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CITYWIDE With the filing deadline to quali-
fy for the November ballot still days away,
two-term Board of Education member Jose
Escarce became the first candidate to receive
an endorsement from a major organization
last week when the teacher’s union threw its

backing behind the long-time incumbent.
The endorsement for Escarce — a scien-

tist with the RAND Corp. and professor of
medicine at UCLA — is the first made by the
Santa Monica-Malibu Classroom Teachers
Association this year, leaving the three

remaining spots for the school board open.
“The Escarce endorsement is significant

for us because it’s coming out so early and
we believe that he has been such an out-
standing board member for eight years with
a record of accomplishments,” Harry Keiley,
the president of the SMMCTA, said.“We will
be prepared to do what is necessary to help
get Jose elected.”

The union was following an internal pro-
tocol — modeled after the California
Teacher Association — in which they early
on award a “Friendly Incumbent” designa-
tion to well-established candidates whom
they feel deserve an endorsement. The
SMMCTA conducted its interview of candi-

Early endorsements an advantage

SEE ELECTION PAGE 12

BY KEVIN HERRERA 
Editor in Chief 

CIVIC CENTER A veteran Santa Monica fire-
fighter was arrested this week for masturbat-
ing while seated on a bench inside the
amusement park at the Santa Monica Pier,
authorities said.

Fernando Padilla, a paramedic captain
assigned to Santa Monica Fire Station No. 5,
was detained by Pacific Park security guards
on Wednesday after witnesses reported seeing
him exposing himself and “manipulating his
genitalia,” SMPD Sgt. Renaldi Thruston said.

When officers arrived, they recognized the
suspect as Padilla, who has served as a fire-
fighter for 19 years. Padilla was off duty and
not in uniform during the alleged incident.

Padilla was transported to the Santa
Monica jail where he was booked for indecent
exposure and lewd conduct. Padilla has been
placed on administrative leave, pending an
investigation. Padilla served as president of the
Santa Monica Pony League at Los Amigos Park
from 2001 to 2005, according to the league’s
Web site. Representatives with the firefighters
union could not be reached for comment.

SMFD Chief Jim Hone said Padilla was
placed on paid leave Thursday but could not
comment further on the incident because it
is still under investigation. Once the criminal
investigation is complete, Hone will evaluate
the outcome to determine if any personnel
action needs to be taken. Anyone with addi-
tional information is encouraged to call the
SMPD at (310) 458-8427. Anyone wishing to
remain anonymous may call the WeTip hot-
line at (800) 78-CRIME (27463).

news@smdp.com

Fireman arrested
after allegedly
exposing himself

Alexandra Bissonnette news@smdp.com
TAKING A LOOK: Ali Hussain (right) earlier this week listens as Performance Bicycle Shop
salesman Matt Alejos describes the finer points of a road bike. Hussain, who uses a bike to com-
mute as often as he can, was looking to buy a better model. Commuting by bike has become
a more popular mode of transportation because of rising gas prices as well as other factors. 

BY DANIEL ARCHULETA
Managing Editor

CITYWIDE It could be the weather. Perhaps
it’s rising gas prices. Cleaning up the envi-
ronment may factor in. Regardless of the
reasons, local bike shops have noticed a def-
inite upswing in the number of people using
pedal power to commute around town.

A number of shops have reported that
overall sales numbers are up and bikes are
rolling out of showrooms at a brisk pace.
Bike accessories and service appear to be
leading the charge as more people opt to
trade four wheels for two.

“It’s hard to judge, but it seems that sales
are up anywhere from 10 to 20 percent,”
Andrew Smith, owner of Bike Attack on
Main Street, said. “We’re noticing a real
increase. Certain things you don’t sell regu-
larly have been moving a lot faster.”

Smith said that sales always pick up dur-
ing the summer months, but has noticed
that this year has been particularly good for
business. A sudden demand for 27-inch
tires, which were once standard equipment,
is a telling sign that a new wave of com-
muters are retrieving aging bicycles and
restoring them to road-ready status.
Manufactures have since gone to a new
industry standard, with 27-inchers becom-
ing a remnant of a time that has since rolled
by.

“People are bringing their old bikes out of
the basement to get them up and going,”
Smith said. “[The old tires] are still available,

Pedal power
experiences
a resurgence

SEE BIKES PAGE 14
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For more information on any of the events listed, log on to smdp.com and click the “Events” tab for the given day’s calendar.

Opening art
2525 Michigan Ave., 6 p.m. — 9 p.m.

Artist Joel Joseph, who moved to Santa Monica last year,  is having
his West Coast opening at the James Gray Gallery, Bergamot Station.

His art show is political, featuring new anti-Bush prints, "Bush's
Hideway," "Between Iraq and a Hard Place," a pro-gun control print
"Virginia is for Gun Lovers," and 15 other prints. The show will be

open until Aug. 31. Contact Joel at (310) 922-1856, for more informa-
tion.

Poetry gets the blues
2601 Main St., 3 p.m. — 5:30 p.m.

The Ocean Park Public Library presents blues and poetry, featuring
award-winning poet Sherman Pearl, and blues guitarist extraordinaire

Bernie Pearl.  Free admissions and free refreshments available.
Contact Jamie Watson at jamie.watson@yahoo.com, or (310)-458-

8638 for additional information.

‘Awaaay’ to Wonderland
1211 Fourth St., 12:30 p.m. and 3 p.m.

Individuals of all ages are invited by the Santa Monica Playhouse to
help solve riddles, predict the future, travel through time, experience
a mini-language lesson, and ultimately help save the fairytale world,
during the musical, “And Awaaay We Go To Wonderland.” Lots of
audience participation makes this captivating Rudie-Carlo Family

Theater event the perfect summer outing for the entire family. Kids
12 and under $10.50, adults $12.50. For more information, call (310)

394-9779 or visit santamonicaplayhouse.com.

Sunday, Aug. 3, 2008

Can’t keep this guy down
3000 Airport Ave., 2 p.m.

Come to the Ruskin Group Theater’s last performance of “Unbeatable
Harold,” directed by the company’s founder John Ruskin. For infor-

mation, call (310) 397-3244.

Get it while it’s fresh
Downtown Mar Vista, 9 a.m. — 1 p.m.

Head out to lovely Mar Vista for the weekly Farmers’ Market. Located
at the corner of Grandview and Venice boulevards, the market

includes fresh fruits and vegetables as well as some prepared foods.

Workouts for teens
3026 Nebraska Ave., 3:30 p.m. — 5 p.m.

Max offers two daily classes teaching teens how to exercise and eat
properly in a cool and fun environment. They get to hang out after-

wards in the wi-fi lounge, play Nintendo Wii, or simply surf the
Internet. For information, call (310) 867-1650.

The other Jerry's kids
1348 14th St., 7 p.m.

Cubensis brings the sights and sounds of a live Grateful Dead concert
to 14 Below every Sunday. Cubensis is known for whipping its faithful

crowd into a swirling psychedelic mass for three hours straight.

Gaby Schkud
(310)586-0308
EXPERIENCE DOES MAKE A DIFFERENCE!

GABY SELLS

1020 OCEAN PARK BLVD. NO. 3, SANTA MONICA
NEW PRICE - $629,000

SPACIOUS 2 BEDROOM 2 BATH CONDO WITH
GRANITE KITCHEN, STAINLESS STEEL APPLIANCES,
LIVING ROOM W/GAS BURNING FIREPLACE, PRIVATE

PATIO, TWO CAR GARAGE WITH DIRECT ACCESS
CLOSE TO MAIN STREET SHOPS,

CAFES & RESTAURANTS
BEST BUY IN SUNSET PARK!

GABY & ASSOCIATES - COLDWELL BANKER
2444 Wilshire Blvd., Santa Monica, CA 90403

SHAOLIN WUSHU
CENTER
Grand Master Hu
Variety of Classes

In Kungfu and Taichi for Athletes of all ages

� Traditional Kungfu

� Contemporary Wushu

� Open – Hand and weapons traditions

Two-Time All Around Wushu Champion

Kungfu Film Star

MORE THAN 30 YEARS EXPERIENCE

2901 Ocean Park Blvd. Ste 212

Santa Monica

(310) 664-1688

shaolin@wushucenter.com

Eddie Guerboian
GOLDSMITH DESIGNER

331 Wilshire Blvd. Santa Monica   2 Hours Free Parking (Behind Store)

310.451.1349 • www.readersjewelers.com

Visit us today and see the difference family makes.
Monday-Saturday 10am-6pm

Shop where they know your name

men’s
wedding

bands

Exclusively at Readers Fine Jewelers

introducing the
Calendar
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ALL FORMS • ALL TYPES • ALL STATES

SAMUEL B. MOSES, CPA
(310) 395-9922

1000 Wilshiree Blvd.,, Suitee 1800
Santaa Monicaa 90401

BACK or
UNFILED
TAXES?

Styles By Farah

Hair for men & women
15 years experience
Trained by Vidal Sassoon

310-592-1769
Wilshire Blvd.
Santa Monica, CA 90403

Mens haircut $20 (includes head massage)
Womens haircut $25 (includes conditioning)
Highlight fullhead $90
Highlight half set $45
Lowlight fullhead $90
Color $30
Blowdry $20

By apointment only. Expires 7/31/08

BY MELODY HANATANI
Daily Press Staff Writer

MID-CITY When actors dart backstage for a
quick bathroom break at the Broad Stage,
Santa Monica College’s new performing arts
center, they might very well think of Dustin
Hoffman.

While “Rain Man” wouldn’t be the typical
thought to occupy one’s mind as they go
about their business, it might be inevitable
considering the bathroom behind the new
Eli and Edythe Broad Stage was recently
named in honor of the SMC alumnus.

The simple, one-toilet bathroom was

installed as part of the estimated $45 million
undertaking, a suggestion by both Hoffman
and the stage’s artistic director, Dale
Franzen, to accommodate artists who at
other venues would often have to scramble
to find a wash closet during quick scene
changes.

“We were joking how many times we
would be in full costume running up a flight
of stairs to the elevator to find a place to
pee,” Franzen said. “He would tell me a story
about how he would run all the way across
the right side of the stage.”

“I said to him, ‘you know, if we’re going
to put an artist bathroom next to the stage,

we’ll be the only stage in the world to put the
artist first,’” she added.

The possibility of honoring the bathroom
after Hoffman came up while he and
Franzen were taking a walk through the the-
ater about six months ago, the opera singer-
turned-arts educator joking that she wanted
to name it after herself.

Hoffman protested, saying he wanted his
name on the bathroom, Franzen recalled.

The “Dustin Hoffman Throne” was born.
The actor told W Magazine in its August

2008 issue that the reason he chose to keep
his name off the stage is because he didn’t
want it to be his “funerary monument.”

“They wanted to name the theater after
me,” Hoffman is quoted as saying in the
magazine. “I said, ‘No Way. I want a toilet.’”

Hoffman, a Los Angeles native, has been
deeply involved with the theater project
since fundraising efforts launched nearly a
decade ago, the idea for a new state-of-the-
art performance space conceived during a
dinner party at they home of Piedad
Robertson, who was the president of SMC at
the time. With construction now completed,
the two-time Academy Award-winning actor
remains involved, serving on The Broad

Actor Hoffman gets his own john 

SEE HOFFMAN PAGE 11

BY CHRISTINA YOON
Special to the Daily Press

CITY HALL For those whose claustrophobic
tendencies flare up at popular Santa Monica
events like the Twilight Dance Series con-
certs and last month’s Glow event, this
month’s Jazz on the Lawn concert series will
provide relaxed entertainment without the
teeming crowds.

Beginning this Sunday at 5 p.m., the City
Hall lawn will be the venue for five weekly
jazz acts. Organizers say that in contrast to
some of Santa Monica’s other popular
events, Jazz on the Lawn is focused on creat-
ing an intimate setting.

Hamp Simmons, the Cultural Affairs
supervisor at City Hall, said that the concerts
are expected to draw 300 to 400 people each
week, whereas the turnout at Glow was esti-
mated to be around 200,000.

“People come with their dogs and their
children and there’s so much open space
there, so the kids can run around and people
don’t care,” Simmons said. “It’s a very com-
munal feel, like the old-time concerts held in
town squares.”

Organizers also focused on creating a
diverse lineup for this year’s series to reflect
the many faces of jazz.

Jazz on the
Lawn spans
the spectrum

SEE JAZZ PAGE 13

SOUND OF FAITH Brandon Wise brandonw@smdp.com
Michelle Shocked and her band The Mighty Sound, with back-up vocals by the Shochetts, rocked the Naked Stage at Thursday night's Twilight
Dance Series concert on the Santa Monica Pier. Their music gave the crowd a soulful jolt of praise with rhythm and blues.
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OPINIONS EXPRESSED are those of the writer and do not necessarily reflect those of the Santa Monica Daily Press staff. Guest editorials from residents are encouraged, as are letters to the editor. Letters will be published on a space-available basis. It is our intention to publish all letters
we receive, except those that are libelous or are unsigned. Preference will be given to those that are e-mailed to editor@smdp.com. All letters must include the author’s name and telephone number for purposes of verification. Letters also may be mailed to our offices located at 410 Broadway,
Suite B, Santa Monica, 90401, or faxed to (310) 576-9913. All letters and guest editorials are subject to editing for space and content.

Lloyd Garver Send comments to editor@smdp.com

Modern Times

HERE I GO AGAIN, COMPLAINING ABOUT
airline travel. But I’m not writing about my
most recent experience because it was so hor-
rible and unlike what happens to most people
when they fly. I’m writing it because it seems
to be more and more typical. These days, air-
line travel is like when you start to eat a terri-
ble meal at someone’s house when you’re
there for the first time. It’s hard to believe, but
it just keeps getting worse and worse.

Recently, I was going from Los Angeles to
Minneapolis with a stop in Denver. Soon
after I got to the gate in L.A., I learned that
my flight had been canceled. A fairly impo-
lite agent sent me to what might justifiably
be called, “the ninth circle of hell” — cus-
tomer service. Eventually, someone helped
me and changed my flight. Unfortunately,
that flight was soon canceled, too.

This time, I called the airline from my cell
phone and the person I spoke to changed my
flights. I asked him if I needed a paper tick-
et. He said that I didn’t, because now I had
“an e-ticket.” Since my bag hadn’t left L.A.
yet, he suggested that I go back out through
security and down to the baggage desk to let
them know about the flight change so my
luggage would be on the flight with me. I did
so, and the baggage people made the change.

Next I went to security, where they
stopped me because I didn’t have a paper
ticket. So I raced to another line where I got
a paper ticket, went through security once
again (where they confiscated the overpriced
bottle of water I had purchased earlier when
I had been on “the other side”), and went to
my new gate.

Finally, I got on the plane, breathed a sigh
of relief, and put on my seatbelt. A few min-
utes later, a passenger ran off the plane. A
flight attendant went after him, then came
back to explain that he had accidentally got-
ten onto the wrong plane. Gotten onto the
wrong plane? How? I couldn’t bring my
water through security but this guy was able
to get on the wrong plane?

A week later I was back at the
Minneapolis airport, heading for home. I
quickly learned that my flight from
Minneapolis to Denver was canceled. The
gate agent was too tired and too rude to help
me. I certainly didn’t want to go to that place
whose name still makes me shudder — “cus-
tomer service.”

Desperate, I dragged myself to the “Red
Carpet Club,” took out a credit card, and
asked, “How much does it cost? I know if I
join, you’ll help me.” The person at the
counter completely threw me off base — she
was helpful and nice.

Her name was Carol Babel, and I hope
mentioning that will get her a commenda-
tion rather than a condemnation. She took
one look at the bedraggled passenger in

front of her and said, “You don’t have to join
for me to give you a little help.” She quickly
changed my flights. I thanked her profusely
and went to my gate.

After waiting there for about 20 minutes,

I heard someone call my name. It was Carol.
She had a boarding pass in her hand and said
that she had come up with a better plane for
me. Unbelievable, right? Give her a first class
ticket to Europe. Give her a private plane. Or
at least, give her next Thursday off.

It seemed doubly special that she had
acted so nicely because nobody else had. I
know, I know. I hadn’t been tortured. And as
I said, I’m aware that it’s the kind of thing
that happens to millions of people every day.
But does that make it okay?

Several friends think the airline should
do something to make up for my bad expe-
rience. What do you think?

A year’s membership in that Red Carpet
Club would be a good gift. A letter of apolo-
gy seems appropriate. And some friends said
the airline should give me a free flight some-
where. They all seem like fine ideas, but
there’s a problem with that free flight thing.
If they give it to me, that means I actually
have to try to fly somewhere again.

LLOYD GARVER has written for many television
shows, ranging from “Sesame Street” to “Family
Ties” to “Home Improvement” to “Frasier.” He
has also read many books, some of them in
hardcover. He can be reached at
lloydgarver@gmail.com. Check out his Web site
at lloydgarver.com and his podcasts on iTunes.

