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TAXES
ALL FORMS, ALL TYPES, ALL STATES

Gary Limjap
(310) 586-0339

In today’s real estate climate ...
Experience counts!
garylimjap@gmail.com
www.garylimjap.com CalRE # 00927151

BRENNON DIXSON
SMDP Staff Writer

A California court recently 
ordered President Donald Trump to 
pay $44,100 in attorney fees to porn 
actress Stormy Daniels to pay for her 
legal battle to cancel a hush money 
deal brokered to keep her quiet about 
their sexual relationship a decade ago.

The order in Superior Court in 
Los Angeles determined Daniels won 
her lawsuit against Trump over the 
agreement that was signed 11 days 
before the 2016 presidential election. 
As a part of that deal, the losing party 
would pay the lawyers fees.

Santa Monica trial lawyer David 
Olan said he won’t recoup the fees 
Daniels won in the recent suit but 

CLARA HARTER
SMDP Staff Writer

The City of Santa Monica and 
local homeless service provider The 
People Concern are bracing for a 
predicted rise in homelessness as the 
City’s eviction moratorium is set to 
expire next month. In response, the 
City has dedicated funds for its Rental 
Relief Program and is continuing its 
partnership with the People Concern 
to provide a wide range of homeless 
intervention and housing services. 

“I think homelessness is going to 
increase across the county generally 
and that includes in Santa Monica. We 

have a moratorium on evictions and 
on rent payments, but at some point 
those are going to be lifted,” said John 
Maceri, CEO of The People Concern. 
“A lot of people are unemployed right 
now, at some point there is going to be 
an adjustment. I think at that point we 
are going to see more people who have 
not historically been homeless losing 
their housing.” 

While moratoriums are scheduled 
to expire next month, this does not 
mean local residents will be kicked to 
the curb come September 30. Residents 
have 12 months after the moratorium 

Pico Improvement Org presents 
Pico Pop Up

BRENNON DIXSON
SMDP Staff Writer

In an effort to recognize the 
many local merchants who are 
adapting and thriving during the 
pandemic, the Pico Improvement 
Org has created the “Pico Pop Up,” 

a first of its kind storefront that 
aims to assist residents, businesses 
and anybody else who happens 
into its colorful polka-dotted 
doors.

Located at 2802 Pico Boulevard, 
from now through Sept. 30, 
the storefront includes playful 

photography of Pico merchants, 
graffiti art by local artists, a Pico 
Mural Walking Tour Map, free 
gifts, and the opportunity to 
enter the Celebrate Pico prize 
giveaway, according to Merchant 

Courtesy Photo
COURT: Santa Monica lawyer David 
Olan poses with Stormy Daniels 

Courtesy Photo
PICO: The Pico Improvement Organization is looking to celebrate the resilience of Pico boulevard merchants 
in a colorful space filled with photography, graffiti art, mural maps, surprise gifts, and other fantastic prizes.

Local lawyer remembers 
Stormy Daniels trial

City prepares for predicted 
rise in homelessness

SEE HOMELESSNESS PAGE 3

SEE TRIAL PAGE 5
SEE PICO POP UP PAGE 3
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Zack Hill By JOHN DEERING & JOHN NEWCOMBE

Agnes By TONY COCHRAN

Strange Brew By JOHN DEERINGHeathcliff By PETER GALLAGHER

Dogs of C-Kennel By MICK & MASON MASTROIANNI & JOHNNY HART

office (310) 458-7737

RUN YOUR DBAs IN THE DAILY PRESS FOR ONLY $80
INCLUDES RECEIPT AND PROOF OF PUBLICATION. Call us today!
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WE ARE 
OPEN!

310.394.1300

burnfitness.com

1233 3rd Street Promenade
Santa Monica

-  2
4HR FREE PASS  - 

For new members

Personal TrainingRyde4 indoor cycling

20,000 sq ft of Open space with open doors to breathe fresh air

Rooftop gym equipment for outdoor training

Fitness Recovery and Therapy

Group X classes

Starting from 

$88
+Taxes

1760 Ocean Avenue | Santa Monica, CA 90401

310.393.6711
SeaviewHotel.com

Parking | WiFi Available

office (310) 458-7737

ADVERTISE WITH US TODAY!
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SOLUTIONS TO YESTERDAY’S SUDOKUSudoku
Fill in the blank  
cells using numbers  
1 to 9. Each num-
ber can appear 
only once in each 
row, column, 
and 3x3 block.  
Use logic and pro-
cess of elimination to  
solve the puzzle.

TODAY’S BIRTHDAY (AUGUST 31)

There’s a difference between being spontaneous and reactive. You’ll have bright ideas and follow through without fear to create experiences that elevate you and delight your crew. Even so, this year sees you as less 
reactive in your decisions, pausing for as long as it takes for wisdom to set in. Sagittarius and Scorpio adore you. Your lucky numbers are: 8, 40, 12, 22 and 18. 

expires to 
pay back 
o w e d 

rents. However, with no vaccine on the 
horizon, a stagnant economy, and decreasing 
unemployment benefits, many tenants are 
hesitant to remain in housing they can no longer 
afford knowing they will eventually be liable for 
paying their debt. 

“As a local community we know this is an 
issue and something we want to get ahead on 
and that’s why when the council adopted the 
next fiscal year’s budget they put in place the 
Emergency Rental Assistance Program, to help 
people whose housing becomes vulnerable as 
a result of COVID-19,” said Constance Farrell, 
the City’s Public Information Officer. “We want 
to take proactive approaches to make sure our 
residents don’t lose their housing.”

Once the moratorium expires, the City’s 
COVID-19 Emergency Rental Assistance 
Program will kick in and provide eligible 
applicants with up to three months of rental 
assistance totaling a maximum of $5000. The 
goal of the program is help people stay in their 
homes after the moratorium is lifted without 
accruing additional debt. 

The application window for Santa Monica’s 
program has closed but today is the last day 
residents can apply for the L.A. County Rent 

Relief Program. Renters at 30% of the median 
income can receive up to $10,000 and renters 
at 50% of the median income can receive up to 
$7,500. Relief from Santa Monica and the County 
cannot be applied to rent in the same months, 
although residents can receive funds from both 
programs and apply them to separate months. 

While Santa Monica has a strong record of 
homeless services, it is not immune to general 
trends of increased homelessness seen across 
LA, and is working with The People Concern 
to adapt its homeless services in response to the 
pandemic. 

“We are providing all of the same kinds 
of services, but we have had to decompress 
the number of people in our interim housing 
sites to comply with the public health orders,” 
said Maceri. Some of these adaptations include, 
“social distancing, reconfiguring the use of 
common space, staggering meals in shifts, a lot 
more infection control procedures, and asking 
residents to monitor their activities in terms 
of coming and going to minimize community 
spread.”

For more information on Santa Monica’s 
homeless services see https://www.weare.
santamonica.gov/addressing-homelessness

clara@smdp.com

HOMELESSNESS
FROM PAGE 1

Engagement Director Dana Moorehead, who 
described how the pop-up came about in an 
interview Friday.

