
BY JOHN F. MULLER
Special to the Daily Press

COLORADO AVENUE —
With the addition of one of Santa
Monica’s largest office complex-
es, a national corporation has
established a hold on nearly a fifth
of the city’s commercial space.

Equity Office Property Trust
(EOP) and a joint venture partner
acquired the Colorado Center last
month for $443.6 million from
Tishman Speyer Properties, Inc.
EOP paid $228.6 million for about
half of the 1.1 million-square-foot
center, and will manage and lease
the office space in the six-building
center, which is currently about 80
percent occupied.  

EOP, the nation’s largest office
building owner and manager, owns
more than 700 properties, compris-
ing 124 million square feet of

office space in the country’s major
metropolitan markets. The
Chicago-based company owns
about 2.7 million of the 13.7 mil-
lion square feet of office space in
Santa Monica, according to CoStar
Group, Inc., which compiles real
estate market data from around the
country. Most of the properties
EOP owns are along Ocean and
Colorado avenues and Broadway. 

Company officials said Santa
Monica’s location and demograph-
ics had drawn EOP to the city.

“We know the market, we like
the market, and we like the
dynamics of the market,” said
Frank Campbell, EOP’s vice pres-
ident of leasing in Los Angeles.
“You have the combination of the
entertainment, technology and
financial sectors all interested in
locating there. Their executives

live in the surrounding areas —
the Palisades, Malibu, West LA,
Santa Monica. And a well educat-
ed labor pool surrounds the pro-
ject.” 

Campbell said the company’s
decision to increase its holdings in
Santa Monica was aimed to better
serve EOP’s customers — not to
try to corner the market. He said
EOP’s corporate strategy — to
acquire core, critical masses of
buildings in target areas — was

designed to allow the company to
build long-term relationships with
its clients. With large holdings in
certain areas, EOP can offer its
tenants the flexibility to easily
switch offices as their needs
change.

The Colorado Center, which
was previously called the MGM
Plaza, includes company offices
for HBO, Viacom and CBS.
Campbell noted that not many

BY GENEVA WHITMARSH
Daily Press Staff Writer

Santa Monica voters will be
asked to weigh in on numerous
measures on the Nov. 2 ballot,
including a county-wide sales tax
hike that would bring in more than
$4 million for the city’s law
enforcement agencies.

Los Angeles County Sheriff
Lee Baca’s tax proposal asks vot-
ers to decide whether the county
sales tax should be raised by .5
percent to fund local police and
fire departments, jails, prosecutors
and other agencies. If passed, the
sales tax would rise from 8.25 per-
cent to 8.75 percent, an increase of
about $91 a year for the average
family.

The proposition — Measure A

on the ballot — would net an esti-
mated $560 million, with funds
distributed to various cities within
the county. Approximately $4.2
million has been earmarked for
law enforcement in Santa Monica,
said Steve Whitmore, Baca’s
spokesperson.

“We’re very hopeful it will go
through, not only for Santa
Monica, but for the county,” said
Santa Monica Police Lt. Frank
Fabrega. “It’s too early to say
where the money would go, but we
can always use money for equip-
ment and to add technology to the
organization.”

Of the remaining money,
approximately $50 million will go
toward jails, $20 million to hiring
prosecutors, $14 million for other
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Twelve years ago, Hurricane Andrew
smashed into Florida, causing record
damage; 55 deaths in Florida,
Louisiana and the Bahamas were
blamed on the storm. 
■ In A.D. 79, long-dormant Mount
Vesuvius erupted, burying the Roman
cities of Pompeii and Herculaneum in
volcanic ash. An estimated 20,000
people died. 
■ In 1572, the slaughter of French
Protestants at the hands of Catholics
began in Paris. 
■ In 1814, British forces invaded
Washington D.C., setting fire to the
Capitol and the White House. 

In January, Fort Worth, Texas, murder
defendant Robert William Greer Jr.
agreed to plead guilty to a 1988 killing
provided that the judge kept him in the
local jail for two more weeks before
sending him to the penitentiary — so
that he could be assured of seeing the
Super Bowl on TV. (Greer thought TV
privileges in prison were less certain.)
Greer was excited about the prospects
that his favorite team, the Minnesota
Vikings, would go all the way. Two days
after his guilty plea, the Atlanta Falcons
beat the Vikings to knock them out of
the playoffs, but the guilty plea stood. 
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“If you want to be thought a liar,
always tell the truth.”

– LOGAN PEARSALL SMITH
AMERICAN ESSAYIST (1865-1946)

NEWS OF THE WEIRD
B Y  C H U C K  S H E P A R D

THOUGHT OF THE DAY

TODAY IN HISTORY

FANTASY 5
5  18  28  34  36

DAILY 3
Daytime: 6 2 3
Evening: 1 1 5

DAILY DERBY
1st: 03 Hot Shot
2nd: 10 Solid Gold
3rd: 11 Money Bags
RACE TIME: 1:41.66

DAILY LOTTERY

www.santamonicamusic.com

Back-to-School
Instrument

RENTALS & SUPPLIES
(310) 453-1928

1901 Santa Monica Blvd. in Santa Monica

2444 Wilshire Blvd. Suite 102

Santa Monica, CA 90403

GABY SCHKUD

The name you can depend on!

Serving sellers and buyers

on the Westside.

(310) 586-0308

Open 24 Hours

1433 Wilshire Blvd at 15th St
310-394-1131

GOING TO THE BEACH OR THE BOWL

Call IZZY’S and your order
will be waiting for you

Waste not, want not

Carolyn Sackariason/Daily Press
An employee of the Santa Monica Recycling Center on
Monday pats one of many giant bundles of recyclable papers
into shape. 

The SM voter’s guide
to the Nov. 2 ballot

MGM Plaza sold for hundreds of millions
National real estate company increases its presence in SM

“I don’t envision seeing another
Water Garden or Colorado space coming up

in the near future considering the city’s
policies on development. ”

– RICK GOLD
Senior executive vice president

NAI Capital Commercial

See MGM, page 5

See BALLOT, page 6

By The Associated Press

MALIBU — Authorities on
Monday identified one of three peo-
ple killed when two single-engine
planes collided off the beach.

Jenifer Williamson, 37, and a

56-year-old man were in one
plane, and a 48-year-old man was
in the other, said David Campbell,
spokesman for the Los Angeles
County coroner’s office.

They were awaiting autopsies.

Authorities say a Thorp-18
based in Torrance and carrying
two people and a Citabria 7ECA,
which was kept in Santa Paula,
collided about 5:30 p.m. Sunday
roughly 100 yards off El Matador

State Beach.
Both are single-engine kit

planes.
The National Transportation

Safety Board was investigating the
cause of the crash.

Three killed in midair plane collision off Malibu
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HOROSCOPE

LIBRA (Sept. 23-Oct. 22) 
★★★★ Mercury moves into a position in

which it draws what you want. Friends want to
help you. You meet new people who could be
instrumental to your life’s path. Just talk and reach
out. Talk away. Tonight: Get together with your
pals.

SCORPIO (Oct. 23-Nov. 21) 
★★★ Your public appeal seems to become

much more positive. As a result, others go along
with your ideas, especially those involving money
and career. Someone might even propose to you,
as you are so desirable right now. Tonight: Treat
someone to a good time.

SAGITTARIUS (Nov. 22-Dec. 21) 
★★★★★ You are all smiles. You feel that

you can accomplish a lot. Emphasize communica-
tion with a loved one at a distance or plan a mini-
vacation in the next few weeks. You feel over-
whelmed with responsibility, but you will see the
end results very soon, if you haven’t already.
Tonight: Just ask.

CAPRICORN (Dec. 22-Jan. 19) 
★★★ A partner or associate feels unusual-

ly generous and caring. Don’t say “no” to his or her
offer! Open up and express more vulnerability with
a key person in your life. Share some of your many
dreams. Tonight: Be mysterious. You don’t have to
tell everyone.

AQUARIUS (Jan. 20-Feb. 18) 
★★★★★ Others seem unusually attrac-

tive, whether they are new to your life or not.
Develop even more sensitivity toward others. You
find that you work well with a group and realize
much more of what you want. Tonight: Where the
crowds are.

PISCES (Feb. 19-March 20) 
★★★ Keep your public image up. You find

it much easier to be diplomatic and resourceful in
the next few weeks. You see results, perhaps as
soon as tonight. Be willing to be more nurturing to
a co-worker. Tonight: Work late. Dinner out.

JACQUELINE BIGAR’S STARS The stars show the kind of day you’ll have:

★★★★★-Dynamic   ★★★★-Positive   ★★★-Average   ★★-So-so   ★-Difficult

Curl up at home, Taurus

ARIES (March 21-April 19) 
★★★★★ You get a whole different

impression of a work-related matter today. Facts
help, and you feel energized. In the next few
weeks, your creativity will be enhanced. Make it
your business to find solutions. Tonight: Forget
that it’s Tuesday. Enjoy.

TAURUS (April 20-May 20) 
★★★★ You are surrounded by affection

and caring — be it at work or in your personal
life. Be sure not to lead on someone you care
about only as a friend. His or her feelings are
more important than whimsy. Deal with people
individually. Tonight: Curl up at home with a
favorite pet or loved one.

GEMINI (May 21-June 20) 
★★★★★ You are graced by more effec-

tive communicating. Others bathe in the warmth
expressed in your words. Be careful, as you might
throw a party at home to a roommate’s or part-
ner’s dismay. You enjoy yourself much more than
you have in a while. Tonight: Wherever you are,
the party is.

CANCER (June 21-July 22) 
★★★ You might want to spend some

money on yourself, whether it is to spruce up your
looks or give yourself a present. Get ready for
more shopping. You feel like you need a change
in your daily life. Tonight: Buy a plant on the way
home.

LEO (July 23-Aug. 22) 
★★★★★ Mercury moves into your sign,

adding to your expressiveness. You get a positive
response just walking into a room. Be more aware
of your intellect and magnetism, and use it to zero
in on what you want. Your libido energies run
high. Tonight: Take a midweek break.

VIRGO (Aug. 23-Sept. 22) 
★★★ Use care when meeting new people

in the next few weeks. Others might not be all that
they appear to be at first. Also, your feelings could
be more sensitive in general. Let loose and enjoy
your home and personal life more. Tonight: Your
home is your castle.
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The Spirit of Old World

Mexico Comes to the Westside

12217 Wilshire Blvd in Los Angeles Tel: (310) 820-2540

Join us for a lively and
sophisticated mexican

dining experience.

“Best Mexican food”
– Angelino Magazine

2003

“Best Ethnic food”
-Bon Appétit

2003

Yucatan style lobster artichoke and mushroom 
mousse crépe served with a spicy papaya sauce

CREPA DE LANGOSTA YUCATECA

B R E A K F A S T  ■ L U N C H  ■ D I N N E R
Open from 7:30am - 9pm ■ Closed Sundays & Holidays

1701 Ocean Park Blvd. in Santa Monica  ■ 310-450-7546

A Great Spot for Lunch

Sunset Grill

Come in and taste our:
FAMOUS COMBO SALAD

served on a bed of mixed greens 
and your choice of:

Duck Pate ❂ Penne Pesto w/ Crab
Chicken Curry and much more!

&
HOT & COLD 
SANDWICHES

PASTAS FROM 
ALFREDO TO ZITI

M e d i t e r r a n e a n  w i t h  a  T w i s t

All your delivery needs:  11AM 2:30PM  4PM 9:00PM Everyday

Five generations of family jewelers

331 Wilshire Blvd. Santa Monica 310.451.1349

www.readersjewelers.com

Custom Design • In House Manufacturing

Serving the Community of Santa Monica for Five Generations

Specializing in Platinum, Gold and Engagement Jewelry.

Gregory

Edward

Avedis
Eddie

Avo

LET’S GET ACQUAINTED!
Buy one sandwich, salad, or entree

and get a second item of equal value or
less for 50% off. Offer valid for first
time customers only. Offer applies to

take out orders only.
Offer expires September 30, 2004. Offer valid only upon presentation of this ad. 

BREAKFAST • LUNCH • TAKE OUT

313 Wilshire Blvd. Santa Monica • California

Hours: M-F 8-5  Sat 10-5

310-656-0012

★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★



SURF CENTER santa monica

bCore Surf/Lifestyle Shop bbCore Surf/Lifestyle Shop b
1451 THIRD STREET PROMENADE
IN SANTA MONICA • 310.656.CURL

LOCAL

SURF REPORT
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The Surf Report is sponsored by:

SATURDAY 6:45 1.6 8:24 1.5 12:54 4.0 1:27 5.1

SUNDAY 7:18 2.1 10:03 1.2 2:13 3.4 2:19 5.2

MONDAY 8:06 2.7 11:38 0.7 4:31 3.0 3:28 5.4

TUESDAY 9:46 3.0 N/A N/A 6:52 3.2 4:48 5.6

WEDNESDAY 12:47 0.0 11:35 3.0 7:51 3.7 6:02 6.0

THURSDAY 1:40 -0.5 12:49 2.7 8:28 4.0 7:03 6.5

FRIDAY 2:24 -0.9 1:46 2.3 9:01 4.4 7:56 6.8

LOW TIDES HIGH TIDES
Morning Height Evening Height Morning Height Evening Height

Tuesday will see a small SW swell mix with a touch of NW
wind swell. Santa Barbara spots are mainly knee high and below.
Ventura breaks see knee-high waves, with some waist-high sets
at best combo breaks. Look for building surf on Wednesday as
both a new NW ground swell and SE tropical swell fill in through
the afternoon. Morning winds will be generally light over the next
couple of days, with building W to WNW wind in the 8-12 knot+
range for the afternoons. 

Write us at wood@smdp.com and tell us what the surf is doing today
at your local break.

Today the
water Is:

68°

Election time is drawing near. That
means now, more than ever, it is impor-
tant for citizens to let their elected offi-
cials and those running for office know
exactly what is on their minds.

It’s your chance to sound off, Santa
Monica.

So this week, Q-line wants to know,
“What’s bugging you? What issues

need to be brought to the table during
this election season and what do you
have to say about them?”

Call (310) 285-8106 before Friday at
5 p.m. and we’ll print your response in
the weekend edition. Please limit your
comments to a minute or less. It might
help to think first about the wording of
your response.

