
BY KATIE OSAKI
Special to the Daily Press

On April 26, the city of Santa
Monica chose to formally support
a new Energy Upgrade California
(EUC) campaign via a letter signed
by Mayor Ted Winterer

A reboot of the previous EUC
initiative, the Do Your Thing
Campaign focuses more on encour-
aging California residents and small
businesses to change their energy
consuming behaviors such as
switching their light bulbs to LEDs
or turning off lights in rooms not
being occupied, in order to reduce
statewide carbon emissions.

“EUC is a statewide program
that promotes energy efficiency,”
said Garret Wong a Senior
Sustainability Analyst for Climate
& Energy at the City of Santa

Monica. “The program began as a
means to promote whole-house
efficiency, rather than looking at
individual systems (lighting,
HVAC, insulation, etc.). EUC has
repositioned itself to be more
about behavioral changes. It serves
as a platform for the City to pro-
mote conservation behaviors.”

The Do Your Thing Campaign
was inspired by the Clean Energy
and Pollution Reduction Act of
2015, which focuses on acquiring
50% of California’s electricity from
renewable resources and doubling
the energy efficiency savings for
natural gas and electricity by the
year 2030. Launched on April 26,
2017, this initiative reinforces the
goals of the original 2011 EUC ini-
tiative that is facilitated by the
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PROMOTE YOUR BUSINESS HERE!
Yes, in this very spot! 

BACK TAXES • BOOKKEEPING • SMALL BUSINESS

SAMUEL B. MOSES, CPA

(310) 395-9922
100 Wilshire Blvd., Suite 1800Santa Monica 90401

TAXES
ALL FORMS, ALL TYPES, ALL STATES

Maine
Lobster

174 KINNEY ST, 
SANTA MONICA

310.392.8366

w/ two side items!

$37.95

Make your reservation today!

2 LB.Gary Limjap
(310) 586-0339

In today’s real estate climate ...
Experience counts!
garylimjap@gmail.com
www.garylimjap.com

LEA YAMASHIRO 
Special to the Daily Press

Marriage counseling and therapy isn’t
always for everyone, and many couples struggle
to find methods for navigating tricky and
sometimes daunting aspects of relationships
and marriage. However, Santa Monica locals
Charly Ligety and Les Starck have recently
changed the game in relationship-therapy for
couples everywhere with their startup compa-
ny Very Engaging and its tangible games, activ-
ities, and lessons now available in their books.

Ligety and Starck, both originally from out of
state, first met in an elevator that neither knew was
taking them to both of their first days of their new
job, working in the same office for commercial
real-estate banking. They looked at each other and
realized that they were wearing matching Brooks
Brothers shirts and khakis, and “looked like we had
called each other and coordinated,”recalled Starck.

The two of them hit it off through work and

SEE EUC PAGE 6

MARINA ANDALON 
Daily Press Staff Writer

On Thursday, Aug. 17 teach-
ers, administrators, and faculty
members throughout the Santa
Monica – Malibu Unified
School District (SMMUSD)
gathered at Santa Monica High
School for the annual convoca-
tion with new Superintendent
Dr. Ben Drati.

Drati was hired earlier this year
and has spent his first few months
forming relationships with vari-
ous schools, administrators, and
teachers.

Drati said, “In the last seven
months I have gotten the oppor-
tunity to learn more about the
district and I am happy with

everyone’s hard work and com-
mitment.”

He showed his appreciation
for SMMUSD recent achieve-
ments like Malibu High School
being ranked 45th best school in
California, three SMMUSD
schools recognized as National
Blue Ribbon schools and Lincoln
Middle School named 2015
California Gold Ribbon school.

However Drati believes the dis-
trict can still improve on their
main mission of excellence
through equity.

Drati explained why he felt
prior efforts have failed. He said
there has been a lack of consis-
tent implementation of systems,

SEE SUPERINTENDENT PAGE 7

SEE BOOK PAGE 5

Courtesy photos
AUTHORS: A pair of local authors are helping young couples through difficult conversations. 

Locals write a very engaging book
Superintendent outlines
goals for the new year

City wants you to Do Your
Thing for conservation

WRAP IT UP!
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What’s Up

Westside
OUT AND ABOUT IN SANTA MONICA

For help submitting an event, contact us at 310-458-7737 or submit to events@smdp.com

Monday, August 21
Main Library Book Group
This book group, which is open to all,
features an eclectic selection of liter-
ary fiction and nonfiction. The August
2017 book is Travels with Myself and
Another by Martha Gellhorn. Main
Library, 601 Santa Monica Blvd. 7 –
8:30 p.m.

Pajama Story Time 
Wear some PJs and bring a favorite
stuffed animal to this evening story
time. For families. Main Library, 601
Santa Monica Blvd., 6:30 – 7 p.m.

Toddler Dance Party 
Toddlers! Preschoolers! It’s time to get
down! Come shake your bodies, make
music and have fun at our end of sum-
mer celebration. Ocean Park Branch
Library, 2601 Main St, 2:30 – 3:30 p.m.

The 2017 Eclipse Across
America 
A total solar eclipse will occur in the
United States. Join us and witness
what is being called the “largest sky
event in the history of time.” Special
eclipse glasses will be provided.
Glasses sponsored by NASA. Pico
Branch Library, 2201 Pico Blvd, 9 –
10:30 a.m.

Tuesday, August 22
Bogafit Class
BogaFit Class 7:15 - 8:15 p.m.
Annenberg Community Beach House,
415 Pacific Coast Highway. 

Introduction to Buying &
Selling Online
This introductory class will provide a
basic overview of popular online buy-
ing/selling platforms such as Ebay,
Craig’s List, Etsy, and Amazon, and
what they are best used for. Advanced
level. Seating is first come, first
served. For more information, please
visit the Reference Desk or call (310)
434-2608. Main Library, 601 Santa
Monica Blvd. 2 – 3 p.m.

English as a Second
Language (ESL) Class:
Multi Level High

Santa Monica Public Library hosts an
ongoing series of English as a Second
Language (ESL) classes taught by
Adult Education Center instructors.
Classes are free and students must be
18 years or older to attend.
Community parents and SMMUSD par-
ents have priority enrollment.
Enrollment is through the Santa
Monica-Malibu Unified School District
Adult Education Center, located at
2510 Lincoln Blvd., Santa Monica,
90405. Contact Olga Saucedo at (310)
664-6222 ext. 76203. Main Library,
601 Santa Monica Blvd. 12 – 2:30 p.m.

Wednesday, August 23
Just for Seniors: ‘Appy
Hour’ Device Workshop
Bring your smartphone, tablet, or lap-
top and get individualized help in
small groups to get you started with
using your device. Ocean Park Branch
Library, 2601 Main St, 4 – 5 p.m.

Water Neutrality Training -
General Session
This training is specific to review the
general facts regarding Water
Neutrality Implementation and
Enforcement. Contractors, architects,
developers, prospective property own-
ers and the general public are wel-
come to attend this presentation.
Please note, we will also be holding
training sessions specifically to focus
on how water neutrality impacts pools
and landscapes. The complete list of
the water neutrality training series is
below, registration is required. Limited
space is available for each session.
Light refreshments will be provided.
Main Library, 601 Santa Monica Blvd.
12:30 – 2 p.m. Register online at
http://calendar.smgov.net/

Santa Monica Certified
Farmer’s Market 
Today, the Wednesday Farmers Market
is widely recognized as one of the
largest and most diverse grower-only
CFM’s in the nation. Some nine thou-
sands food shoppers, and many of Los
Angeles’ best known chefs and restau-
rants, are keyed to the seasonal
rhythms of the weekly Wednesday
Market. Arizona between 2nd and 4th.
8:30 a.m. – 1:30 p.m. 

NEW CLASSES,
PERSONAL TRAINING,
NUTRITION, AND MORE!

310.394.1300
www.burnfitness.com

1233 3rd Street Promenade
Santa Monica 

C O M P L I M E N T A R Y  D A Y  P A S S

SHARE THE LOVE
EXPERIENCE BURN FITNESS

Offered at $2,390,000

The Main house is a tastefully upgraded, bright &

airy, 2-bed 2 bath with hardwood floors, French doors

and an abundance of windows throughout. This 

flexible open floor plan home includes a chef’s kitchen

with commercial Imperial stove, dining and living room

that opens out to a magical front patio deck with

panoramic views of Ocean Park. A versatile den area

buffers the space between the living room and master

suite, perfect as a media room. The first floor master

suite includes stylish maple closets doors, master bath

with shower and make-up vanity adjacent to an office

area, laundry, and lush outdoor patio. The main bath has

a large spa tub, and separate shower. The upstairs loft

bedroom with its skylights, platform dormer windows

and large walk in closet is a very meditative space.

The Guest Cottage perched higher at the back of

the property is quaint and comfortable with hardwood

floors throughout. This cottage features a vintage

O'Keefe & Merritt stove, separate laundry, an open 

living room/dining area with vintage built-ins, and a

wonderful sitting porch with superb westerly views.