“We felt like we could make a space that 
tries to convey the energy that you’re out 
there feeling on the street because it’s been 
so difficult with the pandemic. But so many 
of our merchants have pivoted to survive 
and a lot of them are doing really well,” 
Moorehead said. “So, this is here so we 
can share the energy and excitement that’s 
happening around our streets. Because, 
despite everything that’s going on, we’re here 
to build community.”

When locals enter the store, it’s hard not to 
notice the bright colors and fun decorations 
that adorn the walls of the storefront, but 
that’s only part of the fun to be had down on 
Pico, according to Moorehead, who said there 
are tote bags and other goodies available to 
those who come down to visit.

“Just yesterday, we had these two 
young women come in and say they love 
Pico so much and they’re so happy to see 

something like this happening supporting the 
community. And now they want to volunteer 
for our holiday events, which is just what we 
want,” Moorehead added. “We actually just 
dropped 7,000 flyers into the neighborhood 
(Thursday) morning too so everybody knows 
what’s available to them in our area.”

The flyers include every business who 
was recently featured in the Santa Monica 
Daily Press’ Most Loved magazine, “and then 
on the front, there’s a fantastic prize list of 
items that are available to those who head to 
PicoPassport.com and submit their email,” 
Moorehead said, mentioning visitors can win 
Celebrate Pico prizes and gift certificates 
from Pico Boulevard’s favorite restaurants, 
shops and services.

“As we celebrate our diverse merchants in 
our Pico District, from Centinela all the way 
down to the beach,” said Sharon Town Lee, 
Chair of the Pico Improvement Org, “we are 
delighted to offer neighbors and visitors of all 
ages the opportunity to immerse themselves 
in this fantastic space and offer mural maps 
and fun, free gifts.”

brennon@smdp.com

PICO POP UP
FROM PAGE 1

office (310) 458-7737
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The Santa Monica Daily Press publishes 
Monday - Saturday with a circulation of 8,200 
on weekdays and 8,000 on the weekend. The 
Daily Press is adjudicated as a newspaper of 
general circulation in the County of Los Angeles 
and covers news relevant to the City of Santa 
Monica. The Daily Press is a member of the 
California Newspaper Publisher’s Association, 
the National Newspaper Association and the 
Santa Monica Chamber of Commerce. The 
paper you’re reading this on is composed of 
100% post consumer content and the ink used 
to print these words is soy based. We are proud 
recipients of multiple honors for outstanding 
news coverage from the California Newspaper 
Publishers Association as well as a Santa 
Monica Sustainable Quality Award.
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CITY OF SANTA MONICA

NOTICE INVITING BIDS

NOTICE IS HEREBY GIVEN that the City of Santa Monica invites Contractors to 
complete and submit sealed bids for the:

FY19/20 Annual Wastewater Main Replacement Project
SP2611

Bids will only be accepted through the CITY’S ONLINE VENDOR PORTAL, PlanetBids 
or http://vendors.planetbids.com/SantaMonica. They must be received by the 
specified date and time.  Late bids will not be accepted. Please allow sufficient time 
for uploading of documents.  The bid opening will be electronic, all submitted bids 
will be viewable by the public via Planet Bids immediately after bid close time.  

MANDATORY PRE-BID JOB WALK:  None 

PROJECT ESTIMATE:  $3,450,000
CONTRACT DAYS:  300 Calendar Days
LIQUIDATED DAMAGES:  $1,000.00 Per Calendar Day

Bidding Documents may be obtained by logging onto the City’s bidding website 
at:  http://www.smgov.net/planetbids/. The Contractor is required to have a Class A 
license at the time of bid submission.  Contractors wishing to be considered must 
submit Bids containing all information required pursuant to the City’s Request for 
Bids. 

Pursuant to Public Contracts Code Section 22300, the Contractor shall be permitted 
to substitute securities for any monies withheld by the City to ensure performance 
under this Contract. 

If you don’t like what we 
have to say we will 

give you a copy of your 
x-rays at no charge

YOUR CHOICE

FINDING A NEW
DENTIST IS TOUGH!!!

(BUT WE MAKE IT EASY!!!)

SANTA MONICA FAMILY DENTISTRY
DR. ALAN RUBENSTEIN

1260 15th ST. SUITE #703

(310) 736-2589
WWW.ALANRUBENSTEINDDS.COM

AND OF COURSE WE DO
 • Invisalign    • Periodontist on Staff    • Oral Surgeon on Staff

• Cosmetics and Implants    • Zoom bleaching    • and more

OR

TRY OUR NO OBLIGATION

$99 EXAM
AND CLEANING

For New Patients 
INCLUDES FULL XRAYS

TRY OUR NO OBLIGATION

$20 EXAM
INCLUDES 

FULL XRAYS

ARIZONA AVE.
WILSHIRE BLVD.

14TH
 ST.

15TH
 ST.★

DENTAL CARE 
WITHOUT JUDGEMENT!

WE OFFER UNIQUE SERVICES
*Nitrous Oxide available

*No interest payment plans
*Emergencies can be seen today
*Our dentists and staff members 

are easy to talk to

*Offer to non insured patients

*Offer to non insured patients

No recovery, No fee
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 LOCATION 1640 5th Street, Suite 218, Santa Monica, CA 90401

Classifieds Call us today start and promoting your business 
opportunities to our daily readership of over 40,000.

DBA DBA DBA

Name Change

Name ChangeName Change

House For Rent

Services

Office for Rent

FICTITIOUS BUSINESS NAME 
STATEMENT FILE NUMBER: 
2020113109 ORIGINAL FILING This 
statement was filed with the County 
Clerk of LOS ANGELES on 07/28/202 
The following person(s) is (are) 
doing business as Alefyea Global . 
1717 Ocean Park Blvd Apt 4A , Santa 
Monica, CA 90406.  The full name 
of registrant(s) is/are: Ahmed Omar 
1717 Santa Monica, CA 90406. This 
Business is being conducted by:  an 
Individual. The registrant has not yet 
commenced to transact business 
under the fictitious business name 
or names listed above. /s/:Ahmed 
Omar. Ahmed Omar.  This statement 
was filed with the County Clerk of 
LOS ANGELES County on 07/28/202. 
NOTICE: THIS FICTITIOUS BUSINESS 
NAME STATEMENT EXPIRES FIVE 
YEARS FROM THE DATE IT WAS FILED 
IN THE OFFICE OF THE COUNTY CLERK. 
A NEW FICTITIOUS BUSINESS NAME 
STATEMENT MUST BE FILED PRIOR 
TO THAT DATE. The filing of this 
statement does not of itself authorize 
the use in this state of a fictitious 
business name statement in violation 
of the rights of another under federal, 
state, or common law (see Section 
14411et seq.,Business and Professions 
Code). SANTA MONICA DAILY PRESS 
to publish 08/10/2020, 08/17/2020, 
08/24/2020, 08/31/2020.