Tabloid trash 
Editor:

Regarding Kenny Mack’s column, “Word in
Edgewise,” on Wednesday, July 30, he states: “If you
haven’t heard about this, you’re missing one of the
most compelling storylines to come out of this endless
campaign.”

Kenny Mack, are you kidding me? This certainly is
not one of the most compelling storylines of this cam-
paign. Kenny Mack makes a large assumption that we
need him to spread gossip (it isn’t news) about John
Edwards’ alleged affair. Edwards’ family and wife,
Elizabeth, are dealing with her cancer, which is incur-
able. Whether or not he had or is having an affair is
none of our business, particularly at this time. It has
nothing to do with politics. It’s not noteworthy. Do you
need to force this story in her face in her last days? Is
their no conscious editing by SMDP? If we want to read
the hag rags, we’d pick them up. Please show some
respect and selection next time before you put this
garbage in your paper.

Cisci Deschaine
Santa Monica

Smoke screens
Editor:

Regarding “Flying with a little less baggage” by
Melody Hanatani, July 30, 2008:

Because the city of Santa Monica is taking this
rather insignificant step and making a big to-do about
it, I feel obligated to try and set the record straight.

This fits quite well into the category of smoke-
screens and mirrors. It is, as Susan Hartley points out,
“… a slap in the face to the thousands of residents suf-
fering daily from the fumes.” For multi-millionaires to
throw a dollar or two into an environmental kitty will, in
no way, scratch the surface of the environmental injus-
tice they commit each and every time they board a pri-
vate jet and fly out of Santa Monica Airport.

If the city of Santa Monica truly wanted to address
the air pollution crisis that has gone on now for about
20 years, they would take some time and money and
begin an ongoing robust data collection of the
idle/taxi/jet blasts. The data could go right into a com-
puter modeling program that would yield important
information. Modeling, after all is the EPA’s preferred
method over monitoring. We do not need to waste pre-
cious time with more ambiguous monitoring studies
that totally miss the target. We could wait and wait; all
the while families and their pets are getting seriously
sick from breathing toxic jet emissions day in and day
out.

The fact is that although emission standards for air-
craft are the responsibility of the FAA and the EPA,
banning the gross polluting aircraft from landing at an
airport has never been tested in a court of law. With
regard to the new ordinance banning the faster C and D
class aircraft, the city of Santa Monica points out that
as the proprietor of the airport, they have the propri-
etary right and obligation to protect against safety and
health impacts to the surrounding communities and to
protect itself from liability claims. Santa Monica needs
to aggressively address the air pollution issue, too, and
stop with the smoke-screens and mirrors already.
Again, this “Carbon Offset Option” offers no relief to
the impacted residents who have been forced to
breathe toxic jet emissions.

Martin Rubin
Director, Concerned Residents Against Airport Pollution
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What friendly skies?

I QUICKLY LEARNED THAT
MY FLIGHT FROM

MINNEAPOLIS TO DENVER
WAS CANCELED. THE

GATE AGENT WAS TOO
TIRED AND TOO RUDE TO

HELP ME. I CERTAINLY
DIDN’T WANT TO GO TO

THAT PLACE WHOSE
NAME STILL MAKES ME
SHUDDER — ‘CUSTOMER

SERVICE.’

Y O U R  O P I N I O N  C O U N T S

WRITE A LETTER TO THE EDITOR
EMAIL TO: EDITOR@SMDP.COM OR FAX TO (310) 576-9913
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Santa Monica Recycling Center   2411 Delaware Ave./Cloverfield & Michigan
Directions: Turn East on Michigan off of Cloverfield, First Street is 24th. Right on 24th St. to Delaware

Santa Monica 310/453-9677

Prices good with this coupon only

Recycle 
for CASH

CRV Aluminum Cans $1.75/LB.

(Over 100LBS) $1.80/LB.
expires 9/30/08

Hours: 
Monday-Friday 8AM-5PM

Saturday: 8AM-2PM
Prices include CA

Redemption Value
Scrap price subject to

change

*Prices good 

with coupon only

Hypnotherapists are not licensed by the state of California as healing arts practitioners; for your benefit and protection, work on some issues may require a written referral
from a licensed physician or mental health professional.

Are You Ready?
Hypnotherapy can help you turn
on the no-smoking sign for good
(310) 235-2883 www.hypnotherapylosangeles.comJohn McGrail, C.Ht.

Rangoli Dance Company presents

Patanjali: Legends 
of Yoga and Dance

Saturday-August 9, 2008
7:30 pm

MAIN STAGE, Santa Monica College, 1900 Pico Blvd.

Admission: Door $25 / Adv $20 / Student, Senior, and DRC members $15

Group of 10 or more: $15 per person

Tickets & Concert Info: 818-788-6860 or malathisiyengar@gmail.com

www.rangoli.org

INTERESTED IN ADVERTISING IN THE ONLY LOCAL DAILY PAPER IN SANTA MONICA?

Call us at (310) 458-7737

“Once you’re an incumbent, you understand the
organization at a much more detailed level. That’s
the advantage, not signatures.” 

— Rob Radar, an incumbent running for the Santa Monica College Board of Trustees,
regarding collecting the required 100 signatures to qualify for the November ballot.

“Parents are a great resource and great supporter
of schools in many different ways.” 

— Dr. Hugo Pedroza, Santa Monica High School’s president.

“The seating on the promenade … is extremely
limited relative to the size of the crowd which fre-
quent the promenade. For that reason just as we
prohibit street performers using benches in con-
junction with their street performances … we rec-
ommend adopting the ordinance preventing pan-
handling from the promenade.” 

— City Attorney Marsha Moutrie

“Due to injuries, and the realization that I stunk, I
gracefully “retired” from tennis about five years
ago (Sampras did as well but somehow his retire-
ment got all the coverage). But, right after the
amazing Wimbledon Championship between
Rafael Nadal and Roger Federer, I decided to give
it a try again. They say you never forget how to
have sex or ride a bike. Apparently, playing tennis
isn’t part of that list.  But at least I ran into some old
friends at the courts.” 

— SMDP columnist Jack Neworth writing in “Laughing Matters.”

“After November, we’re still going to be neighbors
and friends.” 

— Terry O’Day, one of the co-chairs of Save Our City. The group formed to oppose the
Residents’ Initiative to Fight Traffic, which aims to limit development in the city.

“There was no burning man here, but there were a
lot of "burned up” people because traffic and park-
ing was a nightmare. Although city shuttles ferried
folks from various parking lots to the pier, it wasn’t
nearly adequate. On most summer weekends ...
traffic and parking are bad enough — even without
a free, all night art festival on the sand.” 

— SMDP columnist Bill Bauer writing about Glow in “My Write.”

“I think we’re providing a product that many resi-
dents and workers would want.” 

— Joan Ling, the executive director of Community Corp. of Santa Monica, regarding an
affordable housing project being planned for High Place.

“People tell me stories of how their asthma will
come back and how their eczema flares up (with-
out raw milk).” 

— Mark McAfee, operator of Organic Pastures. His company produces raw milk.

SS TT RR a YY talk
A CENTER-CUT, NO-FAT REVIEW OF WHAT WAS SAID THIS PAST 
WEEK BY FOLKS THE WORLD OVER AND RIGHT AT HOME
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GROWING SENTIMENT
This past week, Q-line asked:
Which direction do you feel the Land Use & Circulation Element should go? Some feel that it should limit development while others want to see the city continue to be devel-
oped to provide more business opportunities and affordable housing.
Here are your responses:

“THIS CITY IS WAY BEYOND
over-development. If it grows anymore we

won’t be able to walk on the sidewalks or
dive on the roads at all. It is so uncomfort-
able and annoying and dangerous, to a
large degree, being either a pedestrian or
a driver in this city.”

“THEY SHOULD STOP HAVING
everything grow. Every time they tear
down a building, they build up something
bigger, which means more people and
more traffic. If they want to replace build-
ings, fine, but they should keep it so that,
even if people go in, they will have the
same amount of people that were there
before. We don’t need more traffic, or any
more people.”

“CITY HALL SHOULD DEFINITELY LIMIT
new development — all new development.
What they should do, instead of now, is
acquire and redevelop, or at least create,
affordable housing opportunities and even
small businesses in existing buildings, such
as vacant buildings, or, as Mr.Shriver want-
ed to do with the VA hospital. Any  kind of
available building could be redeveloped for
affordable housing.”

“I THINK THAT THE DOCUMENT SHOULD
make real slow growth, as  we are in the
midst of a very big water shortage. And
until we can develop other water sources,
such as desalination, we shouldn’t have
any development at all. We just can’t do it.
I recently heard news that San Diego went

into a water alert because they are using
way more than they should, and if we have
more development, we are going to use up
more water.”

“HAVING LIVED IN SANTA MONICA FOR A
good many years, I cannot remember a day
when I have not heard the steel head of a
hammer striking the flathead of a nail, due
to continuous construction. The rebuilding
of the RAND Corp., the library, and now the
Santa Monica Place mall, to name three.
The only individual I have heard of, who
enjoyed the continuous construction noise,
was the heir to the Winchester rifle for-
tune, who had carpenters driving nails into
wood 24 hours a day — seemingly forever —
to complete her Winchester rifle house. We
all know what folks said about her mental
state.”

“OUR UGLY TOWN. IS IT POSSIBLE FOR THE
so-called city elders to do a job leading this
town that’s on par with cleaning out septic
tanks? The RIFT plan is great news. What is
all this overdevelopment getting the long
time citizens — that means those with at
least 25 years? You can drive, park, or
keep your money. Our elders love Europe
so much that they support this Unitarian,
socialist approach to urban planning. The
half-billion-dollar budget is an abomina-
tion. We copy Santa Barbara. No building
taller than two stories has been built in 30
years; a true beach town. What have we
become? A true extension of L.A. Rich is
for those who support increase business,

unrestricted height limits, bicycles, non-
English speaking people, low income hous-
ing, and Big Brother cameras. Stop the
insanity. First, it’s the losing of Starbucks,
now losing a wonderful beach town.”

“ALL THE MAJOR URBAN PLANNING
textbooks underscore, as a fundamental
element, the need to pace development.
The LUCE does not pace development, and
that is its big failing.”

“THE CITY NEEDS TO LIMIT DEVELOPMENT
in a big way. I’m thrilled that RIFT has
made it to the November ballot. The city
has gone crazy with overdevelopment, and
the low income housing on Santa Monica
Boulevard at Berkeley and at 26th street
are so dense, and the buildings are ugly. In
regards to RIFT, ignore the school’s com-
plaints of decreased revenues. They have
always cried for more money, and they
always will. Parking and traffic are already
nightmares and we don’t need any more
buildings that are more than two stories.
Why is it that there is no low-income hous-
ing North of Montana or South of Pico? I’m
sure that the developers can pay off City
hall to ignore zoning laws and spread
around all the high density if it’s going to
persist, unless, of course, that is where city
representatives live. It’s that ‘not in my
backyard’ thing.”  

“THERE IS ALREADY NO AFFORDABLE
housing, and limited business opportuni-
ties, so what if you build it and no one

comes? We’re reaching a crisis with the
traffic, so no. No more.”

“THIS IS BECOMING THE DEVELOPER’S
republic of Santa Monica. Enough on fur-
ther business development. Affordable
housing, yes, because Santa Monica is
becoming more and more not affordable
for those of modest means.”

“YEAH, I THINK SANTA MONICA IS
overdeveloped. The parking situation is so
bad here, we don’t need anymore develop-
ment. There are plenty of other places
where they can go and do development.”

“THAT LUCE REPORT IS JUST A USELESS
bureaucratic exercise just giving money to
a bunch of stupid people to try and
rearrange the deck chairs on the Titanic.
Whatever your cause, it’s a lost cause,
without immigration and population con-
trol.

“YES, I FEEL AS THOUGH THERE IS TOO
much traffic here in Santa Monica. There
is no parking, and it seems to be overde-
veloped as it is. I feel as though we should
slow things down here and probably con-
serve a little bit more, especially energy-
wise, too.”

“I LIVE IN VILLAGE TRAILER PARK ON
Colorado Avenue, and I just can’t agree
with the proposed building that they’re
trying to do here and in other parts of
Santa Monica. You cannot, even after 4



p.m., exit this place and get on Colorado
Avenue. The traffic is just atrocious. You
just can’t exist with it, you can’t go any-
where. So if something isn’t done to stop
the building, and something to rectify the
traffic problem, we’re just not going to be
able to live in Santa Monica. So I think peo-
ple should vote to stop building all the high
rises, and so on and so forth, in Santa
Monica.”

“I DEFINITELY FEEL THAT WE SHOULD
have a limit on development in the city of
Santa Monica. It is absolutely unbelievable
— the traffic and what we have to put up
with to enter a street.  So please, limit the
development, and don’t allow the city to
grow even more.”

“I LIVE IN THE VILLAGE TRAILER PARK. WE
are constantly being threatened by new
development, useless development,
unworthwhile development, and I am
absolutely for the curtailment of it. The
development isn’t even for Santa Monica’s
citizens, as we all know. Who is it for?
Business aren’t benefiting, people aren’t
benefiting, and certainly the citizens
aren’t. Probably the police department is
and City Hall is, but that’s all.”

“I READ THE ECONOMIC AND HOUSING
chapters of the LUCE proposal and lis-
tened to the comments by residents at the
City Council hearings and I am appalled
that the plan is totally opposite of what
most people want. It’s a reflection of what
city officials want to place on the public-
something they call ‘social equity.’ Mostly
it means more and denser housing and
traffic jams, even though population
growth from 2030 is negligible, LUCE
quotes the spending from $10 to $12 mil-
lion dollars a year, plus a $75 million dollar
letter of credit to build even more low
income housing. These projects will be

able to go higher than present zoning
allows, creating six and seven story con-
crete canyons and traffic gridlock zones
along the boulevard. The question is why?
Where does LUCE back up with survey sta-
tistics of just how many affordable work-
force housing the city actually needs? Or
are we going to house all of L.A.? If the
City Council proves this faulty proposal, we
can blame them for replacing Santa
Monica’s beach town ambiance with
Manhattan Avenue’s. Every tax payer
should read the LUCE proposal at
www.shapethefutue2025.net, before the
November election.”

“WE SHOULD STOP ALL CONSTRUCTION
right now, not only due to traffic, but also
due to the water shortage in this state. It’s
not going to get any better in the next year
or two, and therefore we don’t need any
more toilets, or showers, or anything else
using water over what we already have.”
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Starting Over?
We specialize in Residential Kitchens 
& Bathroom Remodels
No job too small

Roofing � Flooring � Plumbing � Tile
Countertops � Cabinetry � Carpentry

We will beat any legitimate bid by any contractor by 10%!

ALL FIELDS CONTRACTORS
287 S. Rober tson Blvd., Ste. 513 Beverly Hills

310 . 2 0 3 . 9 2 8 2

Offer includes exam, consultation,
and first chiropractic adjustment!

New Chiropractic Patient Offer
$49 (Reg. $150)

Numbness, Tingling, Achiness,
Stiffness, Migraines, Back/Neck Pain!!

� Most insurance accepted
� No insurance? No Problem!

Monday, Tuesday, Thursdays 9-12 & 3-6
888-217-5870

www.drmarvinlee.com
1247 7th St. Suite 300 (3rd floor)

Santa Monica, CA 90401

Dr. Marvin Lee

P R O U D LY  B R O U G H T  T O  Y O U  B Y

FIND THE BENEFITS OF SAVING FOR EVERY STAGE OF LIFE.