This charming house is perfect as a home office,

guest quarters, or source of rental income. Close to

the surf, Main Street cafes, boutiques, and the Sunday

Farmer's Market. Park your car, breathe the ocean

air, and enjoy life at the beach. This rare and superb

3rd Street property with peek-a-boo ocean views is a

California dream come true. Will be delivered vacant.

2553 3rd St. in beautiful Ocean Park, Santa Monica
ELEVATED BEACH HOME & GUEST COTTAGE

BULLDOG REALTORS
1209 Abbot Kinney Boulevard, Venice | www.bulldogrealtors.com

Golda Savage 310.770.4490 | golda@bulldogrealtors.com
Make the Right Move! If not now, when?  18 years helping Sellers and Buyers do just that.

CalBRE #01308198

WISE/Santa Monica Dial-A-Ride

w w w . w i s e a n d h e a l t h y a g i n g . o r g

For Information:

(310) 394-9871 ext. 455

Including Door-Through-Door Service

Are you a Santa Monica resident who
is 60+ years or 18+ years and disabled?

Let us help you with your
transportation needs.
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Citywide 

Santa Monica resident Dr. Alen Voskanian selected for
Aspen Institute’s Health Innovators Fellowship

Dr. Voskanian is one of 21 national healthcare leaders chosen for a 20-month fellow-
ship to develop new approaches to improve the health and well-being of all Americans. 

Alen Voskanian, MD, MBA, regional medical director at VITAS Healthcare, the nation’s
leading provider of end-of-life care, was carefully chosen by the Aspen Institute Global
Leadership Network to join the third class of the Health Innovators Fellowship. 

The Health Innovators Fellowship is designed to strengthen the leadership of innovators
across the United States health care ecosystem, and to connect, inspire, and challenge fel-
lows to find new approaches that will improve the health and well-being of all Americans.

“This is a unique opportunity to collaborate with an extraordinary, diverse group of
peers who have already made significant strides in the health care industry,” said Dr.
Voskanian. “I’m honored to have been selected, and look forward to working with each of
the fellows to make an even greater positive impact on the U.S. health care system.”

Dr. Voskanian is one of just 21 highly successful entrepreneurs and innovators select-
ed to participate. The fellows hail from across the country and work in a wide variety of
health care sectors including medicine, long-term care, pharmaceuticals, public health,
biotechnology, health insurance, mental health, government, venture capital and more.
The first seminar will be in Aspen this November. 

“I am thrilled to recognize an extraordinary group of leaders who reflect the best of
passion and commitment in the US health care system,” said Rima Cohen, managing
director of the Health Innovators Fellowship. “The Fellows bring a diverse set of life expe-
riences and skills to their work; we’re delighted to be able to give them a platform from
which they can address significant system challenges at this critical time in health care.”

Fellows participate in four seminars that last 5 to 7 days each, directed by experi-
enced Aspen Institute-certified instructors. In addition, each fellow must design and
launch a leadership venture of his or her own choosing. This initiative mobilizes fellows’
energies, skills and resources to address pressing U.S. health care challenges.

Dr. Voskanian is board-certified in hospice and palliative medicine, family medicine,
and a HIV specialist certified by the American Academy of HIV Medicine. He serves as
an assistant clinical professor of medicine at the David Geffen School of Medicine at
University of California Los Angeles and is a fellow of the American Academy of Hospice
and Palliative Medicine (AAHPM). He was also the recipient of the prestigious Hastings
Center Cunniff Dixon Physician Award in 2013 for excellence in end-of-life care.

Modeled after the successful Henry Crown Fellowship and the Liberty Fellowship, the
Health Innovators Fellowship launched in 2015 to build upon the Aspen Institute’s com-
mitment to values-based, action-oriented leadership. 

- SUBMITTED BY HANNAH BURSACK 

UCLA Extension launches Silicon Beach Innovation Lab
The new program is a collaboration between UCLA Extension and tech companies to

bring a new membership service for entrepreneurs and professionals. 
UCLA Extension is partnering with some of the most influential and innovative com-

panies in the tech industry to deliver exclusive networking opportunities, hackathons,
webinars, and more. UCLA Extension is launching “Silicon Beach Innovation Lab,” a
membership program that allows members to learn directly from experienced technolo-
gy professionals, including top executives and founders, through webinars and special
events, and even mentorship.

The Silicon Beach Innovation Lab (SBi Lab) is part of the new Digital Technology
Department. The Innovation Lab offers exclusive access to industry experts; mentorship
opportunities and events with tech executives; practical, hands-on experience by work-
ing on real-world projects in collaboration with tech companies; and lifetime membership
for Digital Technology graduates. This membership is open to certificate students
enrolled in Digital Technology courses at UCLA Extension.

“As a Silicon Beach Innovation Lab member, entrepreneurs and tech professionals can
enhance their careers, refine project ideation and strategize and learn directly from
experts,” says Bruce Huang, Founding Director of Silicon Beach Innovation Lab, and
Director of Digital Technology at UCLA Extension. “SBi Lab is a collaborative ecosystem
under the expertise and guidance of successful leaders in technology.”

SILICON BEACH INNOVATION LAB BOARD MEMBERS
Noel Barnard, Founder and CEO of CxO Connections  
Mike Buczkowski, CMO, UCLA Extension
John Carnahan, CDO & EVP, Data Science and Engineering, Live Nation
David Cass, IBM Global Partner, VP, and Chief Information Security Officer, Cloud & SaaS
Megan Cramer Fillinich, Chief Technology Officer of Naval Surface Warfare Center
Jeanne Holm, Assistant General Manager and Deputy CIO at City of Los Angeles
Kimberly Jo, Associate CIO of County of Los Angeles
Peter Loo, CIO of County of Los Angeles
Joe Manna, Chief Technology Officer of Experian
Theresa Miller, CIO and EVP of Lionsgate
Jody Mulkey, Chief Technology Officer at Ticketmaster
Israel Niezen, Chief Revenue Officer of Telescope
Gulliver Smithers, SVP Product & Technology at Sony Pictures Entertainment
Radhika Seshan, Associate Dean and COO, UCLA Extension
Eric Yuan, Founder and CEO of Zoom

- SUBMITTED BY TATIANA VELAZQUEZ, MEDIA SPECIALIST 

COMMUNITY BRIEFS

call us today (310) 458-7737

FOR INQUIRIES ON PREMIUM LISTINGS,
OR ADVERTISING ON THESE PAGES 

LOCAL STUDENTS RETURN TO SCHOOL 
AUGUST 22. SEE BELOW FOR A LIST OF SCHOOLS,
ADDRESS, PHONE NUMBERS AND MORNING
START TIMES. VISIT HTTP://WWW.SMMUSD.ORG
FOR MORE INFORMATION. 

(PreK, TK-5)
EEDDIISSOONN  LLAANNGGUUAAGGEE  AACCAADDEEMMYY
Ph. 828-0335 Fax 449-1250
2402 Virginia Ave
Santa Monica 90404
Ms. Lori Orum - Principal
Preschool: 8:45 a.m.
TK / K: 8:15 a.m.
1/2: 8:15 a.m.
3-5: 8:30 a.m.

(PreK, K-5)
FFRRAANNKKLLIINN  EELLEEMMEENNTTAARRYY
Ph. 828-2814 Fax 449-1252
2400 Montana Avenue
Santa Monica 90403
Ms. Deanna Sinfield – Principal 
8:30 a.m.

(PreK, TK-5)
GGRRAANNTT  EELLEEMMEENNTTAARRYY
Ph. 450-7651 Fax 452-4350
2368 Pearl Street
Santa Monica 90405
Ms. Jezelle Fullwood -Principal 
Preschool: 8:24 a.m.
K-5: 8:30 a.m.

(PreK., TK-5)
MMccKKIINNLLEEYY  EELLEEMMEENNTTAARRYY
Ph. 828-5011 Fax 449-1251

2401 Santa Monica Blvd.
Santa Monica 90404
Dr. Ashley Benjamin – Principal 
8:30 a.m.

(PreK, K-5)
JJOOHHNN  MMUUIIRR  EELLEEMMEENNTTAARRYY
Ph. 399-7721 Fax 452-4351
2526 Sixth Street 
Santa Monica 90405
Ms. Paula Lytz –Principal
8:15 a.m.

(PreK, TK-5)
WWIILLLL  RROOGGEERRSS  EELLEEMMEENNTTAARRYY
Ph. 452-2364 Fax 452-9035
2401 14th Street

Santa Monica 90405
Elizabeth Cochran – Principal
8:25 a.m.

(TK-5)
RROOOOSSEEVVEELLTT  EELLEEMMEENNTTAARRYY
Ph. 395-0941 Fax 587-1169
801 Montana Avenue

Santa Monica 90405
Ms. Linda Holeva - Principal
8:30 a.m.