FICTITIOUS BUSINESS NAME 
STATEMENT FILE NUMBER: 2020114112 
ORIGINAL FILING This statement was 
filed with the County Clerk of LOS 
ANGELES on 07/29/2020 The following 
person(s) is (are) doing business as 
Birdie G’s. 2421 Michigan Ave  , Santa 
Monica, CA 90404.  The full name of 
registrant(s) is/are: Management Co 
Be Glad, Inc  826 Pico Blvd  Santa 
Monica, CA 90405. This Business is 
being conducted by:  a Corporation. 
The registrant commenced to trans-
act business under the fictitious 
business name or names listed on 
(Date)08/2019. /s/: Michael Goff. 
Management Co Be Glad, Inc .  This 
statement was filed with the County 
Clerk of LOS ANGELES County on 
07/29/2020. NOTICE: THIS FICTITIOUS 
BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS 
FILED IN THE OFFICE OF THE COUNTY 
CLERK. A NEW FICTITIOUS BUSINESS 
NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this 
statement does not of itself authorize 
the use in this state of a fictitious 
business name statement in violation 
of the rights of another under federal, 
state, or common law (see Section 
14411et seq.,Business and Professions 
Code). SANTA MONICA DAILY PRESS 
to publish 08/17/2020, 08/24/2020, 
08/31/2020, 09/07/2020.

FICTITIOUS BUSINESS NAME 
STATEMENT FILE NUMBER: 2020108173 
ORIGINAL FILING This statement 
was filed with the County Clerk of 
LOS ANGELES on 07/19/2020 The 
following person(s) is (are) doing 
business as The Craniospinal Center 
of Los Angeles . 2811 Wilshire Blvd 

Visit us online at www.smdp.com
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FICTITIOUS BUSINESS NAME STATEMENT 
FILE NUMBER: 202011041 ORIGINAL FILING 
This statement was filed with the County 
Clerk of LOS ANGELES on 07/23/2020 The 
following person(s) is (are) doing business 
as Logo Systems. 20420 Alta Hacienda 
Drive , Walnut, CA 91789.  The full name 
of registrant(s) is/are: Greg Cooper  20420 
Alta Hacienda Drive Walnut, CA 91789. 
This Business is being conducted by:  an 
Individual. The registrant has not yet com-
menced to transact business under the 
fictitious business name or names listed 
above. /s/:Greg Cooper . Greg Cooper .  This 
statement was filed with the County Clerk 
of LOS ANGELES County on 07/23/2020. 
NOTICE: THIS FICTITIOUS BUSINESS NAME 
STATEMENT EXPIRES FIVE YEARS FROM 
THE DATE IT WAS FILED IN THE OFFICE OF 
THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE 
FILED PRIOR TO THAT DATE. The filing of 
this statement does not of itself authorize 
the use in this state of a fictitious business 
name statement in violation of the rights 
of another under federal, state, or common 
law (see Section 14411et seq.,Business and 
Professions Code). SANTA MONICA DAILY 
PRESS to publish 08/22/2020, 08/31/2020, 
09/07/2020, 09/14/2020.

FICTITIOUS BUSINESS NAME STATEMENT 
FILE NUMBER: 2020120186 ORIGINAL 
FILING This statement was filed with 
the County Clerk of LOS ANGELES on 
08/07/2020 The following person(s) is 
(are) doing business as 80 HD, EightyHD. 
938 17th St #5 , Santa Monica, CA 90403.  
The full name of registrant(s) is/are: Daye 
Smith  938 17th St #5 Santa Monica, CA 
90403. This Business is being conducted 
by:  an Individual. The registrant has not 
yet commenced to transact business 
under the fictitious business name or 
names listed above. /s/:Daye Smith . Daye 
Smith .  This statement was filed with the 
County Clerk of LOS ANGELES County 
on 08/07/2020. NOTICE: THIS FICTITIOUS 
BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS 

ORDER TO SHOW CAUSE FOR CHANGE 
OF NAME
Case No. 20STCP02479
Superior Court of California, County of 
Los Angeles
Petition of Nazik Khachatryan for Change 
of Name
TO ALL INTERESTED PERSONS:
Petitioner or Attorney: Dro McNassion 
for filed a petition with this court for 
a decree of changing names as fol-
lows A) Nazik Khachatryan B) Nazik 
Christine Khachatryan  to A) Nazeli 
Kristine Ksachukyan B) Nazeli Kristine 
Ksachukyan  The court orders that all 
persons interested in this matter shall 
appear before this court at the hearing 
indicated below to show cause, if any, 
why the petition for change of name 
should not be granted. 
Notice of Hearing: 
Date: 12/2/2020, Time: 3:00 p.m, Dept: 
72  Room: 
The address of the court is SUPERIOR 
COURT OF CALIFORNIA – COUNTY OF 
LOS ANGELES, 111 North Hill St, Los 
Angeles,CA 90012
A copy of this Order to Show Cause shall 
be published at least once each week 
for four successive weeks prior to the 
date set for hearing on the petition in the 
following newspaper of general circula-
tion, printed in this county: Santa Monica 
Daily Press.

ORDER TO SHOW CAUSE FOR CHANGE 
OF NAME
Case No. 20SMCP00244
Superior Court of California, County of Los 
Angeles
Petition of Jill Ferguson, J. Taylor Ferguson, 
Taylor Ferguson for Change of Name
TO ALL INTERESTED PERSONS:
Petitioner or Attorney: Jill Ferguson, J. 
Taylor Ferguson, Taylor Ferguson for filed 
a petition with this court for a decree of 
changing names as follows Jill Ferguson, 
J. Taylor Ferguson, Taylor Ferguson to 
Taylor  Ferguson  The court orders that 
all persons interested in this matter shall 
appear before this court at the hearing 
indicated below to show cause, if any, why 
the petition for change of name should not 
be granted. 
Notice of Hearing: 
Date: 10/02/\2020, Time: 8:30 a.m, Dept: K, 
Room: A-203
The address of the court is SUPERIOR 
COURT OF CALIFORNIA – COUNTY OF LOS 
ANGELES, 1725 MAIN STREET, SANTA 
MONICA, CA 90401
A copy of this Order to Show Cause shall 
be published at least once each week for 
four successive weeks prior to the date set 
for hearing on the petition in the following 
newspaper of general circulation, printed 
in this county: Santa Monica Daily Press.
Date: 07/24/2020

ORDER TO SHOW CAUSE FOR CHANGE 
OF NAME
Case No. 20SMCP00273
Superior Court of California, County of 
Los Angeles
Petition of Natalie Victoria Oniszt  for 
Change of Name
TO ALL INTERESTED PERSONS:
Petitioner or Attorney: Natalie Victoria 
Oniszt  for filed a petition with this court 
for a decree of changing names as 
follows Natalie Victoria Oniszt  to Natalie 
Victoria Oniszt De Vicenzi   The court 
orders that all persons interested in this 
matter shall appear before this court 
at the hearing indicated below to show 
cause, if any, why the petition for change 
of name should not be granted. 
Notice of Hearing: 
Date: 10/16/2020, Time: 8:30 a.m, Dept: K, 
Room: A-203
The address of the court is SUPERIOR 
COURT OF CALIFORNIA – COUNTY OF LOS 
ANGELES, 1725 MAIN STREET, SANTA 
MONICA, CA 90401
A copy of this Order to Show Cause shall 
be published at least once each week for 
four successive weeks prior to the date 
set for hearing on the petition in the fol-
lowing newspaper of general circulation, 
printed in this county: Santa Monica Daily 
Press.
Date: 08/17/2020

