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- DAILY LOTTERY

132 36 42 53
Meganumber: 4
Jackpot: $114M

24 41 43 44 46
Meganumber: 22
Jackpot: $11M

9 14 27 29 36

MIDDAY:

DA]I‘Y EVENING:

1st: 06 Whirl Win

2nd: 08 Gorgeous George
3rd: 12 Lucky Charms
RACE TIME: 1:48.68

Although every effort is made to ensure the accuracy of the winning number
information, mistakes can occur. In the event of any discrepancies, California
State laws and California Lottery regulations will prevail. Complete game
information and prize claiming instructions are available at California Lottery
retailers. Visit the California State Lottery web site at http://www.calottery.com

TODAY IN HISTORY

233
449

‘I 85 California officially became
a state and situated its

first capital in San Jose.
‘I 84 Californians sought state-
hood and, after heated
debate in the U.S. Congress arising out
of the slavery issue, California entered
the Union as a free, nonslavery state by
the Compromise of 1850. Monterey,
Vallejo, and Benicia each served as the
capital before it was moved to
Sacramento in 1854.
‘I 84 Greek word
“Eureka”
has appeared on the
state seal since , when
California sought state-
hood, and means “| have found it.”
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SMC faculty to get a raise, bonus
MO’ MONEY: Faculty, administration say, ‘Let's make a deal,” bury hatchet

BY KEVIN HERRERA
Daily Press Staff Writer

SMC — After more than two
years of tense negotiations with
administrators here, professors have
a new contract that includes pay
raises and secure health benefits.

Sources close to the negotiations
said that under the tentative agree-
ment reached Wednesday following
more than seven hours of discus-
sion, faculty will receive a 3 percent
raise retroactive from the spring
semester of 2006; a 1 percent raise
for the current fall semester, as well
as a 3 percent bonus, which will not
be applied to the base salary sched-
ule.

Details of the contract have not
been finalized pending approval by
the faculty and board of trustees.

The Santa Monica College
Faculty Association, which staged
protests earlier this year, had
requested a pair of pay increases

Police respond
to call, find
stash of bombs

By Daily Press staff

SM BEACH — Four juveniles were
detained by police Friday after they
were found with explosives.

At 4:38 a.m., Santa Monica Police
responded to the 1400 block of the
beach just north of the pier regarding
suspicious activity. When officers
arrived they heard several loud pop-
ping noises. Officers located two home-
made pipe bombs, which were later
detonated by the Los Angeles County
Sheriff’s Department Bomb Squad.

Officers also confiscated 3,000 to
4,000 firecrackers, several bottles
rockets and several roman candles in
the area.

See EXPLOSIVES, page 14

Back by popular demand... THE UNDER $ 10

Fabian Lewkowicz/Dalily Press

SOUNDING OFF: Faculty members from SMC stage a series of protests earlier
this year in front of the college’s administrative offices.

totaling 5.5 percent, while the board
of trustees offered only a 3.5 percent
raise, citing budget constraints.

The agreement, which must be

approved by faculty and the board of
trustees, represents a compromise
that all parties can be proud of, fac-
ulty and administrators said.

“We are very pleased we have
come to an agreement that is fair
and one that treats us as other
employees have been treated in the
last year,” said Lantz Simpson, presi-
dent of the faculty association. “It’s
been a very difficult time for our
members, who have been without a
raise since 2002. It does affect
morale. When you don’t get a raise
for four years and you see other
employees getting raises, you kind of
ask yourself, ‘What’s going on?’

“I think morale now will be real-
ly high,” Simpson added. “We had a
union meeting (Thursday) and we
had about 70 people there and
everyone was quite enthusiastic and
quite happy”

So were administrators, in partic-
ular SMC President Chui Tsang,
who came aboard at the beginning
of 2006 with plans to build a
stronger relationship with faculty

See SMC, page 14

Governor apologizes once again

Kevin Herrera/Daily Press

“IT'S ALL GOOD’ Assembly woman Bonnie Garcia (R-El Centro) defends Governor
Schwarzenegger; admits she’s a ‘hot-blooded Latina.’

BY KEVIN HERRERA
Daily Press Staff Writer

CASA DEL MAR — Gov. Arnold
Schwarzenegger apologized Friday
for making statements that Cubans
and Puerto Ricans were naturally
feisty and temperamental because of
their combination of “black blood”
and “Latino blood,” saying he didn’t
mean to offend anyone.

Speaking to reporters outside Casa
Del Mar in Santa Monica following a
meeting with the California Chamber
of Commerce, the governor said the
comments “made him cringe,” when
he read them in print on the front
page of the LA Times Friday.

“Anyone out there that feels
offended by those comments, I just
want to say I'm sorry,” he said. “I

See APOLOGY, page 15
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LEARNING FORGIVINESS

Public talk by Venerable Sumati Marut (Brian Smith)

September 11 at 7:00pm

First United Methodist Church of Santa Monica
1008 I1th Street in Santa Monica

Forgiveness sounds like a good idea, but we don’t always
know how to forgive, or why. Venerable Marut will discuss
advice on this subject from The Guide the Bodhisativa’s Way of
Life. Perhaps this ancient text can give us insight into
forgiveness in today’s world.

ACI-LA EVENTS ARE OPEN

TO THE PUBLIC AND ARE FREE.
BY DONATION ONLY

I* MORE INFORMATION

LA aci.lainfo@gmail.com

Kick up your heels, Sag
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JACQUELINE BIGAR’S STARS The stars show the kind of day you'l have:

* % % AVERAGE

* % % % % DYNAMIC * % % % POSITIVE

* % S0-SO * DIFFICULT

@ ARIES (March 21-April 19)

* %% %% What you want is happening, if
you open up. Your creativity and sense of well-
being peak, as long as you are hanging with
friends. You might want to open up to a change
and a more dynamic interaction. Tonight: Fun and
games.

@ TAURUS (April 20-May 20)

P *** Take some personal time. You might
want to invite a special companion to join in and
happily vanish with you. Recharge your thinking
and energy. Life will start looking a lot different.
Home is important. Tonight: Vanish.

@ GEMINI (May 21-June 20)

2] * %% %% The Twin can be found where the
action is. You might be a lot happier if you rock
and roll with the moment. You discover the poten-
tial of making a dream a reality. What is stopping
you at this point? Tonight: Party, play and enjoy
Saturday night.

@ CANCER (June 21-July 22)

< **%% You will want to take a stand and
move on to a new concept or activity. Others will
follow your lead. Know what you are doing, and
follow through. Investigate a financial offer. Being
a cynic might be good. Tonight: In the limelight.

@ LEO (July 23-Aug. 22)

24 **%%% Take in a different point of view.
Listen to what is going on, understanding another
perspective. Be willing to choose what you never
have before. Exploring can be fun. Why not do it
in some shape or form? Tonight: Continue being
avant-garde.

S VIRGO (Aug. 23-Sept. 22)
@ *x %% Spend your time with someone
you really enjoy. You might be surprised and
delighted by what comes down. Share more of
your inner self, and you will be much happier as a
result. Schedule some downtime to take a walk
by a creek or river. Tonight: Dinner for two.

FEX) LIBRA (Sept. 23-Oct. 22)

K &k % Ask for feedback and get infor-
mation. You might want to see a situation a lot dif-
ferently. Your imagination becomes a resource of
fun and games. Let go and put on your dancing
shoes. Anything goes. Tonight: Encourage some-
one to let down his or her hair.

@ SCORPIO (Oct. 23-Nov. 21)

&Y *x* Easy works. Sometimes you push
yourself way too hard. Now is the time to find
your favorite chair and curl up with a favorite
drink. Visit with family. Achieving is great, but
even better is enjoying your accomplishments.
Tonight: Entertain at home.

|\ SAGITTARIUS (Nov. 22-Dec. 21)
@ **xxx% Your creativity emerges when
dealing with others. Talks loosen up others. Be
more sensitive to what is going on. Listen to what
is happening. Your playfulness emerges when
dealing with a serious person. You can only do so
much to loosen up this person. Tonight: Kick up
your heels.

r{i CAPRICORN (Dec. 22-Jan. 19)
i® s xx Basics count. Listen to feedback
and get past a situation that might be cumber-
some. A partner might be having a difficult time
opening up and listening. Remember, laughter is
contagious. Use this gift. Tonight: Entertain.

@ AQUARIUS (Jan. 20-Feb. 18)
B4 **** Your imagination takes you in a dif-
ferent direction. Invite others to join in. You might
have a much better time than you thought possi-
ble. You could find someone in your life to be
quite serious. Tonight: Let your hair down.

PISCES (Feb. 19-March 20)

%% Shop or price a new item. You want
to think through an expensive purchase, especial-
ly if it cramps your style. Knowing when to light-
en up could make a big difference. You don't
need to make a decision right now. Tonight: Your
treat. Not everything has to be costly.

BORN T[]DAY Actor Hugh Grant (1960), actress Michelle Williams (1980)

Jacqueline Bigar is on the Internet at http://www.jacquelinebigar.com © 2006 by King Features Syndicate Inc
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loca!

BEACH REPORT CARD

NORTH LOS ANGELES COUNTY

Grades for this report are based on monitoring data —
from the previous four weeks up to the ending date of SePtember 6, 2006

HEAL THE BAY - 1444 9th Street, Santa Monica, CA 90401 - www.healthebay.org - brc@healthebay.org - 800 HEAL BAY

Number of sewage spills -- 1

Number of beach closures due to a sewage spill -- 2
Number of wet days -- 0

Number of A grades for dry/wet weather -- 39/ ns
Number of (€,0,F) geades for dry/wet weather - 8/ns

LOCATION DRY WET
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Leo Carrillo Beach, at Amoyo Sequit Creek mouth A+ ms
Nicholas Beach at San Nicholas Canyon Creek mouth A+ ms
El Pescador State Beach, between Lachusa and Los Aliso creeks A+ 1 oms
Encinal Canyon at £l Matador State Beach Aooms
Broad Beach at Trancas Creek mouth A+ s
Zuma Beach at Zuma Creek mouth A ons
Walnut Creek, projection of Wildfife Rd. (private) A ons
Paradise Cove Pier at Ramirez Canyon Creek mouth C i
Escondido Creek, just east of Escondido State Beach A+ | ns
Latigo Canyon Creek mouth Avns
Sulstice Canyon at Dan Blacker County Beach C ns
Puerco State Beach at creek mouth A+ ; ns
Marie Canyon storm drain at Puerco Beach, at 24572 Malibu Rd. Foooms
Surfrider Beach at Malibu Colony fence F oo
Surfrider Beach (breach location)- daily ¢ ‘ s
Malibu Pier - 50 yards east A s
Carhon Beach at Sweetwater Canyon A | ns
Las Flores State Beach at Las Flores Creek (point zero) A ns
Big Rock Beach at 19948 PCH stairs A+ s
Pena Creek at Las Tunas County Beach A+ ' oms
Tuna Canyon A ‘ ns
Topanga State Beach at creek mouth A s
Castlerack Storm Drain at Castle Rock Beach Fom
Santa Ynez Storm Drain at Castle Rack Beach A+ ms
Will Rogers State Beach at 17200 PCH {1/4 mile east of Sunset drain} A ns

The Beach Report Card is made possible by a
grant from

Heal the Bay reminds you not to swim or surf within 100 yards of any flowing storm drain or for
3 days after a rainstorm. After a rain, indicator bacteria counts at beaches throughout
California usually far exceed health criteria in the state’s Beach Closure and Health Warning
Protocol

LOCATION DRY WET

Will Rogers State Beach at Bel Air Bay Club drain near fence A ns
Will Rogers State Beach at Pulga Canyon storm drain A+ ms
Will Rogers State Beach at Temescal Canyon drain A+ ns
Will Rogers State Beach at Santa Monica Canyon drain (Chautaugua) B ms
Santa Monica Beach at Montana Ave. drain A ons
Santa Monica Beach at Wilshire Blvd. drain A+ ns
Santa Monica Municipal Pier F o
Santa Monica Beach at Pico/Kenter storm drain A s
Santa Monica Beach at Strand St. {in front of the restrooms) A+ ns
Ocean Park Beach at Ashland Ave. drain A ons
Venice City Beach, at the Rose Ave. storm drain A+ ms
Venice Beach at Brooks Ave. drain A+ ns
Venice Beach at Windward Ave. drain A+ ns
Venice Fishing Pier - 50 yards south A+ ns
Venice Beach- projection of Topsail St. A+ ns
Marina del Rey, Mothers' Beach- lifeguard tower A oms
Dockweiler State Beach at Ballona Creek mouth C s
Dockweiler State Beach at Culver Blvd. drain A+ ns
North Westchester Storm Drain at Dockweiler State Beach A+ s
Dockweiler State Beach at World Way (south of D&W jetty) A+ ms
Dockweiler State Beach at Imperial Hwy drain A+ ns
Dockweiler Beach- opposite Hyperion Treatment Plant A ms
Dockweiler State Beach at Grand Ave. drain A ns

DRY -- eachlocation is graded on an A - F scale based on
bacterial pollution levels present in the surf zone

WET -- grades for days of recorded rainfall and the following 3 days
ns -- no sample taken

Heal the Bay is a non-profit environmental organization dedicated to
b% making Santa Monica Bay and Southern California coastal waters safe
and healthy for people and marine life.

Healthe Bay

ht Heal the Bay. Printed on {unless faxed).

Heal the Bay's Beach Report Card™is based on weekly water quality monitoring
data provided by the City of Los Angeles’ Environmental Monitoring Division and
the Los Angeles County Department of Health Services. Data is analyzed as soon
as itis made available to us by the public agencies. Beaches are graded on an
A-F scale based on the risk of ocean users becoming ill. Samples are analyzed
for bacteria—enterococcus, total and fecal coliforms—that indicate biological
pollution. A fact sheet detailing the exact methodology used in determining
grades for each location is available from the office or on our web site. The
report is not designed to measure the amount of trash or toxins found at local
beaches.

The Beach Report Card is an indication of past water quality and is not a warranty of the
current safety of those areas surveyed. Gur lawyers are happy.

Surr CONDITIONS WATER TEMP: 69°

SweLL Forecast ( 4-7 FT)

the bulk of the incoming southern hemi SW swell
with size running chest to shoulder high for most
south facing breaks, head high at times at stand-
outs, coming in from an ideal angle of 200-210
degrees.

LoNG RANGE SYNOPSIS

# SW SWELL ON THE RISE...

MODERATE SOUTHERN HEMIS DUE NEXT WEEK...

TRACKING LIGHT NW GROUND SWELL FOR THE 12TH-13TH...

TipE FORECAST FOR TODAY IN SANTA MONICA

More than 33 percent of SM Bay beaches
have violated federal clean water act

By Daily Press staff

With tens of thousands of people expect-
ed to hit Southern California beaches this
weekend, some popular stretches of coast-
line continue to break a law that went into
effect July 15 by not meeting federal clean
water standards, according to weekly statis-
tics compiled by Los Angeles-based environ-
mental organization Heal the Bay.

That means beach-goers face a potential
health risk from exposure to ocean water
contaminated by fecal bacteria.

With the new addition this week of
Herondo Street on the border of Hermosa

and Redondo Beach, 23 of the 65 beaches
tested in Santa Monica Bay have violated the
Clean Water Act since the July 15 deadline to
enforce clean water standards at area beach-
es. A total of seven beaches exceeded the
standards in the past week.

“With over a third of the beaches tested in
Santa Monica Bay now having exceeded the

new beach bacteria standards in violation of

See BEACH BUMMER, page 7

CORRECTION — The name of Kelly Hayes-Raitt was spelled incorrectly in a guest commentary that appeared

on page 4 in the Sept. 7 edition.
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See QLine
responses
page 4
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balanced cutting edge technology with personal service
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STUDENTS, PARENTS GET SCHOOLED

This past week, Q-line asked:

“What do you think are the biggest challenges facing local students and parents? How

should they be addressed?”
Here are your responses:

®© “One of the biggest challenges to students is
to concentrate on, learn, relearn and empha-
size the basics of reading, writing and arith-
metic. The thrills of computer learning, the
arts, sciences, sports, etc. are nice and need-
ed also. But unless the basics are emphasized,
the others are weakened and undermined. Bad
and improper English abounds. Calculating and
computing math in all areas of life is falling
short. And handwriting for the most part is
deplorable. These should be a part of every
grade level. Parents can help by helping and
encouraging their children in these basic sub-
jects.”

® “The biggest problem students face would
be having to worry about what's for lunch in the
cafeteria, having to worry about not chewing
gum in the hallway, and having to worry about
Eddie Haskell hassling them. Oh, wait this isn't
the 1950s, this is the present. | guess they
have to worry about gangs, drugs, and the
punks that don’t belong in school because they
should be in jail. And if they live in Los Angeles,
they have to have to worry about going to
LAUSD, which is probably run by a bunch of
morons anyway.”

® “It has been said that Thomas Alva Edison
and Albert Einstein were sent home from
school for being too dumb to learn. It was said
that Edison had knots on his head and that
Einstein spoke in riddles such as e=mc2. So
parents, if the school calls your child a knot
head and sends them home, do not despair,
there could be genius lurking in their craniums.”

® “| think the greatest challenge now is the cost.
My granddaughter's college tuition, room and
board only, is almost $45,000 a year. And then
she has four years of graduate school just
around the corner. The only choice now for the
middle-class family is the so-called interest-free or
low-interest loan which would leave a graduate
starting out in the world of debt of several hun-
dred thousands dollars. And it's the only choice.”

® “As a parent with two children attending
Santa Monica schools, | wonder if the Santa
Monica school district is bracing for and
preparing for the hundreds upon hundreds of
educationally disadvantaged children who will
be moving to Santa Monica as a result of the
City Council approving low-income housing proj-
ects that are being built downtown and even on

San Vincente Boulevard. Many will be the chil-
dren of illegal immigrants whose parents can-
not be filtered out of Section 8 and affordable
housing programs. The enormous number of
children who will be coming into the Santa
Monica school system will require enormous
resources and funds which will divert the
resources away from average to advanced stu-
dents in the system, and overall educational
opportunities  will diminish  qualitatively.
Furthermore, with the new trend in refugee
housing planned by Rosario Perry who current-
ly plans to throw residents and taxpayers out
on the streets so that tax subsidized refugees
can be brought in to enjoy the benefits of gov-
ernment programs and public schools. We are
a few short years away from becoming a third-
world school system. What is the school board
going to do about that eventuality?”