(K-8)
SSAANNTTAA  MMOONNIICCAA  AALLTTEERRNNAATTIIVVEE  ((SSMMAASSHH))  
Ph. 396-2640 Fax 452-4353
2525 Fifth Street
Santa Monica 90405
Ms. Jessica Rishe - Principal

(6-8)
JJOOHHNN  AADDAAMMSS  MMIIDDDDLLEE  SSCCHHOOOOLL
Ph. 452-2326 Fax 452-5352
2425 Sixteenth Street
Santa Monica 90405
Mr. Steven Richardson - Principal
Variable start time, check student schedule

AADDUULLTT  EEDDUUCCAATTIIOONN  CCEENNTTEERR
Ph. 664-6222 Fax 664-6220
2510 Lincoln Boulevard
Santa Monica 90405
Mr. Anthony Fuller - Director 
Variable start time, check student schedule

(6-8)
LLIINNCCOOLLNN  MMIIDDDDLLEE  SSCCHHOOOOLL
Ph. 393-9227 Fax 393-4297 
1501 California Avenue
Santa Monica 90403
Florence Culpepper - Principal 
Variable start time, check student schedule

(9-12)
OOLLYYMMPPIICC  HHIIGGHH  SSCCHHOOOOLL
Ph. 392-2494 Fax 392-9741
721 Ocean Park Boulevard
Santa Monica 90405
Mr. Anthony Fuller - Principal 
Variable start time, check student schedule

(9-12)
SSAANNTTAA  MMOONNIICCAA  HHIIGGHH  SSCCHHOOOOLL
Ph. 395-3204 Fax 395-5842
601 Pico Boulevard
Santa Monica 90405
Dr. Antonio Shelton
Variable start time, check student schedule

(PreK, TK-5)
CCAABBRRIILLLLOO  EELLEEMMEENNTTAARRYY
Ph. 457-0360 Fax 457-0367
30237 Morning View Drive
Malibu 90265
Ms. Pamela Herkner – Principal 
8:15 a.m.

(K-5) 
PPTT..  DDUUMMEE  MMAARRIINNEE  SSCCIIEENNCCEE  SSCCHHOOOOLL
Ph. 457-9370 Fax 457-8064
6955 Fernhill Drive
Malibu 90265
Mr. Mark Demick- Principal 
8:15 a.m.

(TK-5)
WWEEBBSSTTEERR  EELLEEMMEENNTTAARRYY
Ph. 456-6494 Fax 456-9304
3602 Winter Canyon
Malibu 90265
Mr. Patrick Miller - Principal
8:40 a.m.

(6-12)
MMAALLIIBBUU  HHIIGGHH  SSCCHHOOOOLL
Ph. 457-6801 Fax 457-4984
30215 Morning View Drive
Malibu 90265
Dr. Cheli Nye - Principal 
Variable start time, check student schedule

CCHHIILLDD  DDEEVVEELLOOPPMMEENNTT  SSEERRVVIICCEESS
Ph. 399-5865 Fax 396-1618
2828 Fourth Street
Santa Monica 90405
Dr. Susan Samarge-Powell - Director

Preschools:

PPiinnee  SSttrreeeett  CChhiilldd  DDeevveellooppmmeenntt  CCeenntteerr
Ph. (310) 392-2984
734 Pine Street
Santa Monica, CA 90405

WWaasshhiinnggttoonn  WWeesstt  PPrreesscchhooooll
(310) 399-5865
2802 Fourth Street
Santa Monica, CA 90405

WWooooddss  PPrreesscchhooooll
(310) 396-4016
682 Broadway Street
Venice, CA 90291

SCHOOL BRIEFS

YOUR OPINION MATTERS!
SEND YOUR LETTERS TO

Santa Monica Daily Press
• Attn. Editor: • 1640 5th Street, 

Suite 218 • Santa Monica, CA 90401 
• letters@smdp.com
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OPINIONS EXPRESSED are those of the writer and do not necessarily reflect those of the Santa Monica Daily Press staff. Guest editorials from residents are encouraged, as are letters to the editor. Letters to the Editor can be submitted to letters@smdp.com. Receipt of a letter does not guarantee
publication and all content is published at the discretion of the paper. All letters and guest editorials are subject to editing for space and content. All submissions must include the author’s name, address and phone number for the purposes of verification.
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Starting from 
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1760 Ocean Avenue | Santa Monica, CA 90401

310.393.6711

BOOK DIRECT AND SAVE
SeaviewHotel.com

Parking | Kitchenettes | WiFi Available

WHEN BAD THINGS HAPPEN
TO GOOD PEOPLE BECAUSE
OF THE CARELESSNESS OR
NEGLIGENCE OF OTHERS.

Free Consultation
Over $25 Million Recovered

• CATASTROPHIC PERSONAL INJURIES

• WRONGFUL DEATH

• MOTOR VEHICLE ACCIDENTS

• BICYCLE ACCIDENTS

• SPINAL CORD INJURIES

• TRAUMATIC BRAIN INJURIES

• DOG BITES

• TRIP & FALLS

310.392.3055
www.lemlelaw.com

Robert Lemle

You Pay Nothing Until
Your Case Is Resolved

Los Angeles 
Purposeful Aging Los Angeles Launches 
Landmark Age-Friendly Survey 

Purposeful Aging Los Angeles (PALA) – an Age-Friendly Initiative – launched a landmark
survey today to gather feedback from County and City of Los Angeles residents that will guide
the development of an Age-Friendly Action Plan for 2018-2021 for the Los Angeles region. 

PALA seeks to prepare the Los Angeles region for a rapidly aging population through an
innovative, sustained initiative that unites public and private leadership, resources and strate-
gies.  The older adult population (65 years and above) in the Los Angeles region will double
between 2010 and 2030, from approximately 1.1 million to more than 2.2 million people. 

“This is an opportunity for County and City of Los Angeles residents to speak out and
help us make the Los Angeles region more age-friendly, allowing people to age in place
and in community,” said Cynthia Banks, Director of Los Angeles County Workforce
Development, Aging and Community Services.  

“We ask residents of every community in the County and City of Los Angeles to join
us in changing the future of aging in our region by taking this incredibly important sur-
vey,” said Laura Trejo, General Manager of the City of Los Angeles Department of Aging. 

The confidential PALA survey takes about 20 minutes to complete and can be filled out
by anyone 18 years of age or older who resides in the County of Los Angeles. The survey
is available in ten languages at purposefulagingla.com and will be available from August
14 – September 15. Individuals and organizations are encouraged to help promote the sur-
vey to County residents using a Toolkit available at purposefulagingla.com.

- SUBMITTED BY KEVIN ANDERSON 

California 

Covered California Urges Consumers to Shop and
Compare 2018 Health Plan Rates for Best Value

Covered California announced its proposed rates for 2018 earlier this month and once
again urged consumers to explore their options to find the best deal among companies
competing in its individual marketplace. 

“Covered California’s competitive market means consumers have the power to shop
and find the best value,” said Covered California Executive Director Peter V. Lee. “We
know our consumers often look for the best deal and thus end up paying less than the
initial rates suggest.”

Despite failed political efforts to repeal and replace the Patient Protection and
Affordable Care Act in the nation’s capital, Covered California announced that all 11 of its
participating health insurance companies will be returning next year.

While premiums will increase an average 12.5 percent statewide, consumers can
reduce that amount to less than a 3.3 percent increase, if they shop for the best value
and switch to the lowest-priced plan in the same metal tier.

In addition to shopping, most of the 1.4 million consumers enrolled through Covered
California will not have to pay the entire rate change because the amount of financial
help they receive from the federal government will also increase, Lee said. The federal
subsidy is tied to the price of the second-lowest-cost Silver plan and as rates rise or fall,
so does the subsidy, which will help offset a significant portion of the rate changes for
consumers.

The rate change varies by health plan and region, with some plans having decreases
in their premiums and others having increases, which makes shopping more important
than ever. 

The Affordable Care Act has worked in California — as evidenced by the uninsured rate
in California falling to 7.1 percent in 2016, down from 17 percent in 2013 — and will contin-
ue to work in 2018.

“Covered California remains robust and strong, and we are pleased to welcome back all
11 plans to compete in regions across the state,” Lee said. “Consumers who need afford-
able health insurance will continue to have good choices in Covered California next year.”

In 2018, 82 percent of Covered California consumers will be able to choose from three
or more health insurance companies. In addition, 88 percent of hospitals in California will
be available through at least one Covered California health insurance company in 2018.

- SUBMITTED BY ANGIE BLANCHETTE 
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Crime Watch is culled from reports provided by the Santa Monica Police Department. 
These are arrests only. All parties are innocent until proven guilty in a court of law.

