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■ The Nigerian government began
recently to warn its citizens traveling
to Europe that those countries are full
of scam artists. (The travel advisory
mentioned pickpocket schemes, but
apparently European e-mail scams are
less of a problem.)
■ General Motors executives, trying to
explain the dwindling stock market
value of the company, have repeatedly
complained of oppressive pension
benefits owed under United Auto
Workers contracts; however, according
to a June Wall Street Journal investi-
gation, GM’s fund for worker pensions
is “overstuffed with cash,” while its
fund for executive pensions is $1.4 bil-
lion in the red and getting worse.

NEWS OF THE WEIRD
B Y C H U C K S H E P A R D

2  13  23  32  35
Meganumber: 4
Jackpot: $24M

1  16  28  32  45
Meganumber: 3
Jackpot: $31M

8  10  11  15  26

MIDDAY: 0 9 2
EVENING: 4 3 4

1st: 01 Gold Rush
2nd: 04 Big Ben
3rd: 09 Winning Spirit
RACE TIME: 1.43.33

Although every effort is made to ensure the accuracy of the winning number
information, mistakes can occur. In the event of any discrepancies, California
State laws and California Lottery regulations will prevail. Complete game
information and prize claiming instructions are available at California Lottery
retailers. Visit the California State Lottery web site:http://www.calottery.com
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Today is the 212th day of 2006.
There are 153 days left in the year.

On July 31, 1777, the Marquis de
Lafayette, a 19-year-old French noble-
man, was made a major general in the
American Continental Army.

TODAY IN HISTORY

“Hell, there are no
rules here, we're trying to
accomplish something.”

THOMAS A. EDISON

QUOTE OF THE DAY
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BY KEVIN HERRERA
Daily Press Staff Writer

THIRD STREET PROMENADE — If
the first eight hours on the job give any
indication as to what lies ahead for
consultant Brad Segal, it’s going to be
an intense, and possibly contentious,
six months or more as he and his col-
leagues go about creating a new man-
agement plan for downtown to help it
remain competitive in the region.

That plan could include new special
assessment or tax districts that could
be funded by downtown property
owners, businesses and residents to
provide more revenue for the mainte-
nance and redevelopment of the area.

As soon as his plane touched
down last Thursday, Segal — presi-
dent of Denver-based Progressive
Urban Management Associates —
and his colleague Kristin Lowell
were off and running, moving from
one meeting to the next to introduce
themselves and explain the process
they will use to tailor a specific busi-
ness management plan to serve the
unique needs of downtown for the
next five to 10 years.

“It’s been a pretty hectic schedule
so far,” said Kathleen Rawson, execu-

BY NORA SORENA CASEY
Special to the Daily Press

NORTH OF WILSHIRE — Valerie
Hiss loves to stroll through the var-
ied neighborhoods of Santa Monica,
she just wishes she didn’t have to do
the two-step in order to avoid dirty-
ing her shoes.

That’s why the owner of a 4-year-
old Labrador has taken it upon her-
self to keep neighborhoods free of
“doggie debris” — as she refers to it
— in lieu of more consistently, con-
scientious dog owners.

Hiss, a local real estate agent who
lives north of Wilshire Boulevard,
has placed about 60 “doggie house”
dispensers from San Vicente
Boulevard to the Ocean Park neigh-
borhood so pet owners can pick up
after their companions. The houses
contain plastic bags so those
strolling by can grab one and take
with them what normally might be
left behind by their canines.

Three years and thousands of dol-
lars later, it appears Hiss’ passion for
clean neighborhoods has gained steam.

“I give one box to someone and
then all of a sudden I get calls for
three or four more houses,” she said.

The idea was born in 2002, when
in the course of walking her new
Labrador puppy dog, Lily, Hiss real-
ized that the neighborhood had
gone to the dogs. Then, on a trip to
Sausalito in Northern California, she
noticed in a park that the city gov-
ernment had made available bag dis-
pensers so clean-up would be easier
for pet owners.

Hiss decided to make it happen in
Santa Monica, since City Hall wasn’t.

She ordered a box of plastic bags
from a manufacturer and a few dog-
gie houses. Then she put the house
on a tree outside of her home, with
the plastic bags inside. On the front,
she posted a small white sign that
read: “Thank you for picking up
after your pet,” with the side of the
house listing her phone number if
they were interested in acquiring a
similar house, free of charge.

Hiss noticed that people took
baggies every day and her block sud-
denly became doggie-debris free.

BY MILOS BLAGOJEVIC
Special to The Daily Press

SM BEACH — When Mary
Setterholm looks at the ocean, she
sees more than an endless expanse of
mystic blue.

She sees comfort. She sees relief.
It helps her fight anger and pain.

Setterholm, a surfer who won the
1972 Women’s U.S. Surfing
Championship at 17, has been
through a pattern of abuse and trau-
ma in her life. She was abused by a
baby-sitter and Catholic clergy
growing up. She was abused by her

husband after getting married and
having children, which led her to
seek help at a shelter for battered
women and children. Her father was
a drug-dealer.

But Setterholm, who grew up in
nearby West Los Angeles, not only
turned her life around through the
crashing waves of Southern
California’s lush beaches, but has
also helped others in tough situa-
tions find salvation via the beach.

Setterholm, 51, is the founder of
the non-profit LA Surf Bus, which

Across the universe
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Fabian Lewkowicz/Daily Press
GOOD TIDINGS Surf champion Mary
Setterholm founded Surf Academy,
now the city’s official surf school.

Woman’s
curb appeal
is catching

Getting
down to
business

See DOWNTOWN, page 8

See PROFILES, page 6See CURB APPEAL, page 8

The truth is out there

Fabian Lewkowicz/Daily Press
Hare Krishnas pull three fully decorated, four-story chariots ahead of a parade
from the Santa Monica Civic Auditorium to the Ocean Front Walk Plaza in
Venice on Sunday during the 30th Annual Festival of Chariots. The day
included a free vegetarian feast, dancing, exhibits and entertainment. The
festival celebrates Lord Jagannatha, the Lord of the Universe.
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All smiles tonight, Libra

ARIES (March 21-April 19) 
★★★★★ You could be amazed by the

options that head your way. Though you might
need to struggle through mis-information to get
the whole story, you do succeed. Re-evaluate
your judgments. Tonight: Go with an unusual sug-
gestion.

TAURUS (April 20-May 20)
★★★ Knowing how to handle a full plate

can and will make all the difference in the end
results. You might want to rethink a situation more
clearly. If you think you have strong feelings, dis-
cuss them before acting on them. Tonight:
Squeeze in some exercise.

GEMINI (May 21-June 20)
★★★★ If you allow yourself to quell the

constant inner conversation and instead tune in to
your feelings, you’ll draw strong results. Others
are far more present and willing than they have
been in the past. Curb a tendency to chase your
tail. Tonight: Do only what is constructive — for
your sake.

CANCER (June 21-July 22)
★★★ Though you might not be a living

dynamo, you can get a lot done quickly. Think in
terms of security and basics. If someone confus-
es the situation, look at what is really going on.
Focus on getting the job done. Effectiveness
counts. Tonight: Easy does it.

LEO (July 23-Aug. 22)
★★★★ Speak your mind and clear up con-

fusion. You could be uncomfortable with your
decisions and what is happening. Realize you
have the ability to transform yourself and thus,
the events around you. Tonight: Smile and enjoy a
friendship.

VIRGO (Aug. 23-Sept. 22)
★★★ Expenses could have you awestruck

and sitting on your haunches. Perhaps you need
to rethink what you are doing. You aren’t getting
the results you want. Think carefully about what
you want. Emphasize the positives. Tonight:
Balance your checkbook.

LIBRA (Sept. 23-Oct. 22)
★★★★ You are personality plus. Still, you

could draw an adverse reaction or be walking
through a haze of confusion. You might want to
rethink and reorganize your day. Do what works.
Walk away from problems. Tonight: All smiles.

SCORPIO (Oct. 23-Nov. 21)
★★★ Take your time with a decision. Look

beyond the obvious. How you see someone at a
distance could change because you are able to
detach. Not getting plugged in is your strength.
Use it to the max. Tonight: Treat yourself.

SAGITTARIUS (Nov. 22-Dec. 21)
★★★★★ You are able to react differently.

What is going on helps you zoom in on a priority.
Meetings and group reactions will draw much
more of what you want if you ride with the
moment. Investigate your options. Tonight:
Whoop it up, even if it is Monday.

CAPRICORN (Dec. 22-Jan. 19)
★★★★ You are far more in control than

you realize. Understand what is going on with a
partner. Others’ information and attitudes could
be offbeat. You could be thrown off by another’s
reaction. Tonight: A force to be dealt with.

AQUARIUS (Jan. 20-Feb. 18)
★★★★★ Definitely take the high road and

don’t get triggered by individual events. You have
a way of seeing life from a new perspective. Your
nerves or instincts could be off, though your intel-
lect is right-on. Tonight: Relax to a movie or a
favorite TV show.

PISCES (Feb. 19-March 20)
★★★★ You might want to deal with each

individual one at time. Consider your options
carefully. You are able to make a difference
despite an immediate haze around actions. If you
aren’t sure of yourself, stop and pull back.
Tonight: Togetherness needs to be the theme.

JACQUELINE BIGAR’S STARS The stars show the kind of day you’ll have: 
★★★★★DYNAMIC     ★★★★ POSITIVE     ★★★ AVERAGE     ★★SO-SO     ★DIFFICULT

MORADI
S T U D I O
Hair Cut & Blow Dry (Long Hair Extra) . . . . . . . . . . . . . . . . . . . 20
Hilight Full Head    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 50 & UP
Goldwell Touch-up . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 35
Perm or Body Weave . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 50 & UP
Petite Facial  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 45
Waxing . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5& UP

Special prices on line of Clothing, Hair Care & Skincare

7 Days 310.453.1533  1625 Wilshire at 17 Street in Santa Monica

GOLDWELL
PROFESSIONAL HAIRCARE
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CRIMINAL DEFENSE
The Law Offices of Clifford C. Nichols

ARRESTED??? - Call Now For FREE
Initial Consultation and Case Analysis

All Felonies and Misdemeanors Juveniles and Adults
Offices Located in the Searise Tower at 

233 Wilshire Boulevard, Suite 400 
Santa Monica California

(Directly Across from The Promenade)

For An Appointment Call: (310) 917-1083
In The Case Of An Emergency, To Speak With An Attorney Immediately Call Our 24 Hour Hotline: (310) 909-9024

UNDER NEW MANAGEMENT

UNIQUE COMPANY
UNIQUE CUSTOMERS

UNIQUE SERVICE

FASTER RESPONSE

ASK ABOUT OUR WEEKLY SPECIALS
$3 OFF LAX
20% OFF FOR SENIOR CITIZEN

MUST PRESENT THIS COUPON WHEN MAKING RESERVATION. PLEASE CALL
828-2233For free rides, go to 

www.santamonicataxi.com/free

3310-828-6444
1908 Frank St.
in Santa Monica

PUBLIC DUMP IN SANTA MONICA
Southern California Transfer Company

Attention
Contractors and Construction Sites:

We are a close and convenient Santaa Monicaa permitted and authorized mixed C&D transfer station.

Approved C&D Recycler  * Roll off service available
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Chiming in and butting out ...
The City Council is expected to adopt in the coming
weeks a far-reaching smoking ban that, for all
intents and purposes, will render it illegal to light up
just about anywhere outside of a residential street.
By a 5-1 vote, elected leaders have chosen to make
Santa Monica a national leader in efforts to remove
smokers from all public places — parks, beaches,
outdoor dining patios, Third Street Promenade,
downtown sidewalks.
So this week, Q-Line wants to know:
Do you agree with the anti-smoking measures? Does
the ban represent the wants and will of Santa Monica
voters?
Call (310) 285-8106 or type responses at
smdp.com/forum and we’ll print your answers.

MONDAY, JULY 31, 2006Visit us online at smdp.com
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SURF CONDITIONS WATER TEMP: 70°

SWELL FORECAST ( 4-6 FT )
ANOTHER BACKUP BURST OF SW THAT IS TRAILING BEHIND

THE SWELL FILLING IN TODAY. THIS SHOULD PUSH WAVE

HEIGHTS MORE TOWARDS A STEADY CHEST HIGH WITH PLUS-
ES AT STANDOUTS. THIS IS ANGLED FROM A NICE WIDE

210+. AND WITH ITS IDEALLY LONG 16-SECOND PERIODS, IT
WON’T BE UNCOMMON TO SEE PLUSES APPROACHING SHOUL-
DER HIGH OR BETTER AT TIMES AT STANDOUTS WITH IDEAL

BATHYMETRY AND SHOALING.

LONG RANGE SYNOPSIS
SW CONTINUES THIS WEEK...

TIDE FORECAST FOR TODAY IN SANTA MONICA

Since 1967
Quality & Value Always!

310-399-7892
27322 Mainn St.

Santaa Monica

Open 6am - 2:30pm Mon. - Fri.
6am - 4pm Sat. - Sun.

Summer’s luxury
on the O.P. Patio

SUMMER SPECIAL AT
THE EASTON GYM

1 Month Membership
with 5 Training Sessions $275

Ask for Angelica
(310) 395-4441

IN RECORD TIMING

MYSTERY PHOTO WINNER
Kristina Andresen is the winner of last week’s Mystery Photo contest.
Andresen correctly identified the picture of RAND Corporation’s headquarters
on Main Street and has won na prize from the Daily Press. Look for a new
Mysetry Photo in each Monday’s edition of the SMDP.

Fabian Lewkowicz/Daily Press
The first person to accurately identify where this Mystery Photo was taken will win a prize from the
Daily Press. E-mail responses to editor@smdp.com.

SMC’s Currey wins leadership award
By Daily Press staff

Veteran Santa Monica College Trustee Carole Currey
has been chosen as the recipient of the 2006 Pacific Region
Trustee Leadership Award from the national Association of
Community College Trustees.

Currey is one of five community college trustees
nationally to be selected for a regional award. The regional
winners are nominees for the national M. Dale Ensign
Trustee Leadership Award.

In their nomination of Currey for the award, SMC
trustees noted that Currey has “steered the college through
tumultuous periods that have included budget crises, a devastating earthquake and two
presidential transitions. Under her leadership, SMC has developed into one of the finest
community colleges in the state, if not the nation, boasting the highest transfer rate to
the University of California, USC and other four-year institutions, thriving and ever-
evolving professional training programs, and a host of innovations that have been copied
throughout the state.”

Trustees also noted Currey’s long involvement in state community college organiza-
tions and work as a host of Santa Monica-area community groups. Currey is a member
of the Santa Monica Historical Society Museum Board of Directors and she served many
years on the Advisory Board of Family Service of Santa Monica. She is also a member of
the National Women’s Political Caucus and the League of Women Voters.

COMMUNITY BRIEFS

Photo Courtesy
SMC Trustee Carole Currey
has won a regional leader-
ship award.



Eighteen people have “pulled papers” to
run for City Council.

As expected, all three incumbents have
obtained documents required for filing as a
candidate for office. Kevin McKeown is seek-
ing a third term, Pam O’Connor is going for
four and Robert Holbrook is running for
five. The election is November 7.

The incumbents have served eight, 12
and 16 years, respectively. The big question
this year is: “Do the voters want change?”

Nothing has really changed much the last
four years. The issues are the same -- homeless-
ness, traffic, parking and development. While
there’s grumbling and complaining, I don’t see
many residents clamoring for new blood.

There are nagging issues such as violence
in the Pico Neighborhood, but the predom-
inant thinking is the city and the Santa
Monica Police are doing all they can to make
Pico safer and more livable. Short of an all-
out gang war, major incident or nasty scan-
dal, I predict all three incumbents will ulti-
mately be reelected.

The major pre-election event is the annu-
al Santa Monicans for Renters’ Rights con-
gress, scheduled for Sunday, August 6. SMRR
always runs strong candidates and this year
will be no exception.

McKeown’s a lock. Rumors abound that
Pam O’Connor will get dumped, but I say
“no way.”

A female councilperson is good for at
least 5,000 votes at election time. SMRR
leadership is too smart to blow off thou-
sands of votes by not supporting O’Connor.
If she isn’t endorsed, she said she’ll run any-
way and pull votes away from SMRR’s slate.

Nevertheless, there are two challengers
who could make for a rousing congress.
Gleam Davis, who ran unsuccessfully for
School Board in 2000 has already received an
endorsement from Community for
Excellent Public Schools (CEPS). Davis, a
Harvard graduate and corporate attorney

for telecommunications giant AT&T, is
bright and articulate. With the backing of
CEPS and potential election day votes from
thousands of school supporters in her pock-
et, she should receive SMRR’s blessing.

Detractors say she’s a “one-issue person”
and that issue is school funding. I’m willing
to bet she gets up to speed on the other
issues and it’s going to be interesting to hear
her points of view.

If O’Connor is booted, SMRR could
endorse old favorites such as Maria Loya or
Patricia Hoffman, who both ran unsuccess-
fully in 2004, but who have not pulled
papers for 2006 (as of this writing).

Planning Commissioner Terry O’Day has
already benefited from a “get out your
checkbooks” business community meet-
and-greet at Shutters Hotel two weeks ago.
Although press reports say that O’Day will
seek SMRR’s endorsement, I can’t see them
supporting anyone enthusiastically support-
ed by their avowed enemy — the “anti-living
wage” business community.

Also, O’Day is tight with former City
Councilman, Michael Feinstein. Both are
both strong pro-environmentalists.
Feinstein’s squabbles with McKeown and
SMRR Co-chair, Denny Zane will not help
O’Day in SMRR’s arena.

O’Day will be the flag-bearer for the busi-
ness interests. Members of the Chamber of
Commerce Political Action Committee and
the owners of Shutters and Casa Del Mar
hotels, via their front, “Santa Monicans for
Sensible Priorities,” are banking everything
that O’Day will unseat McKeown.

O’Day and Holbrook promise to run their
own independent races, Still, special interests
will spend hundreds of thousands of dollars
on glossy mailers promoting O’Day and
Holbrook, just as they did two years ago for
councilmen Bobby Shriver and Herb Katz.

Two political newcomers — real estate
broker Mark McLellan, and Daily Press
columnist and event planner Jenna
Linnekens — are also seeking business inter-
est support, although it’s unclear whether
the business interests will even back a third
candidate. Hold on to your political hats, the
race is just beginning.

(Bill Bauer can be reached at mr.bilbau@gmail.com)

Hold on to your political hats
MY WRITE

BY BILL BAUER

Kids up to no good
Editor:

I have always loved taking my children to Virginia Park. Unfortunately, I have wit-
nessed first-hand an increase in the foul language and inappropriate actions of un-chap-
eroned teenagers that ruin the park for other families. I absolutely agree with Bill Bauer
(SMDP, July 24, page 4) that the parents of these teenagers have no idea what their kids
are up to. Asking them politely to stop the spitting and foul language in the presence of
young children only encourages them more. I wish these parents would actually parent
their children. I strongly recommend an increased police presence in Virginia Park so
that all families can enjoy it to the fullest.

Dr. Lisette Bauersachs
Santa Monica

Too much firepower 
Editor:

Police presence won’t protect anyone because they are outgunned. We are all at risk
because of the massive amount of guns in our society.

We have a public health epidemic because the NRA and gun lobbies have consistent-
ly blocked even the most minuscule of meaningful gun control legislation.

President Bush and his administration even killed the assault rifle ban. So we are
afloat in a massive arsenal of firepower like ducks in a shooting gallery.

Ruth Rosen
Santa Monica

Homeless old news
Editor:

I have been reading with a certain bemusement the letters from your readers regard-
ing local homelessness. Thanks to my mom, a resident of Santa Monica for over four
decades, I receive her clippings, like the recent letters from Stephen Baker and Josh
Epstein, expressing their alarm at the homeless problem and the city’s fecklessness at
addressing it. An uninitiated reader might get the impression that this is a recent phe-
nomenon affecting the town. But let’s get honest about it — the homeless problem is a
quarter-century in the making, the unfortunate result of Socialist politics combined with
a bureaucracy designed to enforce “tolerance,” even toward criminal behavior. (And let’s
understand that such “tolerance” is really a cover for a proportionate “intolerance”
toward the law-abiding citizen. But I digress.)

I have fond memories of growing up in Santa Monica, but that city has been replaced
with something vulgar and embarrassing. I now avoid the Cesspool-by-the-Sea at all
costs. I left some years ago, and now reside in Culver City, which has managed to retain
much of the middle-class charm and sense of community that Santa Monica once had,
but lost somewhere back in the 1980s. It’s also where the police and city hall take their
jobs seriously, and dole out the tolerance on a sliding scale, giving very little to those who
don’t deserve it. I can only hope that Santa Monica can regain some of what it lost after
its leadership experimented so tragically with policies that have left the city with such a
rotten reputation. It’s a glaring example of how good intentions can go so terribly wrong.

Brian Timm
Culver City

LETTERS TO THE EDITOR

Visit us online at smdp.com

You make the call.
We’ll print the answers.
Sound off every week on our Q-Line™. See page 3 for more info.
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OPINIONS EXPRESSED are those of the writer and do not necessarily reflect those of the Santa Monica Daily Press staff. Guest editorials from residents are encouraged, as are letters to the editor. Letters will be published on a space-available basis. It is our intention to publish all letters we
receive, except those that are libelous or are unsigned. Preference will be given to those that are e-mailed to editor@smdp.com. All letters must include the author’s name and telephone number for purposes of verification. Letters also may be mailed to our offices located at 1427 Third Street
Promenade, Suite 202, Santa Monica, 90401, or faxed to (310) 576-9913. All letters and guest editorials are subject to editing for space and content.
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RECYCLE NOW!
CRV ALUMINUM CANS: $1.40 per lb.

(Up to $1.60 per lb.)  Drop-off donation bins available 24 hours in front

Santa Monica Recycling Center
2411 Delaware Avenue in Santa Monica

(310) 453-9677
X
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GGERMAN CCAR SSERVICE
Specialist in Repair of Porsche • VW • Audi • BMW

� Best alternative to high dealer prices
� Complete service and repair
� All work guaranteed
� Locally owned and operated since 1965

2202 OOLYMPIC BBLVD., SSANTA MMONICA •• ((310) 8829-2563

John McGrail, C.Ht. (310) 235-2883 www.hypnotherapylosangeles.com

Are You Ready?
Hypnotherapy can help you turn
on the no-smoking sign for good

As I reviewed my last column in the
SMDP, “L.A.’s panties in twist due to a few
bikinis” (July 10, 2006, page 5), I realized
that the Hooters for Neuters Scandal made
me tired.

My focus on “political correctness obliterat-
ing common sense”was not my first encounter
with the issue of political correctness.

Back in November 2004, I wrote a column
titled “Political correctness: The euphemism
treadmill” (SMDP, November 8, 2004, page
6), which I would like to share with those
readers who were too tired, or for some other
reason missed reading this column:

Lately, I realize that my endless attempts
at being “politically correct” (“PC”) require a
whole lot of energy. Something has to go, and
I have decided it is being politically correct. I
won’t really miss it. It is so time-consuming. I
see it, at best, well intentioned, but inade-
quate, and at worst, a form of verbal tyranny
like Orwellian newspeak or cultural Marxism.
It’s a virus that has swept the nation. Political
correctness has reached the point where I can
predict what people are going to say before
they open their mouths. I have noticed lately
I would rather stay at home and read a book
than spend a “PC” evening out.

As I look back, the seed of my authentic-
ity was planted early in my brain. It could be
my Bronx upbringing. In the Bronx, you
knew where you stood and where everyone
else stood. I miss the old, authentic, but not
necessarily politically correct me. Besides,
being politically correct does seem to change
with the people you happen to be with at the
time: pro-life people or pro-choice people;
conservatives or liberals; vegetarians or car-
nivores. I’m getting tired just thinking about
it. I don’t know how I came to be so politi-
cally correct. I know that I don’t want to hurt
anyone’s feelings, and I want everyone
(including me) to feel included. But, some-
where along the way I (and almost everyone
I know) have become “Stepfordized.”

