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SUPER LOTTO
124635
Meganumber: 17
Jackpot: $31 million

FANTASY 5

6 15 21 25 26

DAILY 3

Daytime: 783

Evening: 174

DAILY DERBY

1st: 11 Money Bags
2nd: 06 Whirl Win

3rd: 08 Gorgeous George
RACE TIME:  1.48.86

Although every effort is made to ensure the accuracy of the winning number
information, mistakes can occur. In the event of any discrepancies, California
State laws and California Lottery regulations will prevail. Complete game
information and prize claiming instructions are availabl at California Lottery
retailers. Visit the California State Lottery web site: htp://www.calottery.com

g NEWS OF THE WEIRD

[ BY CHUCK SHEPARD

It's All About Meeee! Prominent interior
designer June Matheson, 72, pleaded
guilty in January to poisoning several
majestic trees bordering Stanley Park in
Vancouver, British Columbia, just so they
would no longer obstruct her view of the
Pacific Ocean (and to enhance the value
of her home, which she was preparing to
sell). In Media, Pa., Colleen Lacombe, 34,
was sentenced in December to two
years' house arrest for embezzling
$325,000 from the First Church of
Lansdowne, whose charity and repair-
fund money she used to buy a second
home and to get breast implants. (With
the help of relatives, she made full resti-
tution to the church.) It's All About Meeee!

TODAY IN HISTORY

Today is the 84th day of 2006.
There are 281 days left in the year

On March 25, 1965, the Rev. Martin
Luther King Jr. led 25,000 marchers to the
state capitol in Montgomery, Ala., to
protest the denial of voting rights to blacks.
In 1634, Maryland was founded by
English colonists sent by the second
Lord Baltimore.
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Just off the tops of their heads

Patrons take five while listening to music from ‘The Cutting Edge,’ with its circular signal for a true surround sound,
at the Santa Monica Civic Auditorium during ‘CA Boom 3, a three-day contemporary design show.

Fabian Lewkowicz/Daily Press

Assault stirs
debate over
public safety

BY CAROLYN SACKARIASON
Daily Press Staff Writer

MAIN STREET — The head
librarian of the Ocean Park
Library was assaulted last week by
a homeless man who spent the
majority of his time sitting outside
the facility, sources said.

Celia Carroll was outside of the
library, 2601 Main St., on March
16 at 5:35 p.m. when she was
attacked by Melvin Winston
Hardy, 39, a transient, police said.

Apparently, Carroll was talking
to Hardy near the bus stop on
Main Street in front of the library.
As she walked away from him, he

REI heeds call of the outdoors

Santa Monica location getting set up for business

BY JACKSON HOLTZ

Associated Press Writer

KENT, Wash. — To get people
outside, REI brings them in. At
stores around the nation, climbing
walls and indoor hiking trails mix
with racks of backpacks and rows
of bicycles. There are snowshoes,
camp-sized espresso makers and
more synthetic fleece than a flock
of polyester sheep.

Recreational Equipment Inc.
started as a basement co-op in
1938 by Seattle mountain-climb-
ing buddies selling ice axes, sleep-
ing bags and tents. Today it is the
toy store for devotees of muscle-
powered recreation and people
who want to look like them.

“They have everything,” said
Sunni Rudd, 53, who was shop-
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A welder goes to work on Friday in

REI's new location in Santa Monica.

We’re in
Culver City too!

10862 Washington Blvd.

Lessons e Studio rent
Music e Instrument Repair

GABY SCHKUD

2444 Wilshire Blvd. Suite 102
Santa Monica, CA 90403

(310) 536-0308

The name you can depend on!
Serving sellers and buyers
on the Westside.

01578836

Selling
the city
IS task
at hand

BY KEVIN HERRERA
Daily Press Staff Writer

OCEAN AVENUE — When you
think of Santa Monica, what comes
to mind? Progressive political views,
gourmet cuisine and high-end retail
shops? Or, perhaps panhandling,
traffic congestion and high prices?

Those are just some of the
impressions shared by residents
and tourists who participated in a
series of meetings with the Santa
Monica Convention and Visitors
Bureau (CVB) as part of a two-
year effort to create an image of
the city that captures its distinctive
qualities and unique attributes —
commonly referred to in the indus-
try as a destination brand promise.

The result: “Santa Monica ...
the best way to discover LA; an
unforgettable beach city experi-
ence filled with eye-catching peo-
ple, cutting-edge culture and bold
innovations. It is the essence of the
California lifestyle.”

That’s what the CVB, city offi-
cials and business leaders want
visitors to think and feel so that
they will spend their time and
money in Santa Monica

It’s also what they hope resi-
dents believe as well when they
wake up in the morning, filled
with pride for their city, which
may translate into a stronger, more
amicable relationship with the mil-
lions of tourists who visit each
year.

“Perceptions are everything,”
said Misti Kerns, president and
CEO of the CVB. “People’s percep-

See BRAND, page 12

Back by popular demand... THE UNDER $ 10

DINNER SPECIAL

Served from 4pm - 10pm

1433 Wilshire Blvd at 15th St

310-394-1131
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MEDICAL MARIJUANA EVALUATIONS

www.craigscohenmd.com

Complimentary, Confidential Consultation ® Encrypted Medical Record
Compassionate Care, Expert Advice ¢ Follows California Medical Board Guidelines

Craig S. Cohen. M.D.

8240 SANTA MONICA BLVD  310/295-7267
HOUSE CALLS AND SAME DAY APPOINTMENTS

$26

FLAT TO LAX
FROM SM

MERCEDES BENZ TAXI SERVICE

EURO TAXI

OF SANTA MONICA

(310) 828-4200

* OUR FARES AVERAGE 20% LESS u -
THAN MOST OTHER LOCAL TAXI CO.

¢ CLEAN CARS - VANS ALSO AVAILABLE
FOR LARGER PARTIES

e ALL OF OUR DRIVERS SPEAK
CONVERSATIONAL ENGLISH

e 24/7 DISPATCH

e ALL MAJOR CREDIT CARDS ACCEPTED

SAVE UP TO
$339:

(HURRY IN BUT DON'T SPEED.)

See me today and get the discounts
and service you deserve.

SU\)"%RM Fariba Zand, Agent
.,.?;:i! Insurance Lic. #: 0834749
O 2432 Lincoln Bivd

Santa Monica, CA 90405-3802
LIKE A GOOD NEIGHBOR, STATE FARM IS THERE." Bus: 310-314-7601

statefarm.com®

*Actual average annual savings were $339.14 per household. This amount is based on a January, 2006, survey of
new policyholders who reported savings through State Farm as compared to previous carriers’ rates.

P050382 9/05

State Farm Mutual Automobile Insurance Company, State Farm

ity Company — i IL

RELAX
QUIT CIGARETTES - SWITCH TO A PIPE OR CIGAR

THE ORIGINAL
ax

@The Tinder Box

2729 Wilshire Blvd.
SM CA 90403
Ph. 310/828-4511

tinderboxsantamonica.com

BECAUSE THEY ARE NOT ADDICTIVE

Remember: A True Pipe or
Cigar Smoker Does Not Inhale

* Free Parking

* Personalized Serivce

* Rare and unusual
gifts imported from 22
different counries

ASK FOR A FREE SAMPLE OF ONE OF OUR TOBACCOS IN ENGLISH, BALKAN OR A MILD AROMATIC

HOROSCOPES

Add more privacy, Pisces

Santa MWonica Dailp Press

JACQUELINE BIGAR’S STARS The stars show the kind of day you'll Have:
% %k %k -Dynamic %k k% -Positive %% k-Average **-S0-so *-Difficult

@ ARIES (March 21-April 19)

% %% You might not be sure what you
want to do or accomplish, but what you can
depend on is that you will have a good time dur-
ing the process. If you're not sure, hook up with
friends. Christen the first weekend of spring
together. Tonight: A little spring fever could be
heading your way.

@ TAURUS (April 20-May 20)

AEZ % %% What you perceive as a slam-dunk
might not be, as confusion seeps into the best-
laid plans. A yellow light flashes with all money
matters, as changes occur easily and perhaps
randomly. Tonight: A force to be reckoned with.
@ GEMINI (May 21-June 20)

%% Your vitality triggers many dif-
ferent reactions, some of which you might not see
immediately. You know far more about what is
happening than you realize. Listen carefully to
others' ideas. Tonight: Easy does it.

@ CANCER (June 21-July 22)

%% Work with a special person in
your life. This person understands your feelings
and doesn't judge you. Realize the positives of
such a situation. You'll discover the depth and
validity of your relationship with this person.
Tonight: Show your appreciation.

@ LEO (July 23-Aug. 22)

%% % %% Others dominate. What is inter-
esting to you is what a difference it makes when
you get off your throne and allow others to try it
on for size. People get a chance to demonstrate
their affection and caring. Tonight: Relish the
attention.

FEX) VIRGO (Aug. 23-Sept. 22)

\=8 /1ee'S"S Recognize that spring is here by
getting into a project or two. Plant some flowers.
Share your happiness with others. Get a case of
the butterflies. All becomes possible on this day if
you just put yourself out there. Tonight: Plans
don't need to be dramatic, just satisfying.

@ LIBRA (Sept. 23-Oct. 22)

* %% %% Make enjoyment and spring
the theme of your day, and you cannot go wrong.
Someone who cares deeply about you finally
steps up to the plate and lets you know how
important you are. How nice! Tonight: Celebrate
spring.

@ SCORPIO (Oct. 23-Nov. 21)

K2 %k x** You might feel invisible right
now, though at the same time you might recog-
nize that you are human! Spending a day close to
home deep into a spring project could be unusu-
ally satisfying. Tonight: Dinner at your place.
@ SAGITTARIUS (Nov. 22-Dec. 21)

LZ{ % % %% You meet the occasion with the
right words and answers. Listen well to someone
you care about. He or she might be tired of rou-
tine. Use your imagination to tweak plans. You
can make a memorable event out of a normal
happening. Tonight: Easy does it.

2\ CAPRICORN (Dec. 22-Jan. 19)

@ %% You have a lot to do. Though not
intending to make an error, a purchase or finan-
cial dealing, though it might be pleasing on some
level, could be fraught with mistakes or problems.
A little care goes a long way. Tonight: Happiness
surrounds the cautious Goat.

@ AQUARIUS (Jan. 20-Feb. 18)

%k %% If you decide to rip up the town
or do something unusual, you could have an
unexpectedly exciting time. Events come in from
left field, as you might not be altogether realistic.
You are happy anyway. Tonight: Conjure up what
you want.

V3 PISCES (Feb. 19-March 20)

* %% Know when to play the recluse --
like today. Everyone needs some time off -- you
included. Lighten up about new possibilities, and
you'll become far more happy and carefree. You
could be worrying for nothing! Tonight: Add more
privacy.

66SL6SLO
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Custom Fitness Programs
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Strength Training
Weight Management
BY APPOIMNTMEMNT OMNLY
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CONDITIONS DATA PROVIDED BY Of
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BEAR MOUNTAIN SWELL FORECAST (1-2 FT)

NEW SNOW BASE DEPTH LIFT HOURS RUNS OPEN  LIFTS OPEN

(24 Hre) 0" 36" - 72" 8:30 am - 4:00 pm 27 12/12 Today another system dives down from the Gulf, which
CONDITIONS: Packed Powder, Machine Groomed should boost size towards waist to chest. A trough of low
pressure is riding behind this swell, but SoCal is looking to
stay dry (Ventura northward could see a sprinkle or two but
JUNE MOUNTAIN its not likely).
NEW SNOW BASE DEPTH LIFT HOURS RUNS OPEN LIFTS OPEN
1 .- S S (24 Hrs) 0" 96" - 120" 8:30 am - 4:00 pm 50 6/6
. CONDITIONS: Powder, Packed Powder, Machine Groomed LONG RANGE SYNOPSIS
M ea I s an Small bump up in NW Today but...
— MAMMOTH MOUNTAIN Storm-driven NW wind swell by the 29th...

NEW SNOW BASE DEPTH LIFT HOURS RUNS OPEN  LIFTS OPEN

(24 Hrs) 0" 168"-192"  8:30 am - 4:00 pm 150 25/28 Minor SW 4/2...
w h e E Is CONDITIONS: Powder, Packed Powder, Machine Groomed Better SW now being tracked for potential swell 4/4...
Al - r j

NEW SNOW BASE DEPTH LIFT HOURS RUNS OPEN  LIFTS OPEN
CONDITIONS: Machine Groomed, Wet SATURDAY

(24 Hrs) 0" 12" - 48" 8:30 am - 10:00 pm a2 9/16
LOW TIDE  12:47PM -0.9FT
HIGH TIDE ~ 5:37AM 5.4FT

MT. BALDY
NEW SNOW BASE DEPTH LIFT HOURS RUNS OPEN  LIFTS OPEN SUNDAY
(24 Hrs) 0" 247 - 36" 8:00 am - 4:30 pm 20 a/4 LOW TIDE 12:30AM 1.6ET
CONDITIONS: Packed Powder, Machine Made, Machine Groomed HIGH TIDE 6:33AM -1.0FT
Photo courtesy SNOW SUMMIT MONDAY
Santa Monica Mayor Robert Holbrook and Malibu Mayor Andy Stern delivered meals to area LOWTIDE  N/A N/A
NEW SNOW BASE DEPTH  LIFT HOURS RUNS OPEN  LIFTS OPEN HIGH TIDE N/A N/A
senior citiZenS. (24 Hrs) 0" 36" - 72" 8:30 am - 6:00 pm 26 14/14
CONDITIONS: Machine Groomed, Spring, Wet TUESDAY
LOW TIDE N/A N/A
Mayors serve up meals SNOW VALLEY HGHTDE NA WA
i NEW SNOW BASE DEPTH  LIFT HOURS RUNS OPEN  LIFTS OPEN
By Daily Press staff (24 Hrs) 0" 36" - 72" 8:30 am - 4:00 pm 26 5/11 %EVIVJI-}‘FDSEDAYN/A N/A N/A N/A
CONDITIONS: Powder, Packed Powder, Machine Groomed HIGH TIDE N/A N/A N/A N/A

Santa Monica Mayor Robert Holbrook and Malibu Mayor Andy Stern this week
delivered meals to the homebound in their communities for Meals on Wheels West, join-
ing 462 mayors across the country delivered meals on national “Mayors for Meals” day.

The Meals on Wheels Association of America (MOWAA) created the March for
Meals campaign in 2000 to call attention to the problem of senior hunger in
America. The month of March was chosen because it was during March 1972 that a
law was passed to include senior meal programs in the Older Americans Act.

March for Meals is a national campaign in which Meals on Wheels West is a par-
ticipant, to raise awareness of senior hunger and to encourage action on the part of
the local community. Senior nutrition programs across the United States promote
March for Meals in their local communities through public events, partnerships with
local business, volunteer recruitment and fundraising initiatives.

Meals on Wheels West has been providing home-delivered meals to the ill,
frail, disabled and senior person in Santa Monica, Pacific Palisades, Malibu
and Topanga since 1974.

Status check: Women look back on 25 years

By Daily Press staff

EMAIL

WS r/pcurt

SURF CENTER santa monica

% Core Surf/lifestyle Shop %X

1451 THIRD STREET PROMENADE
IN SANTA MONICA - 310.656.CURL

It’s time to celebrate 25 years of the status of women in Santa Monica. Th :
The Santa Monica Commission on the Status of Women (COSW) will celebrate e lne;\~\\\~\\\\\\\\\\\\\~\~\~\\\\\\\\\~\‘\‘\\\~\*\\\\\‘\*\*\‘\‘\‘\‘\‘\‘\‘\‘\‘\‘\‘\'\‘\‘\‘\‘\‘\‘\‘\‘\‘
its 25th anniversary at a special reception on Tuesday, March 28, from 5 p.m. to 7 Sponsored by

“We are thrilled to be celebrating 25 years of working on and advocating for
issues that make a tangible difference for women and girls in Santa Monica,”
said Tia Skulski, chair of COSW. “The commission has a long history of being
on the cutting-edge of issues from helping found the Westside Domestic
recently, advocating for the Child Protection Act, Ranked Voting and Clean RESPONSES Rediscaver The Galléy’s'genine
Money Campaigns.” - . g

The reception will feature COSW outstanding women leaders — women who A R E I N I service while experiencing our new weekend
have demonstrated exceptional personal and/or professional dedication to improv- . brunch served-on our

p.m. in the lobby at City Hall.

e Q-ne - The Galley
Violence Network, to helping secure a lactation station in City Hall to, most
ing the lives of women and girls in Santa Monica, as well as recent COSW projects, beautiful outdoor patio.

such as the Report on the Status of Women and the Work-Life Study. We have the questions. Serving Brunch from UAM-4PM
The commission works to enhance the status of women in the community and a Full Bar-Best Bloody Mary's in Santa Monica
~Shnance 1 : You have the answers.
promotes those goals through investigation of, advocacy for and policy development Check hi K Li (310) 452-1934
regarding issues relevant to women and girls, and by creating leadership and career eck out this week’s Q-Line 2442 Main Street  Santa Monica
advancement opportunities for women and girls in the community. responses on page 4-5.