ON AUGUST 8, 2017 AT ABOUT 5:37 A.M. 
Officers responded to a radio call for service regarding a suspicious person in the 2900
block of 11th Street. As officers were driving southbound on 11th Street, they saw the sub-
ject walking along the sidewalk. Officers stopped to talk to the subject. The reporting
party confirmed the subject was the person he called about. The subject was detained
for an investigation. The reporting party/witness told officers the subject was in a vehi-
cle parked in a driveway and attempted to start the car multiple times. After several
attempts, the subject exited the car and walked off. Officers located the owner of the car
and determined the vehicle had been moved and had money missing from his vehicle.
The suspect was placed under arrest. Rodrigo Lucas – Ramirez, 20, from Venice was
arrested for driving a vehicle without consent, tampering with a vehicle, and petty theft.
Bail was set at $25,000. 

CRIME WATCH
B Y  D A I L Y  P R E S S  S T A F F



became friends quickly. At the time, they
were both recently engaged to their current
wives, and both were going to premarital
counseling. Over many talks, they began to
share relationship experiences and found
parallels between many of the issues that
they were experiencing with their respective
partners. Hence, they began cultivating ideas
for what would later become their startup
company. Starck recalled some of these con-
versations they shared.

“We stepped out of the elevator and real-
ized right then and there that we were start-
ing the same job that day,” Starck said. “So,
we met at work, and from there, our friend-
ship grew. We spent a lot of time over lunch-
es discussing various problems and oppor-
tunities to create meaningful and fun solu-
tions to those problems, and over time start-
ed talking about the Very Engaging book
and it just seemed like something we had to
at least try to create, so we went for it.”

After early 2016, the two of them started
brainstorming and slowly piecing together
what would later become their books. They
were determined to create a literary medium
that could help couples sort out issues, both
ones that were “silly” or light, as well as the
deep, typically concerning topics that cou-
ples tend to sidestep or avoid, in an enter-
taining yet meaningful way. They began to
create numerous activities, “spit-balling
ideas back and forth constantly.” These
activities, for example a “gazing contest” or a
fill-in-the-blank or a drawing activity, are
designed to help couples attack meaningful
issues in an entertaining and game-like fash-
ion, while still sustaining the drive for com-
promise and solutions.

“There’s a lot of great products out there
for couples to connect with each other, but
there’s a big missing piece in the middle –
on one of side of the spectrum you have
pre-marital counseling, which is highly
structured and quite serious in tone – the
workbooks that accompany those sessions
are a little dry, with black and white pages
with a lot of writing and no friendly or play-
ful tone – it all just feels like work. Then on
the other side of the spectrum, you have all
of these party games and card games that
are fun to do with friends, for example
Cards Against Humanity, but the only thing
you accomplish from them is having a great
laugh. While laughing is important, these
games do not really get to the heart of any
meaningful, structured conversations. So we
saw an opportunity to combine the benefits
of pre-marital counseling and a lot of that
research with the playful design and humor-
ous tone of many of those card games,”
explained Ligety.

They saw an opportunity to combine the
two ends of this spectrum into one product.
The two of them started out by reflecting
upon their own relationships and pondering
different ways to approach different prob-
lems. They experimented with different con-
versation prompts and ideas. Soon, they had
created hundreds of these activities, and
needed some way of testing them out, other
than just at home. They started to send them
to many of their friends who were in relation-
ships, and received what they recall as some of
their best feedback. They also both credit
their wives with helping them immensely
throughout the process and giving very con-
structive “blunt, honest, feedback.”

Neither of them were previously in the mar-
riage industry, so they realized soon after start-
ing to delve into the project that they needed to
work with professionals. They reached out to
many other therapists and counselors for feed-
back and advice with their activities and ideas.
Every page of their finalized copy has gone

through many hands before completion.
“It was a collaborative process,” said

Starck. “Every page is the result of many lay-
ers of feedback we have received from our
wives, our friends, couples in all stages of
relationships, and marriage therapists.”

The books themselves come in two ver-
sions. One book has the cover of “Hers” and
one has the cover of “His.” They correspond
directly and all activities are designed to be
done together, with each partner holding
and working in his or her own copy. Though
may seem at first glance as though they are
designed for only husband and wife, these
books work just as well for same-sex cou-
ples. On their crowdfunding page, they are
available for purchase as “His + His” and
“Hers + Hers” as well as “His + Hers.”

“We wrote the books with general, neu-
tral language like “your partner” to keep the
format flexible – so whether you are talking
about your wife, husband, boyfriend, girl-
friend, man, woman, all can fall into that
generalized language,” described Ligety. He
described how they have been testing the
activities on same-sex couples from the get-
go, and even noted how some prominent
bloggers in the gay community had posted
about their books on social media. “This
book is not just for straight couples, it is for
all couples,” he said definitively.

To help their startup and to get the books
in the right financial spot for retail sale, they
have been crowdfunding through
Kickstarter, a site that allows people to
fundraise online while also making available
other bonuses to donations. They set out
with the goal of $25,000, and are near but
still have a little ways to go. Their Kickstarter
allows viewers to make a simple $10 dona-
tion with no reward, a $35 donation with a
book set along with other small items, a $100
donation with even more rewards, all the
way up to $500 with the reward of 25 book
sets and pencils. They explained that crowd-
funding helps them get a good sense of their
customers and helps promote the products
in a way that forms community.

With a few days to go in their fundrais-
ing, they are hopeful, though they do need a
handful of more backers on their crowd-
funding page. Their financial goal is essential
to allow them to sell the books and make
them available to the most people possible.
They are also excited and are looking for-
ward to spreading their message and making
their guidance methods available to help
improve relationships everywhere.

“It seems like a lot of the divide in poli-
tics boils down to a general lack of knowing
how to communicate with each other, and
being able to articulate your perceptions
and your viewpoints in a calm and con-
structive manner. There is a need for more
people to have empathy for one another,”
Ligety said. “I think that this book is really
the first step that a lot of people can take,
not only in communicating better with their
partners, but also helping to find ways to
talk to other people. Having the ability to
create a space with your loved ones to artic-
ulate your thoughts about your future goals
or your values about money, or various
aspects of your life, is actually very impor-
tant to how you perceive the world around
you and how you treat others. The product
is timely in that way. It is a communication
guidebook. It’s between two loving partners,
but there’s a bigger purpose. We can always
learn something new about ourselves and
our partners, and this is just a great way that
people can have fun while doing it.”

For more information visit
https://www.kickstarter.com/projects/verye
ngaging/very-engaging-a-playful-and-
romantic-conversation or
https://www.veryengaging.com.

editor@smdp.com
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If you don’t like what we have to say 
we will give you a copy of your 

x-rays at no charge

YOUR CHOICE

FINDING A NEW
DENTIST IS TOUGH!!!

(BUT WE MAKE IT EASY!!!)

SANTA MONICA FAMILY DENTISTRY
DR. ALAN RUBENSTE IN
1260 15th ST. SUITE #703

( 3 1 0 )  7 3 6 - 2 5 8 9

WWW.ALANRUBENSTEINDDS.COM

DENTAL CARE WITHOUT JUDGEMENT!

WE OFFER UNIQUE SERVICES
*Nitrous Oxide provided as a courtesy

*No interest payment plans
*Emergencies can be seen today

*Our dentists and staff members are easy to talk to

AND OF COURSE WE DO

-Invisalign    -Periodontist on Staff    -Oral Surgeon on Staff
-Cosmetics and Implants    -Zoom bleaching    -and more

TRY OUR NO OBLIGATION

$59 EXAM
AND CLEANING

For New Patients 
INCLUDES FULL XRAYS

TRY OUR NO OBLIGATION

$1 EXAM
INCLUDES 

FULL XRAYS

OR

B U R G E R
M O N D A Y S

FREE DRAFT WITH BURGER 
PURCHASE PLUS A SECRET 

MONDAY BURGER!

BOOK
FROM PAGE 1



California Public Utilities Commission
(CPUC) by focusing on individual’s energy
consumption behaviors rather than promot-
ing general energy management concepts,
energy efficiency actions and clean energy
opportunities.

“Energy efficiency benefits all California
residents and businesses, and has saved
Californians $65 billion since the 1970s.
When Californians save money on their util-
ity bills, they have more to spend in the local
economy,” CPUC President Michael Picker
said. “We lead the nation in energy efficien-
cy, but we can do more. If we each all do one
more thing to save energy, it will allow
California to burn fewer fossil fuels and emit
fewer greenhouse gas emissions, creating a
cleaner, healthier, more prosperous state.”

Although traction lacked for the original
plan, the Do Your Thing Campaign has
gained the attention and support of 29 cities
and over 60 community business organiza-
tions within the first four months of its ini-
tiation. Included in these 29 cities is Santa
Monica that, prior to the publication of this
campaign, already had multiple plans in
place to achieve citywide carbon dioxide
reductions.

“Santa Monica has a Sustainable City
Plan (SCP), which sets goals and targets for
environmental, social and economic sustain-

ability areas,” Wong said. “The SCP sets near
term greenhouse gas (GHG) reduction
goals, but does not have actions associated
with it.”

