event, which continues to grow in size. This
year, at least 12,000 volunteers will be work-
ing at 70 different sites to clean up the area’s
beaches and waterways. Since 1990, volun-

teers have collected over a million pounds of
debris.

“Everything’s not just about the beach,”
Gold said, explaining how some of the most
polluted places are inland. In fact, this year’s
cleanup list of the most debris-impacted
waterways includes places such as the L.A.
River at Elysian Park and Taylor Yard.

“When it rains, it all goes straight into the
ocean,” Gold said.

Education Day participants learned
about the process as they viewed a picture of
the different ways pollution can end up in
the ocean.

“The kids get it,” Karin Hall, Heal the
Bay’s executive director, said. “As they came
from the buses down to the beach, they
started picking up trash. They’ll go back to
their neighborhoods and schools and do the
same thing.”

And thanks to Education Day, the kids
know that spreading the word about pro-
tecting the environment can make a differ-
ence.

“When you clean up, you help out the
environment, and when you get a lot of peo-
ple to join, you help the environment even
more,” Jackson said.

To join find a cleanup site near you, visit
www.healthebay.org for registration and
parking information.

news@smdp.com 

FROM CLEANUP PAGE 3

Kids learn importance of
picking up trash at beach

IT’S OUR
RESPONSIBILITY

AS ADULTS TO EXPOSE
OUR KIDS TO THESE
TYPES OF THINGS.”

Elizabeth Gutterrez
John Muir Elementary School parent
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$3 off
YOUR CAB FARE 

for a Gently Used Toy

$5 off
YOUR CAB FARE 

for a NEW Toy

(Minimum fare $20.00)

Upwardd Boundd House
presents

THEE TOYY LL BRARY
A FREE Local Service Benefiting 

Underprivileged Children
PLEASE SUPPORT YOUR COMMUNITY BY DONATING 

NEW OR GENTLY USED TOYS FOR A GREAT CAUSE

310-444-4444

GotToys?

10 to June 16, the pier saw its rating jump
two notches to a C on June 27, maintaining
it for another week before dropping down to
a D on July 14.

Poor grades continued for about another
month with one decent week — C on Aug.
19.

On Sept. 2, the pier finally earned a B.
The report card is based on data collected

from various state and local health agencies
that monitor water quality year round,
translating the information to make it
understandable to the layperson.

City Hall has also been reportedly work-
ing with researchers at UCLA to identify the
continued source of bacterial pollution.

“The water quality issues under the pier

are pretty complex and we really believe that
a portion is related to the storm drain but
we’re looking at other sources of some of the
high bacteria issues,” Mark Cuneo, principal
civil engineer said.

Birds have been identified as one of the
contributors.

The study by Heal the Bay said the pond
in front of the pier storm drain was the pre-
dominant source of fecal bacteria at the
beach, noting that “pigeons are a definite
source of fecal bacteria and the elimination
or reduction of roosting sites in the inter-
tidal zone area would help reduce fecal bac-
terial densities in the surf zone.”

City Hall has initiated steps to address the
pigeon issue, recently hiring Bird Busters to
install a net underneath the pier where the
birds roost, a move that has been criticized
by animal rights activists who argue that
pigeons could be killed in the process. City
officials have stressed that birds will not be
harmed.

“Our goal is to identify possible sources
of the problem and either completely elimi-
nate or minimize each of those potential
sources until we achieve a constant A rating,
which is the ultimate goal,” Lee Swain, the
public works director, said.

There might be progress at the pier but
some beachgoers say they still stay out of the
water.

“I have lived here 17 years and I think it’s
gotten worse, maybe, but definitely not bet-
ter,” Elizabeth Homier, a resident of
Hollywood, said during a visit to the beach
on Friday. “It doesn’t smell so bad today.”

Antonio Padua, a West Covina resident
who comes once a month, said he doesn’t
find the water quality to be good, especially
compared to Laguna Beach.

“It seems like there’s a lot of pollution,
just the water being cloudy,” he said.

Marissa Lyman contributed to this report 

melodyh@smdp.com

FROM WATER PAGE 1

Pier grade goes from F to B

THE WATER
QUALITY ISSUES

UNDER THE PIER ARE
PRETTY COMPLEX AND

WE REALLY BELIEVE THAT
A PORTION IS RELATED

TO THE STORM DRAIN
BUT WE’RE LOOKING AT

OTHER SOURCES OF
SOME OF THE HIGH
BACTERIA ISSUES.”

Mark Cuneo
Principal civil engineer

Brandon Wise brandonw@smdp.com
SPLISH SPLASH: People play in the water south of the Santa Monica Pier on Friday morning.
Since City Hall replaced a leaky storm drain near the pier, water quality in the area has improved. 

FOR  INQU IR I ES  ON  PPRREEMMIIUUMM  LL II SS TT IINNGGSS ,
OR AADDVVEERRTT IISS IINNGG ON THESE  PAGES, CALL  

[310] 458-7737
Visit us online at smdp.com
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PARKING IT Brandon Wise brandonw@smdp.com
An eco-team from the Street Smart Water Wise group passes out flyers educating people about
water efficient gardens with a portable parking spot garden on the corner of Fourth Street and
Santa Monica Boulevard on Friday morning. Activists across the nation parked themselves
curbside taking up spaces reserved for cars and transforming them into mini parks with sod,
potted plants, lawn chairs and even barbecues to raise awareness about how the auto has won
the battle over public space in big cities.

Another report is expected in the next
few months.

“It (went) much better than some parents
and even some of us on the board thought it
would,” Barry Snell, the vice president of the
school board, said.

ENROLLMENT SLIGHTLY UP
The economic downturn is suspected to

have had some impact on this year’s enroll-
ment, which according to preliminary fig-
ures went up by about 35 students over what
was originally projected, bringing the total
to 11,600.

Assistant Superintendent for Human
Resources Mike Matthews said that the
increase is due to a combination of factors,
including former private school students
returning to the district and the board’s
decision earlier this year to permit more stu-
dents who don’t live in Santa Monica or
Malibu.

There are now 1,543 students on permit,
about 168 of whom are new this year.

The enrollment count will not be official
until October. More students are expected in
the coming weeks.

“There are still people moving into the area
and are late to start the school year,” he said.

melodyh@smdp.com
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Enrollment up across SMMUSD

IT (WENT) MUCH
BETTER THAN

SOME PARENTS AND
EVEN SOME OF US ON

THE BOARD THOUGHT IT
WOULD”

Barry Snell
Vice president, Board of Education
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Larry’s Shaver shop • 821 Wilshire Blvd • 310-393-3291

There’s just no substitute for top quality knives
From fine kitchen cutlery to useful pocket knives

We specialize in sharpening services for the most discriminating Westside chefs

Featuring

Every day, children are sexually solicited online.