IF MONEY’S

BURNING A HOLE

IN YOUR POCKET, 

IT’S NOT A NEW 

PAIR OF PANTS 

YOU NEED. 
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YOUR GUIDE TO DINING IN

Santa Monica, Brentwood,
West LA and Venice Beach

MONTANA AVE
17th St Cafe 1610 Montana Ave. (310) 453-2771 

BBAABBAALLUU
Excellent Carribean dining featuring a fresh menu focusing on
seafood, burgers, salads and world famous homemade
desserts. Open daily from 11:30 to 10pm. Wine and beer menu,
take out available.
1002 Montana Ave (310) 395-2500

Blue Plate 1415 Montana Ave. (310) 260-8878 
Cafe Dana  1211 Montana Ave.  (310) 394-0815 
Cafe Montana 1534 Montana Ave  (310) 829-3990
Di Dio's Italian Ices 1305 Montana Ave. (310) 393-2788
Father's Office 1018 Montana Ave. (310) 393-2337
Il Dolce Cafe 1023 Montana Ave #B (310) 458-4880
Le Marmiton 1327 Montana Ave (310) 393-7716
Locanda Portofino 1110 Montana Ave.  (310) 394-2070
Louise's Trattoria 1008 Montana Ave.  (310) 394-8888
Marmalade 710 Montana Ave.  (310) 829-0093
Montana Restaurant & Lounge 1323 Montana Blvd. (323) 330-8010
Patty's Gourmet Take & Bake Pizza 625 Montana Ave.  (310) 576-6616 
Pradeeps 1405 Montana Ave.  (310) 393-1467
Ristorante Vincenzo 714 Montana Ave.  (310) 395-6619
Rosti 931 Montana Ave.  (310) 838-4900  
Spumoni 713 Montana Ave.  (310) 393-2944 
Sushi Sho 1303 Montana Ave. (310) 393-0035
Via Dolce 1627 Montana Ave. (310) 458-1562
Vincenzo Ristorante 714 Montana Ave. (310) 395-6619

MID-CITY
Akbar Cuisine Of India 2627 Wilshire Blvd (310) 586-7469
Back On Broadway 2024 Broadway (310) 453-8919 
Bergamot Cafe 2525 Michigan Ave.  # A3  (310) 828-4001 
Big Jos 1955 Broadway (310) 828-3191 
Bistro Of Santa Monica Santa Monica Blvd (310) 453-5442 

BISTRO 31
Bistro 31, the culinary student-run restaurant of The
International Culinary School at The Art Institute of California –
Los Angeles, offers an incredible dining experience at a reason-
able price. Students prepare sumptuous international cuisine
and deliver it in an elegant setting. Lunch and dinner.
2900 31st St (310) 314-6057 

Bizou Garden 2450 Colorado Ave.  #1050 (310) 472-6020 
Bread And Porridge 2315 Wilshire Blvd (310) 453-4941 
Buon Giorno Caffe  1431 Santa Monica Bl (310) 260-0073 
Cafe L'etoile D'or 2311 Santa Monica Blvd  (310) 315-4375 
Chandni Vegetarian 1909 Wilshire Blvd  (310) 828-7060 
Coogie's Cafe 2906 Santa Monica Blvd  (310) 829-7871 
The Corner Cafe 28th St. #121 (310) 452-2905 
The Cutting Board 1260 15th St. #105  (310) 434-9924 

DAGWOODS
Pizza lovers love DAGWOODS for its real hand tossed authentic NY Style Pizza.
Others come for the delicious Italian food: custom made calzones, 100%
semolina pasta dishes, giant subs and zesty salads and side dishes. Whatever
you choose, it comes at great prices with friendly service. Free Delivery.
820 Wilshire Blvd. (310) 899-3030 

Daily Grill  2501 Colorado Ave.  #b-190 (310) 309-2170 
Drago Restaurant  2628 Wilshire Blvd  (310) 828-1585 
Dragon Palace   2832 Santa Monica Blvd (310) 829-1462 
El Cholo 1025 Wilshire Blvd  (310) 899-1106 
Fromins 1832 Wilshire Blvd (310) 829-5443
House Of Billiards 1901 Wilshire Blvd (310) 828-9203
I H O P 1920 Santa Monica Blvd (310) 829-9100
Casa Escobar 2500 Wilshire Blvd (310) 828-1315

IZZYS DELI
Where the stars meet the locals. Izzys features 10.95 dinners
nightly. Since 1970, Izzys has been serving hungry locals the
world famous Reuben sandwich and generous omeletes for
generations. 
1433 Wilshire Blvd (310) 394-1131 

J P's Bar & Grill 1101 Wilshire Blvd (310) 394-7660
Kaido Japense Cuisine 2834 Santa Monica Blvd (310) 828-7582  
Kay 'N Dave's 262 26th St. (818) 782-6196
L A Farm Ltd 3000 Olympic Blvd (310) 449-4007 
Lee's Chinese Food 1610 Santa Monica Blvd (310) 828-5304
The Lincoln 2460 Wilshire Bl (310) 828-2217 
Lucys Lunchbox 710 Wilshire Bl #100 (818) 762-6267  
Maya Japanese Food 2840 Santa Monica Blvd (310) 453-2612 
Manhattan Bagel 2216 Wilshire Blvd (310) 828-3228 
Nawab Of India 1621 Wilshire Bl (310) 829-1106 
Networks Cafe 2700 Colorado Ave.  #190 (310) 315-0502  
Noma Restaurant 2031 Wilshire Blvd (310) 453-4848 
Norms Santa Monica 1601 Lincoln Blvd (310) 395-6310 
O' Briens 2226 Wilshire Blvd (310) 829-5303 
Our Cafe 2104 Wilshire Bl (310) 828-5313 
Overunder 1333 Santa Monica Blvd (310) 899-0076 
Pacific Dining Car 2700 Wilshire Blvd (310) 453-4000
Pot & Pan Thai Food 2315 Santa Monica Blvd (818) 439-7083 
Santa Monica Pizza 1318 Wilshire Blvd (310) 393-4554  
The Shack Restaurant 2518 Wilshire Blvd (310) 449-1171 
The Slice 915 Wilshire Blvd (310) 453-2367 
Sizzler 2025 Wilshire Blvd (310) 453-3250
Snug Harbor 2323 Wilshire Blvd (310) 828-2991 
Sunshine Cafe & Grill 2021 Santa Monica Blvd (310) 449-7777 
Sushi King 1330 Wilshire Blvd (310) 395-0120 
Tacos Por Favor 1406 Olympic Blvd (310) 392-5768 
Taqueria Chihuahua 1909 Lincoln Bl (310) 874-2057
Tazzina 1620 Wilshire Blvd (310) 413-4270  
Thai Dishes 111 Santa Monica Blvd (310) 394-6189
Toi On Wilshire 1120 Wilshire Blvd (310) 394-7804 
Wilshire Restaurant 2454 Wilshire Blvd (310) 586-1707 

DOWNTOWN
3 on Fourth 1432 4th St. #A (310) 395-6765 
Abode Restaurant 1541 Ocean Av #150 (310) 394-3463
B O A 101 Santa Monica Bl (323) 655-3372
Baja Buds 1315 Third Street Promenade (310) 393-6060 
Bangkok West 606 Santa Monica Blvd (310) 395-9658

BBEENNIIHHAANNAA  
Traditional Japanese teppanyaki room. Featuring a full sushi
bar, happy hour and full bar. Open daily from 11:30 am to 10pm.
Reservations suggested
1447 4th St.  (310) 260-1423 

Bookmark Cafe 601 Santa Monica Bl  (310) 587-2665
Bravo Cucina 1319 Third Street Promenade (310) 394-0374

BBRRIITTAANNNNIIAA  PPUUBB
Britannia Pub has been a favorite for years for locals and visi-
tors alike.  This English pub has a traditonal charm with a

Californian flair.  A cozy inviting atmosphere makes this a great
place to relax and meet new people.  Our friendly staff provides
you with excellent service for Breakfast, Lunch, Dinner or
Cocktails.  We also offer live music, karaoke, pool and an unbe-
lievable jukebox.  Once you visit you'll want to anchor!
318 Santa Monica Blvd.  (310) 458-5350 

Broadway Deli 1457 Third Street Promenade (310) 451-0616 
Brunos Italian Rest Deli  1652 Ocean Ave.  (310) 395-5589 
Bubba Gump Shrimp Co 301 SM  Pier   (310) 393-0458 
Buca Di Beppo  1442 2nd St. (310) 587-0771 
The Cafe 445 Pacific Coast Hwy (310) 393-8282 
Cafe Crepe  1460 Third Street Promenade  (310) 576-0499
Cafe Paradiso 2408 Wilshire Blvd  (818) 427-1796 
Cafe Presto  2425 Colorado Ave. #107 B (310) 829-7757
Cafe Sol  2425 Colorado Ave.   (310) 829-0031
California Chicken Cafe  2401 Wilshire Blvd  (310) 453-0477 
California Crisp  13 Santa Monica Place (310) 394-3800 
California Pizza Kitchen  214 Wilshire Blvd (310) 393-9335 
Callahans Restaurant  1213 Wilshire Blvd (310) 394-6210 
Capo  1810 Ocean Ave.   (310) 394-5550 
Carousel Cafe 1601 Ocean Front Walk  (310) 451-4277 
Chez Jay 1657 Ocean Ave.  (310) 395-1241 
Comfort Cafe 420 Broadway  (310) 395-6252 
Cora's Coffee Shoppe L P  1802 Ocean Ave.  (310) 434-2468 
Crepes Company Inc  213 Arizona Ave.   (310) 801-0670 
Dennys Restaurant 1645  1560 Lincoln Blvd  (714) 251-5409 
Fast Taco  2901 Ocean Park Blvd #115 (310) 664-8722 
Fritto Misto 601 Colorado Ave.  (310) 458-2828 

FUNNEL MILL
The Funnel Mill features imported, organic coffee and teas from
around the world. If you eat McDonalds, drink two buck Chuck,
and think Starbucks is gourmet, this place is not for you.
Discover what coffee and tea should really taste like to the dis-
cerning palate. Try our traditional tea ceremony to truly appre-
ciate the flavors of the East. www.funnelmill.com
930 Broadway Suite A (310) 597-4395

Gate Of India 115 Santa Monica Blvd (310) 656-1665 
Gaucho Grill 1251 Third Street Promenade (323) 468-0220 
Georges Bistro 1321 Third Street  (310) 451-8823 
Hedwigs Cafe 1509 4th St. (310) 394-3956 

THE HIDEOUT
The Hideout is Santa Monica's best lounge! We pay attention to
details, so you don't have to. Whether you want to come alone, as
a couple, with a group of friends, or throw an unforgettable party,
we've got you covered!
112 W. Channel Road (310) 429-1851 

Hot Dog On A Stick 1633 Ocean Front Walk (760) 930-0456 

HOUSTON'S
Upscale steak and seafood. Live jazz on thursdays upstairs
lounge. Full bar, open 11:00 to 11pm daily. Reservations suggested.
202 Wilshire Blvd (602) 553-2111 

I Cugini Restaurant 1501 Ocean Ave.  (310) 451-4595 

IL FORNAIO 
In the tradition of Italy's trattorias, the sight, sounds and aromas
of authentic Italian cuisine are recreated everyday at Il Fornaio.
Mornings bring crisp crusted bread hot from the oven accom-
panied by the scent of fresh brewed espresso. During lunch and
dinner, pastas and flavorful sauces simmer while meats and
vegetables roast over hot coals.
1551 Ocean Ave.  (415) 945-0500

Infuzion Cafe 1149 3rd St. #100 (310) 393-9985 
Interactive Cafe 215 Broadway (310) 395-5009 
Ipanema Cafe 150 Santa Monica Place (310) 838-8586 
Ivy At The Shore 1535 Ocean Ave.  (310) 278-2908 
Jinkys Cafe 1447 2nd St. (818) 981-2250 
Jiraffe Restaurant 504 Santa Monica Blvd (310) 917-6671
Johnny Rockets 1322 Third Street  (949) 643-6100 
Kaiten Restaurant 1456 Third Street (310) 451-8080  
La Botte, Inc. 620 Santa Monica Blvd #A (310) 576-3072
La Salsa #44 1401 Third Street Promenade (310) 587-0755 
La Serenata 1416 4th St. (310) 204-5360
Le Merigot Hotel 1740 Ocean Ave.  (310) 395-9700  
Leonidas 331 Santa Monica Blvd (310) 417-8851 
Light House Buffet 201 Arizona Ave.  (310) 451-2076 
The Lobster 1602 Ocean Ave.  (310) 458-9294 
Locanda Del Lago 231 Arizona Ave.  (310) 451-3525 
Loews Santa Monica 1700 Ocean Ave.  (310) 458-6700  
Manchu Wok 11 Santa Monica Pl (310) 458-3558
Mariasol 401 Santa Monica Pier (213) 626-5554 
Michaels 1147 3rd St. (310) 395-7911 
Musha Restaurant 424 Wilshire Blvd (310) 576-6330 
Newsroom Santa Monica Inc 530 Wilshire (310) 451-9444 
Ocean Avenue Seafood 1401 Ocean Ave.  (310) 437-8824 
Ocean Cafe 100 Wilshire Blvd #B1-10 (310) 260-6010 

THE ORCHID
Asian fusian at it’s best. This Thai restauraunt blends eastern
spices and traditional Thai ingredients to make a unique and
special dining experience, just a block from the ocean. 
119-121 Broadway (310) 801-5240 

P F Chang's China Bistro 326 Wilshire Blvd (310) 395-1912 
Panera Bread 501 Wilshire Bl (714) 241-7705 
Perrys Pizz 930 Ocean Front Walk (310) 372-3138 
Perrys Pizza 2600 Ocean Front Walk (310) 372-3138 
Perrys Pizza 1200 Ocean Front Walk (310) 458-3975 
Perrys Pizza 2400 Ocean Front Walk (310) 372-3138 
Promenade Cafe 321 Santa Monica Bl (213) 700-2373
R A W 609 Broadway (310) 451-4148 
Real Food Daily 514 Santa Monica Blvd (310) 393-0804
Renees Court Yard 522 Wilshire Blvd (310) 451-9341 
Rustic Canyon 1119 Wilshire Blvd (310) 560-7787

RUSTY’S SURF RANCH
Rusty's Surf Ranch on the Santa Monica Pier is a multi-use
facility, featuring the best in live music, dancing and award-
winning cuisine in a California beach environment. With an
extensive collection of historic surfboards and memorabilia,
Rusty's pays homage to the "Surfing '60s", the Golden Era of
California Surf Culture. Rusty's lunch and dinner cuisine are
consistent award winners, but great meals share the stage
with great music at Rusty's when the Dining Room stage wel-
comes live music and dancing with top area bands and nation-
al acts. Rusty's is available for Special Events during normal
operations or as a restricted facility for Private Parties. Rusty's
Surf Ranch is a perfect reminder of a simpler time in
California's beachfront history, with good food in a casual
environment, live music and FUN. Open daily at noon. Happy
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Lincoln Fine Wines is Venice’s new Premium Wine Shop offering

“Cellar Wines at Basement Prices”

727 LINCOLN BLVD. VENICE (310) 392-7816

Huge Variety 
of Bottles

BV costal all kinds

$6.99
Mc Manis cab 

$6.99
Qupe syrah

$13.99
Penfolds Koonunza Hill

$8.99
Rosenblum cuvee zin

$7.99

Rosemount cab/merlot

$3.99
Butter field station cab

$4.99
Butter field station chard

$4.99
Amavi cab (walla walla valley) 

$22.99
Mezzacorona pinot grigio

$6.99
Santa margherita pinot grigio

$17.99

VEUVEE CLICQUOT PONSARDINN Champagne
$35.99

Coppola bianco s.blanc

$7.99
Kendall-Jackson chard

$9.99
Clos du bois chard

$7.99
Dynamite s.blanc

$6.99
Cavit pinot grigio

$6.99

Open store hours: Mon-Thurs. 10 a.m. - 9 p.m.;
Fri-Sat. 10 a.m. - 10 p.m.; Sun. 11 a.m. - 8 p.m.