SPECIALIZING IN LEASING & SELLING OFFICE

& INDUSTRIAL BUILDINGS

310/440-8500 ext. 104 Christina S. Porter
Senior Associate

Specializing in Leasing 
& Selling Office &

Industrial Buildings
ALL FORMS • ALL TYPES • ALL STATES

SAMUEL B. MOSES, CPA
(310) 395-9922

100 Wilshire Blvd., Suite 1800
Santa Monica 90401

BACK/UNFILED
TAXES?

YWCA hungry for food donations
By Daily Press staff

There are thousands of children on the Westside who are starving.
But with the help of the YWCA Santa Monica/Westside, about 2,000 underpriv-

ileged babies and toddlers will receive the nutrition they need. The YWCA will col-
lect food donations to contribute to the Westside Food Bank. 

The YWCA is accepting infant formula, all flavors and stages of baby food,
infant and children’s cereals, all types of juices and food snacks, crackers, teething
biscuits and cookies. 

People can bring their donations to the YWCA Santa Monica/Westside, 2019
14th St., Monday through Thursday, from 8:30 a.m. to 8 p.m.; Friday, 8:30 a.m. to
6 p.m., or Saturday 8:30 a.m. to noon. Food will be collected until Sept. 30. 

Through the services of the Westside Food Bank, the food donation serves low-
income families throughout the West Los Angeles whose babies and toddlers are in
need of adequate nutrition. 

For 75 years, the YWCA Santa Monica/Westside has provided community service
programs to women and children in more than 10 Westside communities. Preserving
its mission to empower women and to work to eliminate racism, the YWCA offers a
housing and education program for young women emancipated from foster care. 

The G.E.D./L.I.F.E. program combines evening high school diploma classes with
a child literacy program. ENCORE is an exercise and support program for breast
cancer survivors. The girls’ basketball program provides an organized opportunity
for more than 400 girls annually to play basketball and stay involved. The YWCA’s
Child Care Center provides a creative, safe and affordable environment for children
ages 5 to 12. The newest program, Girls in Action (G.I.A.), is a comprehensive lead-
ership program for girls attending John Adams Middle School in Santa Monica. 

Christmas in September?
By Daily Press staff

Christmas is coming sooner than expected at a local hotel.
The Santa Monica Salvation Army Women’s Auxiliary will hold its annual

Christmas in September fashion show/luncheon on Sept. 2 at the Fairmont Miramar
Hotel in Santa Monica.  

Jewelry, gift items and other specialty boutiques will open at 11 a.m., and the
luncheon is at noon. The event benefits programs for children of needy families,
which include the distribution of new toys during the holidays, said Louise Gabriel,
event general chair.

Stephanie Edwards, TV and radio personality, is the honorary chair, as well as
commentator for the fashion show, which will feature new fall fashions for men,
women and children from Robinsons May, Santa Monica Place, to be modeled by
representatives from Westside community organizations.

Music for the fashion show will be performed by Anthony Begonia. The models
will be escorted by Mark Olson, representing the Santa Monica Chamber of
Commerce, and Santa Monica Police Lt. Frank Fabrega. The models are Dana
Harris, the Irene Dunne Guild, Saint John’s Medical Center; Karon Larmore, Rotary
Club; Carroll McEachern and Joanna Wood, Santa Monica–UCLA Medical Center
Auxiliary; June Peralta, Assistance League; Helen Vasak, Santa Monica Sister City;
Evelyn and Natalie Guerboian, Santa Monica Breakfast Club; Jean McNeil Wyner,
Santa Monica Historical Society Museum; Monet Brock, YMCA Y’s Men and
Women; and junior models Allison and Briana Vasak.

Committee chairs include June Livingston, Edith Conovitz, Dorothy Schweder,
Ellie Margaillan, Virginia Nairn, Ila Stewart, Joyce Garrison and Lenore Johnson.
Reservations are $50 per person and may be made with Roberta de la Puente, (310)
399-3570, or the Salvation Army office, (310) 451-1358.

COMMUNITY BRIEFS

Jason Knight is this week’s mystery photo winner. The sign is locat-
ed at 911 Second St., between Idaho and Washington avenues.
Knight has won a gift certificate to Over Under Sports Bar.
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Airport a menace
Editor:                                                                                  

The argument that the airport was there first is about the most irrelevant and stu-
pid claim that can be made for it (SMDP, Aug. 22-23, page 4). The airport may have
been surrounded by bean fields when it was created, but that is not the case now. It is
surrounded by people. We live in the present and, if we act wisely, may make it to the
future. To allow this dangerous, deafening, polluting nuisance in our midst is irre-
sponsible.

Toxic dumps, rivers used as industrial sewers, smoking, and gas stations with leak-
ing underground tanks all predated somebody living nearby. But when society woke
up to the danger to human life and the environment, it required clean up. And oh the
cries of the end of the world from the polluters. The same self-serving, destructive
arguments accompanied every effort to bring about change: It will cost too much and
drive business away. Guess what? It’s time to call the airport what it is, a vestige of
the past, out of sync with its surroundings and definitely not the highest and best use
of a community resource. It’s time to clean up this festering, out of control mess and
honor the people of the neighborhood by letting them breathe clean air and get a good
night’s sleep.   

Geraldine Kennedy
Santa Monica

New Web site a wash
Editor:

Thanks for the article (SMDP, Aug. 20, page 1) about the city’s new Web site.
Glad it only cost $45,000. The Web site is not much better, but we could have spent
much more for not much better. 

One problem is that the print is small and the Web site doesn’t provide an option
to increase the font size. (Do any of the Web site’s designers wear reading glasses? I
bet not.)

The other problem is that the Web site still skimps on content. (Did any of the
designers beta-test the new Web site with typical users? I bet not.) 

I’m a typical user. This past week, I went to the Web site to find out what size
dumpsters are available for apartment buildings, and what the city charges for resi-
dential trash pickup. Not seeing anything on the home page about trash — hello, this

is a popular topic — I typed “trash” into the search box. Up popped 199 results sort-
ed by relevance.

Fortunately, the first result was the customer service directory where I found trash
pickup. Clicking on that brought up the main page for refuse & recycling services:
solid waste customer service and a list of refuse-related topics. By clicking on refuse
service options & pricing, I quickly learned about the options (dumpster sizes), but
learned nothing about the pricing, despite the word “pricing” being in the title. The
only pricing info: “The fee varies according to frequency of service and the number
and size of containers serviced ... For detailed information … call the solid waste
management office …”

A good Web site is easy to see, easy to negotiate, and answers commonly asked
questions. Providing a phone number when the info could be posted is … stupid. The
cost of city services is not a secret. Why force the customer service staff to answer
questions that computer-savvy customers would rather find online? 

Elissa Royal
Santa Monica

Surf’s up: City’s Web site works
Editor:
Your article on (SMDP, Aug. 20, page 1) questions the speed and accessibility of

Santa Monica’s new Web site. Are we looking at the same Web site? My experience
is that the new site is fast and more accessible. The pull-down tabs allow users to find
information quickly and easily from the home page, without wasting the user’s time
or system resources loading four or five page to locate the information. I also really
like the new colors. 

True, the opening flash animation might be a speed issue for a user accessing the
site with a dial-up modem and a slow computer. Perhaps this flash animation could be
moved to a new “Santa Monica in Pictures” section, using this flash as an introduction,
followed by a picture album of the people and sites of Santa Monica. Overall, the new
site’s combination of improved functionality and better aesthetics deserves praise.

Paul DeSantis
Santa Monica

LETTERS TO THE EDITOR

No matter what the product or service is,
marketing is the lifeblood of any organiza-
tion. It is one of my great passions to
observe others in their marketing efforts.
Occasionally I see shining examples of
exciting, engaging, fantastic marketing pro-
grams, but more often than not, I see horri-
ble, terrible, tremendously stupid marketing.

Marketing is far more than simply
putting together a brochure or flyer, and
taking out a print ad in a newspaper. It is
the process of developing someone’s
complete experience with your organiza-
tion. It includes the little things such as
“thank you” notes, and big things such as
automated phone systems. 

I had an occasion this past week to cash
a check. This simple act, which in a time
long before the advent of ATMs was the
normal course of business, has become rare.

In the banking world, the capture of
new clients is of great value. Any new
client is a source of new deposits, and that
means fees for new accounts. As each
bank has become more consolidated, they
each fight for ways to capture and keep
new clients.

Late last week, I went to U.S. Bank to
cash a check from a client. Because it was

made out to me and they had enough
money in the account, this should not
have been more than a 30-second transac-
tion. In all likelihood, it should not have
affected my opinion of this bank.
However, in an effort to capture my busi-
ness, U.S. Bank has instituted a “non-
account holder” processing fee of $5 to
cash a check.

This is legal, and I am confident that
there is a battery of lawyers on the bank’s
side who have researched it to make sure
that they comply with the law.

When I was told that I was going to
have to pay this fee, I asked for a manag-
er. He was clearly annoyed that I should
dare to invade his highly regarded duties
of wandering around trying to look impor-
tant. When I said that this was an
appalling charge and no way to build cus-
tomers, he gave me one of those it’s-not-
my-fault looks and said, “Don’t shoot the
messenger. It’s the law, so long as we
have it posted.” 

It was obvious he was sure that would
make me go away.

Being who I am, I asked for a copy of
the law. He was efficient in how quickly
he grabbed the little blue sheet that
explained to me how I could avoid the
charge if only I would open an account,
but he didn’t actually provide me with
anything that stated a U.S. code section or
a California code, so frankly it could all
be just a scam by the manager and his
minions at the bank.

The bank has a way that I can avoid
paying the $5 fee. If I feel like opening a
new account with a $100 minimum, they
will waive the “non-account” holder fee. 

For a brief second it occurred to me
that I should make them open an account
in my name, for the $100, cash the bloody
check, and then close my new account.
Which surely would have taken up lots of
time and annoyed everyone in the process,
including me.

Providing someone with a “benefit” in
this manner is the type of marketing that is
punishment driven. It comes from a desire
by the bank to turn a one-time customer into
a long-time customer. It didn’t work on me. 

In fact, what it did do was make me
disgusted with the bank, mad at the people
who wrote me a check on U.S. Bank’s
account, and angered me so much that I
called my banker at First Regional Bank
to determine if they charge my clients
money when they cash a check. I was told
that they don’t, and I got the impression
my banker thought it rather petty of the
manager not to waive the fee.  

Punishment doesn’t seem to work well
as a way to induce behavior. Particularly
with Americans, we tend to rebel against
it. Personally, I will never set foot in a
U.S. Bank again, and I will actively dis-
courage from U.S. Bank any clients who
ask me for a good bank. My bank, First
Regional, is a superb example of what a
bank should be. They are efficient, and I
can get a hold of someone to take care of

my needs without having to go through an
automated system, all the while being told
that, “We care about our customers, you
are important, and we value you,” as they
slowly drive me insane while avoiding
actually helping me.

In the interests of honesty, I should
note that I do have accounts with three
other banking institutions, so it is not as if
I am acting in the dark here. I work with
banks and bankers a fair amount. I tend to
understand their motivations and what
makes them tick.

What appalls me here is that U.S. Bank
thinks it is achieving new customers by
giving them the benefit of “free check
cashing” if they become a depositor, when
in fact, what they are doing is driving
away customers. 

I understand in the banking world that
there is a need to cut costs, and the fewer
teller transactions that occur, the fewer
tellers they need. But charging a non-cus-
tomer to cash a check is an affront to the
people whose money they hold and insult-
ing to the person who is trying to get paid.

It is this type of marketing that is bad.
The type of marketing that allows me to
get directly to my banker is good. Now,
we need to see more of it.

(David Pisarra is a business develop-
ment lawyer in the Santa Monica firm of
Pisarra & Grist. He welcomes your ques-
tions and comments.  He can be reached at
dpisarra@pisarra.com or (310) 664-9969).

The good, bad and ugly in customer development
LEGAL NEWS

& VIEWS
BY DAVID PISARRA
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“class-A” properties like the center have
been available recently.

“We believe there’s a positive long-
term outlook for the Santa Monica mar-
ket,” he said. “It’s got fairly constrained
supply. It’s not a particularly easy market
(in which) to build a replacement product
for this kind of product.”

Rick Gold, the senior executive vice
president of NAI Capital Commercial,
said he couldn’t imagine any other prop-
erties like the Colorado Center coming
onto the market any time soon. NAI is one
of the largest full commercial real estate
brokerages in Southern California.

“I don’t envision seeing another Water
Garden or Colorado space coming up in
the near future considering the city’s poli-
cies on development,” he said. Gold has
been in commercial real estate on the
westside for 28 years. “It’s my personal
belief that if the city has any large devel-
opable parcels, they’re going to be look-
ing for affordable housing, not office pro-
jects. So it becomes supply and demand.”

Gwen Pentecost, the city’s senior
administrative analyst for economic
development, said EOP’s 19.5 percent
share of Santa Monica office space won’t
have a drastic effect on the real estate
landscape. Santa Monica’s office vacancy
rate, which mainly takes into account
“class-A” spaces, has sky-rocketed in

recent years. In the first quarter of 2000,
vacancy rates stood at 0.6 percent. By the
fourth quarter of 2001, it had reached 20
percent in the wake of the failures of dot-
com businesses and an economic reces-
sion. Pentecost said the rate has been
recovering in the past half year as jobs
have slowly begun returning to the city.

“I wouldn’t see it having any impact at
all (on the commercial real estate market
in Santa Monica),” she said. “Everybody
is trying to fill up their spaces. They’re all
doing the same thing. Nobody’s saying, ‘I
own so much, I’m going to set it all
aside.’ Every professional retailer out
there is doing his best right now.”

Gold said it was possible EOP’s large
market share could have an impact on the
market for office space in Santa Monica,
but he doubted that possibility would be
realized. 

“(EOP’s large market share) could
pose a problem only in the sense that if
someone owned a large portion of the
market and was unwilling to be coopera-
tive and work with people (they could dis-
rupt market dynamics),” Gold said. “It
would work in one of two ways. They
could try to undercut all the other land-
lords and create a problem, or on the flip
side of the sword, if they were real jerks
about it, they could push people out of
their buildings and actually help out other
landlords.