See BRIEFS, page 13

Since 1967
Quality & Value Always!

Open 6am - 2:30pm Mon. - Fri.
6am - 4pm Sat. - Sun.

BACK/UNFILED
TAXES?

ALL FORMS e ALL TYPES e ALL STATES

3103997892 | |1 he Perfect
SAMUEL B. MOSES, CPA
(310) 395-9922

100 Wilshire Blvd., Suite 1800
Santa Monica 90401

mevamse. | Day-Off begins
SantaMonica | with breakfast
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UP IN SmoKE, UP IN ARMS

This past week, Q-line asked:

As part of the debate of whether officials in Calabasas were right in banning smoking in all pub-
lic places, here are your responses to this week’s Q-Line question: “Has Santa Monica gone
far enough to protect citizens from secondhand smoke, or has it already gone too far?”

Here are your responses:

© “| think it has gone way overboard.
I think the whole thing is stupid and such
a joke, it’s ridiculous. You can’t smoke in
parks. You can’t smoke in open air areas,
at the beach. Where can you smoke?
Everyone knows smoking is bad for you.
People who have a problem with it are
just weak. | think there should be a law
against leafblowers, which make too
much noise. Graffiti people should be
caned. Those are things that mainly affect
the community, not smoking a cigarette.”

© “I think Santa Monica has ade-
quate bans against smoking in certain
areas. | am a non-smoker and have
always been terribly bothered by second-
hand smoke. But | think we should be
fair and reasonable, for now anyway. |
do hope and pray though that smokers
will see the light and get themselves
weaned off this terrible, unhealthful,
dirty habit and addiction.”

© *“Former United States President
James Earl Carter and Surgeon General
Koop stated through research that at least
500,000 people each year in the United
States of America expire prematurely
due to the residual effects of using tobac-
co. When this number of deaths is com-
pounded internationally, it capitulates
into millions. And that is just the begin-
ning. This horrific, deadly, bad habit
drives the cost of Medicare and other
forms of health insurance to skyrocket
beyond the grasp of average Americans
and proves to only be profitable to the
tobacco companies, morticians, coffin
makers and gravediggers. When smokers
finally see the light and stop smoking,
the life they save will be their own. Any
method used by the city of Santa Monica
to curb smoking is fine with me.”

© *“Until the federal government
outlaws smoking, Santa Monica
should butt out.”

© “This is the most ridiculous case of
government getting involved with pri-
vate citizens. Do you know the amount
of hydrocarbons that are produced by
our cars everyday? | have a better sug-
gestion. Let’s put cars in the same cate-
gory as smokers. You cannot drive them
because they produce 10 times the
amount or more than smokers do and |
don’t even believe the secondhand
smoke ritual. Do you know what put an
end to the Great Depression? It was not
the end of the war, it was the repeal of
the Volstead Act where government
again tried to legislate morality by mak-
ing drinking alcoholic beverages illegal.
After it was repealed the government
made millions and millions of dollars in
taxes and the people spent millions and
millions of dollars on their product. This
is | would say probably unconstitutional
but above that it is asinine. | don’t want
to live in a country that has these stipu-
lations, and believe me | am very happy

in Costa Rica or Mexico or anywhere.
This is the case of the minority trying to
lead the majority. But personal prefer-
ence goes out the window somewhere.
This calls for a revolt, an absolute revolt.
I hope you print this because all the
small minded individuals that came up
with this Calabasas plan ought to be
exorcised from office. This is very, very
degrading and seriously flawed and |
would love to see them enforce it
because no one is going to pay a fine
and it will be a government revolt.”

©® *“Calabasas has the right idea.
There’s too many smokers. It stinks, caus-
es lung cancer, it’s bad enough. If they
want to kill themselves with lung cancer
fine, but when they start Killing every-
body else it’s gotta stop. They should be
arrested or fined if they don’t put out the
cigarettes. If there is nobody around to
complain then maybe they can smoke but
as soon as somebody complains then they
have to put it out. Although smokers stink
they don’t cause as much stink and mess
as all the bums on Third Street and the
rest of Santa Monica do.”

© *“Santa Monica is doing positive
things to protect people from the haz-
ards of secondhand smoke. The next
step should be to prohibit smoking in the
city’s outdoor patio dining areas. Why
should people have to go indoors to get
a breath of fresh air?”

© *“l don’t think Santa Monica has
gone far enough to protect us from sec-
ondhand smoke. Other cities have taken
bigger steps. It is known to be highly toxic
and the city should make any crowded
outdoor areas smoke free, outdoor dining
areas, the Promenade, waiting in lines,
wherever we are exposed to that poison.”

© *Way too far. There is something
not only stupid but bordering on
demented to set aside a dog park on the
beach south of Wilshire which is proba-
bly the most crowded. At the same time
prohibit a single smoker sitting in the
hot sand away from the shoreline. Which
is worse? A few cigarette butts on the
beach or a lot of dog waste on the beach
and in the ocean. Can’t we ask a smoker
to put butts in a plastic bag and throw it
in the trash? Only the most fanatic, Nazi,
smoker police are at the bottom of this
idiocy. Whenever the City Council
wants to pretend they are working they
declare another smoking ban.”

© “l personally appreciate what
Santa Monica has already done to pro-
tect us non-smokers and provide resi-
dents with a cleaner, healthier environ-
ment. | don’t think though we have done
enough. Especially now that we are
hearing and seeing what other cities are
doing. There is so much more the city of
Santa Monica can do to protect us resi-

See Q-LINE, page 5

Class Is about saving
a life or two, dummy

MODERN
TIMES

BY LLOYD GARVER

I recently took a CPR class at the Santa
Monica Red Cross offices on 11th Street.
I’d been wanting to do this for a long time,
but since it was a four-hour class, it was
always easy for me to find an excuse not
to go. But this time, because of my love of
humanity and the absence of any games
on TV that | wanted to watch, | went to the
class. There were a few reasons that |
wanted to learn CPR. | wanted to have
confidence and to be more relaxed in case
of an emergency situation. And | admit
that when | fantasized about using my
CPR and reviving someone, | kind of liked
the idea of being a hero.

There were six of us taking the class
from our instructor, Sean Tyler. Sean was
a great teacher who exuded confidence. If
I could just always have him with me, 1d
be able to handle any emergency. The
other five students all had jobs that
required them to take the course and be
certified. | was the only one there for
heroic/neurotic reasons.

One of the first things I learned is that
I need a new cell phone. | had been proud
of the fact that, unlike the other members
of my family, I'd resisted getting a new
cell phone with all kinds of unnecessary
features. | have no intention of ever watch-
ing “The A Team” on my phone or taking
a picture of a shirt I’m thinking about buy-
ing. Unfortunately, a cell phone as old as
mine is not what is called “GSM ready.” In
other words, it can’t automatically tell the
people at 911 exactly where | am like the
newer ones can.

Once Sean started talking in more
detail about CPR, we all seemed to have
the same fear: What if we accidentally kill
the person we’re trying to help? But Sean
quickly put this fear to rest. As he pointed
to the plastic dummy, “Bob,” he reminded
us that the person you’re working on, in
the worst possible situation, isn’t breath-
ing and doesn’t have a pulse. He’s already
dead. Our job is to revive Bob and keep
him revived until the professionals arrive.

So you can’t kill him. The worst you can
do is to not miraculously revive him. (OK,
| added the word, “miraculously”).

Bob was a very good patient, who
never complained if we accidentally tick-
led him or pressed too hard on his ribs. On
the other hand, Bob never thanked us for
bringing him back to life.

We got a short lesson in using an AED
which is an “automated external defibril-
lator.” We had the thrill of yelling, “clear!”
Unfortunately this also brought on a little
anxiety when Sean mentioned if the
patient were a woman with a metal under-
wire in her bra or with metal piercings on
her torso, we’d have to remove them. This
didn’t seem like the kind of action I'd be
able to do calmly. But I reminded myself
that taking off that woman’s bra could save
her life. Sounds like a line some teenage
boy might use, but in this case it was true.

After taking the class, | felt that every-
one should take CPR. You might save
someone’s life. Isn’t that worth a few
hours in a classroom?

Knowing that there’s a chance that |
might save someone’s life gave me a new
sense of responsibility — and anxiety. |
realized that everywhere | go from now
on, | might be called upon to respond to an
emergency. My first instinct was to just
stay home and avoid being around people
so my CPR skills won’t be tested. But then
| realized that even though | might forget
a detail or two of what | learned, I’m cer-
tainly more qualified to help someone
than before | took the class. I’m not so
anxious to be a hero as | was before. I’ll be
happy if | never have to use CPR, but I’ll
use it if necessary. It’s like having a good
spare tire in the trunk.

However, there’s one set of circum-
stances about which | have complete con-
fidence. I will spring into action without
hesitation if I’'m ever with a plastic
dummy who has a heart attack.

(Lloyd Garver has written for many tel-
evision shows, ranging from *“Sesame
Street” to “Family Ties” to “Frasier” to
“Home Improvement”” He has also read
many books, some of them in hardcover.
He writes the ““Modern Times” column for
CBSnews.com’s opinion page and a week-
ly column for SportsLine.com. He can be
reached at lloydgarver@yahoo.com.)
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WANT TO TICKLE YOUR FUNNY BONE?

CHECK OUT THE COMICS ON PAGE 20!

Q-LINE, from page 4 Johns. Have you ever noticed that things

GERMAN CAR SERVICE

dents and non-smokers from second-
hand smoke. We make up the majority
and our rights and our health should be
protected. Anything the city can do to
protect us from the risks and hazards of
secondhand smoke should be applauded
and supported.”

© “We think the city has already gone
too far and should worry more about the
gang violence and vagrants in the city.”

© “Secondhand smoke outdoors is a
joke. It’s astonishing how this cough,
cough, dribble, dribble has even become
a topic since anyone with a brain would
realize that driving a SUV for one
minute creates more toxic fumes than all
the smokers in LA make in a week.”

© “My hope is to make Santa Monica
smoke free in as many public places as
possible. I'm a mom of a boy who is 11
years old and | do know that smoking and
being around smoke is accumulative in
that it can damage your lungs and over the
years the damage just increases. At this
point | know that he doesn’t like to be any-
where where someone is smoking and
especially if we are outside trying to enjoy
ameal and there is someone who is smok-
ing. We are forced to then move because
he hates it so much and | as well. But it
does affect him a lot. | think that Santa
Monica should make as many outdoor
restaurants and outdoor places and ATMs
be made as smoke free as possible.”

© “Well, one of the things Santa
Monica did to protect citizens against
secondhand smoke was to pass a law say-
ing that there is no smoking at bus stops.
However, at every bus stop I’m ever at
people are smoking and blowing smoke
in your face and there’s little kids inhal-
ing secondhand smoke. So, no they don’t
go far enough because they pass a law
saying they’re going to protect citizens
against secondhand smoke and then do
nothing to enforce it. And probably none
of the people smoking at the bus stop
realize it’s against the law because there
is no sign posted saying that. That’s
another one of Santa Monica’s laws they
have no intention of enforcing.”

© “The idea that the government
needs to protect people from secondhand
smoke going up into the air on a remote
part of a park or beach is just preposter-
ous. | think that the government should
get off the back of its citizens and get a
life and find something to do other than
over regulating its citizens.”

© “The City Council should stop try-
ing to regulate or legislate good manners
when there’s really not that much of a
problem and start taking care of some
serious issues like the homeless prob-
lems. So City Council, stop it.”

© “There is so many airborne pollu-
tants in LA that it’s beyond ridiculous,
even sinister, to include outside second-
hand smoke. Evidently, a well- funded
scientific group will support any posi-
tion. City leaders are like prostitutes
ready to jump on the latest bandwagon.
Now, the cultural lynching of smoking

which are of supposed good require
more laws brought on by this cultural
hysteria if children, seniors, or the
infirm are thought to be harmed.
Politicians love to acquire power over
the ignorant by fermenting hatred
towards this weak group, the smokers. |
guess Rob Reiner and the City Council
are the only ones who have used the new
$70 million library and actually read
1984. What’s next, gun control, speech
control, worship control, God control?”

© *“Santa Monica has not gone far
enough to protect its citizens from sec-
ondhand smoke. | believe that smoking
should only be allowed in your apart-
ment if your apartment building allows
it and not outside anywhere.”

© *“| feel that not enough is being
done as far as banning smoking. | would
like to see a lot more areas take advan-
tage of what’s being offered and a lot
more restaurants to get involved.”

© *1 do not feel like Santa Monica has
done enough with the secondhand smoke.
It has already gone too far as everything
in Santa Monica goes too far. | just won-
der what those people who are in charge
down there, what the hell they are doing.
But I wish they would get with it.”

® “The city of Santa Monica has not
gone far enough to protect its citizens
from secondhand smoke which Kills
many, many people annually who have
never smoked. In addition to eliminating
smoking in parks and on the beaches, it
should also be restricted wherever indi-
viduals congregate including lines, wait-
ing to buy tickets, and/or gaining
entrance to movies, theaters, sporting
events, etc. This no smoking ban in
restaurants should also include adjacent
patio and outdoor dining facilities where
a slight breeze can permeate the entire
area. Also, the entire Third Street
Promenade should be made smoke free
so that all Santa Monica residents can
enjoy the entertainment as well as shop-
ping in and around the area.”

© *1 don’t smoke but I’m not an anti-
smoking fanatic either. Santa Monica
has gone way too far. Do they really
expect us to believe that someone could
contract cancer by walking past a smok-
er in the park? National policy on this
issue reveals government hypocrisy at
its worst. Nothing is done to prohibit the
sale of tobacco products because the tax
revenues are too lucrative so the mes-
sage is: Please buy these products but
don’t use them because they could kill
you. Not surprisingly, Santa Monica has
carried this policy to extremes. Thank
you city hall for prosecuting people even
in the park who dare to use a product
that is legally available over the counter
in Santa Monica stores.”
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Are Your Migrane
Headaches Killing You?

SANTA MONICA, CA — If you suffer from
headaches and are currently taking medica-
tion to alleviate your pain, then you need to
call the Headache Sufferer’s Hotline and dis-
cover what your doctor may not know about
the real cause of most headaches. Learn
what medical studies have proven to be the
most effective headache treatment to date.

And best of all is that this treatment doesn’t

involve taking any pills or surgery of any
kind! To hear the truth about headaches most
drug companies don’t want you to know, and
get the newly released free report that
reveals the cause of 95% of all headaches call
the

Toll-Free 24 Hour Recorded Message At

1-888-809-0976.
Call now while supplies last.
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Renewing the bid for medical marijuana

BY DAVID KRAVETS
AP Legal Affairs Writer

SAN FRANCISCO — Each time the U.S.
Supreme Court has ruled on medical mar-
ijuana, the justices have come down
against allowing the sick and dying to use
the drug to ease their symptoms and pos-
sibly prolong life. But the door has never
been fully closed.

This week, a federal appeals court in
California will hear arguments in the latest
round of legal wrangling over the issue.

The case to be argued before the 9th U.S.

AFRAID TO SMILE?

You won't be able to stop with
Z OOM! |aser teeth whitening system.

Enjoy the benefits of white teeth
and a bright smile for only $199+!

*or 30 minutes. $299 for 60 minutes

What’s more ?

It takes 30 minutes to reverse coffee, wine and tobacco stains.
Your gums are scientifically protected and safe.

Comes with a complimentary check-up after your treatment.

(maximum of 2 x-rays)

Where?

Circuit Court of Appeals on Monday nar-
rows the matter to the so-called right to life
theory: that marijuana should be allowed if
it is the only viable option to keep a patient
alive or free of excruciating pain.

It would apply only to the sickest patients
and their suppliers, regardless of whether
they live in one of the 11 mostly Western
states authorizing medical marijuana.

“A victory would affect people who are
very seriously ill, facing death or great
physical suffering,” said Randy Barnett, a
Boston University law school professor
working on the case.

Santa Monica Center for Cosmetic Dentistry

Dr. David Taft, DDS (310) 315-3676
UCLA Parkside Medical Center 2428 Santa Monica Blvd., Suite 303
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Check your irrigation system and
adjust your sprinklers regularly

Misdirected and overspraying sprinklers are
a major source of urban runoff which carries
polluted water from Santa Monica’s streets to the ocean.*

For more info or to report a violation,
call the City’s Water Efficiency Hotline (310) 458-8972
or visit www.smepd.org/runoff.

*Fines of $250 or more may be imposed, SMMC 7.16.020

City of Santa Monica Environmental Programs Division
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The case was brought by Angel Raich, a
40-year-old mother of two from Oakland
who suffers from scoliosis, a brain tumor,
chronic nausea and other ailments. She uses
marijuana every couple of hours to ease her
pain and bolster a nonexistent appetite.

“She’d probably be dead without mari-
juana,” said her doctor, Frank Lucido, who
has recommended marijuana for some
3,000 patients. “Nothing else works.”

The Bush administration says the law-
suit is without merit.

“There is no fundamental right to dis-
tribute, cultivate or possess marijuana,”
Assistant U.S. Attorney Mark Quinlivan,
the government’s lead medical marijuana
attorney, wrote to the appeals court.