ORDER TO SHOW CAUSE FOR CHANGE 
OF NAME
Case No. 20SMCP00214
Superior Court of California, County of Los 
Angeles
Petition of Tara Michelle Barrett  for 
Change of Name
TO ALL INTERESTED PERSONS:
Petitioner or Attorney: Tara Michelle 
Barrett  for filed a petition with this court 
for a decree of changing names as follows 
Tara Michelle Barrett  to Tara Sieck Carey   
The court orders that all persons interested 
in this matter shall appear before this court 
at the hearing indicated below to show 
cause, if any, why the petition for change 
of name should not be granted. 
Notice of Hearing: 
Date: 09/11/2020, Time: 8:30 a.m, Dept: K, 
Room: A-203
The address of the court is SUPERIOR 
COURT OF CALIFORNIA – COUNTY OF LOS 
ANGELES, 1725 MAIN STREET, SANTA 
MONICA, CA 90401
A copy of this Order to Show Cause shall 
be published at least once each week for 
four successive weeks prior to the date set 
for hearing on the petition in the following 
newspaper of general circulation, printed in 
this county: Santa Monica Daily Press.
Date: 06/19/2020

PALISADES PET-FRIENDLY 1BD/1BA near 
Palisades Village, new Caruso shopping 
center, restaurants, hiking trails, and 
Gelson’s Market. Quiet, Safe, Friendly 50s 
Bldg with Pool, on-site Laundry.  THIRD-
MONTH FREE !  $2800/mo. Call Jeff for 
Details : (310) 573-0150

Suite 840 , Santa Monica, CA 90403.  
The full name of registrant(s) is/are: 
Brian R. Gantwerker, M.D., A Medical 
Corporation 2811 Wilshire Blvd Suite 
840 Santa Monica, CA 90403. This 
Business is being conducted by:  a 
Corporation. The registrant commenced 
to transact business under the fictitious 
business name or names listed on 
(Date)03/2011. /s/: Brian R. Gantwerker, 
M.D.. Brian R. Gantwerker, M.D., A 
Medical Corporation.  This statement 
was filed with the County Clerk of 
LOS ANGELES County on 07/19/2020. 
NOTICE: THIS FICTITIOUS BUSINESS 
NAME STATEMENT EXPIRES FIVE 
YEARS FROM THE DATE IT WAS FILED 
IN THE OFFICE OF THE COUNTY CLERK. 
A NEW FICTITIOUS BUSINESS NAME 
STATEMENT MUST BE FILED PRIOR TO 
THAT DATE. The filing of this statement 
does not of itself authorize the use 
in this state of a fictitious business 
name statement in violation of the 
rights of another under federal, state, 
or common law (see Section 14411et 
seq.,Business and Professions Code). 
SANTA MONICA DAILY PRESS to publish 
08/14/2020, 08/24/2020, 08/31/2020, 
09/07/2020.

FILED IN THE OFFICE OF THE COUNTY 
CLERK. A NEW FICTITIOUS BUSINESS 
NAME STATEMENT MUST BE FILED PRIOR 
TO THAT DATE. The filing of this statement 
does not of itself authorize the use in 
this state of a fictitious business name 
statement in violation of the rights of 
another under federal, state, or common 
law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA 
DAILY PRESS to publish 08/24/2020, 
08/31/2020, 09/07/2020, 09/14/2020.

PLACE 
YOUR CLASSIFIED 

HERE

FICTITIOUS BUSINESS NAME STATEMENT 
FILE NUMBER: 2020127502 ORIGINAL 
FILING This statement was filed with 
the County Clerk of LOS ANGELES on 
08/27/2020 The following person(s) is (are) 
doing business as Dose . 2219 Main St 
Unit 276 , Santa Moncia, CA 90405.  The 
full name of registrant(s) is/are: Nomadic 
Ventures LLC  2219 Main St Unit 276 
Santa Moncia, CA 90405. This Business 
is being conducted by:  a Limited Liability 
Company. The registrant has not yet 
commenced to transact business under 
the fictitious business name or names 
listed above. /s/:Austin Piatt. Nomadic 
Ventures LLC .  This statement was filed 
with the County Clerk of LOS ANGELES 
County on 08/27/2020. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT 
EXPIRES FIVE YEARS FROM THE DATE IT 
WAS FILED IN THE OFFICE OF THE COUNTY 
CLERK. A NEW FICTITIOUS BUSINESS 
NAME STATEMENT MUST BE FILED PRIOR 
TO THAT DATE. The filing of this statement 
does not of itself authorize the use in 
this state of a fictitious business name 
statement in violation of the rights of 
another under federal, state, or common 
law (see Section 14411et seq.,Business and 
Professions Code). SANTA MONICA DAILY 
PRESS to publish 08/31/2020, 09/07/2020, 
09/14/2020, 09/21/2020.

Local News Served
the Way You Like It.

If you need a ride to doctors appt of 
grocery store please call Jerry 
310-391-5657

1000 sqft office for rent for $2000 near 
10/405 Frwy. Free parking 2214 Artemis 
Pl, LA For more info please call Dora 310-
490-8481 

he remembers representing 
Daniels a couple of times in 
recent years.

Most days, Olan can be 
found in the ocean catching 
a wave but thanks to his 
good friend and well-known 
Oklahoma lawyer, Clark 
Brewster, Olan said he found 
himself in California courts 
fighting to void Daniel’s 
agreement with the president.

“We’ve done cases with a 
lot of celebrities in the past,” 
Olan said, stating he won’t 
share names since he’s not 
looking to brag, “but I’ve been 
a part of some big depositions.”

Olan has also consistently 
been recognized for many 
years as one of the top 
Super Lawyers in Southern 
California,” which is a decision 
made by peers to decide who’s 
the best of the best,” he said. 
“But what means the most to 
me is my belief in a higher 
ethical standard.”

Olan said he learned to 
appreciate morality and the 
value of ideals from his father, 
who was a “pioneer” before he 
passed away in 2011. “So even 
though we handle these large 
names from time to time, I like 
to think of us as a community,” 
Olan said. “We know our 
clients and we always provide 
quality representation.”

“I believe in just taking the 
high road and doing the right 
thing,” Olan added, which is 
why the Daniels case was a joy 
to work on.

“It was exciting representing 
Stormy because she has a really 
robust personality and she’s 
a really, really good person,” 
Olan said. “And that’s the thing 
to being a lawyer — there’s 
nothing better than having a 
client that you really believe 
in. And to witness them win a 
case, one that you helped them 
on, that is is probably the best 
feeling in the world.”

Brennon@smdp.com

TRIAL
FROM PAGE 1
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PRICE
REDUCED

East MeetsWest
13122 PsomasWay
Mar Vista, CA 90066

$2,845,000

Michael J Kent Realty
Data - Driven - Decisions

For Private Viewing:
310-293-7041
Michael@michaeljkentrealty.com

Sophisticated elegance was
crafted by fusing Eastern
influences withWestern
comforts in this Kauai
inspired estate.