FOR  INQU IR I ES  ON  
PPRREEMMIIUUMM  LL II SS TT IINNGGSS ,

OR AADDVVEERRTT IISS IINNGG
ON THESE  PAGES, CALL  

Visit us online at smdp.com

[310] 458-7737
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Hour 4-7p.m. 
256 Santa Monica Pier (310)393-PIERS

Scarboni 312 Wilshire Bl (310) 704-8079 
Stefano's 1310 Third Street Promenade (310) 216-7716
Sunset Bar & Grill 1240 Third Street (310) 393-3959 
Sushi Mon 401 Santa Monica Blvd (310) 576-7011 
Sushi Roku Santa Monica 1401 Ocean Av (310) 655-3372 
Sushi Shogun 1315 Third Street  (213) 500-4989 
Sushi Teri Express 1551 Ocean Ave.  #130 B (310) 394-2189 

SWINGERS
The local diner, serving traditional diner fare with  a southern
california twist. Open 24 hours, the crowd in Swingers will
change from late night clubbers to early morning coffee
drinkers around 4am. 
802 Broadway (323) 656-6136

Tandoor Cafe 395 Santa Monica Place #009 (310) 435-3845 
Tastie16 Santa Monica Place (310) 770-6745 
Thai Dishes Restaurant 1910 Wilshire Blvd (310) 828-5634 
Tokyo Kitchen 15 Santa Monica Pl (310) 451-5385 
T's Thai 1215 4th St. (310) 395-4106 
Tudor House 1403 2nd St. (310) 451-8470 
Victoria Pizzeria 1607 Ocean Front Walk (310) 394-6863 
Villa Italian Specialties 8 Santa Monica Pl (310) 451-3031 
Wahoo's Fish Taco 418 Wilshire Blvd (949) 222-0670 
Whist 1819 Ocean Av (310) 260-7509 
Yangtze 1333 Third Street Promenade (310)260-1994 
Yankee Doodles 1410 Third Street (310)394-4632 
Ye Olde Kings Head 116 Santa Monica Blvd (310)451-1402 

(310)451-1402 

PICO/SUNSET PARK
310 Lounge & Bistro 3321 Pico Blvd. (310) 453-1331
Abbots Pizza Company 1811 Pico Blvd (310) 314-2777 
Acapulco Restaurant 3360 Ocean Park Blvd. (310) 450-8665
Air Conditioned 2819 Pico Blvd (310) 829-3700 
Ameci Pizza Pasta 2218 Lincoln Bl (310) 314-0090
B B Q Garden 1707 Pico Blvd. (310) 450-6494
The Bread Factory Inc 1900 Pico Bl (310) 434-4653 
Buddha Boba 1701 Pico Bl (626) 674-8882 
Bud's Famous Deli & Desserts 2727 Ocean Park Blvd. (310) 450-6860
Cafe Bolivar 1741 Ocean Park Blvd. (310) 581-2344
Campos Mexican Food Inc 2008 Pico Blvd  (310) 450-4477 
Classic Pizza 2624 Pico Blvd  (310) 399-0452 
The Counter 2901 Ocean Park Bl #102 (310) 399-8383 
The Daily Pint 2310 Pico Blvd (310) 450-7631 
El Indio  2526 Pico Blvd (310) 450-8057 
El Pollo Loco Restaurant  1906 Lincoln Blvd (310) 392-9800
El Torito 3360 Ocean Park Blvd. (310) 450-8665
El Texate 316 Pico Blvd. (310) 399-1115
Fresh & Natural Cafe  1900 Pico Blvd (310) 392-0516 
Ocean Park Pizza 2819 1/2 Ocean Park Blvd (310) 450-9949
Georges Burgers 3101 Lincoln Blvd (310) 452-0445 
Gilbert's El Indio Mexican Food 2526 Pico Blvd. (310) 450-8057
Hotel Casa Del Mar Restaurant 1910 Ocean Way (310) 581-5533
The Hump 3221 Donald Douglas Loop South (310) 390-3177 
The Hungry Pocket 1715 Pico Blvd (310) 458-5335 
Il Forno Caffe & Pizzeria 2901 Ocean Park Blvd (310) 450-1241 
Josie Restaurant 2424 Pico Blvd (310) 581-4201 
La Playita 3306 Lincoln Blvd (310) 452-0090 
Lazy Daisy Inc 2300 Pico Blvd (310) 450-9011 
Le Pain Du Jour 828 Pico Blvd #2 (310) 399-4870
Mandarin Food Service 2618 Pico Bl (310) 396-9559 
Michael D'S Cafe 234 Pico Blvd (310) 452-8737 
Miyako 2829 Ocean Park Blvd (310) 396-5588 

THE OP CAFE
A Small Neighborhood Place With A Family Feel – Serving
Breakfast and Lunch Daily. The Freshest Foods, Friendly
Service At Unbelievable Prices! So when you want to be treat-
ed like family and enjoy some delicious food –The OP CAFÉ is
the PLACE!!
3117 Ocean Park Blvd (310) 452-5720  

One Pico Restaurant One Pico Blvd. (310) 587-1717
Panchos Tacos 2920 Lincoln Blvd (310) 452-2970 
Pedals Cafe One Pico Blvd. (310) 587-1707
Raes Restaurant 2901 Pico Blvd (310) 820-1416 
Santa Monica Bar and Grill 3321Pico Blvd (310) 453-5001 
Santinos 3021 Lincoln Blvd (310) 779-1210 
Sheraton Delfina 530 Pico Blvd (310) 399-9344 
The Slice 1622 Ocean Park (310) 453-2367 
Spitfire Grill 3300 Airport Ave.  (310) 397-3455 
Star Of Siam 3133 Lincoln Blvd (310) 396-9511 
Subway 2901 Ocean Park Blvd (310) 396-3004 
Sunset Grill 1701 Ocean Park Blvd (310) 450-7546 
Tandoor India 2622 Pico Bl (310) 581-9964
Tom's No 1 Pico 2350 Pico Blvd. (310) 396-4481
Typhoon 3221 Donald Douglas Loop (310) 390-6565
UnUrban Coffeehouse 3301 Pico Blvd. (310) 315-0056
Valentino Restaurant 3115 Pico Blvd (310) 829-4313 

RICHIE PALMER’S PIZZERIA
Owned and operated by Richie Palmer, founder of the world-
famous Mulberry Street Pizzeria in Beverly Hills. Palmer says
he had to open in Santa Monica so all the people here would
stop calling Beverly Hills for delivery. Same great pizza and
Italian food.
1355 Ocean Ave  (310) 255-1111

Vitos 2807 Ocean Park Blvd (310) 450-4999 
Windows Restaurant 530 Pico Blvd. (310) 399-9344
Yongs Cafe 3020 Nebraska Ave.  (310) 828-4775 
Yuni Sushi 1928 Lincoln Blvd (310) 396-4039 
Zabies 3003 Ocean Park Blvd (310) 392-9036

MAIN STREET
Amelia's 2645 Main St. (310) 396-9095 
Bravo Pizzaria & Deli 2400 Main St. (310) 392-7466 
Chinois On Main  2709 Main St.  (310) 392-3038 
The Coffee Bean & Tea Leaf Ocean Park Blvd. (310) 396-6706
Creative Sushi  2518 Main St.  (310) 396-2711 
Dhaba Cuisine Of India  2104 Main St. (310) 399-9452 
Elvira's Cha Cha Chicken  1906 Ocean Ave.  (310) 581-1684 
The Enterprise Fish Co 174 Kinney St. (310) 392-8366 
Euphoria Loves RAWvolution 2301 Main St. (310) 392-9501
Finn McCools Irish Pub & Restaurant 2700 Main St. (310) 452-1734
Groundwork Coffee Co. 2908 Main St. (310) 930-3910 
The Galley 2442 Main St. (310) 452-1934 
Holy Guacamole 2906 Main St. (310) 314-4850 
It's All Good Bakery 2629 Main St. (310) 260-0233 
Joes Main Street Diner 2917 Main St. (310) 392-5804 
La Vecchia Cucina 2654 Main St (310) 399-7979
Library Alehouse 2911 Main St. (310) 314-4855
Lula Cocina Mexicana 2720 Main St. (310) 392-5711
Main Street Bagels 2905 Main St. (310) 392-6373
Malia 2424 Main St. (310) 396-4122 
Mani's Bakery & Cafe 2507 Main St. (310) 396-7700
O'Briens Irish Pub Oar House 2941 Main St. (310) 396-4725

OCEAN PARK OMELETTE PARLOR
The best breakfast in town, featuring locally grown vegetables
from the Farmers Markets. Sinc 1962, the Omelete Parlor has
been a staple for Santa Monica locals. 6:30 am to 2pm daily. 
2732 Main St. (310) 399-7892 

Oyako 2915 Main St. (310) 581-3525
Panini Garden 2715 Main St (310) 399-9939 
Rick's Tavern 2907 Main St (310) 392-2772 
Schatzi On Main 3110 Main St (310) 399-4800 
Shoop's Delicatessen 2400 Main St (310) 452-1019 
Sparky's Fine Frozen Yogurt 3110 Main St. #12 (310) 399-4513
Urth Caffe 2327 Main St. (310) 749-8879 
Via Veneto 3009 Main St. (310) 399-1843 
The Victorian Baker Cafe 2640 Main St. (310) 392-4956
Wildflour 2807 Main St. (310) 452-7739 
World Café 2640 Main St. (310) 392-1661
Yose Restaurant 2435 Main St. (310) 255-0680 

VENICE
26 Beach Restaurant 3100 Washington Blvd. (310) 823-7526  
Abbot's Habit 1401 Abbot Kinney Blvd  (310) 399-1171
Abbot's Pizza Co 1407 Abbot Kinney Blvd (310) 396-7334
Agra Indian Kitchen 2553 Lincoln Blvd. (310) 396-8749
Axe 1009 Abbot Kinney Blvd. (310) 664-9787
Azteca Restaurant 835 Sunset Ave. (310) 396-6576
Baby Blues BBQ 444 Lincoln Blvd. (310) 396-7675
Beechwood 822 W. Washington Blvd. (310) 448-8884
Benice 1715 Pacific Ave. (310) 396-9938
Big Daddy and Sons 1425 Ocean Front Walk (310) 508-2793
The Brig 1515 Abbot Kinney Blvd. (310) 399-7537
The Brick House Cafe 826 Hampton Dr. (310) 581-1639
Cafe 50's 838 Lincoln Blvd. (310) 399-1955
Casablanca Restaurant 220 Lincoln Blvd. (310) 392-5751
Chaya 110 Navy St. (310) 396-1179
China Beach Bistro 2024 Pacific Ave. (310) 823-4646
Danny's Deli 23 Windward Ave. (310) 566-5610
French Market Cafe 2321 Abbot Kinney Blvd. (310) 577-9775
Great Western Steak & Hoagie Company 1720 Lincoln Blvd. (310) 450-4545
Hal's Bar & Grill 1349 Abbot Kinney Blvd. (310) 396-3105
Hama 213 Windward Ave. (310) 396-8783
James Beach 60 N. Venice Blvd. (310) 823-5396
Joe's Restaurant 1023 Abbot Kinney Blvd. (310) 399-5811
La Cabana Restaurant 738 Rose Ave.  (310) 392-6161
La Meditrina 1029 Abbot Kinney Blvd. (310) 396-5000
Lands End Restaurant 323 Ocean Front Walk (310) 392-3997
Lilly's French Cafe & Bar 1031 Abbot Kinney Blvd. (310) 314-0004

LINCOLN FINE WINES
Now open in Venice. We offer the Best Selection of Wines on
the Westside. We have warehouse pricing with friendly service.
Come by and let us find the perfect wine for the perfect occa-
sion! Open 10-8pm and Sun. 11-6pm.
727 Lincoln Blvd. (310) 392-7816  

Maos Kitchen 1512 Pacific Ave. (310) 581-8305
Piccolo Ristorante 5 Dudley Ave. (310) 314-3222
Primitivo Wine Bistro 1025 Abbot Kinney Blvd. (310) 396-5353
Rose Cafe 220 Rose Ave. (310) 399-0711
Shima 1432 Abbot Kinney Blvd. (310) 314-0882
Siam Best Restaurant 2533 Lincoln Blvd. (310) 827-8977
Stroh’s Gourmet 1239 Abbot Kinney Blvd. (310) 450-5119
Szechwan Restaurant 2905 Washington Blvd. (310) 821-6256 
Uncle Darrow's 2560 S Lincoln Blvd. (310) 306-4862
Wabi-Sabi 1635 Abbot Kinney Blvd. (310) 314-2229
Wacky Wok 2805 Abbot Kinney Blvd. (310) 822-7373

MARINA DEL REY
Beachside Cafe 4175 Admiralty Way (310) 821-5313
C & O Cucina 3016 Washington Blvd. (310) 301-7278
Cafe Del Rey 4451 Admiralty Way (310) 823-6395
California Pizza Kitchen 3345 Fiji Way (310) 301-1563
Casa Escobar 14160 Palawan Way (310) 822-2199
Chart House 13950 Panay Way (310) 822-4144
The Cheesecake Factor 4142 Via Marina (310) 306-3344
Chin Chin 13455 Maxella Ave Ste 266 (310) 823-9999
Chipotle Mexican Grill 4718 Admiralty Way (310) 821-0059
Harbor House Restaurant 4211 Admiralty Way (310) 577-4555
Islands 404 Washington Blvd (310) 822-3939
Jer-ne at The Ritz-Carlton 4375 Admiralty Way (310) 823-1700
Kaya Sushi 13400 Washington Blvd. (310) 577-1143
Kifune Restaurant 405 Washington Blvd (310) 822-1595
Le Marmiton 4724 Admiralty Way (310) 773-3560
Mercedes Grille 14 Washington Blvd (310) 827-6209
Mermaids-Juice Java & More 14045 Panay Way (310) 306-3883
Rainbow Acres Natural Foods 4756 Admiralty Way (310) 823-5373
Sapori Ristorante 13723 Fiji Way (310) 821-1740
Tony P's 4445 Admiralty Way (310) 823-4534
Tsuji No Hana 4714 Lincoln Blvd (310) 827-1433
The Warehouse Restaurant 4499 Admiralty Way (310) 823-5451

BRENTWOOD
Barney's Hamburgers 11660 San Vicente Blvd. (310) 447-6000 
Chez Mimi Restaurant  246 26th St (310) 393-0558 
Chin Chin 11740 San Vicente Blvd. (310) 826-2525 
Coral Tree Cafe 11645 San Vicente Blvd. (310) 979-8733 
Harvest Restaurant 13018 San Vicente Blvd. (310) 458-6050 
Literati II 12081 Wilshire Blvd. (310) 479-3400 
Enzo and Angela 11701 Wilshire Blvd. (310) 477-3880 
Trattoria Amici 2538 San Vicente Blvd (310) 826-4888

WEST LA
Anna's Italian Restaurant 10929 Pico Blvd.  (310) 474-0102
Aphrodisiac 10351 Santa Monica Blvd. (310) 470-0792
The Apple Pan 10801 W. Pico Blvd. (310) 475-3585
Awash Restaurant 5990 Pico Blvd. (323) 939-3233
Bombay Cafe 12021 W. Pico Blvd. (310) 473-3388 
Carmine's II Caffe 10463 Santa Monica Blvd. (310) 441-4706
Colony Cafe 10937 W. Pico Blvd. (310) 470-8909 
En Sushi 11651 Santa Monica Blvd. (310) 477-1551 
DiVita's 11916 Wilshire Blvd. (310) 478-0286
Feast From the East 1949 Westwood Blvd. (310) 475-0400
Gaby’s Mediterranean 10445 Venice Blvd.  (310) 559-1808

HAMLET RESTAURANT
Hamlet Restaurant & Bar offers a wide selection of fresh fare
and an expanded wine list. Dishes such as the California Market
Salad, Spice Crusted Ahi, Southern Crab Cakes and Grilled
Chicken Caprese Sandwich are just a few of their new menu
additions!
2927 S. Sepulveda Blvd. (310) 478-1546

Il Grano 11359 Santa Monica Blvd. (310) 477-7886
John O'Groats 10516 Pico Blvd. (310) 204-0692
Kay 'n Dave's Cantina 10543 Pico Blvd. (310) 446-8808
Melanee Thai Restaurant 9562 Pico Blvd. (310) 273-4066
Ramayani 1777 Westwood Blvd. (310) 477-3315
Shanghai Diamond Garden 9401 Pico Blvd.  (310) 553-0998
Sisley Restaurant 10800 Pico Blvd. (310) 446-3030
Sushi Masu 1911 Westwood Blvd.  (310) 446-4368
Torafuku Restaurant 10914 W. Pico Blvd. (310) 289-0392
Upstairs 2 2311 Cotner Ave. (310) 231-0316
Versailles Restaurant 10319 Venice Blvd. (310) 558-3168
Wakasan 1929 Westwood Blvd. (310) 446-4368
The Wine House 2311 Cotner Ave. (310) 479-3731

RRolll Housee Lunchh Special
$4.99 - CAL + Miso +Salad
$5.99 - CAL or Spicy Tuna + Miso + Salad + Coke

Buy 2 rolls, get 1 free
11a.m. - 3 p.m. only

FOR  INQU IR I ES  ON  PPRREEMMIIUUMM  LL II SS TT IINNGGSS ,OR AADDVVEERRTT IISS IINNGG
ON THESE  PAGES, CALL  

Visit us online at smdp.com

[310] 458-7737

Locals
are more
likely to
do yoga.

And show up to work in
peaceful mood.

Find them
in the 

Santa Monica Daily Press
classifieds.

Call today to learn about
our local hiring packages.

310-458-7737
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310-478-3001 ext. 106 www.californiarecycles.com

You can also shop for recycled
office products and compostable

tableware and utensils in 
our online store. 

www.californiarecycles-store.com

Recycle electronics 
for cash

Recycling electronic trash is easy
at California Recycles we pay the best rates
for your cell phones, TV, computers, etc.

Be sure to mention this offer for cash!
Drop off your items at 

1932 Cotner Ave. in Los Angeles, 90025.

*some restrictions apply

||Projectt Solutionss Accounting|
“We get it done.”

Is Your Business Growing? |PSA| can help.
CFOs, Controllers & Bookkeepers

Part-time/Full-time/Interim

Call |PSA| today
(310) 684-3977
www.psa-la.com

NOTICE INVITING APPLICATIONS

CITY OF SANTA MONICA

MEASURE V – CITIZENS OVERSIGHT COMMITTEE

Applications must be received by 5:00 p.m., Friday, August 8, 2008 at the Office of
Sustainability and the Environment.