Voters in 1996 made California the
first state to authorize patients to use mar-
ijuana with a doctor’s recommendation.
Ten other states have since followed suit,
but the federal government says there is no
medical value to the drug.

In 2001, the Supreme Court ruled that
Raich’s supplier, the Oakland Cannabis
Buyer’s Cooperative, could not lawfully
dispense marijuana despite California vot-
ers approving its medical use.

Two years later, in a small victory for
medical marijuana backers, the high court
let stand a 9th Circuit decision saying doc-
tors have a First Amendment right to dis-
cuss or recommend the drug to patients
without the threat of federal sanctions.

But last June, the Supreme Court ruled
the federal government could prosecute
medical marijuana users and their suppliers.

In some states, federal agents have
been sporadically arresting users and raid-
ing so-called pot clubs that dole out the
drug to patients.

Still, a footnote by Justice Clarence
Thomas in his 2001 ruling left the legal
questions surrounding medical marijuana
unsettled and helped open the door to
Monday’s 9th Circuit hearing.

Thomas wrote that important underly-
ing constitutional questions remain unre-

States that allow the use
of medical marijuana

By The Associated Press

Here are the 11 U.S. states permit-
ting the medical use of marijuana:

Alaska
California
Colorado
Hawaii
Maine
Montana
Nevada
Oregon
Rhode Island
\ermont
Washington

Key medical marijuana
Supreme Court cases

By The Associated Press

Here are key developments in med-
ical marijuana litigation before the U.S.
Supreme Court:

W May 14, 2001: The Supreme Court
said it was illegal to distribute medical
marijuana to sick and dying patients.
United States v. Oakland Cannabis
Buyers Cooperative, 00-151.

B Oct. 14, 2003: The court let stand a
lower court decision saying doctors have
a First Amendment right to discuss or rec-
ommend marijuana to their patients with-
out the threat or fear of federal sanctions.
Walters v. Conant, 03-40.

B June 6, 2005: The court ruled that
medical marijuana users in states
allowing it are not immune from feder-
al prosecution, because Congress has
deemed it illegal. Gonzales v. Raich,
03-1454.

solved, such as Congress’ ability to inter-
fere with states experimenting with their
own laws and whether Americans have a
fundamental right to marijuana as a vehi-
cle to stay alive and ease pain.

The justices answered the first part of
that footnote in June, ruling in another
case brought by Raich that patients living
in states with medical marijuana laws
could be prosecuted because Congress has
classified marijuana as an illegal con-
trolled substance.

That prompted Reps. Dana Rohrabacher,
R-Calif., and Maurice Hinchey, D-N.Y., to
propose legislation that would have blocked
the Justice Department from prosecuting
medical marijuana users in states where it is
legal. The House balked at the measure 264-
161. A Hinchey spokesman said the congress-
man will resurrect the proposal this summer.

Raich is back before the 9th Circuit, one
step short of the Supreme Court, in a bid to
settle the second part of Thomas’ footnote.

Her lawyer, Barnett, is arguing the
Constitution guarantees the gravely ill a
right to available medication to keep them
alive and relieve torturous pain.

Even if it is successful, the case would be
unlikely to stop the raids on pot clubs or
protect most users and suppliers. Raich her-
self was arrested last week for disorderly
conduct after she demonstrated outside the
Oakland federal courthouse over a recent
raid on a medical marijuana dispensary.

Regardless of the outcome of her case,
she said she will continue using marijuana to
treat her symptoms, and will keep fighting
to do so without the threat or fear of federal
prosecution. She expects her case to go to
the Supreme Court no matter the outcome.

"l am going to keep doing this until
they stop me because this is not a medical
cannabis case but a right to life case,” she
said. “The federal government can say
who can live and who can die if | lose in
the Supreme Court.”

our edithan is one chick away
log on 1o smdp.com and subscribe to recaive
1 Diaily Press daily to your b
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Winemakers pitch macho
merlot for the manly men

BY MICHELLE LOCKE

Associated Press Writer

HEALDSBURG, Calif. — They’re making
macho merlot in California wine country.

Hot on the stiletto heels of last year’s
wines-for-women trend, new releases
from Ray’s Station Vineyards in Sonoma
County are being pitched to the Y-chromo-
some set as “Hearty Red Wines for Men.”

The bottling of the sexes seems to be
part of a wider industry trend that includes
cute labels and easier-to-use packaging.
Vintners want to break from the pack by
making wines more consumer friendly.

“You face this challenge: How do you
even get people to know you’re alive?”
said Robert Smiley, a management profes-
sor at the University of California, Davis,
who follows the wine industry.
Considering the fierce competition to get
noticed among the hundreds of brands lin-
ing store shelves, gender vending is “not a
bad strategy to try,” he said.

Last year, wine for women was the
theme with brands such as Mad
Housewife from Rainier Wine and White
Lie Early Season chardonnay from
Beringer making news.

Wines marketed to women may be
finding an audience.

ACNielsen supermarket data on eight
wines aimed at women indicated the
brands, some of which are in limited dis-
tribution, accounted for $10 million of the
approximately $8 billion in wine sales for
the year ending Feb. 11.

Wine, especially the higher-end vin-
tages, has long been considered a man’
world. But the people behind the Ray’s
Station campaign say there’s an over-
looked audience in the backyard barbe-
cuer and NASCAR fan who enjoys wine
but hasn’t made a hobby of it.

“These guys, they’re married; they’ve
got a couple of kids,” said Brian Hilliard,
who heads up marketing for Ray’s Station.
“Wine is part of their lives, but it’s not
integrated in a way that they really force
themselves to be knowledgeable.”

Ray’s Station is selling a merlot and
cabernet sauvignon both priced at about
$15 and made mostly with grapes from
hillside vineyards where the vines have to
struggle to survive, producing richer fruit
that adds heft to the flavors.

Don’t expect any Ray’s Station but-
tery chardonnays or silky sauvignon
blancs, though.

“White wines ain’t cutting it,” Hilliard
said with a laugh, referring to the industry
axiom that women prefer white wines.

The wines are packaged simply with a
label bearing the outline of a galloping
stallion. The accompanying tongue-in-
stubbled-cheek ad campaign features the
winery’s namesake, Sonoma County pio-
neer John G. Ray, and such masculine pur-
suits as fishing and hunting.

One ad shows a hunter at sunset, dog by
his side, with the copy “John G. Ray did
not serve pinot noir,” a sly dig at the vari-
etal adored by wine sophisticates.

The company doesn’t have sales data
yet, but the response from distributors has
been good, said Hilliard.

“People react to it in the way they
should; they chuckle,” he says. “It’s a little
irreverent and it’s meant to be fun. But, at
the same time, the wine that’s going into
the bottle is very serious stuff.”

Another Sonoma County winery,
Ravenswood, has been getting in touch
with its strong side for years, rallying
behind the slogan “No Wimpy Wines!”
The winery, known for its zinfandels, is
sponsoring the No. 27 Brewco
Motorsports car in the NASCAR Busch
Series for 2006.

Although they may seem an unusual
pairing, wine and auto racing have been
connected for a while, with a number of
wineries founded by the sport’s greats,
including Mario Andretti, founder of the
Andretti Winery in Napa.

NASCAR fan Boyce Brannock of
Staunton, Va., is watching the trend with
some interest. He’s someone who already
appreciates fine wines and fast cars. He
and like-minded enthusiasts of both sexes
— they call their group “Rednecks and
Red Rhones” — get together every
February to kick off the season and sam-
ple wines from the Rhone region of
France.

Brannock sees the new marketing out-
reach as dovetailing with a consumer-driv-
en trend of more nontraditional wine
drinkers being willing to take an interest
in wine, “or at least not turn up their nose
when it’s offered.”

He wasn’t sure men would be won over
by marketing aimed at them, but speculat-
ed it might be a hit with their wives.
“Something like Ray’s Station might be an
opportunity to say, ‘Here’s something
that’s not coming out of a flowery bottle,™”
he said.

Leslie Sbrocco, author of “Wine for
Women,” liked the idea of trying to broad-
en wine’s appeal.

“I’m all for gender marketing,” she said.
“I’m all for getting wine in more people’s
hands regardless of how we do it.”

THE Q-LINE
RESPONSES

ARE IN!

WE HAVE THE QUESTIONS.
YOU HAVE THE ANSWERS.
CHECK OUT THIS WEEK’S Q-LINE
RESPONSES ON PAGE 4-5.

Do you have community news?

Submit news releases
Email to: editor@smdp.com or fax 310.576.9913

? l EVERYDAY GET 20% OFF REGULAR
PRICE ON ANY dermalogica
SKIN TREATMENT

CV@@:M

_.-.»..mf anct b iy
LN FRODUC TS, ACCIACHITS & AU0%

Glory Beauty Supply & Salon
1840 Lincoln Blvd. Santa Monica
310.452.6800

Open Mon. - Sat. 10PM - 6PM

Speaking without freaking

Public speaking is most people’s No. 1 fear beating out heights, insects, financial problems and deep water,
and yet it does not have to be.
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your job satisfaction soars because, Great Leaders are Great Communicators. It is time to grow your career.
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Wise cracks: Residents on fault stay cool

BY SCOTT LINDLAW

Associated Press Writer

HAYWARD, Calif. — The cracks in Elke
DeMuynck’s ceiling appear every few
weeks, zigzagging across her living room,
creeping toward the fireplace, veering
down the wall. Month after month, year
after year, she patches, paints and waits.

“It definitely lets you know your house
is constantly shifting,” DeMuynck said.
So does the gate outside that now swings
uselessly 2 1/2 inches from its latch. And
the strange bulges in the street, and the
geology students who make periodic pil-
grimages to her cul-de-sac.

DeMuynck could throw a putty knife
from her front stoop and hit the
Hayward Fault, the most dangerous in
the Bay Area, if not the nation. Like
others who live here, she gets by on a
blend of denial, hope and humor, put-
ting earthquake anxiety on a long list of
modern-day worries.

It’s the geologists, emergency plan-
ners and historians who seem to do
most of the fretting, even in this year of
heightened earthquake awareness, when
the region is marking the 100th anniver-
sary of San Francisco’s Great Quake on
April 18.

Several faults lurk beneath this region,
but geologists say the Hayward is the most
likely to snap.

"It is locked and loaded and ready to
fire at any time,” said U.S. Geological
Survey seismologist Tom Brocher.

The Hayward Fault runs through one of

the country’s most densely populated
areas, slicing the earth’s crust along a 50-
mile swath of suburbia east of San
Francisco. Experts say 2 million people
live close enough to be strongly shaken by
a big Hayward quake.

It runs directly under thousands of houses,
from exclusive hilltop manors overlooking
the bay to Hayward’s humble flatlands. It
snakes beneath interstate bridges, strip malls,
nursing facilities, retirement centers, and it
splits the uprights of the University of
California, Berkeley football stadium, offi-
cial capacity 67,537.

“A lot of these structures are going to
come down,” said David P. Schwartz, the
chief of the USGS’s Bay Area Earthquake
Hazards Project. He spoke with one foot
on either side of the fault, straddling a thin
crack that snaked through a parking lot in
Hayward’s business district.

Before there was the Great Quake of
1906 on the San Andreas Fault, there
was the Great Quake of 1868 on the
Hayward Fault. The 6.9 rumbler also
rattled the city across the bay, killing
two people there.

The Association of Bay Area
Governments estimates that a severe
guake on the Hayward Fault today would
wipe out some 37,000 housing units.

It’s a time bomb waiting to go off.
Historically, severe quakes have occurred
on the Hayward Fault every 151 years,
give or take 23 years, meaning it is now
into the danger zone. Experts forecast the
next big one will be in the potentially
lethal 6.7 to 7.0 range.
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www.apdawest.org

Santa Monica

In a big quake, the earth on either side
of the fault could shift three feet. Two
objects sitting on different sides before the
quake could be abruptly carried a total of
six feet apart, he said.

“You can visualize what would hap-
pen if it moves six feet,” Schwartz said,
gesturing toward the telltale asphalt
crack, which disappears underneath
businesses.

The Hayward Fault runs directly
beneath Eden Jewelry and Loan, but the
men working in the pawn shop shrugged
when asked whether they fear a quake.

“l better get a new job!” said Saul
Gevertz, 64, flashing a smile at his co-
worker. “Honestly, it’s a nonissue.”

One of the building’s co-owners,
Darrell Davidson, 47, said that ever since
a renovation and retrofit about five years
ago, the structure is essentially an enor-
mous steel cage, designed to flex in an
earthquake.

“I’m not worried-worried. 1’ve thought
about it,” said Davidson, his eyes scanning
the steel beams. “I think we’re in good
shape. | hope to God we are.”

Nickey Avila, 23, confessed some
alarm when a reporter informed him the
fractured pavement outside his house was
the fault. Avila had just returned from a
tour with the U.S. Army in Iraq; the “wel-
come home” banner and balloons still
hung from the house.

“l knew | was close to the fault, but |
didn’t know | was this close,” Avila said.

“I’m thinking one day it’s going to
move, but if | survive it, I’ll be able to say
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I survived one of the biggest quakes of all

time,” he said. “For my family — I’'m
third-generation military — it’s like,
‘bring it on."™

That could be any moment, seismolo-
gists say.

“If it moved while we were walking, it
wouldn’t surprise me,” Schwartz said dur-
ing a tour of Hayward’s misaligned street
curbs, warped concrete gutters and aban-
doned buildings. Among the shuttered
structures was the former Hayward City
Hall, a grand art deco complex deemed
too dangerous to occupy. The fault runs
right underneath.

Built in 1930, it was part of a 20th
century Bay Area building boom nur-
tured by an unusually quake-free peri-
od. The Great San Francisco
Earthquake of 1906 released stresses on
all faults in the region, resulting in few
earthquakes, Schwartz said.

The legacy of the boom, and the fault
menacing from below, are both visible in
an unnerving new “virtual tour” of the
fault developed by the USGS. Meant to
simulate a helicopter flight, the new
images show the Hayward Fault represent-
ed as a bright red line, slashing through
specific, identifiable structures, like
DeMuynck’s house.

DeMuynck, 62, is resolved not to worry.

“There’s dangers all around us, all the
time, so if we thought about those dangers
all the time, we wouldn’t have anything
else to think about,” she said. “We just
come home and say, the house is still here.
We’re OK for another day.”
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New flood plain maps could be a boon to insurers

By The Associated Press

CAMARILLO, Calif. — New federal flood plain maps could more than double the
size of Camarillo’s 100-year flood plain and require thousands of people to get flood
insurance for the first time.

The city has appealed to the Federal Emergency Management Agency, saying
local officials need more time to study the new flood plain boundaries before the
maps are made final, perhaps as early as this fall.

Some 10,000 homes and businesses would be within the flood plain.

Some areas shown in the new maps could be removed with more specific studies
than those used by FEMA, city public works director Tom Fox said.

“If the response back from FEMA isn’t one we want to see,” Fox said, the city
will ask Rep. Elton Gallegly, R-Simi Valley, to request that federal officials sit down
with the city and attempt to find some common ground.

The city notified thousands of people earlier that the new maps, still in draft
form, designate their properties as being subject to a 100-year flood, defined as a
severe flood with a 1 percent chance of occurring in any given year.

The new maps were drawn after a three-year study of the 341-square-mile
Calleguas Creek watershed, which includes Camarillo, Moorpark, Thousand Oaks
and Simi Valley. The study was funded by FEMA, the cities and the Ventura County
Watershed Protection District.

Man, 61, arrested for throwing wife off balcony

By The Associated Press

LAGUNA HILLS, Calif. — A 61-year-old was arrested for allegedly tossing his wife
off a second-floor balcony at the couple’s home.

The 42-year-old woman, whose name wasn’t released, was in critical condition
with a major head injury at Mission Hospital in Mission Viejo.

The Orange County Sheriff’s Department was called to the Los Alisos Boulevard
home at about 8:45 p.m. Thursday, sheriff’s spokesman Jim Amormino said.

Grant Randolph was arrested and booked for investigation of attempted murder
and cruelty to a child. Bail was set at $1 million.

No other information was released.

Snuffing fireworks left up to voters

By The Associated Press

LAKEWOOD, Calif. — Voters will decide on Nov. 7 whether to ban fireworks in the
city.

The City Council voted to place the fireworks ban measure on the ballot. A sim-
ilar proposal is on the June 6 ballot in neighboring Artesia.

A fireworks explosion that razed a house on March 5 led Lakewood officials to
consider an immediate moratorium on fireworks sales.

But community groups that raise about $250,000 each year from Fourth of July
fireworks sales protested and the council decided Tuesday to let voters decide.

Hit-and-run driver gets year behind bars

By The Associated Press

VENTURA, Calif. — A hit-and-run pickup truck driver who ran a red light and
killed two people riding on a motorcycle was sentenced to a year in jail.

Superior Court Judge Bruce Clark also placed Faustino Lopez, an illegal immi-
grant living in Oxnard, on five years’ probation. Lopez pleaded guilty Feb. 23 to one
count of hit-and-run and two counts of vehicular manslaughter.