“I don’t see either of those happening.”
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WINDOW TINTING

2410 Wilshire Blvd. Santa Monica
(310) 453-3541

www.automotiveentertainment.com

Auto • Commercial • Residential • UV Coating • Lifetime Warranty
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CALL US FOR FREE COST SAVING 
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Commercial property in
Santa Monica holds tight
MGM, from page 1

Kristine Johnson Fountain of JoyKristine Johnson Fountain of Joy

The Kristine Johnson Fountain of Joy is
seeking donations. Situated in a courtyard

garden  visible to the community, the foun-
tain will be a respite for those seeking faith,
peace and  hope amongst the challenges of

the world.

Donations to the Kristine Johnson 
Fountain of Joy may be sent to:

St. Augustine By-The-Sea Episcopal Church
1227 Fourth Street, Santa Monica, CA  90401

Re: Kristine Johnson Fountain of Joy



criminal justice agencies and $11 million
for a new communications system that
allows police and firefighters to commu-
nicate on one frequency.

Opponents of the measure say increased
arrests would overwhelm an already over-
worked district attorney’s office. LA
County Supervisor Michael D. Antonovich
has voted against it, saying the county
could use existing tobacco tax revenues to
boost the sheriff’s budget and fund jails.

Experts say the proposition could be a
hard sell: Voters often have a resistance to
tax hikes, and the measure must be
approved by two-thirds of the county’s
voters for it to move forward.

The proposition is the only county
measure on the ballot. 

Santa Monica voters also can expect to
see a variety of city and state measures on
the ballot.

CITY MEASURES

Measure N:
The local initiative would increase the

tax rate from 12 to 14 percent and increase
nightly rates at local hotels by an average
of about $4. The increase is expected to
raise $3.5 million and would help Santa
Monica City Hall in its goal to give local
schools an additional $6 million annually
for the next five years.

Opponents say an increased tax could
turn away some potential business, includ-
ing travel agents who buy package deals in
bulk for foreign tourists. The city’s current
tax is lower than the taxes in surrounding
cities including Beverly Hills, Marina Del
Rey and West Hollywood.

Measure S:
The $135 million bond would be spent

to build and upgrade several buildings at
Santa Monica College, buy more open
space in Santa Monica and Malibu, and
fund the development of other properties
throughout the city. 

If approved, it would be the second
SMC bond proposal approved in 2 1/2
years and would cost the average Santa
Monica homeowner $77 in the first year.
The average renter would have to pay $13
in the first year.

The proposition’s creators originally
asked for a $175 million bond, but
reworked the proposal after failing to gar-
ner enough support among the college’s
board of trustees.

Santa Monica took the heaviest hit
under the revised bond: Whereas the previ-
ous plan proposed $75 million in projects
at SMC, $75 million in joint efforts with
Santa Monica City Hall and $25 million in
joint projects with Malibu City Hall, the
new bond proposes just $45 million for
joint projects with Santa Monica City Hall
and a slightly reduced amount for SMC.

STATE MEASURES

Proposition 1A:
Allows local property and sales tax

revenues to remain with the local govern-
ment. Proponents say it would safeguard
funding for public safety, health, libraries,
parks and other local services. Provisions
would only be suspended if the governor
declares a fiscal necessity and two-thirds
of the legislature concurs.

Proposition 59:
Provides right of access to meetings

with governmental bodies and to writings
of government officials, and requires
detailed explanations for a waiver from
such access. Preserves limited access to
certain meetings and records, including
law enforcement protection records.

Proposition 60:
Provides the right for a political party

participating in a primary election for par-
tisan office to also participate in the gen-
eral election for that office. The candidate
receiving the most votes from among that
party’s candidates in primary election
cannot be denied placement on the gener-
al election ballot.

Proposition 60A:
Dedicates proceeds from sales of sur-

plus state property purchased with gener-
al fund monies to payment of principal
interest on Economic Recovery Bonds
approved in March 2004. When those
bonds are repaid, excess funds go directly
to the Special Fund for Economic
Uncertainties.

Proposition 61: 
Authorizes $750,000 in general obliga-

tion bonds to fund grants for the construc-
tion, expansion and remodeling of eligible
children’s hospitals. Twenty percent of
bonds would be available for grants to
certain University of California general
acute care hospitals, and 80 percent of the
bonds would be tapped for grants to hos-
pitals that focus on children with illnesses
such as leukemia, heart defects, sickle cell
anemia and cystic fibrosis.

Assuming 30-year bonds at an interest
rate of 5.5 percent, the state cost would be
about $1 billion over 30 years to pay off
both the principal ($750 million) and the
interest ($800 million) on the bonds.
Payments would be about $50 million a
year and would result in minor adminis-
trative costs to the California Health
Facilities Financing Authority.

Proposition 62:
Requires primary elections in which

voters cast ballots for any state or federal
candidate regardless of party registration.
The measure exempts presidential nomi-
nations and elections of central party can-
didates in which only registered party
members may vote unless the party other-
wise permits.

Only the two primary-election candi-
dates with the most votes from an office,
whether or not they are members of the
same party, would be listed on the gener-
al election ballot. However, the candidate
receiving the majority vote in a special
primary election would take office.

Proposition 63: 
Imposes additional 1 percent tax on

taxable income over $1 million to provide
funding for expansion of mental health
services and programs. State officials say
the increase  would result in revenues of
approximately $250 million in 2004-05,
$680 million in 2005-06 and $700 million
a year later.

The initiative would provide funds to
counties to expand services and develop
programs and integrated service plans for
mentally ill children, adults and seniors,
and would require the state to develop
mental health service programs including
prevention, early intervention, education
and training programs.

Proposition 64: 
Amends business competition laws to:

limit the individual’s right to sue by
allowing enforcement only if the individ-
ual has been actually injured by and suf-
fered financial/property loss because of an
unfair business practice; require represen-
tative claims to comply with requirements
applicable to class action lawsuits; autho-
rize only the California Attorney General
or local public officials to sue on behalf of
the general public to enforce unfair busi-
ness competition laws.

Penalties recovered by the Attorney
General or local prosecutors could only be
used for enforcement of consumer protec-
tion laws.

Proposition 65: 
Requires voter approval on any legisla-

tion that provides for any reduction of local
governments’ vehicle license fee revenues,
sales tax powers and revenues, and propor-
tionate share of property tax revenues.

Proposition 66: 
Amends “three strikes” law to require

increased sentences only when the current
conviction is for a specified violent and/or
serious felony. Only prior convictions for
such felonies, brought and tried separate-
ly, would qualify for second and third
strike sentence increases.

Proponents say the measure will result
in significant net savings to the state due
to a reduction in court-related activities,
parole supervision and the incarceration
of and counseling services for sex offend-
ers. Savings are also expected as result of
the delayed construction of additional
prison beds.

Proposition 67:
Provides funding for emergency per-

sonnel training and equipment, reim-
bursement for uncompensated emergency
physician care and uncompensated com-
munity clinic care, and emergency tele-
phone system improvements.

The funding would come from an addi-
tion of 3 percent to the surcharge rate on
telephone use within California, portions
of tobacco taxes, and criminal and traffic
penalties. A monthly cap of 50 cents on
the surcharge collected by residential ser-
vice providers would apply. The cap
would not apply to cell phone or business
lines.

Proposition 68: 
Authorizes the governor to renegotiate

tribal-state compacts to require that tribes
pay 25 percent of slot machine/gaming
device revenues to a government fund, com-
ply with multiple state laws and accept state
court jurisdiction. If all compacted tribes fail
to accept the terms within 90 days, the mea-
sures authorizes 16 specified non-tribal
racetracks and gaming establishments to
operate 30,000 slot machines/gaming
devices with 33 percent of their revenue
going to fund public safety, regulatory and
social programs. If approved, the measure is
expected to garner revenues of more than $1
billion annually.

Proposition 69:
Requires collection of DNA samples

from adults and juveniles arrested and/or
charged with specific crimes for submis-
sion to state DNA database. In five years,
samples would be required from all adults
arrested and/or charged with a felony.
Authorizes a $7 million loan from the leg-
islature for implementation.

Proposition 70:
Requires Governor to offer renewable

99-year gaming compacts to federally rec-
ognized Indian tribes. The agreement
would grant the tribes exclusive gaming
rights on Indian land; no limits on the
number of machines, facilities or types of
games; and a contribution to the state fund
base on prevailing state corporate tax rate.
Contributions would be in lieu of any
other fees, taxes or levies and would ter-
minate if the state permits non-tribal casi-
no-type gambling.

Proposition 71:
Establishes the “California Institute for

Regenerative Medicine” to regulate stem
cell research and provide funding through
grants and loans for both research and
research facilities. Also establishes the
constitutional right to conduct stem cell
research and prohibits the Institute’s fund-
ing of human reproductive cloning
research.

The state would pay about $6 billion
over 30 years to pay off both the principal
($3 billion) and interest ($3 billion) on the
bonds. Payments would be about $200
million per year.

Proposition 72:
Provides for individual and dependent

health care coverage for employees work-
ing for large and medium-sized employ-
ers. Requires that employers pay at least
80 percent for coverage cost, with a  max-
imum 20 percent employee contribution.
Also requires employers to pay for health
coverage or pay a fee to a medical insur-
ance board that purchases primary private
health coverage.

If enacted, the measure would apply to
employers with 200 or more employees
beginning 2006 and would apply to
employers with 50 to 199 employers a year
later. It would apply to employers with 20
to 49 employees if the tax credit is enacted.
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Hollywood owes artist $2,715
By The Associated Press 

LOS ANGELES — A painter shortchanged while
working for a city-sponsored group on a Hollywood art
project has won $2,715 in back pay. 

Muralist Preston Craig said the Hollywood
Beautification Team improperly withheld the money
earned when he decorated roll-down security doors along
the Hollywood Walk of Fame. 

The state Labor Commission decision awarding back
pay now clears the way for other artists involved in the
2002 “Night Gallery” celebrity portrait project to collect
additional compensation. 

Craig was among a group of artists hired by the
Hollywood Beautification Team to paint faces of such
stars as Harrison Ford, James Cagney, Eva Gabor and
Norma Shearer on businesses’ steel doors. 

The work was financed by the Los Angeles
Community Redevelopment Agency. 

But Craig and others said they were paid about half of
what they were owed, and only after signing a pledge
never to complain about their treatment or criticize those
in charge of the project. 

Craig was paid $3,700 to paint eight doors. But he and
the eight other artists say they were promised bonuses at
the end of the project because of the difficulty of the
work, which had to be done during nighttime hours when
the corrugated steel barriers were lowered. 

When the bonuses weren’t paid, the artists complained
to the redevelopment agency, which had funded the door
murals through a $92,000 grant. 

“The other artists were waiting to see what would hap-
pen. They will file their appeals,” Craig said. “I’m
encouraging other artists who signed the waiver to go to
the labor commissioner’s office.” 

Beautification team chief Sharyn Romano blamed the
redevelopment agency. 

“We had wanted to pay that group of artists that
amount of money, and then the CRA brought some con-
fusion to the situation,” Romano said. 

Redevelopment officials on Friday released docu-
ments they said show that Romano’s group added the
clause without the knowledge of the agency. 

“Any assertion that we put that language in is false and
inaccurate,” said Kiara Harris, spokeswoman for the rede-

velopment agency. “The documentation proves otherwise.” 

LAX boasts best on-time record
By The Associated Press 

TORRANCE — During the first half of 2004, Los
Angeles International Airport had the best on-time arrival
performance among the nation’s 10 busiest airports. 

LAX edged out Denver International Airport for the
top on-time score, a Daily Breeze computer analysis of
Bureau of Transportation Statistics records showed.
Flights into LAX arrived on schedule 82.9 percent of the
time, compared with 82.8 percent in Denver. 

Federal guidelines consider a flight on time if it begins
letting passengers off within 15 minutes of the scheduled
arrival. 

Good weather, the airfield layout, surrounding air-
space configuration, changes in air traffic control proce-
dures and controller staffing, and fewer flights since the
Sept. 11, 2001, terrorist attacks were cited as reasons for
the top ranking at LAX. 

“LAX has a lot of things going for it,” said David
Stempler, president of www.airtravelersassociation.com,
a national air passenger advocacy group. “It’s pretty effi-
ciently laid out and the approach paths are long and
straightforward.” 

The nation’s worst on-time arrival airport was
Chicago’s O’Hare International Airport with 64 percent
of flights arriving on time. 

A main advantage Los Angeles International Airport
has over most airports is the weather. 

“Of the top 10 airports, we probably have the best
weather in terms of the amount of sunshine and the fact
that we get very little precipitation,” said Donn Walker, a
spokesman for the Federal Aviation Administration. 

Kern County down in the dumps
By The Associated Press 

LOS ANGELES — While Mayor James K. Hahn
looks for far-off dumps to take residential trash, tons of
Los Angeles yard trimmings and garbage are rotting on

Kern County farmland 120 miles away in Delano. 
Bureau of Sanitation and its green-waste recycler

Waste Management Inc. have distanced themselves from
the 5-foot-deep stack of debris, blaming it on subcontrac-
tor Los Angeles Waste Industries. 

The subcontractor was hired to haul the ground-up
green waste for use as fertilizer on farmland near Delano,
a San Joaquin Valley community between Bakersfield
and Visalia. 

“When you send things elsewhere, the best thing you
can do is do your homework, as best you can, to make
sure things don’t happen,” Waste Management district
manager Doug Corcoran said. 

Kern County officials discovered the piles of decom-
posing foliage, laced with plastic, paper and glass, last
year and the county ordered the land cleared in
December. Last week, Kern officials announced they
would levy $10,000-a-day fines and pursue a lawsuit
against Los Angeles Waste Industries if the site wasn’t
cleaned up in 30 days. 

“Our concern is public perception — and the real con-
cerns about being a dumping ground for Los Angeles,”
Kern Environmental Health Services director Steve
McCalley said. 

Kern County Supervisor Ray Watson said it looks like
a jetliner crashed in the field. 

“There’s just trash and junk all over the place,” he
said. “It’s really a terrible, terrible site. It just makes you
feel bad for what’s been done to that land.” 