LOL:  laughing out loud

BRB:   be right back

MUSM:   miss you so much

A/S/L:   age, sex, location

BF:     boyfriend

OLL:   online love

LULAS:  love you like a sister

POS:   parent over shoulder

WTGP:   want to go private?

LMIRL:  let’s meet in real life

HDOP:  help delete online predators

You don’t know what your kids are saying online. Or who they are saying it to. A lot of times neither 

do they. Protect your kid’s online life. To get a full list of acronyms or report an incident, call

1-800-THE LOST            cybertipline.com. HDOP: help delete online predatorsor visit

121: one to one ADN: any day now AFAIK: as far as I know AFK: away from keyboard A/S/L: age, sex, location

B4: before B4N: bye for now BAK: back at the keyboard BBIAB: be back in a bit BBL: be back later BBN: bye 

bye now BBS: be back soon BEG: big evil grin BF: boyfriend BFN: bye for now BG: big grin BL: belly laughing

BMTIPG: brilliant minds think in parallel gutters BRB: be right back BTA: but then again BTW: by the way 

BWL: bursting with laughter BWTHDIK: but what the heck do I know C&G: chuckle & grin CID: crying in 

disgrace CNP: continued (in my) next post CP: chat post CRBT: crying real big tears CSG: chuckle, snicker, 

grin CU: see you CUL: see you later CYO: see you online DBAU: doing business as usual DIKU: do I know 

you? DL: dead link DLTBBB: don’t let the bed bugs bite DQMOT: don’t quote me on this EG: evil grin EMFBI: 

excuse me for butting in EMSG: email message EOT: end of thread F2F: face to face FC: fingers crossed 

FISH: first in, still here FMTYEWTK: far more than you ever wanted to know FOMCL: falling off my chair 

laughing FTBOMH: from the bottom of my heart FUD: fear, uncertainty, and doubt FWIW: for what it’s worth 

G2G: got to go G: grin GA: go ahead GAL: get a life GD&R: grinning, ducking, and running GF: girlfriend GFN: 

gone for now GIWIST: gee, I wish I’d said that GMBO: giggling my butt off GMTA: great minds think alike 

GOL: giggling out loud GTRM: going to read mail GTSY: glad to see you H&K: hug and kiss HAGN: have a good 

night HDOP: help delete online predators HHIS: hanging head in shame HTH: hope this helps HUB: head up 

butt IAC: in any case IANAL: I am not a lawyer (but) IC: I see IDK: I don’t know IHA: I hate acronyms IIRC: if I 

remember correctly ILU: I love you IM: instant message IMHO: in my humble opinion IMNSHO: in my not

so humble opinion IMO: in my opinion IOW: in other words IPN: I’m posting naked IRL: in real life IWALU: I 

will always love you IYSWIM: if you see what I mean JIC: just in case JK: just kidding JMO: just my opinion 

JTLYK: just to let you know K: okay KIT: keep in touch KOC: kiss on cheek KOL: kiss on lips KOTC: kiss on the 

cheek KWIM: know what I mean? L8R: later LD: later, dude LDR: long distance relationship LLTA: lots and

lots of thunderous applause LMIRL: let’s meet in real life LMSO: laughing my socks off LOL: laughing out 

loud LSHMBB: laughing so hard my belly is bouncing LTM: laugh to myself LTNS: long time, no see LTR: long-

term relationship LULAB: love you like a brother LULAS: love you like a sister LUWAMH: love you with all

my heart LY: love you M/F: male or female MOSS: member of same sex MOTOS: member of the opposite sex 

MSG: message MTF: more to follow MUSM: miss you so much NADT: not a darn thing NIFOC: naked in front 

of computer NP: no problem NRN: no reply necessary OIC: oh I see OLL: online love OM: old man OTF: off

the floor OTOH: on the other hand OTTOMH: off the top of my head P2P: peer to peer PDA: public display of 

affection PEBCAK: problem exists between chair and keyboard PLZ: please PM: private message PMFJIB: 

pardon me for jumping in but POAHF: put on a happy face POS: parent over shoulder PU: that stinks QT: 

cutie RL: real life ROTFL: rolling on the floor laughing RPG: role playing games RSN: real soon now S4L: 

spam for life SETE: smiling ear to ear SHCOON: shoot hot coffee out of nose SHID: slaps head in disgust SF: 

surfer friendly SNERT: snot nosed egotistical rude teenager SO: significant other SOMY: sick of me yet? SOT: 

short of time STW: search the web SWAK: sealed with a kiss SWL: screaming with laughter SYS: see you soon 

TA: thanks again TCOB: taking care of business TCOY: take care of yourself TIA: thanks in advance TILII: tell 

it like it is TMI: too much information TOY: thinking of you TTYL: talk to you later UW: you’re welcome WB: 

welcome back WFM: works for me WIBNI: wouldn’t it be nice if WTGP: want to go private?

WTG: way to go WU: what’s up WUF: where are you from? YBS: you’ll be sorry YL: young lady YM: young man 

Every day, children are sexually solicited online.Every day, children are sexually solicited online.

You don’t know what your kids are saying online. Or who they are saying it to. A lot of times 

neither do they. So get involved. To protect your kid’s online life or report an incident, call

1-800-THE LOST            cybertipline.com. HDOP: help delete online predatorsor visit

NEW CUSTOMERS ONLY. COUPON VALID FOR ONE SERVICE. PLEASE BRING COUPON TO REDEEM. ONLY ONE COUPON PER CUSTOMER.

1/2 OFF 1ST HAIRCUT
COMPLIMENTARY HAIRCUT WITH COLOR OR HI-LITE

COMPLIMENTARY HAIRCUT WITH 100% HUMAN HAIR EXTENSIONS
WE NOW CARRY ’AVEDA’ AND ’BUMBLE AND BUMBLE’

1/2 OFF HAIRCUT WITH PERMANENT HAIR STRAIGHTENING 

LOVE YOUR HAIR

ALL SALON SERVICES, INCLUDING: Creative Hair Cutting & Styling, Highlighting & Color Techniques, Human Hair Extensions. Walk-ins welcome.