Applications are invited to fill 5 vacancies on the Measure V Citizens Oversight Committee.
All persons who reside in Santa Monica are invited to apply regardless of race, sex, age,
disability, religion, marital status, national origin, sexual preference, or ancestry.
Appointment will be made at a City Council meeting in September or October, 2008.

The Oversight Committee is being assembled to audit the use of the proceeds of the Clean
Beaches and Ocean Parcel Tax (also known as Measure V) adopted by voters in November, 2006.

The State Political Reform Act requires Commission (Committee) members to disclose
their interest and income which may be materially affected by their official action by fil-
ing a Statement of Economic Interest (Form 700) with the City Clerk’s office upon assum-
ing office and annually thereafter.

Application forms and information are available on the internet at www.smepd.org.
Applications are also available at the Office of Sustainability and the Environment, 200
Santa Monica Pier, Suite J, Santa Monica, CA 90401. Applications may be received
and/or submitted by mail, email or fax.  Disability related assistance and alternate formats
of this document are available upon request. Contact information: phone: 
(310) 458-2213; fax (310) 393-1279 or email: environment@smgov.net.

Elizabeth Brown Send comments to editor@smdp.com

Kitchen Vixen

The earthquake was not a big deal to
most people, but for me it was terrifying. I
had never experienced one before. It was my
greatest fear while living in Northern
California.

I was working at a hospital the day the
earth shook. I felt my chair move. Then the
building began to shake and I couldn’t
believe it. “Oh, my god,” I said, as I stood up
and moved toward the stairs.

Some of the nurses where standing in
the doorways while one nurse said, “We
have to get the patients.” Yes, a lot happened
during the few seconds of rumbling. When
it was over, the one nurse asked why we did-
n’t all run to the patients. I said that we
have to make sure we are safe first. If we get
hurt, then how will we be able to help any-
one?

Think about the airplane speech. You are
reminded that when the oxygen mask drops
you must put it on yourself first and then
your loved one. It takes less than 15 seconds
to lose consciousness from lack of oxygen. If
you’re out cold, what good are you to any-
one?

I use the airplane scenario when educat-
ing people about nutrition and fitness.
When someone says they don’t have time to
eat right or exercise because they have too
many obligations, I say to them, “What good
are you if you’re health is failing?” You have
to take care of yourself first so that you are
better equipped to take care of your loved
ones.

I admit that I can not tell you how to
spend your time. I offer suggestions. There
are no excuses for lack of effort. You have to
try. Some things will work and some will
not, and in the end, what you learn are sur-
vival skills.

Be more active in your daily life. I don’t
have a car so I walk or ride my bike every-
where. Some days, that is my exercise. You
don’t have to go to a gym to be fit.

Eat more whole foods — vegetables, lean
proteins, fruits and whole grains. I buy the
majority of my food at the farmer’s market.
My weekly food bill is about $50.

Vegetables and eggs are the greatest bang
for your nutrition buck. It is not expensive
to eat healthy.

In a day and age where technology and
convenience are a way of life, people simply
are not prepared to meet most basic needs. If
a disaster of any kind takes place, what will
happen to those ill-prepared individuals and
their families?

Here’s a list of nourishment options to
keep on hand in the event of an emergency.
Keep these items separate from your daily
foods and beverages. Label and date your

inventory and rotate out annually.
Water is the most important nutrient of

all. There is always a debate about the “ideal”
amount per person. It’s about one half your
body weight in ounces. A 120 pound person
needs 60 ounces per day. The recommended
amount during disaster is two gallons per
person per day. Maintain a four day supply.
That is, ideally, eight gallons per person.

Here’s an interesting tid bit: Toilet tanks
(not the bowls) have a fresh supply of water.
If you are uncertain about the safety of your
“other” water supplies, it is best to boil the
water for five minutes, in a covered pot. If
you can not boil water then add bleach, 1/4
tablespoon per gallon of water. Let the water
sit uncovered for 60 minutes before using.

ELIZABETH BROWN is on a mission to save the
world-one energy enhancing, disease fighting
recipe at a time. See her in action on YouTube at
www.youtube.com/user/TheKitchenVixen. She is
also a sideline reporter for
www.TheWeekendWorkout.com. For more infor-
mation contact Elizabeth at
eat2liv@earthlink.net.

Always be prepared
• WATER: eight gallons per person
• Canned vegetables, fruits and juices (low sodi-
um)
• Canned protein sources: salmon, tuna, sardines,
herring, anchovies, chicken and beans
• Soups-canned or “dried soups in a cup”
• Smoked or dried meats like salmon, turkey or
beef jerky 
• Dried fruit
• Milk-powdered, canned, or shelf-stable brick
pack 
• Protein powders: whey, egg white or brown rice
& pea powders
• Nutrient dense sweeteners: black strap
molasses, maple syrup, honey, barley malt syrup 
• Seasonings: sea salt, pepper, nutritional yeast
flakes (fortified) a.k.a. brewer’s yeast 
• Ready-to-eat cereals and instant hot cereals:
shredded wheat, bran flakes, Grapenuts and Kashi
• Crackers: Ryvita or Wasa crisp breads
• High energy foods: Nut Butters, jelly, nuts, trail
mix, granola bars, Green Protein bars
• Super Green powders
• Reputable brand names: Amy’s Organic, Healthy
Valley, McDougall, Fantastic Foods, Eden, Nile
Spice, Westbrae, Simply Organic, Bob’s Red Mill,
Arrowhead Mills, Lundberg  and Stone Ground
Farms.

In case of an emergency, stock up and hunker
down! In the meantime, move your butt around
town!

EMERGENCY INVENTORY

Your ad could run here!
Call us today at (310) 458-7737
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Stage Board of Directors.
Long-time philanthropists Eli and Edythe

Broad joined fundraising efforts last year
and in the spring donated $10 million to cre-
ate an endowment for programming and
arts education.

While Eli Broad, who founded two
Fortunate 500 companies, including home
builder KB Homes, wanted to name the
venue after Hoffman, the actor simply
refused, opting instead to affix his famous
name to the John.

The performing arts center was designed
by Santa Monica architect Renzo Zecchetto,

whose design was honored by California
Construction Magazine. The Broad Stage
features a 499 seat theater, combining the
intimacy that comes with a small space with
the high-end acoustics of a large venue. The
design was inspired by the horseshoe opera
houses in Italy.

The project also includes the Edye Second
Space, which is a black-box theater adjacent
to The Broad Stage. The stage’s inauguration
will take place on Sept. 20 with a gala featur-
ing a performance by singer Barbara Cook.
The season will officially launch on Oct. 11,
with opera star Frederica von Stade.

melodyh@smdp.com

Hoffman rejected theater name 
dedication, opted for bathroom
FROM HOFFMAN PAGE 3

Brandon Wise brandonw@smdp.com
HONOR: The bathroom near the main stage at Santa Monica College's new performing arts venue
the Broad Stage is named after Academy-Award winner and SMC alumnus Dustin Hoffman.

BY DAILY PRESS STAFF

SANTA MONICA BLVD The creators of the
publishing business that spawned Hot Rod
and Motor Trend magazines donated $15
million to Saint John’s Health Center and
the John Wayne Cancer Institute, it was
announced Friday.

The cancer clinics in St. John’s new
Howard Keck Diagnostic and Treatment
Center will be named for donors Margie and
Robert Petersen, longtime supporters of the
Santa Monica hospital and cancer institute.

“My doctors at Saint John’s taught me
that cancer is a chronic illness, not a death
sentence,” said Margie Petersen, a breast can-
cer survivor.

“We feel our gift can help advance the
research and treatment Saint John’s and
John Wayne Cancer Institute are doing to
help thousands of patients suffering from
many forms of this disease,” she said. “It is a
happy coincidence that John Wayne and Mr.
Petersen were close friends for many years.”

The Margie and Robert E. Petersen
Cancer Clinics — scheduled to open next
year — will be the clinical home of the
Radiation Oncology Center, the Breast
Center and the Cancer Clinic, according to
hospital officials.

Along with the Petersen clinics, the
275,000-square-foot, four-story Keck center
will house the Southland’s newest emer-
gency department, state-of-the-art operat-
ing rooms and cath labs, and an advanced
imaging center.

The Petersens’ gift supplements a $35
million donation from philanthropists
Michele Chan and Patrick Soon-Shiong,
chairman and CEO of Abraxis BioScience.

Dr. Armando Giuliano, who treated
Margie Petersen, said his former patient’s
gift “is a tribute to the Petersen’s love of life
and concern for the well-being of the com-
munity.”

“They serve as role models to every
patient who faces cancer,” said Giuliano,
director of the John Wayne Cancer Institute
Breast Center.

The Petersens are the founding benefac-
tors, through a $40 million donation, to the
300,000-square-foot Petersen Automotive
Museum in Los Angeles.

They also donated the building that
houses the Boys and Girls Club in
Hollywood and were founding members of
the Thalians Mental Health Center at
Cedars-Sinai Medical Center.

news@smdp.com

St. John’s Health Center receives $15M gift
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Visit England in Santa Monica
DVD’s - Videos - CD’s

Video/DVD Transfers

British Foods, Newspapers, Magazines

Consolidator Airfares to Great Britain, Europe,

Middle East and South Pacific

The Continental Shop  -  Established 1938

1619 Wilshire Blvd, Santa Monica 90403

Phone 310-453-8655          Fax 310-453-5093

Monday - Saturday 10am - 6pm   Sunday Noon-4pm SOT#1016741-10

FREE CAR WASH
W/ OIL & FILTER CHANGE

Check and top off 
fluids 14 point 

inspectionREG. $43.95 $25.95

EXPRESS AUTO SERVICE
310-399-6076 2700 Lincoln Blvd. #3 (corner of Hill & Lincoln —

enter from Hill) www.expressautosm.com

For Most Cars

dates on July 24.
“The teachers and the PTA are the most

credible with regards to what the school
needs and education,” Escarce said. “To be
endorsed by one of those most credible voic-
es has got to help.”

The PTA is not allowed to make endorse-
ments.

While the Aug. 8 filing deadline is fast
approaching, there might be several potential
office-seekers who have yet to pull papers,
much less submit the required 100 signatures
to qualify for the November ballot.

But endorsements before the fact might
not be an unusual thing for the politically
influential groups in the city. Several groups,
including Santa Monicans for Renters’
Rights, have already conducted their candi-
date interviews and plan to announce their
choices in the coming days.

SMRR, perhaps the most powerful of the
bunch, plans to hold its convention on
Sunday afternoon at Olympic High School
where its members will select their favored
candidates. The convention is normally held
on the last weekend in July or the first in
August.

“We need the candidate to show they are
making a serious commitment to the elec-
tion process,” Patricia Hoffman, the co-chair
of SMRR, said. “We don’t want to endorse
people and then not have them end up not
running.

“That is harmful to the process.”
Community for Excellent Public Schools

also took the early endorsement route two
years ago when it threw its support behind
Gleam Davis’ bid for the City Council before
the filing period. Davis, a strong proponent
for public education, lost the election.

“CEPS’ mission has all along been to
strengthen the financial resources to the
school district and we wanted to emphasize
how important it is for the City Council to
make education a priority and Gleam was
the perfect embodiment of that,” Shari
Davis, the co-chair of CEPS, said. “We hoped
her candidacy would succeed and bring
more attention to making education a prior-
ity for the City Council.”

The educational advocacy group plans to
wait until after the filing deadline to inter-
view candidates this year, though Davis said
that was more of a result of summer sched-
uling than anything else.

Other groups like the Santa Monica
Police Officers Association plans to wait
until after Tuesday to begin meeting with
candidates, conducting its interviews at the
beginning in September with the Santa
Monica Firefighters Local 1109.

“It’s only fair to give everyone the ability

to see who is going to run,” Jay Trisler, the
head of the police union, said.

An early stamp of approval from a major
organization can serve as a big boost to a
campaign, boasting a candidate’s credibility
to the public, Sharon Gilpin, a political con-
sultant who has worked in local races, said.

“It gives you the early opportunity to
raise money and it gets you a whole base that
is ready to work for you,” she said.

She added that the early endorsement
could send a signal to other potential candi-
dates not to bother to run at all, a form of
intimidation.

“The organization is basically shutting
the door,” she said. “They’ve made up their
minds as to who is philosophically most
aligned with them and they’re just ready to
go.”

Mayor Pro Tem Richard Bloom, who is
running for re-election on the council, said
he wouldn’t consider receiving support at
this stage in the game as being early, consid-
ering the election is 100 days away.

Bloom was first elected to the council in
1999, but ran three times before.

The difference between those three elec-
tions and the success nine years ago was the
endorsements.

“I had very little of that in the first elec-
tion,” Bloom said. “People didn’t know me as
well as they do now.”

The teachers union plans to announce a
few more endorsements in the coming
weeks. While it might have its mind made up
on the remaining slots, the union still
remains open to interviews if more  candi-
dates pop up from now until Tuesday, Keiley
said.

“A key to us is considering whether or not
we interview candidates is whether they are
viable,” he said. “We have to make a decision
in how we use our union resources and cap-
ital.”

melodyh@smdp.com

Several groups
already completed
candidate inquires
FROM ELECTION PAGE 1

IT GIVES YOU
THE EARLY

OPPORTUNITY TO RAISE
MONEY AND IT GETS YOU

A WHOLE BASE THAT IS
READY TO WORK FOR

YOU.”
Sharon Gilpin

Political consultant

TELL SANTA MONICA WHAT YOU THINK!
WRITE A LETTER TO THE EDITOR
EMAIL TO: EDITOR@SMDP.COM OR FAX TO (310) 576-9913

Visit us online at smdp.com
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“We tried to get a wide range, from the
traditional Herbie Hancock and Miles
Davis-style to the more contemporary,”
Simmons said.

The first act of the series, the Michael
Sullivan Band, jumped at the chance to par-
take because of the event’s open-minded
interpretation of the category.

“I have a jazz influence but I’m a song-
writer, which is really beautiful because I
don’t allow people to pigeonhole me,” said
vocalist and guitarist Michael Sullivan. “I
won’t let people put me in a box because I’m
bigger than that.”

Sullivan compares his music to diverse
artists like Alicia Keys and Norah Jones and
lists influences including Ray Charles, Bob
Dylan and Lionel Richie. Throughout the
school year, the Michael Sullivan Band tours
college campuses nationwide, a strategy that
Sullivan said was suggested by his mother,
who is a classical pianist. The band plays
many free outdoor festivals and public con-
certs similar to this month’s series during
summer months when college towns are
typically not active. The Michael Sullivan
Band currently plays every Saturday night at
the Baleen restaurant in the Portofino Hotel
in Hermosa Beach, where Sullivan lives.

Sullivan predicted that the pleasant

weather and green grass of Santa Monica
will draw audiences to Sunday’s concert.
Organizers encourage attendees to bring
blankets and picnics to take advantage of the
venue.

“It’s kind of a unique place because it’s all
lawn,” he said. “People can take off their
shoes and feel the grass on their feet.”

Other acts in the series include tradition-
al jazz performer Louis Van Taylor, Cuban
band Opa Opa, and even a Broadway-
themed performance by Reprise, the musical
theater group at UCLA.

“I really want it to be a diverse sound
because jazz is such a wide medium,”
Simmons said.

One act sure to be a hit with Santa
Monica natives is Russ Mullen and the Jazz
Associates, performing on Aug. 24. Mullen,
who plays brass in the band, currently
directs the John Adams Middle School Jazz
Band and Jazz Workshop.

He has been honored in the past by the
Los Angeles City Council for his work with

an after-school music program at Le Conte
Middle School in Hollywood and helping
start a summer jazz enrichment program at
Washington Irving Middle School in East
L.A. He just wrapped up a concert for 15 of
his students in the summer jazz program at
JAMS.

“Jazz is such a good art form and the only
true American music,” Mullen said. “I like
exposing young people to it so it can live on.”

Mullen’s band, whose name is a nod to
two band members who are attorneys by
day, are not new to the Santa Monica music
scene.

They played last fall at the Pico Art Walk
and even had a regular Sunday night gig at
the Santa Monica Bar and Grill for a while.
Their new album of original songs, titled
“Metro Mile,” is dedicated to their love of
“straight-ahead jazz” in the style of Davis or
Dizzy Gillespie.

“He was one of the people we researched
and found ourselves,” Simmons said of
Mullen. “We were really looking for specifi-

cally local musicians.”
The first Jazz on the Lawn series in 2006

spanned just three weeks, and organizers
extended it by a week last year.

Simmons said that due to the success of
the past two years, stage and sound vendors
were willing to work out deals with City Hall
so that this year’s series could present five
bands throughout the month of August.