© “The biggest challenge a student faces is the
progressive hysteria of the school board. The
political correctness of gender and affirmative
action hires within the school district. I'm not
sure the progressive, obsessed views of teach-
ers and principals can teach the three most
important learning aids: Rely on no one but
yourself. Nothing gets done unless you do it.
Have a discriminating mind about everything,
and most of all, common sense. How many of
our educators are capable of teaching anything
but the nutty ideas from ‘it takes a village?
Instead of the love of big brother type society
teaching, young people need to be supported
in their quest for intellectual independence.
This life long quest of the understanding of the
freedom to pursue true education in any area
the mind seeks.”

® “Racism is the biggest challenge. The school dis-
trict really needs to start dealing with it head on.”

® “| think the biggest challenge facing local stu-
dents and parents is the information that they
present to the school district. Many outside the
city, families send false addresses to the school
district when they are enrolling their child. They
are ripping off taxpayers, they are ripping off
families who can't get into schools that should
be able to enroll at a Santa Monica-Malibu
school. But because they are outside students
who are getting in and the school district is not
enforcing their no into district policy, it's a very
bad situation. | think that's the biggest challenge
the district needs to take care of.”

No extra charge for
UFOs and aliens

MODERN
TIMES

BY LLOYD GARVER

And you thought your latest hotel bill was
high?

Las Vegas entrepreneur Robert Bigelow
hopes that within 10 years, he’ll be able to
charge guests somewhere between $5 mil-
lion and $13 million for a weekend at his
proposed hotel. Even accounting for infla-
tion and that raise your boss keeps promis-
ing you, the price seems a bit steep. On the
other hand, you’ll be able to bring home
some fantastic photos because his proposed
hotel will be in space.

His idea is to send an inflatable space
module on top of a rocket and then have it
inflate and orbit the earth. It’s kind of a com-
bination blimp and space station. He
launched a one-third scale model on top of a
Russian rocket in July and it’s orbiting the
earth right now. If he can just get that other
two-thirds up there, people will soon be lin-
ing up to bribe the bellman to get the best
moon-view rooms.

NASA worked on inflatable space mod-
ules until 2000 when budget cuts ended the
project. So, they sold their plans to Bigelow,
feeling that he wasn’t some nut, but was a
guy with a viable research plan.

It’s ironic that Bigelow made his fortune
with the Budget Suites of America hotel
chain. At his hotels, guests often pay $79 a
day for a two-bedroom suite with a kitchen.
Now, he’s thinking of charging people thou-
sands of times that just to go around in cir-
cles in a room where you can’t even open the
window.

Bigelow has had a fascination with space
since he was a child. His grandparents told
him about a “close encounter” they had had
with a UFO, and ever since then, he has
wanted to become involved in space explo-
ration.

Not everyone who works for and with
Bigelow shares his belief in the paranormal.
He has hired professors, engineers and even
former astronaut, Edgar Mitchell, the sixth
man to walk on the moon. Many of his col-
leagues don’t believe in things like UFOs, but
they do believe that sending an inflatable
object into space might be both possible and
practical.

Mark your Calendar!

The only local events calendar in town.

smdp.com/events
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On the surface, it probably seems like the
price tag is one of the major hurdles for the
project. I know millions of dollars sounds
like a lot of money for a weekend, but I'm
sure there are a some super rich people who
would be tempted to cancel their weekend in
the Hamptons or Vail, and go for the outer
space experience. It would have great snob
appeal. They could brag that they were final-
ly able to relax without worrying about
“ordinary people” sharing their vacation
space. They won’t have to get upset about
not being able to park their Mercedes right
in front of their favorite wine and cheese
store because some weekend tourists parked
their old Toyota there.

Weightlessness could turn the space hotel
into the universe’s most desirable health spa.
And if guests have any encounters with cute
little aliens, they can always treat them as
pets like those little dogs they carry in their
purses.

But what about those of us who have lim-
its on our Visa card somewhat below $5 mil-
lion? How can Bigelow make this kind of
travel appealing to us?

I have an idea for him. How much would
it be worth to you to travel by air and actu-
ally have it be a pleasant experience? You
know, like it used to be.

So, Bigelow should hire flight attendants
who love their jobs and enjoy serving the
public. He should let you use your cell phone
in the air. He should have the air condition-
ing set to a temperature that doesn’t freeze
or broil you. You shouldn’t ever have to sit
next to someone who elbows you the whole
flight. And passengers should be able to eat
meals that are actually edible.

I don’t know about you, but those kinds of
perks would make it awfully tempting to me.
And when you think about it, is $5 million real-
ly that much to pay for a real-sized pillow and
enough space so that your feet and your carry-
on bag can both fit under the seat in front of
you? In fact, I think 'm going to start saving
now just so I can fly without today’s hassles. And
if I start buying more generic stuff and make
sure the living room light is off every night, it
shouldn’t take me long to save $5 million, right?

(Lloyd Garver has written for many television shows,
ranging from “Sesame Street” to “Family Ties” to
“Frasier.” He also has read many books, some of
them in hardcover. He writes the “Modern Times” col-
umn for CBSnews.com'’s opinion page and a weekly
column for SportsLine.com. He can be reached at
smdp@lIloydgarvermoderntimes.com.)

Visit us online at smdp.com

OPINIONS EXPRESSED are those of the writer and do not necessarily reflect those of the Santa Monica Daily Press staff. Guest editorials from residents are encouraged, as are letters to the editor. Letters will be published on a space-available basis. It is our intention to publish all letters we
receive, except those that are libelous or are unsigned. Preference will be given to those that are e-mailed to editor@smdp.com. All letters must include the author's name and telephone number for purposes of verification. Letters also may be mailed to our offices located at 1427 Third Street
Promenade, Suite 202, Santa Monica, 90401, or faxed to (310) 576-9913. All letters and guest editorials are subject to editing for space and content.
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GUEST COMMENTARY BY ALEX EPSTEIN

Stop appeasing
‘Muslim opinion’

To listen to most of our foreign-policy
commentators, the biggest problem facing
America today — five years after Sept. 11 —
is the fact that many Muslims are mad at us.

“Whatever one’s views on the (Iraq) war,”
writes a “New York Times” columnist,
“thoughtful Americans need to consider ...
the bitter anger that it has provoked among
Muslims around the world” In response to
Abu Ghraib, Ted Kennedy lamented, “We
have become the most hated nation in the
world, as a result of this disastrous policy in
the prisons.” Muslim anger over America’s
support of Israel, we are told, is a major
cause of anti-American terrorism.

We face, these commentators say, a crisis
of “Muslim opinion.” We must, they say, win
the “hearts and minds” of angry Muslims by
heaping public affection on Islam, by shut-
ting down Guantanamo, by being more
“even handed” between free Israel and the
terrorist Palestinian Authority — and cer-
tainly by avoiding any new military action in
the Muslim world. If we fail to win over
“Muslim opinion,” we are told, we will drive
even more to become terrorists.

All of this evades one blatant truth: The
hatred being heaped on America is irrational
and undeserved. Consider the issue of treat-
ment of POWs. Many Muslims are up in
arms about the treatment of prisoners at
Guantanamo — many of whom were cap-
tured on Dbattlefields trying to Kkill
Americans. Yet these same Muslims are
silent about the summary convictions and
torture — real torture, with electric drills
and vats of acid — that are official policy
and daily practice throughout the Middle
East.

Or consider “Muslim opinion” over the
U.S. handling of the Israeli-Palestinian con-
flict, in which the United States is accused of
not being “hard enough” on Israel — a free
nation with laws that protect all citizens, Jew
and Arab alike — for Israel’s supposed mis-
treatment of Palestinians. Yet “Muslim opin-
ion” reveres the Palestinians, a people who
overwhelming want to destroy the only oasis
of freedom in the Middle East, and who just
elected Hamas, the Islamic totalitarian
organization, to run their country.

So-called Muslim opinion is not the
unanimous and just consensus that its seek-
ers pretend. It is the irrational and unjust
opinion of the world’s worst Muslims:
Islamists and their legions of “moderate”
supporters and sympathizers. These people
oppose us not because of any legitimate
grievances against America, but because they
are steeped in a fundamentalist interpreta-
tion of their religion — one that views
America’s freedom, prosperity, and pursuit
of worldly pleasures as the height of deprav-
ity. They do not seek respect for the rights of
the individual — Muslim or non-Muslim —

they seek a world in which the rights of all
are sacrificed to the dictates of Islam.

The proper response to Islamists and
their supporters is to identify them as our
ideological and political enemies — and dis-
pense justice accordingly. In the case of our
militant enemies, we must kill or demoralize
them, especially those regimes that support
terrorism and fuel the Islamist movement.
As for the rest, we must politically ignore
them and intellectually discredit them, while
proudly arguing for the superiority of
Americanism. Such a policy would make us
safe, expose Islamic anti-Americanism as
irrational and immoral, and embolden the
better Muslims to support our ideals and
emulate our ways.

President Bush, like most politicians and
intellectuals, has taken the opposite
approach to “Muslim opinion” — appease-
ment. Instead of identifying anti-American
Muslims as ideological enemies to be dis-
credited, he has appealed to their sensibili-
ties and met their demands — e.g., sacrific-
ing American soldiers to save Iraqi civilians
and mosques. Instead of seeking to crush the
Islamists by defeating the causes they fight
for — such as Islamic world domination and
the destruction of Israel — he has appeased
those causes, declaring Islam a “great reli-
gion” and rewarding the ongoing Palestinian
terrorist Jihad with a promised Palestinian
state. Instead of destroying terrorist regimes
that wage war against the West — including,
most notably, Iran — Bush has sought their
“cooperation” and, in the case of Iran,
engaged in feckless “negotiations” that give
Iran time to develop the nuclear weapons
and long-range missiles it lusts after.

Such measures have rewarded our enemy
for waging physical and spiritual war against
us. “Condemn America,” they have learned,
“and American leaders will praise your
ideals and meet your demands.” “Attack
America via terrorist proxy,” terrorist states
and movements have been taught, “and
America will neither blame you nor destroy
you, but redouble its efforts to buy your
love”

Every attempt to appease “Muslim opin-
ion” preserves, promotes, and emboldens
our enemies. Every concession to angry
Muslim mobs gives hope to the Islamist
cause. Every day we allow terrorist regimes
to exist gives their minions time to execute
the next Sept. 11. America needs honest
leadership with the courage to identify and
defeat our enemies — “Muslim opinion” be
damned.

(Alex Epstein is a junior fellow at the Ayn Rand
Institute in Irvine. The Institute promotes the ideas of
Ayn Rand, best-selling author of “Atlas Shrugged” and
“The Fountainhead,” and originator of the philosophy
of Objectivism.)

Are You Ready?

Hypnotherapy can help you turn
on the no-smoking sign for good

(31 U) 235-2883 www.hypnotherapylosangeles.com

John McGrail, C.Ht.

INTERESTED IN YOUR DAILY FORECAST?

CHECK OUT THE HOROSCOPES ON PAGE 2!
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Recycling is easy at the

Electronic
Waste Roundup!

WHEN: Saturday, September 9, 2006

10:00am - 2:00pm

WHERE: Wild Oats Natural Marketplace
Corner of 15th & Montana
1425 Montana Ave. SM

——— RECYCLE YOUR ——

TV & Monitors ¢ Computers ¢ Cell Phones
VCR & CD Players ¢ Fax Machine ¢ Printers
Phones & Systems ¢ Stereos * Modems
PDAs ¢ Power Strips & Cables

Wild Oats will give 1 canvas bag to the first 100
people who recycle a 17'' monitor or a TV. Everyone
will get a S5 OFF Wild Oats coupon!

It is now a state law that electronics must be collected and handled separately from other trash
& household hazardous waste. Please support the American Red Cross of Santa Monica and help
save the environment — one piece of electronic equipment at a time. Youth volunteers from the
Santa Monica Red Cross will be collecting old equipment at this event with no cost to you.

All electronics from residents will be accepted at no charge.

For more info www.californiarecycles.com (310) 478-3001

* ALL ELECTRONICS FROM RESIDENTS WILL BE ACCEPTED AT NO CHARGE

COMMUNITY BRIEFS

Activist Support Circle gets a holistic visit

By Daily Press staff

Abigail Lewis, editor of the holistic consciousness magazine “Whole Life Times,” will
appear as a guest speaker at the Activist Support Circle in Santa Monica on Wednesday,
Sept. 27.

The Activist Support Circle is an emotional support group for progressive activists.
The purpose of the monthly gatherings is to guard against activist-related burnout; share
activist-related frustrations and fears, as well as hopes and aspirations, in a supportive,
safe environment; turn feelings of despair into feelings of empowerment; and learn help-
ful coping skills and ideas from other like-minded supportive activists.

The meeting will begin at 7 p.m. at the Friends Meeting Hall, located at 1440 Harvard
St. Doors open at 6:30 p.m. The gatherings are free and there is free parking on-site.

For more information call the Activist Support Circle at (310) 399-1000 or visit
www.activistsupportcircle.org.

Math grant adds up for SMC

By Daily Press staff

Local students will raise their skills to a new power with the addition of $3.5 million
to fund pre-college level math studies.

The U.S. Department of Education has awarded Santa Monica College a five-year
grant in partnership with El Camino College in Torrance, to improve students’ math per-
formance.

The cooperative Title V grant will be used for a variety of purposes, including estab-
lishing a math and English learning center/computer lab at SMC’s Bundy campus and
integrating more technology into instruction. The grant funds are aimed at students tak-
ing pre-college level math.

“This grant gives us the means to create an exciting special program aimed at improv-
ing the achievement of our developmental math students,” said Fran Manion, SMC math
department chair. “It’s particularly crucial because studies indicate that one of two stu-
dents in pre-college level math classes fail.”

The SMC program developed from the grant is expected to affect more than 1,000
students at SMC and El Camino College.

Each of the two colleges will receive $300,000 a year for five years, with an additional
$100,000 a year going to SMC to cover grant management and evaluation costs, and to
facilitate coordination between the two colleges.

This is the third Title V grant SMC has received in the past two years. In 2004, the col-
lege was the beneficiary of two Title V grants totaling $6.2 million over five years that are
being used to help first-time college students succeed and to help train teachers. The
teacher-training grant also is a cooperative award with El Camino College.

China’s Olympic artist makes U.S. debut in SM

By Daily Press staff

He may not win a gold medal for his work, but Guan Yuliang is China’s official 2008
Olympic artist, and he will appear for the first time in the United States in an exhibition
at the Los Angeles Asian and Tribal Arts Show (LAATA) at the Santa Monica Civic
Auditorium Sept. 29 to Oct. 1.

The reclusive Chinese artist is known for his 600-object exhibition at the National Art
Museum in Beijing. Yuliang will show 10 of his newest works in a special exhibition at
the Santa Monica show. A selection of the works will become part of the Beijing’s
National Art Museum collection.

LAATA has been a favorite with collectors and art professionals for the past 15 years.
The show features more than 65 international dealers specializing in Asian and tribal
arts. Offering a range of antiques and contemporary pieces from around the world, the
show provides the public an opportunity to view and purchase art. The public is encour-
aged to pose questions to the experts, view up-close and in some cases, touch the ancient
and modern works.

The show also will feature a select group of lectures to be held with the exhibitors on
Saturday and Sunday.

The lecture schedule is as follows:

Saturday, Sept. 30

B 2 p.m. - 2:30 p.m. Tribal Masks and South East Asian Sculpture with Mark A.
Johnson of Mark A. Johnson Asian and Tribal Arts

B 3 p.m. - 3:30 p.m. Introduction to Chinese Snuff Bottles with Clare Chu of Asian
Art Studio

B 4 p.m. - 4:30 p.m. Discussion of Native American Art and Culture with Phillip
Garaway of Phillip Garaway Native Arts

Sunday, Oct. 1.

B 2 p.m. - 2:30 p.m. Chinese Robes and Textiles with Jon Eric Riis of Jon Eric Riis
Oriental Textile and Costumes.

M 3 p.m. - 3:30 p.m. Ancient Ceramics: Pit Firing and Terra Cotta Techniques with
Ryann Willis of Ryann Willis Ancient Art.

M 4 p.m. - 4:30 p.m. Central Asian Textiles: Suzani, Ikat and Lakai with Casey Waller
of Caravanserai Gallery

An opening night preview and auction to benefit the Fowler Museum of Cultural
History will be held on Thursday, Sept. 28 from 6 p.m. to 9 p.m. This will be the first
opportunity to view the Yuliang exhibition.

LAATA is open to the public Friday, Sept. 29, from 11 a.m. to 7 p.m.; Saturday, Sept.
30, from 11 a.m. to 7 p.m.; and Sunday, Oct. 1 from 12 p.m. to 5 p.m.

General admission is $12 per person. Call for details regarding the opening night ben-
efit preview. The show is held at the Santa Monica Civic Auditorium, 1855 Main St. For
additional information, call (310) 455-2886, or visit www.caskeylees.com.
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Clean water is the goal

BEACH BUMMER, from page 3

the Clean Water Act, the numbers clearly
demonstrate the Bay has a widespread prob-
lem,” says Mark Gold, executive director of
Heal the Bay. “We urge the Los Angeles
Regional Water Quality Control Board to
protect the health of millions of beachgoers
by putting teeth in the beach water quality
standards.”

The board takes up the enforcement issue
at 9:30 a.m. on Sept. 14 at the Metropolitan
Water District in downtown Los Angeles.
Gov. Schwarzenegger has written a letter of
support encouraging the regional board to
make the limits easily enforceable.