“The defendant had no record and pled guilty in the early stage of the proceed-
ings, which led the judge to give him probation, but yet still give him a very signif-
icant amount of custody time,” Deputy District Attorney Kevin Drescher said
Thursday.

Lopez was driving a pickup that ran a red light at Rice Avenue and Fifth Street in
Oxnard on Sept. 25 and struck the motorcycle, killing Carol Fiorina-Long, 45, of
Los Osos and Claus Peter Rogasch, 59, of Camarillo.

Lopez said he didn’t stop because he was rushing his cousin to a hospital. But
police investigators said Lopez was arrested miles away from the accident.

Lopez faces deportation after he completes his sentence. The U.S. Immigration
and Naturalization Service had a custody hold on Lopez because he is in this coun-
try illegally.

Finally New Hope For Wrist Pain And
Carpal Tunnel Syndrome Sufferers!

SANTA MONICA, CA — A New FREE Report reveals the leading cause of wrist pain, numbness or weakness may
not be caused by problems in the wrists and is overlooked by most doctors when they diagnose and treat carpal
tunnel symptoms. If you are currently seeing a doctor for wrist pain, numbness, or weakness, a free report is now
available that reveals what your doctor may not know or be telling you. To order your limited copy of this free report,
call toll-free 1-888-285-8558. (24 hr. recorded message) or go to www.FreeCarpalTunnelReport.com.
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"~ GEORGE CHUNG REALTORS

Come visit us at 11671 National Blvd. in Mar Vista

Grace Fadden
Presents:

Multi Million Dollar Producer, Grace came to California in her youth from
Colima, Mexico. She attended schools on the West Side. She belongs to
Saint Joan of Arc Church and is very active in her Parish. Grace is married gebbl L
and has one Son and 2 Grandsons. Her Grandmother duties are one of her ol M i “ '| |
top priorities, another priority is to her clients, she has been with George -
Chung Realtors since 1985 and has been one of the Top Producers. Grace’s
warm and caring personality consistently wins over her many clients, evi-
denced by her strong referral base that often elicits business from many
different individuals in various local families. Grace is fluent in both
English and Spanish. Grace lives in Mar Vista and is available for any of
your Real Estate needs. Grace can be reached at (310) 391-6346 Office
or (310) 909-9700 Cell Para servile mejor hablo espanol
Serving the Mar Vista (LA 90066) and surrounding areas

Email me at: gracel @georgechungrealtors.com

1837 Westgate Ave Los Angeles, CA 90025

Lovely 2 Bedroom 1 Bath Home in the West L.A. Area
Spacious Family Room w/ charming Dining Area

Very Large Backyard with various Fruit Trees

Excellent Location, Great Opportunity to fix-up or build
your own Dream Home

All Properties Open this Sunday 1 - 4 PM
JUST REDUCED \

——=

— -__'__'_ -

12435 WASHINGTUNPLLOSANGELES CA 90066

2 Bedroom 1 Bath single family dwelling. (Rental) Zoning LAR-3. Newly
painted interior, New Carpets, New Windows, New Shower Door. Ready to

3512 GREENWOOD AVE LOS ANGELES, CA 90066

Open spacious kitchen-dining room and living room with recessed lighting and ceramic tile floors. Beautiful view from the Living room through
the sliding doors to the back yard with swimming pool and BBQ. Danky wine cooler. Professional quality kitchen with Birds Eye maple cabinetry
with purple heart trim, center island with hidden pull up appliance trays, granite counter top, Viking range ( 6 burners & griddle), Kitchen aid
dishwasher & refrigerator. Extra large pull out drawers, cooking tray slot. Huge walk in pantry. Dining area with Bird's Eye maple glass cabinet
doors and dark granite counter tops. Full bath with oversized tub. Outdoor BBQ with additional stove/gas range, and mini refrigerator. Heated and

filtered swimming pool. Forced Air Heating and 100 amp main with underground wiring to sub panel on the house. 2 car detached garage with
attached dry walled rumpus room. New wood fence on 3 sides of property, and drip irrigation (hose) on side yard. Sprinklers in front yard with new
temperature coated driveway parking Please Contact Tatiana Abramian — cell-310 266-0482

12025 NAVY ST LOS ANGELES, CA 30066

Charming 2 Bedroom plus convertible Den. Home at the base of the Mar Vista Hills Traditional Fireplace in
Living Room (with Gas Starter) Updated Full Bath w/ Tub and separate Stall Shower. Updated Kitchen w/built
in Dishwasher, Range/Oven & Microwave w/Vent Spacious long Driveway to 2 Car Detached Garage (wired
for220V) Steel Gate on roller to Driveway Covered Patio, Sprinkler System for Front & Rear Yard Fenced Rear
Yard, Brick front walkway and front porch New Track Il (synthetic material) roof, Updated electric panel with
incoming line to garage and underground from garage to house. Copper Plumbing

move in. Detached garage Walking distance to shopping center and bus
line. Must see to appreciate...

2707 BARRY AVE. LOS ANGELES, CA 90064

Spacious and updated 3 Bedroom 2.5 Bath home on quiet & desirable tree-lined Westside street. Refinished original hardwood
floors throughout. Travertine floor and Marble wall tile in the bathrooms. Master bath hoasts a large jacuzzi tub, pedestal sink,
and recessed lighting. Large bedrooms with sliding, mirrored closet doors. New double-paned windows throughout. Large back-
yard with an assortment of tangerine, lemon, and white peach trees. Oversized double garage with ample room for work space.
Alley access. Extremely large family room/den with built in closets and desk perfect for a home office. Updated electrical.
Copper plumbing. Please Contact Andrew Carman — cell-310 804-1493

(310) 745-3190 OR (310) 391-6346
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Co-op retailer REI Is setting
the pace for outdoor industry

REI, from page 1

ping for triathlon gear.

The company plans to open a REI store in downtown
Santa Monica at the corner of Santa Monica Boulevard and
Fourth Street by mid May. The Santa Monica location will
be REI’s seventh store in the region. REI opened its first
store in the Los Angeles area in 1977. REI’s closest retail
location is currently in Manhattan Beach. The company
opened a store in Huntington Beach in August.

With 82 stores in 26 states from Washington to
Massachusetts, Minnesota to Texas, REI cleared $1 bil-
lion in sales in 2005 for the first time. Its growth has
invigorated an industry and inspired millions to get off
the couch and into the outdoors. More stores are planned,
and a new East Coast distribution center will be built in
Bedford, Pa.

Still, REI is trying to balance its glitzy success against
the values forged in that Seattle basement.

They have become the 800-pound gorilla in an indus-
try where hitting the top of a climbing pitch once meant
more than hitting profitability.

Not anymore.

“Everything is driven by the bottom line,” said
Michael Hodgson, co-owner of Specialty News, an
outdoor retail trade journal who tracks REI and its
thousands of vendors. “I’m not sure you could say
that five or six years ago.”

He said REI has transformed outdoor retailing from a
cottage industry to a real business. REI says 159 million
Americans participate in at least one outdoor activity
each year, spending $18 billion annually.

“When REI goes into a community more people play
outside,” said Sally Jewell, 50, a climber, hiker, kayaker,
sailor and former banker, who took the helm as REI’s
CEO last year. “We’re not looking to take business from
the little guy. When we go into a market we’re looking to
make that market bigger.”

While small rock-climbing and other specialty shops
compete with REI locally, few companies compete with
REI nationally.

Eastern Mountain Sports has a concentration of stores
in the Northeast; Cabela’s Inc. focuses on hunting and
fishing gear; and L.L. Bean is mostly an online and mail-
order business. By contrast, 85 percent of REI’s business
is in its stores.

But Jewell said the real competition for REI is in the
living room.

“Our competitors are television and video games,” she
said. “If we can get people off the couch and doing some-
thing they aspire to do, that also helps keep them in shape
and helps them achieve life balance, then we know we’re
doing things that are all good.”

All good means doing well by the community and by
the bottom line.

Many in the company and industry credit Jewell’s
energy, business smarts and leadership as central to
REI’s recent boom. She joined the company’s board a
decade ago, and became chief operating officer in
2000, a year in which the company lost money for the
first time.

The more recent success is a combination of strategic
business practices, luck with good weather and an unusu-
al business model for a big retailer: REI is a member-
owned cooperative.

Anyone can shop at REI, but only customers who pay
a one-time $15 fee to join the co-op are entitled to a 10
percent annual dividend based on their purchases.

There are approximately 125,000 REI members who
live within 15 miles of the new Santa Monica location.
They currently purchase their products online or com-
mute to the Manhattan Beach store to shop. Members
also can vote for the company’s leadership and receive
exclusive deals on used products for sale.

In 2005, the company paid out more than $50 mil-
lion to 2.8 million active members, up nearly 14 per-

cent from 2004.

The board of directors, all members, are elected by the
membership. They regularly turn down outside investors,
and executives don’t receive stock options or equity. That
doesn’t mean executives are poorly paid, though; Jewell
earned $1.3 million last year.

But REI’s critics — who are hard to find — say the
growth has moved the company away from its co-op roots.

“l would argue vehemently that it’s not a co-op,” said
Hodgson. He said limited participation in governance —
the company says only 3 percent of members actually
vote — means REI is more a corporation that happens to
be a co-op, than a co-op run like a corporation.

David Blanke, a history professor at Texas A&M who
studies co-ops, said that historically that model is prob-
lematic for co-ops.

“Those market forces will overpower the values of a
co-0p,” he said.

Jewell flatly rebuts that argument.

“Others may assume you have to be small and a
poorly run business to be a co-op,” she said. “People
vote with their dollars.”

Some manufacturers quietly express fear that REI
holds too much sway in the industry. With nearly 100
stores, an order from REI can make or break a company.

“If REI wrote me a ‘Dear John,” it wouldn’t put us
out of business, but we’d have to run a really lean ship
to recover,” said Mark Day, a spokesman for La
Sportiva, a manufacturer of rock climbing shoes and
mountaineering boots.

But most REI vendors say they are treated with
respect, and they praise the company’s expertise.

Fred Hugelmeyer, president of the Outdoor Industry
Association, a trade group, said REI helped establish
practices for manufacturers that help them avoid using
sweatshop labor.

“With their size comes great responsibility,”
Hugelmeyer said. “They take that very seriously.”

For Jewell, being a co-op means being able to focus on
long-term objectives and staying true to three core con-
stituencies: members, employees and the community.

Although some of the small specialty shops with
whom REI competes argue they have better service, sur-
veys and industry experts place the green-vested REI
sales staff equal to, if not better, than anyone else.

Fortune Magazine has consistently ranked REI as one
of the best 100 companies in America to work for. Last
year REI ranked ninth.

Once criticized for not paying well, REI has increased
retail salaries by about $4.5 million in the last two years, said
Michelle Clements, REI’s personnel chief. It has extended
an incentive plan to cover the entire company and last year
began offering health benefits to part-time employees.

Talk to REI employees and each one tells a story of
outdoor activities and adventures. They bike to work and
climb mountains on the weekends. They telemark ski and
go kayaking in Costa Rica.

Reathel Geary, an inventory supervisor and salesman in
women’s clothing who put on the trademark green vest after
working 15 years in retail elsewhere, embodies that passion.

“Every new member is likely to be more involved in
the outdoors,” he said.

And to maintain the great outdoor playground it
equips people to enjoy, REI invests millions in organiza-
tions like the National Park Foundation.

Since Jewell came on board, REI has ramped up its giv-
ing from less than $900,000 in 2000 to $4 million in 2006.

The money goes to a variety of causes, from maintain-
ing open spaces to providing gear that youth groups can
borrow for weekend camping trips.

What concerns Jewell most about the future, she said,
is encouraging young people to get outside — and mak-
ing sure there still is a wilderness to enjoy.

“I don’t want the REI of 50 years from now to have to
resort to selling outdoor-themed video games because
there’s no places to play anymore,” she said.
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Getting down to “essence’ of SM life

BRAND, from page 1

tions can really affect us in both a positive
and negative way ... What we are trying to
do with the destination branding promise is
to define exactly what our lifestyle is and
what it is that we offer that sets us apart
from other destinations.

“And the important thing is everyone
can own it. This is about the community
coming together to say, ‘What is the expe-
rience we want people to leave with when
they come to Santa Monica?’”

The brand was unveiled Friday at the
beachside Loews Hotel, where business
leaders and elected officials gathered by
the pool, dining on fresh fruit under a
clear blue sky while members of the Santa
Monica Symphony played in the back-
ground and a group of seniors wearing
swim caps and floaties gathered for their
morning exercises. Nearby, fit young
women practiced their yoga poses, stretch-
ing out with the beach as the backdrop.

And then came Mayor Bob Holbrook,
zipping through the hotel’s ballroom on a
Segway — an electric scooter for use in
pedestrian areas. He was wearing a blue
cap and brown T-shirt with *“Santa
Monica” written across the bottom in

large orange letters.

Except for the seniors exercising, the
rest was staged as a way for the CVB to
demonstrate the many amenities Santa
Monica has to offer, such as a strong arts
community, beautiful beaches for recre-
ation and exercise, a pedestrian-friendly
environment, and a willingness to
embrace new technologies.

Kerns said the CVB has budgeted
$50,000 for the branding process so far.
The event Friday cost $18,000, with the
hotel donating the use of the ballroom, as
well as lunch and discounted valet parking.

“We have an operating budget of $2
million a year, and considering that we
took in about $30 million this year from
the (hotel room tax), | would say it has
been a solid return on the investment,”
Kerns said of CVB’s work to spread the
word about Santa Monica.

Creating a brand that is easily identifi-
able is very important not only for a major
corporation such as Coca-Cola or Sony,
but also for a city. The right brand, such as
Las Vegas’ “What happens in Vegas stays
in Vegas,” can help raise the morale of res-
idents, as well as the financial fortunes of
a city. The wrong brand, like the state of
Washington’s new slogan “SayWa,” can

Fabian Lewkowicz/Daily Press

The image of Misti Kerns, President and CEO of the Santa Monica Convention & Visitors Bureau,
speaking at the Santa Monica brand summit on Friday is projected for the audience.

f you're gonni play
"'"_"-" the ‘game

create confusion, resulting in less tourism
and fewer jobs, said branding expert
Duane Knapp, a speaker at Friday’s sum-
mit, who helped guide CVB in the research
and development of the city’s brand.

“This is about being distinctive, being one
of akind,” he said. “It’s not about hype or slo-
gans, but about delivering an experience that
people want and will remember. It’s about
how you want to make people feel.”

In developing the brand, the CVB gath-
ered input from local businesses, elected
officials, residents and other community
members. The CVB conducted focus
groups with tourists coming from markets
such as Los Angeles, New York, Chicago
and London — where the majority of
Santa Monica’s visitors come from.

During those sessions, participants
were candid about what they felt were
Santa Monica’s strengths and weaknesses.

Some of the strengths included “friend-
ly, healthy people; the beach; shopping;
atmosphere; safety and cleanliness; and
weather and location to other areas of
interest in Los Angeles County.”

The weaknesses included “a large,
unattractive homeless population; traffic;
the high cost of goods and services; a lack
of public transportation and attractive ven-
ues/events; and grumpy or mean locals.”

Many of the perceptions conflicted
with one another and is an issue that will
be discussed as the branding process

Fabian Lewkowicz/Daily Press
Duane E. Knap, President of Brand Strategy, inc., speaks at the Santa Monica brand summit on
Friday at the Loews Santa Monica Beach Hotel.

moves forward, CVB officials said.

In the coming months, the CVB will
host a series of brand implementation
workshops to help residents and city
employees become acquainted with the
new brand so that each can become
ambassadors to the city.

There will be training programs for
hotel workers and other customer service-
related employees who routinely come into
contact with visitors. The programs will out-
line how to deliver an experience consistent
with the brand and how to better sell the mer-
chandise. They also will hone their skills on
how to sell Santa Monica as a destination.

The beach will get special attention. A
series of meetings will be held with civic
and business leaders, and residents that
will help identify methods to enhance the
beach experience at Santa Monica. There
have been complaints that the beach is dif-
ficult to access in certain areas and there
are not enough signs telling visitors how
to get back to downtown. That has caused
many people to become lost underneath
the pier, according to merchants.

Kerns said the branding process is ongo-
ing and residents will be encouraged to par-
ticipate and make the brand their own.

“It’s only fitting that Santa Monica has
taken the lead on this approach given the
city’s well-deserved reputation for innova-
tion and staying on the cutting edge of
global culture,” she said.

Buds light

along Santa Monica Beach.

EVERYTHING’S COMING UP DAISIES: Spring is in the air and the daisies are popping up

Fablan Lewkowicz/Daily Press
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Neighbors grow concerned
after assault of librarian

LIBRARY ASSAULT, from page 1

pushed her from the back, causing her to
fall forward. Carroll sustained a laceration
to her face when she feel to the ground.
Santa Monica Police arrested Hardy and
booked him for assault and battery. His
bail was set at $5,000. He is being held in
the men’s central jail in Los Angeles.

Meanwhile, Carroll is recuperating at
her Santa Monica home and is expected to
return to work on Monday.