In 2013, the city publicized the 15x15
plan that aspired to reduce Santa Monica’s
carbon emissions 15% below 1990 levels by
2015. After exceeding their goal by 5%, the
city quickly formulated a new plan that
strives to achieve carbon neutrality for the
city by 2050 or sooner. Although these plans
talk about the behaviors of the general pub-
lic, by throwing support behind the Do Your
Thing Campaign the city hopes to further
encourage individual resident’s commit-
ment and involvement in reducing the city’s
carbon footprint.

“This [campaign] is supplemental to the
City’s efforts. We won’t know the efficacy for
a while. The challenge is being able to track
and attribute change as a result of the cam-
paign. How will we know people made cer-
tain changes based on this program/web-
site/messaging?” Wong said. “Climate
change and other sustainability challenges
affect us all. And we all can be apart of the
solution. A lot of people think that what they
do doesn’t matter. But think about one per-
son’s impact using a plastic bag every day
and then multiply that by hundreds of thou-
sands of people doing the same thing. What
if we all used reusable bags instead? We need
everyone to do their part!”

editor@smdp.com
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DO YOU 

OWN A 

BUILDING 

ON THE 

LIST?

WE CAN
HELP!

Santa Monica’s 
new seismic retrofit 

program affects 
2,000 buildings

Contact us 
for a free 

consultation:

fit@baysideretrofit.com | www.baysideretrofit.com | (310) 697-8818
Locally owned and operated, Santa Monica’s seismic retrofit experts.

STRUCTURAL 
SURVEY & 

EVALUATION

RETROFIT 
DESIGN

PERMIT 
PROCESSING

CONSTRUCTION 
MANAGEMENT

FINANCING

TENANT 
PROTECTION

Hosted by.... MARLA TELLEZ!
two-time Emmy winning Fox 11
news anchor and Breaking Bad
actress. Join Marla to help end
women’s cancers. Register Now!

O C T O B E R  1 ,  2 0 1 7
FIGHTING WOMEN’S CANCERS ONE STEP AT A TIME
TIMED RUN |  WALK| STROLL 5K & FAMILY EXPO
Fun for the whole family   REGISTER TODAY

K I C K I N C A N C E R . C O M
B R E N T W O O D  |  L O S  A N G E L E S

office (310) 458-7737

DO YOU HAVE COMMUNITY NEWS?
Submit news releases to editor@smdp.com or by fax at (310) 576-9913



structures, processes and practices. There
has been failure to build capacity in sup-
port of equity because prior initiatives
were abandoned. According to Drati, iso-
lation and fragmentation across and with-
in school sites has created divergent
approaches to key initiatives, along with a
lack of cohesive focus.

He proposed a three-pronged approach
for the next year. His plan includes creating
a culture of shared accountability through a
systems approach, teaching cross-
cultural/socio emotional skills and engag-
ing in constant self-reflection around issues
of equity.

He said the first approach is about school
leadership and teamwork creating an imple-
mentation plan. It requires weekly and
monthly check ins and conducting quarterly
review of progress.

Approach 2 is meant to teach cross-cul-
tural and socio emotional skills.

“The ways in which students learn and
think are deeply influenced by their cultural
identity and heritage, and that to teach a
diverse student population effectively
requires educational approaches that value
and recognize their cultural backgrounds,”

said Drati.
Approach 3 is meant to establish com-

mon language and an understanding of
behaviors, attitudes, and conditions that
serve as support or barriers for achieving the
desired academic and socio emotional out-
comes for all students 

The annual start of the school year will
usher in Drati’s new focus with support
from the Board of Education.

SMMUSD Board President Laurie
Liberman said, “We want all of you who are
here to come to work everyday and feel like
you work in a climate where you are sup-
ported and appreciated.”

Liberman acknowledged the hard work
of staff and said the Board is there for sup-
port whenever necessary.

The district also welcomed new mem-
bers to SMMUSD at the event. Schools
have hired 45 new teachers, one new
counselor, two new nurses, a new psychol-
ogist, two new speech language patholo-
gists, and a behavior intervention special-
ist. The district also hired 30 new classi-
fied employees.

The event ended with multiple faculty
members attending workshops to prepare
for the new school year. All SMMUSD class-
es begin Tuesday, August 22.

marina@smdp.com 
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We offer fine quality  
craftsmanship, repairs,  
and personalized service

Service  
with a Smile  
at Bourget

BOURGET BROS.  
BUILDING MATERIALS
1636 11th Street, Santa Monica 
310.450.6556

BOURGET FLAGSTONE CO. 
1810 Colorado Ave., Santa Monica
310.829.4010

bourgetbros.com

Featured
Services
Provided by
Bourget

Hand and Power
Tool Repair

Window
Screening

Knife and Blade
Sharpening

Key Making

Custom
Fabrication

Stone Engraving

The Santa Monica History Museum is seeking sponsors for our annual Gala, 

please join us and add your organization to the esteemed list of Santa Monica 

organizations that are vital to our mission to keep history alive in Santa Monica!

To add your name to list of those helping to keep Santa Monica’s History alive 

contact Eddie “The Stache” Guerboian, eddie@askthestache.com or call 310-395-2290. 

office (310) 458-7737

TELL SANTA MONICA WHAT YOU THINK!
WRITE A LETTER TO THE EDITOR
Email to: letters@smdp.com or fax to (310) 576-9913
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Zack Hill By JOHN DEERING & JOHN NEWCOMBE

Dogs of C-Kennel

Strange Brew

Agnes By TONY COCHRAN

By JOHN DEERINGHeathcliff By PETER GALLAGHER

By MICK & MASON MASTROIANNI & JOHNNY HART

If you’re in North America, put on your eclipse glasses and get ready for the show. Though the contiguous
United States is the place to view the celestial event of the year, its astrological resonance will be felt glob-
ally. The Leo sun’s disappearance at the shadow of the new moon tells us to keep our egos in check and
hold on to hope.

The Celestial Event of the Year

ARIES (March 21-April 19)
Life is not all glamour and cake. It’s work. The
best way to avoid drudgery is to stop thinking
of it as drudgery and just get in there and fin-
ish it. Bonus: While you’re at it, you’ll come up
with a better way to execute the task.

TAURUS (April 20-May 20)
You may set out alone, but you will have com-
panionship along this path. The journey will
require you to lean on and develop the quali-
ties of adaptability, integrity and forbearance.

GEMINI (May 21-June 21)
We can’t learn what we’re already certain of.
That’s why doubting is the first step to knowl-
edge. As you lead with your open and curious
mind, you will grow in knowledge and heart.

CANCER (June 22-July 22)
Love is trusting and being trustworthy. Add a
little eye contact and the warmth of physical
touch and you’ve got romantic love. You may
argue that it’s more complicated than that, but
is it? Is it really?

LEO (July 23-Aug. 22)
You’re happy for the success of your friends
and family, as long as that success is tempered
with modesty. On the other hand, you’ve little
or no tolerance for smug contentment.

VIRGO (Aug. 23-Sept. 22)
There’s a reason you want what you want.
This is a lucky time in which you really can
do it all. You’ll be able to integrate your
more diverse wishes instead of choosing
between them.

LIBRA (Sept. 23-Oct. 23)
Problems can be approached from different
angles until solved. As for the situation that
remains inflexible, maladaptive and nonre-
sponsive no matter how you approach it, it’s
not a problem; it’s a reality to accept.

SCORPIO (Oct. 24-Nov. 21)
Perspective is a life raft after the storm has cap-
sized the boat. Hop on, and then drift out and look
back on the sinking remains of the past. You’re
safe and headed toward welcoming shores.

SAGITTARIUS (Nov. 22-Dec. 21)
Change is hard, so make it count. What would
it take for you to fall in love with your situa-
tion? What would it take for you to fall in love
with yourself? The answers point to the
change you most need to make.

CAPRICORN (Dec. 22-Jan. 19)
Children are irrational. They can’t help but be.
Their rational brains haven’t developed. They
operate from core desires without being con-
strained by considering what’s possible. You’ll
benefit from such an approach today.

AQUARIUS (Jan. 20-Feb. 18)
Give yourself the gift of experience without
bogging it down with the expectation of a cer-
tain result. Not knowing what’s going to hap-
pen will be half the fun.

PISCES (Feb. 19-March 20)
You think that getting what you want will lead
to a certain feeling, and it may. There are other
ways at getting to that same feeling, though —
some of them easier. It’s worth brainstorming
about; you’re brilliantly creative now.