In July, the RWQCB decided to postpone
a vote to make the beach water quality stan-
dards more easily enforceable, rescheduling
it for a vote at the Sept. 14 meeting.
However, the board has begun sending let-
ters to LA County and various cities violat-
ing pollution standards asking them to iden-
tify the source of the pollution and provide
other information within two weeks. Failure
to comply could result in a $1,000 per day
fine.

The new standards, called Total
Maximum Daily Loads (TMDLs) require
beach waters to be free from unhealthy levels
of fecal bacteria. They would apply to all
Santa Monica Bay beaches from the Ventura
County line south to Palos Verdes during dry
weather between April and October.

In 1999, Heal the Bay, the Natural
Resources Defense Council (NRDC) and
Santa Monica Baykeeper went to court to
fight for — and won — water quality pollu-
tion limits for in Los Angeles and Ventura
County. The beach bacteria limits for Santa

Monica Bay were established in 2003.

Even with three years of lead time to the
TMDLs July 15 compliance deadline, many
of Santa Monica Bay’s beaches still have ele-
vated bacteria levels. In order to be easily
enforceable, the bacteria pollution limits
need to be incorporated into the LA County
Storm Water permit by the RWQCB, envi-
ronmentalists said.

The beaches that have had the most num-
ber of violations are:

Marie Canyon at Puerco Beach in Malibu

Castlerock storm drain in Pacific
Palisades

Redondo Beach Pier, 100 yards south of
the pier

Santa Monica Pier, south side of the pier

Dockweiler State Beach at Ballona Creek
mouth

Topanga State Beach at Topanga Creek
mouth

Surfrider Beach at the breach point of
Malibu Lagoon

People who swim in contaminated water
are far more likely to develop ear infections,
sinus ailments, upper respiratory problems
or stomach cramps, diarrhea and vomiting.
The resulting health care costs were estimat-
ed to be $21--$51 million annually in
Southern California, according to a recent
UCLA study.

Beach water at 65 locations in Los
Angeles County is monitored by the LA
County Department of Health Services, the
City of LA’s Environmental Monitoring
Division and the LA County Sanitation
District. Heal the Bay recommends beachgo-
ers check the Beach Report Card at
www.healthebay.org before heading into the
surf at their favorite beaches.

Legal Assistance For Less

Specializing in Traffic, Misdemeanor & Felony Cases

24 Hour Attornies Available
Juvenile Cases

Experience with Family Law
We accept Collect Calls

Over fifteen years of experience!

Se Habla Espariol ‘310, 452'4LAW

CAN'T FIND A DAILY PRESS NEWSTAND IN YOUR AREA? WE'LL TRY TO GET ONE TO YOU!
Call us at (310) 458-7737
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NOTICE OF A PUBLIC HEARING
BEFORE THE SANTA MONICA PLANNING COMMISSION

SUBJECT: A Public Hearing will be held by the Planning Commission on the following:

Conditional Use Permit 06-009 & VARIANCE 06-009, 1355 Ocean Avenue. Request for Type 41
Alcohol License (Beer and Wine)for new sit-down restaurant and variance for off-site parking.
[Planner: David Reyes — david.reyes@smgov.net] Applicant: Richie Palmer. Property Owner: Belle
Vue Plaza, L.P.

Conditional Use Permit 06-011, 1443-47 12th Street. Request for 3-year extension of Conditional
Use Permit 04-013 for Pluralistic School (PS#1) located at 1454 Euclid Street [Planner: Ava
Pecherzewski — ava.pecherzewski@smgov.net] Applicant/Property Owner: Pluralistic School, Inc.

Development Review Permit 05-003, 1707 Cloverfield Boulevard. Request to convert existing man-
ufacturing building into a self-storage facility wtih addition of a second floor within the existing facil-
ity. The Planning Commission will also be considering a Resolution to adopt a Mitigated Negative
Declaration and Mitigation Monitoring Program for the proposed project. [Planner: Dennis Banks —
dennis.banks@smgov.net] Applicant: Neighborhood Storage Associates, LLC. Property Owner: Perla
Weinberg.

Development Review Permit 06-008, 612 Colorado Avenue. Request to allow the modification of
a previously approved Development Review Permit (04DR-008) for the Big Blue Bus Facility Master
Plan. The modifications include the deletion of a previously proposed new 3-story, approximately
76,000 sq. ft. administration building with subterranean parking, retention of the existing adminis-
tration building and the construction of a 100-space surface parking lot and perimeter wall along
Colorado Avenue. [Planner: Scott Albright, AICP — scott.albright@smgov.net] Applicant: Albert
Kaneshiro/Big Blue Bus. Property Owner: City Of Santa Monica.

Text Amendment 06-003 & Variance 06-012, 849 Ocean Avenue. Text Amendment (O6TAOO3) to
amend Santa Monica Municipal Code (SMMC) Section 9.04.08.06.020(a) to increase the limita-
tion on the number of guest rooms that can be added to an existing hotel in the R3 district and a
Variance (O6VARO12) to allow the addition of 7 guest rooms at the Hotel Oceana without providing
additional on-site parking spaces. [Planner: Jing Yeo — jing.yeo@smgov.net] Applicant: CH Partners
Limited Partnership. Property Owner: JRK Asset Management.

Tract Map 06-013, 939 San Vicente Boulevard. 4-Unit Condominium . [Planner: Ava Pecherzewski
— ava.pecherzewski@smgov.net] Applicant: Chi Ming Gong. Property Owner: Gerald Manpearl.

Tract Map 06-015, 1543 11th Street. 5-Unit Condominium. [Planner: Grace Cho —
grace.cho@smgov.net] Applicant: Don Baroukh. Property Owner: Westwood West Builders LLC.

Tract Map 06-018, 1048 10th Street. 4-Unit Condominium . [Planner: Ava Pecherzewski —
ava.pecherzewski@smgov.net] Applicant: Harvey A. Goodman. Property Owner: 1048 Tenth Street,
LLC.

Tract Map 06-020, 1025 Euclid Street. 5-Unit Condominium. [Planner: David Reyes —
david.reyes@smgov.net] Applicant/Property Owner: LivelnStyle, LLC.

Tract Map 06-023, 1433 18th Street. 4-Unit Condominium. [Planner:
regina.szilak@smgov.net] Applicant: Stan Scholl. Property Owner: Mary Coley.

WHEN: Wednesday, September 20, 2006 at 7:00 p.m. @
il

D

City of
Santa Monica’

Gina Szilak —

WHERE: Council Chambers, City Hall
1685 Main Street
Santa Monica, California

HOW TO COMMENT

The City of Santa Monica encourages public comment. You may comment at the Planning Commission
public hearing, or by writing a letter or e-mail. Information received prior to the hearing will be given to
the Planning Commission at the meeting.

MORE INFORMATION

If you want additional information about this project or wish to review the project, please contact the
Case Planner at (310) 458-8341. The Zoning Ordinance is available at the Planning Counter during
business hours or available on the City’s web site at www.santa-monica.org. The meeting facility is wheel-
chair accessible. If you have any disability-related accommodation request, please contact (310) 458-
8341, or TYY Number: (310) 458-8696 at least five (5) business days prior to the meeting. Santa
Monica “Big Blue” Bus Lines #1, #2, #3, and #8 serve City Hall.

Pursuant to California Government Code Section 65009(b), if this matter is subsequently challenged
in Court, the challenge may be limited to only those issues raised at the Public Hearing described in
this notice, or in written correspondence delivered to the City of Santa Monica at, or prior to, the Public
Hearing.
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Tram gets hollywood make-over
HORSEPOWER: Famous tour juiced up

BY VALERIE KUKLENSKI

Associated Press Writer

UNIVERSAL CITY, Calif. — In recent years,
riders familiar with the backlot Studio Tour
at Universal Studios Hollywood may have
thought they could take over for their tram
guide, chatting away about the Little Europe
set and feigning fear of the “Jaws” shark and
collapsing bridge.

But the tour has added some horsepower,
getting its biggest revamp in more than a
decade.

The centerpiece is a fiery mechanized
stunt sequence from “The Fast and the
Furious: Tokyo Drift.” Its one of a half-dozen
new or improved elements in the tram tour
that debuted this summer.

“I don’t think there’s ever been that many
elements that were done at once,” Thierre
Coup, the Orlando, Fla.-based creative
director of Universal Creative, said while
showing off the “Fast & Furious: Extreme
Close-Up” project.

All the attractions on the tour must be
impressive and durable.

Universal Studios Hollywood creative
director John Murdy said research indicates
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that nearly every guest at the theme park
rides the tram down the hill to hundreds of
acres of sound stages, false-fronted buildings
and production bungalows.

The tram ride is the park’s oldest attrac-
tion, opening in 1964 as the first ticketed
public access to the studio lot. But it was
ready for another facelift.

“Fast & Furious: Extreme Close-Up” is
the hottest new feature. It’s designed to show
visitors the pre-visualization, or “pre-vis,”
process by which filmmakers use computer
models and mechanics to plan lighting and
camera placement for the best stunt results
and fewest takes.

As the tram approaches the outdoor
stage, tram monitors show sequences from
“The Fast and the Furious: Tokyo Drift,” the
third in the series of street-racing movies.
Riders then find themselves in the middle of
a scene, with revving cars being strafed from
a low-flying helicopter until bullets trigger
explosions in nearby fuel tanks.

On the way to the action, visitors pass
what those in the movie business call “pic-
ture cars,” noteworthy vehicles seen on cam-
era, sometimes with a star behind the wheel.

The display includes the famed DeLorean

(310)434-1400

NOW
OPEN

HGH ENERGY BOUTIQUE GYM

GET ACTIVE. GET FIT. GET RESULTS.

315 LINCOLN BLVD. SM 310.434

1400 www.ACT-FIT.COM

ACTIVVE
FITNESS

from “Back to the Future” as well as the
Bluesmobile from “The Blues Brothers”
movie, the Ferrari from the “Magnum P.I.”
television show, a Dusenberg used in “The
Mummy” movie and even a 1932 Ford
Model A seen in Marx Brothers movies.

The 80-foot drenching plunge on
“Jurassic Park: The Ride” is “not everybody’s
cup of tea,” Murdy said. So the park has
perked up its “Jurassic Park” tram experi-
ence with the addition of four “spitter”
dinosaurs that pop out from the bushes,
growl, fan out their hoods and spray water as
tram cars go by.

The 1970s version of King Kong still
shakes things up in the New York City scene
inside one of the sound stages. But Peter
Jackson’s remake of the great ape story is the
focus when the tram later rolls into the mag-
ically dividing pond formerly known on the
lot as the Red Sea.

Tram riders now get a look at Skull Island
_ the home of King Kong _ as it appeared in
Jackson’s 2005 blockbuster.

To make the scene even more realistic, the
studio built a state-of-the-art weather sta-
tion that gauges temperature, humidity,
wind speed and direction at the pond and

IF YOU GO...

GETTING THERE

Universal Studios is located at 100 Universal
City Plaza in Universal City, north of down-
town Los Angeles. Take the 101 Freeway and
exit at Universal Studios Boulevard.

GENERAL INFORMATION
Call 1-800-UNIVERSAL.

controls some 140 fog nozzles to generate
just the right amount of misty air around
the eerie scene.

“For the life of me, I can’t figure out why
we ever had the Red Sea to begin with,”
Murdy  said, noting “The  Ten
Commandments” was a Paramount produc-
tion, and the only film ever to use that back-
lot location _ Mel Brooks’ “History of the
World, Part 17 _ was released by 20th
Century Fox.

In another change, actress and sassy
Oscar host Whoopi Goldberg has been cast
to host the video presentation seen on flat
screens inside the tram.

She has taken over from an assortment of
Hollywood notables, including Steven
Spielberg, Brian Grazer and Ron Howard.
Her narration lends family friendly insights
and anecdotes to the attraction.
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s Seattle losing trees

to concrete

BY PEGGY ANDERSEN

Associated Press Writer

SEATTLE — In the past quarter century,
this Emerald City in the Evergreen State has
lost nearly 1.7 million trees — roughly half
the urban forest that shaded yards, parks and
open spaces — to population growth, lax
maintenance and view seekers.

City officials want to reverse the trend.

“Today I challenge every resident to plant
a tree in your yard this fall,” Seattle Mayor
Greg Nickels said Wednesday. His proposed
new Urban Forest Management Plan aims to
get 650,000 new trees planted over the next
30 years. “We can all help turn back the
threat to our forests, whether it’s by planting
trees in our yards or volunteering in our
forested parks,” he said.

Seattle’s tree cover has shrunk from 40
percent in 1972 to 18 percent today, a city
news release said — undercutting nature’s
ability to handle stormwater, reduce erosion
and clean the air.

One catalyst for the project was “the real-
ization that trees really are an important
part of the civic infrastructure ... They pro-
duce cooling. They’re a huge stormwater-
management asset,” said John Healy in the
Office of Sustainability and Environment,
which will take the lead role in restoring the
greenery.

"] think one thing we hope to do ... is to
dispel the myth that Seattle will be forever
green if we continue on this trajectory,” he
said. “We have to make plans now so Seattle
is not ‘the city formerly known as emerald."”

This isn’t Seattle’s first try, noted Cass
Turnbull, founder of Plant Amnesty.

“I haven’t seen it yet but 'm pretty sure
it’s not enough,” she said of the plan.
“There’s a history of a lot of planning but no
action in the city of Seattle.”

A commitment to maintenance would be
a start, she said. “Masses of trees were plant-
ed for the millennium and not watered,” and
many died along parched city streets. “We
have the money for this. People are unwill-
ing to part with it. We’re going to be looking
at a smog-filled Puget Basin and we’re going
to be taking bodies out of poor people’s
houses ... Trees are low-income air condi-
tioning.”

As the plan stands, she said, “it’s not an
urban forest program, it’s a feel-good pro-
gram.”

So what happened to the hundreds of
thousands of trees that gave the city its nick-
name?

“It’s a combination of things,” Healy said.
“The city’s second-growth forest is aging
out, so old age is part of it. Invasive plants

and views?

like English ivy (are) part of it. Construction
is a piece of it”

Sometimes it’s all about the view. In May;,
following a jury trial, a judge on the 9th U.S.
Circuit Court of Appeals paid the city more
than $600,000 after nearly an acre of trees
was clearcut in Colman Park, on land that
bordered his Lake Washington view proper-
ty. The judge claimed his gardener misun-
derstood his trimming instructions; the gar-
dener said he was just carrying out his boss’
wishes.

That case is just the tip of the iceberg,
arborists say.

Gordon Bradley, chairman of the College
of Forest Resources faculty at the University
of Washington, praised the idea of making
the urban forest “a high priority and actual-
ly do something about it, possibly. You'd be
amazed at the kinds of innovative programs
there are across the country.”

A Sacramento, Calif., utility district
spends about $1 million a year on a tree-
planting program for the express purpose of
energy conservation, he said.

Turnbull said she thought city residents
would love an effective urban forest policy.
“But they don’t have the political clout of the
builders and developers,” she said.

The construction industry, which has
flourished as area population growth has
boomed, is anxious about the undertaking.

“We had a little bit of dialogue with
Deputy Mayor (Tim) Ceis today,” said Tim
Attebery with the Master Builders
Association of King and Snohomish
Counties. “We’re just requesting a seat at the
table when the task force comes together in
the fall” to weigh input from the public.

“There’s already fairly restrictive regula-
tions in place,” he said. “We don’t want any-
thing to get in the way of our being able to
build affordable housing.”

While there was a sense in the city’s early
history of clearing the wilderness to make
way for civilization, the famed Olmsted
Brothers, who designed New York’s Central
Park, were called in early last century to
enhance nature in this Northwest town,
Bradley said. City arborists have encouraged
street-tree plantings through the decades.

To kick off the campaign, the city is giv-
ing away 2,000 trees this fall to residents who
apply for the Plant-a-Tree-for-Free program.
Residential trees make up 42 percent of
Seattle’s city’s tree canopy.

Nickels’ proposed 2007-08 budget includes
$500,000 for new park trees and $400,000 for
a Neighborhood Matching Fund Tree
Program. A proposal on the city’s November
ballot includes $1.5 million to maintain and
expand the number of street trees.

Check out our Q-Line™ question on Page 3.
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Giant worm s stuff of legends and must be saved

BY NICHOLAS K. GERANIOS

Associated Press Writer

SPOKANE, Wash. — It’s 3 feet long, pink-
ish in color, smells like a lily and must be
saved from extinction, conservationists said
Thursday in asking the federal government
to protect the Giant Palouse Earthworm
under the Endangered Species Act.

Long thought extinct, the worm was
rediscovered in the past year to occupy tiny
swatches of the heavily farmed Palouse
region along the Washington-Idaho border.

“This worm is the stuff that legends and
fairy tales are made of,” worm supporter
Steve Paulson declared. “What kid wouldn’t
want to play with a 3 foot-long, lily smelling,
soft pink worm that spits?”

The U.S. Fish and Wildlife Service has not
yet seen the petition regarding Driloleirus
americanus, agency spokesman Tom
Buckley said in Spokane.

Normally when the agency gets a request,
it will consider whether an emergency listing
is needed. Then it will do a 90-day review to
determine if the issue warrants additional
study, Buckley said.

If it deserves more study, there will be a
year long review to decide if endangered
species protection is needed, Buckley said.

“When you consider how the Palouse
prairie has been utilized, with all the agricul-
ture down there, how anything like that sur-
vived the effects of agriculture is beyond
me,” Buckley said.

He can also see other reasons the worm
might need protection.

“If you are a fisherman, it might be a
bonanza if you found something like that,”
Buckley said.

The petition was sent by certified letter
on Aug. 30 to Interior Secretary Dirk
Kempthorne, a former Idaho governor, said
Paulson, an author of the petition who lives

in Lenore, Idaho.

It’s too soon to know if anyone will object
to the listing, or what lands might be consid-
ered critical habitat, Paulson said. He sus-
pected that only lands that have not been
developed, which represent only a fraction
of 1 percent of the Palouse prairie, would be
preserved as habitat.