3015 Lincoln Blvd.
Two blocks north of Whole Foods

(310) 399-7100

B Y  R A N D Y  W I L L I A M S
NEWDVDRELEASES

‘Ugly Betty’  
The Complete Third Season

With her signature cherry red eye frames and bright blue braces, Betty Suarez
(America Ferrera) turns the fashion world on its end with this six-disc offering that

includes deleted scenes, bloopers and a behind-the-scenes look of the show ‘s
cheerful skewering of high-fashion magazine publishing. Favorite unaired moments

of the show’s writers, pop-up video commentary and the show’s New York locale
are examined in the extra materials. (Disney)

‘Crank 2: High Voltage’ (Blu-ray)
You can’t keep a dead man down as hit man Chev Chelios (Jason Statham) returns to

form. Here he goes up against a Chinese mobster who has stolen his nearly indestructi-
ble heart and replaced it with a battery-powered ticker that requires regular jolts of elec-
tricity to keep working. A sort-of live action cartoon with wall-to-wall stereotypes, it
comes fully charged with a digital copy and an arsenal of extras. (Lionsgate)

‘Away We Go’ (Blu-ray)
A funny and poignant look exploring the adventures of an expectant couple’s journey to

find the right place to settle down. Directed by Sam Mendes (“Revolutionary Road”) and star-
ring John Krasinski (NBC’s “The Office”) and Maya Rudolph (NBC’s “Saturday Night Live”)
the story also features a strong ensemble cast including Jeff Daniels, Catherine O’Hara,
Allison Janney and Maggie Gyllenhaal. Bonus materials offer access to BD-Live for more
trailers, assorted content, a making-of segment and writer/director commentary. (Universal)

‘M*A*S*H’ (Blu-ray)
One of America’s funniest pictures, which spawned one of America’s funniest televi-

sion series, goes Blu-ray. Donald Sutherland and Elliott Gould star in this hilarious tale
about the hijinks of the surgeons and the medical staff of the 4077th unit during the war
in Korea. Memories from a 30th Anniversary reunion, multiple documentaries and inter-
active elements comprise some of the special features. (Fox)

‘The No.1 Ladies Detective Agency’ First Season  
Making a successful transition to television are the mystery novels of Alexander

Smith as Jill Scott, a multi-Grammy Award winner, portrays a spirited and wily detec-
tive. It is the first major Western film/TV project to be shot entirely in the African
nation of Botswana. The three-disc set also includes extra material such as an
overview of Botswana with its diamonds and wildlife habitats, and a highlight of its rich
musical heritage. (HBO)

RRAANNDDYY  WWIILLLLIIAAMMSS can be reached at www.sportandcinema.com

Photo courtesy of Disney 
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www.dr4insurance.com

Servicing Our Customers & Community Since 1982

Come in TODAY and transfer your membership to Burn Fitness.

**mention this ad and receive 

The month of April FREE
(new memberships only)

Included with membership
Yoga, kickboxing, indoor cycling classes, specialty classes

World class strength & cardiovascular equipment
Free membership to exclusive fatburn.com weight loss system!

Equinox: $135
Burn Fitness: $79.99*

Downtown Santa Monica. Free Parking

1315 3rd Street Promenade    4th floor (above
food court)    Santa Monica 310.394.1300

www.burnfit.com
*one year rate

LOOKING 
FOR A NEW GYM?

We’ll save you time and money.
W E  S E R V I C E  M O S T  M A K E S  A N D  M O D E L S

Located at Santa Monica Ford
1 2 3 0  S a n t a  M o n i c a  B l v d .
SANTA MONICA, CA 90404
www.smford.com

Call Us Today! 
(310) 394-7476

Oil Change & Essential Maintenance
$39.95 THE WORKS FUEL SAVER PACKAGE
• Motorcraft® Premium Synthetic Blend Oil and filter change • Rotate and  inspect four tires • Check 
air and cabin air filters • Inspect brake system • Test battery • Check belts and hoses • Top off all fluids
Up to five quarts of Motorcraft® oil and Motorcraft oil filter. Taxes, diesel vehicles and disposal fees extra.
Hybrid battery test excluded. See Service Advisor for vehicle exclusions and details. Expires: 09/05/09 

$104.95 Motorcraft® Brakes, Installed!
Save on brake service with the experts. Quick Lane®-installed retail Motorcraft brake pads
or shoes only on most cars and light trucks. Front or rear axle. Excludes machining rotors or drums.
Taxes extra. See participating Quick Lane® for vehicle applications and details through 09/07/09.

We'll Beat Your Best Deal on name-brand 
tires we sell, plus a 30-day price guarantee
Price match offer requires presentation of competitor's current price ad 
on name-brand tires sold by Dealership within 30 days of purchase.
See participating Dealership for details. Expires: 09/08/10 

NOTICE OF AVAILABILITY
CONSOLIDATED ANNUAL PERFORMANCE

AND EVALUATION REPORT
FOR 2008 PROGRAM YEAR

Notice is hereby given that the City of Santa Monica has developed the Consolidated

Annual Performance and Evaluation Report (CAPER) for the 2008 Program Year.  The

CAPER is submitted annually to the U.S. Department of Housing and Urban Development

(HUD) and provides a status report on how the City’s Community Development Block Grant

(CDBG) and HOME grant funded projects and activities are meeting the City’s overall hous-

ing and community development needs as specified in the Consolidated Plan (FY 2005-

10) adopted by City Council and submitted to HUD in June 2005 and the subsequent

Program Year 2008 Action Plan, submitted to HUD in May 2008.  The City is seeking

community comments on this report.

Copies of the CAPER are now available to the public for a 15-day community review peri-

od ending September 29, 2009.  Copies are available at City Hall (Room 212) and on the

web at smgov.net, or you may contact the Human Services Division, 1685 Main Street,

Room 212, Santa Monica, CA 90401, telephone (310) 458-8701; TDD (310) 458-8696.

Please send your written comments to Gigi Decavalles-Hughes at the above address by

September 29, 2009.

B Y  D A N E  R O B E R T  S W A N S O N
BOOKREVIEW

PUBLISHER BETHANY HOUSE CONTINUES
its historical fiction line with “A Claim of Her Own.”

The time period covered is after the Civil
War and small towns are being set up across
South Dakota. Gold is being prospected in a
nearby stream in the mountains. As in her
previously reviewed book, “Unbridled
Dreams,” (Nov. 7, 2008) author Stephanie
Grace Whitson gives the flavor of the time
period by using real people of the period. In
“Unbridled Dreams,” she used Buffalo Bill
Cody and the Wild West shows. Here she
brings in Wild Bill Hickok and Calamity
Jane and mentions General Custer.

Claims are being registered and the town
of Deadwood is not the best place for a 20-
year-old woman to be. Mattie O’Keefe is
there to search for her brother who has writ-
ten her of a big fortune he has been able to
find in the gold fields. She is also trying to
hide away from her past.

Jonas wants revenge since Mattie walked
out on him. “Men like Jonas didn’t let girls
like her go. He’d be searching trains and
stagecoaches, and she’d avoided both so far,
stowing away in a farm wagon headed north
out of Abilene at first and finally making her
way to Sidney, Nebraska, where dozens of
freighters left daily headed north to supply
the mining boomtowns in Dakota.”

It is not easy for a woman to be alone in

the mining town of Deadwood.
Getting there, she finds her life changed.