• Living area boasts warm wide planks
throughout SoCal open plan

• Tall folding doors transition to bluestone patio
fire pit and lush botanical garden

• Gourmet kitchen with all Viking appliances,
custom cabinetry, and quartz countertops

• Amazing smart home: Alexa controlled lighting,
A/V, shades, security, fireplace, fountains...

Living Area: 2,875 sq. ft.
Lot Size: 6,412 SF
MLS #: 20-619894
13122psomasway.com
List Price/SF: $989

DRE 00945783
BBoouurrggeett BBrrooss.. BBuuiillddiinngg MMaatteerriiaallss 
1636 - 11th Street

Santa Monica, CA  90404    

bourgetbros.com  (310) 450-6556

We’re honored to serve the community and grateful 
for the support of our board, donors, families, sta� 
and the entire Santa Monica community.

We asked for your help and you came to the rescue.
 
Santa Monica Boys & Girls Clubs – Serving Our 
Community’s Youth Since 1944.

Sponsored by 

CONTINUING TO SERVE KIDS AND THEIR 
FAMILIES DURING THIS DIFFICULT TIME

Thank you.
You are true heroes to the 

Santa Monica Boys & Girls Clubs kids and families.
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By Dr. Sheila Forman  
Because of COVID-19 and our desire 
to do our part to lessen its spread,  
we have all been stuck at home for 
months. Spring morphed into summer 
with barely a notice.  
   We haven’t been able to enjoy the 
summertime like we wanted to. Picnics 
were limited in size and scope. Hang-
ing out by the ocean with a mask 
wasn’t a day at the beach! Camps were 
held online rather than in a park. And, 
summer vacations were put on hold.  
   Now as the days of summer come to 
an end, we are looking towards fall 
with little hope for fun-filled after-
noons at a baseball game or a tailgate 
party before our favorite team  
hits the field.  
   The #InItTogether could very well 
apply to our moods. Because of the 
stay-at-home orders and other restric-
tions, you may feel down, bored, frus-
trated and irritable from time to time. 
We all do. So, what can we do to keep 
our “had enough of this coronavirus” 
bad moods from ruining our days and 
the days of everyone around us? Here 
are five mood-saving tips that can help.  
1. Catch the thought. Bad moods are 
often provoked by some thought that 
pops into our heads unexpectedly. For 
example, you look at your calendar 
and see that you have yet another 
ZOOM office meeting today. Recognize 

Marcus Feder invites you to his new 30,000 sq. ft. warehouse in Van Nuys. It is three 
times the size of the one he had in Santa Monica. He moved because the property had  
been sold.                              Photo by Max Margolin

the thought, challenge it, and reframe 
it into something more positive. For ex-
ample, at least you have a job! 
2. Take a Time Out. To shift your 
mood, take a break. Hang out in the 
shower and let the warm water wash 
your mood away. Or, simply sit down 
for a moment and breathe! 
3. Gain Perspective. Compare what is 
causing your moodiness to something 
else so you can see how small it really 
is. Sure, it’s a hassle to go to the super-
market in a mask, but think about the 
folks who have to line up at a food 
bank for supplies. 
4. Let the Love In. Remember how 
much you are loved. Let that love fill 
you up. How about setting up Face-
time calls with friends and families, or 
playing word games on ZOOM with 
your neighbors? 
5. Be Grateful. Research on gratitude 
tells us that being grateful can affect 
one’s mood in a positive way. So, the 
next time you are feeling down, find 
three things to be grateful about and 
see if thinking about them improves 
your mood. 
 
Dr. Sheila Forman is a clinical psycholo-
gist in Santa Monica who is available  
online or by phone to help you with  
your “coronavirus blues.” Go to  
www.DrSheilaForman.com.  

Do You Have the Coronavirus Blues?

Do You Recognize 
These Neighborhood 

Celebrities? 
(Answer on Page 4)

By John Lehne 
Growing up during the depression of 
the 1930s was a trying time, but as a  
lad of six years old in 1937, it seemed 
like just another adult problem. 
   So, when our family of three moved 
from the East Coast and landed in 
Santa Monica in 1937, I  thought we 
had traveled to a foreign land. It was 
beautiful and fun, but short on work 
for my dad’s business. 
   My father, John Lehne, Sr., had 
brought his house painting business 
with us to Santa Monica, hoping things 
would be better here in California. In 

Here’s John F. Lehne, Sr. with his last 
painting truck in the 1960s.

some ways, it was. Despite economic 
troubles, people were still painting 
their homes, and somehow  
we survived. 
   Then came WWII, and how life 
changed. Paint was hard to come by, 
and people were not as interested as 
much in home improvement. So, my 
dad took whatever job was available to 
make a living for me and mom. 
   Peace finally came, the war ended, 
and the world, including Santa Monica, 
started spending again, and dad’s first 
painting jobs started to come in. 
   Thankfully, it hasn’t stopped for the 
last 83 years. That’s right, you read that 
right, we are still very much in the 
painting business.  After having taken 
over the business from my dad (and 
now 89 years young!), I am retired and 
watching my son run the company. 
   Our son Steve is now in charge of 
Lehne & Son Painting Contractors.  
That’s three generations in the U.S.  
of Lehnes managing the business. The 
actual ‘first generation’ was my grand-
father Gustav Lehne (my dad’s father) 
who started the business in Northern 
Germany back in the early 1900s. 
   Total score of generations in the busi-
ness: Gustav, John Sr., John Jr., Steve, 
and now (hold on to your hats), Steve’s 
son Kaden. He is in his last year at  

The Santa Monica Public Library’s new 
contactless checkout/pickup service 
began last month at the Main Library, 
601 Santa Monica Blvd. To participate, 
start by requesting items (including 
books, DVDs, audiobooks, and music 
CDs) through the Library’s catalog at 
smpl.org, or over the phone by calling 
310-458-8600, Monday through Friday, 
10 a.m. to 4 p.m.  
   Patrons with items currently on  
hold will be notified of availability for 
pickup. You will receive an email, text, 
or voicemail when your items are 
ready for pickup.  
   Then, schedule an appointment on-
line, or call us at 310-458-8600. Pickup 
appointments are available Monday 

through Friday, 11 a.m. to 3 p.m. More 
details on this new service are available 
at smpl.org/curbside. 
   Book returns at all five Santa Monica 

Santa Monica Public Library  
Launches New Curbside Service

Local Painting Business 
Marking Its 83rd Year 

Feder’s Distributors Expand  
Warehouse Space and Staff

Celebrating 53 years in business, 
Feder’s Distributors has increased their 
warehouse space, staff, and delivery 
service. Originally working with land-
lords who purchased and replaced ap-
pliances in their buildings, Feder’s also 
works with management companies, 
individual home owners as well as 
multi-family home builders.  
   “I love having the children and 
grandchildren of our original cus-
tomers come in to buy appliances  
from us,” Marcus smiles. 
   Feders delivers appliances all the 

way from Oxnard to Long Beach and 
also to downtown L.A. 
   They carry all major brands such as 
Whirlpool, LG, Samsung, and Bosch. 
New appliances often feature home  
automation. For example, you will be 
able to start your oven or microwave 
from your smart phone.  
   Marcus is pleased to have added two 
new salespeople and another book-
keeper, plus three new trucks and 
a van. 
   To reach Feder’s, call 310-450-8585  
or 818-769-8000.