Los Angeles Waste Industries general manager Laszlo
Lensce said the Kern project was his first attempt at farm-
ing and he is trying to remove the trash from the yard
trimmings so he can continue in his attempt to grow crops. 

Bureau of Sanitation Assistant Director Enrique
Zaldivar said the city has severed ties with Los Angeles
Waste Industries. 

“We took immediate steps to stop the practice, at least
from our perspective,” Zaldivar said. “I was not aware
the area had not been cleaned up.”
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There is an obesity epidemic sweeping across our
country and, in too many cases, the problems begin at
an early age. 

According to the American Academy of Pediatrics
and the Centers for Disease Control, today’s children
are considerably heavier than their counterparts were
just 50 years ago. In some parts of the United States,
more than 20 percent of school-age children are over-
weight.

In addition to being teased and ridiculed, an over-
weight child is at greater risk for serious health prob-
lems, including Type-II diabetes, heart disease and high
blood pressure. By encouraging and participating in
dietary and lifestyle changes, parents can help guide
their children toward better health.

“SUPER-SIZED” AND STATIONARY

Children, like adults, gain excess weight when calo-
ries consumed exceed those expended to support body
function. Today’s children are constantly tempted by an
abundance of advertising for high-calorie foods with
little nutritional value. Additionally, portions have
grown out of control in our “super-sized” society.

Lack of physical activity also contributes to weight
gain. Many schools have reduced or eliminated physi-
cal education due to funding cuts, and children spend
much more time indoors, whether in classrooms or at
home in front of television and computer screens.

For a small percentage of overweight children, the
cause is medically based. But the vast majority of cases
are simply due to ingesting too many calories and get-
ting too little exercise. That’s where parents must lead
by example and play an active role in helping children
— and themselves — make lasting changes in eating
and exercise habits.

HOW PARENTS CAN HELP

Is my child overweight? That’s a question I’m often
asked in my practice. As physicians, we use a calcula-
tion called “Body Mass Index” (BMI) to diagnose and

track the progress of an overweight child. However,
common sense and observation are equally important
tools. If your child appears overweight, he or she prob-
ably is.

Here are some suggestions to help your child lose
weight:

Junk the junk food. Remove foods and drinks high in
sugar and fat from your kitchen, thereby limiting temp-
tations for children at home. Doing so also sends a
strong message that the entire family can live without
these foods.

Stock healthy snacks. When children get the
munchies, they usually reach for the most available
foods. So, keep fresh fruits and vegetables, other
healthy snacks and low-calorie drinks or water nearby.

Set the example when setting the table. Serve
healthy, balanced meals that include lean protein, as
well as fruits and vegetables, and eat what you expect
your children to eat. Avoid fad dieting that might seem
like punishment to them and only offer a “quick fix”
anyway. Teaching children positive messages about
food will encourage them to eat healthfully now and
throughout their lifetime.

Exercise. Encourage children to become more phys-
ically active because regular exercise can play an
important role in their long-term weight management
and wellness. Limit their television time and sedentary
activities such as video and computer games.
Encourage them to get involved in organized physical
activities. Coached activities, such as soccer, martial
arts or dancing, prompt children to try harder, learn
teamwork and get more satisfaction from exercise.

A healthy bottom line begins with you. By setting
the example through lifestyle choices that emphasize
proper nutrition and regular exercise, you can help your
children adopt the same healthy habits.  

(Dr. Dennis B. Woo is a board-certified pediatrician
with the UCLA Medical Group in Santa Monica and
chairman of the pediatrics department at Santa
Monica-UCLA Medical Center).
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The Daily Press is now 
running birth announcements

every Tuesday.

Call 310-458-PRESS (7737) x 101
for details.

Announce the
arrival of your
newest family

member.

Did you know? Chinese family names are often formed (begin) with
a sign that means "mother". It's a nice way of honoring their moms long past.



Santa Monica Daily Press ❑ Tuesday, August 24, 2004 ❑ Page 9

A weekly look at events and programs for Santa Monica mothers and mothers to be

SPECIAL EVENTS

THURSDAYS thru SEPT. 2 – TWILIGHT DA
NCE SERIES, 7:30 p.m.
The Santa Monica Pier’s “Twilight Dance S
eries” is back for its twentieth year.  Bring t
he kids and picnic on the beach next to the
pier for great family fun.

SATURDAY, AUGUST 28th 
GETTY FAMILY FESTIVAL, 10:00 a.m. – 6:
00 p.m.
Enjoy music and dance from India, Celtic la
nds and beyond.  Performers will tell the st
ory of Robin Hood.  Create momentos.  For
all ages, FREE! (parking is $5.00). 
1200 Getty Center Dr., 440-7300,  www.ge
tty.edu. 

RHYTYM CHILD kicks off FIESTA LA BAL-
LOONA with a kid’s drum circle at Veteran’
s Park, 4117 Overland Ave.  11:30 a.m., Co
mmunity Stage (southeast corner).  FREE!
204-5466, www.rhythmchild.net; www.fie
stalaballoona.org.

SATURDAY and SUNDAY, AUGUST 28th &
29th, SEPT. 4 – 6.

AFRICAN MARKETPLACE and CULTUR-
AL FAIRE – 10:00 a.m – 9:00 p.m. Aug. 27
th - Children’s Village African Festival – 10:
00 a.m. – 4:00 p.m.
Celebrating African influences around the
world in themed villages such as health, fin
e arts, merchants and sports.  Food and mu
sical performances.  Children’s village fea-
tures games, petting zoo, drumming and d
ance demos.  For all ages. $6 adults, $3 kid
s.  Exposition Park, 710 State St., LA.  323-
734-1164 

FRIDAY – SUNDAY, AUGUST 28-29 and F
RIDAY – MONDAY, SEPT. 3-6
DAY OUT with THOMAS - Thomas the Tank
Engine will be in Fillmore, CA at the Fillmor
e & Western Railway.  This is a real steam e
ngine that has been converted into Thomas
, the classic storybook character. This fun-f
illed family event, that offers the opportuni-
ty to ride with Thomas the Tank Engine and
experience other Thomas & Friends theme

d entertainment, will engineer miles of smil
es at every scheduled arrival. The 25-minut
e train ride with Thomas the Tank Engine w
ill depart every 50 minutes, rain or shine, b
etween 9:00 a.m. and 5:00 p.m. daily. This
event is expected to sell out, so advance pu
rchase is recommended to ensure a choice
of dates and times. Tickets are $14 for age
s one and up.  

Fillmore & Western Railway is located at
351 Santa Clara Avenue in the historic city
of Fillmore off of Highway 126 in the Herita
ge Valley.  Tickets are available by call-
ing 866-468-7630 or logging onto www.fw
ry.com. For information and directions con-
tact Fillmore & Western Railway at 800-77
3-8724 or www.fwry.com.

SATURDAYS thru SEPTEMBER 25th – 1:0
0 – 1:30 p.m.
YMCA NUTRITION, HEALTH and WELL-
NESS FAMILY SEMINARS

Learn how to eat smart and healthy for par-
ents and children.  Free!  
Santa Monica YMCA, 1332 6th St., Teen Fit
ness Center, 3rd floor, 393-2721, ex. 137.

SPECIAL NOTE – Yoga Baby Studio in Veni
ce is operating on a limited schedule for Mo
mmy and Me and pre-natal classes.  Call 3
06-9381 for a current schedule.

TUESDAY

Movies for Moms!  
“A Cinderella Story” starring Hilary Duff, J
ennifer Coolidge and Chad Michael Murray.

Romantic comedy rated “PG.” 
11:00 a.m., Loews Broadway, 1441 3rd St.
Promenade – for Moms and babies new-

born – 1 year old.   Doors open early for soc
ializing and getting comfortable.
www.enjoytheshow.com/reelmoms.  

Storytelling
Main Library – held at Reed Park, cor-
ner of 7th and Wilshire. 
Toddler Storytime; 10:00 & 10:30 a.m. Ne
xt series begins Sept. 7. For 2 year olds wit
h adult.
Fairview Branch Library – 2101 Ocean P
ark Blvd – 310-450-0443.
Cuentos Para Pequenos – 10:00 a.m., six-
week series in Spanish for 24 – 36 month ol
ds with adult. Next session dates are Sept. 7
– Oct. 12.

Lap Time – 11:00 a.m, six-week series for
babies 0-24 months, co-sponsored by the
SMMUSD Infant & Family Support Program
s.  Next session dates are Sept. 7 – Oct. 12.
Twilight Story Time -7pm – an ongoing pr
ogram for 3-5 year olds. 
Montana Avenue Branch Library – 1704
Montana Ave – 310-829-7081.
Family Story Time – 7:00 p.m., all ages.
Ocean Park Branch Library – 2601 Main
St. – 310-392-3804.
Toddler Storytime, 10:00 and 10:30. Musi
c, rhymes and stories for 24-36 month olds
with adult.  Thru Aug. 31.  Next session sta
rts Sept. 21, registration required. 
Tiny Tuesday Storytime at Storyopolis
Themes change weekly; for ages infant to
3.  11:00 a.m.  116 North Robertson, Plaza
A, LA.  310-358-2500, www.storyopolis.co
m
Barnes and Noble at the Grove
Storytime for ages 2 – 6.  10:00 a.m.  189
Grove Drive, LA, 323-525-0270

Yoga & Exercise
Prenatal Aqua Aerobics at the Santa Mo
nica YMCA
10:00 – 11:00 a.m and 7:30 – 8:30 p.m; Fr
ee for members, non-members $90 for 10
classes. (also Thursday nights 7:30 – 8:30
p.m.)  393-2721. ext. 117 for more info.
Yoga Works – 2215 Montana Ave, 310-39
3-5150; Pre/postnatal – 12:15 – 1:40 p.m.,
$15.  Mommy and Me – 1:45 – 3:00 p.m.

Mommy Care – 11870 Santa Monica Blvd,
at the Dance Factory, West LA, 310-394-6

711. Pregnancy Exercise – 9:15 – 10:15 a.
m.; Post Partum Exercise – 10:15 – 11:15
a.m. (babies welcome, includes baby mas-

sage and workout at the end)

Breastfeeding Group
The Pump Station, 2415 Wilshire Blvd., 31
0-826-5774 - no pre-reg required, first cla
ss free, $10 fee thereafter.  Moms/babies 0
-4 months, 1:00 – 2:30 p.m.

August 24th - Nature Walk (Children’s N
ature Institute) 
Temescal Canyon, 15601 Sunset Blvd., Pac
ific Palisades, 10:00 a.m. 
Reservations – 998-1151 or www. chil-
drensnatureinstitute.org

WEDNESDAY

Storytelling
The Talking Stick Coffee Lounge – 1630
Ocean Park Blvd., 450-6052
10:30 a.m.  Free story time for moms and k
ids ages 0-4 at this neighborhood coffee sh
op. 
Fairview Branch Library – 2101 Ocean P
ark Blvd – 310-450-0443. 
Preschool Story Time – 10:30 a.m.,;  six-
week series for 3-5 year olds with adult.
Next session dates are Sept. 8 – Oct. 13.
Montana Avenue Branch Library – 1704
Montana Ave – 310-829-7081.
Lap Time - 10:00 & 10:30 a.m., for chil-
dren ages 0-2 thru Aug. 25th.  
Toddler Story Time – 11:15 a.m., for 2 ye
ar olds thru Aug. 25th.  
Ocean Park Branch Library – 2601 Main
St. –392-3804. 
Preschool Twilight Story Time – 7:00 – 7
:30 p.m.  Parents/children ages 3-5.
Barnes and Noble, Westside Pavilion – 2
pm – ages 2-5 – 310-475-4144

Border’s, Westwood – 11am – 310-475-34
44.
Aug. 25th - Ms. Betsy’s Storybook Tree at
Delphi Academy - 12:30 – 1:15 p.m.,
ages 3 – 8, 1610 Broadway, 526-2700. 

Yoga & Exercise
Yoga Works, 2215 Montana Ave, 310-393
-5150 Pre/Postnatal – 12:15 – 1:45pm, $1
5
Fitness for Moms – Babies Welcome!  Ste
p Aerobics, 10:30 a.m. at the YMCA, 393-2
721, ext. 117 for more info.  Free for mem-
bers, non-members pay $90 for 10 class-
es.

Breastfeeding Group
The Pump Station, 2415 Wilshire Blvd., 31
0-826-5774, no pre-reg required, first clas
s free, $10 fee thereafter.  Moms/babies 0-
4 months, 1:00 – 2:30 p.m.

Other
Puppetolio – 1:00 p.m., 310-656-0483, 1
255 2nd St., ages 3 & up, reservations sug-
gested

THURSDAY

Storytelling
Babystyle, 1324 Montana Avenue, 434-95
90

10:30 a.m.  Free story time for moms and k
ids ages 0-4.  
Main Library – held at Reed Park, cor-
ner of 7th and Wilshire.
Toddler Storytime; 10:00 a.m.; next ses-
sion begins Sept. 9.  For 2 year olds with ad
ult.
Preschool Story Time; 10:30 a.m.; next se
ssion begins Sept. 9.  For ages 3-5.
Fairview Branch Library – 2101 Ocean P
ark Blvd – 310-450-0443. 
Toddler Story Time – 10:30 a.m; for ages
2 –3. Next session dates are Sept. 9 – Oct.
14.
La Hora Del Cuento – 7:00 p.m.  Spanish s
tories, songs and rhymes for all ages.
Montana Avenue Branch Library – 1704
Montana Ave – 310-829-7081.
Toddler Story Time – 10:15 a.m., for 2 ye
ar olds thru Aug. 26th. 
Preschool Story Time – 11:15 a.m.; for 3-
5 year olds thru Aug. 26th.
Ocean Park Branch Library – 2601 Main
St. – 310-392-3804. 
Lap Time – 9:20 & 10:20 a.m., 6-week ser
ies for babies 0-24 months, co-spon-
sored by SMMUSD Infant & Family Support
Program.  Next session dates are Sept. 9 –
Oct. 14.

Yoga & Exercise
Prenatal Aqua Aerobics at the Santa Mo
nica YMCA
7:30 – 8:30 p.m; Free for members, non-m
embers $90 for 10 classes. (also Tuesdays
at 10:00 – 11:00 a.m. and  7:30 – 8:30 p.m
.)  393-2721. ext. 117 for more info.
Yoga Works – 2215 Montana Ave, 310-39
3-5150; Pre/postnatal – 12:15 – 1:40 p.m.,
$15.  Mommy and Me – 1:45 – 3:00 p.m.