TODAY’S BIRTHDAY (Aug. 21)

Finishing some creative work becomes a near obsession at the first part of this solar return.
Someone takes the pressure off you in September, and you’re able to be very present to your life
because of this. Money isn’t the point, but it sure will be nice to get more of it in 2018. The road
smooths before you. Gemini and Pisces adore you. Your lucky numbers are: 9, 45, 16, 31 and 10.

office (310) 458-7737
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Transit And Parking Services Tenant
Improvement (Taps Ti) Project
For the week of August 21, construction will
take place in Parking Structure #5 at 1440
4th street and anticipates affecting the
sidewalk in front of the building with the
sidewalk pedestrian tunnel, lasting until
10/15/17. During this time, there will be
intermittent closure of a single lane of
south-bound traffic between 8 a.m. and 3
p.m. Monday thru Friday.  Should you have
any questions, please contact Tim Purcell,
Project Manager (310) 458-2205 ext. 5027

Street Lighting Modernization Program 
For the week of August 21, construction
will continue throughout the project area,
which is bound by 16th Street to the east,
Ocean Park Boulevard to the south,
Lincoln Boulevard to the west, and Pico
Boulevard to the north. There may be side-
walk closures and temporary no parking

posted throughout this area.  Should you
have any questions, please contact Robert
Zak, City of Santa Monica, Project
Manager (310) 458-8721 ext. 2283

Montana Avenue Traffic Signal Replacement
For the week of August 21, work will contin-
ue along the Montana Avenue corridor at
4th, 7th, 11th, and 14th Streets.  The entire
intersection hardware will be replaced,
including poles, signal and pedestrian
heads, controllers and underground con-
duit.  Work includes underground utilities,
curb ramp construction, traffic signal
installation, and all activities necessary to
implement the traffic signal improvements.
Work areas will be contained; crews will
make practical efforts to minimize sound,
dust, and disturbance to the neighboring
community.  One lane of traffic in each
direction will be maintained.  Work is sched-
uled to take place between the hours of

8am - 3pm, Monday – Friday, until
September 2017.  If you have any questions,
please contact the City’s Project Manager,
Andrew Maximous, at (310) 458-8291.

Bike Technology Demonstration Project
For the week of August 21, the City’s con-
tractor will be doing utility investigation
work at the intersection of Pico and 11th.  A
maximum of one lane along Pico will be
occupied during this work. If you have any
questions, please contact the City’s
Project Manager, Zach Pollard, at (310)
458-8721.

Marine Park Irrigation Retrofit Project
For the week of August 21, the contractor
is scheduled to begin installation of new
water main on Rose Avenue between
Penmar Ave and Glenavon Ave, and on
Glenavon Avenue between Rose Ave and
Dewey St.  Traffic will be reduced to one

lane in each direction.
Please plan according-
ly and avoid this area
if possible.  Should you
have any questions,
please contact Carlos
Rosales, Project
Manager (310) 458-
8721 ext. 2620 or Daniel Lee, Construction
Manager, (714) 730-9052.

Expo Maintenance Work – Bike Path Closures
For the week of August 21, Maintenance
work for the EXPO line will continue on the
Exposition Corridor bike path between
Centinela Avenue and Stewart Street.
Maintenance work is scheduled to be com-
pleted by November 30, 2017.  Should you
have any questions, please contact
Exposition Construction Authority at (213)
243-5534 or Skanska Rados Joint Venture
at (213) 598-8104.

KNOW BEFORE YOU GO
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SOLUTIONS TO YESTERDAY’S SUDOKU

SOLUTIONS TO YESTERDAY’S CROSSWORD

The Long Goodbye
Some chronic health conditions
are linked to an increased risk of
suicide, according to new pub-
lished research. Behavioral
health scientists looked at med-
ical data for more than 2,600
persons who died by suicide,
comparing those findings to
267,000 control individuals.
They found more than a dozen
conditions associated with a
higher risk of suicide, such as
cancer, Parkinson’s disease,
sleep disorders and stroke. At
the highest risk were those who
had suffered traumatic brain
injury; they were nine times
more likely to commit suicide
than the general population.

WELL NEWS B Y S C O T T  L A F E E

Draw Date: 8/16

9  15  43  60  64
Power#: 4
Jackpot: 535M

Draw Date: 8/15

7  16  20  66  73
Mega#: 7
Jackpot: 20M

Draw Date: 8/16

23  31  34  43  47
Mega#: 19
Jackpot: 7M

Draw Date: 8/17

3  5  17  35  37

Draw Date: 8/17
MIDDAY: 3 1 7
Draw Date: 8/17
EVENING: 4 1 0

Draw Date: 8/17

1st: 06 Whirl Win
2nd: 10 Solid Gold
3rd: 12 Lucky Charms
RACE TIME: 1:49.41

DAILY LOTTERY

Although every effort is made to ensure the accuracy of the winning number information, mistakes can occur. In
the event of any discrepancies, California State laws and California Lottery regulations will prevail. Complete
game information and prize claiming instructions are available at California Lottery retailers. Visit the California
State Lottery web site at http://www.calottery.com

Sudoku
Fill in the blank 
cells using numbers 
1 to 9. Each number
can appear only once
in each row, column,
and 3x3 block. 
Use logic and process
of elimination to 
solve the puzzle.

MYSTERY REVEALED! Matthew Hall matt@smdp.com

Maria Rodriguez correctly identified this image of a mural captured at 719 Broadway. 
She wins a prize from the Santa Monica Daily Press. 

YOUR OPINION MATTERS!
SEND YOUR LETTERS TO

Santa Monica Daily Press • Attn. Editor: 
• 1640 5th Street, Suite 218 • Santa Monica, CA 90401 •

letters@smdp.com
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CLASSIFIED ADVERTISING CONDITIONS: REGULAR RATE: $12.00 a day. Ads over 15 words add $1.00 per word per day. Ad must run a 
minimum of twelve consecutive days. PREMIUMS: First two words caps no charge. Bold words, italics, centered lines, etc. cost extra.
Please call for rates. TYPOS: Check your ad the first day of publication. Sorry, we do not issue credit after an ad has run more than once.
DEADLINES: 2:30 p.m. prior the day of publication except for Monday’s paper when the deadline is Friday at 2:00 p.m. PAYMENT: All 
private party ads must be pre-paid. We accept checks, credit cards, and of course cash. CORRESPONDENCE: To place your ad call our
offices 9 a.m. to 5 p.m., Monday through Friday, (310) 458-7737; send a check or money order with ad copy to The Santa Monica Daily
Press, P.O. Box 1380, Santa Monica, CA 90406. OTHER RATES: For information about the professional services directory or classified 
display ads, please call our office at (310) 458-7737.

HOURS MONDAY - FRIDAY  9:00am - 5:00pm     LOCATION 1640 5th Street, Suite 218, Santa Monica, CA 90401

(310)458-7737

CALL TODAY FOR SPECIAL MONTHLY RATES!
There is no more convincing medium than a DAILY local newspaper.

PREPAY YOUR AD TODAY!

Classifieds
$12.00 per day. Up to 15 words, $1.00 for each additional word.
Call us today start and promoting your business opportunities to our daily readership of over 40,000.

YOUR AD COULD RUN TOMORROW!*

(310)458-7737
Some restrictions may apply. 

*Please call our Classified Sales Manager to reserve your ad space. Specific ad placement not guaranteed on classified ads. Ad must meet deadline requirements. See complete conditions below.

All classified liner ads are placed on our website for FREE! Check out www.smdp.com for more info.

CLASSIFICATIONS
Announcements
Creative
Employment
For Sale

Furniture
Pets
Boats
Jewelry
Wanted
Travel

Vacation Rentals
Apartments/Condos
Rent
Houses for Rent
Roommates
Commercial Lease

Real Estate
Real Estate Loans
Storage Space
Vehicles for Sale
Massage
Services

Computer Services
Attorney Services
Business Opportunities
Yard Sales
Health and Beauty
Fitness

Wealth and Success
Lost and Found
Personals
Psychic
Obituaries
Tutoring

Prepay your ad today!

ACQUISITIONS
KC BUYS HOUSES - FAST - CASH - Any
Condition. Family owned & Operated .
Same day offer!  (951) 805-8661
WWW.KCBUYSHOUSES.COM (Cal-SCAN)

ADOPTIONS
PREGNANT? CONSIDERING ADOPTION?
Call us first. Living expenses, housing,
medical, and continued support after-
wards. Choose adoptive family of your 
choice. Call 24/7. 1-877-879-4709 (Cal-
SCAN)

ANNOUNCEMENTS
Water Damage to Your Home?  Call for a
quote for professional cleanup & main-
tain the value of your home!  Set an appt.
today! Call 1-855-401-7069 
(Cal-SCAN)

DID YOU KNOW 7 IN 10 Americans or 158
million U.S. Adults read content from
newspaper media each week? Discover
the Power of Newspaper Advertising. For
a free brochure call 916-288-6011 or
email cecelia@cnpa.com (Cal-SCAN)

DID YOU KNOW 144 million U.S. Adults
read a Newspaper print copy each week?
Discover the Power of Newspaper
Advertising. For a free brochure call 
916-288-6011 or email
cecelia@cnpa.com (Cal-SCAN)

EVERY BUSINESS has a story to tell! Get
your message out with California’s
PRMedia Release – the only Press
Release Service operated by the press to 
get press! For more info contact Cecelia
@ 916-288-6011 or http://prmediare-
lease.com/california (Cal-SCAN)