Of course, being politically correct, I did-
n’t discuss this with other people. I heard a
reporter discuss the fact that a serial rapist
had been apprehended and referred to the
suspect as “the gentleman”. As in, “The ‘gen-
tleman’ broke into the victims’ homes in the
early morning hours before brutally assault-
ing them”. That is PC going too far! 

After doing some Internet research, I
came to realize political correctness really is
complex. The definition from Wikipedia
states that political correctness is “the alter-
ation of language to redress real or alleged

unjust discrimination or to avoid offense.” It
was created for two purposes. One was to
prevent the exclusion of people based upon
differences or handicaps. The other was to
remove language that was offensive to many.
A rule of thumb to determine whether a term
is “PC” is to question whether one is identify-
ing an individual by an uncontrollable attrib-
ute, rather than by his or her unique accom-
plishments. A typical example is calling Stevie
Wonder a blind black man, implying that his
handicap and race are more important that
his significant musical influence. However,
virtually from its inception, political correct-
ness has been extremely controversial.

Some believe the use of specialized polit-
ically correct terminology creates a separate
status for the referenced groups and actually
prevents integration and acceptance and
further perpetuates stereotypes. One exam-
ple of this comes from an article by Dr.
Kenneth Jernigan. He is blind and a member
of the National Federation of the Blind. Dr.
Jernigan observed that “as civilizations
decline, they become increasingly concerned
with form over substance, particularly with
respect to language”. He is quite angered
over the “pretentious euphemisms” that
characterize almost everything we do and
say. He feels these euphemisms are more
than prissy, ridiculous and tiresome. At
worst, they obscure clear thinking and dam-
age the very people and causes they claim to
benefit. The policy (adopted at the National
Federation of the Blind convention in 1993)
reads: “We believe that it is respectable to be
blind, and although we have no particular
pride in the fact of our blindness, neither do
we have any shame in it. To the extent that
euphemisms are used to convey any other
concept or image, we deplore such use. We
can make our own way in the world on equal
terms with others and we intend to do it.”

Other critics believe that the use of spe-
cialized politically correct terms creates a
separate status for referenced groups, which
further perpetuates stereotypes and separa-
tion. One interesting example is using the
word variant “poetess”, which could be inter-
preted as meaning male poets are the norm
and this, arguably, perpetuates what some
see as male dominance in society. Political
correctness is a minefield. Despite good
intentions, it has created more problems
than it has resolved. But take heart, we are
not alone. Japan has kotobagari, their form
of political correctness, and they are strug-
gling with similar problems.

I will end this PC (or not) column with a
poignant quote by Bertrand Russell: “In a
democracy, it is necessary that people should
learn to endure having their sentiments out-
raged.”

(Carole Orlin can be reached at
Caroleorlin@yahoo.com)

Passing on the ‘PC’
keeps it interesting

COMMON
SCENTS

BY CAROLE ORLIN
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offers free ocean safety and surf lessons to
inner-city children. She also is the founder of
the Surf Academy, which became the city of
Santa Monica’s official surf school in 2002.

Setterholm, a resident of Hermosa Beach,
gives lessons in the morning while attending
classes at Loyola Marymount University in
the afternoon. She also continues to mentor
her five children, ages 19-29.

Besides winning the 1972 Surfing
Championship, Setterholm also won the
U.S. Triathlon Series in Oceanside in 1997 —
three years before the triathlon became an
Olympic sport. The victory qualified
Setterholm, a recent YWCA Woman of the
Year, for the national championship before
she faced more adversity, getting struck by a
car while bicycling one day.

So what did Setterholm do while recover-
ing? She went down to the beach and prayed
for inspiration.

And with that, the Surf Academy was
born.

Last week, Setterholm took some time
out of her packed schedule to discuss the tri-
umphs and tribulations in her life with the
Daily Press.

WHAT’S THE BEST WAY TO DESCRIBE THE
SURFING PROGRAMS YOU’RE INVOLVED IN,
SPECIFICALLY THE SANTA MONICA SURF
ACADEMY AND LA SURF BUS?

“We’re all about beach fun, taking your
surfing to a whole new level. We’re beyond
what you expect. It’s about getting back a
connection you were born with, in my opin-
ion. I think we’re all born with a nature con-
nection and everyone’s looking for it.
Surfing is one way to connect. It’s more than
a sport, way more than a sport. It’s a life, any
surfer will tell you that, same thing with a
skier. All the nature sport people will tell you
that.”

BESIDES THOSE PROGRAMS, YOU ALSO
TAUGHT A SURFING CLASS AT SANTA MONICA
COLLEGE FOR FOUR SEMESTERS. WHAT ARE
YOUR FEELINGS ON THAT EXPERIENCE?

“I actually started the program there.
Maggie (LeDuc), who was a (physical educa-
tion) professor, approached me and said,
‘Could you put together a surfing class for
us?’ She didn’t surf. I put together the whole
program. It was huge, we had about 70 stu-
dents and we had to turn away about 50. It
was an enormous success. I thoroughly
enjoyed teaching it and it was a great pro-
gram. I think college surfing has arrived.”

AS FAR AS THE SURF ACADEMY IS CON-
CERNED, WHAT MAKES IT DIFFERENT FROM
OTHER SURFING SCHOOLS?

“I would say it’s our graduated approach
to teaching. We separate the girls from the
boys, and there’s a different approach with
each gender that seems to accelerate the
individual in their progress. Also, we take
children that don’t know how to swim,
because our approach is we want to make
every child, swimmer or non-swimmer,
wave-ready. A child who may know how to
swim really good in a pool is not necessarily

any safer than a child who can’t swim in the
ocean. It’s really all about teaching the chil-
dren, and even adults, how to be wave-ready
and what to do when a wave comes, even
with or without a board, and how to read the
surf. We build on ocean awareness. We prob-
ably spend more time on ocean awareness
than on other programs, on currents and
what makes the waves.”

IS THERE ANY CONCERN OR DANGER IN TAK-
ING KIDS WHO CAN’T SWIM?

“I’ve been really impacted by the drown-
ings that have happened at the beach. We’ve
not had any situations nearly remotely like
that in our surf school. I had a reporter once
ask me, ‘You had a kid drown?’ and I said,
‘No, children drown at the beach sometimes,
they’re not mine.’”

WHAT’S THE IMPORTANCE OF THE LA SURF
BUS PROGRAM CONSIDERING THAT IT IS
DESIGNED TO HELP INNER-CITY YOUTH?

“I think that it’s going in a direction that
I think the surfing culture itself should be
going. I think the culture of surfing should
be more responsible to the at-risk popula-
tion. When I say at-risk, I mean at-risk not
exposed to the sea, whether you have money
or not. Now, we go after the ones that don’t
have the money. A kid in Beverly Hills that’s
never been to the ocean is just as much at-
risk as a kid that’s on welfare that’s never
been to the ocean, there’s no difference
between them — none. I take the at-risk at-
risk.”

WHAT’S THE RESPONSE FROM THESE INNER-
CITY KIDS WHO MIGHT NOT BE FAMILIAR
WITH SURFING?

“There are other surf schools that do
‘one-day specials,’ where they’ll bring kids
down to the beach, but it’s one time. It’s not
enough to show the children the landscape
of the sport and the surprises you see in one
day. Children need to spend a continuum of
time in the water. What we do is, just as an
example, the children from MacArthur Park,
they come every Friday all summer long.
That’s their beach day. We send a bus to pick
them up and we bring them down, at our
expense, and they get a day at the beach and
they’re surfing, bodyboarding. A lot of times
these kids from these neighborhoods, a lot of
them the first day they don’t get in the water
that much, they’re just in awe. But the sec-
ond and third visit, they’re all over it, they’ve
brought friends, the bus is packed. It’s just
nuts. The kids sell it to their friends. By the
end of the summer they get eight visits total,
it’s an eight-week program. They’re surfing,
they’re picking up the boards, we don’t have
to watch them like we’re scared to death.
They’ve been through it and they’re surfing.
I see a lot of them when I’m driving around
town and they say, ‘Hey, I got a board.’ It’s
just gnarly. It’s just insane when that hap-
pens and you’re in downtown LA.”

OUT OF THE TWO PROGRAMS (SANTA MONICA
SURF ACADEMY AND LA SURF BUS), WHICH
ONE PUTS A BIGGER SMILE ON YOUR FACE?
WHICH ONE ARE YOU MORE PROUD OF?

“I will say the child puts a smile on my
face. Programs are benign. I would say see-
ing a child connect is what thrills me.
Hearing their questions, their innocent
questions, too. You have a responsibility on

both sides of the fence. I will say that I feel
the sense of great satisfaction doing the surf
bus program because not only do we get the
kids from LA, but we get the kids from Santa
Monica as well. Therefore, the city of Santa
Monica would take all the kids they’ve want-
ed us to take as well. I don’t want any acco-
lades for surf bus, although I’ve gotten them.
I’ve got Woman of The Year, all that kind of
stuff. I really feel it’s what surfing should do.
It’s getting to a level point, and this is just a
bare beginning of what I think surfing
should be doing. The thing is I got the busi-
ness far enough to where we have the means
to do it, and now, it’s like, ‘Let’s go after grant
money.’ Oh my God, could people please go
on my Web site and donate, this is a big nut
to carry, it cuts into my tuition, you have no
idea. It’s basically my tuition money, I hold
that out.”

HOW HAS THE HISTORY OF ABUSE IN YOUR
LIFE AFFECTED YOU TODAY?

“It’s personal, but my God it sure is out
there. I’m labeled a trauma survivor, that’s
what my label is. I would say that for some of
us who’ve been through a lot of trauma, the
one incredible calming resource that helps
you wrestle some anger or pain and helps
relieve and comfort is the sea. Surfing took
me when I just was a wild child, so to speak,
and taught me lessons, because, especially
after the clergy abuse, authority was mean-
ingless to me. It was just meaningless. The
church meant everything to me. Now I work
with the Catholic Church helping other sur-
vivors and I’m a theology major, so I’ve
come full circle. But until then, I was just a
wild thing. I would not listen to anybody.
The only thing that I listened to was the sea.
The sea was like a metaphor for life. If you
weren’t ready, the chance passed you by, and
that would be a wave. If you weren’t paying
attention, you would get slammed. There
was a natural authority that I paid attention
to and I was able to bring that into life over-
all and re-approach things. Every bad day
does have its end like a bad wipeout.”

HOW DOES THE HISTORY OF ABUSE IN YOUR
LIFE HELP YOU CONNECT WITH THE AT-RISK
INNER-CITY KIDS INVOLVED IN LA SURF BUS,
WHO MIGHT HAVE SIMILAR SITUATIONS AT
HOME?

“Without a doubt because I knew what
the sea could do. There has been an unspo-
ken bonding, and I don’t understand how it
works, but if there’s a bunch of kids in the
group and I want to pick one, I end up
almost invariably picking one that went
through a lot of stuff like I did. I know what
it’s like to be waiting for business to be done
as a kid. There seems to be a connection with
the kids who’ve come from rough homes
that there were some drugs because my dad
was a dealer. Violence in the home, there just
seems to be a resonance there.”

BETWEEN YOUR TWO BIGGEST COMPETITIVE
ACCOMPLISHMENTS (THE 1972 WOMEN’S U.S.
SURFING CHAMPIONSHIP AND THE 1997 U.S.
TRIATHLON SERIES), SEPARATED BY MORE
THAN TWO DECADES, WHICH ONE ARE YOU
MORE PROUD OF?

“I would say the surfing. I was surprised
by both, but I’m always more proud of the
surfing. I miss triathlon, I’d like to get back
into it. But I know that my first love without

a doubt is surfing. I really appreciate the dis-
cipline that triathlon gave me. I feel like I’ve
brought it back to the sport. I would say if I
had to pick between the two sports, it’d be
surfing.”

WHY THE EXPERIMENTATION WITH
TRIATHLON WHEN SURFING WAS YOUR TRUE
LOVE?

“I wasn’t ready to come back to surfing at
one point. In 1997, I never thought I’d be
surfing. I love the sport. Because of my dad
being a dope dealer and he sold to all the top
pros, you can only hang around so long
when that kind of stuff is going on. I didn’t
know my dad my whole life, he wasn’t in the
picture, but when he came back in my life it
was hell. I love the sport of surfing, I just
couldn’t handle the whole social scene.
Coming back, I was going to make sure that
a difference was going to be made. I was
going to go against the stereotypes, which is
if you surf you’re going to be a tweaker,
which is not the case. It has a big rebel image
and I’m not sold on it, not at all. That’s all
for marketing. Yes, maybe there are some
rebels. There’s rebels in every sport. But it
doesn’t have to be the main image. It’s a fam-
ily sport. I know most people croak when I
say that, but it is. It brings families together
and keeps them together.”

HOW DO YOU BALANCE THE TRIFECTA OF
SCHOOL, FAMILY AND BUSINESS VENTURES?

“Thank God they’re not all happening at
once now. The kids are older, but of course
they’re still coming around. I don’t feel the
weight of being a mother like I used to at a
younger age. School was really heavy before
the summer season hits. I will say that in the
whole off-season I’m busy, I’m really busy. I
got all A’s last semester, 16 units at LMU. It
was not easy.”

WHAT DO YOU LIKE AND DISLIKE MOST
ABOUT SANTA MONICA?

“The most, I love the diversity I love the
class diversity and ethnic diversity. The least
is that it’s not homogenous, sometimes these
classes, these differences, can have divisions,
estrangement. Sometimes you see that, other
than that, I love Santa Monica. I love the old
Santa Monica. I remember coming down, it’s
getting so gentrified, but some of the old
charm is getting squeezed.”

WHY DO YOU CHOOSE SANTA MONICA FOR
YOUR SURFING LESSONS?

“Santa Monica’s urban setting is right up
to the water line and I can’t think of a better
place to help release stress than to just walk
out of hotel buildings and go straight into
the sea. Santa Monica is just like L.A., it’s just
a jump into the water. I love looking at the
landscape after hitting a wave. It’s breathtak-
ing, the view from the water.”

IF YOU WEREN’T SURFING AND BEING
INVOLVED IN ALL THE SURFING VENTURES
NOW, WHAT WOULD YOU BE DOING?

“I’d be doing something with water, that’s
for sure. I’d be getting people to play, it’s a big
place, it’s so therapeutic. I would probably be
doing stuff like inner-city outreach work,
social work, more with women than with men,
that’s for sure. I do that anyway right now. I
work with a lot of women. I’d be paddling out
in the water on my board or something.”

COMMUNITYPROFILES

Sea students
PROFILES, from page 1
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warren@prusd.com • www.sandiegohomesdowntown.com

2 bed 2 bath + den  1,680  sqrft   ocean views! ......$750,000
2 bed 2 bath 1,221 sqft Ocean Views!!...............$550,000
2 bed 2 bath 1,700 sqft Prime water view location..........$1,265,000
2 bed 2 bath + den Penthouse level. Water Views!!!  ..........$1,425,000

Chris Warren
(619) 818-1666

Discover Opportunity...
Just two hours away, Downtown San Diego is booming. 

Minutes to dozens of world class golf courses, parks and the historic Gaslamp
District...and the best ocean views in Southern California!

FOOD FOR
THOUGHT

L I F E ’ S  A  B E A C H  A N D  T H E N  Y O U  D I N E

F O R  I N C L U S I O N  I N  T H I S  G U I D E , P L E A S E  C A L L  ( 3 1 0 )  4 5 8 - 7 7 3 7

BENIHANA- For more than 40 years Benihana chefs have been cooking up a feast on the hibachi grill.  
Steak, chicken, seafood and vegetables are all prepared teppan-style "right before your eyes".  Start your 
meal with a sushi appetizer, then relax and enjoy the show while sipping exotic cocktails served in collecti-
ble ceramic mugs.  Open every day for lunch and dinner, valet parking nightly at the corner of 4th and 
Broadway.  1447 4th St., between Broadway and Santa Monica Blvd. (310) 260-1423.

BIG DEAN’S CAFE - Where the ‘locals’ meet and the ‘fun-loving’ tourists always return! Come enjoy our 
highly acclaimed beach fare, beer, and wine at the best people watching place on the beach. Music, satel-
lite sports, 2 outdoor patios, and smoking allowed. This nostalgic eatery has been here since 1902! The 
prices are reasonable and children are welcome. Now serving breakfast. Also serving lunch and dinner. 
1615 Ocean Front, Santa Monica. (310) 393-2666.

BISTRO OF SANTA MONICA-A romantic setting in a historical 1890 building, enjoy the enchanting 
strains of live Italian music every evening and signature dishes created by a master chef and served 
by a friendly, professional staff. Bistro specializes in unique and authentic Italian dishes including 
fresh seafood dishes, steak and lobster, offers an excellent wine list and full bar. And to top it all off, 
enjoy Bistro's Special dessert, our famous chocolate soufflé. Hours: Lunch Mon.-Fri. 11-3:30 & Din-
ner 7 nights a week. 2301 Santa Monica Blvd., Santa Monica. 310-453-5442 www.bistroofsanta-
monica.com

BRITANNIA PUB-This English pub has a traditional charm with a Californian flair. Traditional British break-
fast is served all day along with all your American favorites. Fish & Chips (our biggest seller) is a must try 
along with Bangers & Mash and Shepherds Pie or go American with our assortment of appetizers, burgers, 
salads, soups and sandwiches. We also serve our own hand cut fries. Join us after the restaurant closes for 
Quiz night, Karaoke, and DJ nights. We now have a late night menu available 10pm-1:30am. Outdoor pa-
tio, pool table, full bar, Gold Award from Guinness. Hours: 11am-10pm Monday-Friday, 9:30am-10pm 
Saturday and Sunday. 318 Santa Monica Blvd., Santa Monica. (310) 458-5350.

CASA ESCOBAR-This family owned institution in Santa Monica has been serving excellent food since 1965. 
A friendly bar and dinner house frequented by the "locals" and tourists alike. We feature the best Mexican 
dishes in town. Among the favorites are the crispy beef tacos, spinach enchiladas and our house-cut NY 
Strip steaks on the grill. Our full bar is home of the famous Casa Escobar Margarita-a winner! While at the 
bar, enjoy our classic piano bar along with cable TV. Valet Parking available. All major credit cards. Open 
lunch and dinner. 2500 Wilshire Blvd., Santa Monica. (310) 828-1315.

KAIDO–The closest it comes to dining in Japan! This new restaurant features authentic Japanese dishes, a 
Tokyo trained sushi chef, and Asian fusion cuisine. The soft shell crab with ponzu sauce and broiled butter 
fish are must have appetizers. Enjoy the newly remodeled atmosphere and savory creations prepared by a 
true Japanese chef. Take out available. Open for lunch M-F and Dinner M-Sa. 2834 Santa Monica Blvd, 
Santa Monica. (310) 828-7582.

OVERUNDER SPORTS GRILL-Located on the corner of 14th Street and Santa Monica Blvd., OVE-
RUNDER features 12 draft beers and a fine selection of wine making it a great place to watch any 
and all of your favorite teams. The house specialty is the Philadelphia cheese steak. OVERUNDER 
also offers great burgers, salads, Mexican food and more. OVERUNDER is the viewing home for the 
Cleveland Browns and strongly supports the Lakers, Clippers, Dodgers, and Kings. Frequent food 
and beer specials are also offered at OVERUNDER Sports Grill. All football, baseball, and basket-
ball games are televised via satellite for every team. 1348 14th Street, Santa Monica. 
(310) 576-9913.

THE OMELETTE PARLOR-For 28 years The Omelette Parlor has been offering the finest in breakfast 
fare. With high fluffy omelettes, super sandwiches, and the freshest of salads, it’s more than break-
fast. Enjoy your day on our garden patio and experience the friendliness of service. Quality and 
value prevail forever at The Omelette Parlor. We open everyday at 6am. Come early! Hours: 
6am-2:30pm Monday-Friday, 6am-4pm Saturday and Sunday. 2732 Main Street, Santa Monica. 
(310) 399-7892.

THE SLICE-A true neighborhood pizzeria serving authentic New York pizza & buffalo wings. We
also offer a selection of hot & cold subs, pastas and salads. You can also create your own calzone. 
Eat in, take out, or delivery. Catering is available. Hours: open daily 11am-9pm. Visit one of our 
three locations: 915 Wilshire Blvd., Santa Monica (310) 451-7542, 1622 Ocean Park Blvd., Santa 
Monica (310) 399-4060, 13151 Fountain Park Drive, Playa Vista (310) 437-7499.

VIOLET-At Violet restaurant the atmosphere is casual, comfortable, and, like its cuisine, is unclut-
tered. Chef Jared Simons’ flavorful small plate fare has something to suit everyone, from light eaters 
to those with a taste for a more robust fare. The Braised Short Ribs with Shallot Potatoes ($14.50) 
melt apart while the Multi-Colored Beet Salad with Eel delights with Kumquat and Ginger Vinaigrette 
($9) and the favorite among the regulars is the Baked Macaroni and Gruyere Cheese with Serrano 
Ham ($7.50). Unique selection of new and old world wines by the bottle, glass or flight as well as 
an impressive list of domestic & imported artisan beers. Hours: Lunch: Tuesday–Friday, 
11:30am–2pm. Dinner: Tuesday–Friday, 6pm–10pm & Saturday and Sunday, 5:30pm–10pm. 
3221 Pico Blvd., Santa Monica. www.violetrestaurant.com (310) 453-9113.

GOT ADVERTISING?
There is no more convincing medium

than a DAILY local newspaper.

Call us about the Service Directory, it’s only

$204 a month!!
Santa Monica Daily Press                    (310) 458-7737

Airport Park and Airport Avenue improve-
ments 
Site grading, constructing new artificial turf soccer fields, con-
structing new playground, restrooms and dog park area, and
reconstructing a portion of Airport Avenue. On-site detour possible
during street reconstruction.

Civic Center parking structure 
Construction continues on a new 900-space Civic Center public parking structure, located on Fourth
Street next to the Public Safety Facility. Construction will require the closure of Avenida Mazatlan and the
Fourth Street sidewalk. One lane on southbound Fourth Street is subject to closure while work is occur-
ring. There also may be delays entering the Civic Center parking lot from Fourth Street. Use the Main
Street entrance. 

Fire serve installation 
The Santa Monica Water Resources Division is in the process of construction work on Main Street,
between Pico Boulevard and Bay Street. Work conducted is for the purpose of supplying water for fire
protection to the 150 Pico Blvd. property that is located at the southwest corner of Main Street and Pico
Boulevard.

Gas main installation
The Gas Company will install a new 2-inch gas main on the east side of 23rd Street from Carlyle to
Georgina avenues.  Detours and lane closures may occur, and will be posted at various sites during con-
struction. Work hours will be from 8 a.m. to 5 p.m., Monday through Friday.

Los Angeles County Department of Public Works
Storm Drain Repair
Installation of a low-flow diversion unit on Ashland Avenue, between Main Street and Neilson Way.  There
will be detour signs posted around the work area.

Marine Street utility undergrounding 
Relocation and undergrounding of electric, phone and cable facilities on Marine Street, between Lincoln
Boulevard and Prospect Court. Parking limitations will be posted daily and detours may be announced as
necessary. 

Street/park lighting retrofit program 
Installation of a new light standard and circuit conversion from series to multiple and all other apparatus
to provide a complete and operational street and park lighting system. Occasional traffic slowdown at the
following locations Wilshire Boulevard and Yale Street Virginia Avenue and 21st Street; and Delaware and
22nd Street. 

Street and parking lot resurfacing 
Street and parking lot resurfacing: Street and park parking lot resurfacing, sidewalk, driveway, curb and
gutter repairs. Repairs are scheduled through October 2006. Sidewalk, driveway, curb and gutter repairs
begin on Oak Street, from 14th Street to Lincoln Boulevard; Hill Street from 14th Street to Lincoln
Boulevard; Ashland Avenue from Lincoln Boulevard to 16th Street; and Pier Avenue from Lincoln Boulevard
to 11th Street. Lane closures around work posted as necessary.

Water fluoridation system project 
Installation of a fluoridation system at 19th Street at San Vicente Boulevard. Street closures will occur on
19th Street and on San Vicente, traffic will narrow to one lane in each direction. 

Water main replacement 
Installation of new water main complete with service connections throughout the city. Detours and lane
closures may occur, and will be posted at various sites during construction.