This year, members of Teen Center at
Virginia Avenue Park on Pico Avenue will
sell beverages during the concert. All pro-
ceeds from the refreshments will benefit the
Teen Center, which offers tutoring, employ-
ment and recreational programs for Santa
Monica teens.

No streets will be blocked off for Sunday’s
event, which will run until 7 p.m. Free park-
ing will be provided at the Civic Center
parking structure, with validations distrib-
uted at the concert. More information about
the series and a detailed schedule can be
found on the Cultural Affairs Division Web
site at www.arts.santa-monica.org.

As for those who are still hesitant to com-
mit to the concert this weekend, Simmons
had a tantalizing offer that favors Jazz on the
Lawn over many recent summer events.

“We promise we won’t back up the 10
freeway.”

news@smdp.com

Jazz event perfect for picnickers
FROM JAZZ PAGE 3

I REALLY WANT IT TO BE A DIVERSE SOUND
BECAUSE JAZZ IS SUCH A WIDE MEDIUM.”

Hamp Simmons
Cultural Affairs Supervisor
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but nobody predicted that there would be
such a demand.”

The run on the once-popular tire size
wiped out Bike Attack’s stock forcing Smith
to scramble to restock his inventory. He said
he’s currently prepared to handle what is
sure to continue to be an ongoing trend.

Along with equipment, specialized types
of bikes have proven to be popular among
bicycle commuters. Hybrids, bikes that
embody qualities from both mountain and
road bikes, have drawn the interest of recent
buyers. Riders are also on the hunt for bikes
that serve particular needs.

“We sell specific commuter bikes that
hold everything from books to briefcases to
coffee,” Andrew Jed, a salesman at
Performance Bicycle Shop on Broadway,
said. “It’s all a matter of how easily you want
to get across town.”

With commuting playing a major role in
the growth of bike’s popularity, not all riders
use their rides to get to and from work.

“I’m thinking of buying a bike for recre-
ational purposes,” said Whitney Bridge while
he was perusing the goods at Performance.
“I’m looking for a bike to ride to places like

the market. I live too far to ride it to work,
but I’d definitely ride it to local places, espe-
cially since parking is such a pain.”

Not every shop in town has noticed quite
as sharp an increase in sales figures, but the
sudden demand for equipment and services
appears to be a universally strong segment of
the industry.

“I haven’t seen people running in off the
street to replace their car, but it seems that
more people are refurbishing their existing
bikes to get them ready for the road,” Jay
Wolff, the general manager at Helen's Cycles
on 25th Street, said.

Apparel has been a popular category for
Helen’s as have racks and baskets. Wolff said
that people turning to bikes for commuting
purposes often look for products that make
taking items along for the ride an easier

undertaking.
As human-powered commuting grows in

popularity, the need for maintenance and
service has kept pace. Some commuters have
even taken a proactive approach to keeping
their bikes on the road. One of the most
popular spots for hands-on cyclists,
Bikerowave, gives people the opportunity to
work on their bikes using the shop’s tools
and equipment and provides access to low-
cost parts that have been donated to the
repair collective.

“Part of [the reason I came to
Bikerowave] was the cost,” Katie O’Shea, 30,
said. “Part of it was wanting to learn.
Another part of it was to be more involved
with the biking community on the Westside.
I’m am just voracious about learning how to
maintain my bike.”

She recently became a member of the
cooperative and took advantage of the access
to both tools and knowledge to re-equip her
bike for commuting.

“It is the best place [to work on bikes} in
Los Angeles,” O’Shea said. “You’re learning
to take care of your bike along the way.”

She uses her bike to commute from her
home in Mar Vista to El Segundo every day.
The 8-mile commute to her job as a design-
er at an advertising firm gives her an oppor-
tunity to park her car and be kind to the
environment at the same time. She’s come to
rely on her bike so much that she is putting
her car up for sale.

“I only use it a couple of times a month,”
she said. “I usually only drive it to the recy-
clable center. I could always ask my room-
mate to drive me instead.”

While consumers and retailers point to a
number of factors fueling the emergence of
cycling as a viable commuting option, most
agree that nothing but good could come
from it.

“Santa Monica is always trying to be
more bike friendly,” Wolff said. “It is the
solution to a lot of the problems out there.”

daniela@smdp.com

Commuters look to two wheels
FROM BIKES PAGE 1

PEOPLE ARE BRINGING THEIR OLD BIKES
OUT OF THE BASEMENT TO GET THEM UP

AND GOING.”
Andrew Smith

Owner of Bike Attack

Your ad could run here!
Call us today at (310) 458-7737
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Al l iance  P roper t i e s  Group

From Malibu to Hollywood,
first time home-buyers to experienced investors or simply for
strategic real estate planning I am your one stop strategy shop!

“Appreciate the Difference”

naomk@cs.com (310) 502-5648

Gary Limjap
Coldwell Banker

2444 Wilshire Blvd., Santa Monica 90403

Your goals become my priority. 

Santa Monica Realtor for more than 
twenty years. 

www.garylimjap.com

garylimjap@earthlink.net (310) 586-0339

GABY SCHKUD
(310)586-0308

EXPERIENCE DOES MAKE A DIFFERENCE!

www.22ndstreethome.com

TheAgentDirectory Your guide to local
real estate agents

Your Name Here!
Your Company Name

97092 Pacific St. Suite 1F

The Agent Directory is a unique advertising
opportunity to present yourself as more than
a name and a number. This unmatched
section will allow you to list your specialty,
focus, and the demographic you’re targeting.

Don’t miss out on this opportunity. Call today at (310) 458-7737

J.D. Songstad
RE/MAX WESTSIDE PROPERTIES

501 SANTA MONICA BLVD. 2ND FLOOR 

SANTA MONICA, CA 90401

J.D. Songstad "selling the westside since 1999”

www.MrWestside.com

JD@MrWestside.com (310) 571-3441

Heather Nesis
Palm West Properties

3000 Lincoln Blvd., Santa Monica

“Love Where You Live.”
Specializing in residential & residential income
properties. I am passionate about finding the
right properties & buyers for my clients. 

www.palmwestproperties.com (310) 314-PALM

BY DAN SEWELL
AP Business Writer

CINCINNATI After watching the price of her
favorite bread rising too quickly, Michele
Shores decided it was time for a fresh
approach.

She began picking up store-brand breads,
Kroger Co.’s namesake brand or Wal-Mart
Stores Inc.’s Great Value, when her usual
bread went from $2 to $3 a loaf. Less than
half the price, and not half bad.

“My husband takes his lunch to work and
we all eat a lot of sandwiches here,” said the
30-year-old mother of two from Atlanta. “So
that’s a lot of money for us.”

As budgets get tighter and food gets more
expensive, American shoppers are increas-
ingly switching to store brands — even
upper-income consumers who may not have
been inclined to give them a try before.

The nation’s biggest grocery-sellers, Wal-
Mart, Kroger, Supervalu Inc. and Safeway
Inc., all report that sales of their own brands
are jumping, as customers can’t stop regular-
ly buying food and household items but
need to reduce spending.

“There are things we can do to drive less,
but how do you eat less? You don’t,” said Erin
Frehner, a Brigham Young University senior.

Frehner said she and her husband, both
full-time students with part-time jobs,
always try to get the store brand unless they
strongly prefer the national brand or if the
price is almost the same.

The Food Marketing Institute, an indus-
try trade group, found this year that the
number of shoppers who say they are buying
more store-brand items has been steadily
rising, now up to some 60 percent. Candace
Corlett, president of the consulting firm

WSL Strategic Retail, says her group has
found that even upper-income shoppers are
more willing to buy store brands, which have
traditionally been seen as appealing most to
people on limited budgets.

That shift comes as the chains are offer-
ing more store-brand products of better
quality.

Gone, for the most part, are the gray, no-
frills cans with nondescript labels such as
“peas,” packaging that evoked cheap, bland
taste. Many now sport colorful labels with
names like Kroger’s “Private Selection” and
“Naturally Preferred” that don’t shout “store
brand!”

The stores have been pushing their own
brands in areas such as dairy products,
meats and breads where prices have risen
especially fast, and are also tapping into
increased demand for organics and natural
foods.

“Store brands have come a long way,” said
Tod Marks, a senior editor at Consumer
Reports, which has tested store brands
against national brands for quality and cus-
tomer response. “Over the years, retailers
realized that store brands were not just
something to be floated out during hard
times ... ‘This is a signature product of ours.
We want to be known for this.’ “

Stores generally reap better profit mar-
gins by selling their own brands — also
called corporate brands, private labels or
generics — and also use them to build cus-
tomer loyalty.

“All of us are creatures of habit, and when
things are going well, you just buy what you
bought last week,” Kroger’s vice chairman,
Rodney McMullen, said in an interview.
“Customers are much more willing to try a
corporate brand when the economy gets

tough, and when we can get the customer to
try it, they like it. It just makes it so much
easier for us to get the customer to try it.”

Shores has been buying more store-brand
diapers, costing about 30 to 40 percent less,
but sticks with Procter & Gamble Co.’s
Pampers for use at night because they’re
more absorbent. She tried store-brand
spaghetti sauce, then went back to Prego, a
Campbell Soup Co. product she says is
thicker and vegetable-rich. But she doesn’t
taste much difference in the store versions of
canned vegetables and many other weekly
grocery items.

“For oatmeal, there’s almost a $2 price
difference,” she said. “That adds up.”

Surveys have shown that most people
were highly satisfied with most store brands,
Marks said, and testing found many of them
held their own against the national brands.
In some cases, he said, consumers must
decide whether “good enough” at a lower
price is better than buying a national brand.

“Some stores do it better than others,”
said Sonya Redwine, 35, of Knoxville, Tenn.,
who usually steers her shopping cart toward
store brands.

She does prefer Pampers diapers for her
daughter and also P&G’s Gain detergent for
her heavy laundry loads, so she watches for
sales and coupons and stocks up on those
items. But she’s happy with Kroger and
Target Corp. store products for most gro-
ceries.

“Just because it’s a store brand doesn’t
mean it’s not the best for your family,” she
said.

Trying to capitalize on what Safeway CEO
Steve Burd recently called “an extraordinary
shift,” stores are offering more new products
and increasing their marketing.

Safeway’s 2-year-old “O Organics” line
has been so successful the company has
licensed it for sale by other retailers.
Supervalu’s chief executive, Jeff Noddle, said
this month that the Wild Harvest
natural/organic line that hit shelves in April
has been “our most successful product
launch ever.”

Wal-Mart, which says sales of some pri-
vate-label categories are up 40 percent this
year, is rolling out new “All Natural” ice
cream featuring such new flavors as blueber-
ry pomegranate.

Kroger has new lines of steaks, bread and
pizzas besides more organic items. Within
the past five years, the company has nearly
doubled to 14,000 the number of store-
brand products it offers. It also gives free
samples and runs blind taste tests against
national brands in its stores, and has
increased direct mailings to regular cus-
tomers with coupons and recipe ideas for its
brands.

Like other chains, Kroger now uses a
tiered approach, offering a sharply discount-
ed “Value” brand, its namesake store brands,
and what it calls “premium” brands such as
Private Selection. Kroger says it puts that
label only on products that meet or exceed
the leading national brand in quality; Private
Selection sales are projected to hit $1 billion
this year.

Burt P. Flickinger III, managing director
of the consulting firm Strategic Research
Group, said the big U.S. chains are catching
up to the long tradition of strong private-
brand grocery programs in other countries,
such as those of London-based Tesco PLC
and Canada’s Loblaw Co. Ltd. — Loblaw 30
years ago introduced a brand called simply,
“No Name.”

Shoppers buying more store brands
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BY ARIAN SMEDLEY
Associated Press Writer

NEW YORK Have you ever thought about
bringing an 8-foot-tall burning torch to a
political rally? What about drinking John
McCain-brand juice?

Those gestures may sound creepy today,
but burning torches were one of the first
examples of American campaign memora-
bilia in the 1800s. And presidential nomi-
nees in the 1960s had their names embla-
zoned on juice cans, including Barry
Goldwater’s “gold water” — “The right drink
for the conservative taste.”

It wasn’t all witch-hunting and thirst-
quenching; there was plenty of potty humor,
too. In fact, early American campaign mem-
orabilia makes today’s wry slogans on T-
shirts look tame.

Some trinkets were signs of the times
never to be seen again, like the McKinley
parasol, the Eisenhower cigarette pack and
the Kennedy paper dress.

Others have evolved. The political but-
ton may have gotten its start as coat but-
tons like the ones made to commemorate
Washington’s inauguration in 1789, said
Sara Henry, deputy director and chief
curator of the Museum of the City of New
York.

“This brass button says ‘Long live the
president,’ and this one has his initials in the
middle,” she said, pointing to the encased
artifacts. The buttons are part of the exhibit
“Campaigning for President: New York and
the American Election,” which is open at the
museum through Election Day.

But it was not until the middle of the
19th century when all white men got the
vote — as opposed to just land owners —
that political parties used memorabilia to
“sell” candidates to the masses, Henry said.

Tall torches adorned with photos of can-
didates were passed out during rallies and
parades to light the dark streets. Paper
lanterns decorated with a candidate’s pic-
ture, a rare item because most burned, were
also used for campaigning.

William Henry Harrison, elected in 1841,
is said to be the first candidate to actively
campaign for president, said Larry Bird,
curator of the Division of Politics and
Reform at the Smithsonian National
Museum of American History.

In addition to torch poles topped with his
signature log cabin, the campaign made
domestic items such as women’s brushes and
sewing boxes.

There was plenty of negative campaign-
ing, too. One of the earliest examples at the
New York exhibit is the Grover Cleveland
and Allen Thurman chamber pot from 1888.
Then there are the William McKinley pigs.

Playing on the phrase, “In a pig’s ass, I’d vote
for McKinley,” the little pigs have a hole at
the rear that you can look through and see a
picture of McKinley.

“You do see a lot of potty humor in
American politics,” Henry said. “We haven’t
included a lot of it in the exhibit because
much of it is just so juvenile.”

William Jennings Bryan, a candidate
from about 1896 to 1913 and known for his
long speeches, was frequently represented by
a coffin along with the phrase, “Talked to
death.” And then there’s the McKinley doll.
The porcelain and cloth doll, when held
upright, is McKinley. When turned upside
down, it’s an African-American baby, refer-
ring to the accusation he fathered an illegiti-
mate black child.

In 1944, a poster impugned vice presi-
dential candidate Harry Truman on the basis
of his Southern background by drawing him
in a Ku Klux Klan outfit. More functional
items are the Reagan slippers, the comb to
“Comb Nixon out of your hair,” and the
Kerry flip-flops.

The post-World War II era was the hey-

day of memorabilia, says Bird. “I like Ike”
nylon stockings were created at a time when
women started to expose more of their legs.
And as technology advanced, so did the
political button, which started off as a litho-
graph printed directly on metal, says Mort
Berkowitz, who has thousands of buttons
going back to the 1800s and is also known as
“the Button Man.”

In the ‘60s came the quirky juices like
Goldwater’s and the Lyndon Johnson juice
can — “A drink for health care.”

“It was political but also social,” Bird said.
“That’s what’s changed.”

When campaigning on television became
standard, the focus began to shift. Buttons
got bigger, presumably to play to the TV
cameras. Candidates spent more money on
commercials than tchotchkes.

Bird recalls being unable to get a but-
ton at the New Hampshire campaign
office for Democratic candidate Paul
Simon in 1988, although he could watch a
video of the candidate’s biography. “If I’m
a candidate, I’d rather have a million peo-
ple wearing my button than I would have
someone just watch my television com-
mercial,” he said.

It’s impossible to know which products
from today’s campaigns will be collector’s
items, although we may go ahead and decide
that the Barack Obama thong was a bad
idea. But Bird says despite all the changes,
the underlying purpose always remains the
same: to feel a part of it all.

“There’s a need for people who want to
participate to have material with which to
express themselves,” he said.

Campaign memorabilia goes from torches to T-shirts
YOU DO SEE A LOT OF POTTY HUMOR IN

AMERICAN POLITICS. WE HAVEN’T INCLUD-
ED A LOT OF IT IN THE EXHIBIT BECAUSE MUCH OF IT

IS JUST SO JUVENILE.”
Sara Henry

Deputy director and chief curator of the Museum of the City of New York
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BY ERIC TALMADGE
Associated Press Writer

TOKYO The look is weird, and very Tokyo.
Growing up — forget it. Looking sexy, too.
And appearing as though you might have a
pulse? Better to glow blue like porcelain. Or
to break out the black lipstick.

Check out any place where young women
hang out in Tokyo, and you are likely to find
Lolitas. In fact, it’s hard to miss them.

“People notice us — we stand out,” said
Sachi, the lead vocalist for Black Pansy, a
two-woman band whose look, from poofy
wigs to bright purple stockings, has made
them the darlings of the Tokyo Lolita scene.
“The pure, girl-like world inside of me, that
is what Lolita is all about.”