(Continued on Page 4)

Saluting Longtime Family-Owned Businesses
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only to the new owner when a prop-
erty is sold, but also to property  
received as a gift or inheritance. There 
are limited exceptions, including a 
transfer between spouses such as in  
the event of divorce, or from a de-
ceased spouse to a surviving spouse. 
An important exception in Estate  
Planning is the exclusion from prop-
erty tax reassessment for transfers be-
tween a parent and child, known as the 
"Parent-Child Exclusion." 
   With the Parent-Child Exclusion, a 

By Lisa C. Alexander, 
      Esq 
Planning to preserve 
low property taxes  
can be an important 
aspect of Estate Plan-
ning. Proposition 19 
on the ballot this  

November would significantly impact 
property tax planning. 
   Under California law, property taxes 
are reassessed whenever there is a 
change in ownership. This applies not 
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Property Taxes on the Ballot
   Planning Ahead

their nest eggs. Many investors sold 
down their stock funds in favor of 
bond funds and cash during the 
2008/2009 financial crisis. Unfortu-
nately, some of these investors missed 
out on the subsequent rallies that even-
tually took place and helped propel 
stocks to new highs.  
   While it is tempting to move to the 
sidelines during times of market stress, 
investors may want to avoid over-allo-
cating to cash and avoid locking in  
investment losses that they would not 
otherwise incorporate into their regular 
portfolio management activity. Impor-
tantly, if people maintain a well- 
diversified investment mix and own 
high-quality stocks and bonds, you 
should be able to stomach near-term  
investment losses and ride out the 
eventual market cycles that come and 
go with time.  
• Anchoring: Anchoring implies that 
investors tend to rely too heavily on 
specific information or lean on recent 
circumstances to make decisions. Our 
minds can "anchor" to information, and 
it's used as a reference point moving 
forward, regardless of relevancy. For 
example, investors may hang on to 
poor investments by waiting for them 

to break even at the price at which it 
was purchased. If you’re trying to de-
cide whether to sell or hold a stock, are 
you basing your decision on what you 
know about the company and the state 
of the market, or are you basing your 
target price on the purchase price or 
other measures that may be less rele-
vant to the stock’s future course? 
   To help combat such biases, it’s im-
portant that investors accept that mar-
ket circumstances routinely change, 
and sometimes suddenly. Therefore, 
your outlook may need to change ac-
cordingly. Investors can adjust to new  
market developments by seeking  
objective information, leaning on a  
financial advisor for sound advice,  
and setting realistic assumptions for 
potential returns. 
• Pattern-seeking behavior: Pattern-
seeking behavior describes our brain's 
desire to seek out ways to compart-
mentalize the flow of information and 
find patterns that help us make sense 
of the world quickly. Since our brain is 
hardwired to do this, investors can 
mistakenly believe they see patterns in 
market trends that prove false. Since 
the future can be unpredictable at 
times, and patterns are not always 

parent can transfer his/her home (by 
sale, gift, or inheritance) to a child 
without the property being reassessed. 
The child will continue to pay the same 
presumably low property taxes as the 
parent was paying. Preserving these 
low property taxes may make the dif-
ference between the child's ability to  
afford keeping the family home or hav-
ing to sell it. In addition to the home, 
the Parent-Child Exclusion applies to 
the transfer of other real property of  
up to $1,000,000 of assessed value. 
Note this is assessed value, not market 
value. You can find a property's as-
sessed value by looking at the most  
recent property tax bill. 
   If Proposition 19 passes, the transfer 
of any real property other than the 
home would no longer be excluded. 
And, the Parent-Child Exclusion for 
transfer of the home would be capped 
at $1,000,000 market value and require 
that the child make the home his/her 
principal residence, i.e., the property 
could not be held as a rental or  
second home. 
   Whether or not Proposition 19 be-
comes law, the Parent-Child Exclusion 
gets complicated in case of inheritance 
when there are multiple children, one 
child wants to receive a particular 
property, and there are not enough 
other assets of the parent's estate to 
make equal distributions to the other 
children. Anyone in this situation 
should get proper legal advice. 
 
Lisa C. Alexander, Esq. can be reached 
at 310-656-4310. 

             By Carolyn Hemann, 
                   CFP   

It’s important to 
              maintain a level 

head in times of 
market turbulence. 

But, that is often easier said than done, 
especially in the heat of market vola- 
tility. Even with the best intentions, in-
vestors can be challenged by their own 
bias and emotions when it comes to 
making investment decisions.  
   Emotional investing may be ampli-
fied during periods of market stress. 
But, by understanding your emotions 
and biases, you can better avoid com-
mon pitfalls and keep yourself on track 
with your investment goals. Common 
investment biases fall into four major 
categories: Overconfidence, Aversion  
to Loss, Anchoring, and Pattern-seek-
ing Behavior. 
• Overconfidence: Overconfidence  
implies that investors tend to overesti-
mate their ability to generate a return 
and underestimate the risk associated 
with a particular investment. For exam-
ple, imagine you are an investor who 
has recently had success picking  
winning shares. You may conclude that 
the success is due solely to your invest-

 Don’t Let Emotional Investing Cloud Your Decisions 
ment skill. That may be the case, but 
it's also possible the results were due to 
market forces outside of your control. 
The problem is that in either case, re-
cent success may encourage you to take 
greater risks. While this could lead to 
greater profits, it's just as likely to re-
sult in greater losses.   
   Herding mentality, which is the ten-
dency for investors to follow and copy 
what other investors are doing, also 
tends to distort near-term risks in up 
markets. Thus, investors can mistak-
enly discount the volatility and chance 
for loss as they seek to chase higher re-
turns. Investors are best served by fol-
lowing objective information and 
building in an expectation that stocks 
do not move in a straight line.  
• Aversion to loss: Aversion to loss is 
innate. It is said that one feels the pain 
of a loss twice as strongly as the joy  
of a gain. In an attempt to minimize the 
pain associated with an investment 
loss, investors may be more prone to 
take action that can lead to the derail-
ment of their long-term investment 
success. In market drawdowns, in-
vestors can be quick to react, selling 
stocks, and over-allocating to bonds or 
cash to avoid further losses and protect 

(Continued on Page 4)

One Heart -  
One Love

Dear Sunshine:  
I’m so annoyed. I see friends and fam-
ily out there having parties and going 
to the beach like this virus does not 
exist. How are we ever going to live a 
normal life if people are not following 
the rules? I get tired of being bored in 
the house, too, but I don't want to die. 
How do we get more people to take 
this pandemic seriously? 
Sincerely, 
Had Enough 
 
Dear Had Enough, 
Millions of people feel the way you do. 
Unfortunately, they will not take it seri-
ous until something affects them di-
rectly. You have to make sure you are 
accountable for yourself, and that's it.       
                              (Continued on Page 3) 
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Passing Through the Pico Neighborhood

Our Chef Jahrid Longsworth, a resi-
dent of the Pico neighborhood and a 
middle school student, has been visit-
ing his brother who lives in the South 
this summer. He saw cornbread served 
everywhere, but he couldn’t try it. So 
he created his dairy-free loaf. 