New water main installation
Installation of new water main complete with service connections at 17th Street between Pico Boulevard
and the 10 Freeway. Detours and lane closures may occur, and will be posted at various sites during con-
struction.

Emergency Southern Cal. Edison Vault Repair
On 2nd St. all lanes are now open to traffic at all times. There will be steel plates on the roadway, so
please use caution. On Tuesday, August 1, 2nd St. will be reclosed so Edison crews can remove the steel
plates. The time for this closure is to be determined. On Broadway, all lanes are now open to traffic at all
times. There will be steel plates on the roadway, so please use caution. Beginning Monday, July 31,
Broadway will be reclosed between 2nd & 4th Streets from 7am to 7pm to complete repairs. Further work
is anticipated so the steel plates will remain in place for this purpose. On Santa Monica Blvd between 2nd
and 4th Streets one lane will be open to traffic at all times. Parking is prohibited on the north side of the
200-300 blocks for traffic. Court 2 (alley) is closed between Santa Monica Blvd and Broadway to all traf-
fic, vehicular and pedestrian, until Sunday, August 6. Updates and changes will be posted as improve-
ments continue. Please see posted link above for additional information.

Montana/Wilshire Storm Water Diversion Structures
Installation of a Storm Water Diversion debris removal and diversion facility will begin August 7th at Ocean
Ave at Montana Ave and Wilshire Blvd.  Traffic will narrow to one lane in each direction on Ocean Ave at
Montana Ave.  

(For more information, log on to http//santa monica.org/engineering/projects/kbug_project_list.asp or call 310-458-8721.)

KNOW BEFORE YOU GO

“Know before you Go” is a weekly update on construction projects
throughout Santa Monica. Here is a run-down of this week’s construc-
tion projects initiated by City Hall



It took a year for someone to call, asking for their own dog-
gie house, but then the idea took flight. She gave them out
willingly, and all they had to do was call her for more baggies.

Today, Hiss estimates that she has handed out more than
20,000 baggies and 60 doggie houses. They are placed from the
northern tip to the southern end of the city. She keeps a careful
list of where they are located, so no one area is over-crowded.

But as her doggie house empire grows, Hiss’ personal
expenses grow accordingly. Over the past three years, she has
spent $5,000 on supplies. The doggie houses are $25 each,
ordered from Illinois. Hiss buys baggies in packs of 2,250 for
$80 a box. Although she is concerned about the growing cost,
Hiss feels the service needs to remain free to pet owners.

“Keeping the neighborhood as good as it can be is really
important to me,” she said. “I’ve felt that it’s been a worth-
while investment.”

Other cities provide the resources to help dog-walkers
clean up after their pets, and bear the financial burden as well.

The city of Sausalito, which so inspired Hiss, provides 30
stations for its citizens in an effort to help clean up dog waste.
The stations cost $167 each, and require six rolls of baggies
every month, at $39 a roll, according to the city’s public
works department. The stations are restocked twice a week.

Aspen, Colo., is another such city, where the dog clean-up
program has really taken off. Aspen Parks and Recreations
Manager Jeff Woods said their program was “fairly success-
ful. We still have some problems with dogs, but not nearly on
the scale we did prior to this program.”

Aspen began providing dog bags and dispensers in the
mid 1990s, and placed approximately five boxes throughout
town. The program has expanded rapidly since 2000 —
there are now 85 dispensers located throughout the down-
town area, as well as trails and parks.

The city of Aspen has spent $15,000 in bags and an addi-
tional $10,000 in labor for the program. Most recently, they
have begun to use biodegradable baggies.

Santa Monica tried a similar program about two years ago,

when the parks department
placed dispensers filled with
baggies at Clover Park. But
the program was shut down
after two years because the
baggies were being stolen.

“Unfortunately, people took handfuls of the bags, so we
were constantly out of bags, and there’s no point in having
dispensers without bags,” said Elaine Polachek, City Hall’s
open space manager.

The need to keep restocking meant that a $100 case of
bags would be gone in a day, when it should have taken a
month to use those supplies, Polachek said.

The bags taken in large numbers “were not being used for
the purpose intended,”said City Hall spokeswoman Judy Franz.

Polachek said city officials do believe that keeping Santa
Monica free of doggie debris is important, even if they have
not been able to create an effective program.

Heal the Bay, a nonprofit organization dedicated to clean-
ing up Santa Monica Bay, stresses the importance of clean-
ing up dog waste, which flows through storm drains and into
the ocean.

“Dog waste is one of the major sources of fecal bacteria,”
said Heal the Bay Executive Director Mark Gold, who added
a program like Hiss’ is extremely valuable.

Hiss said she feels her program has made its mark on the
community — she has received a lot of positive feedback for
her community effort. She hopes that her followers will
inspire those who leave their pets’ mark on front lawns
across the city.

“I’ve taken bags out of there before and I’ve put one in
before, when I had extra bags,” said Santa Monica resident
Kathryn Hansen, while walking her dog on Seventh Street
and Idaho Avenue. “I’m sure it encourages people to be more
responsible.”

And it makes Hiss feel satisfied knowing that she is giving
back to the community she has called home her entire life.

“It puts people in a good mood if you give them some-
thing and I like that,” she said. “It makes me feel good.”
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tive director of Bayside District Corp., a non-profit organi-
zation that manages downtown and is funded by City Hall
through assessments paid by property and business owners.

Hired by the Bayside board and City Hall for $59,920, Segal
said he began the process with face-to-face conversations with
his employers — City Manager Lamont Ewell, City Hall’s
Finance Director Steve Stark and members of the board.

Segal also met with members of the Greater Promenade
Association, a group of property owners, commercial real
estate interests and business leaders in downtown Santa
Monica. The turn of events seemed to concern some Bayside
Board members, who said they were unaware of the meet-
ings and felt they should have been notified.

“I’m a little peeved about the meeting with the
Promenade Association without telling Bayside first,” board
member Kelley Wallace, co-owner of the Promenade news-
stand Above the Fold, told Segal.

Board member Rob Radar also expressed displeasure
with the meetings, saying he felt “disenfranchised” and “cut
off” from the process.

Others came quickly to Segal’s defense.
“I don’t feel I need to know every single group that they

are going to meet with,” said John Warfel, vice chair of the
board. “I assume they will meet with merchants, communi-
ty groups, property owners … They’ve only been here one
day. I think we’re jumping the gun.”

Rawson said the meetings Thursday were fairly informal
and comprised of “broad, open-ended questions not meant
to skew one way or the other.”

Radar said he wasn’t going to assume anything and that
he felt the board should give some direction as to which
groups to meet with and when.

Board member Patricia Hoffman, who also expressed
concern about the lack of information provided about the
meetings, said she didn’t want to seem like she was attacking
Segal, “but I just want to make sure that this is an open
process and that the residents feel they are represented in
what is the management of a public space.”

Segal said his only intent is to create a unified front sup-
porting the process, which ultimately includes speaking with
as many people as possible.

But in doing so, Segal said no one group will be given
more weight than another, except for his clients — Bayside
and City Hall.

“Part of the fun in doing this work is that every commu-
nity’s sensibilities are different,” Segal said. “We are trying to
balance everyone’s goals as best as we can … We do need the
community to have ownership of this plan for it to succeed.”

That could prove to be a challenge as there are many who
are frustrated with the way downtown is currently managed,
some pointing the finger at Bayside, Segal’s boss.

In February, property and business owners gathered at
Santa Monica Place and expressed displeasure that the mil-
lions of dollars they pay in assessments annually are not
enough to keep the area competitive. They said maintenance
on and off the Promenade is lacking, redevelopment is cost-
ly and City Hall’s funds are limited.

Segal agreed at that meeting that Bayside’s revenue stream
and the management of it isn’t as equitable as it should be. In
addition, it doesn’t generate enough money for the down-
town’s needs. A public/private venture may be needed.

Warfel suggested Segal provide a list of groups he will speak
to and then if the board feels more should be added, they will
instruct Segal to do so. With that, Warfel asked Segal to speak
with employees in downtown to gather their perspective.

Having not received a significant makeover in 15 years,
the Promenade is in need of some work, however, Segal said
his focus will be on all of downtown, and could include
bringing Santa Monica Place into the fold. Currently, the
property is just outside of downtown’s boundaries.

Over the next five to six months, ideas and suggestions
will be brought to the attention of community stakeholders.
Segal and his team said they will begin by studying the cur-
rent structure of downtown’s management plan and review
past plans and market studies.

That is when the bulk of the community meetings will take
place. While that is underway, Lowell will refine the Bayside

Fabian Lewkowicz/Daily Press
Valerie Hiss and her 4-year-old white Labrador 'Lilly' take care of business, cleaning up after themselves by virtue of one of Hiss’
doggie houses, which she stocks with disposable bags in efforts to urge fellow dog owners around town. to curb their dogs.

Waste not, want not

Another fine mess

To inquire about having a dog-
gie house on your block, call
Valerie Hiss at (310) 230-2444.
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Bayside members
irked by consultants’
first day of meetings
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District’s property database to make sure all are made aware of
the process. Lowell will also comb over past budgets of
Bayside as well as review the performance of former directors
to assess the strengths and weaknesses of the management
framework. Surveys will be distributed to assist in this work.

Segal will look at other downtowns such as Denver,
Seattle, San Diego, Sacramento and Pasadena. Each city has
a different management plan, some of which include several
layers of assessments to pay for specific improvements for
residents, businesses and public transit. Denver does more
than tax, Segal said. Their business improvement district, or
BID, applies for grants and has an events production compa-
ny to drive revenue.

Bayside members suggested looking at West Hollywood as well.
Once that work is completed, Segal and his team will con-

duct a series of up to six roundtable discussions with stake-
holders in downtown. In these sessions, Segal said he hoped
to identify priorities for downtown and see the willingness of
participants to put their money where their mouth is. Each
roundtable will consist of eight to 15 participants from par-
ticular segments of downtown, such as retail, food service
and residents. Fifteen one-on-one meetings will also be held.

If all goes well, a management plan will be drafted, com-
plete with initiatives for the promotion of special events,
parking management, environmental improvements, busi-
ness attraction retention and incubation. Budgets will also
be devised along with revenue streams.

The plan will undergo a legal and engineering review to
ensure compliance with state law, Segal said. That will be
completed by Lowell, who has 17 years of experience in pub-
lic financing.

“I’ll be more on the technical end of things,” Lowell said.
“I’m the therapist,” Segal added. “This process is very much

going to feel as if we are going through therapy together. We
want to hear from you what your dreams are for Bayside. We
want to hear from you about what you like and don’t like.”

The management plan, which is expected to be completed
by the end of the year, will still need to be adopted by the City
Council and community stakeholders before it goes into effect.
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Cancer survivors kick off the 5th Annual Santa Monica Relay for Life on Saturday by walking the first lap at Santa Monica
College's Corsair Field. Relay for Life is a 24-hour event whereby participants camp out on the field and take turns around the
track in efforts to raise awareness and money for cancer research.
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BY TERENCE CHEA
Associated Press Writer

MOUNT TAMALPAIS STATE PARK — On a
mountaintop overlooking the Pacific Ocean,
Steven Cliff collects evidence of an industri-
al revolution taking place thousands of miles
away.

The tiny, airborne particles Cliff gathers
at an air monitoring station just north of
San Francisco drifted over the ocean from
coal-fired power plants, smelters, dust
storms and diesel trucks in China and other
Asian countries.

Researchers say the environmental
impact of China’s breakneck economic
growth is being felt well beyond its borders.
They worry that as China consumes more
fossil fuels to feed its energy-hungry econo-
my, the U.S. could see a sharp increase in
trans-Pacific pollution that could affect
human health, worsen air quality and alter
climate patterns.

“We’re going to see increased particulate
pollution from the expansion of China for
the foreseeable future,” said Cliff, a research
engineer at the University of California,
Davis.

He has monitoring stations on Mount
Tamalpais, Donner Summit near Lake
Tahoe, and Mount Lassen in far Northern
California. Those sites see little pollution
from local sources, and the composition of
the dust particles matches that of the Gobi
Desert and other Asian sites, Cliff said.

About a third of the Asian pollution is
dust, which is increasing due to drought and
deforestation, Cliff said. The rest is com-

posed of sulfur, soot and trace metals from
the burning of coal, diesel and other fossil
fuels.

Cliff is studying whether transported
particulate matter could affect climate by
trapping heat, reflecting light or changing
rainfall patterns.

Most air pollution in U.S. cities is gener-
ated locally, but that could change if citizens
in China, India and other developing
nations adopt American-style consumption
patterns, researchers say.

“If they started driving cars and using
electricity at the rate in the developed world,
the amount of pollution they generate will
increase many, many times,” said Tony Van
Curen, a UC Davis researcher who works
with Cliff.

The U.S. Environmental Protection
Agency estimates that on certain days nearly
25 percent of the particulate matter in the
skies above Los Angeles can be traced to
China. Some experts predict China could
one day account for a third of all California’s
air pollution.

Dan Jaffe, an atmospheric scientist at the
University of Washington, said he has
detected ozone, carbon monoxide, mercury
and particulate matter from Asia at moni-
toring sites on Mount Bachelor in Oregon
and Cheeka Peak in Washington state.

“There is some amount of the pollution
in the air we breathe coming from halfway
around the world,” Jaffe said. “There ulti-
mately is no ‘away.’ There is no place where
you can put away your pollution anymore.”

China’s environmental problems are
severe and getting worse. Nearly 30 years of

relentless industrial expansion has fouled
the country’s rivers, lakes, forests, farmland
and skies.

The World Bank estimates that 16 of the
world’s 20 most polluted cities are in China,
and air pollution is blamed for about
400,000 premature deaths there each year.

Coal-fired power plants supply two-
thirds of China’s energy and are its biggest
source of air pollution. Already the world’s
largest producer and consumer of coal,
China on average builds a new coal-fired
power plant every week.

Meanwhile, car ownership is soaring as
the country’s economy grows about 10 per-
cent a year, contributing carbon dioxide and
other greenhouse gases linked to global
warming.

If current trends continue, China will
surpass the U.S. as the world’s largest emitter
of greenhouse gases in the next decade, said
Barbara Finamore, who heads the Natural
Resources Defense Council’s China Clean
Energy program, which is helping the coun-
try boost its energy efficiency.

“China’s staggering economic growth is
an environmental time bomb that, unless
defused, threatens to convulse the entire
planet regardless of progress in all other
nations,” Finamore said.

Even Chinese environmental officials
warn that pollution levels could quadruple
over the next 15 years if the country doesn’t
curb energy use and emissions. Beijing plans
to spend $162 billion on environmental
cleanup over the next five years, but the scale
of the country’s pollution problems is
immense.

“When you look at China’s population
growth and industrial growth, it’s hard to
imagine how air quality could improve in
the near future,” said Ruby Leung, a
researcher at the Energy Department’s
Pacific Northwest National Laboratory in
Richland, Wash., which collaborates with
Chinese government scientists on atmos-
pheric research.

Earlier this year, Leung and her colleagues
published a study that found particulate pol-
lution has darkened China’s skies over the
past 50 years by absorbing and deflecting the
sun’s rays.

China’s pollution also regularly dirties
the air in neighboring South Korea and
Japan, but until recently researchers didn’t
think it had much effect on North America.

U.S. scientists have recently found that
Asian pollution is consistently transported
across the Pacific on air currents. It can take
anywhere from five days to two weeks for
particles to cross the ocean.

Some scientists predict that global warm-
ing could change those circulation patterns,
either speeding or slowing the transport of
pollutants from Asia.

China’s environmental challenges are
daunting, but the country is taking action to
reduce its energy use and air pollution, said
NRDC’s Finamore. Beijing has set ambitious
goals for increasing energy efficiency, fuel
economy standards and use of renewable
power sources such as wind and solar, she
said.

“There are tremendous opportunities for
China to slow the amount of pollution it
pumps in the air,” Finamore said.
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BY SARAH SKIDMORE
Associated Press Writer

HOOD RIVER, Ore. — Standing in the green
grass, with Mount Hood’s snowcapped peak
on the horizon, it’s hard for Marcus and
Cathryn Whitman to imagine life any other
way: the peace, the quiet — the alpacas.

Like thousands of other Americans, they
ditched their former lives for the bucolic expe-
rience of raising the easygoing shaggy animals.

A relative of the llama, alpacas originated
in South America and were first introduced
to the United States in 1984. They were ini-
tially popular in the Northwest, primarily
among llama farmers wanting to diversify.
But the alpaca has since generated a follow-
ing among nonagricultural types nationwide
looking for a tax-friendly business and
lower-stress lifestyle.

“For not knowing what an alpaca was six
years ago, it’s now everything,” Cathryn said.

The Whitmans wanted to make a change
after weathering a few too many hurricanes
working as dive instructors and yacht cap-
tains in the U.S. Virgin Islands. At their
accountant’s suggestion, they looked into
farming for the tax breaks.

They picked the alpacas because they
“didn’t want to raise something that we had
to kill, or that would kill us” Cathryn said.

Cathryn works for a diving magazine
from her home but Marcus works full-time
on the alpaca business. After six years run-
ning Good Fortune Farms, they were able to
pay off the debt incurred to start it. The
Whitmans now have more than 30 alpacas, a
shearing business and an alpaca store on
their property.

The animals look like a cross between a
teddy bear and a llama.Owners say they are easy
to care for: their annual food costs rival those of
some dogs and they can fit in the back of an
SUV. And, they say, the animals are adorable.

The Alpaca Owners and Breeders
Association said the animals are an easy
entree into an agricultural lifestyle.

Membership in the association spiked
after 9/11, when some people opted for a
simpler life, and it has continued rising
steadily since then. The association now has

more than 4,000 members, primarily in
Western states. But interest has grown
nationwide — the largest presence of alpacas
in the nation is in Ohio.

The animals only have one offspring a
year. Imports from South America are limit-
ed and a national registry used for breeding
and lineage tracking are closed to imports,
further driving interest in breeding.

The price of a nonbreeding alpaca can be
a few hundred dollars but the high-end
breeding stock, with top appearance and lin-
eage, can sell for as much as $100,000,
according to the association.

The alpacas’ soft fiber, which resembles
cashmere, is sold — but the market is small.
There is limited demand and there are no
large-scale processing facilities, which pre-
vents the fiber from being readily available.

“We would never tell anybody it’s a get-
rich-quick scheme,” said Bob Black, who
runs Black Acre Alpacas with his wife Val
from their home in Beaverton, Ore., a
Portland suburb.

Both continue to work full-time, he as an
information technology manager and she as
an attorney. They have 24 animals now and
they said they hope to transition into farm-
ing full time when they retire.

Breeding can be lucrative. The tax rules
favor full-time rather than hobby farmers,
and include the ability to write off some
farming expenses and benefit from depreci-
ation of property.

But most say it was as much a lifestyle as
an investment decision.

“I wanted to retire, or semiretire,” said
Lorraine Heinauer, who runs Almost
Paradise Farms in Forest Grove with her hus-
band, who continues his work as an engineer.
“I liked the idea of puttering around a farm.”

But the surging interest, and selling
prices, for alpacas has some critics saying the
industry is showing clear signs of a specula-
tive bubble ready to pop.

Richard Sexton, a professor of agricultur-
al and resource economics at the University
of California at Davis, co-authored a study
this year that found the pricing of alpacas
cannot be justified because of the lack of
value of their fiber.
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BY BECKY BOHRER
Associated Press Writer

BILLINGS, Mont. — For Jack de Golia, the
idea of issuing updates on wildfires by fax
seems almost quaint. These days, the Forest
Service spokesman prefers using the Web to
post maps, fact sheets and anything else he
thinks will help explain — as quickly and as
often as possible — what a wildfire is doing
and how firefighters are responding.

“There’s been an evolution of informa-
tion, and you have to keep up,” said de Golia,
who, from assignments in Montana and
Wyoming this summer, has posted frequent-
ly to a new, experimental government fire
information Web site, www.inciweb.org.

“There’s a need for people to have ready
access to information on fires,” he added. “I
think it’s important, when people are very
frightened or concerned, that they have as
much information on an event as they need
to make decisions.

“Once they hear there’s a Web site, our
phones stop ringing.”

The demands of today’s information-
now culture are changing how news about
wildfires spreads.

Some Web sites hosted by government
agencies or teams trained to manage wild-
fires feature important news on blazes, as
well as cool photos of flames or air tankers
that double as public relations tools. E-mail
makes it easier for businesses in fire-affected

communities to stay up-to-date. And web-
cam shots have provided occasional looks at
fire in Yellowstone National Park.

But the rise of the Internet is also creating
challenges for those who are the public faces
of emergency and charged with delivering
timely, accurate news, sometimes from
remote locations and in environments where
rumors can fly faster than hot embers.
Errors — from wrong contact information
to the mistaken alert that nearly one-third of
a small Montana town’s population was
being evacuated because of a fire — have
made it online in the past month.

“Things change so fast. It’s hard to keep
up — I don’t care how many people you
have — it’s hard to keep up with all the
information,” said Maureen Oltrogge, a
spokeswoman at Arizona’s Grand Canyon
National Park, where a wildfire earlier this
summer cut off access to the canyon’s North
Rim. “No sooner than you push the button
to send something out, it’s already dated.”

While the Internet has played some role
in disseminating fire information at least
since 2000, agency officials this year began to
more aggressively push its use — in part rec-
ognizing what one information officer in
Montana called “the reality of the world we
live in.”

It’s not that community meetings, phone
calls and face-to-face discussions with dis-
placed homeowners, business operators,
reporters and others will go away; officials say

those are key in outreach efforts. But the
Internet is also important for reaching a broad
and possibly growing audience, they say.

Increasingly, people seem to be using the
Web as their primary source of information,
in contrast to just a few years ago when
phone calls and e-mails seemed more in
demand, said Jackie Denk, a spokeswoman
for an Arizona-based firefighting team and
the Kaibab National Forest.

She believes people aren’t hesitating to
cruise the Web for updates on their own, and
points to higher-than-normal traffic so far
this year to her team’s Web site —
www.nazteam.com — as proof.

Traffic on the U.S. Forest Service’s exper-
imental, interagency site also has been high,
given that only select fires have been posted
so far, said Jon Holden, the agency’s
California-based specialist who developed
www.inciweb.org.

The site, touted as a possible one-stop
source for national fire news in the future,
had about 120,000 visits in June, and about
219,000 for July by July 26, he said. Some of
the entries have been updated more regular-
ly than others.

Holden said the site, tested the past few
years in California, was borne largely of his
frustration with a lack of a centralized, stan-
dard reporting site for fires. He said he also
was embarrassed by “abandoned” incident
sites he found online, frozen in time.

The goal, he said, was to develop a user-

friendly site that could handle photos and
maps and wouldn’t require the expertise of a
webmaster.

On some fires, high-speed Internet
access, even dial-up, is a luxury; on others, a
long distance phone line or cell phone cover-
age is.

“When the computers work, it’s great.
When they don’t, it’s a struggle,” said Pat
Cross, a spokesman for a fire management
team recently assigned to a 92,000-acre blaze
northeast of Billings.

For Terina Mullen, the flow of informa-
tion from a large fire burning in ruggedly
rural eastern Montana often depended on
how long it took her to get to town — some
30 miles from camp — or to a hill within
reach of a cell phone tower.

When fire threatened subdivisions near
Columbus, Mont., this summer, it wasn’t the
news online that brought some comfort to
two homeowners living out of state. It was
the community they found through the
World Wide Web after sharing their situa-
tions in the comments section of The
Billings Gazette’s online edition.

Barbara Beach, who was in California
when the Saunders fire started, said she
received dozens of e-mails from people sim-
ilarly looking for answers or willing to share
information.

“We almost became like a little chain,” she
said, adding:“The intimacy, the friendliness of
people, we joined together as a community.”

BY JEFF DEMOSS
By The Associated Press

NORTH SALT LAKE — As a third-genera-
tion livestock producer in Utah, Bret Smith
knows firsthand the “joys” of checking cattle
for disease and illness.

“The old way of sickness protection is to
simply walk through the herd looking for
signs of sick animals, then taking those ani-
mals’ temperature with a rectal thermometer
to find out the truth,” he said.

As well as being an experienced cowhand,
Smith is chief executive of TekVet LLC, a
fledgling company near Salt Lake City that
has developed what he calls a breakthrough
in tracking the health of livestock.