The earthworm is native to the deep soils
of the Palouse, which were built up by mil-
lions of years of volcanic ash and are some of
the richest farmland on Earth. Little is
known about the giant worms: how many
there are, where they live, how they behave,
or why they are so scarce.

The worm was first found in 1897, and
the species has always been elusive. It can
burrow down to 15 feet deep. There have
been only three reported sightings since
1987.

The most recent was on May 27, 2005,
when a graduate student from the University

http;//palouseprairie.org/invertebrates/palouseworm.html

of Idaho, Yaniria Sanchez-de Leon,
unearthed one specimen.
The Giant Palouse Earthworm is

described as the largest and longest-lived
earthworm on this continent. It reportedly
gives off a peculiar flowery smell when han-
dled, and can spit at attackers, Paulson said.

Groups signing the petition are the
Palouse Prairie Foundation, Palouse
Audubon Society, and the Friends of the
Clearwater.

Locals are belatedly trying to save the last
remnants of the undeveloped Palouse
prairie, and the earthworm could play a
major role in that.

“Listing the Giant Palouse Earthworm may
be the only salvation for the Palouse Prairie,”
said O. Lynne Nelson, who signed the petition.
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n Starbucks’ shadow, smaller coffeehouses thrive
BY ALLISON LINN ient foil for companies such as Diva and what drink they prefer, but how they like it

AP Business Writer

SEATTLE — It’s hard to find a bad cup of
coffee in Seattle, and that’s not just because
it seems like there’s a Starbucks — or two or
three — on every corner.

Although more than 100 of the ubiqui-
tous green awnings dot the big coffee corpo-
ration’s hometown alone, local favorites
such as Zoka Coffee, Diva Espresso and
Caffe Ladro are proving it’s possible to sur-
vive and even thrive in the shadow of their
much larger corporate competitor.

As other towns worry that Starbucks
Corp. will run their local favorites out of
business and rob their streets of quirky
charm, the owners of several of Seattle’s
most beloved independent coffee houses say
they have found success by going the oppo-
site route of their big competitor — making
a selling point of being small.

“We try to stay a little more neighbor-
hood, we try not to be too corporate,” said
Steve Barker, co-owner of Diva Espresso.
“We don’t upsell and we don’t — we’re not
mega-merchandise stores. We just try to sell
coffee and pastry.”

But while Barker and others may toss
small barbs at their bigger competitor, they
also are the first to note that Starbucks pio-
neered the idea of paying up to $5 for a cup
of joe, paving the way for them to follow.

“Starbucks is the best thing that ever hap-
pened to coffee,” Barker said. “Without
Starbucks, I don’t think any of us would’ve
survived.”

The coffee giant also provides a conven-

Zoka, who point to it as the antithesis of the
artisan coffee and quirky feel they seek with
the scruffy floors, mismatched furniture and
local artists’ work that typify the smaller
chains — and, in some ways, feed their suc-
cess.

For its part, Starbucks says that it doesn’t
do anything to discourage smaller coffee
stores.

“Starbucks has kind of raised the coffee
awareness in the United States,” spokesman
Andy Fouche said.

Indeed, Zoka owner Jeff Babcock said he
was inspired to get into the coffee business
after coming across Starbucks while he was a
student in Seattle in the late 1970s. At that
time, Starbucks was still a tiny company,
mainly known to local residents who fre-
quented its landmark store in Seattle’s Pike
Place Market.

“They had something that was special,”
Babcock remembers.

But by the time Babcock opened Zoka in
1997, after a stint in the coffee business in
Florida, Starbucks had grown more institu-
tional. He wanted Zoka to have that some-
thing special that he remembered from
Starbucks’ early days.

“I wanted to be the Porsche, not the
Ford,” he said.

For some smaller coffee purveyors, perks
like free Internet connections, dog treats and
the occasional complementary cup of coffee
go a long way to keeping customers from
straying to the big-chain competitor.

Others stress the importance of getting to
know the customer, and learning not just

made — not too hot, with extra foam, or
light on the chocolate.

That’s been a mantra for Jack Kelly, who
opened his first Caffe Ladro in Seattle’s
Upper Queen Anne neighborhood just two
doors down from a Starbucks.

“We said, ‘We’re going to steal all their
business,"” Kelly remembered.

On a recent weekday morning, the nar-
row, funky space was bustling. Barista
Natalie Bardsley estimates that as many as 90
percent of her customers are regulars.

Jud Hendricks has been getting his caf-
feine fix here at least once a day for about six
years.

“The staff is awesome, and I like the idea
of supporting a locally owned business,” he
said.

Starbucks cultivated the idea of being a
so-called “third place” between work and
home, but some who frequent Seattle’s other
coffee houses say it still can’t offer the indi-
viduality of a smaller company.

On a recent sunny Tuesday afternoon at
Zoka in Seattle’s Green Lake neighborhood,
Cezanne Ezekial, a nursing student, was tak-
ing advantage of the free Internet access and
sipping iced tea in the back corner of the
sprawling store. Ezekial said she’s come
every day for the last month because she
likes the atmosphere, it’s a good place to
study and “it’s not Starbucks.”

Julia Larsen, another Zoka regular, said
the coffeehouse and its familiar faces became
her connection to the outside world as she’s

See GOFFEE, page 13

Best of the beans
BY ALLISON LINN

AP Business Writer

SEATTLE — The battle for the best cup of
coffee in Seattle is waged long before liquid hits
cup, in cavernous rooms where coffee beans are
piled high and noisy equipment churns out each
company’s unique coffee roast.

Many of Seattle’s local roasters insist their
small scale, decades-old roasting machines and
intense attention to detail allows them to make a
better cup of coffee than industry giant and
hometown competitor Starbucks Corp.

Seattle’s Caffe Vita roasts about 3,000
pounds of coffee a day, mostly in 80-pound
batches, using circa 1939 equipment. In a cav-
ernous, loud room behind one of the company’s
shops, the roasters say they judge whether a
batch is done by listening, watching and smelling
the coffee as it swirls around a big vat.

Several times a week, Zoka Coffee owner
Jeff Babcock heads down to the roasting plant
located below his corporate offices to slurp
spoonfuls of fresh coffee with the small group of
roasters, who “cup” — or taste — the coffee
twice a day to ensure quality .

By contrast, Starbucks’ 350,000-square foot
roasting, packaging and warehouse plant in sub-
urban Kent churns out up to 1.5 million pounds of
coffee per week, using hightech computer con-
trols to monitor roasting equipment that can han-
dle 400- to 600-pound batches of beans. The
coffee there is subjected to periodic quality
checks as well.

ROP_K_#99545113.ad
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Brewing up some fame

COFFEE, from page 12

grappled with raising a disabled son. And she said Zoka sells
a better cup of coffee.

Many of Seattle’s better known coffeehouses have become
mini-chains of their own, finding that the scale of several
stores helps keep costs down. But several say they would hes-
itate try to follow in Starbucks footsteps.

Kelly now operates 10 Caffe Ladro stores in the Seattle
area, and he won’t rule out adding five more. But after that,
he said, the company would have to start adding things, like
a human resources department, that wouldn’t make eco-
nomic sense.

Zoka’s Babcock thinks he will eventually add to his two
Seattle stores. But he worries that if he gets too big, his compa-
ny won't be able to do things like spend weeks painstakingly
training baristas using the methods his more seasoned employ-
ees follow for the competitive world barista championships.

“I don’t want to get so big that the quality ever drops off
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in another store, and if we get really big then that would hap-
pen,” he says.

For some of Seattle’s independent proprietors, the deci-
sion to keep things at a smaller scale is in part about quality
of life. Dow Lucurell wakes up at 4:30 a.m. and gets his first
latte of the day at the Uptown Espresso in Queen Anne,
before embarking on a 12- to 14-hour day that will often
take him to each of the seven Uptown locations he owns in
Seattle.

The hours may seem long, but Lucurell says he knows the
names of all 63 of his employees and has a job that allows
him to have long lunches with his buddies or coffee with his
parents. It’s a life he says he wouldn’t be able to maintain if
he were running a bigger coffee chain or trying to answer to
shareholders, like Starbucks does.

“T've always had a great niche,” he said.

Lucurell also calls Starbucks the best thing that could’ve
happened to coffee. Still, he worries what might happen if
Starbucks starts to wane and the company decides to use its
clout to undercut competitors.

“When their golden era is over, that’s when they start to
pressure,” he said.
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Carolyn Sackariason/Daily Press

SETTING IT OFF: (Left) The LA County Bomb Squad stages its operation on Friday in the beach parking lot north of the pier. (Right) Authorities detonate hand-made explosives at Santa Monica Beach.

Flying high

Fabian Lewkowicz/Daily Press
Johnny Mitchell, holds up his 3-year-old Pomeranian, ‘Austin the Flying Lion,’ during the Labor
Day Muscle Beach Championships in Venice.
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Santa Wonica Daily Vress Call us at (310) 458-7737

Adult released,

EXPLOSIVES, from page 1

A large section of the beach was closed off
to the public until 11 a.m. No one was
injured and the investigation is ongoing.

The suspects were taken to the Santa

SMC ready to

SMC, from page 1

following years of conflict with his predeces-
sor, Piedad Robertson.

“This marks the beginning of a new era
of cordial relations,” Tsang said. “We are very
happy to have reached a tentative agreement
and we are hopeful that it will be ratified by
the full membership of the faculty associa-
tion. The past dispute over this contract,
which started long before I came to this col-
lege in February, is now behind us.

“We want to focus our attention on our
core mission: Providing the best education
for our students.”

Nancy Greenstein, chair of the board of
trustees, said she is looking forward to get-
ting down to business as well, however, she
said it is important for the board and
administration to learn from the experience
so that it is not repeated in the future.

“Rather than dwell in the negativity, 'm

juveniles let go

Monica Jail and were interviewed by SMPD
detectives. One male white, 17, was arrested
and two other juveniles were released to their
parents. A female adult also was released,
pending further investigation.

move forward

just going to try to determine what lessons
are to be learned so that in the next round,
the board will do a better job,” she said. “I am
very, very pleased and I hope we can make
this agreement permanent.”

Simpson said union leadership will rec-
ommend ratification of the contract, which
will occur within the next two weeks.

In addition to the raises, bonus and the
continuation of full medical coverage,
Simpson said the contract also includes pro-
tections for intellectual property and clari-
fies computer use.

“Intellectual property is a growing con-
cern in the academic world because of the
use of computers and the explosion of new
technology,” Simpson said. “With that comes
controversy over who owns what academic
materials. We’ve clarified that and both the
administration and the faculty, I think, will
find the provisions fair”
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Garcia not offended

APOLOGY, from page 1

apologize, because that was not the inten-
tion. The fact is that if I would hear those
kind of comments in my house, by my kids,
I would be upset ...

During a six-minute conversation
recorded this spring, Schwarzenegger and
Chief of Staff Susan Kennedy discussed the
ethnic background of Assemblywoman
Bonnie Garcia, (R-El Centro), questioning
whether she is Cuban or Puerto Rican.

“I mean, they are all very hot,” the gover-
nor says on the tape, which was obtained by
the LA Times. “They have the, you know, part
of the black blood in them and part of the
Latino blood in them that together makes it.”

With Garcia by his side on Friday,
Schwarzenegger said he contacted black and
Latino leaders, who accepted his apology.
The governor said they were more con-
cerned about job creation, education and
“much bigger issues,” than his private con-
versations with staff.

Garcia said there was no need for the gov-
ernor to apologize.

“I am not mad that he recognizes that I
am passionate about the issues,” she said.
“And T am not mad that he allows me to tell
him exactly what I think and what’s on the
minds of people in my community. So again,
there is no need to apologize.”

Garcia said she and the governor have a
close working relationship and that the two
joke about her being a “hot-blooded Latina.”

Rep. Hilda Solis, (D-El Monte), said that
response only causes further damage.

“Words can be very hurtful and they can
be used as swords against people and com-
munities,” Solis said. “If they chuckle it off as
a joke, that’s even more hurtful because

that’s where stereotypes come up.”

The release of the tape comes at a partic-
ularly bad time for Schwarzenegger, who is
up for re-election in November. His
Democratic opponent, state treasurer Phil
Angelides, wasted no time criticizing the
incumbent for the remarks.

“Once again, Governor Schwarzenegger
has made comments that are deeply offen-
sive to all Californians, comments which
have embarrassed our state,” Angelides said
in a statement released Friday. “These com-
ments reflect a disturbing pattern of behav-
ior. The governor has an obligation to con-
duct himself with dignity.”

This isn’t the first time the governor has
found himself in an awkward position when
it comes to women. During the recall elec-
tion, Schwarzenegger was accused of sexual-
ly harassing six women while on movie sets,
going so far as to grope them.

Schwarzenegger offered a public apology
to all those whom he may have offended
during his “rowdy” days as an actor.

The governor recently settled a case with
a British television host who claimed
Schwarzenegger groped her and made lewd
comments during an interview in 2000.
Anna Richardson was one of the six women
who came forward during the later stages of
the recall campaign.

In 2004, a judge dismissed a case brought
by a former Hollywood stuntwoman who
also had accused the governor of sexual
harassment.

Schwarzenegger said his conversations
with staff have been taped since February so
that his speech writers can get a feel for his
cadence and write speeches that truly reflect
the governor’s tone.

“Because I'm Austrian, I have a certain
way of speaking,” he said. “I always like to
sound like Arnold ... be more natural.”
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NASA scrubs shuttle launch

because of faulty fuel sensor,
will try again on Saturday
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SETH BORENSTEIN

Associated Press Writer

CAPE CANAVERAL, Fla. — NASA
scrubbed Friday’s launch of the space shuttle
Atlantis again, this time because of a prob-
lem that has bedeviled the space agency
before: a faulty fuel tank sensor.

The launch was rescheduled for 11:15
a.m. EDT on Saturday, when NASA will try a
fifth time to get Atlantis off the ground and
send it to the international space station to
resume construction on the orbiting out-
post, which has been on hold since the
Columbia tragedy 3 1/2 years ago.

Saturday is the last time NASA has to
launch Atlantis before it has to go to the back
of the line, behind a Russian Soyuz capsule
that is slated for liftoff Sept. 18 on a flight to
the space station. Both Atlantis and the
Soyuz cannot be at the space station at the
same time.

If Atlantis cannot lift off on Saturday, it
will have to wait at least until late September.

Previous launch attempts over the past 12
days were dashed by a lightning bolt that
struck the launch pad, Tropical Storm
Ernesto and a fuel cell coolant pump that
gave an erratic reading.

This time, a sensor in the hydrogen fuel
tank gave an abnormal reading during a test
as the shuttle was being fueled early Friday.

Atlantis had been fueled with more than
500,000 gallons of supercold liquid hydro-
gen and oxygen, the six astronauts had
donned their orange flightsuits and strapped
themselves in, and the hatch to the shuttle
had been closed, when NASA decided to
postpone the launch with just 45 minutes to
go until liftoff.

“We had a lot of discussion. ... We follow
the rules,” said launch director Mike
Leinbach. “Ought to feel good that we did
that.”

Atlantis commander Brent Jett respond-
ed: “We understand. We concur 100 per-
cent.”

The fuel gauges are designed to prevent
the main engines from running too long or
not long enough during the climb to space.
An engine shutdown at the wrong time
could prove catastrophic, forcing the astro-
nauts to attempt a risky emergency landing
overseas, or leading to a ruptured engine.

NASA managers decided to follow rules
established last June that required standing
down for 24 hours so engineers can review
data when one of the four hydrogen tank
sensors fails, said Wayne Hale, shuttle pro-
gram manager.

“We feel very good that we really need
only three of those engine sensors to work,”
Hale said. “If everything is performing as
expected and we just have one sensor that
continues to be a bad actor, we’ll launch
tomorrow.”

Earlier this year, the launch of Discovery
was delayed by almost two months so four
hydrogen fuel tank sensors could be replaced
after one was found to be faulty. A similar
problem briefly delayed last summer’s
launch of Discovery on the first shuttle flight
since the Columbia disaster in 2003.

Despite four delays, Atlantis is far from
the record for NASA’s most snakebit shuttle.
In 1986 and 1995, NASA scrubbed the
launch of Columbia six times after fueling
the shuttle.

A launch attempt on Wednesday was
called off because of faulty wiring involving
a 30-year-old motor in one of the shuttle’s
three electricity-generating fuel cells. On
Thursday, NASA decided to press ahead with
a launch without replacing the equipment.

NASA engineers convinced themselves
that the baffling electrical problem would
not be a safety risk.

Aboard Atlantis is one of the heaviest
payloads ever launched into space — a 17
1/2 ton truss section that will be added to the
half-built space station. It includes two solar
arrays that will produce electricity for the
orbiting outpost.

Atlantis’ crew members will make three
spacewalks during the 11-day flight to install
the $372 million addition.

Construction on the space station has
been at a standstill ever since Columbia dis-
integrated in February 2003. NASA spent the
more than three years that followed trying to
prevent the problem that doomed Columbia
— pieces of insulating foam breaking off
from the shuttle’s big external fuel tank at
liftoff.

NASA hopes this flight will jump-start a
series of 15 complicated shuttle missions
that will culminate in 2010 with a complet-
ed space lab.
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Lawmakers meet in New
York to discuss Sept. 11
health-related problems

DEVLIN BARRETT

Associated Press Writer

NEW YORK — The father of a police
detective who died after breathing in dust
from ground zero wreckage told lawmakers
Friday that the government has spent too
much time studying the health problems
that killed his son.

“We must make the first priority the
treatment of the heroes to improve their
heath and save their lives. The studies should
be secondary,” Joseph Zadroga, father of
Detective James Zadroga, told a House panel
at a hearing near the World Trade Center.

James Zadroga died in January of respira-
tory disease attributed to ground zero expo-
sure. Public pressure has been growing for
the government to deal with health prob-
lems blamed on the toxic dust at the site fol-
lowing the Sept. 11, 2001, attacks.