Carroll, who also had been the head
librarian at the Fairview Library in Sunset
Park, is known by many in the communi-
ty, particularly because of her dedicated
volunteerism in the school system. Those
who know her describe her as gentle, kind
and polite.

E-mail messages among residents in
the Ocean Park neighborhood are testa-
ment to the shock by many people that
Carroll could be attacked during the day at
the library. In their e-mail dialogue, resi-
dents also raised concerns that there isn’t
enough security at the city’s libraries,
where many transients congregate.

“Celia is a beacon of this community;
she is the person that everyone knows,” said
Joel Brand, an Ocean Park resident and the
vice president of the Ocean Park
Association, a neighborhood group. “And if
something like this happens to someone like
her, it shakes the community to the roots.”

Main Street, like many neighborhoods
in Santa Monica, has a fair amount of
homeless people loitering, primarily

because of its close proximity to the beach
and parks. Typically, the associated prob-

lems resulting from the homeless have
been quality of life issues, such as public
urination and defecation, public drunken-
ness and audible ranting and raving. But
last week’s assault has woken residents up
to a new reality.

“It raises serious concerns of the city’s
ability to police public spaces,” Brand
said. “It’s unfortunate that it takes some-
thing like this to raise the issue.”

More violence broke out in the neigh-
borhood this week when a well-known
convenience store employee was pistol-
whipped while two men held up the
Marine Mart, 672 Marine St.

On March 22, at 2:40 p.m., Santa
Monica Police responded to the store and
spoke to the employee, who said that two
suspects had robbed him. The victim said
the two suspects entered the store and a
black man in his 20s approached him
brandishing a handgun. A second suspect,
also a black man in his 20s, went to the
cash register and removed an undisclosed
amount of money. During the robbery, the
first suspect struck the victim on the head
with the gun. The victim, who sustained a
laceration on his head, was treated at the
scene for his injuries.

The first suspect is believed to between
20 and 25 years old, 5 feet, 6 inches tall,
with a thin build and black hair. He was
wearing a white T-shirt, blue jeans and was
clean-shaven. The second suspect is
between 19 and 20 years old, 5 feet, 2
inches tall, medium build, and having
black hair. He was wearing a dark gray or
black pullover sweatshirt, blue jeans and
was clean-shaven.

COMMUNITY BRIEFS

BRIEFS, from page 3

By Daily Press staff

Civic participation needs participants

The Human Relations Council Santa Monica Bay Area is hosting a community
dialogue on Sunday, March 26 from 2 p.m. to 5 p.m.

“Civic Participation: Rights,

Respect and Responsibilities” will bring people together to hear panelists Jean
McNeil Wyner, from Santa Monica-UCLA Medical Center; Dr. Karen Gunn, from
Santa Monica College; and Father Michael Gutierrez, from St. Anne’s Church.
Following the brief panel presentations, attendees will meet in small groups to share
their thoughts on the topic. The afternoon will conclude with healthy refreshments
from the Calvary Baptist Church, NAACP Santa Monica/Venice branch and the
Pico Community Health Network.

Admission is free as is parking at the site, Calvary Baptist Church, 1502 20th St.

The Human Relations Council Santa Monica Bay Area is a partnership of com-
munity organizations, institutions, businesses and individuals which promotes and
supports a respectful and socially just community through education, advocacy and
resolution of local conflicts and issues.
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Builders going green for lack of energy

BY SUSAN MONTOYA BRYAN

Associated Press Writer

ALBUQUERQUE, N.M. — Norm Schreifels is building a
5,500 square-foot dream home with unimpeded views of
the Sandia Mountains, an outdoor dining room that faces
the city lights and a handful of plazas and portals that
take advantage of New Mexico’s weather.

Thick hand-hewn beams soar above the great room
and windows stretch from near the floor to the ceiling to
catch the mountains just beyond the river valley below.

At first glance, the home would send any conserva-
tionist into a frenzy.

But Schreifels, who runs Sun Mountain Construction
Inc., wants people to take a closer look.

“We put a big house in here just so people would get
mad and ask questions,” he said.

The answers all point to green building, a trend that’s pick-
ing up speed across the United States as homeowners struggle
with high utility bills and leaders begin to talk about shifting
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the country’s diet from oil to more renewable energy sources.

Hundreds of homebuilders, architects and industry
experts gathered recently in Albuquerque to share their
ideas as part of the National Association of Home
Builders” Green Building Conference.

Dozens of them got the chance to tour the work of
Schreifels and other contractors who are using better
building techniques and environmentally friendly materi-
als to create what some in the industry are describing as
the future of homebuilding.

“Ten years from now it will be the way of doing it, not
because it’s mandatory, just because it’s the right way of
doing it,” said Armando Cobo, an Albuquerque designer
who has been active in promoting the NAHB’s green
building standards.

Cobo has been designing nothing but green houses for
the past five years and hasn’t scared away a single client.

“It just makes 100 percent sense,” he said. “For a small
amount of money, you can have a better house, more
energy efficient house. Why would you want something
that doesn’t meet those standards? It’s a no-brainer.”

And gone are the days when green-built homes teetered
on the fringe of being freaky with a mishmash of recycled
tires and aluminum cans and awkward solar panels.

Now, solar power systems can be hidden on rooftops,
insulation made of recycled material becomes invisible
behind walls covered with nontoxic paint, and more effi-
cient heating and cooling systems are woven into the
home’s inner skeleton.

Green builders also use framing techniques that cut
down on waste; some look for opportunities to use sal-
vaged materials.

The beams and other wooden accents in Schreifels” home
come from timber harvested following a forest fire in north-
ern New Mexico. The wood is just one example of the steps
Schreifels — with help from Green Builder magazine — has
taken to make the home a green example.

"It gets a little more of the checking and cracking in it, but
I like that,” Schreifels said of the reclaimed wood. “Every one
of these (beams) would have just stayed there and rotted out.”

Some builders who cater to the masses are going green
by engineering heating and cooling systems to work more
efficiently, framing thicker exterior walls to provide more
insulation and installing low-flow toilets and other fix-
tures designed to conserve water.

But NAHB officials admit the number isn’t high and
they want more mainstream builders jump on board.

According to the organization, about 2,600 homes
were built to some kind of green standard in 2002. That
jumped to 14,600 in 2004 and it’s expected to multiply
again this year, said Ray Tonjes, chairman of the NAHB’s

green building subcommittee.

“It’s not rocket science,” Tonjes said of green building.
“It’s really about common sense.”

Both he and Cobo noted that the basic principles date
back centuries to a time when people were conscious of
their surroundings and built dwellings that worked with
the environment.

Tonjes talked about the Nebraska dugout in which his
grandfather was born and how it was built into a slope to
protect against the north wind. Cobo pointed to indige-
nous people who built their homes with adobe bricks and
positioned them to take advantage of the sun’s rays.

“That is a heritage that we should not be taking for
granted and we should build upon,” Cobo said.

To help builders, the NAHB created green guidelines
that cover everything from lot design to indoor air quali-
ty and energy efficiency. The guidelines are flexible so
builders around the country can use them.

The Home Builders Association of Central New
Mexico, for example, unveiled its version of the guide-
lines in March but with stricter requirements on water
conservation. New Mexico is currently experiencing one
of its driest winters on record.

NAHB officials hope to see similar programs in more
than a dozen metropolitan areas by the end of the year.

“We’re going from Boston to Park City and from Durham
to Las Vegas and Minneapolis down to Nashville, just all
over the place,” said Warn Hubbell, executive director of the
Green Building Initiative, which has already helped a hand-
ful of local associations start programs.

Support for green building is also coming from out-
side the construction industry.

Albuquerque Mayor Martin Chavez is encouraging
builders to move ahead without mandates from the gov-
ernment. He also points out that he’s taking his own steps,
including an initiative that requires future city vehicles to
run on alternative fuel.

“We have different challenges now than we did per-
haps 30 years ago,” Chavez said. “The reality is that we
live here in the high desert. Sustainability has become
extraordinarily important.”

New Mexico Gov. Bill Richardson, former energy sec-
retary under President Clinton, signed an executive order
earlier this year calling for the state to implement green
building practices for all existing and new state buildings.

“It saves money and it’s a good investment for taxpay-
ers,” said Ned Farquhar, the governor’s senior policy
adviser for energy and the environment.

Saving money is also an aim of Schreifels, who
expects his utility bills to be at least 60 percent less
thanks to the green elements in his home.
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Thousands take to the streets
for humane immigration rights

BY AMANDA LEE MYERS

Associated Press Writer

PHOENIX — Thousands of supporters of immigrant rights
clogged major thoroughfares in central Phoenix on Friday,
calling for more humane reform of immigration laws.

The huge turnout, estimated by police at 10,000 to
12,000 people, surprised police and organizers alike. It
was one of several across the country that included school
walkouts, marches, and work stoppages.

Many participants said they were most incensed by what
they see as punitive immigration reform proposals, espe-
cially one approved by the House in December that would
make unlawful presence in the United States a felony.

Thousands chanted “Si, se puede,” one of the rallying
cries of the United Farm Workers union that means “Yes,
we can.” Many clutched Mexican and U.S. flags in protest
of the hill.

“It’s unfair what they want to do,” said 50-year-old
Phoenix resident Elida Lozano, who carried a sign saying
“Humanitarian aid is not a crime.”

“It’s racist,” Lozano said. “You’re not going to find ter-
rorists outside a Home Depot looking for a job.”

Other signs read “USA — Made by Immigrants” and
“We are hard workers, we are equal.”

Sen. Jon Kyl, R-Ariz., is sponsoring a bill along with by
Sen. John Cornyn, R-Texas, that would give illegal immi-
grants up to five years to leave the country. Those immi-
grants could apply from their home country to return,
either as temporary workers or for permanent residency.

The Senate Judiciary Committee, of which Kyl is a mem-
ber, is set to vote on the bill passed by the House on Monday.

Kyl’s press secretary said his office would have no

immediate comment on the rally.

Malissa Geer, 29, of Phoenix, was among those in the
crowd of more than 10,000, saying she was there to sup-
port her Hispanic friends.

“They’re here for the American dream,” she said as she
held her 2-year-old daughter. “God created all of us. He’s
not a God of the United States, he’s a God of the world.”

The rally was called by the Border Action Network, which
also organized a much-smaller rally in Tucson on Friday.

Jennifer Allen, director of the group, said at least
200 people associated with her organization attended
the rally outside Kyl’s Tucson office, which also drew
supporters from another half-dozen immigrants’
rights groups, including No More Deaths, the
Florence Immigrant and Refugee Rights Project and
Derechos Humanos.

Allen said she and others had met with Kyl’s staff on
Tuesday to urge Kyl to support legislation that will be
humane and just for immigrants.

“We presented our demands, the same things we’ve
been calling on him for years,” Allen said, adding that
there was little dialogue with the senator’s staff.

Phoenix police were surprised by the turnout.

“We knew there was going to be a demonstration, but
the estimates we had from the organizers grossly under-
estimated the number,” said Sgt. Andy Hill. “We were
told anywhere from 1,000 to 3,000, but they obviously
got a tremendous turnout.”

Other than major traffic tie-ups, there have been no
other problems, Hill said.

A delegation from Humane Borders also went into
Kyl’s Phoenix office, presented their positions and then
left peacefully, Hill said.
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Wal-Mart’s organic move a new lure

BY MARCUS KABEL

Associated Press Writer

BENTONVILLE, Ark. — Wal-Mart Stores
Inc. is throwing its weight behind organic
products, a move that experts say could
have the same lasting effect on environ-
mental practices that Wal-Mart has had on
prices by forcing suppliers and competi-
tors to keep up.

Putting new items on the shelf this year,
from organic cotton baby clothes to ocean
fish caught in ways that don’t harm the
environment, is part of a broader green

policy launched last year to meet con-
sumer demand, cut costs for things like
energy and packaging and burnish a bat-
tered reputation.

Organic products are one lure for the
more affluent shoppers Wal-Mart is trying
to woo away from rivals like Target Corp.,
said Alice Peterson, president of Chicago-
based consultancy Syrus Global.

A new Supercenter that opened this
week in the Dallas suburb of Plano fea-
tures over 400 organic foods as part of an
experiment to see what kinds of products
and interior decor can grab the interest of
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upscale shoppers.

“Like many big companies, they have
figured out it is just good marketing and
good reputation building to be in favor of
things that Americans are increasingly
interested in,” Peterson said.

Wal-Mart’s Lee Scott is not the first
chief executive to advocate sustainabili-
ty, a term for the corporate ethos of
doing business in a way that benefits the
environment. Industrial giant General
Electric Co., for example, last year
launched a program called
“Ecomagination” to bring green tech-
nologies like wind power to market.

What makes Wal-Mart’s efforts unique,
sustainability experts say, is the retailer’s
sheer size and the power that gives it in
relations with suppliers. Wal-Mart works
closely with suppliers to shape their
goods, if they want them on the shelves of
Wal-Mart’s nearly 4,000 U.S. stores and
over 2,200 internationally.

“They have huge potential because it’s
not just Wal-Mart we’re talking about, it’s
their entire supply chain,” said Jeff
Erikson, U.S. director of London-based
consultancy and  research  group
SustainAbility. The group says it does not
do any consulting work for Wal-Mart.

Erikson said Wal-Mart could bring the
same pressure it has exerted over the years
on prices and apply that to pushing manu-
facturers and competitors to adopt more
sustainable business practices and larger
organic offerings.

“We love to see companies like Wal-
Mart taking a big step and making pro-
nouncements as they have, because their
tentacles are so large,” Erikson said.

Wal-Mart plans to double its organic
grocery offerings in the next month and
continue looking for more products to
offer in areas such as grocery, apparel,
paper and electronics.

Stephen Quinn, vice president of mar-
keting, told an analysts’ conference this
month that Wal-Mart would have 400
organic food items in stores this summer
“at the Wal-Mart price.”

Some Wal-Mart critics call the effort
just a public relations job. But others say
Wal-Mart could make a real difference if
the retailer brings a critical mass of organ-
ic products to market and pushes enough
suppliers to adopt green practices.

Sierra Club executive director Carl
Pope, who is a board member of the
union-backed group Wal-Mart Watch that
criticizes the retailer, said it is too soon to
tell if Wal-Mart will deliver but that the
impact could be good for the environment.

“l think the direction they’ve said is a
positive direction. The question is, "Are
they are going to go there strongly
enough?"” Pope said.

Some of the new items will be seafood
caught in the wild. Wal-Mart last month
announced a plan to have all its wild-
caught fish, which accounts for about a
third of seafood sales, certified by the
Marine Stewardship Council as caught in
a sustainable way.

The London-based MSC, founded in
1997 as a venture of the conservation
group World Wildlife Fund and global
consumer products company Unilever,
issues the certificates to let consumers
know which fisheries avoid overfishing
and use methods that don’t damage the

ocean environment.

Sustainability experts say what makes
this program interesting is that Wal-Mart
will work with its suppliers to get more
fisheries around the globe certified by
MSC, instead of just buying up the exist-
ing stock of certified fish.

Wal-Mart says this means there will be
more sustainable fish that will also be
available to Wal-Mart’s competitors, such
as Whole Foods Market, which already
sells about 18 MSC certified items,
according to the MSC Web site. Wal-Mart
plans to offer between 200 and 250 items.

The way Wal-Mart hatched the fish
plan is typical of how it operates.

“l think the direction
they’ve said is a positive
direction. The question is,
‘Are they are going to go
there strongly enough?’”

CARL POPE
Sierra Club executive director

Peter Redmond, vice president and
divisional merchandise manager in charge
of deli and seafood, said he conceived the
idea after meeting MSC board chairman
Will Martin last fall. Wal-Mart and MSC
worked out details and then Wal-Mart
called in its 25 to 30 fish wholesalers in
January to tell them it was switching to
MSC certified seafood.

Wal-Mart developed a plan to work with
its suppliers to encourage fisheries to adopt
MSC practices. The plan includes barring
its suppliers from switching fisheries in the
first year to 18 months, giving the suppliers
more reason to promote the changes.

“We don’t want to walk away from a
fishery just because it is in fairly poor
shape or poor shape,” Redmond said. “We
want to try and recover that (non-certi-
fied) fishery to where it becomes a sus-
tainable fishery. Our point being that if we
just go for sustainable fisheries, it won’t
be enough at the end of the day unless we
recover a lot of these that are in trouble
now,” he added.

The term fishery refers to a particular
species of fish and the fleet that harvests
them. Redmond said about 60 percent of
the fisheries that Wal-Mart buys from now
can be brought up to MSC standards with-
in a year or two, and the remainder may
need three to five years to change.

Redmond says the decision to go with
sustainable fish came after Lee Scott
launched the environmental policy last fall
and fits Scott’s maxim of “doing well by
doing good".

“The environmental piece is a company
(policy) plank. Secondly and probably the
main reason is, when I look at seafood now
and how many dollars it does now and how
many dollars it’s going to do in four years,
I’m extremely concerned that that product
is simply not going to be there.”