TekVet has created a wireless ear tag that
contains a digital thermometer and comput-
er chip that allows livestock managers to
continually monitor their animals’ location
and core temperature to determine which
animals might be sick, and which others they
have been in contact with.

The sensors transmit an identification

number and core temperature to a comput-
er for each animal within range every hour.
Managers use software ,also developed by
the company, to get their updated readings.

The system uses transmitters placed
strategically on feedlots or ranges to send
signals between the animals and computers
used to monitor them. Each transmitter has
a range of 300 to 500 feet, Smith said.

Richard Keene, the company’s chief tech-
nology officer, said the purpose of the sys-
tem is twofold: To help livestock producers
improve their bottom line by reducing the
amount of downtime due to sick or diseased
animals; and to provide healthier meat
products to consumers.

“A big concern with meat consumers
these days is antibiotic usage,” Keene said.
“We believe that by detecting illnesses more
quickly, we can help producers use fewer
antibiotics in the cows.”

Producers using the TekVet system can
access their information over the Internet,
allowing an investor in Chicago to check on
a herd in Wyoming at the touch of a button.

The technology is just now being released
into the commercial market, Smith said.

“We’re transitioning from an R&D
(research & development) company into a
full-fledged marketing, manufacturing and
distribution company,” he said. “We’re right
on the cusp.”

TekVet outsources its manufacturing to
Nationwide Electronics Inc., a Florida-based
company that will produce more than 5 mil-
lion of the sensors in a six-month period.

Nationwide helped simplify the design of
the sensor and its plastic housing to make it
more durable and waterproof, President
Dave Robbins said.

“Our design modifications also reduced
the steps in the manufacturing process,
which helps us to be more productive here at
our facility,” Robbins said.

Unlike humans, cattle have body tempera-
tures that can safely vary from 99.5 degrees to
103.5 degrees Fahrenheit. Anything outside
that range is cause for concern, Keene said.

TekVet technology allows users to single
out suspect individual animals as well as
entire groups that may be affected.

“We track the average location and tem-
perature over a certain range, and compare
that to the rest to see if one unit is a lot hot-
ter than the others,” he said.

The company is looking to partner with
several universities and research institutions
to explore potential applications of the
product, and has already entered such a
partnership with Utah State University.

USU will use the devices on both dairy
and beef cattle beginning in September, said
Dale ZoBell, associate professor and beef
extension specialist at the university.

“We hope to be able to monitor individ-
ual cattle, record their temperatures and cor-
relate that to their sickness record,” ZoBell
said. “We expect to use this data in our
research to track animal health that much
more specifically.”

He said the ability to check on livestock
from home or any other location is a major

improvement over existing manual methods.
“That could save a lot of time and incon-

venience,” he said.
Created earlier this year, TekVet was for-

merly known as Colt Technologies Inc.,
founded in 2003 in Salt Lake City for the
purpose of developing the high-tech tags,
supporting software and other infrastruc-
ture that makes the TekVet system tick.

“We wanted to simplify the company
name and have it directly correlate with our
product name,” Smith said.

The company could help restore interna-
tional confidence in a domestic market
shaken by concerns over mad cow disease, or
bovine spongiform encephalopathy (BSE),
and other illnesses that have stricken live-
stock in recent years, Smith said.

“With BSE and other diseases out there,
there’s a lot to being able to say that we in the
U.S. are taking a proactive approach to moni-
toring the condition of our livestock,” he said.

From a business perspective, Smith said the
biggest challenge will be persuading livestock
producers to make the initial investment in
the system. The sensor tags cost between $10
and $20 apiece, in addition to the cost of the
data-transmitting and receiving equipment.

“There is an initial cost they haven’t had
to incur before,” he said, “but we’re really try-
ing to make this affordable. Once they realize
the value of this device and the data it pro-
vides to production and management, they’ll
wonder how they ever lived without it.”

DeeVon Bailey, a Utah State Uiversity eco-
nomics professor specializing in agriculture,
said more knowledge is needed about the
economic efficiency of the system for indi-
vidual producers, but added that it shows
considerable potential for market success.

“We’re encouraged that a Utah company
is involved in this particular field,” Bailey
said. “Animal identification and tracing is an
area with substantial promise, and firms that
are able to provide good information at a
cost that provides good returns will have
some great opportunities.”

Web is latest weapon in fight against wildfires

Tech company gives farmers an earful about cattle health



MONDAY, JULY 31, 2006Visit us online at smdp.com
National

13

BY LAURA WIDES-MUNOZ
Associated Press Writer

SEWARD, Alaska — The two-story chunk of blue ice
crashed into the bay, showering its shards across the water.
Seconds later, the roar of the calving glacier thundered
across the canyon walls.

But few of the 50 or so tourists on our boat were paying
any attention. Instead, they were captivated by a black bear
bounding along a cliff above an unsuspecting mountain goat.
Would the bear see the goat? Could the goat escape in time?

Alaska is a place where nature still rules, even in urban
settings, where soaring bald eagles are a common sight,
jagged mountain peaks outline the sky and a rare bear attack
is shrugged off.

Yet Alaska’s range of attractions and its size — nearly as
wide as the Lower 48, with the Arctic Circle cutting through
the top — make planning a visit a daunting task. That’s why
many tourists opt to see Alaska by cruise ship. But by doing
a little homework, we were able to create our own unique,
affordable vacation — without the big ship.

Our group consisted of my energetic 65-year-old mother,
my city-slicker husband, and me, a rusty camping enthusi-
ast. We wanted to experience the wilderness but were nerv-
ous about going off alone, so we initially sought to join a
hiking and kayaking tour. After some Internet research, we
realized most tours use the same few guide groups. We’d
have more flexibility if we booked directly with the guides
and found cheaper places to stay on our own.

We bookmarked our nine-day vacation around three
adventures — a day of kayaking, a night in a state park cabin
and a daylong boat tour of Kenai Fjords National Park. We
used two towns as a base for our trips — Homer and Seward.
Homer is an artists’ community on the southern end of the
Kenai Peninsula on Kachemak Bay. Seward, a quaint harbor
town with plenty of gift stores, is a hub for glacier tours,
hikes and the southern terminus for Alaska’s famed railroad.
Both towns are easy to get to with or without a car, and offer
plenty of ways to see what the state is famous for — big ani-
mals, big mountains and big ice.

We had one rule about lodging: no bed-and-breakfasts
with crocheted covers on the toilet paper. We managed to
find simple, clean B&Bs to suit our taste, with innkeepers
who even e-mailed trip-planning advice and let guests use
their kitchens to prepare meals.

While many of the better-known lodges fill up during the
summer, we saw hotels, B&Bs and even private homes with
rooms to rent almost everywhere we went. Camping was
available even in downtown Seward.

We flew to Anchorage and then grabbed a 45-minute
flight over the mountains to Homer. The last leg offered an
affordable version of Alaska’s famed flight-seeing trips, while
actually getting us to our destination.

At the Homer airport, the car rental desks were all
unmanned, but one agent suggested over the phone that we
grab the keys on the desk, take a company car and return to
sign the paperwork after we’d settled in. Alaska may be
famous for its natural wonders, but the small-town hospital-
ity of its human inhabitants was equally impressive.

Just outside Homer, the Good Karma Inn boasted sweep-
ing views of snowcapped mountain peaks from every room.
The two-story log cabin was airy, modern and filled with
classic Alaskan art. The cozy library was perfect for rainy
days or watching a moose and her twins amble by.
Downtown, inns and camping were abundant, with pricier
remote spots across the bay.

Mako’s Water Taxi’s offered easy transport from Homer

across Kachemak Bay for a four-mile round-trip hike to a
glacier lake. The hike was remote enough that bear bells were
recommended, but the trail was easy to navigate and close
enough to civilization that an occasional human passed by.
On the return, the captain treated passengers to a stop at
Gull Island, where thousands of murres — birds that look
like minipenguins — make their home.

True North Kayaking Adventures proved an excellent
choice for novice kayakers. The attentive guide shared a
kayak with my mother, easing her worries about keeping up
as the group paddled around Yukon Island. The leisurely
island picnic and up-close viewing of bald eagles, curious
otters and an occasional seal more than made up for the
evening’s sore muscles.

We wanted to drive as little as possible, so we left the car
at the Homer Stage Coach station and hopped the coach to
Seward. Actually a minivan, it felt like the Pony Express,
bringing fresh mussels to one lodge, picking up mail at
another and dropping off a backpack for a forgetful hiker.
The trip may have been longer than a car ride, but the low-
down on Alaskan history, wildlife and dining spots from the
friendly driver made the time fly.

We stayed at the historic Ballaine House in Seward, a stand-
out for its central location and the innkeeper’s hospitality and
local knowledge. She lent us rain ponchos, binoculars, even her
car. She helped us get discounts for the glacier boat tour. Best
of all, she took us to one of the most enjoyable meals of our
trip — at Le Barn Appetit, where the Belgian owner and his
daughter whipped up smoked salmon and reindeer crepes as
they regaled us with stories of life in Alaska.

The following day, the rusty camper and city-boy hus-
band set off on a 4.5-mile hike to a log cabin in Caines Head
State Recreation Area, also reachable by boat from Seward.
We’d reserved it over the Internet as our one night in the
wilderness. My only regret was that we didn’t spend more
time there or camp elsewhere, as it was much easier than
we’d imagined. The one-room cabin — with a nearby out-
house — was set in the woods a quarter-mile from
Resurrection Bay; a stream with a waterfall ran out front.
After a hike and an afternoon on the beach watching the
seals and otters swim by, we had dinner by campfire. With
nearly 24 hours of sunlight, there was no need to worry
about a chilly night.

Back in town the next day, we boarded a Major Marine
Tours boat to see glaciers. Our guide, a ranger, was an expert
on Alaska’s outdoors and skilled at spotting wildlife. We’d
been promised whale sightings, but we knew it was an
unusual day when even the ranger grabbed her camera to
snap photos of a mother humpback and her baby leaping
through the air. Orcas swam under our boat, eagles flew
above and black puffins nodded their orange-tipped beaks as
they floated by.

While in Seward, we also stopped at the dog sled camp run
by the 2004 Iditarod champion Mitch Seavey. It turns out real
sled dogs aren’t Hollywood’s plush huskies but small, lean
creatures that look like they just slunk out of an alley. We rode
the wheeled dog sled and cuddled the pups, but families with
kids might enjoy this place more than grown-ups.

Last on our list was Exit Glacier, where you can get 50 feet
from a glacier or — if you choose to ignore danger signs,
common sense and chunks of falling ice — touch one.

The train back to Anchorage trudged through the snowy
mountains high above the highway and past the blue-tinged
glaciers, an occasional bear only feet from the windows. Two
upper-deck cars offered sweeping 360-degree views of the
countryside. Like most things in Alaska, what might have
been a mundane ride, proved a breathtaking trip unto itself.

BY KIERA HAY
Associated Press Writer

ALBUQUERQUE, N.M. — Lavender, that colorful and fra-
grant herb, has long had a pull on the popular imagination.

Native to the Middle East, it was originally brought to
New Mexico by Spanish settlers in the 1600s, and has recent-
ly experienced something of a resurgence in the Land of
Enchantment.

An increasing number of commercial lavender growers
have sprung up, along with markets featuring locally made
lavender products and several lavender festivals. In fact,
some lavender lovers think the herb could play a significant
role in the future of New Mexico’s agriculture and tourism
industries.

Charles Martin, an agriculture specialist at New Mexico
State University’s Sustainable Agriculture Science Center in
Alcalde, is one of them.

“We think there is a tremendous amount of potential
throughout New Mexico for lavender,” he said.

Martin has spent the last four years investigating the herb
as part of his research into which organic and sustainable
crops can produce profits for small-scale growers in the
state.

It’s a question New Mexico’s agriculture industry has had
to take seriously. According to the most recent Census of
Agriculture conducted by the U.S. Department of
Agriculture in 2002, almost 95 percent of the ever-shrinking
number of New Mexican farms are considered “small,”
meaning they have annual sales of less than $250,000. While
size doesn’t necessarily correlate with revenue, Martin said
most farms in northern New Mexico are no more than a few
acres.

Martin said small-scale farmers need low-maintenance
crops that make more money on a per-acre basis. As it turns
out, lavender fits these requirements.

A relatively high volume of lavender can be produced on
a small parcel of land, and some of New Mexico’s biggest
lavender farms are no more than a few acres.

In addition, certain types of lavender, such as the grosso
and super varieties, tend to thrive in New Mexico’s high
desert climate.

Mountainous regions, typically over 7,000 feet, are best
for the herb. Taos and the Gila River area are prime examples
of areas where lavender can grow well.

Lavender is also drought tolerant. It also grows well in
alkaline soil, which New Mexico has plenty of, and tends to
be pest and disease resistant.

“That makes it an ideal plant for small and organic grow-
ers,” Martin said.

Perhaps because of these reasons, commercial lavender
cultivation in the state is on the rise. Martin estimates there
are at least a couple dozen commercial growers in the state
right now, and says he gets one or two phone calls a week
from parties interested in adding to that number.

The initial investment of planting a lavender crop can be
expensive, with most money going towards the plants them-
selves and developing a good irrigation system. Once in the
ground, however, a crop can yield returns for 10 or 15 years.

A fall planting can produce a marketable yield by the fol-
lowing summer, Martin said.

"They can return a pretty steady profit over a number of
years,” he said.

Elizabeth and Roger Inman, owners of Purple Adobe
Lavender Farm in Abiquiu, planted their first crop in
October 2004. Almost two years later, they’ve added a green-
house, created a product line and purchased additional
acreage to accommodate the growing business.

“There is such a buzz about lavender. People love laven-
der and they’re becoming educated,” Elizabeth Inman said.

While it can be profitable to sell lavender plants — Los
Poblanos Inn and Cultural Center in Albuquerque sold bun-
dles of lavender for about $7 each during that city’s recent
Lavender in the Village Festival — most growers derive the
bulk of their revenue from products created from the laven-
der, everything from soap to jam.

Randy Murray of Tesuque sells more than 100 lavender
products through his “For the Love of Lavender” business.
He grows his own plants but often has to purchase addition-
al lavender to keep up with customer demand.

Tourists miss the boat Lavender lovers
lapping up herbs 
in Enchanting land 
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BY RYAN NAKASHIMA
Associated Press Writer

LAS VEGAS — When Jeff Madsen called
home to tell his parents he won an event at
the World Series of Poker, he didn’t mention
the hundreds of thousands of dollars he’d
collected.

Instead the 21-year-old college student,
whose family staked his entry fees, talked
about the piece of jewelry given to event
winners, a prize that confers fame, respect
and even fear at the felt.

“He said he got his bracelet. So yeah, it
just tells you the kind of kid he is,” said his
mother, Harriet, in Los Angeles. “The
bracelet to him represents everything.”

World Series of Poker bracelet winners
are among the few in the world who can
claim to have mastered an art and, nowa-
days, a growing profession.

For multiple winners it stands as proof
that poker is much more than just the luck
of the draw.

“To me, the bracelets have always been a
really huge deal, to me more than the other
guys, because I knew that they represented
history,” said Phil Hellmuth Jr., who won his
10th early Wednesday. “This is how they
measure greatness.”

Hellmuth’s win over 1,690 players in a no-
limit Texas Hold ‘em event placed him in a tie

for most bracelets ever won with poker leg-
end Doyle “Texas Dolly” Brunson, who won
his first two bracelets in 1976, and Johnny
Chan, who began his winning run in 1985.

Bracelets are to poker players what Super
Bowl rings are to NFL stars and majors are
to golfers — barometers of success against
the best competitors in the world.

And they’ve become more valuable over
time.

The first World Series of Poker winner in
1970 got nothing but the cash in the game. A
year later, organizers added a “corny trophy,”
said Becky Behnen, the 61-year-old daughter
of the event’s founder, Benny Binion, who
started the tournament at what was then
Binion’s Horseshoe hotel-casino.

In 1975, winners received sterling silver
plates — Billy Baxter, a seven-time event
winner, has one.

The next year, the Binions gave out
bracelets for winning the main event as well
as the various other poker games played in
the days leading up to it, Behnen said. That
year Brunson beat 21 players in the main
event to win $220,000.

“The band looked like gold nuggets kind
of hammered flat,” she said.

Las Vegas jeweler Mordechai Yerushalmi,
60, began making the bracelets for the tour-
nament in the 1980s and continued until
Harrah’s Entertainment Inc. bought the

rights to it in 2004.
“Gold was lower, too, at that time, so I

think that they probably started at about the
$500 price,” he said. The winner of the now-
famous $10,000 buy-in main event received
a bracelet encrusted with diamonds.

“With the diamonds they went up to
about $5,000,” he said.

But the bands then still didn’t have the
cachet that they do today.

Brunson said when he won in 1976, “it
didn’t mean anything to me.” Then he began
winning more.

“I didn’t even go pick two of them up
because they didn’t have any real signifi-
cance before. And I gave the rest of them
away to family members. I’ve got one
bracelet, the one I won last year.”

Hellmuth gave nine of his 10 to family
members, and keeps only the main event
bracelet from his 1989 win.

Chan keeps his in a vault. It’s not the value
of the jewelry itself, he contends, but the
recognition that goes with having the most.

“If you’ve got 10 gold bracelets, you’re the
No. 1 player in the world and you get the oppor-
tunity to get a lot of endorsements,” he said.

How much are they worth? “Millions,
millions, yeah.”

Not only are today’s bracelets worth more
in material, they’re tougher to come by.

This year’s 44 event winners receive

bracelets of 14-karat gold rope chain and a
center plate with 66 diamonds — but have
often to plow through fields of 1,000 or
more to win.

“These tournaments get harder and hard-
er,” Brunson said. “You’ve got to be very
lucky to come down through these fields
these days because there’s not only so many
players, there’s so many good players.”

The winner of this year’s main event,
from July 28 to Aug. 10, will have to conquer
an expected field of 8,000.

The top prize, aside from an expected $10
million, is a bracelet with 120 grams of white
and yellow gold, 7.2 carats of diamonds and
259 stones, including rubies for the heart
and diamond suits, a sapphire for the spade
and three black diamonds for the club.

“Based on feedback from players today,
the bling is the thing,” said Ty Stewart, the
director of marketing for Harrah’s sports
and entertainment division. “It had to be
bigger and better than ever.”

Brunson said he got a look at the piece
“and it is awesome.”

“Whoever gets that, they won’t be giving
that away.”

Jeweler Jonathan Goldman, the chief
executive of this year’s bracelet maker,
Frederick Goldman Inc., refused to say how
much it cost to make.

“It’s priceless. There’s only one.”

A slap on the wrist is a poker player’s dream

BY BETH CASPER
By The Associated Press

SALEM, Ore. — Imagine a flowerpot filled
with marbles glued together. Pour water
over the top, and watch the water trickle
through to the bottom.

That’s how the streets in a new develop-
ment in South Salem will work to eliminate
storm water runoff.

The “green streets” are just another part
of the environmentally conscious Pringle
Creek Community development, where 180
homes are planned on a 32-acre property.
Only 10 percent of the normal runoff from
roofs, sidewalks and patios will make it to
Pringle Creek.

The development’s streets will be soaking
up water instead of moving it away.

“Ninety percent of the rainwater that falls

on Pringle Creek Community will be
returned to the aquifer,” said developer Don
Myers of Sustainable Development Inc.“This
is a wonderful way to manage rainwater.”

The key to green streets runs contrary to
typical road building, in which the goal is to
push water away from the road quickly. The
traditional surface is slick to repel water,
curbs direct the water along edges of streets
and deep gutters capture it just before it is
dumped in a waterway.

“All rainwater hits the road, runs to the
curb and goes somewhere,” said Chuck
Gregory of W&H Pacific, which created the
asphalt mix. “As long as the water is not in
the street or the driveway, people don’t care
where it goes.”

Green streets are narrower to eliminate
unnecessary pavement. The porous asphalt
soaks in the rain, where it drains to the soil

below. Large swaths of land — called
bioswales — next to the roads will be plant-
ed with grasses, bushes and mosses that
absorb water and filter contaminants, such
as oil that leaks from cars.

“It’s not only very attractive landscaping,
they are also functioning,” Myers said.

It’s the first large-scale use of permeable
asphalt in Salem, said Mark Becktel, the
city’s transportation services manager.

The 5,400 feet of green streets and 2,300
feet of green alleys are all private — the city
will not permit these materials for public road-
ways because the materials are relatively new.

“We’ve made it pretty clear that we are
willing to see how these things work,”
Becktel said. “We aren’t opposed to the green
street concept, but we want to protect any
public investment in streets.”

The state permits about 50 projects per

year that involve porous materials, which
typically are used for undertakings that have
lighter loads such as sidewalks or parking
lots. It also permits about 1,000 bioswale
projects per year.

The fact that these projects aren’t main-
stream is part of the point for people
involved in the Pringle Creek Community.
They hope others use these unique ideas for
other developments.

“Pringle Creek is the state-of-the-art
example of what residential people can do
with water before it leaves their yards and
goes into the streets, creeks and ocean,” said
Sally Miller, who plans to live in Pringle Creek
Community. “All of the things that Pringle
Creek is doing costs society a lot less money
because there are no pollutants in the creek,
so the fish are safer to eat. ... If we all did that
as a society, we would all be more healthy.”

’Green streets’ are designed to reduce water runoff
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NATIONAL LEAGUE

East Division
W L Pct GB

New York 62 41 .602 _
Florida 48 54 .471 131/2
Atlanta 48 55 .466 14
Philadelphia 47 54 .465 14
Washington 46 58 .442 161/2

Central Division
W L Pct GB

St. Louis 58 45 .563 _
Cincinnati 55 49 .529 3 1/2
Houston 49 55 .471 9 1/2
Milwaukee 49 55 .471 9 1/2
Chicago 42 61 .408 16
Pittsburgh 39 66 .371 20

West Division
W L Pct GB

San Diego 55 49 .529 _
Arizona 52 51 .505 2 1/
San Fran 51 53 .490 4
Colorado 49 54 .476 5 1/2
Dodgers 49 55 .471 6

Monday’s Games
Florida (J.Johnson 8-5) at
Philadelphia (Lieber 4-7), 10:05 a.m.
Arizona (Webb 11-4) at Chicago
Cubs (Prior 0-4), 5:05 p.m.
Milwaukee (Capuano 10-6) at
Colorado (Cook 6-9), 6:05 p.m.
Washington (Astacio 1-1) at San
Francisco (Lowry 5-6), 7:15 p.m.

Tuesday’s Games
N.Y. Mets at Florida, 4:05 p.m.
Atlanta at Pittsburgh, 4:05 p.m.
Dodgers at Cincinnati, 4:10 p.m.
Arizona at Chicago Cubs, 5:05 p.m.
Philadelphia at St. Louis, 5:10 p.m.
Milwaukee at Colorado, 6:05 p.m.
Houston at San Diego, 7:05 p.m.
Washington at San Francisco, 7:15
p.m.

AMERICANLEAGUE

East Division
W L Pct GB

Boston 62 40 .608 _
New York 60 41 .594 1 1/2
Toronto 57 47 .548 6
Baltimore 47 58 .448 161/2
Tampa Bay 43 61 .413 20

Central Division
W L Pct GB

Detroit 70 33 .680 _
Chicago 61 41 .598 8 1/2
Minnesota 59 43 .578 101/2
Cleveland 45 57 .441 241/2
Kansas City 37 66 .359 33

West Division
W L Pct GB

Oakland 54 50 .519 _
Angels 53 50 .515 1/2
Texas 51 53 .490 3
Seattle 50 53 .485 3 1/2

Monday’s Games
Cleveland (Byrd 7-6) at Boston (Wells
0-1), 4:05 p.m.
Seattle (Meche 9-5) at Baltimore
(Loewen 1-2), 4:05 p.m.
Detroit (Rogers 11-4) at Tampa Bay
(Fossum 4-4), 4:15 p.m.
Texas (Eaton 0-1) at Minnesota (Silva
6-9), 5:10 p.m.
Chicago White Sox (Contreras 9-3)
at Kansas City (Hernandez 2-5),
5:10 p.m.
Oakland (Haren 7-9) at Angels
(E.Santana 11-4), 7:05 p.m.