Dairy-Free Living  
with Chef Jahrid 

  Teen Scene

By Julia Abbott 
Recently, I’ve lost someone very close 
to me. Especially now, more and more 
people are dealing with loss. It can be 
hard to find light in these dark times, 
where every week seems to bring more 
bad news.  
   However, the person I lost was a true 
proponent of choosing happiness. She 
had an incredibly difficult life, for rea-
sons outside her control. But, she was 
always happy. No matter what life 
threw at her, she was a person filled 
with happiness so strong, it overflowed 
into those around her.  
   Objectively, she should have been 
upset at the hand she had been dealt. 
But, she never was. She found happi-
ness in the squirrels outside her win-
dow, swimming in the lake, and the 
people she loved. She chose to be 
happy, even when the world tried to 
force her to wallow in grief.  
   She taught me that at the end of the 
day, happiness isn’t objective. There is 
no amount of money, no position in life 
that gives true, objective happiness. 
Nothing will make you happy until 
you choose to be happy.  
   Happiness is a choice that we make 
everyday, not a result. I loved the per-
son I lost, I truly did. She was happy, 
even when life threw its worst at her. 
All my memories of her have her  

Remembering Someone So Special

Dairy-free Cornbread 
Ingredients 
1-1/4 cups all purpose flour 
1 cup yellow corn meal 
2/3 cup granulated sugar 
1 tsp. salt 
1 Tbsp. baking powder 
1-1/4 cup unsweetened  
  almond milk 
1/3 cup canola oil 
Instructions 
   Preheat the oven to 400 degrees F  
and lightly grease an 8” x 8” pan, or  
a 9” round cake pan. 
   In a large bowl, combine the flour, 
cornmeal, sugar, salt, and baking pow-
der and stir. 
   Now, pour in the almond milk and 
canola oil. Stir until well combined.    
   Pour batter into the prepared pan. 
Bake for 20-25 minutes, until a tooth-
pick inserted into the center comes  
out clean. 

Jahrid is pouring the cornbread batter into 
the baking pan, .

Jahrid is shown with his piping hot 
cornbread. He said it was so good, he ate  
almost the whole loaf.

sages each day, including a lot of spam, 
and may miss seeing your message, 
and to increase the chances that your 
message will be read, include your 
name and/or organization in the  
subject line. 
   Other good email practices:  Your 
writing sends an impression of you. 
Sloppy writing creates a poor impres-
sion. You are not there when the mes-
sage is read to dress well, to put on 
makeup, to smile, to shake hands, or  
to otherwise neutralize a poor impres-
sion that your writing might create.  
   Re-read your message before hitting 
the ‘Send’ button. Did you forget to in-
clude something you wanted to say?  
Were you verbose – can your message 
be said more efficiently? Did you use 
spell check?  Every email client has it.     
   Most of the time, a misspelled word 
or incorrect punctuation mark is noted 
by a squiggly line below a possible 
word or phrase error. All one has to  
do is to click on it with the curser using 
the mouse key on the right side of the 
mouse. If you are using a laptop with  
a built in mouse pad, there will be a 
key or button for one to do this. A  
pop-up window with options for po-
tential correction, or no correction,  
will be provided. 
   I hope that this information  
helps your email messages create  
better impressions. 
 
Mark is a Los Angeles Computer Society 
Board Member. The August 11-7:30 p.m. 
Zoom general meeting presentation, open 
to visitors, is best seen on Smartphone 
Apps.  For Zoom info, call 310-398-0366. 
 

 By Mark Presky 
  I was going to con- 
  tinue my series of    
  columns on Selling  
  Online, but a num- 
  ber of requests/sit- 
  uations have per- 
  suaded me to write 

this column about email practices. I do 
plan to continue writing about Selling 
Online in my next column. 
   Subject Lines:  People often reply, 
over and over, to a former message 
rather than starting a new message 
with a new subject line.  
   This can be frustrating for the recipi-
ent (and perhaps the sender) who may 
wish to later reference, or find a certain 
message among many that have the 
same subject line. It takes little effort to 
start a new composition window.  
   If the recipient’s address isn’t in the 
sender’s Contact file, it is generally 
easy to add it to your Contacts file  
for future use.  
   Unfortunately, each email client 
(e.g. Gmail, Hotmail, Yahoo, etc.)  
is different, so one may have to search 
for the correct method to import a new 
address from an existing email mes-
sage, or look it up via Google.com.  
   Once learned, write the method 
down for importing addresses for fu-
ture reference, unless one has a good 
memory. In fact, a great idea might be 
to create a new document to include 
methods for doing computer-related 
tasks like this. 
   While we’re on the subject of subject 
lines, here’s another suggestion:  
To help the recipient, who probably  
receives “mountains” of email mes-

Tips on E-mail Etiquette

smiling from ear to ear, no matter what 
the occasion. She will always be my in-
spiration to choose happiness. Perhaps 
yours will come in the Autumn leaves, 
the bright blue sky, or someone you 
love. Wherever you can, choose happi-
ness and let that happiness spread into 
the world around you. I believe in you! 
 
Julia is a local high school student. 
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 Local Family-Owned Painting Business     
 (Continued from Page 1)

Arizona State University, and is also 
working summers at the office and in 
the field. When I asked him what he 
wanted to do after college he said, 
“Grandpa, I’m going into business 
with dad (Steve).” Kaden will be 
our fifth generation of Lehne & Son 
Painting Contractors.  
   The majority of our employees have 
been with us an average of 20 years.  
Our superintendent, Luis, has been 
with us 37 years. He is now in charge 
of estimating and the daily running of  
the operation. 
   When I first came full time with my 

John Lehne Sr., John Lehne, Jr., and Steve 
Lehne, who now runs the business.

dad in 1960, he told me to always treat 
your employees like family – it results 
in loyalty, production, and quality.  
And it’s still that way today. So, if we 
can ever be of help with your painting 
needs, please call us at 310-280-0597. 
Left, John H. Lehne, John F. Lehne, and 
their crew at a job site in Marina Del Rey 
(1970s).