Mommy Care – 11870 Santa Monica Blvd,
at the Dance Factory, West LA, 310-394-6

711. Pregnancy Exercise – 9:15 – 10:15 a.
m.; Post Partum Exercise – 10:15 – 11:15
a.m. (babies welcome, includes baby mas-
sage and workout at the end)

Breastfeeding Group
The Pump Station, 2415 Wilshire Blvd., 31
0-826-5774 - no pre-reg required, first cla
ss free, $10 fee thereafter.  Moms/babies 4
-8 months, 1:00 – 2:30 p.m.

Other
Twilight Dance Series thru Sept. 2 – free
concert on the Santa Monica Pier.  7:30
p.m.

FRIDAY

La Leche League of LA/Mar Vista – meet
s the 2nd Friday of each month at 10:00 a.
m.  Call 310-390-2529 for info. (next meet-
ing May 14)

Mommy and Me Dance– celebrate the wo
nderful world of imagination Fridays at the
Electric Lodge.  9:45 – 10:45 a.m. ages 14
- 24 months; 10:45 – 11:45 a.m. ages 2 –
4. 
6 classes for $75 or $14 per class.  First cla
ss free!  1416 Electric Ave, Venice, 306-18
54. 

Yoga & Exercise
Fitness for Moms – Babies Welcome!  Ind
oor Cycling, 10:30 a.m. at the YMCA, 393-2
721, ext. 117 for more info.  Free for mem-
bers, non-members pay $90 for 10 class-
es.
Yoga Works – 2215 Montana Ave, 310-39
3-5150; Pre/postnatal – 12:15 – 1:45 p.m.,
$15.

Prenatal Breath and Movement – a Conti
nuum Movement and Yoga-based pro-
gram designed to support women through
various sound and movement explo-
rations that celebrate pregnancy and labor
as powerful rites of pas-
sage.  9:30 – 11:30 a.m.
With Deborah Raoult at the Continuum Stud
io, 1629 18th St., #7.  For more info call 62
5-3739, www.openskymovement.com. $1
08 for a six-week session.

SATURDAY

Storytelling
Barnes and Noble, 3rd St. Promenade –
Kid’s Story Time – 10am – 310-260-911
0
Barnes and Noble, Westside Pavilion – 1
0:30am – ages 2-5 – 310-475-4144.
Children’s Book World, 10580 1/2 Pico Bl
vd, LA - 10:30 a.m., 310-559-BOOK.
Village Books, 1049 Swarthmore
Ave, Pacific Palisades – 10:30 a.m. – 454-
4063.

Yoga & Exercise
Santa Monica Yoga – Pre- & Post-Natal Y
oga, Saturdays – 12:30 – 2:00 p.m.
1640 Ocean Park Blvd, 396-4040, www.sa
ntamonicayoga.com
Mommy Care – 11870 Santa Monica Blvd.
at the Dance Factory, West LA, 394-6711;
Pregnancy Exercise – 8:30 – 9:30 a.m.; Po
st Partum Exercise – 8:30 – 9:30 a.m. (babi
es welcome, includes baby massage and w
orkout at the end)

Other
Snowhite, a brand new musical for kids
of all ages, at the Santa Monica Playhou
se
Saturdays & Sundays at 12:30 & 3:00 p.m.
thru Sept. 26, $12 adults, $10 kids ages 12
& under.  394-9779 ext. 1 for reserva-

tions, www.santamonicaplayhouse.com
Puppetolio – 1:00 and 3:00pm, 310-656-
0483, 1255 2nd St., ages 3 & up, reserva-
tions suggested
Magicopolis – 2 and 8 p.m., 1418 4th St.,
Admission is $20 for evening, $15 for mati-
nee. Call 310-451-2241 for info.
Family Fundays at the Will Geer Theatric
um Botanicum (also Sundays)
Ages 4 and up, 11:00 a.m., $8, 1419 N. To
panga Blvd., Topanga Canyon, 310-455-37
23.

Precious Prints – Ceramic Heirlooms for a Li fetime
Second Saturday every month at The Pump Station,
1:00 – 4:00 p.m.  Contact Kristan Ritchie at 310-802
-8013 or visit www.preciousprintsstudios.com for m
ore info.

Breastfeeding
Working Mother’s Support Group 
The Pump Station, 2415 Wilshire Blvd. -  1
0:00 – 11:30 a.m., $12 fee, led by Ilka Ster
nberger, certified lactation educator. Call 8
26-5774 for more info. 

SUNDAY 

Snowhite, a brand new musical for kids
of all ages, at the Santa Monica Playhou
se
Saturdays & Sundays at 12:30 & 3:00 p.m.
thru Sept. 26, $12 adults, $10 kids ages 12
& under.  394-9779 ext. 1 for reserva-

tions, www.santamonicaplayhouse.com
Main Street Farmer’s Market – 9:30 a.m.
– 1:00 p.m., corner of Main St. and Ocean
Park Blvd.  Pony rides, live music, lots of ve
ndors and great family socializing. 
Puppetolio – 1:00 and 3:00pm, 310-656-
0483, 1255 2nd St., ages 3 & up, reserva-
tions suggested
Magicopolis – 2 p.m., 1418 4th St., Admis
sion is $15. Call 310-451-2241 for info.
Family Fundays at the Will Geer Theatric
um Botanicum (also Saturdays)
Ages 4 and up, 11:00 a.m., $8, 1419 N. To
panga Blvd., Topanga Canyon, 310-455-37
23.

Aug. 22, 10:00 a.m. – Birdwatching for Y
oung Children and Parents
Malibu Lagoon St. Beach, 23200 PCH.  Spe
cial short walk for families.  Free!  393-620
5.

MONDAY 

Storytelling 
Main Library – Lap Time at Joslyn Park, Cr
aft Room, begins September 13, 9:30 a.m.
A series for babies up to two years old.

“Family Connections” starts again Septe
mber 13th at 10:00 a.m. immediately fol-
lowing Lap Time.  Joslyn Park, Craft Room.
A series of weekly discussions by well-res

pected voices in fields related to early child
hood development and growth, as well as o
ther areas of interest. 
Ocean Park Branch Library – 2601 Main
Street, 310-392-3804. 
“Spanish for Little Ones”, 11:15 a.m. Nex
t session dates are Sept. 13– Oct. 18.  
Barnes and Noble, 3rd St. Promenade –
Toddler Story Time – 10am – 310-260-9
110

Breastfeeding Group 
The Pump Station, 2415 Wilshire Blvd., 31
0-826-5774 - no pre-reg required, first cla
ss free, $10 fee thereafter.  Moms/babies 0
-4 months, 1:00 – 2:30 p.m.

Yoga & Exercise
Yoga Works, 2215 Montana Ave, 310-393
-5150 Pre/Postnatal – 12:15 – 1:45pm, $1
5
Yoga Garden, - Restorative yoga for pre/po
stnatal – 6:30 p.m., 310-450-0133.  www.
yogagardenstudios.com



BY ROBERT JABLON 
Associated Press Writer 

LOS ANGELES — A train carrying
elderly activists to Canada to buy drugs
departed Monday on a rolling protest
against high U.S. drug prices. 

The “Rx Express” was paid for and
arranged by a taxpayers’ group, which
wants the government to be allowed to
negotiate a national bulk-purchasing pro-
gram for pharmaceuticals to reduce their
cost to Medicare patients and others. 

“Prescription drugs are bankrupting the
entire health care system,” said Jerry
Flanagan of the Santa Monica-based
Foundation for Taxpayer and Consumer
Rights. 

David Parker, 64, of Orange said the
costs of his medication and health insur-
ance together have tripled to about $1,000
a month. To help deal with the increase,
he has gone on Social Security early and
is paying some of the expense by using
the equity in his home. 

“Eventually we’ll have to sell the
house to pay off the loans,” he said. 

Carole Jaquez, 78, of Apple Valley
said she gets free drug samples from her
doctors and sometimes goes to Mexico to
buy cheaper pharmaceuticals. Otherwise,
the five medicines she takes for acid
reflux, asthma and high blood pressure
can run $300 a month — a big chunk of
her $2,200-a-month income. 

“When I can’t afford it, I borrow from
my relatives,” she added. 

Jaquez said she also has tried to import
Canadian drugs even though government

regulators say it is illegal. 
“They’re not paying the bills — I am,”

she said. “It’s higher and higher. Where’s
it going to stop?” 

Stephanie Barstow, 70, of Sherman
Oaks and her husband, Carl, who requires
a wheelchair, said they had cut costs by
getting free drug samples from doctors
but those have stopped and they expect to
start paying $600 to $700 a month for
their prescription drugs. That’s a fifth or
more of their income. 

“You have lots of people in the same
boat,” she said. 

The couple economizes by eating $2
lunches of donated food at a senior center,
buying day-old bagels at markets and
buying clothing at thrift shops, “which my
children think is a positive horror,” she
said. 

“I never conceived of being in this kind
of a situation,” said Mrs. Barstow, a
retired social worker. “But you have to
make the most of it. You do the best you
can.” 

The Food and Drug Administration has
opposed prescription drug imports
because it says it cannot guarantee the
drugs’ safety. There has been a
groundswell of demand by Americans,
however, because of skyrocketing drug
costs. 

Certain pharmaceuticals cost a fourth
as much in Canada as they do if purchased
in the United States due to government
price controls. 

For instance, a three-month supply of
the cholesterol-lowering drug Lipitor

costs $214 in the United States and $162
in Canada. 

Americans are paying more because
the drug companies must recoup the cost
of research and development and the
Canadian controls are keeping prices
there artificially low, an industry trade
group said. 

A new drug can cost $900 million to
develop,” said Wanda Moebius of
Pharmaceutical Research and
Manufacturers of America. 

“We’re talking about a system that is
reliant on the profits of the industry to
come up with future cures,” she said.
“Americans wind up paying a larger share
of research and development costs. It’s a
completely unfair system.” 

A poll released this month by the non-
profit Kaiser Family Foundation found
that older and disabled Americans strong-
ly support proposals to permit prescrip-
tion drug imports and to allow the gov-
ernment to negotiate prices of medicines. 

Four-fifths of those polled said they
support the proposals, both of which are
banned under the new prescription drug
law passed last year by the Republican-
led Congress and signed by President
Bush. 

The “Rx Express,” consisting of two
chartered train cars, departed from down-
town’s Union Station. The train was
scheduled to pick up riders along its route.
Twenty-five senior citizens, small busi-
ness owners and others were to arrive in
Vancouver on Wednesday, either by train
or by bus if a recent fire in an Oregon tun-

nel forces the train to stop short of the bor-
der, Flanagan said. 

The riders were to be flown back
home. 

While importation is banned, the U.S.
Food and Drug Administration allows
people to buy up to three months of drugs
for personal use with a U.S. prescription,
Flanagan said. 

“The point is, we shouldn’t have to go
to Canada and we shouldn’t be restricted
by policies that are giving away the store
to pharmaceutical companies,” he said. 

Critics say the issue has been
overblown. 

Republicans argue that new Medicare
discount drug cards are helping to cut
drug bills by 25 percent for people with-
out drug insurance. The cards will be
replaced in 2006 by prescription drug
insurance under Medicare, which the
Bush administration says will reduce drug
costs by more than half for people previ-
ously uninsured and much more for low-
income seniors. 

There also are discount plans available
through HMOs, said Gerald Felando, a
retired dentist and former Republican
state Assemblyman for Torrance. 

Felando, 69, of San Pedro, said he pays
only $300 a month for health insurance
that includes only a small co-payment for
the drugs he uses to control cholesterol,
asthma and back pain. 

“There are programs right now that
they can explore that will ease the bur-
den,” he said. “They don’t have to go all
the way to Canada.” 
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Drug price protest rolling from LA to Canada

REACH OVER
100,000 HOMEOWNERS

at the 50TH Annual

Southern California’s
Largest Home Show

• Over 1,000 Retailers, wholesalers &
manufactuers

• 11 full size model homes constructed in
the convention center

Limited premium booth space
available

For more information call David
Mockus at: 1.800.442.7469 x307

Guest
Speaker
Carson

Kressley
from

Queer
Eye for

the
Straight

Guy



BY PETE YOST 
Associated Press Writer 

CRAWFORD, Texas — President
Bush denounced campaign commercials
aired by outside groups on Monday,
including an ad that accuses John Kerry of
lying about his combat record in Vietnam. 

“That ad and every other ad” run by
such groups have no place in the cam-
paign, Bush said when asked about the
commercial sponsored by Swift Boat
Veterans For Truth that has roiled the race
for the White House. 

Asked directly whether his Democratic
rival for the presidency had lied, Bush said,
“I think Senator Kerry served admirably
and he ought to be proud of his record.” 

The president made his comments as
the Kerry campaign fought back against
charges made by the outside group about
the senator’s wartime service in Vietnam
for which he received five medals. 

In a conference call with reporters
arranged by aides to the Democratic pres-
idential candidate, Navy swift boat offi-
cers Rich McCann, Jim Russell and Rich
Baker said Kerry acted honorably and
bravely and was well qualified to be the
nation’s commander in chief. 

“He was the most aggressive officer in
charge of swift boats,” Baker said. 

Crewmate Del Sandusky said at a news
conference in Harrisburg, Pa., that he per-
sonally witnessed the battle action for
which Kerry received Silver and Bronze
stars and two of his three Purple Hearts. 

“He deserved every one of his
medals,” said Sandusky, a retired comput-
er repairman who drove Kerry’s Navy
swift boat for nearly three months. 

In Texas, Bush said, “I don’t think we
ought to have 527s,” a reference to the
outside groups that have poured millions
of dollars over the past year into attack
ads. Bush himself has been a main target
of ads costing some $60 million. Bush
said all of the ads should be stopped. 

“That means that ad,” he said, referring
to the anti-Kerry ad, “and every other ad.” 

The anti-Kerry ad, no longer running
but much publicized in news accounts,
says Kerry didn’t deserve his Purple
Hearts, lied to get his Bronze Star and
Silver Star and unfairly branded all veter-
ans with his 1971 congressional testimo-
ny about atrocities in Vietnam. 