Tuesday’s Games
Cleveland at Boston, 4:05 p.m.
Toronto at N.Y. Yankees, 4:05 p.m.
Seattle at Baltimore, 4:05 p.m.
Detroit at Tampa Bay, 4:15 p.m.
Texas at Minnesota, 5:10 p.m.
Chicago White Sox at Kansas City,
5:10 p.m.
Oakland at Angels, 7:05 p.m.

MAJOR LEAGUE BASEBALL — AT A GLANCE

BY DOUG ALDEN
AP Sports Writer

SALT LAKE CITY — Imagine a small snowboard rigged
with tires that look like they belong on a monster truck. Then
hop on — and hang on — and let gravity take it from there.

Mountainboards are more than just souped-up skate-
boards. They’re big air, speed and one rad ride.

“A lot of people are intimidated by mountainboarding at
first. It is an extreme sport and it is very, very gnarly,” said
Van DeWitt, founder of the Dirtstar Army mountainboard-
ing team.

Translation: Hold on to your handbrake.
Mountainboards are high-tech machines that allow riders to
go for big air like their cousin skateboards and BMX bicycles,
sheer speed or just a leisurely — albeit bumpy — ride down
a hill.

The boards are outfitted with four 8- or 9-inch inflatable
tires, available in various treads for different terrains. The
wheels are mounted on the board, complete with shocks and
springs for added stability.

The boards, a composite of a wood core and synthetic
shell, are long and wide like snowboards and beveled at both
ends. Riders stick their feet in open-ended bindings, which
the feet can slip out of in the event of a wipeout.

And for beginners or riders taking the long way down the
mountain who don’t want to constantly carve back and forth
to keep in control, there is a braking system on the rear
wheels.

“For going down single-track trails, you can’t really do
that without a brake,” said Jason Lee, creative director and
co-founder of MBS Mountainboards in Colorado Springs,
Colo.

Lee started making mountainboards in the early 1990s,
hoping to find some way to keep carving the hill during the
summer when snowboarding wasn’t an option. The idea has
caught on, and although mountainboarding remains on the
fringe of the extreme sports scene, it is growing.

“I’ve been doing it a long time. I still love it. It’s awesome,”
Lee said. “Seeing all the new people getting involved in it,

that’s the best part of it right now.”
Riders — or “dirtheads” — can go as slow or as fast as

they want if they have a brake. Still, the idea of rumbling
down a steep slope or a gravel mountain road is a pretty
scary one, especially given the landing pad.

While mountainboarding is like snowboarding, a face full
of powder is preferable to grinding to a stop on dirt, gravel
and rocks. Mountainboarders wear helmets and armor up
with hard plastic padding on their knees and elbows.

“I’ve never broken a bone. I have torn ligaments and I’ve
had concussions and I’ve had a lot of road rash,” said
DeWitt, who also wears heavy gloves to protect his palms.

Although it’s still gaining acceptance, mountainboarding
gives ski resorts another option to offer customers during
the slow summer season. Ski lifts have been carrying moun-
tain bikers to the top for years and some have started allow-
ing mountainboarders, too.

Sue Way, children’s director for the Aspen Skiing Co. in
Colorado, said mountainboarding was added to the curricu-
lum at Camp Snowmass about five years ago and was an
immediate hit with the kids.

“On the right terrain it is probably easier than on a bike,”
she said. “If you were to take a mountain bike up the hill and
you had never really rode it before, you’d probably be going
over the top.”

Snowmass, which is run by Aspen Skiing, is the annual
site of mountainboarding’s U.S. Open, which was held at the
Colorado resort last weekend. The competition included
boardercross, a free-for-all between four riders who try to
beat each other to the bottom of a dirt course full of twists,
turns and jumps, and slopestyle — a competition for the
biggest and boldest air.

Casual riders have a choice of terrain. The beginner ski
area provides a gentle, grassy surface for the newcomers.
More advanced mountainboarders can tackle the gravel
roads higher on the mountain or take on the boardercross
and freestyle courses.

“People need to recognize it’s not a reckless activity,” Way
said. “You can control what’s happening out there and be at
one with the mountain.”

Carving a niche
MOUNTAINBOARDING

Proponents of mountainboarding get kicks carving year-round



By The Associated Press

NEW YORK

Willie Nelson says the Dixie
Chicks “got a raw deal” from a dis-
approving public following their
criticism of President Bush.

“I think the fact that they were
overseas and onstage had a little
bit to do with it because you’re
speaking to other people about
our business,” the 73-year-old
country crooner said in an inter-

view in this week’s Time magazine.
The trio caught harsh criticism after lead

singer Natalie Maines told a London audience in
2003 that the group was “ashamed” Bush was
from their home state of Texas.

Nelson said he was surprised his remarks
about Bush a year earlier during an overseas news
conference didn’t incite a similar controversy.

“I said ‘He’s not from Texas and he ain’t a cow-
boy, so let’s stop trashin’ Texans and cowboys.’ It
got a little chuckle, but I didn’t get run out of the
country,” Nelson told the magazine.

Nelson recently launched his own XM Radio
channel and published “The Tao of Willie,” in
which he offers his philosophy on subjects rang-
ing from marijuana to war.

CHICAGO

Dancing on by in Windy City
Dionne Warwick received a

rare treat — hearing her hit songs
performed in a musical devoted to
her career.

Warwick, 65, was in the audi-
ence as the Black Ensemble
Theater performed “Don’t Make
Me Over.”

The show features four actress-
es singing Warwick hits including

“Walk On By,” “Do You Know the Way to San
Jose,”“I Say a Little Prayer,” and “I Know I’ll Never
Love This Way Again.”

Warwick received a standing ovation Friday
night when she entered the theater, clapped and
smiled through much of the show, and even
laughed at a joke about her role as host of the
“Psychic Friends Network” in the 1990s.

After the curtain call, a visibly moved Warwick
took the stage to speak to the cast.

“My babies, you were magnificent. Truly mag-
nificent,” she said. “I cannot thank you enough for
caring that much about me.”

The show treads lightly on Warwick’s personal
life. Instead, it focuses on her family’s roots in
gospel, her beginnings in the music industry as a
backup singer, and her legendary partnership in
the 1960s with the music/lyrics team of Burt
Bacharach and Hal David.

One of the show’s themes is whether Warwick
would have been successful without Bacharach,
and vice versa. At a reception after the show,
Warwick said some earlier retrospectives of her
career only focused on the work she did with
Bacharach and David.

“Don’t Make Me Over,” is scheduled to run
through Oct. 1.

HONG KONG

Ms. mojito rising
Chinese actress Gong Li said

Colin Farrell, her co-star in
“Miami Vice,” taught her how to
drink beer but she introduced him
to a stronger drink, a Hong Kong
newspaper reported Sunday.

Gong plays the Chinese-Cuban
lover of a crime lord in “Miami
Vice,” and Farrell is an undercover
detective who has a relationship

with her. “Miami Vice” reprises the iconic 1984-89
TV cop show of the same name.

The Chinese actress said Farrell “treats every-
body well and takes great interest in everyone
around him — not just me, but the crew as well.
As a result, it’s easy to feel relaxed around him,”
the Sunday Morning Post reported.

Gong, 40, said Farrell showed her how to drink

beer, while she “taught him how to drink moji-
tos,” a combination of rum, lime and soda served
with a sprig of mint.

LONDON

Writer takes stabs at feminist
British novelist Salman Rushdie

has squared off against feminist
icon Germaine Greer, labeling her
support for a group of Bengali film
protesters as “philistine, sanctimo-
nious, and disgraceful.”

The protesters oppose the film
version of Monica Ali’s book
“Brick Lane,” a story about a
Bangladeshi woman living in the

area of east London, because of the way the book
depicts people in the area. Their campaign has led
to the cancellation of plans to shoot scenes for the
movie in the neighborhood.

Greer wrote that locals had a right to prevent
filming, and that Ali failed to realize that some
residents might have found her plot outlandish.
Others have supported the book and film.

Ali “writes in English and her point of view is
— whether she allows herself to impersonate a
village Bangladeshi woman or not — British. She
has forgotten her Bengali, which she would not
have done if she had wanted to remember it.
When it comes to writing a novel, however, she
becomes the pledge of our multi-ethnicity,” Greer
wrote Monday in The Guardian newspaper.

Rushdie, who received death threats after writ-
ing “The Satanic Verses,” lashed back at Greer with
a letter in The Guardian newspaper.

“At the height of the assault against my novel
‘The Satanic Verses,’ Germaine Greer stated: ‘I
refuse to sign petitions for that book of his, which
was about his own troubles.’ She went on to
describe me as ‘a megalomaniac, an Englishman
with dark skin.’ Now it’s Monica Ali’s turn to be
deracinated.”

People in the News
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Aero Theatre
1328 Montana Avenue 
(310)395-4990

Wednesday
The Pied Piper 7:30

Thursday
Enter the Dragon & 

Nightmare on Elm Street 7:30 

AMC7 Santa Monica 
1310 3rd Street 
(310) 289-4262 

The Ant Bully (PG)

12:45, 3:10, 5:20, 8:00, 10:15

John Tucker Must Die (PG-13)

1:00, 3:20, 5:25, 7:50, 10:10

Miami Vice (R)

12:00, 1:30, 3:00, 4:30, 6:15, 7:30,

9:30, 10:30

My Super Ex-Girlfriend (PG-13)

12:10, 2:30, 5:00, 7:20, 9:40

Pirates of the Caribbean:

Dead Man's Chest (PG-13)

12:30, 2:45, 4:10, 6:30, 7:40, 10:00,

10:50

AMC Loews Broadway 4
1441 3rd Street 
(310) 458-6232 

Scoop (PG-13)

1:15, 3:30, 7:30, 10:00

The Devil Wears Prada (PG-13)

1:00, 4:15, 7:15, 10:30

Superman Returns (PG-13)

12:30 I 3:45 I 7:00 I 10:15

Cars (G)

12:45, 4:00, 6:45, 9:45

Landmark Nuwilshire 
1314 Wilshire Blvd 
(310)281-8228 

Strangers with Candy (R)

12:10, 2:40, 5:10, 7:40, 10:00

Who Killed the Electric Car? (PG) 

12:00, 2:30, 5:00, 7:30, 9:50

Laemmle’s Monica
Fourplex
1332 2nd Street 
(310) 394-9741 

Little Miss Sunshine (R)

12:15, 1:45, 2:45, 4:20, 5:20, 7:00,

8:00, 9:30, 10:30

A Scanner Darkly (R)

12:15, 5:00, 9:55

Wordplay (PG)

2:35, 7:35

An Inconvenient Truth (PG)

12:30, 2:55, 5:20, 7:45, 10:10

Mann's Criterion Theatre 
1313 3rd Street 
(310) 395-1599 

Clerks II (R)

12:40, 3:00, 5:30, 8:00, 10:20

Lady in the Water (PG-13)

11:00, 11:40, 1:40, 2:20, 4:20, 7:10,

7:50, 10:00, 10:30

Monster House (PG)

11:30, 12:30, 2:00, 2:50, 4:30, 5:10,

7:00, 7:30, 9:50

You, Me and Dupree (PG-13)

11:10, 1:50,  4:40, 5:20, 7:20, 9:20,

10:10

M O V I E G U I D E
SHOWTIMES: MONDAY, JULY 31, 2006 

More Information calendar@smdp.com

NELSON

WARWICK

LI

RUSHDIE

Nelson still digs Chicks
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Natural Selection®

By Russ Wallace

Garfield®
By Jim Davis

Speed Bump®     
By Dave Coverly

T

F

E

310.393.2727
928.222.9992
Bruce@Architects-Engineers.net

B r u c e Ru dman

A r c h i t e c t s + E n g i n e e r s

27 years of professional expertise in
office, residential, food service,
retail, healthcare and telecom.  Our
team manages all aspects from
creative concepts, acurate docu-
mentation, expedited plan
checks and construction man-
agement.  Renovation and
new construction projects
using traditional architec-
ture through full turn-key
development.  Always,
open communication

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

P051011 1/05

STRONG
CD rate with an even stronger

GUARANTEE.
Looking for a secure place to grow
your money? Get a guaranteed yield 
with a fixed rate CD from State Farm
Bank.® For information, call me today.

STATE FARM BANK • HOME OFFICE: BLOOMINGTON, ILLINOIS • statefarm.com®

LIKE A GOOD NEIGHBOR, STATE FARM IS THERE.®

*Annual Percentage Yield as of 3/01/06, rates subject to change without notice. Minimum balance to open
an account and obtain the stated APY is $500. A penalty may be imposed for a withdrawal prior to maturity.
Certificates automatically renew at maturity at the then current rate for the same term. Some products and
services not available in all areas.

Troy Wilson
2451 Santa Monica Boulevard
Santa Monica, CA 90404
Bus: 310-315-1955

4.45%

1-YEAR CD
APY* 4.65%

5-YEAR CD
APY*
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CLASSIFIED ADVERTISING CONDITIONS: REGULAR RATE: $5.50 a day. Ads over 15 words add 20¢ per word per day. Ad must run a
minimum of twelve consecutive days. PREMIUMS: First two words caps no charge. Bold words, italics, centered lines, etc. cost extra.
Please call for rates. TYPOS: Check your ad the first day of publication. Sorry, we do not issue credit after an ad has run more than once.
DEADLINES: 3:00 p.m. prior the day of publication except for Monday’s paper when the deadline is Friday at 2:30 p.m. PAYMENT: All pri-
vate party ads must be pre-paid. We accept checks, credit cards, and of course cash. CORRESPONDENCE: To place your ad call our offices
9 a.m. to 5 p.m., Monday through Friday, (310) 458-7737; send a check or money order with ad copy to The Santa Monica Daily Press,
P.O. Box 1380, Santa Monica, CA 90406 or stop in at our office located at 1427 Third Street Promenade, Ste. 202. OTHER RATES: For
information about the professional services directory or classified display ads, please call our office at (310) 458-7737.

HOURS MONDAY - FRIDAY  9:00am - 5:00pm     LOCATION 1427 Third Street Promenade, Suite 202, Santa Monica, CA 90405

(310)458-7737
CALL TODAY FOR SPECIAL MONTHLY RATES!

There is no more convincing medium than a DAILY local newspaper.
Prepay your ad today!

Classifieds
$550 per day. Up to 15 words, 20 cents each additional word.
Call us today start and promoting your business opportunities to our daily readership of over 40,000.

YOUR AD COULD RUN TOMORROW!*

(310) 458-7737
Some restrictions may apply. 

*Please call our Classified Sales Manager to reserve your ad space. Specific ad placement not gauranteed on classified ads. Ad must meet deadline requirements. See complete conditions below.

All classified liner ads are placed on our website for FREE! Check out www.smdp.com for more info.

CLASSIFICATIONS:
Announcements
Creative
Employment
For Sale

Furniture
Pets
Boats
Jewelry
Wanted
Travel

Vacation Rentals
Apartments/Condos
Rent
Houses for Rent
Roomates
Commerical Lease

Real Estate
Real Estate Loans
Storage Space
Vehicles for Sale
Massage
Services

Computer Services
Attorney Services
Business Opportunities
Yard Sales
Health and Beauty
Fitness

Wealth and Success
Lost and Found
Personals
Psychic
Obituaries
Tutoring

Prepay your ad today!

average readers per copy 2.1

voted #1 by Santa Monica residents1

audited distribution 19,0003

useful tool for BUSINESSES

daily readership 39,900 

The Daily Press connects you with consumers who are most likely to buy.

5 FREE
quarter page display ads2

Call today
310-458-7737

direct reach to LOCALS

AFFLUENT educated readership

local source for TOURISTS

weekly readership 239,400

75% of readership is 25-54 years old

Announcements
THE ULTIMATE Choice
Hear Benjamin Crème’s message of 
hope for a world in crisis. Sat. Aug 5 
3pm. UCLA Freud Playhouse 
(888) 242-8272 
www.share-international.org

Employment

ADMINISTRATIVE ASSISTANT wanted 
part-time for busy plastic surgeon’s 
office in Brentwood. Only detail-ori-
ented applicants need apply. Smart 
appearance a must! Fax or email re-
sume to (310) 826-1977, aman-
daspf@yahoo.com

ADMINISTRATIVE
WLA. Specialized cosmetic distributor. 
Multi-tasking is key here. Manage cal-
endar and planning, compile marketing 
data and sales trip planning.
Savvy with MS Office products, and a 
demonstrated background in sales, 
marketing and customer sercvice. 
Lo-mid $40's/yrly. Call (310)453-4289

Barrington Staffing Services

BANK OPERATIONS/NEW Accounts/Teller
Part-time position available (30 hrs/wk) 
in growing Westside financial institu-
tion.  Position will float between Bank 
Ops, New Accounts and Teller positions 
as backup support.  Banking experience 
and knowledge required.  Excellent pay 
and benefits.  Resume must include 
salary requirements.  Please send all 
inquiries to resumes@1stprivate.com. 
EOE.

BOOKKEEPING
$20/HR. WLA graphics company. Full 
charge bookkeeping. Can offer part or 
full time hours. A/P, A/R, bank recon-
ciliations, payroll, quarterly reports, 
month end close & invoicing. Quick-
books savvy.  Call (310)
453-4289 

Barrington Staffing

Employment
BUSINESS ADMINISTRATOR for Retail 
business in West Los Angeles, perfect 
for semi-retired or person seeking 
part-time work. Knowledge of comput-
ers, business operations experience or 
project manager experience a plus. Ap-
proximately 20hrs/week. Fax resume to 
(310) 204-4309

CAREER OPPORTUNITY. Female real 
estate broker needs sales 
person/ personal assistant. 
Part-Time, small salary plus commis-
sion (310) 820-6059

INVESTMENT SSALES:

OIL AND GAS.
DRILLING AND OIL

PRODUCTION IS
PAYING HIGH RETURN

TO INVESTORS.
*Great Santa Monica Offices

*Bigger than Real Estate
*Great Qualified Leads

*Great $$ support system & staff
*Office is open 9-6, M-F & Sat

*Here’s the catch:

“For Closers Only”
Potential Earnings, 15-20K

per month

CALL MR. GREY

(310) 394-9800

COOK
OCEAN House is looking for experienced 
cook to work in kitchen at upscale re-
tirement community on Ocean Ave.  This 
is a full time position and candidate 
must have experience and be flexible 
morning, afternoon and evening shifts.  
Benefits eligible after 90 days.  Please 
come by and fill out an application at 
2107 Ocean Ave. SM, CA 90405 or fax a 
resume with salary history to 
(310)314-7356

SALES ROUTE carrier. Breakfast, 
lunch service. Half day. Earn up to 
250-350 per week. Must have reliable 
car. Near Venice and Robertson. 
310-253-9091.

Employment

COOK- OUTSTANDING Cook wanted for 
2 adults in Pacific Palisades. Cook-in, 
live-out. Approx 6 hrs per day! 
8-10am and 5:30-8:30pm for cook-
ing, serving and clean-up, plus shop-
ping. Must be able to cook a wide va-
riety of light and healthy classic 
American and “comfort food” to 
Cal-American, not “designer” food. 
Must have recent experience with 
in-home cooking for families/couples. 
References required. Salary negotia-
ble. Call (805) 388-8422

CREDIT UNION in Santa Monica has an 
opening for a full time New Accounts 
Clerk/Office Assistant. Must: Be famil-
iar with IRA's; have computer skills and 
a willingness to learn; be flexible and a 
non-smoker. Send resume to 
(310) 450-3148

DENTAL ASSISTANT position available in 
a Brentwood office. Experience required. 
Call Lisa (310) 820-0093 or fax resume 
to (310) 820-0494

F/T AND P/T jobs available.  Apply at Ar-
by’s 1340 Lincoln Blvd. (310)394-5576

FIT FEMALE MODEL WANTED FOR FIG-
URE DRAWING BY ARTIST. No experience 
necessary call. (818) 501-0266

GRILL COOKS, Food Prep Personnel and 
Cashiers in WLA 5 days/week 
5:30am-2:30pm or 7:00am-3:30pm 
(310) 479-3724

HORTICULTURE TECHNICIAN
Interiorscape Company specializing in 
professional offices and high-end resi-
dential is looking for extraordinary indi-
vidual. Need to love plants and interact 
with clients with personality and pro-
fessionalism. Have to be physically fit, 
strong, motivated, very attentive to de-
tail. Will need car and a smile to travel 
to accounts in Santa Monica, downtown 
Los Angeles and Sherman Oaks.
Call (310) 397-2466

Employment
IMMEDIATE POSITIONS available in the 
environmental service department of St. 
John’s Health Center. Looking for house-
keeper/waste management. PT/FT. Hos-
pital experience preferred. Call 
(310) 829-8431 for interview 

IMMEDIATE POSITIONS available in the 
housekeeping department of Century 
City Doctors Hospital. All shifts avail-
able, PT/FT. Hospital housekeeping pre-
ferred. Call (310) 557-7194 for inter-
view.

IMMEDIATE POSITIONS available in the 
housekeeping department of Centinela 
Freeman Regional Medical Center. All 
shifts available, PT/FT. Hospital house-
keeping preferred. Call (310) 674-7050 
ext 3319 for interview.

LAB ASSISTANT for SM lab inventory, cli-
ent services, mail, courier, valid CA 
driver’s license required. 9:30a-6:30p 
M-F Call (310)829-2608 or fax 
(310)829-3230

MAINTENANCE ASSISTANT
Ocean House is looking for a mainte-
nance assistant to complete work or-
ders and help prepare apartments for 
new move-ins.  This is a full time posi-
tion and the schedule includes week-
ends.  Benefits Eligible after 90 days.  
Please come by and fill out an applica-
tion at 2107 Ocean Ave. SM, CA 90405 
or fax a resume with salary history to 
(310) 314-7356.

MEDICATION TECHNICIAN
Ocean House is looking for an experi-
enced Med tech to administer medica-
tions to the residents of our community.  
This is a full time position in the after-
noon and the schedule will include 
weekends.  Benefits Eligible after 90 
days.  Please come by and fill out an 
application at 2107 Ocean Ave. SM, CA 
90405 or fax a resume with salary his-
tory to (310)314-7356

MUSIC RADIO Airplay campaign Sales 
P/T SM (310)998-8305 xt 83

OCEAN HOUSE is looking for customer 
service individuals to work as waiters/ 
waitresses in an upscale retirement 
community on Ocean Ave in Santa Mon-
ica. Good pay and benefits. Looking for 
morning shifts and must be able to 
work weekends or holidays. Please come 
by and apply in person at 2107 Ocean 
Ave or fax a resume to (310) 314-7356.