Her brother, Dillon, is dead. His claim lies
untended. Dillon had written her that he had
found gold. She decides to mine it herself. She
makes friends in Deadwood. And Jonas comes
looking for her. Jonas is a well defined villain.

It wasn’t easy to keep a claim in those days.
You had to be presently working it at least one
day a week to keep it registered. There were
lots of claim jumpers around and Mattie had
a good one. Suspense is heightened as Mattie
and Jonas often are in the same place at the
same time but in different sections. For
example, Mattie is in the kitchen at about the
same time Jonas is scouting out the hotel.

The face-to-face confrontation up at the claim
has one biting his nails.

The characters are believable. We have
Aunt Lou, the towns’ cook for the Grand
Central Hotel. There is the Swede who is a
freighter for her own store in town. There is
Freddie, her son, who is simple minded but
useful for hunting. We have the preacher
who has a past. We have Mr. English who
helps run the goods store in town while
Swede brings in the goods.

Books are like a cool drink of water.  They can
refresh a person. Dane can be reached at
smdp_review@yohoo.com.

‘A Claim of Her Own’
By Stephanie Grace Whitson | Bethany House
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BY CAROLE ORLIN
Special to the Daily Press 

In my eternal quest for new and interesting
getaways, I happened upon a gem that is only
an hour south on Pacific Coast Highway. It is
pet, people and eco-friendly; it’s affordable and
donates a portion of its proceeds to charity! It
combines surfer chic with contemporary
sophistication. It is located on The Strand
promenade, across the street from a beautiful
beach and pier, right in the heart of a vibrant
surfer community. I’ve just described the
Shorebreak Hotel in Huntington Beach.

There is a vibe about this boutique hotel that
is sophisticated, urban, yet laid back and care-
free. Everything is new and fresh; the rooms are
modern, beach/surf inspired. Our suite had two
flat–panel hi-def TV’s, a comfy bed, a huge bean
bag chair (or was that a dog bed?), in addition to
the sofa, not to mention the gorgeous ocean
view from the patio. The bathroom, however,
deserves the most kudos. I loved the lighting, the
ultra-modern shower and accessories. The bath-
tub was large and deep enough for two, actually
even for three. My only disappointment was that
the hotel did not have a pool; but between the
beach and the huge bathtub I was appeased.

The Shorebreak contains a wonderful restau-
rant and bar, Zimzala (surfer speak for “a free-
spirited person who finds peace with the sand
between their toes”). Zimzala serves organic
coastal Mediterranean food which is made from
scratch. If you go there, you will hopefully meet
Sean Crume, the director of food and beverage.
This is one guy who loves his job, and knows the
menu and wines intimately. My husband men-
tioned that he loved the seasoning for a calamari
dish, and Sean proudly asserted, “that’s because

of the combination of garlic and Angolan pep-
pers!” We were pleased to try several of Sean’s
selections, and they did not disappoint. The
chicken tagine with couscous was perfect and
served in a gorgeous tureen.

Although I am not a surfer or serious volley-
ball player, I found lots of things to do in
Huntington Beach. There is plenty of shopping,
art galleries, restaurants, live music; just about
anything you could ask for from an energetic
and exciting beach town. I noticed that many
people rented bicycles to ride along the 8-mile
trail that runs along the beach. Arrangements
are also readily available for kite flying, surf
camps and other varieties of beach activities.

Unfortunately, I did not bring my dog on
this trip. Dogs are allowed access to the
whole hotel with the exception of the restau-
rant and bar. Zimzala provides a large out-
door dining area that is dog friendly. In
addition, there is a huge dog beach which is
less than a five minute drive from the hotel.

If you’ve not recently been in touch with your
inner surfer, Surf City USA, aka Huntington
Beach, is definitely the place to go, and the
Shorebreak Hotel is the place to do it in style.

CCAARROOLLEE can be reached at
Caroleorlin@yahoo.com.

Hanging 10 in Surf City USA
If you go

Shorebreak Hotel
500 Pacific Coast Hwy.
Huntington Beach, Calif. 92648
(714) 861-4470
www.jdvhotels.com/hotels/shorebreak.com

TheAgentDirectory
Your guide to local
real estate agents

Santa Monica Daily Press readers will purchase 1/2 a billion in real estate this year.
CALL US TODAY TO BE INCLUDED IN THIS LOCAL LISTING.

(310)458-7737

Al l iance  P roper t i e s  Group

From Malibu to Hollywood,
first time home-buyers to experienced investors or simply for
strategic real estate planning I am your one stop strategy shop!

“Appreciate the Difference”

naomk@cs.com (310) 502-5648

Gary Limjap
Coldwell Banker

2444 Wilshire Blvd., Santa Monica 90403

Your goals become my priority. 

Santa Monica Realtor for more than 
twenty years. 

www.garylimjap.com

garylimjap@earthlink.net (310) 586-0339

Gaby Schkud
Coldwell Banker

2444 Wilshire Blvd, Ste 102

Gaby & Associates —
a Team of Real Estate Professionals
dedicated to excellence
Serving Buyers and Sellers on the Westside

gabyschkud@aol.com (310) 586-0308

In today's challenging real estate market, work 
with Andrew Thurm, an award winning agent 

representing Santa Monica and the Westside!

310.442.1651
w w w . a n d r e w t h u r m . c o m

Andrew Thurm
Coldwell Banker
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SURF CONDITIONS WATER TEMP: 70°
SWELL FORECAST
NW is expected to back down, but it looks like west facing breaks could still see chest high sets (smaller at south fac-
ing spots). South facing breaks are looking smaller, perhaps knee to waist with some pluses at dual exposure spots.

LONG RANGE SYNOPSIS
NW SHOULD BACK DOWN FURTHER TO WAIST+ AROUND WEST FACING BREAKS. 

TIDE FORECAST FOR TODAY IN SANTA MONICA

GET YOUR
DOCUMENTS 
THERE IN A

FLASH

213.482.1567
nowlegalonline.com

GET YOUR
DOCUMENTS 
THERE IN A

FLASH

*CALL US FOR DETAILS2 4 - H O U R  A T T O R N E Y  S E R V I C E

Now Legal Services provides messenger services, rush court 
filings on motorcycles and rush process servings. Our services

include the preparation of documents for small claims court 
filings, the filing in the court and serving the papers.

Call NOW LEGAL SERVICES for details.

GREG BEACHAM
AP Sports Writer

LOS ANGELES When UCLA coach Rick
Neuheisel pleads with his Bruins not to
overlook Kansas State, he isn’t thinking
about the rebuilding Wildcats who some-
how lost to Louisiana-Lafayette last week.

Neuheisel is thinking about the powerful
Kansas State teams he faced at Colorado a
decade ago. The Wildcats were at their
height then under coach Bill Snyder, who’s
back and hoping to recapture those days,
perhaps starting Saturday at the Rose Bowl.