Tokyo can compete with any city in the
world in terms of how many upscale bou-
tiques sell the creations of the stars of fash-
ion, the Versaces, the Dolce and Gabbanas,
the Chanels and Pradas. Japanese designers
have made it in Paris, and, at home, Japanese
are among the world’s biggest consumers of
brand-name fashion.

But Lolita thumbs its nose at Japan’s fash-
ion establishment.

The look is little girl, tea party cute, start-
ing with black hair ribbons or tiny bonnets
and moving to frilly dresses and thick plat-

form boots or Mary Jane flats, often aug-
mented with a lace umbrella to protect the
as-milky-as-possible complexion on sunny
days.

And it has swelled into a full-fledged sub-
culture, one well enough established to have
spawned several sub-sub-cultures, each with
its own very precise nomenclature, starting
off with the classic Gothic Lolita — pale
with dark lips in heavy makeup — and pro-
gressing through Elegant Lolita, Sweet Lolita
— a poofy, doll-like look — Punk, Country
and Black Lolita, wearing almost exclusively
black from head to foot.

Designer Naoto Hirooka, whose brand h.
Naoto is one of the main creative forces
behind Gothic Lolita, said the whole Lolita
look — like much of the anime culture with
which it is intricately entwined — is an
escape into a childish world of cute.

“I think many Japanese women feel
intimidated by high fashion in the West and
feel that they can never live up to the refined
beauty that they feel Western women strive
for,” he said. “So, instead, they shoot for a
cute look, one that doesn’t require tall, cur-
vaceous bodies and instead emphasizes girl-
ishness.”

Hirooka said the escapism of Lolita is also
a reaction against conformism and the
expectations on young Japanese women to

quietly assume their adult roles as wives or
workers in this country’s male-dominated
society.

“One of the salient points about Lolita is
that it is really a fashion that is not intended
to attract men,” he said. “The women are
creating their own world into which they
can get away from the pressures of the larger
society.”

In a very prissy way, Lolita is street fash-
ion. Fumiyo Isobe, co-founder of Baby, the
Stars Shine Bright, a major Sweet Lolita
brand name, said the style is inspired by
Victorian porcelain dolls.

The idea, she said, is to dress as a child
might have in London circa the late 1800s.
Very little skin is exposed and the dresses
tend to be about knee length, with long
sleeves. Stockings or gloves cover legs and
hands.

The variation spirals off from there,
though the pursuit of cute — a recurring
theme throughout Japanese youth culture,
from Hello Kitty to French Maid cafes — is
at the core of any Lolita look.

Lolita took off sometime in the 1980s and
has gotten real traction in the past five years.
But it has never moved far beyond its roots
on the streets, or at tea parties and under-
ground conventions, where its young faith-
ful feel free to experiment with an eclectic

variety of divergent Lolita elements that
range wildly from the baby-like to the fright-
eningly ghoulish, a genre called grotesque
Lolita, featuring makeup or bandages to give
a wounded or sickly look to symbolize their
victimization by society.

Although there is an “erotic Lolita” style
as well, revealing a lot of leg, it is seen by
many in the Lolita establishment as a kind of
sellout — most Lolita looks are decidedly
staid and prim, underscore the androgynous
sexuality of children and are strongly
intended to cater to the tastes of women,
without worrying about the eyes of men.

By far the best-known Lolita subset is
Gothic Lolita, which brings in a strong
emphasis on black, ribbons and lace. The
ensemble may — but doesn’t have to — be
set off by capelets, boleros, heart-shaped
purses or hooded coats bearing bunny
ears.

“It is very ambiguous,” Hirooka said.
“Sometimes I’m not sure what qualifies.”

In large part because of the growing pop-
ularity of Japanese anime, there is an
increasing interest in Gothic Lolita abroad.
Isobe’s brand is now preparing for a show in
San Francisco, and Hirooka, who dressed
Evanescence lead singer Amy Lee for the
2004 Grammys, is testing the waters of Los
Angeles.

Tokyo Lolita subculture thumbs
nose at the idea of growing up

International
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SURF CONDITIONS WATER TEMP: 64°-71°

SWELL FORECAST ( 2-4 FT )
The southern hemi combo is expected to back
down to waist to chest. Winds on Saturday might
be a bit onshore for the early morning sessions,
then the usual 15 mph in the afternoon. Tide runs
negative for the dawn patrols, climbing to a high
near 5 feet before lunchtime. Midmorning ses-
sions can expect some added help in surf size
from the tidal push. 

LONG RANGE SYNOPSIS
TUESDAY THE 5TH IS WHEN OUR NEXT SOUTH SWELL IS DUE ...

TIDE FORECAST FOR TODAY IN SANTA MONICA

4 Kids
Clothes for Special Occasions

310-398-1626
www.pattysplace.net

4521 Inglewood Blvd.
Culver City, CA 90230

Baptism
Flower girl

Baby shower gifts
Boys suits

Beyond Health
Alkaline Oxygen

Absorbs 6x Faster

A NEW Premium Water Bar 
2209 Main St. Santa Monica 90405

www.beyondO2water.com
(310) 664-8880

10% off 1st purchase — Mon. - Sat. 10-7 Sunday 11-6

If your gym is not taking your fitness to the next level, 
you’re being cheated.

**mention this ad and receive 

NO INITIATION and your 
first month FREE

Included with membership
• Yoga, kickboxing, spinning, specialty classes

• World class strength & cardiovascular equipment
• Free membership to exclusive fatburn.com weight loss system!

Equinox: $135
Burn Fitness: $79.99*

Downtown Santa Monica. Free Parking

1315 3rd Street Promenade • 4th floor (above
food court) • Santa Monica 310.394.1300 •

www.burnfit.com

*one year rate

Frustrated with 
your workout?

Saturday,
August 2, 2008

8am-3pm
2510 Lincoln Blvd.,

Santa Monica
(corner of Ocean Park Blvd.)

SEND US YOUR ENTERTAINMENT BRIEFS!
EMAIL TO: DANIELA@SMDP.COM OR FAX TO (310) 576-9913

Visit us online at smdp.com
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AERO THEATRE
1328 Montana Ave.
(323) 466-FILM

Lord of the Rings Trilogy
5:00

AMC LOEWS BROADWAY 4 
1441 Third Street
Promenade

The X-Files: I Want to Believe
(PG-13) 
11:05am, 1:35, 4:10, 6:45, 7:45,
9:25, 10:30

Hancock (PG-13) 1hr 32min 
12:20, 2:40, 5:05, 7:30, 9:50

Space Chimps (G) 1hr 21min 
11:00am, 1:10, 3:15, 5:30

Wanted (R) 1hr 48min 
11:15am, 4:40, 10:10

Hellboy II: The Golden Army (PG-
13) 1hr 50min     
1:50, 7:20

AMC 7 SANTA MONICA 
1310 Third St.
(310) 289-4262 

WALL-E (G) 1hr 37min  

11:50am, 2:20, 4:45, 7:15, 9:50

Step Brothers (R) 1hr 35min    
11:40am, 12:40, 2:00, 3:15, 4:30,
5:40, 7:00, 8:15, 9:40, 10:45

Journey to the Center of the
Earth - 3-D (PG) 1hr 32min     
11:15am, 1:40, 4:15, 6:50, 9:30 

Swing Vote (PG-13)    
11:00am, 1:45, 4:20, 7:30, 10:20

Mummy: Tomb of the Dragon
Emperor, The (PG-13) 1hr 54min  
11:30am, 1:00, 2:10, 3:45, 5:00,
6:30, 7:50, 9:20, 10:30

LAEMMLE’S MONICA FOURPLEX
1332 Second St.
(310) 394-9741 

American Teen (PG-13) 1hr
41min     
1:40, 4:40, 7:30, 10:00

The Wackness (R) 1hr 35min     
1:50, 4:30, 7:20, 9:45

Brideshead Revisited (PG-13)
1hr 40min   
12:45, 3:50, 7:00, 10:00

Tell No One (Ne le dis a person-
ne) (NR) 2hrs 05min   
1:10, 4:10, 7:10, 10:10

Bustin' Down the Door (NR) 1hr
30min   
11:00am

Gonzo: The Life and Work of Dr.
Hunter S. Thompson (R) 1hr
58min   
11:00am

Man Named Pearl, A (G) 1hr
18min   
11:00am

Trumbo (PG-13) 1hr 36min   
11:00am

MANN'S CRITERION THEATRE 
1313 Third St.
(310) 395-1599 

Dark Knight, The (PG-13) 2hrs
30min   
10:30am, 11:30am, 12:30, 1:50,
3:00, 4:05, 5:05, 6:30, 7:30, 8:30,
10:00, 11:00

Sex and the City (R) 2hrs 15min   
4:15, 7:20, 10:30

Get Smart (PG-13) 1hr 50min   
11:00am, 1:30

Mamma Mia! (PG-13) 1hr 48min   
11:10am, 12:00, 1:40, 2:40, 4:25,
5:15, 7:00, 8:00, 9:40, 10:40

For more information, e-mail news@smdp.com

MOVIE TIMES

ARIES (March 21-April 19)
★★★★★ Initial confusion is not long term and,
for some, might not even be an issue. Use your
unique solution-finding abilities to make “most
of the people happy, most of the time.” Do not
forget about taking better care of No. 1.
Tonight: Kick back and relax — finally.

TAURUS (April 20-May 20)
★★★★ Running around the home and making
the most out of an opportunity to do little
might be very appropriate. You usually give
100 percent; now do just the same for R and R.
If you are tired, you need to say so. Tonight:
Kick up your heels. Remember that it’s your
time to play too, no matter what age you are!

GEMINI (May 21-June 20) 
★★★★★ Run errands, make calls and take time for
a leisurely visit with a friend or two. You could eas-
ily be overwhelmed by all that is going on.
Communicate what is on your mind. Now is not the
moment to hold back. Tonight: Invite a friend back.

CANCER (June 21-July 22)
★★★ Deal with some financial pressure. You
need to investigate possibilities and new begin-
nings. You could be more tired than you realize.
Establish a better sense of grounding and
direction. Tonight: Chat up a storm.

LEO (July 23-Aug. 22)
★★★★ Use that sunny personality and sense
of friendship to help loosen up others. You
might be a bit uptight or feel compromised.
Don’t. Keep communication flowing and open.
If you want to indulge someone, do so. Tonight:
The good times go on and on.

VIRGO (Aug. 23-Sept. 22)
★★★★ You are the power behind the situation.
You initially thought one way, but once
entrenched in feelings, you changed, and people
change with your new insight. Tonight: All smiles.

LIBRA (Sept. 23-Oct. 22)
★★★★ Use the daylight hours for errands,
friends and making “the schmooze.” Choose
who you want as company, and do not be sur-
prised if events propel you in a new direction.
Tonight: Go for dinner for two. You might be
surprised by what comes up.

SCORPIO (Oct. 23-Nov. 21)
★★★★ Take charge. You are able to make a big
difference just by taking a stand. You are on
top of your game. Schedule some fun for late
afternoon. Join friends, and go for a sponta-
neous party. Tonight: Do nothing halfway.

SAGITTARIUS (Nov. 22-Dec. 21)
★★★★★ If you want to get out of Dodge, the
time is now, if only for the day. Listen to feed-
back later. Make your day yours. Wherever you
are, you are a star. Others notice you; they can-
not help it. Tonight: In the game of life.

CAPRICORN (Dec. 22-Jan. 19)
★★★★ Someone goes out of his or her way
just for you. You might return the favor. At
least take some time and thank this person in
a way that is meaningful. Loosen up and enjoy
yourself too. Tonight: Try to walk another’s
talk.

AQUARIUS (Jan. 20-Feb. 18)
★★★★ Others run with the ball. You are going
to find out how many people actually do value
you. Step back and remain clear in your
actions. You cannot always call the last shot,
but you can enjoy the moment and the dance.
Tonight: Be a duo.

PISCES (Feb. 19-March 20)
★★★ Get into a project with the thought of
completing it efficiently and quickly. You might
want to understand what makes another per-
son tick. Work on your listening skills, and you
will find the answers. Tonight: Say yes.

You have fire and energy. Others might interfere with
your sense of direction and needs — even if they do not
intend this impact. It will be your job to keep your focus
on a clear and open field. Understand what is happening, and use your clout and influence. Your
creativity peaks in whatever area you plug into. If you are single, you have a lot of appeal. Be
willing to use it. You draw many people in. If you are attached, you’ll work as a team better if
you cut some of your ego and pride. The two of you often overindulge together. VIRGO encour-
ages you to be a little more moderate.

Happy birthday
★★★★★Dynamic   
★★★★ Positive 
★★★ Average   

★★ So-So   
★ Difficult

Do nothing halfway, Scorpio

JACQUELINE BIGAR’S STARS
The stars show the kind of day you’ll have:

(213) 482-1567 
nowlegalonline.com

How much is your

time worth?

*CALL US FOR DETAILS2 4 - H O U R  A T T O R N E Y  S E R V I C E

Rush Messenger service

First Local Delivery FREE

Get it done NOW!

Image courtesy of Bruce Brown Films, LLC

Your ad could run here!
Call us today at (310) 458-7737
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Girls and Sports By Justin Borus and Andrew Feinstein

The Meaning of Lila By John Forgetta & L.A. Rose

The Other Coast By Adrian Raeside

By Jim DavisGarfield

By Brian AndersonDog eat Doug

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

Sudoku
Fill in the blank cells using numbers 1 to 9. Each number can
appear only once in each row, column, and 3x3 block. Use logic
and process of elimination to solve the puzzle. The difficulty
level ranges from ★ (easiest) to ★★★★★ (hardest).

GETTING STARTED
There are many strategies to solving Sudoku. One way to begin is to
examine each 3x3 grid and figure out which numbers are missing. Then,
based on the other numbers in the row and column of each blank cell,
find which of the missing numbers will work. Eliminating numbers will
eventually lead you to the answer.

SOLUTIONS TO YESTERDAY’S PUZZLE

King Features Syndicate

ODDS OF A CHILD
BEING DIAGNOSED
WITH AUTISM:
1 in 166

ODDS OF A CHILD
BEING IN A FATAL

AUTOMOBILE ACCIDENT:
1 in 23,000

To learn the signs of autism, visit autismspeaks.org



1790 the enumeration for
the first United States

census began; the final total was
3,929,214.

1873 inventor Andrew S.
Hallidie successfully

tested a cable car he had designed
for the city of San Francisco.

1876 frontiersman “Wild Bill”
Hickok was shot and

killed while playing poker at a saloon
in Deadwood, Dakota Territory.

1923 the 29th president of
the United States,

Warren G. Harding, died in San
Francisco.

1927 four years after becom-
ing president, Calvin

Coolidge issued a written statement
to reporters: ``I do not choose to
run for President in 1928.''

1934 German President
Paul von Hindenburg

died, paving the way for Adolf
Hitler's complete takeover.

1939 Albert Einstein signed
a letter to President

Roosevelt urging creation of an
atomic weapons research program.
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By John Deering

By Dave Coverly

Your ad could run here!
Call us today at (310) 458-7737

Strange Brew

Speed Bump

■ Randall Popkes, 41, and his son
Joshua Williams, 22, were arrested
in West Des Moines, Iowa, in May
and charged with an attempted
safecracking at the Des Moines
Golf and Country Club. A security
officer had noted their license
plate as they sped away after a
frustrating session in which they
had cut into the safe but could not
open it. In fact, they had left
behind a note for management,
according to the Des Moines
Register: "(Expletive) you and
your safe." 
■ At press time, a court in Athens,
Greece, was considering a chal-
lenge brought by three residents
of the island of Lesbos in the
Aegian Sea to prevent a Greek gay
and lesbian organization from
referring to homosexual women as
lesbians, arguing that such usage
insults their heritage, since
Lesbos residents have traditional-
ly been called "Lesbians." On the
other hand, Lesbos was also the
birthplace of the poet Sappho, a
heroic woman among gays and les-
bians for her early references to
her love of other women.

NEWS OF THE WEIRD
B Y C H U C K S H E P A R D

ppaannooppllyy \PAN-uh-plee\, noun:
1. A splendid or impressive
array.
2. Ceremonial attire.
3. A full suit of armor; a com-
plete defense or covering. 

WORD UP!

TODAY IN HISTORY

MYSTERY PHOTO Soraya Danesh news@smdp.com
The first person who can correctly identify where this image was captured wins a prize from the
Santa Monica Daily Press. Send answers to editor@smdp.com.