P/T LIMO Drivers needed for 24 hr serv-
ice. Must know LA very well and have 
clean driving record. Must drug test. 
$8/hr + tips. (310) 479-5466

PART-TIME. $15/HR. West Los Angeles 
commercial real estate office seeking a 
part time secretary. Hours are M-F 
10am to 2pm. Would prefer someone 
who has worked in an administrative 
capacity in this industry.
Fill in contracts, answer phones, and 
savvy with MS Office products.
Please call  (310)453-4289 

Barrington Staffing Services

Employment
PERMANENT PART time position, flexible 
hours, afternoons & Mondays preferred. 
Front desk small medical office, 
phones, greeting patients, filing, prefer 
experience. Basic computer skills and 
strong English nessecary. Available im-
mediately. $10-13/hr DOE. Fax resume 
to 310-453-4060

RECEPTION
WLA based property management com-
pany. FT hours M-F 8:30-5. Duties
include: answering 4 incoming phone 
lines, filing, faxing, sorting documents 
& photocopying. Bilingual 
English/Spanish a real +. $10/hr.
Call (310)453-4289 

Barrington Staffing Services
RECEPTIONIST FOR Santa Monica lab 
multi-tasking self-starter 9a-6p M-F 
and two Sats/ month. Call 
(310) 829-2608 or fax (310) 829-3230

SECURITY JOBS. Great Pay! All beach 
areas! Contact us 
www.lantzsecurity.com or call 
(800) 870-4357

STAFFING COMPANY Seeking SERV-
ERS, BARTENDERS and KITCHEN 
STAFF- One year experience needed. 
Call (310) 391-7700

WANTED EXPERIENCE tire installer /oil 
changer  f/t start asap. (310) 391-5333

WOMEN’S RETAIL Store on Main St. in 
SM looking for dependable, honest sales 
person to work 30-35hrs/week. Contact 
Ira (310) 396-8797 (310) 279-9123

For Sale
SPA/HOT TUB 2006 Model. Neck Jets. 
Therapy seat. Warranty. Never used. 
Can deliver. Worth $5750, sell for 
$1750 (310) 479-3054

Pets
ADORABLE MALTESE pups, boys & girls, 
will 3~5 lb, have shots & dewormed, 
CKC registered, around 8 to 10 weeks, 
home raised, loving & sweet, 
$800~$1500, for more info ask Brandon 
to 323-819-0113

Pets
TINY YORKIE puppies, male & female, 
toy/t-cup size available, shots & de-
wormed, registered with CKC or AKC, 
health guarantee, home raised and very 
loving & sweet, for more info please 
click on www.worldkennelusa.com or 
call Kelly at (323) 823-1803/ 
(661) 675-6371

Wanted

WANTED
Teen-Age/Children

Clothing
Name Brand, Good Condition

WILL PAY TOP DOLLAR

Call Mr. Olmstead
(310) 395-9490 mgcmirror@aol.com

SUCCESSFUL, RESPONSIBLE, HEALTHY, 
SOBER PERSON SEEKING TO 
RENT/LEASE 2BEDROOM GUEST 
HOUSE/CONDO/APARTMENT ON THE 
WESTSIDE. NON-SMOKER/VEGAN DEB 
310-883-8743

Employment Wanted
"BOOKKEEPER'S R Us" Personal Book-
keeping Service
Bill paying, bank/credit card rec's, bank 
deposits etc for your personal bills.
Quicken/Quickbooks $25 per hr 
(310) 849-5472

For Rent
$2275-$2350 UNOBSTRUCTED OCEAN 
VIEW AND SUNSETS. Penthouse-like 
large 2+2 two sundecks. Top of hill. Re-
decorated. (310) 390-4610

SHERMAN OAKS
HALEAKALA APARTMENT

HOMES
THE NEW WING OF

THE HORACE HEIDT ESTATES
Luxury 1,2 Bdm, Apts.

Located on 10 acres of park
like property. Exec. Golf course,

pool, h/c, tennis court.

Near Sherman Oaks shopping.
“Ask about our move in special”

(818) 784-8212
www.haleakalaapartments.com

FREE RENTAL Lists & No Fee 
Rentals. Sullivan-Dituri Company. 
2111 Wilshire Blvd., Santa Monica, CA 
90403.

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

BOLD IT! MAKE YOUR AD STAND OUT

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

$5.50 A DAY LINER ADS! CALL TODAY

Your ad could run here!
Call us today at (310) 458-7737

$5.50 A DAY LINER ADS! CALL TODAY

Your ad could run here!
Call us today at (310) 458-7737

$5.50 A DAY LINER ADS! CALL TODAY
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CALL TODAY FOR SPECIAL MONTHLY RATES!
There is no more convincing medium than a DAILY local newspaper.

$550 per day. Up to 15 words,
20 cents each additional word.

Classifieds GET RID OF YOUR ROLLERBLADES.  Sell your sports equipment to someone who will actually use it.

Prepay your ad today! (310)458-7737
For Rent

FRIENDLY HOLISTIC center seeks office 
assistant, general duties, salary $14/hr 
4-5 afternoons per week. Contact Robyn 
or Britta at (310) 664-8818

HOWARD MANAGEMENT GROUP
(310) 869-7901

Most of our buildings 
are pet friendly

PLEASE Visit our website 
for complete 
listings at:

www.howardmanagement.com

LARGE 3+2, $2495. Three patios, pri-
vate backyard, gated, like a house. Top 
of hill. Redecorated. (310) 390-4610

MAR VISTA: 12309 Culver Blvd 1+1 
$975 unit 3 stove, fridge, carpet, utili-
ties included. intercom entry, gated 
parking, laundry, no pets. 
(310) 578-7512 jkwproperties.com

MAR VISTA: 12450 Culver Blvd. unit 
323, $995/mo. 1+1 stove, fridge, car-
pet, blinds, utilities included, intercom 
entry, laundry, gated parking, no pets. 
(888) 414-7778

SANTA MONICA $2550/mo 
3bdrms/2Baths, Cat ok, Hardwood 
Floors, garage, laundry, quiet neighbor-
hood, dishwasher (310) 395-RENT 
www.westsiderentals.com

SANTA MONICA $1000/mo 
1bdrm/1Bath, Month-to-month lease, 
hardwood floors, laundry, refrigerator, 
stove, walk-in-closet (310) 395-RENT 
www.westsiderentals.com

SANTA MONICA $1150/mo 1bdrm/1bath, 
new carpets, pool, laundry, quiet neigh-
borhood, stove, Paid water/trash 
( 3 1 0 ) 3 9 5 - R E N T
www.westsiderentals.com

SANTA MONICA $1195/mo 
1bdrm/1bath,  hardwood floors, charm-
ing craftman style building,  separate 
balcony, stove (310) 395-RENT 
www.westsiderentals.com

SANTA MONICA $1695/mo 
2bdrms/1bath garden setting,
hardwood floors, laundry, quiet neigh-
borhood, refrigerator, 
stove(310) 395-RENT www.westsider-
entals.com

SANTA MONICA $1700/mo 
2bdrms/1bath, Carpet Floors, laundry, 
refrigerator, stove, close to SMC 
( 3 1 0 ) 3 9 5 - R E N T
www.westsiderentals.com

Santa Monica $1795/mo 
2bdrms/2Baths, Carport parking, laun-
dry, no pets, refrigerator, stove, 
one-year-lease (310)395-RENT 
www.westsiderentals.com

SANTA MONICA $2200/mo 
3bdrms/2Baths, Carpet Floors, 2-car 
Parking, refrigerator, stove 
( 3 1 0 ) 3 9 5 - R E N T
www.westsiderentals.com

SANTA MONICA $2350/mo 12th St. near 
Colorado, 3bdrm, 1.5 baths townhouse. 
Spacious, ample closets, private patio, 
large closed garage.Stove, refrigerator, 
dishwasher, attractive garden courtyard 
property, no pets (310) 828-4481

SANTA MONICA $2700/mo 
3bdrms/2baths, 2-car Gated parking, 
laundry, dishwasher, balcony, central 
air/heat, fireplace (310) 395-RENT 
www.westsiderentals.com

SANTA MONICA $975/mo single/1bath, 
garden style building, Cat ok, laundry, 
new carpets (310) 395-RENT 
www.westsiderentals.com

For Rent
SENIORS- AFFORDABLE 

HOUSING
Live in a BEAUTIFUL

apt/suite in Beverly/Fairfax or
Santa Monica: Starting at $430/month

(323) 650-7988

SINGLE 4820 Slauson Ave unit 5, stove, 
fridge, blinds, carpets, parking, no pets 
$675/mo (323) 290-1699 
jkwproperties.com

SM 301 Ocean Ave, corner of San Vin-
cente Great Ocean View newly renovated  
1bdrm/1bath fridge, stove, intercom en-
try, laundry, $2100/mo (310)458-6760

VENICE 25 19th Ave Unit D 2+1+den 
stove, fridge, carpet, free-standing fire-
place, one space garage parking, patio 
deck $2395 (310) 578-7512 jkwproper-
ties.com

Houses For Rent
2920 ALSACE Ave 3+1.5 bath La Brea, 
Jefferson area. $1300, $400 off 
move-in. Stove, blinds, carpet, gated 
parking, no pets. (310) 578-7512 
jkwproperties.com

Roommates

FREE HOUSING
SERVICE
�Need a little extra income?
�Need help around the house?

We help match seniors with other
seniors or mid-age/younger people.

(323) 650-7988
Monday-Friday 9:00am-5:00pm

Alternative Living for the Aging
A Non-Profit of 27 years

Commercial Lease

1617 Broadway
Executive Suites Available
Furnished, phones, fax,
xerox, conference room,

receptionist, parking

Whole Floor Available
Approx. 2800 sq ft

One BD/2 BTH Apartment Available
Zoned for live/work.

Spacious, all the amenities.

Call (310) 401-6100
SM SMALL office space for lease. 127 
Broadway 2nd floor office with operable 
windows. $1100/month. Par Commer-
cial (310) 395-2663 ext 101

Real Estate

FIXER UPPPERS
Starting at $600K

Call for a free list
Free recorded message.
1-800-969-8257 ID #4748
www.LaFixerUppers.net

Real Estate

PAC
WEST
MORTGAGE
2212 Lincoln Blvd in Santa Monica

1-888-FOR-LOAN

310 392-9223

NEW CONFORMING

LOAN AMOUNTS
1 Unit $417,000

2 Units $533,850

3 Units $645,300

3 Units $645,300

4 Units $801,950

ROB

SCHULTZ
BROKER

LICENSED CALIFORNIA

BROKER #01218743

VERY AGGRESSIVE

RATES
TIME FOR A 30

YEAR FIXED?

RATES AS LOW AS 6%

30 YEAR FIXED 6.75%

10 YEAR/1 ARM 5.75%

7 YEAR/1 ARM 5.625%

5 YEAR/1 ARM 5.5%**

3 YEAR/1 ARM 5.5%**

1 YEAR/1 ARM 5.375%

6 MO./6 MO. ARM 3.375%

1 MO./1 MO. ARM 1.0%*

*Rates subject to change

* As of January 11, 2006

** Denotes an interest only loan

Real Estate

Real Estate

ARCHITECTURAL

HOMES
From

$899,000
www.venicearthomes.com

Real Estate Wanted
WE BUY HOUSES, 

APTS, & LAND!
ALL CASH, AS-IS, FAST CLOSE

David (310) 308-7887

Massage
BLISSFUL RELAXATION! Heal your body, 
mind, spirit.  Therapeutic, Swedish, 
Deep-tissue. BodyWave, Sports. Strictly 
non-sexual. Introductory specials from 
$60.00/1hr. Lynda, L.M.T. 
(310) 749-0621

BODYWORK BY fitness trainer: hands & 
feet, arms & calves. Deeply relaxing. 
Nonsexual. $45/65min. Paul: 
(310) 741-1901.

EXQUISITE, INTUITIVE, strong and tender 
relaxing body work by mature Europen. 
Very Professional, Sonja 
(310) 397-0433.

Personals

��
Talk to a Model

24HRS.
877-EZ MARIA
877-396-2742

$10–17 for 15 min.
ATM/CC/Checks by phone

www.USLove.com

Notices
NOTICE OF PETITION TO ADMINIS-
TER ESTATE OF LOLA SWEITZER 
aka LOLA TALITHA SWEITZER, 
LOLA T. SWEITZER
Case No. BP099603

To all heirs, beneficiar-
ies, creditors, contingent creditors, 
and persons who may otherwise be 
interested in the will or estate, or 
both, of LOLA SWEITZER aka LOLA 
TALITHA SWEITZER, LOLA T. 
SWEITZER

A PETITION FOR PRO-
BATE has been filed by Mark J. 
Saladino, Public Administrator in 
the Superior Court of California, 
County of LOS ANGELES.

THE PETITION FOR 
PRO-BATE requests that Mark J. 
Saladino, Public Administrator be 
appointed as personal 
representa-tive to administer the es-
tate of the decedent.

THE PETITION requests 
authority to administer the estate 
under the Independent 
Administra-tion of Estates Act. (This 
authority will allow the personal rep-
resenta-tive to take many actions 
without obtaining court approval. 
Before taking certain very important 
ac-tions, however, the personal re-
pre-sentative will be required to give 
notice to interested persons unless 
they have waived notice or con-
sented to the proposed action.) The 
independent administration authority 
will be granted unless an interested 
person files an objection to the peti-
tion and shows good cause why the 
court should not grant the authority.

A HEARING on the peti-
tion will be held on September 15, 
2006 at 8:30 AM in Dept. No. 9 lo-
cated at 111 N. Hill St., Los Ange-
les, CA 90012.

IF YOU OBJECT to the 
grant-ing of the petition, you should 

Notices
ap-pear at the hearing and state your 
objections or file written objections 
with the court before the hearing. 
Your appearance may be in person or 
by your attorney.

IF YOU ARE A CREDI-
TOR or a contingent creditor of the 
deceased, you must file your claim 
with the court and mail a copy to the 
personal representative appointed by 
the court within four months from 
the date of first issuance of letters 
as provided in Probate Code section 
9100. The time for filing claims will 
not expire before four months from 
the hearing date noticed above.

YOU MAY EXAMINE the 
file kept by the court. If you are a 
per-son interested in the estate, you 
may file with the court a Request for 
Special Notice (form DE-154) of the 
filing of an inventory and ap-praisal 
of estate assets or of any petition or 
account as provided in Probate Code 
section 1250. A Request for Special 
Notice form is available from the 
court clerk.

Attorney for petitioner:
GREGORY A McCARTHY

PRINCIPAL DEPUTY
RAYMOND G FORTNER JR

COUNTY COUNSEL
350 S FIGUEROA ST STE 602

LOS ANGELES CA 90071
Santa Monica Daily Press

CN758369 SWEITZER Jul 31, Aug 1,7, 
2006

DBAS
FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1439970 FIRST FILING. The following per-
son(s) is (are) doing business as ESPERANZA'S 
FASHION, 3910 SNOW DR., LOS ANGELES, CA 
90063. The full name of registrant(s) is/are : 
MAURO FLORES RODELAS, 3910 SNOW DR., LOS 
ANGELES, CA 90063, FLOR ROJAS ORTEGA, 3910 
SNOW DR., LOS ANGELES, CA 90063 This Busi-
ness is being conducted by, husband and wife. 
Signed: The registrant commenced to transact 
business under the fictitious business name or 
names listed on (Date)2/1/2006. /s/: MAURO FLO-
RES, FLOR ROJAS
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/29/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1430841 FIRST FILING. The following per-
son(s) is (are) doing business as FABIAN AUTO 
SALES, 3424 E. 1ST ST., LA, CA 90063. The full 
name of registrant(s) is/are : FABIAN CHAVEZ, 
1612 PLEASANT AVE, LOS ANGELES, CA 90033 
This Business is being conducted by, an individ-
ual. Signed: Registrant has not yet begun to 
transact business under the fictitious name or 
names listed herein.. /s/: FABIAN CHAVEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/28/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1492301 FIRST FILING. The following per-
son(s) is (are) doing business as FTO COMPANY, 
811 EUCLID ST, SUITE 55, SANTA MONICA, CA 
90403. The full name of registrant(s) is/are : JO-
SEPH VECCHIO, 811 EUCLID ST, SUITE 55, SANTA 
MONICA, CA 90403 This Business is being con-
ducted by, an individual. Signed: Registrant has 
not yet begun to transact business under the fic-
titious name or names listed herein.. /s/: JOSEPH 
VECCHIO
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/6/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1388086 FIRST FILING. The following per-
son(s) is (are) doing business as HANNOL COM-
PANY OF AMERICA, 9083 LAS TUNAS DR, TEMPLE 
CITY, CA 91780. The full name of registrant(s) 

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

SELL YOUR 
CAR FAST!
Advertise your used car for sale in the 
only LOCAL DAILY newspaper in town.

$45FOR ONLY

1964 Pontiac Catalina
New Transmission, new paint job. 150K
original miles. Immaculate condition
inside. Kept in garage for many years.
Must see! 
$3,000 (310) 458-7737

Run it until it sells!*

Package includes:
■ Ad runs until your car sells. Period.*
■ Large format photograph.
■ 20 word description.
■ FREE online placement!

Call us today at
(310) 458-7737
Take advantage of this great offer.

Ad shown actual size

SAMPLE AD!

*Terms and conditions. Ad will run for thirty (30) consecutive
days. After 30 days, ad will expire and advertiser must call to sched-
ule a free renewal. Ads are renewed for an additional 2 weeks.
Advertiser must call within 5 days of ad expiration to renew. If renew-
al is placed after 5 days of ad expiration, advertiser must pay full price.
Photographs must be submitted digitally in JPG or TIFF format. Email
photographs to anniek@smdp.com. Photographs only appear on
print edition. 20 word description maximum; additional words 50
cents. Call for more details. Private parties only. Terms subject to
change without notice.

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

$5.50 A DAY LINER ADS! CALL TODAY
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DBAS
is/are : YU MEI LIU DE CHUNG, 1176 PEBBLE-
WOOOD DR, DIAMOND BAR, CA 91765, NENG HAI 
WU, 1176 PEBBLEWOOOD DR, DIAMOND BAR, CA 
91765 This Business is being conducted by, 
co-partners. Signed: Registrant has not yet be-
gun to transact business under the fictitious 
name or names listed herein.. /s/: YU MEI LIU DE 
CHUNG, NENG HAI WU
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/23/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1439952 FIRST FILING. The following per-
son(s) is (are) doing business as MYDOCUSERVE, 
324 S. DIAMOND BAR BLVD., #611, DIAMOND 
BAR, CA 91765. The full name of registrant(s) 
is/are : ANGLEA ICHING YANG, 17849 CRIMSON 
CREST DR, ROWLAND HEIGHTS, CA 91748, JOHN 
YANG, 17849 CRIMSON CREST DR, ROWLAND 
HEIGHTS, CA 91748 This Business is being con-
ducted by, a general partnership. Signed: Regis-
trant has not yet begun to transact business un-
der the fictitious name or names listed herein.. 
/s/: ICHING ANGELA YANG, JOHN YANG
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/29/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1439868 FIRST FILING. The following per-
son(s) is (are) doing business as ON DEMAND 
POWER WASH, 349 E. SMITH ST, LONG BEACH, CA 
90805. The full name of registrant(s) is/are : 
KEVIN ZELAYA, 349 E. SMITH ST, LONG BEACH, CA 
90805 This Business is being conducted by, an 
individual. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: KEVIN ZELAYA
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/29/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1388089 FIRST FILING. The following per-
son(s) is (are) doing business as PARLIAMENT FI-
NANCIAL MORTGAGE; RESIDENTIAL BANKERS 
CORP, MORTGAGE BANKERS; LOANSOEASY.COM, 
9083 LAS TUNAS DR, TEMPLE CITY, CA 91780. 
The full name of registrant(s) is/are : MANDARIN 
FINANCIAL SERVICES, INC. (CA), 9083 LAS TUNAS 
DR, TEMPLE CITY, CA 91780 This Business is be-
ing conducted by, a corporation. Signed: The reg-
istrant commenced to transact business under 
the fictitious business name or names listed on 
(Date)1/1/2000. /s/: MANDARIN FINANCIAL SERV-
ICES, INC., CORPORATE SECRETARY, LUIS C. WEI
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/23/06. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1406701 FIRST FILING. The following per-
son(s) is (are) doing business as PEQUENA 
AMERICA IMPORTS, 221 ST. JOSEPH AVE, LONG 
BEACH, CA 90803. The full name of registrant(s) 
is/are : JULIE ELIZABETH FLATHERS, 221 ST. JO-
SEPH AVE, LONG BEACH, CA 90803 This Business 
is being conducted by, an individual. Signed: 
Registrant has not yet begun to transact busi-
ness under the fictitious name or names listed 
herein.. /s/: JULIE FLATHERS
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/26/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1439972 FIRST FILING. The following per-
son(s) is (are) doing business as SAM ENGINEER-

DBAS
ING & CONSTRUCTION, 11600 ALONDRA BLVD., 
#D27, NORWALK, CA 90650. The full name of reg-
istrant(s) is/are : NASIR U. SIKDER, 16439 LONG 
NORTH AVE, NORWALK, CA 90650 This Business 
is being conducted by, an individual. Signed: 
Registrant has not yet begun to transact busi-
ness under the fictitious name or names listed 
herein.. /s/: NASIR SIKDER
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/29/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1428375 FIRST FILING. The following per-
son(s) is (are) doing business as W.L. DECORA-
TIVE CONCRETE SERVICES, 18060 DORSEY WAY, 
FONTANA, CA 92335. The full name of 
registrant(s) is/are : WILSON VICENTE LOPEZ, 
18060 DORSEY WAY, FONTANA, CA 92335 This 
Business is being conducted by, an individual. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: WILSON LOPEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/28/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1430867 FIRST FILING. The following per-
son(s) is (are) doing business as WIRELESS 
ACROSS AMERICA, AMERICAS CELLULAR COM-
PANY, 1217 FOLKSTONE AVE, HACIENDA HTS, CA 
91745. The full name of registrant(s) is/are : RI-
CARDO CASTILLO CANALES, 1217 FOLKSTONE 
AVE, HACIENDA HTS, CA 91745 This Business is 
being conducted by, an individual. Signed: Regis-
trant has not yet begun to transact business un-
der the fictitious name or names listed herein.. 
/s/: RICARDO CASTILLO
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/28/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

Statement of Abandonment of Use of Fictitious 
Business Name

Document Record # 06 1428589
Current File No. 05 2008357
State of California, County of Los Angeles
The following person(s) has/have abandoned the 
use of the fictitious Business name:
COPAWEAR INTERNATIONAL
located at 1112 MONTANA AVE, #170, SANTA 
MONICA, CA 90403
The fictitious business name referred to above 
was filed on 08/22/2005
In the county of LOS ANGELES.
ANTHONY E. BAYER, 67 ESPLANADE, IRVINE, CA 
92612, CHRISTINA E. BAYER, 67 ESPLANADE, IR-
VINE, CA 92612
This business is conducted by: A GENERAL PART-
NERSHIP
/s/ ANTHONY E. BAYER, CHRISTINA E. BAYER
This statement was filed with the County Clerk of 
Los Angeles County on 06/28/2006. Published: 
SANTA MONICA DAILY PRESS 7/10/2006, 
7/17/2006, 7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1492300 FIRST FILING. The following per-
son(s) is (are) doing business as MOTORLOUNGE, 
CHOPPERCHAIRS, 125 SAN VICENTE BLVD., SUITE 
D, SANTA MONICA, CA 90402. The full name of 
registrant(s) is/are : GENE PAUL GURLEY, 125 
SAN VICENTE BLVD., SUITE D, SANTA MONICA, CA 
90402 This Business is being conducted by, an 
individual. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: GENE GURLEY
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/6/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1504674 FIRST FILING. The following per-
son(s) is (are) doing business as UNITED LEND-
ERS GROUP, LOANCREDIBLE.COM, LENDCREDI-
BLE.COM, AI #/ON 2824683, 13101 WASHINGTON 
BLVD., SUITE 138, CULVER CITY, CA 90066. The 
full name of registrant(s) is/are : THE DOWNS 
GROUP INC., (CA), 4478 VIA MARINA, P93, MDR, 