“I have too much respect for Bill Snyder,
having coached in the Big 12 and played
against his teams, to ever think that this
won’t be just an absolute dogfight,” Neuheisel
said. “It’s so important that we don’t squan-
der what we’ve worked so hard to earn over
the past two weeks by not doing our best.”

UCLA has earned a 2-0 start with last week-
end’s victory at Tennessee, but potential pitfalls
are everywhere along the road back to a con-
tending role in the Pac-10. Neuheisel realizes his
Bruins also beat the Vols at home last year, only
to lose 59-0 to Brigham Young one week later.

“We’ve got too much experience on our
coaching staff not to nail that point home,”
he said. “It didn’t matter what happened at
Tennessee. We need to improve.”

UCLA will have a new starting quarter-
back against Kansas State, most likely fresh-
man Richard Brehaut, after Kevin Prince
broke his jaw last week. Although the Bruins
still are awfully young at several additional
key positions, Neuheisel can see results from
his own rebuilding project, which began
with a disappointing 4-8 campaign last fall.

What the Bruins learned in front of 102,000
fans in Knoxville will be useful against Kansas
State, which has never faced UCLA. Although
Snyder isn’t particularly happy about making
such a tough trip with such a young team, he’s
hoping the Wildcats will learn along the way.

“I think they’re a very solid team,”
Neuheisel said. “It looks like a team that has
kind of just installed their stuff, and maybe
they haven’t used their whole package just
yet. We’ve got to be prepared for much
more than we’re seeing on tape. We were
exposed a little bit in our protections, and
there’s going to be a little bit of copy you’ll
see in the future.”

NCAA FOOTBALL

UCLA faces rebuilding K-State
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Girls and Sports By Justin Borus and Andrew Feinstein

The Meaning of Lila By John Forgetta & L.A. Rose

By Jim DavisGarfield

By John Deering

By Dave Coverly

Strange Brew

Speed Bump

Keep budget in mind, Virgo
ARIES (March 21-April 19) 
★★★★ Defer to others, yet be aware of build-
ing frustration and anger. You might question
how to handle your frustration on a personal
level. Discover ways of expressing your dis-
tress before it becomes more than hurt.
Tonight: Listen to suggestions. 

TAURUS (April 20-May 20) 
★★★ Easy works. Share a favorite pastime
with a child or roommate. Investigate ways of
handling a touchy neighbor or a challenging
sibling. Still, words might be exchanged.
Tonight: Easy does it. 

GEMINI (May 21-June 20)  
★★★★★ Listen to your sixth sense. Creativity
bubbles forth for artists, and romance abounds
for lovers. Kids become an endless source of
delight. Be aware of the costs of a risk before
diving in. Tonight: As only you can, paint the
town red. 

CANCER (June 21-July 22) 
★★★ You could cause yourself a problem with
misdirected anger and frustration. A person
you generally look up to presents another per-
spective. You could lose your temper out of the
blue. Stop. What is really going on here?
Tonight: A must appearance. 

LEO (July 23-Aug. 22) 
★★★★★ Defer to others knowing full well you
are in control. Sitting on your feelings could
lead to anger. Be smart; express yourself
before you explode. Use yoga or some other
technique to handle your intensity. Tonight:
Favorite people help you create a great time. 

VIRGO (Aug. 23-Sept. 22) 
★★★★ A purchase could cause some friction
in plans, whether it is the time or the funds
needed to attain this acquisition. A friend could
become recalcitrant, as this person wants more
of your time and attention. Tonight: Keep your
budget in mind. 

LIBRA (Sept. 23-Oct. 22) 
★★★★★ If you can mobilize your anger and
use the emotion positively, you'll cover some
intense ground. You have given a certain per-
son a sense of authority. You allowed someone
to have this power. What have you been miss-
ing? Know that you are going to find out.
Tonight: Whatever knocks your socks off. 

SCORPIO (Oct. 23-Nov. 21) 
★★★ Stretch your mind and be willing to look
beyond the obvious with a problem. At this
point, relax, center and detach. Take a drive in
the country or go see a movie. In a different
setting, much could come forward. Tonight:
Keep your own counsel. 

SAGITTARIUS (Nov. 22-Dec. 21) 
★★★★★ Zero in on what you want, using
another person's assertive energy to help you
down a key path. Some processing could be
involved with helping someone with his or her
anger, pointing to the door or a transformation.
Tonight: Where your friends are. 

CAPRICORN (Dec. 22-Jan. 19) 
★★★ Know that others seek you out for vari-
ous reasons, and though you might not choose
to be involved in certain matters, the issues
grab your attention. Tonight: A must appear-
ance. 

AQUARIUS (Jan. 20-Feb. 18) 
★★★★ Take off for a day trip, even if it is spon-
taneous. Nothing replaces the feeling of get-
ting the heck out of Dodge. Worry less about
the details of your life, and look more to the
dynamics of living. Tonight: Deal with frustra-
tion in a new, detached manner. 

PISCES (Feb. 19-March 20) 
★★★★★ One-on-one relating opens doors to
new connections with those close to your
heart. Not all interactions cover the dimension
of possibilities that lie between you and anoth-
er person. Tonight: Togetherness is the theme. 

This year, you open doors to new vistas and expose yourself to new

potential. Be willing to experience your power and talents to the fullest.

Your immediate social and professional networks could push you in a new

direction. Ask yourself why you are resisting. In time you'll discover the full implications of your "no's." If you are single, you

are likely to meet someone through your immediate circle, most likely in 2010. If you are attached, you'll relate to your sweet-

ie on a far deeper level once you understand a natural resistance and communicate it. LIBRA knows how to spend money! 

★★★★★Dynamic   
★★★★ Positive 
★★★ Average   

★★ So-So   
★ Difficult

JACQUELINE BIGAR’S STARS
The stars show the kind of day you’ll have:Happy birthday

Aero Theatre
1328 Montana Ave.
(323) 466-FILM

Sunday:
American Graffiti 1 hr 50 min
7:30 p.m.