“I couldn’t be more plain about it,”
Bush said “I hope my opponent joins me in
condemning these activities of the 527s.” 

With polls suggesting Kerry’s standing
was beginning to slip — at least among
veterans — the Democrat last week called

on Bush to call for the attack ads to be
pulled from the air. He also accused Bush
of allowing front groups to “do his dirty
work.” 

Kerry’s vice presidential running mate,
Sen. John Edwards of North Carolina,
said Bush’s comments on Monday fell
short of what was needed. 

“The moment of truth came and went,
and the president still couldn’t bring him-
self to do the right thing,” Edwards said.
“Instead of hiding behind a front group,
George Bush needs to take responsibility
and demand that the ad come off the air.” 

Bush’s campaign has denied any con-
nection with the anti-Kerry group, and
called on the Democratic challenger to
join the president in a call for all outside
groups to pull their ads. 

Underscoring the impact of the anti-
Kerry ad, the Democratic National
Committee began airing a commercial
last week that offered a testimonial to
Kerry’s fitness for national command. 

And in a shift in strategy, Kerry’s cam-
paign has responded with two commer-
cials, despite plans to preserve its campaign
funds for the general election campaign. 

In addition, Republican Sen. John
McCain of Arizona has said the anti-
Kerry tactics are the same kind used on
him and has asked the president to
denounce them. 

A new Kerry ad says Bush smeared
McCain four years ago and “now, he’s
doing it to John Kerry.” 

A former Vietnam prisoner of war,
McCain lost the South Carolina
Republican primary in 2000 after Bush
supporters accused him of opposing legis-
lation to help military veterans. McCain
never recovered from that primary loss. 

Former Sen. Bob Dole, a World War II
veteran and 1996 Republican presidential
nominee, suggested Kerry apologize for
his 1971 testimony to Congress about
atrocities U.S. soldiers allegedly commit-
ted in Vietnam. 

Dole, who has a disabled right arm
from war wounds, said Kerry received an
early exit from combat for “superficial
wounds.” He called on the nominee to
release all of his Vietnam service records. 

Dole told CNN’s “Late Edition” in
relation to Kerry: “I respect his record.
But three Purple Hearts and never bled
that I know of. I mean, they’re all superfi-
cial wounds. Three Purple Hearts and
you’re out.” 

Crewmate Sandusky said Monday, “I
was there when he got wounded. I saw the
blood. I don’t care what Dole said.” 
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Everyday these automotive
businesses utilize the

Santa Monica Daily Press:
Lexus of Santa Monica
Toyota of Santa Monica

VW Santa Monica
Santa Monica Ford

Santa Monica Nissan
Look VW/Lexus Pre-Owned

Claude Short Auto Sales
Grand Prix Auto Sales

Sehmi Motors
German Auto Repair

Jiffy Lube
And more ...

Did you know?

What do they know that you don’t?
Call Rob Piubeni, Sales manager @ 310.458.7737

to find out what you are missing!

Bush urges end to TV
attack advertisements
by all outside groups

Your Ad
Could Go Here!
Advertise with the Daily Press.

Call us today at (310) 458-7737

Your Ad
Could Go Here!
Advertise with the Daily Press.

Call us today at (310) 458-7737
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Reality Check®

By Dave Whammond
Speed Bump®

By Dave Coverly

Natural Selection®

By Russ Wallace

t r u e   t o   f o r m.

Trained in New York, apprenticed and practiced in L.A., taught in Europe.

Special experience/techniques for training with injuries, recent or old!

Step up to elite pilates.

Private, one-on-one instruction tailors your workout to your needs

     and abilities.  See results produced from accurate & authentic 

Pilates Method training.  Increase strength, control and flexibility. 

           Improve both the way you look and the way you feel. 

  If  you think  you've been doing  Pilates . . .
            come try a lesson with me -- feel the difference!

310-923-3949 - cbmacy@juno.com
elite pilates studio -- in garden setting in santa monica

Carrie  Macy  -  Owner/Instructor  -  certified through Pilates, Inc. 
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Claude Short Auto Sales
Offering Quality Service to the Westside since 1927

ofDevoted Service

2501 Lincoln Blvd.
in Venice

(310) 395-3712

Four Generations

‘00 Volvo C70 coupe

low miles, one owner, vin#018256 $18,995 

This Week’s Special

Employment
Accounting Manager for Established 
50yr old WLA. General Contractor Ac-
counting functions include job costing, 
budgets,financial reporting, etc. on 
American Contractor Software Fax 
310-477-2887

ADMIN/PERSONAL ASSIST FT/PT for 
automotive marketing firm & Pacific 
Palisades family. Must posess hones-
ty, integrity, reliability initiative, crea-
tivity, organization, attnetion to detail, 
efficiency, enthusiasm, great phone 
skills, about average command of 
English and writing, computer savvy, 
Excel, Word, emailing and data entry. 
Scanning a plus but will train. Please 
fax your cover letter and resume to 
(310)454-5800 attn: John

BUSY HARDWARE Store 
seeking experienced only

Cashier will train
call Manager at
310-454-4116

FIGURE MODEL wanted. Fit female 
model wanted for figure drawing by 
artist. No experience necessary. Call 
(818)501-0266

GAS STATION Boat Dock needs PT/FT 
for MDR Harbor call Randy or Sue 
310-823-2444

HOUSEKEEPER W/REFERENCES. So-
phisticated, flexible, speaks English, 
has car and drivers license, social se-
curity, skilled cook, etc. Excellent sal-
ary. Fax resume(310) 447-9677

ORTHODONTIC DENTAL Office-Exclu-
sive Office in Pacific Palisades. Excep-
tional opportunity please call 
(310)454-0317
PART TIME mornings, mail sorter 
wanted for busy Santa Monica mail-
box store. Pleasant environment + 
competitive pay. No experience nes-
secary. Insure car required. Apply at 
2118 Wilshire Bl. Santa Monica. 

THE SANTA MONICA DAILY PRESS  
IS SEEKING ONE ADVERTISING IN-
TERN. THIS IS A FANTASTIC OP-
PORTUNITY TO JUMP INTO THE 

ADVERTISING FIELD. LOCAL 
KNOWLEDGE OF SANTA MONICA 
IS HELPFUL, A GOOD, OUTGOING 

PERSONALITY IS IMPORTANT. 
FLEXIBLE HOURS, COLLEGE 

CREDIT AVAILABLE. EMAIL RE-
SUME TO ROSS@SMDP.COM

RECEPTIONIST NEEDED for busy Plas-
tic Surgery practice in Santa Monica. 
Please fax resume to (310) 829-0371 
with a letter stating why you feel this 
is the right position for you.

PART-TIME POSITION SANTA MONI-

Employment
CA TRAVEL COUNSELOR – Do you 
know Santa Monica AND LOVE the 
great outdoors?
We need enthusiastic people with ex-
tensive knowledge of local area to 
work at all VisitorInformation Centers, 
both indoor and outdoor locations in 
Santa Monica. 
Provide information and sell retail 
items to visitor’s from around the 
world in person, by phone and mail. 
Light admin. duties. Must have strong 
customer service skills, multi or bi-lin-
gual candidates desirable.
SALARY:
$10.50 per hour -part time only (less 
than 25hrs per week) Hours vary.
Send Resume & Cover Letter to:
Mindy Lansing, Office Manager
hr@santamonica.com
Santa Monica CVB
520 Broadway #250
Santa Monica CA 90401
FAX 310-319-6273
NO PHONE OR WALK-INS ACCEPTED
Santa Monica Convention & Visitors 
Bureau is the Official marketing agen-
cy which develops National & Interna-
tional tourism promotion programs for 
the Santa Monica area.

SALES & MANAGER:Trendy Jr. cloth-
ing store in Santa Monica is hiring for 
sales & management positions.Bene-
fits available 310-638-9931 or fax
resume to HR at 310-638-9954

Sales: 44 year old Forbes 500 Ranked 
Affiliate CO. is looking for sales pros 
to keep pace with rising gold market. 
Top earners make 300k+. Full bene-
fits. No cold calling. Draw/comm. 
Santa Monica. Visit www.goldline.com 
or call (310)319-0313.

THE DAILY PRESS IS SEEKING
newsroom interns for the fall 

semester. Flexible hours and a 
great working environment. 

Gain experience in journalism 
working for the only daily local 
newspaper in santa monica. if 
interested, e-mail resume to 

heather@smdp.com

TOP DESIGNER Santa Monica Bou-
tique seeks high-energy sales person 
experience necessary. Family environ-
ment. Salary commission. FT/PT 
Available (310)394-1406

VENICE BOARDWALK or Promenade 
Work on Food cart PT/FT,good pay, 
fun job. Call (310)392-7306, 10am-
5pm
WANTED RETIRED manicurist. Retire-
ment Hotel, one day a week. 310-
399-3227 x 224

WANTED: CLASS-A Driver w/clean 

Employment
DMV Record F/T apply at SoCal Dis-
posal 1837 24th Street S.M.

WANTED: CLASS-A Driver w/clean 
DMV Record F/T apply at SoCal Dis-
posal 1837 24th Street S.M.

WORK P/T No experience needed, 
evenings, $8/hr, flexible schedule. 
Call (888)263-9886 .

For Sale
HOT TUB 2004 Model. Neck jets. 
Therapy Seat. Warranty, never used. 
Can deliver worth $5700, sell for 
$1750 818-785-9043

MOVING SALE: Komfort 88 Model 
Slide on camper. Misc tools & other 
items call for appt. at (310)450-5715

Vehicles for sale

Claude Short
Auto Sales Dealer

‘89 FORD E-150
Van conversion tv-vcr/only 75k

VIN c35999 $4,995

‘00 CHRYSLER 300M
Low miles, moon roof, chrome wheels

VIN 323726 $13,995

‘00 VOLVO C70 COUPE
Only 39k, clean car, one owner

VIN 018256 $18,995

‘98 DODGE GRAND
CARAVAN LE

Loaded, Light color for
summer “look”, low miles

VIN 530531  $7995

2000 VOLKSWAGEN GOLF TDI
Diesel Model, 45MGP in Town

VIN 512589  $10,995

‘00 DODGE STRATUS
Full Power, Low Miles
VIN 226997  $7,995

‘96 FORD MUSTANG
CONVERTIBLE

Alloy Wheels
VIN 231581  $6,995

2501 Lincoln Blvd. in Venice

(310) 395-3712

Vehicles for sale

1230 Santa Monica Blvd.
310-451-1588

2004 Taurus LX
Santa Monica Ford Price: $18,995

Factory Rebate: $3,000
* Bonus Cash $1,000

( 1,000 bonus cash! Must finance through FMCC)
STK# 432568/179952

$14,995 1 at this cost

2004 T-Bird
ALL T-BIRDS IN STOCK

$6,500 DISCOUNT!

2004 Freestar
Santa Monica Ford Price $22,995

Rebate $5,000
* Bonus Cash $1,000

( 1,000 bonus cash! Must finance through FMCC)
STK# 432153/A24450

$16,895 1 at this cost

2004 Focus Zx3
Santa Monica Ford Price  12,995

Rebate  $3,000

STK# 432613/R125787
$9,995 1 at this cost

’99 Ford Explorer 
Red, A/C, Leather

(ID#71978) $10,995 

OF SANTA MONICA

WE NEED
YOUR TRADE!

BRING US YOUR
TRADE-INS

PLUS TAX, LICENSE & DOCUMENT 
FEE ON ALL VEHICLES

1999 Ford Taurus LX
4-dr auto, emerald, clean, 80K, 3.0L, 24V
DOHC, V6, cruise, tilt, air, tint, smog CED,

registered $5,800 (818) 212-8623

Vehicles for sale
TOYOTA SANTA MONICA

LEXUS SANTA MONICA
PRE-OWNED CENTER

2002 Lexus GS 300 Sedan 4D
All Power, Cruise Control

Air Bags, Leather, Moon Roof
$29,995  (VIN: 153011)

2001 Lexus LS 430 Sedan 4D
Chrome Wheels, Moon Roof, Traction Control
Air Bags, Anti-Lock Brakes, CD Auto-Changer

$36,995  (VIN: 042357)

2003 Lexus LS 430 Sedan 4D
V8 4.3 Liter, 5-Spd Auto Overdrive, Rear Wheel drive
Ultra Luxury Pkg, Mark Levinson Audio, Dual Power Seats

$54,995  (VIN: 098475)

2003 Lexus ES 300 Sedan 4D
V6 3.0 Liter, 5-Spd Auto Overdrive, FWD

$28,995  (VIN: 142129)

1100 Santa Monica Blvd

888-865-1759
LAcarGUY.com

LEXUS/VW OF Santa Monica

VOLKSWAGEN SANTA MONICA
PRE-OWNED CENTER

1100 Santa Monica Blvd

888-865-1759
LAcarGUY.com

2001 Volkswagen Jetta V6 GLS Sedan 4D
A/C, All Power, Cruise Control, Am/FM Stereo

Premium Sound, Dual Front Air Bags, ABS (4-Wheel)
$13,955 (VIN: 032097)

1999 Volkswagen Jetta GLS VR6 Sedan 4D
A/C, All Power, Tilt Wheel,  Cruise Control

AM/FM Stereo, Multi Compact Disc, Moon Roof
$10,995 (VIN: 117556)

2004 Volkswagen GTI Hatchback 2D
4-Cyl. 1.8L Turbo, Automatic, Front Wheel Drive

A/C, All Power, Tillt Wheel, ABS, Leather, Alloy Wheels
$21,995 (VIN: 005768)

1999 Volkswagen Jetta GLS VR6 Sedan 4D
V6 2.8 Liter, Automatic, Front Wheel Drive

A/C, All Power, Tilt Wheel, Cruise Control, Leather
$13,995 (VIN: 094044)

TOYOTA

2002 TOYOTA

ECHO Coupe 2D

TOYOTA CERTIFIED

Auto, AC, Power Steering,

CD player. $12,990

(20221753)

2001 TOYOTA

TACOMOA PreRunner

DOUBLE CAB 4D

TOYOTA CERTIFIED

V6, Power Everthying, 

CD player, $21,100

(Z798780)

2001 TOYOTA

PRIUS SEDAN 4D

AC, ALL POWER, AM/FM

ABS - $16,990

(022269)

2004 Toyota

Corolla LE Sedan

4-CYL. 1.8 LITER, AUTO

A/C, POWER $14,500

(035289)

832 Santa Monica Blvd.

800-944-4157
LAcarGUY.com

Instruction
DRUM LESSONS in your home! Great 
w/children & beginners, first lesson 
FREE! Call Tom (310)422-2699.