AUTOS WANTED
DONATE YOUR CAR, TRUCK OR BOAT TO
HERITAGE FOR THE BLIND. FREE 3 Day
Vacation, Tax Deductible, Free Towing, All
Paperwork Taken Care of. Call 
1-800-731-5042 (Cal-SCAN)

Got an older car, boat or RV? Do the
humane thing. Donate it to the Humane
Society. Call 1- 800-743-1482 (Cal-
SCAN)

AUTOS WANTED/LUXURY
WANTED! Old Porsche 356/911/912 for
restoration by hobbyist 1948-1973 Only.
Any condition, top $ paid! PLEASE LEAVE
MESSAGE 1-707- 965-9546 
(Cal-SCAN)

CABLE/SATELLITE TV
Cut the Cable! CALL DIRECTV. Bundle &
Save! Over 145 Channels PLUS Genie
HD-DVR. $50/month for 2 Years (with
AT&T Wireless.) Call for Other Great 
Offers! 1-888-463-8308 (Cal-SCAN)

DISH TV. 190 channels. $49.99/mo. for
24 mos. Ask About Exclusive Dish
Features like Sling® and the Hopper®.
PLUS HighSpeed Internet, $14.95/mo. 
(Availability and Restrictions apply.) TV
for Less, Not Less TV! 1-855-734-1673.
(Cal-SCAN)

FINANCIAL SERVICES
Social Security Disability? Up to
$2,671/mo. (Based on paid-in amount.)
FREE evaluation! Call Bill Gordon &
Associates. 1-800-966-1904. Mail: 2420
N St NW, Washington DC. Office: Broward
Co. FL., member TX/NM Bar. (Cal-SCAN)

HEALTH/FITNESS
ELIMINATE CELLULITE and Inches in
weeks! All natural. Odor free. Works for
men or women.  Free month supply on
select packages. Order now! 1-844-
703-9774. (Cal-SCAN)

HEALTH/MEDICAL
OXYGEN - Anytime. Anywhere! No tanks
to refill. No deliveries. The All-New
Inogen One G4 is only 2.8 pounds! FAA
approved! FREE info kit: 1-844-359-
3976. (Cal-SCAN)

VIAGRA and CIALIS USERS! Cut your drug
costs! SAVE $$! 50 Pills for $99.00. FREE
Shipping! 100% Guaranteed and
Discreet. CALL 1-800-624-9105 (Cal-
SCAN)

Stop OVERPAYING for your prescriptions!
SAVE! Call our licensed Canadian and
International pharmacy, compare prices
and get $25.00 OFF your first 
prescription! CALL 1-855-397-6808
Promo Code CDC201725. (Cal-SCAN)

Got Knee Pain? Back Pain? Shoulder
Pain? Get a pain-relieving brace -little or
NO cost to you. Medicare Patients Call
Health Hotline Now! 1- 800-796-5091
(Cal-SCAN)

VIAGRA 100mg, CIALIS 20mg. 60 tabs
$99 includes FREE SHIPPING. 1-888-
836-0780 (Cal-SCAN)

INSURANCE/HEALTH
Lowest Prices on Health & Dental
Insurance. We have the best rates from
top companies! Call Now! 888-989-
4807. (Cal-SCAN)

LAND FOR SALE/OUT OF STATE
NORTHERN AZ WILDERNESS RANCH -
$197 MONTH - Quiet secluded 37 acre off
grid ranch set amid scenic mountains
and valleys at clear 6,200’. Near 
historic pioneer town & large fishing
lake. No urban noise & dark sky nights
amid pure air & AZ’s best year-round cli-
mate. Evergreen trees /meadowland 

blend with sweeping views across unin-
habited wilderness mountains and val-
leys. Self-sufficiency quality garden
loam soil, abundant groundwater & 
maintained road access. Camping &
RV’s ok. No homeowner’s Assoc. or deed
restrictions. $22,900, $2,290 dn. Free
brochure with additional property 
descriptions, photos/ terrain
map/weather chart/area info: 1st United
Realty 800.966.6690. (Cal-SCAN)

LEGAL SERVICES
DID YOU KNOW Information is power and
content is King? Do you need timely
access to public notices and remain rel-
evant in today’s hostile business 
climate? Gain the edge with California
News Publishers Association new inno-
vative website capublicnotice.com and
check out the FREE One-Month Trial 
Smart Search Feature. For more informa-
tion call Cecelia @ (916) 288-6011 or
www.capublicnotice.com (Cal-SCAN)

MEDICAL SUPPLIES/EQUIPMENT
Safe Step Walk-In Tub! Alert for Seniors.
Bathroom falls can be fatal. Approved by
Arthritis Foundation. Therapeutic Jets.
Less Than 4 Inch Step-In. Wide 
Door. Anti-Slip Floors. American Made.
Installation Included. Call 1-800-799-
4811 for $750 Off. (Cal-SCAN)

PERSONALS-ADULT
Meet singles right now! No paid opera-
tors, just real people like you. Browse
greetings, exchange messages and con-
nect live. Try it free. Call now: 855-
412-1534. (Cal-SCAN)

REAL ESTATE
DID YOU KNOW Information is power and
content is King? Do you need timely
access to public notices and remain rel-
evant in today’s highly competitive 
market? Gain an edge with California
News Publishers Association new inno-
vative website capublicnotice.com and
check out the Smart Search Feature. 
For more information call Cecelia @
(916) 288-6011 or
www.capublicnotice.com (Cal-SCAN)

SENIOR LIVING
A PLACE FOR MOM. The nation’s largest
senior living referral service. Contact our
trusted,local experts today! Our service
is FREE/no obligation. CALL 1-
800-550-4822. (Cal-SCAN)

TAX SERVICES
PLEASE RUN UNTIL FURTHER NOTICE
Do you owe over $10,000 to the IRS or
State in back taxes?  Our firm works to
reduce the tax bill or zero it out com-
pletely FAST. Call now 855-993-5796. 
(Cal-SCAN)

Name Changes
ORDER TO SHOW CAUSE FOR CHANGE OF NAME
Case No. YS029896
Superior Court of California, County of Los Ange-
les
Petition of LINDSEY BRADBURY for Change of 
Name
TO ALL INTERESTED PERSONS:
Petitioner: LINDSEY BRADBURY filed a petition 
with this court for a decree of changing names as 
follows: LINDSEY BRADBURY TO LINDSEY MEN-
KES. The court orders that all persons interested 
in this matter shall appear before this court at 
the hearing indicated below to show cause, if 
any, why the petition for change of name should 
not be granted. 
Notice of Hearing: 
Date: SEPTEMBER 8, 2017 Time: 8:30 AM, Dept: 
M, Room: 
The address of the court is SUPERIOR COURT OF 
CALIFORNIA, COUNTY OF LOS ANGELES, 825 MA-
PLE AVE., TORRANCE, CA 90503
A copy of this Order to Show Cause shall be pub-
lished at least once each week for four succes-
sive weeks prior to the date set for hearing on the 
petition in the following newspaper of general 
circulation, printed in this county: Santa Monica 
Daily Press.
Date: MAY 01, 2017

DBAS
FICTITIOUS BUSINESS NAME STATEMENT 
FILE NUMBER: 2017195227 ORIGINAL 
FILING This statement was filed with 
the County Clerk of LOS ANGELES on 
07/24/2017 The following person(s) is 
(are) doing business as FAIR TITLING 
TRUST . 1540 2ND STREET SUITE 200 , 
SANTA MONICA, CA, 90401.  The full 
name of registrant(s) is/are: FAIR FI-
NANCIAL CORP  1540 2ND STREET, 
SUITE 200 SANTA MONICA, CA, 90401. 
This Business is being conducted by:  a 
Corporation. The registrant has not yet 
commenced to transact business under 
the fictitious business name or names 
listed above. /s/:FAIR FINANCIAL CORP . 
FAIR FINANCIAL CORP .  This statement 
was filed with the County Clerk of LOS 
ANGELES County on 07/24/2017. NO-
TICE: THIS FICTITIOUS BUSINESS NAME 
STATEMENT EXPIRES FIVE YEARS FROM 
THE DATE IT WAS FILED IN THE OFFICE 
OF THE COUNTY CLERK. A NEW FICTI-
TIOUS BUSINESS NAME STATEMENT 
MUST BE FILED PRIOR TO THAT DATE. 
The filing of this statement does not of 
itself authorize the use in this state of a 
fictitious business name statement in 
violation of the rights of another under 
federal, state, or common law (see Sec-
tion 14411et seq.,Business and Profes-
sions Code). SANTA MONICA DAILY 
PRESS to publish 07/31/2017, 
08/07/2017, 08/14/2017, 08/21/2017. 