DBAS
CA 90292 This Business is being conducted by, a 
corporation. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: THE DOWNS GROUP, 
PRESIDENT, JOHN R. DOWNS II
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/7/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1385345 FIRST FILING. The following per-
son(s) is (are) doing business as H&H ELECTRIC 
COMMERCIAL, INDUSTRIAL, RESIDENTIAL, 1562 
LAKE SHORE AVE, LA, CA 90026. The full name of 
registrant(s) is/are : GABY HERNANDEZ, 251 
NEWLAND ST, LA, CA 90042 This Business is be-
ing conducted by, an individual. Signed: Regis-
trant has not yet begun to transact business un-
der the fictitious name or names listed herein.. 
/s/: GABY HERNANDEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/23/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1428365 FIRST FILING. The following per-
son(s) is (are) doing business as DOWNEY, REAL-
TORS; DOWNEY HOME LOANS; NORTH DOWNEY 
ESCROW SERVICES, 7340 EAST FLORENCE AVE-
NUE, #208, DOWNEY, CA 90240. The full name of 
registrant(s) is/are : ANGEL D. CASTRO, 10407 
DOROTHY AVENUE, SOUTH GATE, CA 90280 This 
Business is being conducted by, an individual. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: ANGEL D. CASTRO
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/28/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1430835 FIRST FILING. The following per-
son(s) is (are) doing business as CUSTOM 
DESING PLUS, 321 W. KELSO ST., #2, INGLEWOOD, 
CA 90301. The full name of registrant(s) is/are : 
RONALD SANCHEZ, 321 W. KELSO ST., #2, INGLE-
WOOD, CA 90301 This Business is being con-
ducted by, an individual. Signed: Registrant has 
not yet begun to transact business under the fic-
titious name or names listed herein.. /s/: RONALD 
SANCHEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/28/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1416501 FIRST FILING. The following per-
son(s) is (are) doing business as CHAKRA INDIAN 
CUISINE, 151 S. DOHENY DR., BEVERLY HILLS, CA 
90211. The full name of registrant(s) is/are : 
PROGRESSIVE INVESTMENTS GROUP LLC, 1557 
AVENIDA ENTRADA, SAN DIMAS, CA 91773 This 
Business is being conducted by, a managing 
partner. Signed: Registrant has not yet begun to 
transact business under the fictitious name or 
names listed herein.. /s/: PROGRESSIVE INVEST-
MENTS GROUP LLC, MANAGING PARTNER, RAVI 
KONERU
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/27/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/10/2006, 7/17/2006, 
7/24/2006, 7/31/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1491884 FIRST FILING. The following per-
son(s) is (are) doing business as SIO-ROM FUR-
NITURE & DECOR, 626 BOXCOVE PL., DIAMOND 
BAR, CA 91765. The full name of registrant(s) 
is/are : CONCEPCION B. BUNDALIAN, 626 BOX-
COVE PL., DIAMOND BAR, CA 91765 This Busi-
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ness is being conducted by, an individual. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: CONCEPCION BUNDALIAN
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/6/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1470387 FIRST FILING. The following per-
son(s) is (are) doing business as INTERNATIONAL 
CHRISTIAN CONNECTION CELEBRATION, CHRIS-
TIAN INTERNATIONAL NETWORK ASSOCIATION IN-
TERDENOMINATION, AI #/ON 2828443, 4450 CALI-
FORNIA PLACE, SUITE 285, LONG BEACH, CA 
90807. The full name of registrant(s) is/are : IN-
TERNATIONAL CHRISTIAN CONNECTION CELEBRA-
TION INCORPORATION, 4450 CALIFORNIA PLACE, 
SUITE 285, LONG BEACH, CA 90807 This Business 
is being conducted by, a corporation. Signed: The 
registrant commenced to transact business un-
der the fictitious business name or names listed 
on (Date)6/1/2006. /s/: INTERNATIONAL CHRIS-
TIAN CONNECTION CELEBRATION, 
PRESIDENT/CHIEF EXECUTIVE OFFICER, DOLORES 
GUIY
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/3/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1491745 FIRST FILING. The following per-
son(s) is (are) doing business as ASHY'S BOU-
TIQUE, 860 COLT LN, WALNUT, CA 91789. The full 
name of registrant(s) is/are : ASYIA AHMED IMAM, 
860 COLT LN, WALNUT, CA 91789 This Business 
is being conducted by, an individual. Signed: 
Registrant has not yet begun to transact busi-
ness under the fictitious name or names listed 
herein.. /s/: ASYIA AHMED IMAM
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/6/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1470596 FIRST FILING. The following per-
son(s) is (are) doing business as KING JAMES 
MEDICAL SUPPLY, 8700 WOODMAN AVE., #6, AR-
LETA, CA 91331. The full name of registrant(s) 
is/are : MILAGROS TREVINO KITANE, 2105 E. PON-
DEROSA DR, APT. 129, CAMARILLO, CA 93010 
This Business is being conducted by, an individ-
ual. Signed: Registrant has not yet begun to 
transact business under the fictitious name or 
names listed herein.. /s/: MILAGROS TREVINO KI-
TANE
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/3/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1453936 FIRST FILING. The following per-
son(s) is (are) doing business as MR. C BEER & 
WINE CO., 5498 LINDEN AVENUE, LONG BEACH, 
CA 90805. The full name of registrant(s) is/are : 
JUAN CORTEZ, 6718 STATE ST., HUNTINGTON 
PARK, CA 90255, JESUS CORTEZ, 11361 LOUISE 
AVE, #15, LYNWOOD, CA 90262 This Business is 
being conducted by, a general partnership. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: JESUS CORTEZ, JUAN CORTEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/30/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

DBAS
FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1470557 FIRST FILING. The following per-
son(s) is (are) doing business as ROJAS MEAT 
MARKET, 2000 EASTLAKE AVE, LOS ANGELES, CA 
90031. The full name of registrant(s) is/are : 
MARTIN ROJAS, 4351 HAMMEL ST, LOS ANGELES, 
CA 90022 This Business is being conducted by, 
an individual. Signed: The registrant commenced 
to transact business under the fictitious business 
name or names listed on (Date)7/1/2006. /s/: 
MARTIN ROJAS
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/3/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006
FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1470391 FIRST FILING. The following per-
son(s) is (are) doing business as WESTSIDE 
HOME THEATRE, 5970 GUTHRIE AVE, LOS ANGE-
LES, CA 90034. The full name of registrant(s) 
is/are : ALVARO GONZALEZ, 5970 GUTHRIE AVE, 
LOS ANGELES, CA 90034 This Business is being 
conducted by, an individual. Signed: Registrant 
has not yet begun to transact business under the 
fictitious name or names listed herein.. /s/: AL-
VARO GONZALEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/3/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1453927 FIRST FILING. The following per-
son(s) is (are) doing business as BLACK DIA-
MOND TRANSPORTATION, 334 N. CENTRAL AVE, 
#204, GLENDALE, CA 91203. The full name of 
registrant(s) is/are : GAGIK GRIGORYAN, 413 N. 
ADAMS AVE, #132, GLENDALE, CA 91206 This 
Business is being conducted by, an individual. 
Signed: The registrant commenced to transact 
business under the fictitious business name or 
names listed on (Date)6/30/2006. /s/: GAGIK 
GRIGORYAN
This statement was filed with the County Clerk of  
LOS ANGELES County on 6/30/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1439897 FIRST FILING. The following per-
son(s) is (are) doing business as FAVORED FILMS, 
923 OCEAN AVE., NO. 2, SANTA MONICA, CA 
90403. The full name of registrant(s) is/are : AU-
DREY CARTER, 923 OCEAN AVE., NO. 2, SANTA 
MONICA, CA 90403 This Business is being con-
ducted by, an individual. Signed: The registrant 
commenced to transact business under the ficti-
tious business name or names listed on (Date). 
/s/: AUDREY CARTER
This statement was filed with the County Clerk of  
LOS ANGELES County on .06/29/06 NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1513699 FIRST FILING. The following per-
son(s) is (are) doing business as HEAD ON THE 
SKATEBOARD, 749 MILWOOD AVE, VENICE, CA . 
The full name of registrant(s) is/are : TYLER 
GOLDEN, 749 MILWOOD AVE, VENICE, CA This 
Business is being conducted by, an individual. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: TYLER GOLDEN
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/10/06. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1491786 FIRST FILING. The following per-
son(s) is (are) doing business as D & C SPECIAL-
IST SERVICES, (DETAILING AND CLEANING SPC. 
SERV.), 274 BYGROVE ST., COVINA, CA 91722. 
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The full name of registrant(s) is/are : ROBERTO 
MORALES, 274 BYGROVE ST., COVINA, CA 91722, 
LILIAN VASCONCELLOS, 274 BYGROVE ST., 
COVINA, CA 91722 This Business is being con-
ducted by, co-partners. Signed: Registrant has 
not yet begun to transact business under the fic-
titious name or names listed herein.. /s/: ROB-
ERTO MORALES, LILIAN VASCONCELLOS
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/6/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

Statement of Abandonment of Use of Fictitious 
Business Name

Document Record # 06 1548811
Current File No. 05 3215456
State of California, County of Los Angeles
The following person(s) has/have abandoned the 
use of the fictitious Business name:
MALIBU ACTORS STUDIO
located at 2530 MONTANA AVE, APT A, SANTA 
MONICA, CA 90403
The fictitious business name referred to above 
was filed on 12/29/05
In the county of LOS ANGELES.
SHOSHANA KUTTNER, 2530 MONTANA AVE, APT A, 
SANTA MONICA, CA 90403
This business is conducted by: AN INDIVIDUAL
/s/ SHOSHANA KUTTNER
This statement was filed with the County Clerk of 
Los Angeles County on 07/13/06. Published: 
SANTA MONICA DAILY PRESS 7/17/2006, 
7/24/2006, 7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548809 FIRST FILING. The following per-
son(s) is (are) doing business as THE YOUNG AC-
TORS PROJECT, 2530 MONTANA AVE, APT A, 
SANTA MONICA, CA 90403. The full name of reg-
istrant(s) is/are : SHOSHANA KUTTNER, 2530 
MONTANA AVE, APT A, SANTA MONICA, CA 90403 
This Business is being conducted by, an individ-
ual. Signed: The registrant commenced to trans-
act business under the fictitious business name 
or names listed on (Date)6/1/2006. /s/: SHOS-
HANA KUTTNER
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548810 FIRST FILING. The following per-
son(s) is (are) doing business as MISSION MFG. & 
DIST. CO., 4256 S. BROADWAY, LOS ANGELES, CA 
90037. The full name of registrant(s) is/are : 
RALPH ALTABET, 349 NORTH BOWLING GREEN 
WAY, LOS ANGELES, CA 90049 This Business is 
being conducted by, an individual. Signed: The 
registrant commenced to transact business un-
der the fictitious business name or names listed 
on (Date)1/1/1973. /s/: RALPH ALTABET
This statement was filed with the County Clerk of  
LOS ANGELES County on 07/13/06. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548807 FIRST FILING. The following per-
son(s) is (are) doing business as CARJACKING 
MOVIE, CARJACKING FILM, CARJACKING ENTER-
TAINMENT, 132 S. MAPLE DR, #103, BEVERLY 
HILLS, CA 90212. The full name of registrant(s) 
is/are : DANNY PASSMAN, 344 N. ORANGE GROVE 
AVENUE, LOS ANGELES, CA 90036, DAVID PASS-
MAN, 132 S. MAPLE DR, #103, BEVERLY HILLS, CA 
90212, KEVIN ROSENBERG, 1950 TAMARIND AVE, 
#130, LOS ANGELES, CA 90068 This Business is 
being conducted by, an unincorporated associa-
tion other than a partnership. Signed: Registrant 
has not yet begun to transact business under the 
fictitious name or names listed herein.. /s/: 
DAVID PASSMAN
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548808 FIRST FILING. The following per-
son(s) is (are) doing business as BLOSSOM GAR-
DEN APARTMENTS, AI #/ON 200428710140, 254 
BEL AIR ROAD, LOS ANGELES, CA 90077. The full 

Your ad could run here!
Call us today at (310) 458-7737

LegalNotices RUN YOUR DBAs IN THE DAILY PRESS FOR ONLY $60.  INCLUDES RECEIPT AND PROOF OF PUBLICATION.

HOURS MONDAY - FRIDAY  9:00am - 5:00pm     LOCATION 1427 Third Street Promenade, Suite 202, Santa Monica, CA 90405



MONDAY, JULY 31, 2006Visit us online at smdp.com 21

LegalNoticesRUN YOUR DBAs IN THE DAILY PRESS FOR ONLY $60.  INCLUDES RECEIPT AND PROOF OF PUBLICATION.

HOURS MONDAY - FRIDAY  9:00am - 5:00pm     LOCATION 1427 Third Street Promenade, Suite 202, Santa Monica, CA 90405

DBAS
name of registrant(s) is/are : BOGERT INVEST-
MENTS, LLC, 254 BEL AIR ROAD, LOS ANGELES, 
CA 90077 This Business is being conducted by, a 
limited liability. Signed: The registrant com-
menced to transact business under the fictitious 
business name or names listed on 
(Date)5/31/2006. /s/: BOGERT INVESTMENTS, 
LLC, PARTNER, TRUDY BOGERT
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548812 FIRST FILING. The following per-
son(s) is (are) doing business as TERRY R. BAR-
CLAY, PH.D., 360 N. BEDFORD DRIVE, SUITE 407, 
BEVERLY HILLS, CA 90210. The full name of reg-
istrant(s) is/are : TERRY RANDYL BARCLAY, 151 
OCEAN FRONT WALK, #201, VENICE, CALIFORNIA 
90291 This Business is being conducted by, an 
individual. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: TERRY BARCLAY
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548806 FIRST FILING. The following per-
son(s) is (are) doing business as ZOOMZAWEAR, 
ZOOMZABEBE, MODERNKNITERATURE, AI #/ON 
2646169, 2204 EUCLID ST., SANTA MONICA, CA 
90405. The full name of registrant(s) is/are : DUE 
NORTH PRODUCTIONS INC. (CA), 2204 EUCLID 
ST., SANTA MONICA, CA 90405 This Business is 
being conducted by, a corporation. Signed: Regis-
trant has not yet begun to transact business un-
der the fictitious name or names listed herein.. 
/s/: DUE NORTH PRODUCTIONS, INC, CEO, MARK 
H. SMITH
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/17/2006, 7/24/2006, 
7/31/2006, 8/7/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1551701 FIRST FILING. The following per-
son(s) is (are) doing business as LE CUPCAKE, AI 
#/ON 175838, 216 29TH STREET, MANHATTAN 
BEACH, CA 90266. The full name of registrant(s) 
is/are : ICANTOO SPORT, A CALIFORNIA CORPORA-
TION, 216 29TH STREET, MANHATTAN BEACH, CA 
90266 This Business is being conducted by, a 
corporation. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: ICANTOO SPORT, PRESI-
DENT, DOUG DAVIDGE
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1470572 FIRST FILING. The following per-
son(s) is (are) doing business as KIPCO CON-
STRUCTION, 3939 WELLINGTON RD, LOS ANGE-
LES, CA 90008. The full name of registrant(s) 
is/are : KIPTON REED, 26461 LA TRARIATA, LA-
GUNA HILLS, CA 92653 This Business is being 
conducted by, an individual. Signed: The regis-
trant commenced to transact business under the 
fictitious business name or names listed on 
(Date)6/1/2006. /s/: KIPTON REED
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/3/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548432 FIRST FILING. The following per-
son(s) is (are) doing business as CENTURY CITY 
CHIROPRACTIC, 2080 CENTURY PARK EAST, SUITE 

DBAS
1511, CENTURY CITY, CA 90067. The full name of 
registrant(s) is/are : ROBERT J. JOHNSON, 2160 
CENTURY PARK EAST, #201, CENTURY CITY, CA 
90067 This Business is being conducted by, an 
individual. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: ROBERT J. JOHNSON
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1566767 FIRST FILING. The following per-
son(s) is (are) doing business as COTE CON-
STRUCTION CONSULTING, 3763 HUGHES AVE, 
#10, LA, CA 90034. The full name of registrant(s) 
is/are : JEFFREY W. COTE SR., 3763 HUGHES AVE, 
#10, LA, CA 90034, AUDREY L. COTE, 3763 
HUGHES AVE, #10, LA, CA 90034 This Business is 
being conducted by, husband and wife. Signed: 
Registrant has not yet begun to transact busi-
ness under the fictitious name or names listed 
herein.. /s/: JEFFREY W. COTE, AUDREY L. COTE
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/17/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1591060 FIRST FILING. The following per-
son(s) is (are) doing business as WRITERS ON 
FIRE, FEMMES ON FIRE, ACTORS ON FIRE, 415 S. 
TOPANGA CYN, BLVD, #173, TOPANGA, CA 90290. 
The full name of registrant(s) is/are : RACHEL 
RESNICK, 415 S. TOPANGA CYN, BLVD, #173, TO-
PANGA, CA 90290 This Business is being con-
ducted by, an individual. Signed: The registrant 
commenced to transact business under the ficti-
tious business name or names listed on 
(Date)6/28/2006. /s/: RACHEL RESNICK
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/19/06. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1591059 FIRST FILING. The following per-
son(s) is (are) doing business as MOLDAWAY WA-
TER RESTORATION, MOLDAWAY, 22935 MARIANO 
ST, WOODLAND HILLS, CA 91367. The full name of 
registrant(s) is/are : SAM LAHOOTI, 22935 MARI-
ANO ST, WOODLAND HILLS, CA 91367 This Busi-
ness is being conducted by, an individual. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: SAM LAHOOTI
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/19/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548384 FIRST FILING. The following per-
son(s) is (are) doing business as V.E.E. TRANS-
MISSION, 9112 FIRESTONE BLVD., DOWNEY, CA 
90241. The full name of registrant(s) is/are : ADA 
ESQUEDA, 7226 TOLER AVE, BELL GARDENS, CA 
90201 This Business is being conducted by, an 
individual. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: ADA ESQUEDA
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1513216 FIRST FILING. The following per-
son(s) is (are) doing business as PARADIGM CON-
SULTANTS, 19316 E. WINDROSE DRIVE, ROWLAND 
HEIGHTS, CA 91748. The full name of 
registrant(s) is/are : PEDRO D. BAELLO, JR, 19316 
E. WINDROSE DRIVE, ROWLAND HEIGHTS, CA 

DBAS
91748, JOSEFINA L. BAELLO, 19316 E. WINDROSE 
DRIVE, ROWLAND HEIGHTS, CA 91748 This Busi-
ness is being conducted by, husband and wife. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: PEDRO D. BAELLO JR, JOSEFINA 
L. BAELLO
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/10/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1525421 FIRST FILING. The following per-
son(s) is (are) doing business as NINA ROSS CEL-
LULAR, DOIN IT WIRELESS CELLULAR, T&T MO-
BILE, 7006 RAMSGATE PLACE, #8, WESTCHESTER, 
CA 90045. The full name of registrant(s) is/are : 
TANESHA PINELL, 7006 RAMSGATE PLACE, #8, 
WESTCHESTER, CA 90045, TYRONE FRANKLIN, 
7006 RAMSGATE PLACE, #8, WESTCHESTER, CA 
90045, JOEY PINELL JR, 7006 RAMSGATE PLACE, 
#8, WESTCHESTER, CA 90045 This Business is 
being conducted by, co-partners. Signed: Regis-
trant has not yet begun to transact business un-
der the fictitious name or names listed herein.. 
/s/: TANESHA PINELL, TYRONE FRANKLIN, JOEY PI-
NELL
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/11/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1552958 FIRST FILING. The following per-
son(s) is (are) doing business as L.M.N. TRANS-
PORTATION, 11826 WILLOW BROOK AVE, LOS AN-
GELES, CA 90059. The full name of registrant(s) 
is/are : LUIS CARLOS NAVIA, 11826 WILLOW 
BROOK AVE, LOS ANGELES, CA 90059 This Busi-
ness is being conducted by, an individual. 
Signed: The registrant commenced to transact 
business under the fictitious business name or 
names listed on (Date)7/17/2006. /s/: LUIS CAR-
LOS NAVIA
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1525134 FIRST FILING. The following per-
son(s) is (are) doing business as JUSTER CO., 
LTD, AI #/ON 2761092, 661 BREA CANYON ROAD, 
SUITE 1, WALNUT, CA 91789. The full name of 
registrant(s) is/are : JINNI TECHNOLOGY INC., 661 
BREA CANYON ROAD, SUITE 1, WALNUT, CA 91789 
This Business is being conducted by, a corpora-
tion. Signed: The registrant commenced to trans-
act business under the fictitious business name 
or names listed on (Date)7/11/2006. /s/: JINNI 
TECHNOLOGY INC, CFO, YU LI
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/11/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1513283 FIRST FILING. The following per-
son(s) is (are) doing business as JUANITAS 
WATCH SHOP, 6611 PACIFIC BLVD, HUNTINGTON 
PARK, CA 90255. The full name of registrant(s) 
is/are : JUANA TERRAZAS, 6724 RITA AVE, APT 
"A", HUNTINGTON PARK, CA 90255 This Business 
is being conducted by, an individual. Signed: The 
registrant commenced to transact business un-
der the fictitious business name or names listed 
on (Date)7/1/2006. /s/: JUANA TERRAZAS
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/10/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

DBAS
FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548385 FIRST FILING. The following per-
son(s) is (are) doing business as HOPE FAMILY 
ADULT HOME, 12023 GERTRUDE DR., LYNWOOD 
CA 90262. The full name of registrant(s) is/are : 
ELIJAH HOPES, 12108 GERTRUDE DR., LYNWOOD, 
CA 90262, ROSIE HOPES, 12108 GERTRUDE DR., 
LYNWOOD, CA 90262 This Business is being con-
ducted by, husband and wife. Signed: The regis-
trant commenced to transact business under the 
fictitious business name or names listed on 
(Date)1/1/1967. /s/: ELIJAH HOPES, ROSIE HOPES
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/06. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1542711 FIRST FILING. The following per-
son(s) is (are) doing business as GREEN GARDEN 
PLACE, 1859 POTRERO GRANDE, MONTERREY 
PARK, 917754. The full name of registrant(s) 
is/are : ELISA L. HOLGUIN, 11231 DORLAND ST., 
WHITTIER, CA 90606 This Business is being con-
ducted by, an individual. Signed: Registrant has 
not yet begun to transact business under the fic-
titious name or names listed herein.. /s/: ELISA L. 
HOLGUIN
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/12/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1539893 FIRST FILING. The following per-
son(s) is (are) doing business as FICUS TRADING 
CO., 11015 PARAMOUNT BLVD, UNIT 5, DOWNEY, 
CA 90241. The full name of registrant(s) is/are : 
TALAI J. DAWAHER, 15402 FICUS ST., CHINO 
HILLS, CA 91709 This Business is being con-
ducted by, an individual. Signed: The registrant 
commenced to transact business under the ficti-
tious business name or names listed on 
(Date)9/1/2001. /s/: TALAI J. DAWAHER
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/12/06. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1525403 FIRST FILING. The following per-
son(s) is (are) doing business as CUTE NAILS, 
ABC CLEANERS, 4120 E. ANNAHEIM ST., LONG 
BEACH, CA 90804. The full name of registrant(s) 
is/are : XI LE, 4120 E. ANNAHEIM ST., LONG 
BEACH, CA 90804 This Business is being con-
ducted by, an individual. Signed: The registrant 
commenced to transact business under the ficti-
tious business name or names listed on 
(Date)8/31/2005. /s/: XI LE
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/11/06. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1525088 FIRST FILING. The following per-
son(s) is (are) doing business as CARE PROFES-
SIONALS, 556 N. DIAMOND BAR BLVD., #212, DIA-
MOND BAR, CA 91765. The full name of regis-
trant(s) is/are : SATURNINA ESCULTOS, 2130 W. 
CRESCENT AVE, #2161, ANAHEIM, CA 92801 This 
Business is being conducted by, an individual. 
Signed: The registrant commenced to transact 
business under the fictitious business name or 
names listed on (Date). /s/: SATURNINA ESCUL-
TOS
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/11/06. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