This week, a hospital study concluded
nearly 70 percent of ground zero workers
suffered lung problems, and many of them
would likely be sick for the rest of their lives.

Dr. Robin Herbert, co-director of the
Mount Sinai Medical Center program mon-
itoring afflicted workers, told lawmakers
that new patients are still arriving at her hos-
pital to be treated for 9/11-related illnesses
and thousands will likely need lifelong care.

Former Environmental Protection
Agency chief Christie Whitman said it was
the city’s responsibility to force ground zero
workers to wear protective gear, not the
EPA’s because the agency did not have
authority over the World Trade Center site.

Many working in the wreckage in lower
Manhattan did not wear masks, and
Whitman conceded in an interview with
CBS’ “60 Minutes” that there may have been
confusion over the message.

“It’s hard to know — when people hear
what they want to hear and there’s so much
going on, that maybe they didn’t make the
distinction,” she said in the interview to air

Sunday.

Whitman said she provided an accurate
assessment of the air quality following the
attacks, distinguishing between air in lower
Manbhattan and that near the wreckage.

“The readings (in lower Manhattan) were
showing us that there was nothing that gave
us any concern about long-term health
implications,” she said. “That was different
from on the pile itself, at ground zero. There,
we always said consistently, ‘You've got to
wear protective gear.”

In a statement Thursday, the mayor’s
office made the same assertion.

“The EPA publicly reported that the gen-
eral air quality was safe and the city repeat-
edly instructed workers on the pile to use
their respirators,” it said.

In Washington, the Bush administration
said Thursday it will continue to help sick
Sept. 11 workers, but would not say what
their long-term health needs might cost.

Health and Human Services Secretary
Michael Leavitt, who met with members of
New York’s congressional delegation and
other lawmakers and advocates, said that by
the end of October, Sept. 11 health programs
would receive $75 million.

“If the $75 million proves to be inade-
quate, the federal government will be part of
a coordinated effort to solve whatever the
balance of the problem is,” Leavitt told
reporters after the meeting. “We have a
responsibility. We will meet it.”

Reps. Carolyn Maloney, D-N.Y., and Vito
Fossella, R-N.Y., said $75 million is a good
start but won’t come close to providing all
the treatment needed for those suffering
with lung problems, gastrointestinal disease
and mental health woes.

A Mount Sinai study released Tuesday is
conclusive proof of a link between recovery
work at the World Trade Center ruins and
long-term respiratory problems, doctors
said.
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Facebook feature to save time, draws complaints

ANICK JESDANUN
AP Internet Writer

NEW YORK — The operators of the online
hangout Facebook wanted to help users save
time by highlighting changes their friends
make to their personal profile pages. Instead,
the new feature has drawn complaints from
thousands of its users and even threats of a
boycott.

The backlash is over Facebook’s decision
this week to deliver automated, customized
alerts known as News Feeds about a user’s
closest friends, classmates and colleagues.
Users who log on might instantly find out
that someone they know has joined a new
social group, posted more photos or begun
dating their best friend.

“It’s making it so much easier for people
who want to do stalking to stalk,” said
Facebook user Igor Hiller, 17, a freshman at
University of California, Santa Barbara.
“Facebook wusers really think Facebook is
becoming the Big Brother of the Internet

recording every single move.”

A protest group created on the site,
Students against Facebook News Feeds, had
more than 600,000 members by Thursday,
and more than 80,000 people had electroni-
cally endorsed a petition against the feature.
A Web journal has even been set up calling
for users to boycott the site on Tuesday, a
week after the feature’s debut.

“Anytime you’re confronted with new
information about yourself in a public place,
it’s surprising,” said Andrea Forte, 32, a
Facebook user and Georgia Tech doctoral
candidate who studies online communities.
“My initial reaction was mild dismay.”

Facebook has long prided itself on priva-
cy.

A user’s profile details, including contact
information, relationship status and hob-
bies, are generally hidden from others unless
they are already part of that user’s network
of friends or institution, such as a college.

In addition, users have the option of hid-
ing specific details from certain users, even

ones already designated as friends _ choos-
ing, for instance, to show photos to college
buddies but not to co-workers.

To join, one must prove membership in
an existing network using an e-mail address
from a college, a high school or selected
companies and organizations. As a result,
Facebook has fewer than 10 million regis-
tered users, compared with some 108 mil-
lion at News Corp.s MySpace.

Facebook’s chief executive, Mark
Zuckerberg, said Thursday that privacy
remains central to the site, but he acknowl-
edged the company misstepped and “failed
to communicate to our users actively what it
actually meant for them.”

All of the information presented had
been available before, but a person had to
visit a friend’s profile page and make note of
any changes _ for example, noticing that the
friend now has 103 friends instead of 102,
and identifying which one got added.

Zuckerberg said people “can literally
spend 10 to 20 minutes going through all the

information in individual profiles.” The new
feature, he said, was meant to “surface the
most interesting changes” made by a user’s
closest friends.

Chris Hughes, co-founder of the two-
year-old, privately held company based in
Palo Alto, Calif., said Facebook’s software
analyzes such factors as how often one com-
municates with a friend or views that
friend’s profile in determining whom a user
deems most important.

He added that anything someone chose
to hide to a specific person before would not
suddenly appear in that person’s feed.

Zuckerberg said Facebook was working
on giving users additional privacy options.

The safeguards, expected as early as
Friday, would let users block from feeds
entire categories — such as changes to the
groups they belong to _ while still allowing
people to observe such changes by visiting
the profile page. Before, a user had to remove
items one at a time from their personal
feeds.
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Cabela’s retail stores
thrive countrywide

BY MIKE GORRELL

Associated Press Writer

SALT LAKE CITY — In its first year of opera-
tion, the Cabela’s retail store in Lehi is
apparently close to matching the LDS
Church’s venerable Temple Square as Utah’s
most visited location.

And it has left behind the state’s
renowned national parks, even though they
have been in the making for millions of
years.

The Lehi Cabela’s drew almost 5 million
visitors since opening Aug. 25, 2005, said
James Powell, the company’s retail
spokesman, surpassing even its own pre-
opening projections.

“Based on the store size and (area) demo-
graphics, we were expecting 4 million. And
we've done that,” he said. “I would say it’s
approaching 5 million. We know when we bring
a store like that to a location like that, that we’ll
get a lot of visitors. We're proud of that fact.”

Although Utah Office of Tourism
researcher David Williams said he had no
outside data that could confirm or dispute
Cabela’s numbers — or those of any other
attraction in the state — he produced 2005
tourism figures that showed Cabela’s total
would have been second only to Temple
Square, which drew an estimated 5.7 million
in 2004 and is expected to attract 5 to 7 mil-
lion this year. Cabela’s total was not included
in the summary because of the store’s mid-
year opening.

Cabela’s number also approaches the sum
total of nearly 5.3 million visitors to south-
ern Utah’s five national parks — Zion being
the biggest individual attraction at 2.7 mil-
lion visits last year.

“We’re proud of the whole region’s appeal
to tourists,” said Cabela’s Powell. “Whether
its Temple Square, or us, or any of the
national parks that people come to see, it’s
good to be in that company.”

Visitor numbers should not be confused
with tourism numbers, said Utah Office of
Tourism executive director Leigh von der
Esch.

The Travel Industry Association defines a
tourist as someone who travels 50 miles or
more (one way) to a destination or stays
overnight in the vicinity, she noted. And
although there is no way of knowing what
percentage of Cabela’s visitors came from
out-of-state, it seems logical to assume most
were from the Wasatch Front.

Consequently, the economic impact nor-
mally associated with tourism would not be
as great for Cabela’s because most spending
there would not represent outside money
coming into Utah.

Nevertheless, von der Esch said, “they are
contributing to the economy. I just came
back from Minnesota, and what else do they
market there? The Mall of America. Retail
destinations are real and legitimate. The
hunter from Butte, Montana, who comes to
Cabela’s spends dollars just as well as a
snowbird coming down from Canada for
skiing.

"We’re just thrilled that (the store) offers
one more thing to travelers when they come
into the state.”

Precisely, said Joel Racker, president and
CEO of the Utah Valley Convention &
Visitors Bureau, citing the store’s massive
aquariums, exhibits of wild game and collec-
tions of firearms.

“It’s been a wonderful addition to the
product Utah County has to offer the pub-
lic,” he said. “I look at Timpanogos Cave,
Camp Floyd/Stagecoach Inn State Park,
Utah Lake and BYU as the main products.
Cabela’s is one extra thing that’s unique.”

Racker has seen other examples of
Cabela’s impact — new hotels rising near the
Interstate 15 exit serving the store, and near-
ly 5,000 people who used Cabela’s discount
coupons from an “Adventure Passport”
issued by the convention bureau.

Cabela’s has encouraged visits, and not
just from potential customers. “We get prob-
ably hundreds of requests from teachers and
organizations, asking to bring school chil-
dren or tour groups through,” Powell said.

Temple Square officials are not the least
bit worried about Cabela’s unseating the
LDS Church’s symbolic headquarters as
Utah’s centerpiece attraction.

“It’s just another great partner helping to
make Salt Lake City and Utah major players
in the tourism industry. It’s a positive for us,”
said Neil Wilkinson, Temple Square
Hospitality Corp.’s director of marketing.

“When you have something new coming
in, everyone wants to see it,” he added.
“Temple Square has been here for quite
some time so the curiosity factor really is
focused on (outside) visitors, and we do get
a tremendous number of visitors from all
over the world, year after year. Many of the
same people who are visiting Temple Square
may be visiting Cabela’s, too.
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No oversight at BP, audit says

BY BRAD FOSS

AP Business Writer

WASHINGTON — By the time a massive oil-pipeline spill was
discovered in March on Alaska’s North Slope, the job of BP’s
senior corrosion engineer had been left unfilled for more
than a year, according to an internal company audit.

This vacancy, and others, hindered BP’s ability to main-
tain a “strategic view” of its corrosion prevention activities,
the audit found.

The audit also noted that BP Exploration Alaska Inc. had
left vacant the top job in its pipeline-corrosion oversight
division in Alaska for more than six months in 2005. That
division, formally known as the Corrosion, Inspection and
Chemicals Group, was headed until the end of 2004 by
Richard C. Woollam, who on Thursday refused to testify
under oath before a House subcommittee.

Despite Woollam’s silence, lawmakers blasted other exec-
utives of the London-based oil giant on Thursday for
pipeline maintenance lapses and sought explanations for
what may have caused the March discharge of more than
200,000 gallons of oil in the Alaskan tundra.

In responding to lawmakers, Steve Marshall, the president
of BP Exploration Alaska, said at one point during the hear-

>«

ing that Woollam’s “abrasive nature” may have intimidated
workers from raising questions about pipeline safety and
integrity. Marshall refused to make a direct link between
Woollam’s behavior and what he admitted were “in hind-
sight” inadequate pipeline maintenance procedures on the
North Slope.

Lost in that exchange with lawmakers, however, was the
fact that after transferring Woollam to a nonsupervisory job
in Houston in January 2005, the company did not fill the
vacancy he left until July of that year.

As of June 2006, when the internal audit was completed,
BP still hadn’t filled the vacancy left by its former senior cor-
rosion engineer. A BP spokesman could not immediately say
whether that position has been filled yet.

The audit said BP Exploration Alaska’s “operations
integrity” position was also vacant as of June, and it noted
that the leader of its “maintenance and reliability team” was
“fairly new” to the job.

“Such factors reduce the capacity of the teams to take a
broader strategic view of the corrosion management pro-
gramme,” the audit concluded.

The audit was conducted by a team of BP PLC employees
that were led by John Baxter, the company’s director of engi-
neering.

Starwood using
short online dramas
to market its hotels

BY JAYMES SONG

Associated Press Writer

HONOLULU — Starwood has gone Hollywood in its latest
marketing campaign.

Starwood Hotels & Resorts Hawaii has created seven
independent dramatic films set on and around its seven
properties in the islands, complete with central characters,
original music and storylines.

Despite their aim to lure travelers, the films have little
mention of Starwood’s brands, such as Westin or Sheraton.

The shorts are distributed to travel agents on DVDs and
posted online at Google video and YouTube.com, where they
have received about 1,000 views each in the first two months.

The films can also be downloaded from Starwood’s Web
site.

Cheryl Williams, Starwood Hawaii’s regional vice presi-
dent of sales and marketing, said she has been getting strong
feedback on the videos from customers and people in the
hospitality industry.

Starwood for years has produced promotional sales
DVD:s for travel agents and meeting planners. This is the first
time, however, the company has created short films and put
them online for everyone to see.

Williams said the company challenged its Honolulu
advertising agency, Milici Valenti Ng Pack, to look for new
ways to reach consumers and catch the attention of travel
agents, who deal with thousands of hotels.

“They came back to us with this idea to create the hotel
sales DVD, but also add the short film to draw the viewer
into the stories to experience the properties in a more
involved and emotional way,” she said.

The movies range from 6 to 12 minutes in length and
have the feel more of an after-school TV special than a pro-
motional piece. Common themes evolve around family, fate
or reconnecting with oneself or others, all with Hawaii’s
romantic beaches as a backdrop.

“I would not say it comes off as a commercial at all,” said
Susan Haigh-Bishop, Hawaii regional director for the
Cendant Travel Distribution Services, a major online hotel
distributor.

“They’re not too long, so you can watch without getting
bored,” Haigh-Bishop said.

The fictional story lines range from the wild Hawaiian
adventure of a stuffed animal, “Squishy,” who gets separated
and reunited with its young owner at the Sheraton Waikiki
to a teenage girl who is forced to spend a vacation at the
Westin Maui Resort & Spa with her father, whom she has
been separated from.

While both videos showcase swimming pools, lobbies
and stunning ocean views from the guest rooms, the names
of the hotels don’t appear and they’re not mentioned in the
dialogue.

When a hotel’s brand is mentioned, it’s very subtle.

“To James with Love,” a film about a young woman
retracing her grandparents’ love story to the Sheraton
Moana Surfrider, the landmark Waikiki hotel with white pil-
lars, briefly shows the property’s name on an old postcard
and matchbook but nowhere else.

Since the Internet viewer is clicking on a property’s video,
they already know what hotel it is, Williams said.

“We didn’t feel it was necessary to commercialize it,” she
said. “The movie is really meant to draw the viewer and cus-
tomer more deeply into our product.”

Williams wouldn’t say how much it cost to create the
films, but said it wasn’t too much more than what the com-
pany had budgeted to spend on promotional DVDs that
would only reached travel agents.

Qimei Chen, chairwoman of the University of Hawaii’s
marketing department, said despite the big upfront costs, the
films may actually save Starwood money in the long run,
since the company is using the Internet instead of paying TV
stations for commercial airtime.

The movies may also be more effective than TV commercials,
if online viewers enjoy them and recommend them to others.

“Usually, when we do TV commercials, we're actually
pushing (the product) to the user, no matter whether they
like it or not. We dump the TV commercial on them because
we bought the slot,” she said. “When you do a film, you're
really pulling. You attract and lure people to come and see
the film and get the message.”
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Still a wild world

Former Cat signs
deal with Atlantic

The artist formerly known as CAT
STEVENS will release his first
pop album in 28 years this fall.
Stevens, who changed his
name to Yusuf Islam after con-
verting to Islam in the late
1970s, has signed with Atlantic
Records in conjunction with his
Ya Records label, it was

announced Thursday.

“| feel right about making
music and singing about life in
this fragile world again,” the 58-
year-old singer-songwriter said
in a statement. “It is important
for me to be able to help bridge
the cultural gaps others are
sometimes frightened to cross.”

The album, “An Other Cup,”
is set for release in November.
His last studio album was
1978's “Back to Earth.”

“Yusuf's new songs are as
moving and timeless as the
classics that inspired a genera-
tion,” Atlantic Chairman/CEO
Craig Kallman said in a state-

ment. “His spiritual quest is one
of the most extraordinary sto-
ries of our time — a life journey
marked by courage, devotion
and transformation.”

The London-born singer had
a string of pop hits in the 1960s
and ‘70s including “Here Comes
My Baby,” “Wild World,” “Peace

Phony signs promoting
DONALD TRUMP's new golf
course have cropped up along
Los Angeles freeways, stump-
ing transportation officials and
Trump executives alike.
Commuters first spotted the
fake signs for the Trump National
Golf Club in Rancho Palos Verdes
a week ago. Since then,
California Department  of
Transportation workers have

pulled down at least four of them.

Most mimic the green free-
way directional signs common
throughout California.

Mike van der Goes, the golf
club’s general manager, said
Trump has denied any involve-
ment.

“We have no idea who put
them up,” van der Goes said
Wednesday. “I spoke with Mr.
Trump and he knows nothing

about them.”

Nor do leaders of a guerrilla
artist group that some suspect-
ed as the likely culprit.

The group, known as Heavy
Trash, attracted attention six
years ago with mock transporta-
tion signs it erected heralding a
fictitious subway route called
“the Aqua Line.”

“We would never support
something as wasteful as a new

golf course within the Los
Angeles Basin,” the group said
in an e-mail.

The fllicit signs have been
seen along the Harbor Freeway,
near Pacific Coast Highway and
next to 405 Freeway ramps.

“If more signs are brought to
our attention,” said Caltrans
spokeswoman Judy Gish, “we
will remove them immediately.”

AP

Don't look for KATIE
COURIC's former “Today”
show partner Matt Lauer to be
following her into the night.
Lauer said Thursday he has
no ambition to become an
evening news anchor like
Couric, who started this week at
the “CBS Evening News” after

15 years at “Today.”

The variety of the morning
show format fits his talents, he
said. Within the next week, NBC
will air interviews he has done
with President Bush and Debra
Lafave, a middle school teacher
who admitted to having sex with
a l4-year-old student near

Tampa, Fla.

“At the moment, | don't
have another dream job,”
Lauer said in a meeting with
reporters to drum up interest
in the debut next week of his
new “Today” partner,
Meredith Vieira.