PIANO LESSONS: Experienced teach-
er. Rubin’s Conservatory Graduate. All 
ages, levels & styles AT YOUR HOME: 
Call Guy 818-219-3472
STRAINING AND cracking? Voice les-
sons, 1ST Lesson free 1221 Broad-
way, Santa Monica (310) 229-5235

Wanted
LOOKING TO rent/sublet covered 
space in SM near Ocean for storage of 
classic car. 310-395-3268

PIANO TEACHER Wanted, looking for a 
patient piano teacher for lessons in 
my home in Santa Monica. Call Steve
310-666-2191

For Rent
BEST RESORT, Best Time. November 
Week at Cabo’s Premier Sunset Beach 
Resort. 2 Bdrm sleeps 6, $4500/wk 
save $2500, (310)314-3200

For Rent
3RD STREET PROMENADE Apts. City & 
Oceanviews,2+2 $2200-$2800. W/D 
in Unit, fireplaces. 1453 3rd Street. 
(310)862-1000

BRENTWOOD $1995/MO 2+2 Condo, 
Near everything Montana & San Vice-
nte, Negotiable 323-728-1968

Santa Monica       

Mon thru Fri, 8:30-12p
Ages 6-17, $275/week

CPR certified
310-920-1265

camp@learntosurfla.com

Surf Camp Your ad could run here!
✆ Call us today at (310) 458-7737

Your ad could run here!
✆ Call us today at (310) 458-7737

Your ad could run here!
✆ Call us today at (310) 458-7737
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UCLA
UCLA CENTER FOR HUMAN NUTRITION

is looking for volunteers for a medically-supervised
research study to evaluate:

“The effectiveness of a High Protein Meal Prelacement Plan vs. a Standard Protein Meal
Replacement in Overweight Subjects.”

Participation will last approximately1 year (including screening) which includes blood draws, a physical
exam, body composition analysis, and EKG, completing questionnaires and diaries and dietary counsel-
ing. Participants will be randomly assigned to follow either a standard protein meal replacement plan (
consisting of 1/2) gram of protein per pound of lean body mass,) or higher protein meal replacement

plan (consisting of 1 gram of protein per pound of lean body mass) using Herbalife products. All partici-
pants will receive meal replacements at no cost. Participants will be paid up to $250.

For more information call: (310) 206-8292  Study conducted by Zhaoping LI, MD

YOU MAY BE ELIGIBLE IF YOU ARE:
IN GOOD HEALTH

30 or more YEARS OF AGE

AT LEAST 35 POUNDS OVERWEIGHT

FITNESS HAWAII FITNESS VACATION
(Nov 20 - 27, 2004)

You will not only get in better shape but also

have more fun than you could ever imagine!

www.SonkiFitness.com
310-260-2518

For Rent
nte, Negotiable 323-728-1968

BRENTWOOD $2500 3+2 High
Ceilings Microwave Dishwasher
2 parking spots. 818-773-8778

The BEST
RENTALS
inVENICE
ELLY NESIS CO. INC
(310) 396-4443

ellynesis.com

HOWARD MANAGEMENT GROUP
310-869-0468

1214 Idaho #1 2bd 1ba lower
Completely redone, Private Patio

Will consider pets
$1850/mo

CHECK OUT OTHER 
AVAILABLE RENTALS AT:

www.howardmanagement.com

MAR VISTA 2+2 $1275/mo 1246 Pa-
cific Ave. #8 Stove,dishwasher, 
A/C,carpet, fireplace, balcony,  inter-
com entry, laundry, parking, no pets 
310-578-7512

MIRACLE MILE $2300/mo Got 2 C 
3+1 Renovated Victoria Park Duplex. 
Appliances Included, brick 
driveway(323)571-0038
PALMS $925/MO 1bedroom, 1batch, 
3346 Canfield. Stove, refrigerator, 
blinds, A/C in bedroom, laundry, no 
pets. (310)578-7512
SANTA MONICA $1150/mo 1bdrm, 
1bath, +office, appliances, gas paid, 
no pets, parking, 2535 Kansas Ave. 
Manager in #101

SANTA MONICA $1475/mo. 1248 11th 
Street unit  F  2BD 1.5BA  blinds,car-
pet,laundry, parking no pets. 
(310)393-6322.
SANTA MONICA $950/mo. 1br, bath, 
appliances, no pets. Parking, 1935 
Cloverfield Ave. #7, Manager in. #19

SANTA MONICA 2+1 Bright 
Upper, with view laundry, parking,
new appliances, 638 Hill St 
$1595/mo310-390-2765
SANTA MONICA 2BD Upper, peak 
ocean view,hardwood floors  lots of 
windows,bright & airy $1800/mo 310-
729-5367
SANTA MONICA 3bdrm 1.5ba 
$2300/mo 1244 11th Street  Stove, 
carpet, blinds, laundry, parking, no 
pets 310-393-6322
SANTA MONICA Single $1200/mo 833 
5th Street #104 Stove, refrigerator, 
carpet, blinds, laundry, pool, intercom 
gated  parking, no pets, Mgr 310-
393-2547

W.L.A. $1145/MO Ocean View & 
breezes large 1bedroom on top of 
hills. Private sundeck. (310)390-4610

W.L.A. $925/MO 1bedroom, 1bath. 
2656 S. Barrington. Stove, refrigera-
tor, dishwasher, blinds, laundry, park-
ing, no pets.  (310)578-7512
WESTCHESTER 2+1 in a quiet neigh-
borhood newly painted 1200sqft. Big 
yard and garage, 6149 W. 83rd place. 
$2550/monthly ask for Lewis 
(310)466-4336

WESTCHESTER UNFURNISHED duplex. 
1+1, hardwood floors throughout. 
Very clean, n/pets. no washer dryer. 
$975 323-547-2077

Houses For Rent
2BR 1BA House, 1507 18th Street, 
new paint & blinds, carpet. $1500/mo  
NO PETS 310-532-3876

Commercial Lease
1316 THIRD ST. Promenade 
1 Office available. 10x23 Great 
Creative Space (310)613-1415.

320 WILSHIRE at 3rd Street Prome-
nade. Office Space 550sq/ft 
$1250/mo 310-576-3433
DOWNTOWN SANTA MONICA
Seperate Private Office A/C, 
Approx. 280 sq/ft, Windows
310-394-3645

FULL SERVICE OFFICES & 
secretarial bays available in 
upscale Santa Monica 
building.  310-883-3333

Commercial Lease
NAI CAPITAL Commercial
(310)440-8500

Christina S. Porter
Senior Associate

310-440-8500 x.104
PACIFIC PALISADES Village 1,000 
Sq/ft 3 offices, sub-lease, 2 years. 
Furnished or unfurnished.
Call Rick at 310-459-6256;
310-466-906601563570

SANTA MONICA 14th Street  Office 
spaces $945 & $2200 A/C Lease, Se-
curity 310-476-7832

SMALL OFFICE at the Central Tower 
building. 1424 4th Street $550/mo in-
cludes utilities/cleaning 310-276-
3313
WEST L.A. PRIME PROF.  OFFICE- 
Share 1,367 sq/ft. office w/patio view, 
conference/filing room, dsl line. 
$1350/mth.  Available 7/1. CALL 
310-479-4484

Real Estate
ANTHONY’S RESTAURANT EL SE-
GUNDO – City landmark comes with 
land, improvements and business. 22 
year lease left on parking lot and pa-
tio. $2,000 per month with no in-
creases. Gross business. $575,000 
annually offered at $1,099,000 (310) 
864-9034

BRAND NEW RETAIL LOFT - El Se-
gundo -  Live/work in the heart of 
town. Approx. 2900 sq. ft. unit. Roof-
top deck, stonework throughout. 
$899,000 El Segundo – 135 Standard 
-  Two contiguous corner lots approx. 
7,000 sq.ft. build up to 4,100 sq. ft. 
Perfect for office building or small 
business. $699,000 (310) 396-1947

BULLDOG REALTORS
1501 Main Street, suite 106 Venice, CA 90291

ince@bulldogrealtors.com

TIRED OF RENTING?
CALL LORI DAVETTE INCE

Specializing in
first time buyers

LORI DAVETTE INCE
(310) 380-0830
CELL: (310) 503-3482

EL SEGUNDO – 135 Standard contig-
uous corner lots. Approx. 7,000 sq. ft. 
Build up to 4,100 sq. ft. Perfect for of-
fice building or small business. 
$699,000 (310) 864-9034

EL SEGUNDO - 6 Unit building, two-
bed, 1ba each. 8 garages, income 
$102,000. Completely remodeled with 
custom finishes. All tenant occupied. 
$1,399,000 (310) 396-1947

HERMOSA BEACH Shopping Center 
Anchored by a major restaurant. Cen-
ter includes medical group, salon, Pi-
lates studio, boutique, office suites. 
6% cap rate $7,050,000 (310) 396-
1947

MANHATTAN BEACH Prime N. Sepul-
veda 5,500 square feet of office 
space, 42 parking spaces, liquor store 
& gym. Approx 5 Acre Lot Just re-
duced! $2,450,000 (310)396-1947

Real Estate
HOBBS

7 Units in Mid-Wilshire
4-(2+1) & 3-(1+1)  $815,000

6 Units, La Cienega & I-10
Renovated 5-(3+2) $1,100,000

37 Units Bldg. near Koreatown
Transitioning area w/development

Potential. $3,550,000

30 Unit Bldg. NW Glendale
No Rent Control, 28-(2+2)@1000sf

Great exchange property. $5,700,000

Tony Solomon Agt. Hobbs Allison Agt.

(310) 826-2221 x220

INVESTEMENT PROPERTIES

MANHATTAN BEACH – New Listing 
24,000 square feet of land, prime lo-
cation, signalized corner. Fantastic 
opportunity! Just reduced! 
$2,125,000 Anthony’s Restaurant - El 
Segundo City Landmark comes with 
land, improvements, and business. 22 
year lease left on parking lot and pa-
tio. $2,000 per month with no in-
creases Gross business. $575,000 
annually. $1,099,000 (310) 396-1947

Very aggresive rates

30 year fixed 5.75%

10 year/1 arm 5.375%

7 year/1 arm 5.125%

5 year/1 arm 4.75%

3 year/1 arm 4.25%

1 year/1 arm 3.25%

6 mos./6 mo. arm 2.875%

1 mo./1 mo. arm 1.250%

* Rates subject to change

Licensed California Broker #01218743

Pac West
Mortgage

2206 LINCOLN BLVD SANTA MONICA

(310) 392-9223
1(888) FOR-LOAN

PLAYA DEL REY – Beach Port – 8500 
Falmouth #3316. One bed, One bath, 
plus loft. Overlooking gardens, sun-
sets on the deck,limestone and black 
granite floor. High vaulted ceilings. 
Walk to the beach and shopping. 
Open sunday 1-4pm. (310) 864-9034

SHOPPING CENTER IN HAWTHORNE
– $11,600 Gross, Low Rents, Long 
Term tenants $1,299,000 (310) 864-
9034
WESTSIDE ZERO-DOWN Payment 
Lovely 3bd 2ba homes. Quiet 
streets,$750K-1.2M Free recorded 
message 800-577-7489ext3001 Kel-
ler Williams Realty Sunset

WILSHIRE/FAIRFAX HOTEL/APT
18 room/15 bath 7900sq/ft R4 corner 
$100K under operated
net$3.2 Million/Offer, $900K down. 
Owner will carry principals only!6060 
W. 8th Street Los  
Angeles 8am-8pm 310-497-7114

Storage Space
WLA 3-CAR Garage-Storage 
Only $500/mo 310-391-8880

Massage
100% FULL BODY RUB plus  extras. 
Handsome Hunk new to LA. 24/7 Call 
Zak 323-807-3415

A GREAT Therapeutic Massage in the 
privacy of your own home. $50/hour 
Call 310-396-2720

ARE YOU a Therapist who would like 
to trade Non-Sexual bodywork? Paul 
310-741-1901

Massage
BLISSFUL RELAXATION! Heal your 
body, mind, spirit.  Therapeutic, 
Swedish, Deep-tissue. Energy balanc-
ing. Strictly non-sexual. Introductory 
specials from $50.00/1hr. Lynda, 
L.M.T. (310)749-0621

CHOCOLATE MASSEUSE-
Where do you have your tension? 
Back, neck, shoulder? When? How 
long? How much? ($120hr) Outcall- 
24hrs. 310-890-3531 Dolly

DEEP TISSUE Bodywork $40/hr Swed-
ish & Thai Included. Non-Sexual. Paul.  
310.741.1901.

EXQUISITE, INTUITIVE, strong and ten-
der relaxing bodywork by mature Eu-
ropean. Professional Lady Sonja 
(310)397-0433.
FULL BODY Swedish to light fingertip 
massage by classy European thera-
pist. Serious callers only. (310)826-
7271.

MASSAGE MASSAGE BY LUCIANO
Swedish, pressure points,

deep tissue, shiatsu,
foot/hand/face reflexology,
walking on backs, sensual

$85/hr, $125/1.5 hrs
323.514.2779

www.ThatMall.com/Luciano
Outcalls only!

MELT ON my Table-Eslen long strokes 
massage & herbal bath. Non-sexual 
call Ditta. 310-435-6054

OCEAN THERAPY: Nice relaxing mas-
sage Spanish & Asian Staff (310)899-
3709.