“So we have to take the position that if |
want to have hake five or six years from
now, we as a company have to get involved
and do something because | don’t think it’ll
be there for us otherwise,” Redmond said.
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Republicans flee ratings,
but not president’s money

BY TOM RAUM

Associated Press Writer

WASHINGTON Many worried
Republicans on the ballot in November
have been pushing away from the White
House, not wanting to be dragged under
by President Bush’s sinking approval rat-
ings and growing anxiety over Iraqg.

That doesn’t mean they’re also fleeing
his cash offerings, however.

Despite approval ratings in the mid-to-
upper 30s, Bush remains the nation’s most
successful fundraiser. Vice President Dick
Cheney, whose poll numbers are even lower
than Bush’s, is not far behind. Both have
raised tens of millions of dollars for GOP
congressional and gubernatorial candidates
running in this year’s midterm elections.

Even as some Republicans are becom-
ing increasingly defiant on a range of
issues, they’re still lining up dutifully for
the president’s campaign dollars.

“l would be shocked if a legitimate
Republican candidate, not just a fringe
candidate, who got word that the president
was coming to do a fundraiser said, ‘no,
don’t come to my district,”” said GOP con-
sultant Rich Galen.

That said, Republican candidates don’t
want to be forced off message by such a
visit and “have to spend the next two or
three days talking about the president’s
policies ... or what happened yesterday in
Ramadi (Irag),” Galen said.

It has resulted in some fancy GOP foot-
work as candidates in tight races step away
from Bush and Cheney on divisive issues but
dance toward them when the subject is money.

Bush has scheduled fundraisers Friday
for Rep. Mike Sodrel of Indiana at The
Murat Centre in Indianapolis and for Sen.
Rick Santorum, R-Pa., at a private resi-
dence in the Pittsburgh area.

He’s doing another one at a Washington
hotel on Monday for Sen. Conrad Burns,
R-Mont., where $1,000 will get you in the
door, and $10,000 in combined contribu-
tions from others will get you a “photo
opportunity with the president,” according
to an invitation.

Bush and Santorum, the No. 3
Republican in the Senate, are not sched-
uled to appear together publicly on Friday.
Santorum, trailing Democrat Bob Casey
in polls, broke with Bush on a plan to have
an Arab company based in Dubai run ter-
minals at some U.S. ports and has raised
concerns about the administration’s con-
duct of the war in Iraq.

When Bush went to Cleveland earlier in
the week to make a major speech on Iraqg,
there was a noticeable absence of top Ohio
Republicans, including Sen. Mike DeWine,
who is locked in a tight re-election race.

Cheney went to Newark, N.J., earlier in
the week to help raise $400,000 for New
Jersey GOP Senate candidate Tom Kean
Jr. But Kean showed up 15 minutes after
Cheney left. Kean said he got stuck in traf-
fic, a claim critics questioned based on the
route he took.

Michael Steele, the GOP Senate candi-
date in Maryland, skipped Bush’s speech
at the U.S. Naval Academy in November,
but joined the president later at a $500,000
fundraiser. Last month, GOP Senate can-
didate Mark Kennedy in Minnesota did
not attend an appearance by Bush at a 3M
Corp. plant outside Minneapolis, but
joined him later at a fundraiser.

At a local GOP gathering in Nevada

last weekend, Republican Sen. John
Ensign tied himself to Ronald Reagan
rather than Bush, saying spending under
the Bush administration “has upset me.”

Rep. Jon Porter, R-Nev., who also
attended the gathering, told reporters:
“I believe the president has his agenda,
his focus. | have mine. I will always run
on mine.”

Worries over the lraq war are weigh-
ing down all Republicans and causing
strains between Bush and his congres-
sional allies. “The big issue is now the
war,” said House Majority Leader John
Boehner, R-Ohio.

In a White House news conference
earlier this week, Bush acknowledged
the war was dominating the nation’s
attention. “So there’s a certain unease as
you head into an election year. | under-
stand that,” he said.

A president is typically his party’s
fundraiser-in-chief, and Bush has
embraced the role like no other, besting
even the reception-loving Bill Clinton
in total dollars collected. Bush head-
lined events that raised more than $140
million for Republican Party commit-
tees and candidates in each of the 2002
and 2004 election cycles.

In 2005, Bush held 20 fundraising
events, raising $75.5 million, while
Cheney held 36 events that brought in $15
million. So far this year, Bush has held six
events raising $12.5 million, and Cheney
has held 11 events that raised $1.6 million,
according to a GOP tabulation.

“The Republicans want to make with-
drawals from the White House ATM. But
at the same time, they don’t want to be
photographed or be seen being anywhere
near the White House at this time,” said
Phil Singer, spokesman for the Democratic
Senatorial Campaign Committee.

But Brian Nick, spokesman of the coun-
terpart National Republican Senatorial
Committee, said the large sums of money
that Bush and Cheney are able to attract
are “indicative of what both the president
and the vice president have been willing to
do since their election. ... It shows the ded-
ication to keeping the majority.”

Polls show Bush and Cheney remain
enormously popular with the GOP base
and conservatives. An AP-1psos poll earlier
this month showed Bush holding a 74 per-
cent approval rating among Republicans,
compared with 37 percent overall.

“He enjoys very strong support there.
His problem is with swing voters,” said
Rutgers political scientist Ross Baker.

Itis in states like New Jersey and Ohio,
where swing voters have the most clout,
that the races are the tightest, and where
Democrats are working hard to tie
Republican candidates to Bush adminis-
tration policies.

Democrats, for instance, had some
fun with Kean missing Cheney at the
New Jersey fundraiser, pointing to news
accounts that he had taken traffic-
clogged Route 1 — at rush hour —
rather than driving on the less-congested
New Jersey Turnpike. “We made the
photo that Tom Kean Jr. feared,” said a
Democratic news release with a comput-
er-generated picture of Kean and
Cheney standing side by side.

For his part, Cheney seemed to take
Kean’s absence in stride. “I do some of my
best work when I’m without a candidate,”
he quipped at the fundraiser.
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police storm into opposition camp

BY JIM HEINTZ

Associated Press Writer

MINSK, Belarus — Police stormed the
opposition tent camp in the Belarusian
capital early Friday and rounded up
hundreds of demonstrators who spent a
fourth night protesting President
Alexander Lukashenko’s victory in a
disputed election.

The arrests came after a half-dozen
large police trucks and about 100 helmet-
ed riot police with clubs pulled up to
October Square in central Minsk about 3
a.m. The police milled about for a few
minutes before plowing into the camp.

The United States quickly condemned
the police operation and joined the
European Union in imposing financial

and travel sanctions against Lukashenko,
who has ruled since 1994, and others.

Belarus ally Russia, however, said
the media had distorted the severity of
the operation.

Belarus forces first wrestled about 50
resisting demonstrators into the trucks.
The rest of the 200-300 demonstrators
then filed into the vehicles quietly, seeing
that the end had come for the dayslong
protest that was unprecedented in the
authoritarian ex-Soviet republic.

Journalists were kept about 60 feet
away behind police lines, but a local
reporter who gave her name only as Olga
said she heard a man who was apparently
heading the operation yell, “I told you not
to beat them!”

The police had long truncheons but
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were not seen beating demonstrators as
they had often done when breaking up
smaller opposition rallies in past years.
One local journalist said she saw police
kick a few demonstrators who fell as they
were being hustled into the truck.

By the end of the 15-minute opera-
tion, all the protesters had been taken
away, leaving only the remains of their
encampment _ about 20 backpacker-
type tents, blankets, refuse and several
of the red-and-white flags they had
been waving to signify freedom. City
workers with dump trucks and bulldoz-
ers quickly cleared the debris.

The dismantling of the camp left in
doubt the prospects for opposition
forces who had rallied behind presiden-
tial candidate Alexander Milinkevich.
He has called for a new vote without the
participation of the iron-fisted
Lukashenko, whose election he con-
tends was unconstitutional because he
was allowed to run for a third term after
an allegedly fraudulent referendum in
2004 abolished term limits.

“The authorities are destroying free-
dom, truth and justice. There was only
enough democracy for three days and this
shows the essence of the regime that has
been established in Belarus,” Milinkevich
told The Associated Press on Friday.

"The people on the square were
courageous. They got up off their knees
and together with them all of Belarus
stood up.”

The United States, a persistently harsh
critic of Lukashenko, was quick to
denounce the raid.

“We urge all members of the interna-
tional community to demand that authori-
ties in Belarus respect the rights of their
own citizens to express themselves peace-
fully and to condemn any and all abuses,”
White House press secretary Scott
McClellan said.

“The United States calls on authorities
in Belarus to release without delay the
hundreds of citizens who have been
detained not only in the past 24 hours but
in recent days and weeks simply for
expressing their political views.”

On Thursday, Belarus Foreign Ministry
spokesman Andrei Popov lashed out at
repeated U.S. criticism of the election
results, saying “it’s absolutely irrelevant.”

Austrian Foreign Minister Ursula
Plassnik said the 25 EU leaders decided to
impose restrictions against those responsi-
ble for the raid, including Lukashenko.

The EU decision puts Lukashenko on
the same blacklist as Zimbabwe
President Robert Mugabe and Burma’s
military leaders, all of whom have a
freeze on their European assets and visa
bans against them.

The United States said it would act in
unison with the EU.

In Moscow, Russia’s foreign minister

said there was no reason to doubt the elec-
tion results, and he took issue with the
media description of police storming the
tent camp.

“I would not call the scenes | saw on
TV today the use of force,” Sergey
Lavrov was quoted as saying by the
Interfax news agency.

Opposition youth movement member
Nikolai Ilyin, 21, said the demonstrators
were taken to a Minsk jail.

“Many people were made to stand in
stockinged feet in the snow for two hours.
We were made to stand against a wall with
our hands up, and those who would turn
their heads or say something were
punched in their kidneys,” llyin said.

He said he fainted and was hospital-
ized, and then fled.

Released from jail when his father
came to get him, Alexander Ushko said
police in the trucks “beat those who were
the most active and those who were resist-
ing, but beat them in such as way as to
avoid leaving traces.”

“They punched me in the legs and the
back of the head,” said Ushko, a teenager
in his last year of high school.

The protests began with a rally of
more than 10,000 people on Sunday, the
day of the election. About 5,000 attend-
ed a second protest Monday, when a
core group decided to make the protests
around-the-clock.

Police had been detaining opposition
supporters and keeping would-be pro-
testers away from the square. The
Organization  for  Security and
Cooperation in Europe tallied more
than 200 arrests in the first three days
of the protest.

A top police official said earlier in the
week there was no intention to disperse
the demonstration.

It was not immediately clear what
prompted the pre-dawn raid Friday. An
annual television awards ceremony is to
be held Friday evening at the Palace of the
Republic bordering the square, and the
scruffy camp would have been an embar-
rassment to the government.

Lukashenko supporters, who credit the
former collective farm director with pro-
viding economic and political stability,
were happy to see the tent camp gone.

“They had no business being there; it
was a stupid rally,” said Natalia, 57, a
pensioner who declined to give her last
name for fear of attracting attention.
“We live OK and if it something’s not
broken, don’t fix it.”

Milinkevich had said he would
announce “long-term plans” at what was
meant to be a major demonstration
Saturday, the anniversary of Belarus’ first
independence declaration in 1918 and a
traditional rallying day for the opposition.

He told the AP he would continue to
call for the rally.

THE Q-LINE
RESPONSES

ARE IN!

WE HAVE THE QUESTIONS.
YOU HAVE THE ANSWERS.
CHECK OUT THIS WEEK’S Q-LINE
RESPONSES ON PAGE 4-5.
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PEOPLE IN THE NEWS

MOVIEGUIDE

Vice tightens on Johnson’s ranch

By The Associated Press

ASPEN, Colo. — A lending company has
asked for court permission to sell Don
Johnson’s 17-acre Woody Creek ranch, claim-
ing the “Miami Vice” actor hasn’t made good
on a $10.6 million note, the Aspen Daily
News reported.

New York-based D.E. Shaw Laminar
Lending Inc. filed the motion March 16 in
Pitkin County District Court. The motion was
made public Wednesday.

Johnson’s publicist, Elliott Mintz, told the
newspaper the filing has been “remedied” and
will be withdrawn.

The motion says “defaults have occurred
under the deed of trust, including ... the failure
to timely make payments as required under the
deed of trust.”

The note was taken out in August 2004,
about four months before a lawyer announced
that creditors listed on Johnson’s bankruptcy
petitions had been paid.

Debtors included Los Angeles-based City
National Bank, which sought to auction off
the ranch to recoup $930,000 it claimed
Johnson owed.

Other bills paid included Aspen Valley
Hospital ($7,345), the Of Grape & Grain liquor
store ($377), Isberian Rug Co. ($1,228),
Planted Earth ($764) and the Aspen law firm of
Garfield & Hecht ($2,787).

Johnson’s grocery bill of $5,740 to
Clark’s Market, which sued him in 2004, was
also paid.

The grocery tab saga was the stuff of gossip
for supermarket tabloids. The Woody Creek
Tavern, near Johnson’s estate, at one point had a
tip jar asking for contributions to bail him out.

Johnson, 56, also starred in the “Nash
Bridges” TV series. He splits his time between
Los Angeles and the Aspen area.

STOCKHOLM, Sweden — Kanye West will be
one of the main attractions at this year’s
Stockholm Jazz Festival.

The 27-year-old rapper-producer-songwriter
will take the stage July 20 at the outdoor festi-
val, one of the biggest annual music events in
Sweden, organizers announced Friday.

West has won six Grammy Awards for his
two multiplatinum albums, 2004’s “The College
Dropout” and last year’ “Late Registration.”

Sting is also slated to appear at the July 18-
22 festival as part of his Broken Music Tour.

MADRID, Spain — Shakira, the queen of
Latin American pop music, will begin her
world tour later this year in Spain.

“I’m going to give all my creative energy to
a loyal public that has witnessed my evolution,”
the 29-year-old singer told reporters Thursday.

The tour will begin in June and continue
until the end of the year. It will include nine
Spanish cities before moving on to the rest of
Europe, Latin America and the United States.

SPOKANE, Wash. — Samuel L. Jackson and 50
Cent will shoot scenes in the coming weeks for
“Home of the Brave,” a film set in the Lilac City.

“Home of the Brave,” about soldiers strug-
gling to readjust to life back home after return-
ing from a tour in Iraq, also stars Jessica Biel,
Brian Presley and Christina Ricci.

Filming began Wednesday, said Juan Mas, a
supervising producer for Spokane film produc-
tion company North by Northwest. It is expect-
ed to continue through the end of April.

NEW YORK — Rapper-actor Ludacris, real
name Chris Bridges, who generated strong
buzz for his performances in the Oscar-win-
ning “Crash” and *“Hustle and Flow,” is turning
to TV for his next dramatic role.

He’ll play rapper-actor Ice T’ nephew in a
guest spot on NBC crime drama “Law & Order:
Special Victims Unit,” Tuesday at 10 p.m. EST.

"When | was approached to work on SVU
and read the script, there was no way that |
could turn down this amazing opportunity,”
Ludacris said in a statement Thursday. “The
character was so rich and the storyline so com-

plex, that I knew it was something | had to do.”

In the episode, Ice T’s character, squad detec-
tive Fin, is put in a bind when his son becomes
a suspect in a double homicide. The case opens
a family secret involving Ludacris’ character.

LOS ANGELES — A judge ordered Marion
“Suge” Knight to appear at a hearing next
month to discuss his assets — or risk having
the court take control of the rap-music mogul’s
Death Row Records.

Knight has been in a legal battle since he lost
a $107 million judgment last year to a woman
who claimed she helped start the record empire.

Attorneys for Lydia Harris and her ex-hus-
band, an imprisoned drug dealer who is seek-
ing half of the award as part of their divorce,
urged the judge Thursday to place Knight’s
company in receivership.

Michael Harris’ attorneys accused Knight of
trying to evade his legal obligations by failing
to show up for debtor examinations three times.
He was absent from Thursday’s hearing.

“Enough is enough,” said attorney Steve
Goldberg. “It is time for a receiver and an order for
contempt. There are rules of court that should be
obeyed and Mr. Knight is making a mockery of it.”

Attorney Rex Beaber, who represents Lydia
Harris, accused Knight of shifting his assets.

Knight’s lawyer, Dermot Givens, asked
Judge Ronald Sohigian for a postponement
because Knight was hiring a new team of
lawyers, but the judge refused.

The judge also enjoined Knight from trans-
ferring or hiding any assets.

Givens promised Knight would appear at the
April 1 hearing, and pledged his client would
not hide any assets.

Last December, a judge in Monterey County
froze Knight’s assets, saying Knight and his
lawyers had failed to answer questions and pro-
vide information in the case.