Connect with  
the Community  
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 One Heart - One Love 
 (Continued from Page 2)

You will drive yourself completely 
crazy worrying about what you can't 
control. Keep protecting yourself and 
stay away from the people who aren't. 
Keep me posted, 
Sunshine 
 
Send your relationship questions to 
Sunshine at sbanister598@gmail. 
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 The Call of the Watermelon

Answer to  
Neighborhood 

Celebrities 
(Continued from Page 1)

RoseMary Regalbuto, an active member  
of the Rotary Club of Santa Monica and 
J. Kingsley Fife, an active member of the 
Santa Monica Lions Club, met at a joint 
club meeting years ago. RoseMary was 
director of Meals on Wheels West 
for almost 28 years. Kingsley is also active 
in the Santa Monica Y’s Service Club.

ket felt even though my father always 
placed a very small fruit in it. My older 
sister and I took turns in carrying it. 
My younger sister often helped as  
well. We often struggled to get it  
home while our father walked proudly 
ahead of us with a giant melon on one 
shoulder, and his other arm holding a 
big basket full of oddly shaped little 
ones. We couldn't wait to sink our teeth 
into a slice of sweet, juicy heaven that 
made our long, sweaty summer so  
fun and exciting. 
   In those days, there were a wide vari-
ety of watermelons, some long and 
lanky, and others oval or round. They 
came in all sizes, as well, with some as 
big as an iron wok and others so small 
it was as if two rice bowls had  been 
fused together. The inside of a melon 
would always remain a mystery until it 
was opened, ranging from a deep red 
to a soft pink to a bright yellow. Once 
we were awed to discover a half-yel-
low and half-pink miracle. 
   As a child, opening a melon meant 
discovering all the secrets it held 
within its rind, from its color to its 

trigger some of the sweetest memories 
of my childhood. Life was hard in the 
1960s in Shanghai, China. My parents 
often didn't have enough to provide us 
four little girls with three meals a day, 
let alone buy us treats. But, when sum-
mer arrived, we could always count on 
cheap, plentiful watermelons to bring 
us a lot of pleasure and excitement.     
   It felt like a celebration every time 
when a rusty old truck unloaded a 
mountain of watermelons at a desig-
nated street corner in our neighbor-
hood. A man rang his bell as loudly 
as he could as he raced with his bicycle 
through our lane, yelling: "Xi Gua!  
Xi Gua!" Residents soon poured out  
of every door toward that green  
mountain, eager to get the first and 
best of them. 
   My parents often brought us kids 
along with some bamboo baskets to 
haul our loot home. We skipped hap-
pily alongside other giggling children 
and their chatty parents, stood pa-
tiently in a long line, and waited for 
our turn to pick out our family's share. 
    I still remember how heavy my bas-

  By Qin Sun Stubis 
  When I go grocery    
  shopping every  
  summer, I always  
  gravitate toward the  
  giant bins full of  
  those green, basket- 
  ball-sized fruits  

Americans call watermelons. To me, 
this particular example of nature's 
bounty reflects what summer is  
all about. 
   Through years of practice, I've 
learned how to quickly pick out what  
I deem to be "the best in the bin." First, 
I search for the one with darker and 
straighter lines on the rind and then 
check the freshness of the stems before 
I set my eyes on a potential winner. 
With the knuckles of my index and 
middle fingers, I give it the sound test.  
If I hear a distinctive, hollow "pop, 
pop," I know that I've found my  
prize. It will then be placed in my  
shopping cart. 
   To many of my readers, watermelon 
may be an ordinary summer fruit. But 
to me, it has the extraordinary ability to 

  Reflections From The East

 Santa Monica  
 Public Library  
 (Continued from Page 1)

taste. Watermelons were not always 
sugary-sweet like they are now. They 
all had a varied degree of sweetness 
and sourness, which could only be  
discovered once they were cracked 
open and tasted. Because of their  
mystery and variety, I was obsessed  
with my watermelons. 
   So many years have now passed. And 
yet the watermelon still holds that 
magic power over me, luring me down 
the memory lane every time I taste it, 
retrieving those idyllic moments that 
happened so long ago, and which 
would otherwise have been lost in  
the passing of time. Bite into one  
and see what I mean. 
   You can always reach me at  
qstubis@gmail.com 
   
Qin is a longtime columnist of ours  
who lives in Bethesda, MD.

 Don’t Let Emotional Investing 
 (Continued from Page 2)

present, investors may want to  
incorporate the following: 
• Establish realistic expectations for 
your portfolio, both from a return and 
risk perspective. 
• Expect markets to move in unpre-
dictable ways, particularly during peri-
ods of market stress. 
• While the near-term is unpredictable, 
generally, stocks move up and to the 
right over the long-term. 
• Society is aging, and growth is 
slower. That means the patterns of the 
past may be harder to apply to the fu-
ture, or possibly, not relevant. 
   Truly understanding your risk toler-
ance and your threshold for loss can 
go a long way in helping you main- 
tain a level head during times of  
market stress. 
   If you suspect your personal invest-
ing bias and emotions are interfering 
with your investment decisions, defer 
to the experts. Ask a financial profes-
sional to conduct an objective review of 
your portfolio, with an eye to perform-

ance and your financial goals. Together, 
you can look for opportunities to grow 
your investments through disciplined 
investing strategies.  
 
Carolyn Hemann, CFP, is a Private Wealth 
Advisor with Hemann, Preator & Associ-
ates, a private wealth advisory practice of 
Ameriprise Financial Service, Inc. in West 
Los Angeles. She specializes in fee-based 
 financial planning and asset management 
strategies and has been in practice for over 
30 years. She can be reached at 310- 

 

Public Library locations are open 24/7 
for item returns. All returned materials 
are quarantined for a minimum of 72 
hours before being reassigned, as rec-
ommended by health officials. Please 
check your Library account for item  
due dates. 
   Depending on the date of return, and 
the location’s hours of operation, it 
may take a few days for the Library  
account to reflect the return. No fines 
will be assessed during this period. 
   The re-opening of the book returns 
and launch of curbside pickup service 
represent the beginning of a phased 
approach to providing Library services 
to support the health and safety of our 
community. No book donations will be 
accepted at this time. 
   Call 310-458-8600 to speak to a librar-
ian, or email reference@smgov.net.  

Happy August Birthdays  
Tammy Ito, James Casalor, Susan  

DeRemer, Suzan Allbritton,  
Roger Davis, Charley Follette, LaVonne  

Lawson, Tod Lipka, Myles Pritchard,  
Freya Rainsford, James Reidy, 
 Jim Rushton, Rebekah Gould,  
Eddy Guerboian, Robert Segal,  

Ruth Schick, Jay Smith,  
Mariko Nakagiri, Eric Dobkin, 

Tish Tisherman, Pat Potter, 
Kathryn Boule, and Robert Trimborn. 
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VENICE  |  MARINA DEL REY  |  WEST LA  

CENTURY CITY  |  SANTA MONICA  

CULVER CITY  | BELAIRE  | MAR VISTA  

BEVERLY HILLS  |  BRENTWOOD 

MALIBU        |  PACIFIC PALISADESNow 
Delivering!

Now 
Delivering!

                            

ErbaDelivered.com
STAY SAFE - ORDER ONLINE:

Thank you to all 1st Responders, Medical 
Personnel & Essential Service Providers 

OBSERVING ALL CDC CONTROLS

FR
EE

 DELIVERY

NO MINIMUM
S

ERBAMARKETS.COM ERBAMARKETS | P. 310.207.1900

 C10-0000383-LIC

9:00 am - 9:00 pm
FREE Delivery no minimums

8:30 am - 9:30 pm 
Curbside Pickup & In Store

12320 WEST PICO BLVD