Contractually, he’s not going

anywhere: NBC News, a division
of General Electric Co.,
announced this spring that it
had extended Lauer's deal to
keep him on “Today” until 2011,
at a salary estimated at
between $13 million and $15
million a year.

AP

Train” and Moonshadow.” After
converting to Islam, he changed
his name and left the music
world.

His charity, Small Kindness,
provides aid to orphans and
families in Bosnia, Kosovo and
Irag, among other regions.

ASSOCIATED PRESS

HE IS THE RULES

Hong Kong director JOHNNIE
TO said he followed no rules
while shooting his latest film,
“Fangzhu,” or “Exiled,” which
premiered at the 63rd Venice
Film Festival this week.

“During the shooting, |
always did things sponta-
neously, without following a
precise preparation or pre-
cise rules,” he told a news
conference Wednesday.

The film is set in Macau
— a Chinese gambling
haven near Hong Kong — in
1998 and is about two hit-
men from Hong Kong who
are sent to take out a rene-
gade member who is trying
to change his life.

“Macau was a very suit-
able place to shoot the
movie, with its narrow
alleys,” To said. “If we had
shot in Hong Kong, we could-
n't have called it ‘Exiled.”

AP

Santa Wonica Daify Press

MOVIEGUIDE

SHOWTIMES: SEPTEMBER 8-10, 2006

AERO THEATRE
1328 Montana Avenue
(310) 395-4990

Friday

The Getaway 7:30

Saturday

Pat Garrett and Billy the Kid 7:30
Sunday

The Wild Bunch 7:30

AMC LOEWS BROADWAY 4
1441 3rd Street
(310) 458-6232

Crossover (PG-13)

11:40am, 2:00, 4:20, 7:00, 9:45
The Devil Wears Prada (PG-13)
11:30am, 2:30, 5:15, 7:45, 10:30
Hollywoodland (R)

11:20am, 2:10, 5:00, 7:50, 10:45
Idlewild (R)

5:20, 10:15

Scoop (PG-13)

11:50am, 2:45, 8:00

AMC 7 SANTA MONICA
1310 3rd Street
(310) 289-4262

Accepted (PG-13)

11:30am, 1:50, 4:20, 7:10, 9:30
Barnyard: The Original Party
Animals (PG)

11:55am, 2:40, 5:20

The Covenant (PG-13)
11:40am, 2:00, 4:30, 7:00, 9:20,
11:30

Invincible (PG)

11:50am, 2:50, 5:30, 8:00,
10:40

The Protector (R)

11:35am, 1:40, 3:45, 5:50, 8:05,
10:30

Snakes on a Plane (R)

7:30, 10:10

Step Up (PG-13)

11:45am, 2:30, 5:00, 7:50, 10:20
Talladega Nights: The Ballad
of Ricky Bobby (PG-13)
11:20am, 2:10, 4:45, 7:25, 10:00

LANDMARK NUWILSHIRE
1314 Wilshire Bivd
(310) 281-8228

Factotum (R)

11:15am, 2:00, 4:45, 7:30, 10:00
The lllusionist (PG-13)
11:00am, 1:40, 4:30, 7:15, 9:50

LAEMIVLE'S MONICA FOURPLEX
1332 2nd Street
(310) 394-9741

Half Nelson (R)

11:30am, 2:05, 4:40, 7:20, 9:55
Little Miss Sunshine (R)
12:00, 2:30, 5:05, 7:40, 10:10
Quinceanera (R)

1:00, 3:15, 5:30, 7:50, 10:10
Sherrybaby (NR)

1:45, 4:15, 7:00, 9:30

Short Film (NR)

12:10, 12:40

MANN'S CRITERION THEATRE
1313 3rd Street
(310) 395-1599

Beerfest (R)
7:00, 9:40
Crank (R)
12:40, 3:00, 5:10, 7:20, 9:50
How to Eat Fried Worms (PG)
12:20, 2:40, 4:50
Idiocracy (R)
12:10, 2:20, 4:40, 7:10, 9:20
Pirates of the Caribbean:
Dead Man's Chest (PG-13)
11:50am, 3:20, 6:40, 10:00
The Wicker Man (PG-13)
12:00, 2:30, 5:00, 7:30, 10:10
World Trade Center (PG-13)
12:30, 3:30, 6:30, 9:30

More information email news@smdp.com
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27 years of professional expertise in
office, residential, food service,
retail, healthcare and telecom. Our
team manages all aspects from
creative concepts, acurate docu-
mentation, expedited plan
checks and construction man-
agement. Renovation and

new construction projects

using traditional architec-

ture through full turn-key
development. Always,

open communication
Bruce Rudman
Architects+Engineers

(310) 498-7131
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Classifieds

5% per day. Up to 15 words, 20 cents each additional word.

Call us today start and promoting your business opportunities to our daily readership of over 40,000.

MY NAME is Robert "Beatles" Greene. |
live in Santa Monica and | need help to
become president of the United States.
Interested parties call (310)394-1533.
We will talk

Employment

ADMINISTRATIVE ASSISTANT - F/T
Permanent position in small Santa
Monica Interior Design firm. Varied
duties: Correspondence, phones, er-
rands and assist staff with project
tasks. Must be proficient in PC - MS
word, MS outlook, MS excell. Fax re-
sume to 310-458-6156

ADMINISTRATIVE ASSISTANT

L.A. Children’s Hospital seeks Top-notch
Administrative Assistant to handle pa-
tient files, assist parents, data entry,
strong organizational and communica-
tion skills, strong comp skills $13-14hr,
Barrington Staffing 310-453-4289
Sarah

ADVERTISING SALES.

Seeking an Advertising Account Associ-
ate with experience working with ad
agencies and media buyers. Great op-
portunity. Must be a self starter and
motivated to make $$. Send resume to
ross@smdp.com

ASSOCIATE ~ (SOFTWARE  Developer)
(Master's with 2 year exp or Bachelor's
with 7 years exp) Santa Monica, CA. Job
entails and requires experience in: de-
signing, developing, testing and main-
taining software using SQL Server, C,
C++, Java, Java 2 Platform, J2EE, COM,
CORBA; and working with XML, 00D,
and distributed programming. Reloca-
tion within USA possible. Send resumes
to HR-ELAI, Wilshire Associates Inc.,
1299 Ocean Avenue Suite 700, Santa
Monica, CA 90401.

BARBER WANTED for Santa Monica
shop. Great environment. Reason-
able rent. Call Don (310) 315-1098

Caregiver

Looking for a Career not just a job?
Live-in/ Live-out - Full/Part-time.

Must drive and have valid SSN. We offer
benefits/401K Complete online applica-
tion at www.sheridancare.com or call
(310) 204-1187

CAREGIVERS - Live HOME needs expe-
rienced male and female caregivers.
$500 sign on bonus for live-in. All
drivers must have: car/auto insur-
ance/license. 2 references required.
Minimum 2 years experience. Call to-
day for appointment. (323)933-5880

CASHIER / RETAIL SALES Seeking ener-
getic individuals. F/T including Sat.
Some experience, a plus. Bldg Materials
location. Will train. Apply in person:
Bourget Bros. 1636 11th St. Santa Mon-
ica, CA 90404

CASHIER, PART & full time, for week &
weekends, in Culver City. Background
check req., $11 p/hr, fax resume to
310.204.4309

LVN/MA FOR back office in surgery cen-
ter In a busy ENT group in Santa Mon-
ica. Professional and experienced. Fax
resume to (310)829-4136

CHIROPRACTIC OFFICE, Assistant,Insur-
ance Biller. Starting @ $10-$12/hour
depending on exp., bonuses available
on performance. Experience in Chiro-
practic/Medical/Dental office required.
Position avail immediately. Fax resume
to 310-452-2566 or email to
drmarvinlee@gmail.com

EARN $60K - $400K

Sales

Santa Monica — One of the nation’s old-
est/largest precious metals co. seeks
sales pros. No cold calling or license re-
quired, paid training & full benefits.
(310) 395-0762

www.Goldline.com.

INVESTMENT SALES:

OIL AND GAS.
DRILLING AND OIL
PRODUCTION IS
PAYING HIGH RETURN
TO INVESTORS.

*Great Santa Monica Offices
*Bigger than Real Estate
*Great Qualified Leads
*Great $$ support system & staff
*Office is open 9-6, M-F & Sat
*Here’s the catch:

“For Closers Only”
Potential Earnings, 15-20K

per month
CALL MR. GREY
(310) 394-9800

SALES
ADVERTISING

In-House
TOP
COMMISSION
SRRRRRRRRRRE

Experienced Only
CALL NOW, Ask For:
Paul

213-251-9100

SECURITY

Beach Area Jobs

Current guard card
Apply online LANTZSECURITY.COM

or call (800) 870-4357

CPA FIRM seeking sharp ADMINISTRA-
TIVE ASSISTANT. Excellent grammar. Eye
for detail. Bachelor's degree, 3+ years
office experience, Word, Excel. Kind,
courteous manner with clients. Please
email cover letter and resume:
bestv@bscgllp.com

DINING ROOM supervisor

Ocean House, a senior living commu-
nity, is looking for a full-time Dining
Room Supervisor to oversee operations
in the dining room during meal times.
Qualified applicants must have restau-
rant experience and strong customer
service and management skills. Must
be able to work weekends and holidays.
Please apply in person at 2107 Ocean
Ave or fax a resume to (310)314-7356

FRONT DESK reception/ security for
home owners association full-time posi-
tion 3pm-11pm. Call (310) 394-6305

GREAT JOB in trendy upscale store in
Malibu. PT/FT. Opportunity for advance-
ment in growing company, we promote
from within. F/T recieves benefits.
Please email resume to 98angel@98an-
gel.com or fax 310-317-8561.

HOUSEKEEPER 1-5PM Mon-Fri West-
wood $13/hr clean, cook, drive. Family
with one teenager and one dog. Must
have experience, car, car insurance,
California drivers license, references.

Good cook and  non-smoking.
310-472-3116
IMMEDIATE OPENING

Santa Monica Beach restaurant

Now hiring for Bussers, Cooks and Por-
ters. Must Apply in person at

118 Entrada Drive, M-TH, 2-4PM

IMMEDIATE POSITIONS available in the
housekeeping department of Centinela
Freeman Regional Medical Center. All
shifts available, PT/FT. Hospital house-
keeping preferred. Call (310) 674-7050
ext 3319 for interview.

IMMEDIATE POSITIONS available in the
housekeeping department of Century
City Doctors Hospital. All shifts avail-
able, PT/FT. Hospital housekeeping pre-
ferred. Call (310) 557-7194 for inter-
view.

NEED CASHIER & juice bar person.
Full/part time (310) 392-4503

YOUR AD COULD RUN TOMORROW!

Prepay your ad today!

L]
VISA

Some restrictions may apply.

S19498-711737

*Please call our Classified Sales Manager to reserve your ad space. Specific ad placement not gauranteed on classified ads. Ad must meet deadline requirements. See complete conditions below.

All classified liner ads are placed on our website for FREE! Check out www.smdp.com for more info.

RECEPTION

WLA Property Management firm seeks
an executive Receptionist to answer
10lines, handle mail, greet clients.
$10-12hr,  Barrington  Staffing
310-453-4289 Sarah.

RECEPTIONIST/FILE CLERK for v. busy
law office in Brentwood. Typing exp req.
Pay  negotiable, flexible  hours.
310.473.6521 or fax 310.826.0580

RETAIL/STORE

F/T or P/T RETAIL SALES
Popular Santa Monica retail store spe-
cializing in travel supplies & clothing
seeks friendly sales associates. Com-
petitive pay and flex schedule. Retail &

travel experience a plus!  Weekend
availability required.  Fax resume to
805-568-5406; e-mail

hr@magellans.com; or apply in person
at retail store, 1006 Wilshire Blvd.,
Santa Monica.

The World’s Most Trusted Source of
Travel Supplies

The World’s Most Trusted Source of
Travel Supplies
www.magellans.com/jobs

SANTA MONICA company looking for an
experienced Executive Assistant to sup-
port President & CAO. Duties include
travel arrangements, preparation of
slides and spreadsheets, calendaring
appointments, preparing expense re-
ports and personal assistant duties as
assigned. Must have 2-5 years admin
experience, highly organized, possess
strong written/verbal communication
skills, knowledge of MSOffice products.
BA/BS highly desired. Please submit
cover letter, resume and salary require-
ments to careers@coastasset.com.

OFFSITE CONSTRUCTION
Coordinator/Contracts Santa Monica.
Salary DOE. Fax resume to
(310) 482-3787  or  e-mail to

cmcaleece@yahoo.com

SECURITY GUARDS:

Must have car, be punctual, no flakes
please! Good English, professional, no
criminal record. call (310)475-8505, fax
(310) 475-8009

ON-SITE SUPERVISOR Santa Monica.
Heavy  labor/maintenance/cleaning.
Mornings/evenings. Approx 25-30/hrs
week. $12/hr. This is not a temporary
position. Must have a valid driver's li-
cense and id. $12/hr.
CartsatThirdST@aol.com
(818) 907-7898

PARKING CASHIER commercial building
Beverly Hills duties include cash han-
dling, customer service, and reports.
Must be legal. English speaking.
(323)367-8867

PHONE ACTRESS make your own hours.
Especially looking for night owls. Leave
message Donna (310) 459-7762

PHONE REP needed for
Talentfunding.com P/T SM
(310) 998-8305 xt 81

PSYCHIC BOOKSHOP opening shortly.
Readers wanted (949) 756-8855

RADIO INTERVIEW booker, part-time
Santa Monica (310) 998-8305 xt 82

salon. Great environment. Reason-
able rent. Call Don (310) 315-1098.

VIDEO ADVERTISING Interactive De-
signer, Creative Services, Santa Monica:
Perform creative implementation, de-
sign, production & support for custom-
ers & media traffic on video advertising
& publishing projects. Play design, ap-
plication role in creation of audio, video
projects. Assemble interactive projects.
Coordinate efforts w/Project Managers.
Req: BFA, specialization in Multimedia
+ 6 mths exp.using HTML, XHTML, CSS,
JavaScript, Macromedia Dreamweaver,
Adobe Photoshop (exp. gained at uni-
versity is acceptable). Must have com-
pleted college level coursework in Inter-
face Design, Animation & Audio/Video
Interactive Media. Mail resume to: HR,
EyeWonder, 1513 6th St., Ste 103, Santa
Monica, CA 90401.

YARDPERSON F/T, including Sat. Will
train. Lifting req’d. Apply in person:
Bourget Bros. 1636 11th St. Santa Mon-
ica, Ca 90404

SEEKING STYLIST for Santa Monical

RETAIL STORE fixtures. Floor racks,
showcases, display tables, lights, etc.
Lightly used. 310-926-8786 or email
sjooma@msn.com

SPA/HOT TUB 2006 Model. Neck Jets.
Therapy seat. Warranty. Never used.
Can deliver. Worth $5950, sell for
$1950 (310) 479-3054

Instruction

ABUSED WOMAN Meditation Sessions
Group and Private. Get your life to-
gether. 800-850-8005, (310)745-0029

PERSONAL MATH TUTOR - All Levels
UCLA Honors Student, Perfect SAT
Call 818-448-1675

STREAMING LAYERS. We take your busi-
ness to the web. call us:
(310) 458-9702. Visit us on the web at
www.streaminglayers.com

Employment Wanted

HOUSEKEEPER AVAILABLE 3 days/week.
References available. 30 years experi-
ence. Theresa (323) 567-3032

$1995-$2255 2BD  OCEAN/MARINA
VIEWS, private sundeck, top of hill. Re-
decorated, small pet ok (310) 390-4610

3131 ARIZONA SM Large 1bdrm/1bath,
new tile in bathroom and kitchen, new
hardwood floors, lots of light and nice
breeze. Garden area, laundry room on
site. Garage is available. $1700/mo
(310)729-5367

3BD/1.5BATH, PRIVATE patio, in SM, 1
parking space, two story $2200/mo.
Available Oct.1. (310) 220-7556

BRENTWOOD $1275 1bdrm/lbath car-
pet, blinds, stove, dishwasher, refrig-
erator, patio, pool, laundry, controlled
access, subterranean garage parking,
garbage disposal, water/trash removal
paid We have others From $600.00
Visit Our Website $10.00 Discount Code
SMDP2006 www.apartmenthunterz.com
310-276-0881

CULVER CITY $1250/MO 2Bdrm/1Bdrm
apartment. upper, bright, new carpets
desirable school district. South of

Washington Blvd and West of Centinela.
parking stove, cable tv available, We
have others From $600.00 Visit Our
Website $10.00 Discount Code
SMDP2006 www.apartmenthunterz.com
310-276-0881

CULVER CITY $1250/MO 2Bdrm/1Bdrm
apartment. upper, bright, new carpets
desirable school district. South of
Washington Blvd and West of Centinela.
parking stove, cable tv available, We
have others From $600.00 Visit Our
Website $10.00 Discount Code
SMDP2006 www.apartmenthunterz.com
310-276-0881

CULVER CITY $795/mo Studio apart-
ment. no pets, laundry bright, gas
range, carpets, large closets, cable tv
available water paid, trash removal
paid . EASY QUALIFY We have others
From $600.00 Visit Our Website $10.00
Discount Code SMDP2006 www.apart-
menthunterz.com 310-276-0881

FREE RENTAL Lists & No Fee

Rentals. Sullivan-Dituri Company.

2111 Wilshire Blvd., Santa Monica, CA
90403.

HOWARD MANAGEMENT GROUP
(310) 868-7901

1214 Idaho 2+1.5
Townhouse $2500/mo,
3bdrm/2bath $2900/mo 1 block
South of Montana.
Laundry on property.

All buildings are pet friendly.