PRIVATE PAMPERING & Full Body 
Massage by Layla-outcalls 310-757-
0232

REVITALIZE & Rejuvenate. Body, Mind 
& Spirit with an exquisite full body 
Swedish/Deep-tissue massage.Laura 
(310)394-2923(310)569-0883.
THERAPEUTIC RELAXING massage. 
Swedish and Deep Tissue. Call Cyn-
thia (310)397-0199

TOP QUALITY Massage by Certified 
Professional 20 Years Experience 
Swedish/Deep Tissue $60/hr Fran-
ces  310-826-2275 Brentwood

TROPICALMUSCLE YOGA + SPORTS MASSAGE
For athletic men & women

Total work-out + full body rub

$25/hr Pablo
Culver City @10Frw

(310) 384-0503

Announcements
HOMESTAY SERVICESHOST

INT’L STUDENTS!!!
short term / long term

COMPENSATION FULL PAY

OK, CALL TODAY!!!

310-393-5337
ADOPTIVE/FOSTER Parents needed 
134,000+ Children nationwide need 
homes. Keep older siblings together. 

Announcements
Training and financial support provid-
ed. Informational meeting  8/18-6:00-
7:30 Red Cross Building 610 N.Euca-
lyptus, Inglewood CA Contact Child-
rens Bureau 800-730-3933

A-KITTY FILLERYOUR AD HERE
ADVERTISE!
Santa Monica Daily Press Classifieds

310.458.7737  ASK FOR KITTY

Business Opps
ABSOLUTE GOLDMINE! 60 
Vending machines with excel-
lent locations all for $10,995. 
(800)234-6982.

Yard Sales

DON’T MISS THIS-
ALL BOOKS $ .50

THOUSANDS OF TITLES
SAT 8:00AM

627 9TH STREET
IN THE ALLEY

Health/Beauty
DR. LUCAS
Chiropractic &
Accupuncture

Victoria D. Lucas
D.C., LAc. QME

Vita Wellness
MAXIMUM FAMILY CARE IN ONE LOCATION

310-449-1222
2222 Santa Monica Blvd.• Ste. 203 • Santa Monica, CA 90404

ROOMS FOR Rent Skincare, Stylist, 
Electrolysis, Manicurist, Body Thera-
py, Tanning & Weight Management 
MDR 310-577-3079

Fitness
YOGA FOR Seniors, Retired  people & 
beginners. Private lessons, Tatiana 
310-266-0482

Fitness
FITNESS CONSULTANTS! Personal 
Trainers! Home office or outdoors. 
Flexibility and stress management 
323-377-4525. 

holifitness@yahoo.com

STATE OF the HeartSTART YOUR MORNING OFF RIGHT
BASIC TRAINING ON THE BEACH

6-Week Program Includes:
Body Composition Analysis

Fitness Assessment
Exercise Prescription

12 High Energy Classes
Total Body Conditioning

Only $150 or $15 per class

FOR MORE DETAILS

Call 310.842.5657
www.stateoftheheartfitness.com

Personals
ACCOMPLISHED PHYSICIST middle-
aged seeks kind, refined, cultured in-
telligent lady to share future. rdsher-
man@adelphia.net

HANDSOME, SINGLE Incarcerated 
white male seeks female for corre-
spondence. S. Houston D72550A1-
114 44750 6oth Street W. Lancaster 
CA 93536

❤❤
Talk to a Model 24hrs.

310-786-8400
818-264-1906
213-259-1902
949-722-2222
$10/17 min.

ATM/CC/Checks by phone
www.USLove.com

YOUR
AD 

HERE
ADVERTISE!!!
310.458.7737 
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FREE CONSULTATION (310) 989-6677 ldtcompute@aol.com

Small Business? Computer Problems?

No IT staff? Call LDT to the rescue!
MICROSOFT  CERT I F I ED  SYSTEMS  ENG INEER  AND  TRA INER

TRAINING • NETWORKING • HARDWARE • WEB DESIGN • SOFTWARE

Services
A.C. CONSTRUCTION com-
mercial & residential remodel. 
Honest and Reliable. Free esti-
mates. Call (310)278-5380. 
Fax: (310)271-4790. Lic# 
801884 Fully insured.

A/C CONSTRUCTION
Beverly Hills/Beverlywood

General Contractor
Residential Remodel &

Home Improvement
Honest • Reliable

FREE ESTIMATES
— Sabbath Observed—

310.278.5380
Fax 310.271.4790

Lic# 804884 Fully Insured

BEST MOVERS No job too small. 
2 men, $50 per hour. Fully insured. 
We make it EZ. Free prep. & 
boxes. Discount for handicap & 
seniors. Since 1975. Lic. T-163844
$30.00 OFF with this ad
(323)263-2378 or (800)2GO-BEST

BEST MOVERS
No job too small

2 MEN, $59 PER HOUR
Fully insured. We make it EZ.

Free prep. & boxes. Discount for
handicap & seniors!

Since 1975 Lic. T-163844
(323) 997-1193  (310) 300-9194

ESKANDARI STONE
GRANITE COUNTERTOPS

UP TO 50% LESS
THAN HOME DEPOT!!!!

TRAVERTINE $3.50, FIREPLACES
ESKANDARISTONE.COM (310) 945-5799

Services

CARPET
CLEANING

top of the line equipment
baby-safe cleaners

on time/satisfaction guaranteed
“Old School steam cleaning with 

top of the line equipment”

Blue Ribbon Carpet Cleaning
locally owned and operated 

310-729-2931

GET ORGANIZED! For filing 
system set-ups, unpacking from 
major move, uncluttering clos-
ets and other home/office paper 
management problems, etc. 
Hire a professional organizer. 
Call Christine Cohen. (310)274-
4988
Member: National Association 
of Professional Organizers

GET ORGANIZED!
for filing system set-ups,

unpacking from a major move,
uncluttering closets and 
other home/office paper 

management problems, etc.

HIRE A PROFESSIONAL 
ORGANIZER!

Call Christine Cohen:
310-274-4988

Member: National Association of Professional Organizers

INCORPORATIONS
310-936-6577

Services
“JENNY CAN CLEAN-IT” fast, reliable. 
We take care of your cleaning, own 
transportation. $40 (818)705-0297.

BONDED AND INSURED

CLEANING AMERICAN
HOMES SINCE 1979

(310) 673-2443

STEVE’S DISCOUNT Plumb-
ing

Steve’s
DISCOUNT
PLUMBING
DRAINS • HEAT

RESIDENTIAL • COMMERCIAL

(310) 439-7771 ALL PRICES NEGOTIABLE

Lic.#759420
All Work

Guaranteed
24
HOUR

15% OFF WITH THIS AD

PAINTING TOP QUALITY  A&A 
custom,Interior And Exterior . 
Free Quote. Jeff Arrieta 
(310)560-9864.

Services

NOTICE TO
READERS:

California  law requires that 
contractors taking jobs that
total $500 or more (labor or 

materials) be licensed by the 
Contractors State License 

Board. State law also requires 
that contractors include their

license number on all 
advertising. You can check the 

status of your licensed 
contractor at www.cslb.ca.gov 
or 800-321-CSLB. Unlicensed 

contractors taking jobs that
total less than $500 must state

in their advertisements that 
they are not licensed by the 
Contractors State License 

Board.

ONE HOUR Alterations, hemming, 
jeans, pants, skirts, etc. Made by pro-
fessional Call Michael 310-980-2674 

PAINTING/WALLPAPER
PAINTING, Wallpaper Removal & In-
stallation, Wall Texturing, Free Esti-
mates! Glenn’s Wall Service  310-
686-8505

RELIABLE CAREGIVER Companion Ex-
perienced with Alzheimers/Parkin-
sons/CPR & First Aid seeks live-in Po-
sition Excellent References 323-481-

Services
4550

WHEN YOU Get Ready To Fix 
Up, Call Us!Ned Parker Con-
struction Painting, Carpentry, 
Roofing, Concrete, Electrical
Bonded And Insured Lic # 
658986 323)871-8869

When You Get Ready to Fix Up, Call Us!

NED PARKER 
CONSTRUCTION

Bonded & Insured • Lic#658-486
PAINTING • CARPENTRY • ROOFING

CONCRETE • ELECTRICAL

323.871.8869
WINDOW CLEANING,
Professional, Residential & 
Commercial, Free Estimate! 
Specializing in Luxury Homes
310-709-1257

professionals
Residential and Commercial

FREE Estimates 

Specializing in Luxury Homes!

(310) 709-1257

WINDOW CLEANING

Computer Services
COMPUTER HELP: Your Office or 
Home. Computer Tune-Up, Microsoft 

Word, Excel, Powerpoint, Quickbooks 
POS Internet Navigation. Software In-
stallation. Virus  Removal 310-207-
3366 310-801-6845

(310) 395-6884 

Computer Repairs Computer Repairs Computer Repairs    

Networking, Set-Up, Installation, 
Training, Wireless (WiFi), DSL/Cable, 
Virus Protection and Removal  

Fast On-Site  
Service 

For Business or In-Home 

Attorney Services

BANKRUPTCY LAWYER
*Foreclosures * Collections

*Wage Garnishments *Tax Levies
____________________________________________

REASONABLE  LEGAL FEES

Law Offices of Bret D. Lewis
12304 Santa Monica Blvd.    310-207-0696

www.blewislaw.com

PPrroommoottee  yyoouurr    bbuussiinneessss  iinn  tthhee  SSaannttaa  MMoonniiccaa

warren@prusd.com • www.sandiegohomesdowntown.com

2 bed 2 bath + den  1,680  sqrft   ocean views! ......$750,000
2 bed 2 bath 1,221 sqft Ocean Views!!...............$550,000
2 bed 2 bath 1,700 sqft Prime water view location..........$1,265,000
2 bed 2 bath + den Penthouse level. Water Views!!!  ..........$1,425,000

Chris Warren
(619) 818-1666

Discover Opportunity...
Just two hours away, Downtown San Diego is booming. 

Minutes to dozens of world class golf courses, parks and the historic Gaslamp
District...and the best ocean views in Southern California!
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By The Associated Press

NEW YORK— Actress Chloe Sevigny says a noto-
riously graphic sex scene in “The Brown Bunny,” which
opens Friday in New York and Los Angeles, will make
“more sense” after audiences see it for themselves. 

“I knew people would not understand it,” Sevigny
told The Associated Press. “It’s a shame people write so
many things when they haven’t seen it. When you see the
film, it makes more sense. It’s an art film. It should be
playing in museums. It’s like an Andy Warhol movie.” 

The explicit oral-sex scene, which has garnered all sorts
of attention since the movie’s premiere, occurs between
Sevigny and Vincent Gallo, who also wrote, directed and
edited the film. Gallo shot the scene using remote cameras
while he and Sevigny were alone in the room. 

“This particular scene is the most complex, it’s the
most evolved thing that I’ve ever done in my life,” Gallo
said at a news conference during the 2003 Cannes Film
Festival. 

Sevigny, 29, has an eclectic acting resume that
includes “Kids,” “Boys Don’t Cry” and “American
Psycho.” She can next be seen in the HBO drama series
“Big Love” and Woody Allen’s “Melinda and
Melinda,” scheduled for release next year. 

“I’ve always made films that are sort of avant-garde-
y or whatever you call it,” she told the AP last week at
the opening of the Hard Rock Cafe inside Foxwoods
Resort and Casino in Mashantucket, Conn. 

NEW YORK — Julia Roberts, who is pregnant with
twins, plans to take a break from movies. In fact, she’s

throwing most plans out the window. 
“I’m not planning anything. I can’t imagine how big

I’m going to get in the next three months, but ... you just
kind of play it as it comes,” Roberts tells Newsweek
magazine. “I’m allowed to do that, aren’t I?” 

The Oscar-winning actress has two films set for
release in December: “Closer,” directed by Mike Nichols
and also starring Jude Law, Natalie Portman and Clive
Owen, and “Ocean’s 12,” the Steven Soderbergh-direct-
ed sequel to 2001’s star-studded heist caper. 

But very soon, pregnancy and children will take first
priority. 

Roberts tells Newsweek that her pregnancy has only
just begun to show. “It does kind of happen overnight.
You wake up and go, ‘Oh my God!’” said the 36-year-
old actress, who is due to give birth this winter. 

Roberts, who won the best-actress Oscar in 2001 for
“Erin Brokovich,” married cinematographer Daniel
Moder in July 2002. The twins will be the first children
for Roberts. 

Of the somber “Closer,” Roberts said: “I wouldn’t
think of me for this. And certainly, I wasn’t Mike’s first
choice.” 

Nichols originally cast Cate Blanchett, but she had to
drop out when she became pregnant. 

AUBURN HILLS, Mich.— DaimlerChrysler AG
says it has dropped its title sponsorship of Donald
Trump’s TV show “The Apprentice” because of a price
increase from NBC. The second season starts Sept. 9. 

The automaker’s Chrysler unit was prominently fea-
tured in the first season with ads at nearly every com-

mercial break. First-season winner Bill Rancic was
awarded a 2005 Chrysler Crossfire. 

“You would have hoped that given the fact that we
were the founding sponsor ... that would count for some-
thing,” said Joe Eberhardt, head of Chrysler sales and
marketing. “But they were asking for way too much
money.” 

Chrysler still will place ads during the series, but
Procter & Gamble Co.’s Crest toothpaste and Mattel
toys are expected to be the show’s major sponsors, The
Detroit News said Monday. Ford Motor Co. and
General Motors Corp. say they have bought advertising. 

TULSA, Okla. — S.E. Hinton, best-selling author
of young-adult books such as “The Outsiders” and
“Rumblefish,” will publish her first novel in 16 years
next month. 

Hinton’s publisher, Tor Books, said “Hawkes
Harbor,” the story of an orphan who faces adventures on
the sea, will be published Sept. 15. It’s Hinton’s first
novel since 1988’s “Taming the Star Runner.” 

“Hawkes Harbor” is Hinton’s first fiction aimed at
adult readers, Tor Books said last week. 

“I was having a hard time figuring out what to write,”
Hinton, who lives in Tulsa, said in a statement. “I final-
ly remembered one of the perks to writing is having
adventures. So I set out to write an adventure story.” 

“Hawkes Harbor” tells the story of Jamie Summers,
an orphan who goes out to sea and encounters pirates,
sharks, smugglers and prisons before landing in the sea-
side town that provides the book’s title. 

Sevigny defends graphic sex scene as misunderstood

RUN YOUR DBAs IN THE DAILY PRESS FOR ONLY $80.
INCLUDES FILING FEE, RECEIPT AND PROOF OF PUBLICATION. CALL US TODAY @ (310) 458-7737