DBAS
FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1537698 FIRST FILING. The following per-
son(s) is (are) doing business as ASSOCIATED 
DESIGNERS, 1325 HIGHLAND AVE, #811, DUARTE, 
CA 91010. The full name of registrant(s) is/are : 
SONIA DAVIS, 1325 HIGHLAND AVE, #811, DU-
ARTE, CA 91010 This Business is being con-
ducted by, an individual. Signed: Registrant has 
not yet begun to transact business under the fic-
titious name or names listed herein.. /s/: SONIA 
DAVIS
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/12/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006
FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548303 FIRST FILING. The following per-
son(s) is (are) doing business as AMERICAN 
KNOWLEDGE INDUSTRY SERVICE CENTER, US 
KNOWLEDGE INDUSTRY SERVICE, 17137 GALE 
AVE, CITY OF INDUSTRY, CA, 91754. The full 
name of registrant(s) is/are : ZHONG LIN SUN, 
17137 GALE AVE, CITY OF INDUSTRY, CA, 91754 
This Business is being conducted by, an individ-
ual. Signed: Registrant has not yet begun to 
transact business under the fictitious name or 
names listed herein.. /s/: ZHONG LIN SUN
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1470342 FIRST FILING. The following per-
son(s) is (are) doing business as ALPHA AND THE 
OMEGA PRIVATE SECURITY, 15524 VERMONT 
AVE., GARDENA, CA 90247. The full name of reg-
istrant(s) is/are : LORENZO DIAZ SIERRA, 15524 
VERMONT AVE., GARDENA, CA 90247 This Busi-
ness is being conducted by, an individual. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: LORENZO DIAZ SIERRA
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/3/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1548336 FIRST FILING. The following per-
son(s) is (are) doing business as A.J. VARIETY 
STORE INC., 2630 S. HOBART BLVD., LOS ANGE-
LES, CA 90018. The full name of registrant(s) 
is/are : AUTHER JACKSON VARIETY STORE INC., 
(MISSISSIPPI), 2630 S. HOBART BLVD., LOS ANGE-
LES, CA 90018 This Business is being conducted 
by, a corporation. Signed: Registrant has not yet 
begun to transact business under the fictitious 
name or names listed herein.. /s/: A.J. VARIETY 
STORE INC., OWNER, AUTHER D. JACKSON
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1550933 FIRST FILING. The following per-
son(s) is (are) doing business as DELFINO HER-
NANDEZ TRUCKING, 3820 W. 27 ST, #118, LOS 
ANGELES, CA 90018. The full name of 
registrant(s) is/are : DELFINO HERNANDEZ, 3820 
W. 27 ST, #118, LOS ANGELES, CA 90018 This 
Business is being conducted by, an individual. 
Signed: The registrant commenced to transact 
business under the fictitious business name or 
names listed on (Date)1/1/2006. /s/: DELFINO 
HERNANDEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/13/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/24/2006, 7/31/2006, 
8/7/2006, 8/14/2006
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FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1630429 FIRST FILING. The following per-
son(s) is (are) doing business as PRINCESSES' 
NAILS, 1622 WILSHIRE BLVD, SANTA MONICA, CA 
90403. The full name of registrant(s) is/are : 
HUONG NGUYEN, 12761 ARBOR CT, GARDEN 
GROVE, CA 92840 This Business is being con-
ducted by, an individual. Signed: The registrant 
commenced to transact business under the ficti-
tious business name or names listed on 
(Date)7/1/2006. /s/: HUONG NGUYEN
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/24/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006
FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1566299 FIRST FILING. The following per-
son(s) is (are) doing business as LNT REALTY, 
9145 PARK ST, BELLFLOWER, CA 90706. The full 
name of registrant(s) is/are : TEODORO J. LU-
BRINO JR, 9145 PARK ST, BELLFLOWER, CA 90706 
This Business is being conducted by, an individ-
ual. Signed: Registrant has not yet begun to 
transact business under the fictitious name or 
names listed herein.. /s/: TEODORO J. LUBRINO JR
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/17/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1642655 FIRST FILING. The following per-
son(s) is (are) doing business as TAE KOOK COM-
PANY, 1757 11TH STREET, #5, SANTA MONICA, CA 
90404. The full name of registrant(s) is/are : AR-
NOLD TARIN, 1757 11TH STREET, #5, SANTA MON-
ICA, CA 90404, HYE YOUNG PARK-TARIN, 1757 
11TH STREET, #5, SANTA MONICA, CA 90404 This 
Business is being conducted by, co-partners. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: ARNOLD TARIN, HYE YOUNG 
PARK-TARIN
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/25/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1596136 FIRST FILING. The following per-
son(s) is (are) doing business as SURFLIFE, 1047 
12TH STREET, #8, SANTA MONICA, CA 90403. The 
full name of registrant(s) is/are : WILLIAM LAW-
RENCE ARMSTRONG, 1047 12TH STREET, #8, 
SANTA MONICA, CA 90403 This Business is being 
conducted by, an individual. Signed: Registrant 
has not yet begun to transact business under the 
fictitious name or names listed herein.. /s/: WIL-
LIAM ARMSTRONG
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/20/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1642672 FIRST FILING. The following per-
son(s) is (are) doing business as KIMMIPELI, 
1432 9TH ST, APT 6, SANTA MONICA, CA 90401. 
The full name of registrant(s) is/are : KIMBERLY 
MULLEN, 1432 9TH ST, APT 6, SANTA MONICA, CA 
90401 This Business is being conducted by, an 
individual. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: KIMBERLY MULLEN
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/25/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1635516 FIRST FILING. The following per-
son(s) is (are) doing business as INTERNATIONAL 
MEDICAL DIAGNOSTICS EQUIPMENT, IMDE, 835 
ASHLAND AVENUE, SUITE 7, SANTA MONICA, CA $5.50 A DAY LINER ADS! CALL TODAY
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90405. The full name of registrant(s) is/are : MO-
HAMMAD REZA BAGHERI, 835 ASHLAND AVENUE, 
SUITE 7, SANTA MONICA, CA 90405 This Business 
is being conducted by, an individual. Signed: 
Registrant has not yet begun to transact busi-
ness under the fictitious name or names listed 
herein.. /s/: MOHAMMAD REZA BAGHERI
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/24/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

Statement of Abandonment of Use of Fictitious 
Business Name

Document Record # 06 1566270
Current File No. 04 2298828
State of California, County of Los Angeles
The following person(s) has/have abandoned the 
use of the fictitious Business name:
HAPPY NAILS
located at 539 W. BASELINE RD, GLENDORA, CA 
91740
The fictitious business name referred to above 
was filed on 07/17/06
In the county of LOS ANGELES.
LAN TRUONG, 539 W. BASELINE RD, GLENDORA, 
CA 91740
This business is conducted by: AN INDIVIDUAL
/s/ LAN TRUONG
This statement was filed with the County Clerk of 
Los Angeles County on 07/17/06. Published: 
SANTA MONICA DAILY PRESS 7/31/2006, 
8/7/2006, 8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1577958 FIRST FILING. The following per-
son(s) is (are) doing business as THE PAYMENT 
CENTER, AI #/ON 4046-97, 4435 W. SLAUSON 
AVE, LOS ANGELES, CA 90043. The full name of 
registrant(s) is/are : ARTLEE CORP, (CALIFORNIA), 
4435 W. SLAUSON AVE, LOS ANGELES, CA 90043 
This Business is being conducted by, a corpora-
tion. Signed: The registrant commenced to trans-
act business under the fictitious business name 
or names listed on (Date)7/1/2006. /s/: ARTLEE 
CORPORATION, PRESIDENT/CEO, ARTHUR G. 
SMITH
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/18/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1590446 FIRST FILING. The following per-
son(s) is (are) doing business as SANDY'S BAR-
BER AND BEAUTY, 1101-A SOUTH SAN GABRIEL, 
SAN GABRIEL, CA 91776. The full name of regis-
trant(s) is/are : JIMMY YAO-TSE KUO, 19559 
MARKSTAY ST, ROWLAND HEIGHTS, CA 91748 This 
Business is being conducted by, an individual. 
Signed: The registrant commenced to transact 
business under the fictitious business name or 
names listed on (Date)5/15/2006. /s/: JIMMY KUO
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/19/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
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PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1577990 FIRST FILING. The following per-
son(s) is (are) doing business as SAN PEDRO 
PARTY SUPPLY & FLOWER SHOP, 139 N. PACIFIC 
AVE, SAN PEDRO, CA 90731. The full name of reg-
istrant(s) is/are : JONATHAN M. HAWKES, 1085 W. 
7TH ST, #1, SAN PEDRO, CA 90731, AMALIA M. 
ZOSAYA, 1085 W. 7TH ST, #1, SAN PEDRO, CA 
90731 This Business is being conducted by, hus-
band and wife. Signed: Registrant has not yet be-
gun to transact business under the fictitious 
name or names listed herein.. /s/: JONATHAN 
HAWKES, AMALIA ZOSAYA
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/18/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1590448 FIRST FILING. The following per-
son(s) is (are) doing business as PHELPS HOST-
ING AND DESIGN, SURPRISING DELIGHTS, 1158 
KWIS AVE, HACIENDA HEIGHTS, CA 91745. The full 
name of registrant(s) is/are : CARLOS W. PHELPS, 
1158 KWIS AVE, HACIENDA HEIGHTS, CA 91745, 
MELINDA S. PHELPS, 1158 KWIS AVE, HACIENDA 
HEIGHTS, CA 91745 This Business is being con-
ducted by, husband and wife. Signed: Registrant 
has not yet begun to transact business under the 
fictitious name or names listed herein.. /s/: CAR-
LOS W. PHELPS, MELINDA S. PHELPS
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/19/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1595662 FIRST FILING. The following per-
son(s) is (are) doing business as MISSION TO VI-
SION INC, AI #/ON 2833980, 4018 CAMERO AVE, 
SUITE 6, LOS ANGELES, CA 90027. The full name 
of registrant(s) is/are : MISSION TO VISION INC, 
(CA), 4018 CAMERO AVE, SUITE 6, LOS ANGELES, 
CA 90027 This Business is being conducted by, a 
corporation. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: MISSION TO VISION INC, 
CEO, SHERISE CAPLES
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/20/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1568841 FIRST FILING. The following per-
son(s) is (are) doing business as LOS ANGELES 
REAL ESTATE GROUP, 7819 BERGER AVE, PLAYA 
DEL REY, CA 90293. The full name of 
registrant(s) is/are : JEFFREY ELLIS STEVENS, 
7819 BERGER AVE, PLAYA DEL REY, CA 90293 
This Business is being conducted by, an individ-
ual. Signed: Registrant has not yet begun to 
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transact business under the fictitious name or 
names listed herein.. /s/: JEFFREY E. STEVENS
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/17/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1568800 FIRST FILING. The following per-
son(s) is (are) doing business as LNT HOME 
LOANS, 9145 PARK ST, BELLFLOWER, CA 90706. 
The full name of registrant(s) is/are : TEODORO J. 
LUBRINO JR, 9145 PARK ST, BELLFLOWER, CA 
90706 This Business is being conducted by, an 
individual. Signed: Registrant has not yet begun 
to transact business under the fictitious name or 
names listed herein.. /s/: TEODORO J. LUBRINO JR
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/17/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1595689 FIRST FILING. The following per-
son(s) is (are) doing business as LA PROJECT 
TOUCH, AI #/ON A0634988, 3249 E. 15TH ST, #2, 
LONG BEACH, CA 90804. The full name of regis-
trant(s) is/are : GODS FAN CLUB, 24087 VERDUN 
LANE, MURRIETA, CA 92562 This Business is be-
ing conducted by, a corporation. Signed: Regis-
trant has not yet begun to transact business un-
der the fictitious name or names listed herein.. 
/s/: GODS FAN CLUB, PRESIDENT, ANNE UNMACHT
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/20/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1605105 FIRST FILING. The following per-
son(s) is (are) doing business as KENDALL GUEST 
HOME, AI #/ON 2832398, 4700 N. MAXSON RD, EL 
MONTE, CA 91732. The full name of registrant(s) 
is/are : ANGEL RESIDENTIAL CARE INC, 8919 
CALIFORNIA AVE, SOUTH GATE, CA 90280 This 
Business is being conducted by, an individual. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: ANGEL RESIDENTIAL CARE INC, 
CEO, CONNIE INSUN CHUNG
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/20/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006
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FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1590484 FIRST FILING. The following per-
son(s) is (are) doing business as J&J BEAUTY SA-
LON, 2222 ATLANTIC AVE, LONG BEACH, CA 
90806. The full name of registrant(s) is/are : 
EDDY RODRIGUEZ, 1225 ROSWELL AVE, LONG 
BEACH, CA 90804, ODALIS RODRIGUEZ, 1225 
ROSWELL AVE, LONG BEACH, CA 90804 This Busi-
ness is being conducted by, husband and wife. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: EDDY RODRIGUEZ, ODALIS 
RODRIGUEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/19/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1581618 FIRST FILING. The following per-
son(s) is (are) doing business as J AND L MOLD-
INGS AND DOORS, JJ FINISH CARPENTER, 16515 
S. NEW HAMPSHIRE AVE, #12, GARDENA, CA 
90247. The full name of registrant(s) is/are : 
JUAN JOSE GARCIA, 16515 S. NEW HAMPSHIRE 
AVE, #12, GARDENA, CA 90247 This Business is 
being conducted by, an individual. Signed: Regis-
trant has not yet begun to transact business un-
der the fictitious name or names listed herein.. 
/s/: JUAN JOSE GARCIA
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/18/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1558742 FIRST FILING. The following per-
son(s) is (are) doing business as INTERNATIONAL 
HERB COMPANY, 101 ATLANTIC AVE, UNIT 101, 
LONG BEACH, CA 90803. The full name of regis-
trant(s) is/are : VICTOR CHAVEZ, 745 ORANGE 
AVE, UNIT 14, LONG BEACH, CA 90813 This Busi-
ness is being conducted by, an individual. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: VICTOR CHAVEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/14/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1568852 FIRST FILING. The following per-
son(s) is (are) doing business as HUNAN STYLE 
RESTAURANT, AI #/ON 2761240, 6152 N. ROSE-
MEAD BLVD., #A, TEMPLE CITY, CA 91780. The 
full name of registrant(s) is/are : GOLDER SUN 
INTERNATIONAL INC, 6152 N. ROSEMEAD BLVD., 
#A, TEMPLE CITY, CA 91780 This Business is be-
ing conducted by, an individual. Signed: Regis-
trant has not yet begun to transact business un-
der the fictitious name or names listed herein.. 
/s/: GOLDER SUN INTERNATIONAL, CEO, YI BING 
HUANG
This statement was filed with the County Clerk of  

DBAS
LOS ANGELES County on 7/17/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1590460 FIRST FILING. The following per-
son(s) is (are) doing business as 4 THE PEOPLE 
HOME MORTGAGE, 14132 E. WHITTIER BLVD., 
WHITTIER, CA 90605. The full name of 
registrant(s) is/are : T. MICHAEL OTTO, 1700 W. 
CERRITOS AVE, #119, ANAHEIM, CA 92804 This 
Business is being conducted by, an individual. 
Signed: Registrant has not yet begun to transact 
business under the fictitious name or names 
listed herein.. /s/: T. MICHAEL OTTO
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/19/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1577960 FIRST FILING. The following per-
son(s) is (are) doing business as AMMEX AUTO 
DIVISION, AI #/ON C2203247, 4425 1/2 W. SLAU-
SON AVE, LOS ANGELES, CA 90043. The full name 
of registrant(s) is/are : ALHEMS ENTERPRISES, 
INC., CALIFORNIA, 4425 1/2 W. SLAUSON AVE, 
LOS ANGELES, CA 90043 This Business is being 
conducted by, a corporation. Signed: The regis-
trant commenced to transact business under the 
fictitious business name or names listed on 
(Date)6/1/2006. /s/: ALHEMS ENTERPRISES, INC., 
PRESIDENT/CEO, HUGH JOHNSON
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/18/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1590662 FIRST FILING. The following per-
son(s) is (are) doing business as BEACHSIDE 
COMMISSARY, 230 W. "E" ST., WILMINGTON, CA 
90744. The full name of registrant(s) is/are : AN-
DRES MORALES, 3012 YALE AVE, MARINA DEL 
REY, CA 90292 This Business is being conducted 
by, an individual. Signed: Registrant has not yet 
begun to transact business under the fictitious 
name or names listed herein.. /s/: ANDRES MO-
RALES
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/19/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1577959 FIRST FILING. The following per-
son(s) is (are) doing business as BEEJAM FINAN-
CIAL GROUP DIVISION, CARIB PRESS & PUBLICA-
TIONS DIVISION, CARIB TECH DIVISION, AI #/ON 
C2203247, 4425 1/2 W. SLAUSON AVE, LOS AN-
GELES, CA 90043. The full name of registrant(s) 
is/are : ALHEMS ENTERPRISES, INC, CALIFORNIA, 
4425 1/2 W. SLAUSON AVE, LOS ANGELES, CA 
90043 This Business is being conducted by, a 
corporation. Signed: The registrant commenced to 
transact business under the fictitious business 
name or names listed on (Date)6/1/2006. /s/: AL-
HEMS ENTERPRISES, INC., PRESIDENT/CEO, HUGH 
JOHNSON
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/18/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

DBAS
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/17/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1558794 FIRST FILING. The following per-
son(s) is (are) doing business as EVENTOS 
HEIDI'S , 6725 SALT LAKE AVE, BELL, CA 90201. 
The full name of registrant(s) is/are : JAIME 
RODRIGUEZ, 3422 HOPE ST, HUNTINGTON PARK, 
CA 90255 This Business is being conducted by, 
an individual. Signed: The registrant commenced 
to transact business under the fictitious business 
name or names listed on (Date)8/8/1997. /s/: 
JAIME RODRIGUEZ
This statement was filed with the County Clerk of  
LOS ANGELES County on 07/14/06. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1568851 FIRST FILING. The following per-
son(s) is (are) doing business as HARRY'S AUTO 
SALES, 800 S. DATE AVE, ALHAMBRA, CA 91804. 
The full name of registrant(s) is/are : YI BING 
HUANG, 6152 N. ROSEMEAD BLVD., #A, TEMPLE 
CITY, CA 91780 This Business is being conducted 
by, an individual. Signed: Registrant has not yet 
begun to transact business under the fictitious 
name or names listed herein.. /s/: YI BING HUANG
This statement was filed with the County Clerk of  
LOS ANGELES County on 7/17/2006. NOTICE: THIS 
FICTITIOUS BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS FILED IN THE 
OFFICE OF THE COUNTY CLERK. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this statement 
does not of itself authorize the use in this state of 
a fictitious business name statement in violation 
of the rights of another under federal, state, or 
common law (see Section 14411et seq.,Business 
and Professions Code). SANTA MONICA DAILY 
PRESS to publish 7/31/2006, 8/7/2006, 
8/14/2006, 8/21/2006

FICTITIOUS BUSINESS NAMES STATE-
MENT FILE NO. 06 1658547 FIRST FIL-
ING. The following person(s) is (are) do-
ing business as Sixth Sense Invest-
ments IX, 11755 Wilshire Blvd., Suite 
900, Los Angeles, CA 90025. The full 
name of registrant(s) is/are : Mark 
Umenoto, 4383 Camero Ave, Los Ange-
les, CA 90027; Yunna Barats, 14812 
Dickens Street, #201, Sherman Oaks, 
CA 91403 This Business is being con-
ducted by, a general partnership. 
Signed: The registrant commenced to 
transact business under the fictitious 
business name or names listed on 
(Date)7/27/2006. /s/: Mark Umenoto, 
Yunna Barats
This statement was filed with the 
County Clerk of  LOS ANGELES County 
on 7/27/2006. NOTICE: THIS FICTITIOUS 
BUSINESS NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE IT WAS 
FILED IN THE OFFICE OF THE COUNTY 
CLERK. A NEW FICTITIOUS BUSINESS 
NAME STATEMENT MUST BE FILED 
PRIOR TO THAT DATE. The filing of this 
statement does not of itself authorize 
the use in this state of a fictitious busi-
ness name statement in violation of the 
rights of another under federal, state, or 
common law (see Section 14411et 
seq.,Business and Professions Code). 
SANTA MONICA DAILY PRESS to publish 
7/31/2006, 8/7/2006, 8/14/2006, 
8/21/2006

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

LegalNotices RUN YOUR DBAs IN THE DAILY PRESS FOR ONLY $60.  INCLUDES RECEIPT AND PROOF OF PUBLICATION.

HOURS MONDAY - FRIDAY  9:00am - 5:00pm     LOCATION 1427 Third Street Promenade, Suite 202, Santa Monica, CA 90405

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

FICTITIOUS BUSINESS NAMES STATEMENT FILE 
NO. 06 1566261 FIRST FILING. The following per-
son(s) is (are) doing business as ELITE BEAUTY 
PARLOR, 539 W. BASELINE RD, GLENDORA, CA 
91740. The full name of registrant(s) is/are : LAN 
TRUONG, 3239 ADELIA AVE, EL MONTE, CA 91733 
This Business is being conducted by, an individ-
ual. Signed: Registrant has not yet begun to 
transact business under the fictitious name or 
names listed herein.. /s/: LAN TRUONG
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ServiceDirectory
Promote your business in the only DAILY local newspaper in town.

*Please call our Classified Sales Manager to reserve your ad space. Specific ad placement not gauranteed on classified ads. Ad must meet deadline requirements.

All classified liner ads are placed on our website for FREE! Check out www.smdp.com for more info.

YOUR AD COULD RUN TOMORROW!*

(310) 458-7737Prepay your ad today!

Some restrictions may apply. 

HOURS MONDAY - FRIDAY  9:00am - 5:00pm     LOCATION 1427 Third Street Promenade, Suite 202, Santa Monica, CA 90405

Services

Roofing

Financial

Insurance & Financial Services 

Are you
Covered?

Call 
Robertt F.. Schwenker
For More Information
Individual LIC # OE96620

661.607.9404
BKSCHWENKER@SBCGLOBAL.NET

Psychic/Medium

Private Readings

These

messages

can

change

your

lifE!

Medium/Spiritual Counselor
Laura Richard, Ph.D. 

8 1 8 . 9 8 1 . 1 4 2 5

Services

Caregivers

Companionship
Doctor Appts/Errands

Bathing/Hygiene
Meal Prep

Light Housekeeping
Dementia Care
Hospice Care

(310) 477-8300
CAREGIVER EMPLOYMENT OPPORTUNITIES AVAILABLE

(866) 894-2273

Gen. Contracting

MAXIMUM Construction
Complete Household Repair

Electrical, Fencing

Doors, Windows, Flooring

Drywall, Texture, Painting

Remodel & Additions

Concrete, Stucco

Free Consultation

Reasonable Prices

Call Max Ruiz

(213) 210-7680
handymax1@aol.com

Services

Therapy

Life is short —
Why make it shorter

STILLL 
SMOKING?

Certified
Hypnotherapist

John J. McGrail, C.Ht.

(310)) 235-2883
www.hypnotherapylosangeles.com

Painting/Tiling

METICULOUS PAINTING

&DRYWALL
Interior & Exterior • Free Estimates

Call Joe: 447-8957
meticulouspainting.com   LIC: 0002088305-0001-4

Residential &
Commercial

Int. & Ext. 
Texture & Drywall
Wood works &
Repair work 
Kitchen cabinet
Faux finish
Replace cabinet &
Counter top
Stucco work

Lic.# 825896
310.284.8333

Services

Fitness

Lose 10lbs every 2 weeks
START TODAY!
Time to get your Six-packs back

Training with weights

Fun Cardio-Boxing for

Beginners and Advanced

Private Sessions or

Team up to save MONEY!

Gym or House Call
Call (310) 866-3336

Handyman

—ALL AROUND—
HANDYMAN

All aspects of
construction from
small repairs to

complete remodels

REFERRALS AVAILABLE

Call Tony
(310) 449-5555
(310) 447-3333

WESTSIDE GUYS
Full Service Handymen

CARPENTRY, ELEC., PAINT, ETC...
TERMITE AND DRY ROT REPAIR

ROOF REPAIR AND WATER DAMAGE
BOB 35/HR (310) 266-6348

CALEB 25-35/HR (310) 409-3244

Services

Handyman Service

HANDYMAN
EXPRESS
Specializing in bathroom
remodeling and repairs.
Plumbing, drywall, paint,
tile and framing.
NO JOB TOO SMALL
Satisfaction Guaranteed

Call Nick
310/651-0052

Bookkeeping

SIMPLIFY
Experienced,

Efficient and Swift.
BOOKKEEPER FOR HIRE

Quickbooks
Pick Up and Delivery

$25/HR
(310) 264-0828

Pool and Spa

Services

Real Estate

Credit Services
CLEAN UP your credit. It’s not hopeless. 
Conquer Credit provides real, local peo-
ple to help you devise the best plan to 
legitimately raise your FICO score. Free 
confidential consultation. Call 
818-530-0200.

Attorney Services

Need a Good
Attorney?

“Your Local Santa Monica Attorney”

Civil Litigation
Consumer and Business Disputes

2001 Wilshire Blvd
Santa Monica CA 310 453 8320

www.lawgross.com

A PROFESSIONAL LEGAL CORPORATION

INEXPENSIVE,, QUALITYY CARPETT CLEANING
residuee freee ** antii soilingg treatmentt ** 11 hourr dryy time

APARTMENTT SPECIAL:: $255 PERR ROOM.. 
FREEE HALLWAYY CLEANING

22   roomm minimum,, includess freee pre-vaccumingg 

Rob’ss Carpett Caree 310-729-2931

Your ad could run here!
Call us today at (310) 458-7737

$5.50 A DAY LINER ADS! CALL TODAY

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

ADVERTISE! CALL US (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737

Your ad could run here!
Call us today at (310) 458-7737
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