AMC Loews Broadway 4
1441 Third Street Promenade

Beyond a Reasonable Doubt (PG-13)
1hr 45min
11:30, 2:00, 4:40, 7:15, 10:00

Whiteout (R) 1hr 41min
11:40, 2:40, 5:10, 7:45, 10:20

Gamer (R) 1 hr 45 min
11:50, 5:00, 10:10

Ponyo (G) 1 hr 41 min
11:20, 1:50, 4:30, 7:00, 9:40

The Time Traveler’s Wife (PG-13), 1 hr
48 min
2:20, 7:30

AMC 7 Santa Monica 
1310 Third St.
(310) 289-4262 

9  (PG-13) 1hr 19min
10:55, 1:00, 3:10, 5:30, 7:45, 9:50

Cloudy With a Chance of Meatballs
(PG) 1 hr 21 min
12:15, 2:40, 5:10, 7:30, 10:00

Cloudy With a Chance of Meatballs 3D
(PG) 1 hr 21 min
11:15, 1:40, 4:10, 6:30, 9:00

Jennifer’s Body (R) 1 hr 42 min
12:05, 2:50, 5:20, 8:00. 10:30

Julie and Julia (PG-13) 2hrs 3min
10:45, 1:30, 4:20, 7:20, 10:20

Love Happens (PG-13) 1 hr 49 min
11:00, 1:50, 4:30, 7:10, 10:10

The September Issue  (PG-13) 1hr
30min
11:55, 2:20, 4:40, 7:00, 9:30

Laemmle’s Monica Fourplex
1332 Second St.
(310) 394-9741 

Art & Copy (NR) 1 hr 28 min
11:00 a.m.

Irene In Time (PG-13) 1 hr 34 min
11:00 a.m.

The Cove (PG-13) 1 hr 36 min
11:00 a.m.

Bright Star (PG) 2 hr 14 min

1:20, 4:10, 7:00, 9:50

It Might Get Loud (PG) 1 hr 53 min
1:50, 4:30, 7:10, 9:40

Extract (R) 1hr 47min
1:00, 3:20, 5:40, 8:00, 10:15

The Baader-meinhof Complex (R) 2 hr
39 min
1:30, 4:50, 8:10

Mann’s Criterion Theatre 
1313 Third St.
(310) 395-1599 

All About Steve  (PG-13) 1hr 39min
11:40am, 2:00, 4:30, 7:00, 9:30 

District 9 (R) 1hr 53min
1:30, 4:10, 7:10, 9:50

The Informant! (R) 1 hr 48 min
11:30, 2:10, 4:50, 7:30, 10:10

Inglourious Basterds (R) 2hrs 32min
12:00, 3:20, 6:40, 10:00

Sorority Row  (R) 1hr 40min
12:30, 3:00, 5:30, 8:00, 10:30

Tyler Perry's I Can Do Bad All by
Myself  (PG-13) 1hr 53min
1:20, 4:20, 7:20, 10:20 

For more information, e-mail news@smdp.com

MOVIE TIMES
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1959Nikita Khrushchev is
barred from visiting

Disneyland.

1961Betty and Barney Hill
claim that they saw a

mysterious craft in the sky and
that it tried to abduct them.

1963Iota Phi Theta
Fraternity, Inc. is

founded at Morgan State
University in Baltimore, Maryland.

1970The first Glastonbury
Festival is held at

Michael Eavis's farm in
Glastonbury, United Kingdom.

1972A parcel bomb sent to
Israeli Embassy in

London kills one diplomat.

1973King Carl XVI Gustaf of
Sweden has his

investiture.

1976Turkish Airlines Boeing
727 hits the Taurus

Mountains, outskirt of Karatepe,
Osmaniye, Turkey, killing all 155
passengers and crew.

TODAY IN HISTORY

■ (1) In Torrington, Conn., in June,
a teenage girl, hearing a woman
she lived with screaming in anoth-
er room, summoned four of her
friends, who quickly arrived and
beat up the 25-year-old man who
was with the woman. It turns out
that the couple were having con-
sensual sex (and good sex, at
that). The girl and three of the
boys were charged with assault.
(2) Keith Griffin, 48, was arrested
in Martin County, Fla., in August
for possessing child pornography
on his computer. He tried to talk
detectives out of the arrest by
claiming that his cat often walks
on the keyboard and must have
stepped on some combination of
keys that resulted in the down-
loading of about 1,000 images.
■ Postal worker Douglas C. Yee,
50, was indicted in February 1996
in San Mateo, Calif., for pulling off
bulk-mail scams totaling
$800,000. Found in Yee's garbage
were notes he had written to God
expressing gratitude for his con-
tinued help in evading police
detection. Read one, "Lord, I am
having a difficult time myself see-
ing you as a God who hides crime,
yet your Word says that it's your
privilege (or glory) to do just
that." 

NEWS OF THE WEIRD
B Y C H U C K S H E P A R D

aallaaccrriittyy  \\uuhh--LLAACCKK--rruuhh--tteeee\\  ,,
nnoouunn::  1. A cheerful or eager readi-
ness or willingness, lively action
or promptness in response.

WORD UP!

Sudoku
Fill in the blank cells using numbers 1 to 9. Each number can
appear only once in each row, column, and 3x3 block. Use logic
and process of elimination to solve the puzzle. The difficulty
level ranges from ★ (easiest) to ★★★★★ (hardest).

GETTING STARTED
There are many strategies to solving Sudoku. One way to begin is to
examine each 3x3 grid and figure out which numbers are missing. Then,
based on the other numbers in the row and column of each blank cell,
find which of the missing numbers will work. Eliminating numbers will
eventually lead you to the answer.

SOLUTIONS TO YESTERDAY’S PUZZLE

King Features Syndicate

MYSTERY PHOTO Maya Sugarman  news@smdp.com
The first person who can correctly identify where this image was captured wins a prize from the
Santa Monica Daily Press. Send answers to editor@smdp.com.

29  30  32  35  41 
Meganumber: 39
Jackpot: $51M

5  17  18  22  28
Meganumber: 10
Jackpot: $32M

15  19  20  24  39

MIDDAY: 8 9 3
EVENING: 6 3 7

1st: 05 California Classic
2nd: 01 Gold Rush
3rd: 09 Winning Spirit
RACE TIME: 1.43.35

Although every effort is made to ensure the accuracy of the winning number
information, mistakes can occur. In the event of any discrepancies, California
State laws and California Lottery regulations will prevail. Complete game
information and prize claiming instructions are available at California Lottery
retailers. Visit the California State Lottery web site at http://www.calottery.com

DAILY LOTTERY

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

ODDS OF A CHILD
BEING DIAGNOSED
WITH AUTISM:
1 in 166

ODDS OF A CHILD
BEING IN A FATAL

AUTOMOBILE ACCIDENT:
1 in 23,000

To learn the signs of autism, visit autismspeaks.org
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CLASSIFIED ADVERTISING CONDITIONS: REGULAR RATE: $5.50 a day. Ads over 15 words add 20¢ per word per day. Ad must run a
minimum of twelve consecutive days. PREMIUMS: First two words caps no charge. Bold words, italics, centered lines, etc. cost extra.
Please call for rates. TYPOS: Check your ad the first day of publication. Sorry, we do not issue credit after an ad has run more than once.
DEADLINES: 3:00 p.m. prior the day of publication except for Monday’s paper when the deadline is Friday at 2:30 p.m. PAYMENT: All pri-
vate party ads must be pre-paid. We accept checks, credit cards, and of course cash. CORRESPONDENCE: To place your ad call our offices
9 a.m. to 5 p.m., Monday through Friday, (310) 458-7737; send a check or money order with ad copy to The Santa Monica Daily Press,
P.O. Box 1380, Santa Monica, CA 90406 or stop in at our office located at 1427 Third Street Promenade, Ste. 202. OTHER RATES: For
information about the professional services directory or classified display ads, please call our office at (310) 458-7737.