FICTITIOUS BUSINESS NAME STATEMENT FILE 
NUMBER: 2017 186718 ORIGINAL FILING This 
statement was filed with the County Clerk of LOS 
ANGELES on 07/17/2017 The following person(s) 
is (are) doing business as OGDEN LAW GROUP. 
1211 FOURTH STREET SUITE 200 , SANTA MON-
ICA, CA 90403.Ä The full name of registrant(s) 
is/are: Gary L. Ogden 1211 FOURTH STREET SUITE 
200 SANTA MONICA, CA 90403. This Business is 
being conducted by: Äan Individual. The regis-
trant has not yet commenced to transact busi-
ness under the fictitious business name or 
names listed above. /s/:Gary L. Ogden. Gary L. 
Ogden.Ä This statement was filed with the County 
Clerk of LOS ANGELES County on 07/17/2017. NO-
TICE: THIS FICTITIOUS BUSINESS NAME STATE-
MENT EXPIRES FIVE YEARS FROM THE DATE IT 
WAS FILED IN THE OFFICE OF THE COUNTY CLERK. 
A NEW FICTITIOUS BUSINESS NAME STATEMENT 
MUST BE FILED PRIOR TO THAT DATE. The filing of 
this statement does not of itself authorize the use 
in this state of a fictitious business name state-
ment in violation of the rights of another under 
federal, state, or common law (see Section 
14411et seq.,Business and Professions Code). 
SANTA MONICA DAILY PRESS to publish 
07/31/2017, 08/07/2017, 08/14/2017, 
08/21/2017.Ä

DBAS
FICTITIOUS BUSINESS NAME STATEMENT 
FILE NUMBER: 2017182283 ORIGINAL 
FILING This statement was filed with 
the County Clerk of LOS ANGELES on 
07/13/2017 The following person(s) is 
(are) doing business as Sea Blue Hotel . 
1670 Ocean Avenue  , Santa Monica, 
Ca., 90401.  The full name of regis-
trant(s) is/are: Ocean Avenue Properties 
LLC 21300 Victory Blvd  Woodland Hills, 
Ca., 91367. This Business is being con-
ducted by:  a Limited Partnership. The 
registrant commenced to transact busi-
ness under the fictitious business name 
or names listed on (Date)06/01/2017. 
/s/: Ocean Avenue Properties LLC. 
Ocean Avenue Properties LLC.  This 
statement was filed with the County 
Clerk of LOS ANGELES County on 
07/13/2017. NOTICE: THIS FICTITIOUS 
BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS 
FILED IN THE OFFICE OF THE COUNTY 
CLERK. A NEW FICTITIOUS BUSINESS 
NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this 
statement does not of itself authorize 
the use in this state of a fictitious busi-
ness name statement in violation of the 
rights of another under federal, state, or 
common law (see Section 14411et 
seq.,Business and Professions Code). 
SANTA MONICA DAILY PRESS to publish 
07/31/2017, 08/07/2017, 08/14/2017, 
08/21/2017. 
FICTITIOUS BUSINESS NAME STATEMENT 
FILE NUMBER: 2017190550 ORIGINAL 
FILING This statement was filed with 
the County Clerk of LOS ANGELES on 
07/20/2017 The following person(s) is 
(are) doing business as REGGIEFIT. 
18132 ERWIN St.  , Tarzana, Ca., 91335.  
The full name of registrant(s) is/are: 
Reggie Johnson  18132 ERWIN St.  Tar-
zana, Ca., 91335. This Business is be-
ing conducted by:  an Individual. The 
registrant commenced to transact busi-
ness under the fictitious business name 
or names listed on (Date)01/01/2015. 
/s/: Reggie Johnson . Reggie Johnson .  
This statement was filed with the 
County Clerk of LOS ANGELES County on 
07/20/2017. NOTICE: THIS FICTITIOUS 
BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS 
FILED IN THE OFFICE OF THE COUNTY 
CLERK. A NEW FICTITIOUS BUSINESS 
NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this 
statement does not of itself authorize 
the use in this state of a fictitious busi-
ness name statement in violation of the 
rights of another under federal, state, or 
common law (see Section 14411et 
seq.,Business and Professions Code). 
SANTA MONICA DAILY PRESS to publish 
07/31/2017, 08/07/2017, 08/14/2017, 
08/21/2017. 

DBAS
FICTITIOUS BUSINESS NAME STATEMENT FILE 
NUMBER: 2017183084 ORIGINAL FILING This 
statement was filed with the County Clerk of LOS 
ANGELES on 07/13/2017 The following person(s) 
is (are) doing business as JTAK Investments. 
29276 LAS BRISAS ROAD , VALENCIA, CA 91355.Ä 
The full name of registrant(s) is/are: Advanced 
Chart Analytics, Inc. Ä29276 LAS BRISAS ROAD 
VALENCIA, CA 91355. This Business is being con-
ducted by: Äa Corporation. The registrant com-
menced to transact business under the fictitious 
business name or names listed on 
(Date)5/23/2017. /s/: Anthony J Dulgeroff. Ad-
vanced Chart Analytics, Inc. .Ä This statement 
was filed with the County Clerk of LOS ANGELES 
County on 07/13/2017. NOTICE: THIS FICTITIOUS 
BUSINESS NAME STATEMENT EXPIRES FIVE YEARS 
FROM THE DATE IT WAS FILED IN THE OFFICE OF 
THE COUNTY CLERK. A NEW FICTITIOUS BUSINESS 
NAME STATEMENT MUST BE FILED PRIOR TO THAT 
DATE. The filing of this statement does not of it-
self authorize the use in this state of a fictitious 
business name statement in violation of the 
rights of another under federal, state, or common 
law (see Section 14411et seq.,Business and Pro-
fessions Code). SANTA MONICA DAILY PRESS to 
publish 07/31/2017, 08/07/2017, 08/14/2017, 
08/21/2017.Ä

FICTITIOUS BUSINESS NAME STATEMENT FILE 
NUMBER: 2017181775 ÄORIGINAL FILING This 
statement was filed with the County Clerk of LOS 
ANGELES on 07/13/2017 The following person(s) 
is (are) doing business as Oasis Realty. 3364 
Sunglow Ave , SIMI VALLEY, CA 93063.Ä The full 
name of registrant(s) is/are: V.Schindler Enter-
prises, Inc. 3364 Sunglow Ave SIMI VALLEY, CA 
93063. This Business is being conducted by: Äa 
Corporation. The registrant commenced to trans-
act business under the fictitious business name 
or names listed on (Date) 05/23/2017. /s/: ÄVicki 
Schindler. V.Schindler Enterprises, Inc..Ä This 
statement was filed with the County Clerk of LOS 
ANGELES County on 07/13/2017. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 07/31/2017, 08/07/2017, 
08/14/2017, 08/21/2017.Ä

FICTITIOUS BUSINESS NAME STATEMENT FILE 
NUMBER: 2017206581 ORIGINAL FILING This 
statement was filed with the County Clerk of LOS 
ANGELES on 08/02/2017 The following person(s) 
is (are) doing business as PILAR. 1840 12TH 
STREET APT. C , SANTA MONICA, CA 90404.  The 
full name of registrant(s) is/are: VANESSA PILAR 
MONZONES LOPEZ AMBRIZ 1840 12TH STREET 
APT. C SANTA MONICA, CA 90404. This Business 
is being conducted by:  an Individual. The regis-
trant has not yet commenced to transact busi-
ness under the fictitious business name or 
names listed above. /s/:VANESSA PILAR MON-
ZONES LOPEZ AMBRIZ. VANESSA PILAR MON-
ZONES LOPEZ AMBRIZ.  This statement was filed 
with the County Clerk of LOS ANGELES County on 
08/02/2017. NOTICE: THIS FICTITIOUS BUSINESS 
NAME STATEMENT EXPIRES FIVE YEARS FROM 
THE DATE IT WAS FILED IN THE OFFICE OF THE 
COUNTY CLERK. A NEW FICTITIOUS BUSINESS 
NAME STATEMENT MUST BE FILED PRIOR TO THAT 
DATE. The filing of this statement does not of it-
self authorize the use in this state of a fictitious 
business name statement in violation of the 
rights of another under federal, state, or common 
law (see Section 14411et seq.,Business and Pro-
fessions Code). SANTA MONICA DAILY PRESS to 
publish 08/07/2017, 08/14/2017, 08/21/2017, 
08/28/2017. ADVERTISE! CALL US (310) 458-7737
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Drama-Free
Customer Service

Convenient 24/7 call, text, chat, 
easy online cancellation and 

no hidden fees or annual contracts.
Welcome to The New Cable®

MAKE THE SWITCH

424.290.0036
layer3tv.com/SMDP1

Every Major Cable and Broadcast Channel in allHD™

Plus Hundreds More

+
+

PLATINUM PACKAGE

225+ allHD
TM  Channels Included

DO YOU REMEMBER 
YOUR FIRST VISIT TO
SANTA MONICA?

Share it for a chance to win a 
Santa Monica hotel stay! 
Visit santamonicatourism.com

visitsantamonica     gosantamonica   seesantamonica
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