Michael Harris, who is serving a 28-year sen-
tence at San Quentin State Prison, claims he put
up $1.5 million from behind bars to help start the
record label. Knight has repeatedly denied that.
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SHOWTIMES FOR TUESDAY, MARCH 21, 2006

Broadway Loews Cineplex
1441 3rd Street

(310) 458-6232

Capote

2:00pm 4:45pm 7:30pm 10:15pm
The Hills Have Eyes
2:15pm 5:15pm 8pm 10:30pm
Find Me Guilty

1:45pm 4:30pm 7:15pm 10:pm
Transamerica

1:00pm 4:05pm 7pm 9:45pm

Mann’s Criterion Theatre
1313 3rd Street
(310) 395-1599

Aquamarine

11:10am 1:40pm 4:10pm 6:40pm
The Libertine

2:10pm 4:50pm 7:30pm 10:20pm
Munich

11:30am 9:10pm

The Pink Panther
3:00pm 5:20pm 7:40pm 9:50pm
The Libertine

2:20pm 5pm 7:40pm 10:20pm
She’s the Man

11:20am 1:50pm 4:30pm 7:20 pm
10:00pm

V for Vendetta

11:00am 1:00pm 2:00pm 4:00pm
5:00pm 7:00pm 8:00pm 10:10pm

AMC7 Santa Monica
1310 3rd Street
(310) 289-4262

Eight Below

1:40pm 4:20pm 7:10pm 9:50pm
16 Blocks

2:15pm 4:50pm 7:25pm 10:05pm
Date Movie

7:20pm 9:40pm

Dave Chappelle’s Block
Party

1:50pm 4:40pm 7:35pm 10:15pm
Failure to Launch
2:25pm 4:55pm 7:30pm 10pm
The Shaggy Dog

2pm 2:40pm 4:30pm 5:10pm 7pm
7:40pm 9:30pm 10:10pm

Curious George
2:30pm 5:00pm

Nuwilshire Theatre
1314 Wilshire Blvd
(310) 281-8228

Brokeback Mountain
12:15pm 3:45pm 7pm 10pm

Tsotsi
12pm 2:30pm 5pm 7:30pm 9:55pm

Laemmle 4-Plex Theatre
1332 2nd Street
(310) 394-9741

Ask the Dust

1:20pm 4:10pm 7:10pm 9:55pm
CSA: The Confederate
State of America

1:00pm 3:20pm 5:40pm 8:00pm
10:15pm

Duck Season

1:00pm 3:15pm 5:30pm 7:45pm 10pm

Don’t Come Knocking
1:40pm 4:20pm 7:00pm 9:40pm

Aero Theatre
1328 Montana Avenue
(323) 466-FILM

See No Evil
Wednesday, March 15
7:30 PM

Narrow Margin & Violent
Thursday, March 16
7:30 PM

Brick

Friday, March 17

7:30 PM

Boston Strangler &

10 Rillington Place
Saturday, March 18
7:30 PM

20,000 Leagues Under/Sea
Sunday, March 19
3:00 PM

Fantastic Voyage &

Soylent Green
Sunday, March 19

6:30 PM

Questions or comments? Email calendar@smdp.com
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By RussWallace

ACROSS
1 Infatua-
tion
6 Blow
one's top
11 Thus
12 Muscular
power
13 Clarifying
phrase
14 Chapel
topper
15 Scarcity
17 “Sprechen
Deutsch?”
18 Mag.

THANKS FOR
HELPING ME
Move oUT of
MY OF¢ILE, LEN.

NO PROBLEM,
Honey.

THAN T

Garfield®

GARFIELD, THE NEXT TIME WE
GO TO A RESTAURANT,
REMEMBER...

THE FOOP AT
OTHER TABLES...

Www.garfield.com

al Press
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RELAK, LE COMRS
IN ENeRY SPRING TO
GRT HIS BLADE
SHARPENED..,
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SMALLER %

THOUGHT 5%
BUT IT'LLBE 3
ALL RIGHT. £

workers
19 Panda’s

We PROBABLY SHouLD
HAVE MEASURED 1T

cousin
22 Color
23 In the
area
24 Tussle
25 Hurry, in
slang
27 Deter-
mined

5Z-2 S5/N\VA WaT

30 Four-time
Indy

winner
31 Uno plus
due
32 Guest's
bed
33 African
expanse
35 Gang
territories

BELONGS TO
OTHER PEOPLE!

38 Soft
drinks

CROSSWORD
By THOMAS JOSEPH
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Yesterday's answer
DOWN
1 Scolded 9 Sentence 26 Beat at
2 Cure stopper the track
3 Anxiety 10 11-year- 27 Russian
4 Operation old, e.q. ruler
reminder 16 Torments 28 Gofer's
5 Unread- 20 Foyer job
able items 29 Pesters
writing 21 Golf goal 30 Malfunc-
6 Double 24 Baby in tion
curve blue 34 Golf goal
7 Tatter 25 Boutique 36 Cooler
8 Concord buy 37 Devious

NEW CROSSWORD BOOK! Send £4.75 (check/m.o.) to
Thomas Joseph Book 2, PO, Box 536475, Orlando, FL 32853-6475
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CALL NOW!

ALL GLASSIFIEDS $5.50 A DAY up 10 15 WORDS
20: PER WORD THEREAFTER 12 DAY MiNiMUM

310.458.7737

27 years of professional expertise in
office, residential, food service,
retail, healthcare and telecom. Our
team manages all aspects from
creative concepts, acurate docu-
mentation, expedited plan
checks and construction man-

agement. Renovation and #
new construction projects
using traditional architec- £
ture through full turn-key
development. Always,
open communication

Bruce Rudman

Architects+Engineers

T:310.393.2727
F 928.222.9992

E Bruce@Architects-Engineers.net
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CLASSIFICATIONS:
Announcements
Creative

Employment

For Sale

Furniture

Pets

Boats

S

S5°° par day.Up to 15 words, 20 cents sach additional word.
Call 310-458-7737 and promote your business opportunities to our daily readership of over 40.000.

Jewelry
Wanted
Travel

Vacation Rentals
Apartments/Condos Rent
Houses for Rent

Roomates

Commerical Lease

Real Estate

Real Estate Loans
Storage Space
Vehicles for Sale
Massage

Services
Computer Services
Attorney Services

Business Opportunities

Yard Sales

Health and Beauty

Fitness

Wealth and Success

Lost and Found
Personals
Obituaries

ACCOUNTS  PAYABLE CLERK.
Must know full cycle of accouts
payable. Accpac experience pre-
ferred. F/T.

FRONT DESK  RECEPTIONIST.
Need experience answering light
phones and data entry. Great per-
sonality/ability to multi-task F/T.
Please send resume to kcruz@scot-
tel.com or call (310) 737-7394.

ADMINISTRATIVE ASSISTANT

SM Entertainment company seeks
Administrative Assistant candidate
must have great interpersonal, com-
munication and organizational skills,
detail oriented, able to multi task,
handle confidential information. Know
Word/Excel, ACT. Barrington
Staffing (310) 453-4289

ADMINISTRATIVE ASSISTANT
Proficient in Excel and other MS Of-
fice products; Windows XP, Internet
Explorer. Must have professional
communication skills. Full time, sal-
ary based on experience.

Contact:
HumanResources@perrknight.com

ADVOCACY FIRM in Santa Monica
seeks Admin/Customer Service Rep-
resentatives. No legal or medical exp.
required. Fun and casual work
environment. Hours F/T and P/T
positions .Email ktindall@disability-
group.com visit website www.disabil-
itygroup.com

CAREGIVER NEEDED. reliable female
for female. Near SMC. Cook, clean,
must drive, references, $8.50/hr.
(310) 392-7317.

CASHIER FOR gas station. Customer
service, friendly. Call for more infor-
mation (310) 498-7910.

CASHIER-SM COOP Nat Grocer! F/1

eves, wknds. Apply at 1525 Broad-
way, SM 90404

Tile, Marble, and Slab
Santa Monica Showroom

Salary
+
Commission
Prefer design or

Tile experience
Contact 310.995.5136

COUNTER HELP needed. Cafe near
3rd St. Promenade on Broadway.
Must be experienced. Immediate
openings, day and evening shifts. Ap-
ply afternoons in person. 215 Broad-
way, SM. (310) 396-9898.

Your ad could run here!
© Call us today at (310) 458-7737

EBAY COMPANY needs M-F afternoon
help for fast paced shipping, receiving
and computer work. Cover letter and
resume to NathanRadio@gmail.com

ENGINEER, PATENT: Send resume to:
N. Quintero, Quintero Law Office,
1617 Broadway, 3rd Floor, Santa
Monica, CA 90404

EXECUTIVE ASSISTANT

SM Insurance Agency seeks Execu-
tive Assistant to the VP. 3-5yrs expe-
rience, handle appointments, meet-
ings, events, screens phone calls, or-
ganize special projects and events,
prepare reports, make travel arrange-
ments, handle confidential informa-
tion, able to work in a fast paced
environment. Proficient in Word/Ex-
cel/Outlook, typing.  Barrington
Staffing (310) 453-4289

ACTIVIST

WANTED

To reform marijuana
laws and help qualify
other ballot measures

No experience required.
Set own hours.
Up to $300/day
First call (310) 281-7529

Additional questions call
(310) 412-2450

* ADVERTISING SALES *

Seeking: Self-Motivated,
Energetic, Experienced
Professionals.

Well established Co.
50+ years in L.A.

* High Commissions ¢ Paid Weekly
* Leads Furnished
Newspapers - Magazines
Classified & Display: Real Estate,
Ethnic, Entertainment, Military,
Business, Finance...

Call: Paul 213-251-9100, Ex-25
and/or Please visit:
www.theglobalmediagroup.

comljobinfo.htm

MISS CLARA'S Domestic
Referral Agency

Housekeepers:
Exp'd in residential and hotel cleaning
Live outs-2 to 5 day work week
Requirements:
Experienced, bring at least 2 refer-
ences to your interview
English Speaking
CA drivers license
If you qualify please call Miss Clara at
310-278-9601 or 310-659-5025

Advertise! Call us at (310) 458-7737

FULL-TIME/ Part-time sales person
for a hardware store. Call
(310) 395-1158

IMMEDIATE POSITIONS available in
the housekeeping department of St.
John's Health Center. All shifts avail-
able, PT/FT. Hospital housekeeping
preferred. Call (310) 829-8431 for in-
terview.

IT’S A Grind Goffee House. Jazz
themed coffee house opening April.
Looking for personal, energetic, re-
sponsible team members with great
people skills and a can-do attitude.
Call (818) 469-6108.

Your ad could run here!
@© cCall us today at (310) 458-7737

E=KAIDO

JAPANESE  RESTAURANT  Server
Needed P/T newly opened in Santa
Monica.  Kaido  (310) 980-0462
(310) 828-7582

NURSING, RN, DON to train. Nazareth
House. WLA Call Sister Margaret
Brody. (310) 839-2361.

PROPERTY MANAGEMENT
Administrator

WLA R.E firm is seeking a Prop Mgmt
Admin to oversee Commercial and In-
dustrial Portfolio. Responsibilities in-
cluded Tenant Relations and Billing,
Property Maintenance, Vendor con-
tact. Able to multi task, pc literate on
word/excel. Fax resumes Attn: Joe
Iglesias (310) 575-5823 or email joei-
glesias@pacificequities.net

RECEPTION:

WLA company seeks Receptionist to
answer heavy to moderate phone
lines, clerical duties include: file, fax,
copy documents, sort & distribute
mail $10hr. Barrington Staffing
(310) 453-4289

SOCIAL SERVICES: Job Coach/ Direct
Support Professional for adults with
developmental disabilities in Malibu.
3 positions available: 9am-3pm M-F,
3pm-10pm M-F, and live in every
other weekend Friday 9pm thru Sun-
day 9pm. Experience preferred/
(310) 457-2026

SOCIAL SERVICES: Live in housepar-
ents (couple). Residential program in
Malibu for adults with developmental
disabilities. Salary, one bedroom
apartment, board, and benefits. Every
weekend off, Monday through Friday
9am-3pm off. (310) 457-2026.

TAXI COMPANY

SEEKS DRIVERS
Santa Monica taxi company seeks
experienced drivers and dispatch-
ers. Call Don Alexander at
(310) 466-4063 or (310) 828-4200
for details.

YARDPERSON

F/T, including Sat. Will train. Lifting
req'd. Apply in person: Bourget Bros.
1636 11th St. Santa Monica, Ca
90404

SPA/HOT TUB 2006 Model. Neck Jets.
Therapy seat. Warranty. Never used.

Can deliver. Worth $5750, sell for
$1750 (310) 479-3054

ADORABLE MALTESE pups, boys &
girls, will 3~5 Ib, have shots & de-
wormed, CKC registered, around 8 to
10 weeks, home raised, loving &
sweet, $800~$1500, for more info
ask Brandon to 323-819-0113

GoldenDoodles

F1 & F1B

-

iy

Contact Jennifer at:

www.jenniferscanines.com

OFFICE MANAGER/ coordinator
Excel/Email/ Internet. Excellent
spelling/grammar/verbal skills.
Benefits/Salary per experience. Pro-
fessional acumen/attire. Resume to
susan@themcguiregroup.com

PHOTOGRAPHY STUDIO LOOKING
FOR MAINTENCE/CLEANING CREW
TO WORK DAYS, EVENINGS AND
WEEKENDS. ~ 10.00/HOUR  TO
START. PLEASE CONTACT: DANIELE
AT: (310) 829-9770

PUBLICITY SALES F/T or P/T Radio
Publicity or Music Air play Campaign
Sales. (310)998-8305 ext.86

TINY YORKIE puppies, male & female,
toy/t-cup size available, shots & de-
wormed, registered with CKC or AKC,
health guarantee, home raised and
very loving & sweet, for more
info please click on www.worldken-
nelusa.com or call Kelly at
(323) 823-1803/ (661) 675-6371

Employment Wanted

SIMPLIFY YOUR life.
EXECUTIVE ASSISTANT for hire.
$40/hr. Call (310) 264-0828

‘ Advertise! Call us at (310) 458-7737 ‘

2724 ABBOT Kinney Bl. MDR Adjacent
2+2, w/ fireplace. Includes 2 car
gated subterranean parking. Quiet
neighborhood with courtyard area &
onsite laundry. 1 year lease, No pets.
$1745. Available 04/01/06 Mike
(310) 578-9729 ellynesis.com

BEST

RENTALS

ELLy NEsis Co. INC
(310) 396-4443
ellynesis.com

ROQUE &
MARK Co.

2802 Santa Monica Bivd.

310-828-7525
SALES * RENTALS

PROPERTY MANAGEMENT

Rentals available
No Pets Allowed

SANTA MONICA

953A 10th St. $1600

Lower 1 bed, hardwood floors,
Large balcony, garage parking

828 6th St. $1700

Lower 1 bed, completely remodeled:
New appliances, Pergo floors &
much more

937 6th St., $1895
Upper 2 bed, new carpet &
Vinyl. Fridge & stove, 1parking

WESTSIDE

1306 Armacost, West LA,
$900

Lower single, fridge & stove,
Patio, Freshly painted, laundry
room

1311 Federal, West LA,

$1100
Upper 1 bed, fridge & stove,
Parking, fresh paint, laundry room

11615 Darlington, BW,

$1895
Upper 2 bed, 1% bath, new carpet,
2 parking space, near San
Vicente

2495 Corinth, West LA,
$1995

Brand new 2 bed townhouse
style apts
2 bed, 2 % baths, washer/dryer
included

FOR MORE LISTINGS GO TO
WWW.ROQUE-MARK.COM

FREE RENTAL Lists & No Fee

Rentals. Sullivan-Dituri Company.
2111 Wilshire Blvd., Santa Monica,
CA 90403.