PLEASE Visit our website
for complete
listings at:
www.howardmanagement.com

MAR VISTA $1650.00 2bdrms/lbath
"Rear Unit" Appliances, Washer/Dryer,
Patio, Parking, NO pets. 3573 Centinela
Ave, Los Angeles 90066 Open Daily for
Viewing 9am-7pm, Additional info in
unit

MAR VISTA $995/mo  single/1bath
bright, laundry facilities on the prem-
ises, garbage disposal, stove, cable
available, water /trash paid We have
others From $600.00 Visit Our Website
$10.00 Discount Code SMDP2006
www.apartmenthunterz.com
310-276-0881

MAR VISTA  $995/mo  single/1bath
bright, laundry facilities on the prem-
ises, garbage disposal, stove, cable
available, water /trash paid We have
others From $600.00 Visit Our Website
$10.00 Discount Code SMDP2006
www.apartmenthunterz.com
310-276-0881

MAR VISTA: 12450 Culver Blvd. unit
208, $995/mo. 1+1 stove, fridge, car-
pet, blinds, utilities included, intercom
entry, laundry, gated parking, no pets.
(888) 414-7778

SANTA MONICA $1475.00. 1 bdrm, 1
bath, “Lower Unit”. Stove, refrigerator,
gas paid, parking, NO PETS. 2535 Kan-
sas Ave., #102. Open Daily for Viewing
9am-7pm, Additional info in unit. Mgr.
#101.

CALL TODAY FOR SPECIAL MONTHLY RATES!

There is no more convincing medium than a DAILY local newspaper.

Prepay your ad today!

CLASSIFIED ADVERTISING CONDITIONS: REGULAR RATE: $5.50 a day. Ads over 15 words add 20¢ per word per day. Ad must run a
minimum of twelve consecutive days. PREMIUMS: First two words caps no charge. Bold words, italics, centered lines, etc. cost extra.
Please call for rates. TYPOS: Check your ad the first day of publication. Sorry, we do not issue credit after an ad has run more than once.
DEADLINES: 3:00 p.m. prior the day of publication except for Monday's paper when the deadline is Friday at 2:30 p.m. PAYMENT: All pri-
vate party ads must be pre-paid. We accept checks, credit cards, and of course cash. CORRESPONDENCE: To place your ad call our offices
9 a.m. to 5 p.m., Monday through Friday, (310) 458-7737; send a check or money order with ad copy to The Santa Monica Daily Press,
P.0. Box 1380, Santa Monica, CA 90406 or stop in at our office located at 1427 Third Street Promenade, Ste. 202. OTHER RATES: For
information about the professional services directory or classified display ads, please call our office at (310) 458-7737.

310458-7737

HOURS MONDAY - FRIDAY 9:00am - 5:00pm

I
VISA asten; Wt Card
4

LOCATION 1427 Third Street Promenade, Suite 202, Santa Monica, CA 90405
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GET RID OF YOUR ROLLERBLADES. Sell your sports equipment to someone who will actually use it.

Santa Monica Daily Wress

Prepay your ad today!

#10458-7737 | ©

ALL TODAY FOR SPECIAL MONTHLY RATES!

There is no more convincing medium than a DAILY local newspaper.

$5% per day. Up to 15 words,
20 cents each additional word.

okt W oot ousesorRen Real Estt fouseorsoe__ [l Wotces

MARINA DEL REY $1000 (Studio)

THE GREATEST VALUE ON THE WATER!
easy freeway access. parking, laundry
facilities, balcony, garbage disposal,
gas, near mass transit. We have others
From $600.00 Visit Our Website $10.00
Discount Code SMDP2006 www.apart-
menthunterz.com 310-276-0881

MARINA DEL REY $1150/mo
One/Two/Thee bedrooms Surrounded by
creeks, beautiful waterfront views. Cats
Only. $35/month pet rent, covered park-
ing, laundry facilities, fireplace, gar-
bage disposal, spa pool

We have others From $600.00 Visit Our
Website  $10.00  Discount  Code
SMDP2006 www.apartmenthunterz.com
310-276-0881

PALMS $850/M0

Studio, full kitchen, hardwood floors,
laundry, refrigerator, stove, paid utili-
ties, laundry, garbage disposal,
bus/public transit, water/trash removal
included We have others From $600.00
Visit Our Website $10.00 Discount Code
SMDP2006 www.apartmenthunterz.com
310-276-0881

PALMS $900/MO

1bdrm/1bthrm Carpet Floors, laundry,
stove, refrigerator, unit, blinds, unfur-
nished. parking, carpets, garbage dis-
posal water /trash paid

REDUCE YOUR RENT !!! We have others
From $600.00 Visit Our Website $10.00
Discount Code SMDP2006 www.apart-
menthunterz.com 310-276-0881

PALMS $995/M0

Ibdrm/1bath. pool, laundry, quiet
neighborhood, stove, courtyard view,
parking central a/c, garbage disposal,
hardwood floors, large closets, cable tv
available, bus/public transit,

We have others From $600.00 Visit Our
Website  $10.00  Discount  Code
SMDP2006 www.apartmenthunterz.com
310-276-0881

PALMS; 3+2 3633 Keystonse unit 7,
$1695/mo stove, blinds, carpets, bal-
cony, parking, laundry room, no pets.
(310)578-7512 jkwproperties.com

SANTA MONICA $1250/mo
1bdrm/1bath, Bright and sunny, hard-
wood floors, will consider small pet
(310)395-RENT
www.westsiderentals.com

SANTA MONICA $1200/mo 1bdrm/1bath
New Carpets, Carport parking, laundry
on site, refrigerator, stove
(310)395-RENT
www.westsiderentals.com

SANTA MONICA $1650/mo, 2bdrm/1bath
Carpet Floors, 1-car Garage parking,
quiet neighborhood, little courtyard
(310)395-RENT
www.westsiderentals.com

SANTA MONICA $1750/mo
2bdrooms/1Bath, New Hardwood
Floors, Parking, laundry, refrigerator,
central heat, washer/dryer.
(310)395-RENT
www.westsiderentals.com

SANTA MONICA $1850/mo
2bdrms/1Bath Carpet/Tile Floors, 1-car
Parking, pool, laundry-on-site, refrig-
erator, dishwasher (310)395-RENT
www.westsiderentals.com

SANTA MONICA $1900/mo
2bdrms/1.5bath, dishwasher, patio,
controlled access building, wood deck
patio, tile (310)395-RENT www.westsid-
erentals.com

SANTA MONICA $2350/mo 12th St. near
Colorado, 3bdrm, 1.5 baths townhouse.
Spacious, ample closets, balcony, large
closed garage.Stove, refrigerator, dish-
washer, attractive garden courtyard
property, no pets (310) 828-4481

SANTA MONICA $2400/mo
3bdrm/1bath. Cat ok, upper corner
Month-to-month lease, Carpet Floors
(310)395-RENT
www.westsiderentals.com

Santa Monica Daily Wress

SANTA MONICA $2950/mo
3bdrms/1bath, carpets, quiet neighbor-
hood, microwave, dishwasher, yard,
patio, washer/dryer hookups
(310)395-RENT
www.westsiderentals.com

SANTA MONICA $795/mo
Bachelor/1bath, Carpets patio, wet bar
with small fridge, Paid utilities,
(310)395-RENT
www.westsiderentals.com

SANTA MONICA $999/mo
Bachelor/1Bath, Carpet/Tile Floors,
quiet neighborhood, refrigerator, micro-
wave, yard, balcony, patio
(310)395-RENT
www.westsiderentals.com

SENIORS- AFFORDABLE
HOUSING
Live in a BEAUTIFUL
apt/suite in Beverly/Fairfax or
Santa Monica: Starting at $430/month
(323) 650-7988

VENICE $995/MO

Ibdrm1bath apartment, no pets, stove,
carpets, laundry, gas range, garbage
disposal, large closets, cable tv,
bus/public transit, water/trash paid
EASY QAULIFY We have others From
$600.00 Visit Our Website $10.00 Dis-
count Code SMDP2006 www.apartmen-
thunterz.com 310-276-0881

VENICE: TWO units 2308 Pacific Ave
2+2 $2695/mo, 3+2 $2895/mo, newly
remodeled, stove, d/w, microwave,
granite counter tops, hardwood floors,
no pets, two car parking, washer/dryer
hookups. (310) 578-7512 www.jkwprop-
erties.com

W.LA $995/MO

1bdrm/1bath apartment. pool, laundry,
quiet neighborhood, stove, low deposit
0AC, courtyard view, parking available,
central a/c, hardwood floors, large clos-
ets, water /trash removal

We have others From $600.00 Visit Our
Website  $10.00  Discount  Code
SMDP2006 www.apartmenthunterz.com
310-276-0881

WESTWOOD $950/MO

single gated entry, swimming pool,
laundry facilities microwave, hotplate,
refrigerator, walk-in closet. No pets.
laundry facilities, gas range, garbage
disposal. We have others From $600.00
Visit Our Website $10.00 Discount Code
SMDP2006 www.apartmenthunterz.com
310-276-0881

WLA $1095/MO 1bdrm/1bath apt, Gated
entry,  parking  space,  stove,
water/trash, laundry facilities on the
premises, gas range, garbage disposal,
cable tv available, We have others From
$600.00 Visit Our Website $10.00 Dis-
count Code SMDP2006 www.apartmen-
thunterz.com 310-276-0881

WLA $1900/MO  2bdrm/2bath Com-
pletely Refurbished unit! Granite
Counter tops. New Appliances. Fur-
nished Available, Private Balconies/
Patios, Dishwasher, Carpeted Floors,
Ceiling Fan(s), Microwave, Refrigerator,
parking air conditioning

We have others From $600.00 Visit Our
Website  $10.00  Discount  Code
SMDP2006 www.apartmenthunterz.com
310-276-0881

Furnished Apts

WESTCHESTER: CONDO type apts. Gated
estate 1/2 block/golf course. Fully furn.
2br Peaceful/park like yards. Gourmet
kitchen. Sliding glass balcony/private
patio, hardwood floors. Laundry
rooms  $1600/unfurnished apt,
$1995/mo-$2250 included all but
clothes and toothbrush. N/pets. Utilities
and DSL paid. Kitchen utensils, bed-
ding. 6686 W. 86th Place. Please call
310-410-2305
www.westchestergardenapts.com

Your ad could run here!
Call us today at (310) 458-77317

HOURS MONDAY - FRIDAY 9:00am - 5:00pm

VIEWRIDGE ESTATES Mediterranean

4 BR, 3.5 BA Master w FP, Spa Tub
Heated Pool & Spa, Mtn. Views
$6,500 per Mo. SD Neg.
www.malibusands.org 800-714-4993

FREE HOUSING

SERVICGE

= Need a little extra income?
= Need help around the house?

We help match seniors with other
seniors or mid-age/younger people.

(323) 650-7988

Monday-Friday 9:00am-5:00pm
Alternative Living for the Aging
A Non-Profit of 27 years

$5.50 A DAY LINER ADS! CALL TODAY

Commercial Lease

DOWNTOWN SANTA MONICA Private of-
fice suite 250 sq/ft Windows/ A/C,
$850/mo (310) 394-3322

MALIBU RETAIL Space Available
Store front Great visibility on PCH

1st Floor 650 sf $5.32 Net

1st Floor 2,209 sf $6.30 Net
www.malibusands.org 800-714-4993

SM SMALL office space for lease. 127
Broadway 2nd floor office with operable
windows. $950-$1875/month. Par Com-
mercial (310) 395-2663 ext 101

SOUTH SIDE of Pico, East of SMC.
Ground floor, central a/c and heat.
1500+ sqf. $2600/mo (310)450-9840

COULD RUN HERE!
CALL US TODAY AT

(310) 458-7131

I

ALL U
TODAY AT

(310) 438-71317

STUNNING PARADISE Cove Bluff Home.
Uniquely private, ocean/canyon views. 2
bedrooms, 2 baths + beautiful knotty
pine/glass bonus room w/skylights.
Huge brand new deck w/jacuzzi, great
for entertaining.

Vaulted ceilings throughout. New appli-
ances. $950,000. FSBO 310-457-8704.
http://tinyurl.com/kpxqc.

[ g P4
(& 0 Tl wes )

PAC
WEST

MORTGAGE

2212 Lincoln Blvd in Santa Monica

1-888-FOR-LOAN
310 392-9223

VERY AGGRESSIVE

RATES

TIME FOR A 30
YEAR FIXED?

RATES AS LOW AS 6%

30 YEAR FIXED 6.5%
10 YEAR/1 ARM
7 YEAR/1 ARM
5 YEAR/1 ARM
3 YEAR/1 ARM
1 YEAR/1 ARM
6 MO0./6 MO. ARM
1 MO0./1 MO. ARM
*Rates subject to change

* As of August 14, 2006
** Denotes an interest only loan

NEW CONFORMING
LOAN AMOUNTS

1 Unit $417,000
2 Units $533,850
3 Units $645,300
3 Units $645,300
4 Units $801,950

ROB
SCHULTZ

BROKER
LICENSED CALIFORNIA
BROKER #01218743

REALTOR®

RESTORED CAPE Cod Home/Estate in
Santa Monica

$1,875,000. 5 rooms 4 baths includ-
ing the 2 private guest quarters or
rental units to subsidize the mort-
gage. House located at 1802 Euclid
Street, includes dinning room, living
room with fireplace, basement, pri-
vate backyard/garden, 4 car garage
and much more.  Situated close to
the beach with almost 9000 sq. ft. lot
to expand. Broker-Kevin
323-864-4214

vironment, health, and safety laws. this
facility contains a chemical known to
the State of California to cause cancer.
Dry Clean X-Press, 2611 Lincoln Blvd.,
Santa Monica, CA 90405. Ogden’s
Cleaners, 926 Montana Ave., Santa
Monica, CA 90405

Vehicles for sale

'99 Beetle $9,995
BEEEAUTIFUL, Auto, AC,
Lo, Lo, Lo Miles
Vin #: (AXM45469)
Toyota Santa Monica
(800) 579-6047

Real Estate Wanted

WE BUY HOUSES,
APTS, & LAND!

ALL CASH, AS-IS, FAST CLOSE
David (310) 308-7887

Storage Space

WEST LOS Angeles 3 car garage. 600sq.
ft. $690. Storage only (310)391-8880

Massage

BLISSFUL RELAXATION! Heal your body,

mind, spirit. Therapeutic, Swedish,
Deep-tissue. BodyWave, Sports, Rain
Drop Technique. Strictly non-sexual. In-
troductory specials from $60.00/1hr.
Lynda, LM.T. (310) 749-0621

BODYWORK BY fitness trainer: hands &
feet, arms & calves. Deeply relaxing.
Nonsexual. $45/65min. Paul:
(310) 741-1901.

EXQUISITE, INTUITIVE, strong and tender
relaxing body work by mature Europen.
Very Professional, Sonja
(310) 397-0433.

Business Opps

VENTURE CAPITAL Wanted

12 products- mfg. /market avenues in
place. (John Deere One Source etc.) 10k/
day possible return on 2.5 mill. Quali-
fied only -for meeting at AA Equip.
951/522-7336

Yard Sales

SUNDAY SEPT. 10 9:30am-1:00pm 21st
Street, south of Pico. Women’s clothes
(all sizes), handbags, shoes. Household
items, CDs, books, more!

SWAPMEET AT St. Anne's Church, 2017
Colorado Ave, SM Saturday, Sep. 9,
8a.m. to 3p.m

Personals

Talk to a Model
24HRS.

877-EZ MARIA
877-396-2742
$10-17 for 15 min.
ATM/CC/Checks by phone
www.USLove.com

"05 Prius  $26,700
Beautiful! Auto, AC, Alloy, CD
Vin #: 53043253

Toyota Santa Monica

(800) 579-6047

’05 Accord Hybrid  $28,700
Wow, Leather, Luxury
& GL5 Mileage
Vin #: SC004905
Toyota Santa Monica
(800) 579-6047

’04 4Runner SR5  $21,995
CERTIFIED, IMMAC. White, Auto,
A/C, Alloys, CD
Vin #: 40014705

Toyota Santa Monica
(800) 579-6047

'02 Audi A6 $16,995
Moonroof, Leather, Auto, Alloys, CD
& More
Vin #: 2N046873

Toyota Santa Monica

(800) 579-6047

Your ad could run here!
Call us today at (310) 458-7737

GIRL WANTED to give a free massage to
"me" guy - Robert (310) 394-1533

THE SAFE Drinking Water and Toxic En-
forcement Act of 1986 (Proposition 65)
requires the Governor to develop a list
of chemicals determined by the state to
cause cancer, birth defects or reproduc-
tive harm. This law also requires busi-
nesses to warn individuals of exposure
to listed chemicals. the following
cleaner operates their facility in accor-
dance with local, state and federal en-

'03 Prius  $18,995
Auto, AC, P/W, Alloy, Wheels
Vin: 30081700
Toyota Santa Monica
(800) 579-6047

Your ad could run here!
Call us today at (310) 458-7737

LOCATION 1427 Third Street Promenade, Suite 202, Santa Monica, CA 90405
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Visit us online at smdp.com

Santa Wonica Daily Wress

SELL YOUR PRE-OWNED VEHICLE. The only directory for used vehicles in and around Santa Monica. Autom(“ive

Prepay your ad today!

Tk

3191458-7737 | °

ALL TODAY FOR SPECIAL MONTHLY RATES!

There is no more convincing medium than a DAILY local newspaper.

$45 for two weeks.

$20 every two weeks after.

Vehicles for sale Vehicles for sale Vehicles for sale Vehicles for sale Vehicles for sale Vehicles for sale

’05 Dodge Durango...$21,995
Low Miles, 3rd Seat, Best, Best Buy
Stock # T4935

Toyota Santa Monica
(800) 579-6047

'04 Tundra  $21,995
V8, Access Cab, Auto, Alloys, Full
Pwr, XInt! Vin #: 48446299
Toyota Santa Monica
(800) 579-6047

’02 Honda Civic — Sedan
Mileage: 35, 135
Exterior Color: Green
Stock #: L15514
Price: $13, 495
Lexus Santa Monica Pre-Owned
(800) 406-7782

'05 Nissan Pathfinder — 4dr SUV
Mileage: 29,873
Exterior Color: White
Stock #: L15594
Price: $18,995
Lexus Santa Monica Pre-Owned
(800) 406-7782

’01 Grand Marquis
Maroon
Mileage: 56853
$10,988
Stock #: P504
(310) 451-1588
Santa Monica Ford

’03 ECLIPSE $14,995
GT Spyder Convertible, R-Spoiler,
Alloys, Lthr. NICE! (3E137972)
Hyundai of Santa Monica
(866) 309-6705

$$ CASH FOR CARS $$

All makes & models, all cars
considered. Honest professional
buyer.We come to you and
handle all paper work.