HOURS MONDAY - FRIDAY  9:00am - 5:00pm     LOCATION 410 Broadway, Suite B, Santa Monica, CA 90401

(310)458-7737
CALL TODAY FOR SPECIAL MONTHLY RATES!

There is no more convincing medium than a DAILY local newspaper.
Prepay your ad today!

Classifieds
$550 per day. Up to 15 words, 20 cents each additional word.
Call us today start and promoting your business opportunities to our daily readership of over 40,000.

YOUR AD COULD RUN TOMORROW!*

(310) 458-7737
Some restrictions may apply. 

*Please call our Classified Sales Manager to reserve your ad space. Specific ad placement not gauranteed on classified ads. Ad must meet deadline requirements. See complete conditions below.

All classified liner ads are placed on our website for FREE! Check out www.smdp.com for more info.

CLASSIFICATIONS:
Announcements
Creative
Employment
For Sale

Furniture
Pets
Boats
Jewelry
Wanted
Travel

Vacation Rentals
Apartments/Condos
Rent
Houses for Rent
Roomates
Commerical Lease

Real Estate
Real Estate Loans
Storage Space
Vehicles for Sale
Massage
Services

Computer Services
Attorney Services
Business Opportunities
Yard Sales
Health and Beauty
Fitness

Wealth and Success
Lost and Found
Personals
Psychic
Obituaries
Tutoring

Prepay your ad today!

Employment
MUSIC BOOKING agency sales. p/t flex. 
(310)998-8305 ext 88

MYSTERY SHOPPER
We are hiring responsible, motivated 
and computer literate individuals to 
evaluate customer service and store 
standards. Home computer and 
internet access is a must. Enjoy this 
unique and interesting position for a 
Fortune 100 company. Part time
working hours based on your availability 
and location. Training wage $8.00/hr, 
regular wage $11.30/hr.plus mileage.
For additional information and to 
submit an inquiry 
please visit https://qualityshopper.org
No fees required

PACIFIC PALISADES Dental Office is 
SEEKING

Client relations Administrative Staff

-Scheduling multiple doctors and den-
tal hygienists
-Answering multiple telephone lines
-Client follow up and care

-Hours: Monday , Tuesday, Thursday 
12:00 pm  –  8:00pm

-Compensation commensurate with 
skills and experience

MUST BE:
-Friendly
-Well organized
-Able to multi task
-Professional
-Word and Excel Experience

Please email resumes to: 
info@palismiles.com

WLA CAFE Line cook needed for kitchen 
prepFull-time, Part-time, Must speak 
English. Must have valid drivers license 
Please call (310) 985-0080

Yard Sales
HUGE MULTI-FAMILY garage sale at 721 
Strand St, Santa Monica (Strand and 
Lincoln): appliances, art, holiday deco-
rations, furniture and more!

Charity
GIVE OF YOURSELF

American Cancer Society Discovery Shop
needs vounteers- 4 hours per week

Call Terry or Shaunnah
310 458-4490

Education
BALLROOM DANCE CLASSES
Privates and group classes

(323) 934-6280
www.steinleinproductions.com

For Rent
12309 CULVER Blvd unit 12, 
1bdrm/1bath $975/mo. stove, fridge, 
carpets, blind, laundry, utilities in-
cluded, gated parking, intercom 
entry, no pets. $500 off move-in 
(310) 578-7512, jkwproperties.com

2478 Corinth Ave. $1575 front unit 1+1 
stove, fridge, carpet, ceiling fan, onsite 
laundry, small gated front yard 2 park-

For Rent
ing spaces, 20 lb. pet OK w/ deposit 
$300 off move-in (888)414-7778

501 N. Venice 1+1, #25 $1225/mo 
stove, fridge, carpet, utilities included, 
laundry, parking, no pets. $750 off 
move-in (310)574-6767 www.jkwprop-
erties.com

501 N. Venice unit 40 single, $1075/mo 
$500 off move-in stove, fridge, carpet, 
utilities included, laundry, parking, no 
pets. (310)574-6767 www.jkwproper-
ties.com

HOWARD MANAGEMENT GROUP
(310)869-7901

1120 6th St #5 2+1
Pergo floors, 2 parking spaces, 

balcony $1995

1011 Pico Blvd. #8 2+2, Loft, 3 levels 
modern building, $2695

Please visit our website for 
complete listings and information on 

vacancies in Santa Monica
and the Westside

www.howardmanagement.com
rentals@howardmanagement.com

MAR VISTA: 12434 CULVER Blvd. units 3  
1+1 stove, fridge, AC, carpets blinds, 
laundry room, intercom entry, gated 
parking, no pets.$1100/mo $500 off 
move-in (888)414-7778 www.jkwprop-
erties.com

MARVISTA-LA $1550.00 2bdrms, 2 
baths, no pets, balcony, stove, refrig, 
dshwshr, washr/dryr, 2-car garage 
12048 Culver Blvd. #202 Open daily 
8am-7pm. Additional info in unit

PALMS 2+1 3633 Keystone ave #1 
stove, blinds, tile flooring, carpets, ceil-
ing fan, laundry,parking, AC, no pets. 
$1395/mo $500 off move-in 
(310)578-7512 www.jkwproperties.com

PALMS 3346 S. Canfiled #205 $995 1+1 
upper, stove, fridge, blinds, bamboo & 
vinyl floors, on-site laundry, garage 
parking, intercom entry no pets.$500 off 
move-in (310)578-7512 
jkwproperties.com

PALMS 3540 Overland units 2 & 5 $925 
Stove, fridge, carpet, blinds, laundry, 
street parking, no pets. $700 off 
move-in special. (310)578-7512 
www.jkwproperties.com

PALMS ADJ/ LaCienga Hghts. $995.00 
1 Bdrm, 1Bath, NO PETS, stove, refrg, 
parking 2009 Preuss Rd., #10 Open 
daily 8am-7pm . Additional info in unit

RARE YELLOW 1BR COTTAGE BY THE 
BEACH. $2795/mo, 1yr lease. 240 Ash-
land Ave, close to Main St fun. Pets ok. 
Private backyard, hardwood floors, 
washer/dryer. (818)268-2230.

Santa Monica $1125.00 1 Bdrms, 1Bath  
NO pets, gas, paid stove, refrigerator, 
parking 2535 Kansas Ave., #210 Open 
daily 8am-8pm. Additional info in unit. . 