11 13 20 30 42
Meganumber: 3
Jackpot: $25M

3 11 12 25 29
Meganumber: 21
Jackpot: $47M

1 6 14 18 20

MIDDAY: 3 2 0
EVENING: 2 5 0

1st: 01 Gold Rush
2nd: 03 Hot Shot
3rd: 10 Solid Gold
RACE TIME: 1.47.83

Although every effort is made to ensure the accuracy of the winning number
information, mistakes can occur. In the event of any discrepancies, California
State laws and California Lottery regulations will prevail. Complete game
information and prize claiming instructions are available at California Lottery
retailers. Visit the California State Lottery web site at http://www.calottery.com

DAILY LOTTERY



CLASSIFIED ADVERTISING CONDITIONS: REGULAR RATE: $5.50 a day. Ads over 15 words add 20¢ per word per day. Ad must run a
minimum of twelve consecutive days. PREMIUMS: First two words caps no charge. Bold words, italics, centered lines, etc. cost extra.
Please call for rates. TYPOS: Check your ad the first day of publication. Sorry, we do not issue credit after an ad has run more than once.
DEADLINES: 3:00 p.m. prior the day of publication except for Monday’s paper when the deadline is Friday at 2:30 p.m. PAYMENT: All pri-
vate party ads must be pre-paid. We accept checks, credit cards, and of course cash. CORRESPONDENCE: To place your ad call our offices
9 a.m. to 5 p.m., Monday through Friday, (310) 458-7737; send a check or money order with ad copy to The Santa Monica Daily Press,
P.O. Box 1380, Santa Monica, CA 90406 or stop in at our office located at 410 Broadway, Suite B, Santa Monica. OTHER RATES: For infor-
mation about the professional services directory or classified display ads, please call our office at (310) 458-7737.

HOURS MONDAY - FRIDAY  9:00am - 5:00pm                      LOCATION 410 Broadway, Suite B, Santa Monica, CA 90401

(310)458-7737
CALL TODAY FOR SPECIAL MONTHLY RATES!

There is no more convincing medium than a DAILY local newspaper.
Prepay your ad today!

Classifieds
$550 per day. Up to 15 words, 20 cents each additional word.
Call us today start and promoting your business opportunities to our daily readership of over 40,000.

YOUR AD COULD RUN TOMORROW!*

(310) 458-7737
Some restrictions may apply. 

*Please call our Classified Sales Manager to reserve your ad space. Specific ad placement not gauranteed on classified ads. Ad must meet deadline requirements. See complete conditions below.

All classified liner ads are placed on our website for FREE! Check out www.smdp.com for more info.

CLASSIFICATIONS:
Announcements
Creative
Employment
For Sale

Furniture
Pets
Boats
Jewelry
Wanted
Travel

Vacation Rentals
Apartments/Condos
Rent
Houses for Rent
Roomates
Commerical Lease

Real Estate
Real Estate Loans
Storage Space
Vehicles for Sale
Massage
Services

Computer Services
Attorney Services
Business Opportunities
Yard Sales
Health and Beauty
Fitness

Wealth and Success
Lost and Found
Personals
Psychic
Obituaries
Tutoring

Prepay your ad today!
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ADELE MURPHY
WWII Red Cross nurse, and senior advocate, dies at 93

Adele Ott Murphy, 93, senior activist and World War II Navy nurse died July 11, 
2008, in Los Angeles,.  The longtime Santa Monica resident and Red Cross Hu-
manitarian Award recipient’s “keep smiling” motto inspired many. 

Although she spent her final days in quiet retirement, the cheery, inveterate navy 
nurse earned more accolades after middle age than before.

Actively working to improve roles of women in the military and seniors in need of 
health care,  Murphy appeared on national television in “Woman to Woman” seg-
ments of “Sex Over Sixty” and “The Aging Poor”, as well as a ‘20/20” segment 
with Milton Berle, and the documentary,  “Be Well In Your Later Years”,

Born on November 16, 1914, Murphy earned her nursing degree in 1935 at St. 
Barnabas Hospital, immediately working in Pennsylvania and New York.

In 1943, Murphy enlisted as an ensign in the US Navy, working with wounded Ma-
rines in Pearl Harbor and  rising to the rank of lieutenant junior grade before 
leaving in 1945.

Murphy married George C. Murphy, working as nursing supervisor, and head fe-
male surgical nurse at Allentown Hospital in Pennsylvania. 

In 1968 she began a career as a college nurse  at Kutztown State College(now 
Kutztown State University).  In 1973, at the ripe age of 58, Murphy received her 
BA at East Stroudsburg State College.

Murphy moved to Santa Monica in 1978 to reside close to her surviving daughter, 
Lois .

Murphy quickly became active representing the local chapter of the Gray Panthers 
at their national convention in 1979. 

Always active, she continued to roller skate, even two miles on Venice Beach for 
the movement of the passage of the Equal Rights Amendment in 1980.

Volunteering at health fairs, flu vaccine clinics and1984 Olympics,, Murphy also 
lectured  on senior health issues such as arthritis and reflexology throughout 
Santa Monica. She practiced foot reflexology practice for a decade. In1994, Mur-
phy received a Distinguished Service Award and a lifetime membership at the  
Santa Monica YMCA for leading gym and aquatic arthritis exercise classes for 
seniors.

She was presented with a Mayor’s Commendation from the city of Santa Monica 
for her service to the Red Cross, the American Legion and the citizens of Santa 
Monica.

Employment Wanted
NYC PERSONAL gourmet chef / healthy 
cuisine  Tired of spending a fortune din-
ing out / take out ? I’ll prepare FRESH 
heavily meals for one or two adults in 
SM. / Venice in exchange for bedroom I 
shop the local farmers market/natural 
food stores. Gas range/laundry facili-
ties,essential. 17 years exp. as chef 
great refs 1 month trail basis call 
Melissa 619 315 6043

Employment

ACCOUNTING DEPARTMENT of Beverly 
Hills Talent Agency has entry level F/T 
position available AccntsRecClerk. 
Send resumes with qualifications to: 
HR34@apa-agency.com

Employment
ACCOUNTS PAYABLE Clerk/Bookkeeper 
needed for Malibu Newspaper.P/T.Profi-
cient w/Quickbooks, Excel, & other ac-
counting programs. Team player, able 
to follow directions, excellent 
written/verbal communications skills. 
Fax resume w/salary history 
310-456-8986.

CASHIER, P/T for busy car wash in Cul-
ver City.  $12.50/hr. FAX resume to
(310) 313-1455 or email to patricial-
riley@hotmail.com.

GIVE OF YOURSELF volunteers wanted 
at the discovery shop. Help us contrib-
ute to the American cancer society by 
spending 4 hours per week assisting in 
our resale shop in Santa Monica. Con-
tact Terry or Shaunna at (310)458-4490

Employment

IMMEDIATE POSITIONS available 
in the Environmental Services De-
partment. Looking for PT/FT 
housekeepers/ floor techs.Hospi-
tal Experience preferred.,must 
speak English Call 
(310)829-8431 for interview.

Customer service/sales position/on site 
coordinator at lawfirm in Santa Monica. 
Prior experience in lawfirm 
preferred.Salary negotiable. Contact 
bsberkowitz@aol.com.

PART-TIME OR FULL-TIME Driver. Must 
have own car, need to be familiar with 
L.A. have Ca. driver’s license, English 
speaking. Can earn up to $100/ a day. 
Submit resume to bsberkowitz@aol.com

PART-TIME SALES position.  Our attor-
ney service is looking for referrals to law 
firms. Referrals result in ongoing com-
missions. Submit resume to 
bsberkowitz@aol.com

RADIO PUBLICITY Salesperson, p/t or f/t,  
needed in Santa Monica $1,000 average 
commission. Info and apply: 
310-998-8305 ext 84

SALES OF Cruise & Tour Pkgs 30 
hrs/wk Flex sch Base + Comm 
Pd.Tng.No cold calling 40 yr Natl 
tour Co.Near LAX New facility.Aaron 
1 800 922 9000

Yard Sales
BIG BIG SALE Saturday 8am-4pm Sun 
8am-2pm 2755 Colby WLA Sawtelle/Na-
tional lots of great stuff 

GARAGE SALE Saturday 7am-1pm as-
sorted things, everything must go, 4633 
Centinela

HUGE TEAM Yardsale!  8/2 10-4:30
Santa Monica High School
601 Pico Blvd.  Santa Monica
Over 1500 items!

Education

NATIVE SPANISH TEACHER
VERY EXPERIENCED AND FUN!!!!!

CALL ME 31O 770 5729
ODILIA

For Rent
FREE RENTAL Listings for 
SM/WLA/MVista Complete Listings: 
www.sullivan-dituri.com

For Rent
MAR VISTA, 11621 Braddock Dr. unit 16 
2bdrm. 1.5 bath, $1350, townhouse 
style, stove, carpt, w/d hookup, patio, 
gated parking, carpet, intercom entry, 
no pets.$500 off move-in 
(310)967-4471 www.jkwproperties.com

HOWARD MANAGEMENT GROUP
(310) 869-7901

1120 6th WSt, #9 2bdr /1bath $2100
1014 6th St, #D 1bdrm/1 bath $2200

2211 Ocean Ave. #2215C 2bdrm/1 
bath  $3000

PLEASE Visit our website 
for complete 
listings at:

www.howardmanagement.com
rentals@howardmanagement.com

MAR VISTA 12450 Culver Blvd. Unit 212 
1bdrm/1bath, gated parking, intercom 
entry, stove, fridge, utilities included, 
laundry, parking, no pets. $1150/mo on 
site manager (888)414-7778 
www.jkwproperties.com 

PALMS 2+1 3633 Keystone ave stove, 
blinds, tile flooring, carpets, ceiling fan, 
laundry,parking, AC, no pets. $1475/mo 
(310)578-7512 www.jkwproperties.com

PALMS 3346 S. Canfiled #206 $1225 1 
1bdrm/1bath upper, stove, fridge, 
blinds, carpet, on-site laundry, wall AC, 
ceiling fan, garage parking, intercom 
entry no pets. (310)578-7512 jkwprop-
erties.com

VENICE 2206 Brenta Place unit 5 
3bdrm/2bath stove, fridge, dishwasher, 
carpet, blinds, balcony, laundry, fire-
place, kitchen w/ceramic tile 2 car ga-
rage 1 single garage intercom entry no 
pets, West of Lincoln.$2900 
(310)578-7512 jkwproperties.com

For Rent

WLA $1875/M0 near Bundy/SM Blvd. 
Spacious, bright 2 bedroom 2 bath 
upper.new carpet, large private bal-
cony, large closets, fireplace, appli-
ances, laundry, parking.Attractive 
smaller building, no 
pets.(310) 828-4481

WLA 1457 WESTGATE UNIT 13 1+1
stove, refrigerator, dishwasher, carpet, 
blinds, hardwood floors, laundry, fire-
place kitchen w/ceramic tile garage 
parking intercom no pets, $1350 
(310)578-7512 jkwproperties.com

Apartment Wanted

I’M SEEKING A GUEST house in SM, 
Pacific Palisades, Malibu, Venice 
area.Clean, quiet, non-smoking, re-
sponsible, working female.Excellent 
References Wendy (310)749-0787

Commercial Lease
WEST LA: 2 office spaces for rent. 2566 
Overland Ave, 90064.Seven story, class 
“A” reflective glass bldg.Prime 
loc.Right off 10 & 405 
fwys.$785-1200/month.7th flr facing 
o c e a n . C o n t a c t : A d r i a n a @ d a v i s -
stirling.com 310-945-0280

MEDICAL/DENTAL SPACE AVAILABLE 
IN PALISADES VILLAGE! 
GREAT location!  1200 sq. ft. in newly 
renovated boutique building.
6 offices and reception area.  Avail. 
September 1st.
910 Via de la Paz.
Call Vicki 310-475-6400

Real Estate

Vehicles for sale

1993 CHRYSLER 5th Ave. Sky blue, 
4 dr, 6 cyl, reliable, clean, lots new 
Ready to go. Reduced $1000 (great 
gas milage).(310)428-5383

2006 Toyota Tacoma
VIN#230311 $20,995
Silver, TRD Package, Access cab
Dealer – Claude Short Auto Sales

310-395-3712
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CALL TODAY FOR SPECIAL MONTHLY RATES!
There is no more convincing medium than a DAILY local newspaper.

$550 per day. Up to 15 words,
20 cents each additional word.

ClassifiedsGET RID OF YOUR ROLLERBLADES.  Sell your sports equipment to someone who will actually use it.

Prepay your ad today! (310)458-7737
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Vehicles for sale

1999 Mazda Protégé 
VIN# 131663 $3995
Good transportation, 34 MPG
Dealer – Claude Short Auto Sales

310-395-3712

1990 Chrysler Maserati TC 
VIN# 206574 $5995
16 Valve 5 SPD rare car. 2 tops. Low 
mileage

Dealer – Claude Short Auto Sales
310-395-3712

2005 Chevrolet Astro Van
VIN# 121431 $9995
Great work van, inside storage.
Dealer – Claude Short Auto Sales

310-395-3712

2008 Chevrolet Malibu
VIN # 274304 $18995.00
L.S. package. Only 2000 miles! 4 
cylinder, rated, 30 MPG. 
Dealer – Claude Short Auto Sales

310-395-3712

1991 Dodge Van Conversion
AIN# 404374 TV inside, clean, low 
mileage, rear beds folds into a sofa 
$5995.00
Dealer – Claude Short Auto Sales

310-395-3712

1996 Ford Explorer 4WD
VIN#A42842 $4995
One owner, clean car
Dealer – Claude Short Auto Sales

310-395-3712

2007 Toyota Corolla CE
VIN # 834748 $13995.00
4 Door, only 12000 miles, real econ-
omy
Dealer – Claude Short Auto Sales

310-395-3712

Vehicles for sale

1992 Dodge 1 Ton Van 
VIN# 167697 $2995
Dealer – Claude Short Auto Sales

310-395-3712

2002 Ford Ranger Pickup
VIN# B49843 $5995
4 Cylinder, great fuel economy, low 
mileage
Dealer – Claude Short Auto Sales

310-395-3712

Services
TRAINED MALE OPERA SINGER

Great fun for parties and occasions. Si-
natra, Tony Bennett, Jolson, popular 
songs, and have a sing along. Call 
Gabe 310-392-6501

Gen. Contracting

A/C 
CONSTRUCTION

General Construction
Commercial & Residential

Remodel & Add ons
Honest.  Reliable.

FREE ESTIMATES
— Sabbath Observed—

310.278.5380
Lic# 804884 Fully Insured

20 years of experience

Call 310.493.2589

KITCHEN & BATH REMODEL
by GM Co.

YOUR IN HOUSE FAMILY CONTRACTOR!
*No subcontractors used*

Best Prices Guaranteed

FREE in-home 
consultation
For your job 
done right the 
first time, call the specialists at GM

LIC#892023

Handyman

The Handy Hatts
Painting and Decorating Co.

SINCE 1967
RESIDENTIAL/COMMERCIAL

SPECIALISTS IN ALL 
DAMAGE REPAIR

“EXPERT IN GREEN CONCEPTS”

Free estimates, great referrals

Call Brian @
(310) 927-5120
(310) 915-7907

LIC# 888736
“HOME SWEET HOME”

FULL SERVICE HANDYMAN
FROM A TO Z

Services

WEST SIDE
HANDYMAN

(310) 409-3244
Call the House Healer

All
Repairs-

Carpentry- Painting-
Plastering- Electrical

Termite & Dry
Rot Repair

Not a
Licensed

Contractor

Handy Man

EExpertisee 
Inn 

Building,
Remodelingg 

&& 
Repair.

288 Yearss exp.
Unlicensed

Call (310) 430-2806

Therapy

Life is short —
Why make it shorter

STILLL 
SMOKING?

Certified
Hypnotherapist

John J. McGrail, C.Ht.

(310)) 235-2883
www.hypnotherapylosangeles.com

Massage
BLISSFUL RELAXATION! Heal your body, 
mind, spirit.  Therapeutic bodywork/en-
ergy healing. Strictly non-sexual. Intro-
ductory specials $68.00. Lynda, L.M.T. 
(310) 749-0621

EXQUISITE, INTUITIVE, strong and tender 
relaxing body work by mature European. 
Very Professional, Sonja 
(310) 397-0433.

Notices
EXTRAORDINARY TIMES!!

In spite of all appearances, the greatest 
event in history is now unfolding. The 
World Teacher for this age, Maitreya, is 
here. Life as we know it will be forever 
changed. ARE YOU READY?FREE Lecture 
by British author Benjamin Creme.Sat-
urday, August 2, 7:30 pm, Courtyard 
Marriott Hotel,Marina del Rey. Informa-
tion: 818-785-6300 www.share-inter-
national.org/

Go Green.
Hire locals. It cuts down
on commuting, traffic

and smog.

Find them
in the 

Santa Monica Daily Press
classifieds.

Call today to learn about
our local hiring packages.

310-458-7737

Your ad could run here!
Call us today at (310) 458-7737

Run your personals here!
Call us today at (310) 458-7737
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