Please call now! (310) 995-5898

'04 Beetle $18,995
Convertible, Loaded! Auto, Leather,
Lo Miles. Stock #: PT4849

Toyota Santa Monica

(800) 579-6047

"01 Lexus RX 300 — 4dr SUV
Mileage: 70,501
Exterior Color: White
Stock #: L15501
Price: $18,998
Lexus Santa Monica Pre-Owned
(800) 406-7782

2003 Nissan Pathfinder
18k miles, Black ex/gray int, roof
rack, loaded, A 100,000 mile warr.
thru 2009. $19,000 VIN# 708089
310-264-8338

‘05 Mustang Saleen Certified
Must See
Stock #: R573
(310) 451-1588
Santa Monica Ford

2001 XG300 L
Priced to sell, Fully Loaded
(PH1290) $9,995
Hyundai of Santa Monica
(866) 309-6705

'05 Chrysler Town & Country
$14,995
Auto, 6cyl, AC, Best Buy, Full Power
Pkg. Stock #: PT4964
Toyota Santa Monica
(800) 579-6047

1999 GMC Suburban — 4dr SUV
Mileage: 72,887
Exterior Color: Pewter
Stock #: L15403
Price: $9,995
Lexus Santa Monica Pre-Owned
(800) 406-7782

‘02 Mitsu Lancer 0Z
$10,988
Stock #: 55643A
(310) 451-1588
Santa Monica Ford

"00 Infiniti 130 — Sedan
Mileage: 61,712
Exterior Color: Silver
Stock #: L15524
Price: $12,995
Lexus Santa Monica Pre-Owned
(800) 406-7782

‘02 Ford Explorer Sport Trac
Stock #: 115502
Price: $12,995
Lexus Santa Monica Pre-Owned
(800) 406-7782

‘02 Ranger Super Cab Certified
$13,988
Stock #: R565
(310) 451-1588
Santa Monica Ford

‘03 Chrysler 300 M
SILVER
$17,988
Stock #: P587
(310) 451-1588
Santa Monica Ford

'04 Wrangler X $16,995
Only 14K Miles, Columbia Edition,
(P726470)
Hyundai of Santa Monica
(866) 309-6705

’04 Land Rover Range Rover —
4dr SUV
Mileage: 31,630
Exterior Color: Jade Green
Stock #: L15518
Price: $47,995
Lexus Santa Monica Pre-Owned
(800) 406-7782

‘06 Dodge Magnum
$18,988
Stock #: P593
(310) 451-1588
Santa Monica Ford

‘04 Scion XB Wagon
$11,988
Stock #: P501A
(310) 451-1588
Santa Monica Ford

'07 Toyota F) Cruiser $28,995
5K miles, Yellow
(M1301)
Hyundai of Santa Monica
(866) 309-6705

'05 SPORTAGE EX  $19,995
Sport Utility, 4DR, Auto, V6, Kml
(041210)

Hyundai of Santa Monica
(866) 309-6705

‘05 Crown Vic Ford
Certified
$18,988
Stock #: R588
(310) 451-1588
Santa Monica Ford

'96 Lexus LS 400 — Sedan
Mileage: 102,464
Exterior Color: Grey
Stock #: PL15599
Price: $12,995
Lexus Santa Monica Pre-Owned
(800) 406-7782

‘04 Taurus SES
White
$9,988
Stock #: P599
(310) 451-1588
Santa Monica Ford

’03 Hyundai Elantra $9,995
Low Miles, Silver
(H1298)
Hyundai of Santa Monica
(866) 309-6705

"03 ECLIPSE GTS ~ $15,995
Coupe, Auto, Low Miles, Loaded
(E165370)

Hyundai of Santa Monica
(866) 309-6705

Santa Monica Daily Wress

'05 Mitsubishi Galant $19,995
Like New! Black! 500 miles!!
Hyundai of Santa Monica
(866) 309-6705

'03 Harley Davidson F150 Certified
BLACK / SILVER
$29,988
Stock #: R541
(310) 451-1588
Santa Monica Ford

'99 Lexus ES 300 — Sedan
Mileage: 40,314
Exterior Color: Black
Stock #: L15517
Price: $16,995
Lexus Santa Monica Pre-Owned
(800) 406-7782

'02 JETTAGLS  $12,495
Sedan, 4DR, Auto, Air, Pwr Steering
(M035074)

Hyundai of Santa Monica

(866) 309-6705

YOUR

COULD RUN HERE!
CALL US TODAY AT

(310) 438-77317

SELL YOUR
CAR FAST!

Advertise your used car for sale in the
only LOCAL DAILY newspaper in town.

R ON\-Y

Run it until it sells!
o

<

?x&

1964 Pontiac Catalina
New Transmission, new paint job. 150K
original miles. Immaculate condition
inside. Kept in garage for many years.

Must see!
$3,000 (310) 458-7737

HOURS MONDAY - FRIDAY 9:00am - 5:00pm

Your ad could run here!
Call us today at (310) 458-7737

’99 Nissan Altima — Sedan
Mileage: 59,254
Exterior Color: Black
Stock #: L15560
Price: $7,995
Lexus Santa Monica Pre-Owned
(800) 406-7782

’05 Santa Fe GLS . . .$18,495
16K miles, Loaded, CD, Silver
Vin#: 935352

Hyundai of Santa Monica

(866) 309-6705

YOUR

COULD RUN HERE!
CALL US TODAY AT

Ad shown actual size

Package includes:

B Ad runs until your car sells. Period.*
M Large format photograph.

M 20 word description.

B FREE online placement!

Call us today at
(310) 458-7737

Take advantage of this great offer.

Santa Wonica Daily Press

*Terms and conditions. Ad will run for thirty (30) consecutive
days. After 30 days, ad will expire and advertiser must call to sched-
ule a free renewal. Ads are renewed for an additional 2 weeks.

Advertiser must call within 5 days of ad expiration to renew. If renew-
alis placed after 5 days of ad expiration, advertiser must pay full price.
Photographs must be submitted digitally in JPG or TIFF format. Email

to om. Photographs only appear on
print edition. 20 word description maximum; additional words 50
cents. Call for more details. Private parties only. Terms subject to
change without notice.

LOCATION 1427 Third Street Promenade, Suite 202, Santa Monica, CA 90405
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SentaMonics Daify ress YOUR AD COULD RUN TOMORROWY

Some restrictions may apply.

310

*Please call our Classified s Manager to reserve your ad space. Specific ad placement not gauranteed on classified ads. Ad must meet deadline requirements.

ServiceDirectory

Promote your business in the only DAILY local newspaper in town.

Al classified liner ads are placed on our website for FREE! Check out www.smdp.com for more info.

PRO TOOLS Editor available immedi-
ately for contract work. Specializing in
effects editing, backgrounds, foley,

MAXIMUM Construction Painting/Tiling Real Estate Womens Wellness

: : s ) Complete Household Repair
scoring, dialogue editing. Professional X X
editing system in house. Post produc- Elem.‘cal’ Fe“““g. METICULOUS PAINTING = Want to FEEI.
tion work, student projects, home mov- Doors, Windows, Flooring 8' DRYWALL - ) G[][]D I]
ies. 310-733-9068. D"{{“’a“’;ixé“:i’dlf?i“ﬁ“g Interior & Exterior * Free Estimates % k[\ B?] Dovl!;
emode itions >
BOOkkeepIng Insurance & Financial Services Concrete, Stucco [}a" JOB: 447'8957 ~ : your "
——— iculousoainti The perfect 1 step to getting healthy and in shape.
A re y ou Free Consullalion meticulouspainting.com  wic: ooozusssos-aoor-4 Fun workshop for Women & Teenage Girls
SIMPLIFY | | Covered? | |™ TR Worksho
! . . .
. ol Call Max Ruiz RQSldentla! & SA%T_OBEgnﬁ 205 4
Experienced, Robert F. Schwenker (213) 210-7680 Commercial Taught by KATHRYN! HALL
et H or More Information andymax1@aol.com aul
Efficient and Swift. Il e s Oraeare vl Int. & Ext ! vAuthur of,
BOOKKEEPER FOR HIRE 661.607.9404 ' Love Your Body in 21 Days
BKSCHWENKER@SBCGLOBAL.NET Handyman Service Wg})‘ﬁvg‘r}gy&‘"’a" INFO (310) 463-5657  loveyourbodyin21days.com

Quickbooks | - TRTIRR [ Theay
Pick Up and Delvery iy E’%\IFI,)% Enég Fauxmien " L weEs | Attorney Services
*25/HR —ALL AROUND— Coniiorton " & -

- Specializing in bathroom Stucco work STlLL LAW OFFICES OF
(310) 264-0828 HANDYMAN remodeling and repairs. Lic.# 825896 SMOKING?| EDWARDJ. SINGER
_ All aspects of Plumbing, drywall, paint, 310.284.8333 Life is Short — APROFESSIONAL LAW CORPORATION
constructon from | | fle and framing. Why maike 1 anorter
— small repairs to ; ;
complete ’:erlnodels Satisfaction Guaranteed Psychic/Medium John J. McGrail, C.Ht. wu n K[ ns
REFERRALS AVAILABLE Call Nick PRIVATE READINGS Certified
gl Call Tony | [310/651:0052 nyenotnerapict | GONIPENSATION
x - (310) 449-5555 THESE AN

Companionship
Doctor Appts/Errands

Ge)447-3333 | Your ad could run here! WSl | (310) 235-2883
Call us today at (310) 458-7737 CHANGE wwwbypnotherapylosangeles.com

D
Bathing/Hygiene YOUR IM MIEHA.I.I"N

oSl YOUR AD  westsioe cuys B YOUR AD . Cotes iy

By COULD RUN HERE!  curecn cce oo COULDRUN ieREr | (310) 664-9000

—_— c ALL US TO D AY A'I' RJ(EE'\FQEPEAIAF,Q\I[I)\NDDRJVET%TRRDEEIG}\RGE ‘A1ea1i’141;1/§;7i'r[ruaf Counselor c AI_I_ U s TO D AY AT For Immigration dial ext. 40

(866) 894-2273

i i LAURA RICHARD, Ph.D. Waking a fale o fraudulent workers compensation claim is a felony sub-
$5.50 A DAY LINER ADS! CALL TODAY (3] U) 458-7737 | Cre82-3oMr @310 4093244 818-981-1425 (3] []) 458-71737T ezt

The Daily Press connects you with consumers who are most likely to buy.

| P —— direst reach to LOCALS
audited dstivuion 19,000- weekly readership 239,400
— oca source fr TOURISTS
saly readersiip 39,900 75% o reatersipis 2554 years ol
usel tool ir BUSINESSES AFFLUENT cuestd readersip

S FREE

quarter page display ads*

Call today
310-458-7737

Santa Monica Daily Wress HOURS MONDAY - FRIDAY 9:00am - 5:00pm  LOCATION 1427 Third Street Promenade, Suite 202, Santa Monica, CA 90405
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express yourdfj/

L 06>xA y

L 07-tC y

L 06-xB |

—SC_I100005 ) 832 Santa Monica Boulevard

“In Santa Monica...On Santa Monica”

Santa Monica 888.203.8027

Mike Sullivan’s

T A ..o Ourfamily of dealers includes: Lexus Santa Monica e Toyota Santa Monica e Scion Santa Monica e Hyundai Santa Monica e Volkswagen Santa Monica
LAcarGUY

Y Toyota of Hollywood e Lincoln Mercury of Hollywood e Scion of Hollywood e Pacific Porsche e Pacific Volkswagen e Pacific Audi

www.IAcarGUY.com
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W.L SIMONSORN

ADVERTISEMENT

SANTA MONICA

CELEBRATING 69 YEARS IN SANTA MIONICA

SEPTEMBER EVENT!

LIMITED 'I'ERM FINANOING

19%4%

ON APPROVED cnzmr

NEW 2006

R350

FULLY LOADED!

9 T0 CHOOSE FROM

$12000 OFF MSRP!

@

Mercedes-Benz

NEW 2006

NEW 2006

LOADED.

1000

C LK 5 Oo CONVERTIBLE

LOADED!

C 2 3 O SPORTS SEDAN

OFF
MSRP

5 T0 CHOOSE FRom  OFF MSRP 20 TO CHOOSE FROM
NEW 2007 NEW 2007
NIECELYgQUéO SEDAN ML350

3 A $ it
FOR 27 MONTHS F(]R 27 MON]HS
FULLY EQUIPPED
st 83 +ct| tax ﬁrsgts 7r3gnths paw{merin for g goqﬂgloﬂn apqroved Ter$ 6 credit. H%ZM c?g) g+ tax ﬂrs% ;ngosnths paymenfi for 2$74 g&mhs ?r& approved Tier é& credit. 3%204 cap
cost reduction + acquisition fee = $4999 total due at signing ($0 security deposi cost reduction + acquisition fee total due at signing (80 security deposit
5 AT THIs I-EASE PAYMENT MSRP $51,325. 7.5K Miles/yr. 25¢ per mile excess. OTHERS AT SIMILAR SAVINGS. 5 AT THIs I-EASE PAYMENT MSRP $46,695. 7.5K Miles/yr. 25¢ per mile excess. OTHERS AT SIMILAR SAVINGS. -
NEW 2007 NEW 2006
NICELY EQUIPPED! LOADED!
o i B i
FOR 39 MONTHS FOR 39 MONTHS
FULLY EQUIPPED
BS +tax 1|rsxti 7rggrlths paymerfn for gggrggnths‘odn approved Ter$ 10 credit. $4d204 ca)p VHNSHADETS14/6A072040 983 +1ax ﬁrs; ;ng%nms paymenf1 for 3& Bngomhs IOE approved Ter(ég) credit. $4:1204 ca§)
cost reduction + acquisition fee = total due at signing (80 security deposit). cost reduction + acquisition fee 9 total due at signing ($0 security deposit)
5 AT THIs I.EASE PAYMENT MSRP $57,875. 7.5K Miles/yr. 25¢ per mile excess. OTHERS AT SI ILAR SAVINGS. 2 AT THIs I.EASE PAYMENT MSRP $70,205. 7.5K Miles/yr. 25¢ per mile excess. OTHERS AT SIMILAR SAVINGS.

RED TAG PRE-OWNED MERGEDES-BENZ

) SALE EVENT!

04 C230 CPE RDTAG PRICE s

RED, PANORAMA ROOF, CD, CERTIFIED, 4A600085

04 C240

RED TAG PRICE szzss 4
NEW CAR TRADE, CD CHANGER, CERTIFIED, 4E014987

RED TAG PRICE sz 4 ,981
PEWTER/CHARCOAL, NEW CAR TRADE, CERTIFIED, 3F383604

03 C320

21,981 2006

CLS

PRE-OWNED, CHROME WHEELS, NAVIGATION
6A024794

03 E320 RED TAG PRICE 332 ,981
TECTITE/BLACK, PANORAMA ROOF, CERTIFIED, 3A073607

03 E320

RED TAG PRICE 833'983
BLACK/BLACK, SPORT, CERTIFIED, 3A236271

02 CLK320 CAB RED TAG PRICE 334 ,981

BLACK/STONE, CHROMES, CERTIFIED, 27108360

’04 C230 RED TAG PRICE 324 ,981 04 MIL500 RED TAG PRICE 834 ,982
RED/BLACK, CERTIFIED, 4585878 BLACK/TAN, CERTIFIED, 4A464575
’04 C240 RED TAG PRICE 824 ,982 y 05 ML350 RED TAG PRICE 333 ,981
GREEN/TAN, CD CHANGER, CERTIFIED, 4A569742 BLACK/BLACK, SPECIAL ED., NAVI, CERTIFIED, 565617
01 E430 RED TAG PRICE 324 ,983 02 S500 RED TAG PRICE 4n ,981
BLACK/BLACK, NAVIGATION, CD, CERTIFIED, 4061487 NEW CAR TRADE, 23K MI, AMG WHLS, CERTIFIED, 24287031

06 R350 RED TAG PRICE

04 C24.0 WAG RED TAG PRICE 325 ,984

BLACK/TAN, NEW CAR TRADE, CERTIFIED, 4F542269

06 C230

’04 C320

RED TAG PRICE
BLACK/BLACK, NEW CAR TRADE, CERTIFIED, 6A858919

RED TAG PRICE
WHITE/BLACK, CD CHANGER, CERTIFIED, 4F465883

05 C240 WAG ReD TAG PRICE

SILVER/BLACK, NEW CAR TRADE, CERTIFIED, 5F647685

529,981
529,982
529,984

SILVER, NEW CAR TRADE, CERTIFIED, 000586 4“'981

05 E320 DIESEL " $1q G 1

CERTIFIED AND MORE! 5A7712531

06 R500 RED TAG PRICE 851 ,981
PEWTER/BLACK, CERTIFIED, MSRP $69,451, 6A003684

05 CLK500 CAB ™ wric S5Es g@ /)

SILVER/CHARCOAL, NAVIGATION, CERTIFIED, 5F156631

W.I.SIMI]SON

WILSHIRE BLVD.

@%

17TH ST.

1800-784-N60

All advertised prices exclude government
fees and taxes, any finance charges, any
dealer document preparation charges and
any emission testing charge. Ad expires
09/11/06 close of business. *Exchange
for another Mercedes-Benz Vehicle of
equal or greater price available in your

177TH AND WILSHIRE - SANTA MONICA
www. MIERCEDESBENZPRICING.

dealer’s inventory as of date of exchange.
Terms and conditions may vary.

COM