SANTA MONICA $1225.00 1 bdrm, 1 
bath, no pets, stove, refrig, patio, park-
ing 2533 Kansas Ave., #109 Open daily 
for viewing 8am to 7pm. Additional info 
in apt Mgr: apt #101

For Rent
SM 1228 Berkeley St.2 available unit 
Single $1195/mo, 1 month FREE OAC 
furnished $1295 1 month FREE OAC. 
Newly remodeled units, new appliances, 
new wood floors, private enclosed ga-
rage pets OK (310)278-8999

TRI-LEVEL TOWNHOUSE in Culver City. 
4044 Jackson Ave. 3 bdrm/2.5bath, 
$2495. non-smokers. Stove, fridge, mi-
crowave, dishwasher, carpet, hardwood 
floors, fireplace, balcony, garage, no 
p e t s . ( 3 1 0 ) 5 7 8 - 7 5 1 2  
www.jkwproperties.com

WLA $1750/MO. Large bright 2 bdrm 
upper, on Barrington near National. Very 
spacious. Large closets, crown mold-
ings, stove/refrigerator. Closed garage.  
Well maintained, charming, older build-
ing. FREE MONTH WITH ONE YEAR 
LEASE (310)828-4481 or 
(310)993-0414 after 6pm.

WLA 1457 Westgate #D 1+1 upper 
stove, fridge, blinds, wood/tile floors, 
carport parking no pets $1195/mo $750 
off move-in special (310) 578-7512 
jkwproperties.com

WLA OCEAN VIEW, large 1 bedroom on 
private driveway, Hilltop, large sundeck 
2 parking, newly redecor, $1375 
(310)390-4610, (310)293-0717,

Apartment Wanted
LOOKING FOR apartment or house, 
approx 2/mo for winter rental 
( 6 5 0 ) 9 4 9 - 0 5 3 9 ,
nana.janice1@gmail.com 

Houses For Rent

1833 18TH St #B, 90404

$2,200.00 - 1833 18th St #B - Santa 
Monica - 2 bedrooms

SUPER CUTE, 2 BEDROOM 2 BATH COT-
TAGE, Unfurnished, 2 bedrooms, 2 

Baths, Available Now...
Email: nikki@peprinting.com
Fax: 310-314-6900 Phone: 
Nicole at (310) 266-0629

Culver City, townhouse, 3br, 2.5 ba, 
den, formal DR, 3 patios, 2 car parking, 
washer/dryer, 24 hour security guard, 
fridge, oven, dishwasher, no pets, 
$2300/mo, 310-276-6592

Culver City, townhouse, 3br, 2.5 ba, 
den, formal DR, 3 patios, 2 car parking, 
washer/dryer, 24 hour security guard, 
fridge, oven, dishwasher, no pets, 
$2300/mo, 310-276-6592

Commercial Lease

THIRD STREET PROMENADE.
Office in tranquil, architecturally de-
signed six-office suite. Brick, exposed 
redwood ceiling, original artwork. 
Must see to appreciate. Excellent lo-
cation on the Third Street Promenade. 
Perfect for a professional. 11'X11'.use 
of waiting room and kitchen. Monthly 
parking pass available.Steve 
(310)395-2828 X333

Bookkeeping Services
QUICKBOOKS GURU

Seeking select Santa Monica clients. 
Training and set-up available. $25/hr 
call (310) 463-4226

QUICKBOOKS/PEACHTREE
BOOKKEEPING service, personal or 
businesses. Online version available.  
Call 310 977-7935

Services
GUY WITH TRUCK 

Available for moving, delivery, assem-
bling, labor, and pick  Local, depend-
able, on call, (310)280-6714

FUNDAMENTALY THE FINEST
Licensed Nurses, Caregivers,  Nannies. 
Calm old-school values! Lowest rates, 
free smiles. Notary AVAIL 
(310)795-5023 yourextraspecial.com

Handyman

The Handy Hatts
Painting and Decorating Co.

SINCE 1967
RESIDENTIAL/COMMERCIAL

SPECIALISTS IN ALL 
DAMAGE REPAIR

“EXPERT IN GREEN CONCEPTS”

Free estimates, great referrals

Call Brian @
(310) 927-5120
(310) 915-7907

LIC# 888736
“HOME SWEET HOME”

FULL SERVICE HANDYMAN
FROM A TO Z

Services

Moving

Therapy

Life is short —
Why make it shorter

STILLL 
SMOKING?

Dr. John McGrail, Ph.D, C.Ht.

(310)) 235-2883
www.hypnotherapylosangeles.com

Legal Services

Considering Filing
for Bankruptcy?

“Your Local Santa Monica Attorney”

• Free phone consultation
• Speak to your local 
Santa Monica Attorney

• Get the facts now

A PROFESSIONAL LEGAL CORPORATION

2001 Wilshire Blvd
Santa Monica CA 310 453 8320

www.lawgross.com

Massage

5’2” HOURGLASS Figure offers 
full-body sensual massage. Very dis-
creet. Outcall $pecial rate, M/W/F 
10a.m.-1p.m. Have table 
Crystal (310) 339-6709.

ROLF STRUCTURAL Integration. Release, 
Realign, Renew. Advanced Deep Tissue 
bodywork for: posture, injury recovery, 
flexibility. Call Jon Stange (310) 
924-1920.

DBAS
FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 20091292401 FIRST FILING. The following 
person(s) is (are) doing business as MY PLANET 
LEX, 2554 LINCOLN BLVD., #249, VENICE, CA 
90291, COUNTY OF LA. The full name of regis-

DBAS
trant(s) is/are : JOYCE M. SNEED, 2554 LINCOLN 
BLVD., #249, VENICE, CA 90291 This Business is 
being conducted by, an individual. Signed: Regis-
trant has not yet begun to transact business un-
der the fictitious name or names listed herein.. 
/s/: JOYCE M. SNEED
This statement was filed with the County Clerk of  
LOS ANGELES County on 8/21/2009. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 9/19/2009, 9/26/2009, 
10/3/2009, 10/10/2009

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 20091173934 FIRST FILING. The following 
person(s) is (are) doing business as SALUS IN-
SURANCE MARKETING, AI #/ON 200907110117, 
8400 E. PRENTICE AVE, STE. 1500, GREENWOOD 
VILLAGE, CO, 80111. The full name of 
registrant(s) is/are : SALUS MARKETING LLC, 
8400 E. PRENTICE AVE, STE. 1500, GREENWOOD 
VILLAGE, CO, 80111 This Business is being con-
ducted by, a limited liability. Signed: Registrant 
has not yet begun to transact business under the 
fictitious name or names listed herein.. /s/: 
SALUS MARKETING LLC
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/31/2009. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 8/29/2009, 9/5/2009, 
9/12/2009, 9/19/2009

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

Run your personals here!
Call us today at (310) 458-7737
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