FURNISHED BEAUTIFUL beach apart-
ments w/ utilities $2950. Month to
month. Short term 0K
(310) 393-2363

SANTA MONICA $995.00. Single,
Utilities Paid, Parking, NO Pets, 2535
Kansas Ave., #108-B, Open Daily for
Viewing 9am-7pm, Mgr: #101

GREAT LOCATION with ocean view,
newly renovated, 2bdrm/1bath, hard-
wood floor, stove, ref, microwave,
pool. Pet friendly $2990/month.
(310) 458-6760

HOWARD MANAGEMENT GROUP
(310) 869-7901

Most buildings are pet friendly!
PLEASE VISIT OUR WEBSITE FOR

COMPLETE LISTINGS AT:
www.howardmanagement.com

MAR VISTA, 11916 Courtleigh Dr. unit
9: $925/mo, stove, fridge, carpet,
laundry, utilities included, blinds,
parking, no pets (310) 737-7933
www.jkwproperties.com

SANTA  MONICA $995/mo
1bdrm/1Bath, Carpet Floors, 1-car
Garage, parking, laundry, stove,
Freshly painted (310) 395-RENT
www.westsiderentals.com

SANTA MONICA $1150/mo
1bdrm/1Bath, Will consider pet,
Hardwood Floors, laundry, refrigera-
tor, central heat (310) 395-RENT
www.westsiderentals.com

SANTA MONICA $1500/mo.
2bdrms/1Bath, Carpet Floors, Park-
ing, laundry, refrigerator, stove, close
to S.M.C (310) 395-RENT www.west-
siderentals.com

SANTA MONICA $1550/mo:
2bdrms/1Bath, Month-to-month
lease, Carpet Floors, Parking, quiet
neighborhood, yard. (310) 395-RENT
www.westsiderentals.com

SANTA MONICA $1700/mo
2bdrms/2Baths, Will consider pet,
Hardwood Floors, Parking, laundry,
tiled  kitchen.  (310) 395-RENT
www.westsiderentals.com

SANTA MONICA $2350/mo
3bdrms/2.5Bath controlled access
building, central air, fireplace,
washer/dryer hookups
(310) 395-RENT www.westsiderent-
als.com

SANTA MONICA $2800/mo
3bdrms/2Baths, parking, pool, dish-
washer, skylights. Granite counter
tops. Ocean View. (310) 395-RENT
www.westsiderentals.com

SANTA MONICA $850/mo
Studio/1Bath, Carpets, quiet neigh-
borhood, refrigerator, stove, fresh
paint, near SMC (310) 395-RENT
www.westsiderentals.com

SANTA  MONICA  $875.00/mo:
1bdrm/1Bath. Cute cottage style apt.
Carpet, tile Floors, Parking, laundry.
(310) 395-RENT www.westsiderent-
als.com

SANTA MONICA $900/mo
Bachelor/1Bath, Beachfront, laundry,
small refrigerator, month-to-month
lease, Paid utilities, (310) 395-RENT
www.westsiderentals.com

SANTA MONICA, North of Wilshire,
$1650/mo 2bdrm/2bath Upper; bal-
cony, carpet, stove, refrigerator, new
blinds, laundry, parking, no pets
(310)456-5659

SANTA  MONICA: 1453 3rd St.
2BD/2BA $3,200 Stylish Living on the
Promenade with ocean and mountain
views, Hardwood floors, Vaulted Ceil-
ings, fireplace, washer/dryer, walking
distance to shopping, dining and en-
tertainment. 310.274.9586 or email
office@gatewaylp.com NO PETS

SANTA MONICA: 1453 Third St.
1BDRM/1BATH $2000 Stylish Living
on the Promenade with ocean and
mountain views, Hardwood floors,
Vaulted Ceilings, fireplace,
washer/dryer, walking distance to
shopping, dining and entertainment.
310.274.9586 or email office@gate-
waylp.com NO PETS

SM 1BDRM $1350/mo, partially fur-
nished. Hardwood floors. Refrigerator,
stove, and TV. Close to SMC.
(310) 450-3714

Your ad could run here!
@ Call us today at (310) 458-7737

SM GREAT Ocean View, newly reno-
vated, 2bdrm/1bath, bright and
sunny, fireplace, balcony, stove, dish-
washer, ref., microwave, on-site
laundry, pet friendly, 1 year lease,
$3250/mo (310) 458-6760

WLA 1215 Barry Ave unit 3;
1bdrm/1bath. Large lower unit, stove,
fridge, carpet, blinds, laundry, park-
ing, no pets $1200/mo
(310) 578-7512
www.jkwproperties.com

Houses For Rent

BEL AIR House: 11797 Bellagio Rd.
2+21/2, $3995/mo., $500 off
move-in. Stove, blinds, carpets, hard-
wood floors, washer-dryer hookups,
fireplace, walk-in pantry, sunroom,
large unique gardens, garage parking,
small dog or cat ok. (310) 578-7512
www.jkwproperties.com

‘ Advertise! Call us at (310) 458-7737 ‘

FREE HOUSING

SERVICGE

c Need a little extra income?

¢ Need help around the house?

We help match seniors with other
seniors or mid-age/younger people.

(323) 650-7988

Monday-Friday 9:00am-5:00pm
Alternative Living for the Aging
A Non-Profit of 26 years

I
Commercial Lease

BEACH AREA office rental in Santa
Monica. MUST HAVE 501C(3)
non-profit status. In 107 year old
Church. 2nd Floor office. Staff parking
available. $550 a month. Phone
310-399-1631 or
churchop@aol.com. Please no inquir-
ies if you are not a 501C(3).

1617 BROADWAY
Whole Floor

Approximately 2800 sq. ft.
18 ft. ceilings, windows all around
Elevated bldg, underground parking
GREAT FLOOR

MUST SEE
Call Sid Friedman

310-526-0310

SENIORS- AFFORDABLE
HOUSING
Live in a BEAUTIFUL
apt/suite in Beverly/Fairfax or
Santa Monica: Starting at
$400/month
(323) 650-7988

SANTA MONICA 1452 2nd Street.
Very charming building, small offices.
Between $700/mo & $1200/mo. In-
cludes  utilities &  cleaning.
(310) 614-6462
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Real Estate Vehicles for sale Vehicles for sale

el PAC
WEST

[ PRIME INGLEWOOD |
7,000 SQ. FT.

Ideal for studio/medical
building
20 ft. high ceiling
close to Marina Del Rey

703 Centinela/Hyde Park
$1.00 per sq. ft.

Call (310) 995 5136
for a preview

SANTA MONICA. Medical Building,
900 Wilshire Blvd. 2500 square feet,
fourth floor, patio. Also third floor,
2400 square feet, can reduce to two
1200 square ft. offices (must see).
Dual elevators, 3 levels of under-
ground parking. Will construct two
specs upon acceptable lease.
(310) 923-8521 or (310) 260-2619.

SM SMALL office space for lease.
2665 30th St. at Ocean Park Blvd.
550 sf at 1,375. 740 sf at 1,850. Par
Commercial (310)395-2663 ext101

THIRD STREET PROMENADE. Four
offices in third floor six-office
suite--will rent individually or as a
group. Architect-designed, exposed
redwood ceiling and brick walls, in-
terior windows, skylights. Steve
(310) 395-2828 X333

VENICE, INCREDIBLE Campus Entire
Property inc. office, garden and park-
ing areas! Historical 1919 Craftsman
house which was torn down in 2005
and rebuilt from the foundation up.
Everything is first class and authentic.
The space has wood ceilings, brand
new antique style moldings, windows,
electrical, plumbing, ethernet, com-
munication, DVR with cameras, gated
parking, storage basement, central
AC & Heat, incredible gardens, 60+
of Lincoln frontage, lots of street
parking on San Miguel.

853 Lincoln BIl. $6,500 NNN
(310) 396-4443 x 2006.

FIXER UPPPERS
Bargains

Call for a free list
Free recorded message.
1-800-969-8257 ID #4748

www.LaFixerUppers.net

‘03 PASSAT GLS 1.8T Wgn
$15,995
Very Clean, Silvertone
Gray, Must See (074610)
866-VW DEALS
Volkswagen Santa Monica

‘03 PASSAT GLS Sedan
$16,995
Turbo, 17.8Kmi, Grey,
Warranty, Ld’d (254382)

ow Miles!
Only $5995
Auto, Priced to Sell!
(Vin228413)
866-VW DEALS

Volkswagen Santa Monica

‘01 BEETLE GLX
Only $10,995
Low Mileage, Leather,
Loaded, (402938)
866-VW DEALS

&

@
&

Clean. Low Mi (2555478)
866-VW DEALS
Volkswagen Santa Monica

; 866-VW DEALS
M LO IRBI GsAtMG E Vtz:l:s;;gfg;:n; M:m(: Volkswagen Santa Monica
Incoin Bivd In Santa Monica
1-888-FOR-LOAN o5 04 IS
Low mileage, CLEAN! Low Miles 528,905
310 392-9223 e
= 866-VW DEALS (VinAG6108)
Volkswagen Santa Monica 866-VW DEALS
01 JAGUAR XK3 $33.981 Volkswagen Santa Monica
VERY AG G RESSIVE Conv, Nav, Chr(;$me,s 04 CAYE.NNE S $45’962
(-’] NA2’2084) White/Tan, Tip
(800) 784-6251 8%%%548%2)5 ]
www.wisimonson.com ( .) Lo
www.wisimonson.com
TIME FOR A 30 01 JET$T1A2 %g% Sedan 04 TL 3.2 $27,981
LA Gold/Tan, Low 11Kmi
YEAR FIXED? Turbo, Auto, Silver, Very @ o

(800) 784-6251
www.wisimonson.com

RATES AS LOW AS 6%

EEICE

30 YEAR FIXED 01 PORSCHE CARRERA by da
LONEAR/ AR CAB $49,981 Leather, Loaded, Very
7 YEAR/1 ARM BIk/BIK Tip, Lo Miles Sporty (318774)
o e sias) oo DS
1 YEAR/1 ARM (800) 784-6251 Volkswagen Santa Monica
B TR Y AT www.wisimonson.com 04 W BEETLE GLS
1 M0./1 MO. ARM‘R e oot o 02 BOXSTER $26,981 $15,995
~ s of January 11, 2006 Steel Grey/Black, 6 Speed Excellent, i_ow miles,
** Denotes an interest only loan (2U620852) AUTO, (V|n41 571 4)
(800) 784-6251 866-VW DEALS
WWW.wisimonson.com Volkswagen Santa Monica
NEW CONFORMING 02 CABRIO GLS 05 5451A $54981
0 0 s Call $3 Black/Black, Sport, Navi-
LOAN AMOUNT Very Very Low Miles, gation (SCN63998)

. So Clean (Vin800283) (800) 784-6251
A $417,000 866-VW DEALS www.wisimonson.com
2 Units $533,850 Volkswagen Santa Monica o5 VNI COOPER A&

3 Units $645,300 02 LEXUS LS430 $35,981 $2?981 Com't Sport”tlj’ot
3 Units $645,300 Desert Silver/Tan, Only Orange! (5TG10499)
4 Units $801 ,950 24K mi (20057375) (800).784-6251
(800) 784-6251 www.wisimonson.com
www.wisimonson.com
02 PASSAT 05 GOL$I:1gIéSQ;Iatchbk
Only $13,995 Auto, Low Miles, Like
Premium Sound, CD & New, Ld'd (001114
More! (Vin449752) 866-VW DEALS
866-VW DEALS .
Volkswagen Santa Monica Volkswagen Santa Monica
‘03 Beetle GLS 06 PASg?;’ £3905T Sedan

$16,995
Turbo H/BK, Auto, Red,
Xint! 24Kmi (438035)
866-VW DEALS
Volkswagen Santa Monica

03 CLK55 $47,981
Blk/BIk, Only 9300mi,
Chromes (3F051379)

(800) 784-6251
www.wisimonson.com

Auto, New Body Style,
Turbo, Ld’d (042930)
866-VW DEALS
Volkswagen Santa Monica

$$ CASH FOR CARS $$

All makes & models, all cars
considered. Friendly professional
buyer.We come to you and
handle all paper work.

Please call now! (310) 995-5898

YOUR AD

COULD RUN HERE!

ROB
SCHULTZ

BROKER
LICENSED CALIFORNIA
BROKER #01218743

‘03 JETTA GLi SDN
$18,995
Only 15,616 Miles,
Loaded (116902)
866-VW DEALS
Volkswagen Santa Monica

QD P &

03 M3 Convertible

Massage

BLISSFUL RELAXATION! Heal your
body, mind, spirit.  Therapeutic,
Swedish, Deep-tissue. Energy balanc-
ing. Strictly non-sexual. Introductory
specials from $50.00/1hr. Lynda,
L.M.T. (310) 749-0621

MASSAGE

EXQUISITE, INTUITIVE, strong and ten-
der relaxing body work by mature Eu-
ropen. Very Professional, Sonja
(310) 397-0433.

HEALING 1 hour full body Swedish
massage in the privacy of your own
home. Elderly are welcome, out calls
only. Call Stella (310) 396-2720

SWEDISH ENERGETIC massage by
European female reading tarot cards.
1224 North Fairfax Apt 8 Hollywood
(323) 244-6198

TRIGGER POINT MASSAGE
Relieve Tension, Improve
Range of Motion
and Feel Great again! &
feel it Immediately
Learn How it can help you at:
www.nydoo.com/massage
or Call: 310-930-5884

Business Opps

LOCAL VENDING Route Local Com-
pany 80 machines with excellent lo-
cations all  for  $10,995.00.
1-800-234-6982

Your ad could run here!
© cCall us today at (310) 458-7737

Yard Sales

YARD SALE

Sat. 3/25 10am-4pm,
724 Pacific St,
Santa Monica.

All proceeds support
volunteer efforts in Africa.
Lots of fun stuff.
Furniture, Baby Clothes,
Books, Music, Knick-Knacks, etc.

NOTICE OF PETITION TO AD-
MINISTER ESTATE OF DAVID
JOSEPH WATTS aka DAVID
J. WATTS and DAVID WATTS
Case No. SP006781

To all heirs, beneficiar-
ies, creditors, contingent creditors,
and persons who may otherwise be
interested in the will or estate, or
both, of DAVID JOSEPH WATTS
aka DAVID J. WATTS and DAVID
WATTS

A PETITION FOR PRO-
BATE has been filed by Leslie Bot-
tene in the Superior Court of Califor-
nia, County of LOS ANGELES.

THE PETITION FOR
PRO-BATE requests that Leslie

quests authority to administer the
estate under the Independent Ad-
ministra-tion of Estates Act. (This
authority will allow the personal rep-
resenta-tive to take many actions
without obtaining court approval.
Before taking certain very important
ac-tions, however, the personal re-
pre-sentative will be required to give
notice to interested persons unless
they have waived notice or con-
sented to the proposed action.) The
independent administration authority
will be granted unless an interested
person files an objection to the peti-
tion and shows good cause why the
court should not grant the authority.

A HEARING on the peti-
tion will be held on May 5, 2006 at
9:15 AM in Dept. No. F located at
1725 Main St., Santa Monica, CA
90401.

IF YOU OBJECT to the
grant-ing of the petition, you should
ap-pear at the hearing and state
your objections or file written objec-
tions with the court before the hear-
ing. Your appearance may be in
person or by your attorney.

IF YOU ARE A CREDI-
TOR or a contingent creditor of the
deceased, you must file your claim
with the court and mail a copy to the
personal representative appointed
by the court within four months from
the date of first issuance of letters
as provided in Probate Code section
9100. The time for filing claims will
not expire before four months from
the hearing date noticed above.

YOU MAY EXAMINE
the file kept by the court. If you are
a per-son interested in the estate,
you may file with the court a Re-
quest for Special Notice (form
DE-154) of the filing of an inventory
and ap-praisal of estate assets or of
any petition or account as provided
in Probate Code section 1250. A
Request for Special Notice form is
available from the court clerk.

Attorney for petitioner:

KRISTA LEE POWERS ESQ

SBN167202
REYNOLDS & POWERS ALC
TAJ MAHAL STE 115A
23521 PASEO DE VALENCIA
LAGUNA HILLS CA 92653
Santa Monica Daily Press
CN750442 16739 Mar 24,25,31, 2006

Hire
locals.

They live close, and are
less likely to be late
(because of traffic).

Find them

in the
Santa Monica Daily Press
classifieds.

Call today to learn about
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PR o | CALLUSTODAYAT s b s stz | O 08 PO Rt
NDER REALTOR® wﬁe‘g)s;ﬁﬁ;g%?:com (310) 458_7737 tate of the d'l?lsl%dentl';’ETlTION .
There are many printers, but can they b FULFILLMENT
= Dutdoor = Stitchin »
turnaround 3 million movie posters in oteor : Stitcting

and 6,000 boxes drop shipped. We did it
for Star Wars, we can do it for you.

We get the job done.

Print & Media Experts

1T xistence
Positive E e = High-speed turnaround

High quality = High volum e 1
Call us today - we’ll get you out of any printing bme?l
310-314-3537 or visit us online at www.peprinting.com )

42 hours? Imagine 70,000 sheets per hour

= Sales sheets

= Brochures

= Stationary

= PO.P. displays
* Standees

= Packaging

= Statement stuffers
= Manus

= Rack cards

* Booklets

= Annual reports
= Prass kits

= Ad film

= Pocket folders
= Direct mail

= Counter cards
= Labels

= Pastcards

= Magazines

* Die-cutting
= Lamination
= Caollating

= Mumbering

MEDIA SERVICES
= Dutdoor

* B-sheets

= 30-sheots

= Bullatins

* Bus shelters

= Bus kings

= Bus benches -
= Bus wraps

"
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HEDY WOLF

TRANSCRIPTION &
WORD PROCESSING

Z Medical

Z Psych

Z Academic
7 Entertainment
2 Manuscripts #=
1 Dissertations
Z Variety of Documents

(310) 451-7548

Advertise
on CEblETV

.

my cable commercial

Doors and
Wood Floors

Westside Flooring
3004 Lincoln Blvd Santa Monica

TR e b

Call Justin for a

free Consultation
ABEE mad-anly

Solid, Engineered,
Laminated, Reclaimed,
Distressed and Cork

Showroom by appt. only.
(310) 702-2824

Holistic Health

CONSULTING
HOMEOPATH

Mahavrat S. Patel,
DH.M.S, BHM.S,
M.D.(Homeopathy)

- N

Cell: (832) 444-7811,
[Tel: (562) 697-7053
drmahavratpatel@email.com

Santa Monica Center of Healing Arts|

1247 Seventh St, Suite 300
ISanta Monica, Ca 90401

THESE
MESSAGES

Psychic Medium
LAURA RICHARD, Ph.D.
818-981-1425

NEED HELP?

We understand

Mama’s caregivers are loving,
caring, trained and bonded.

Live in/Out
Mama’s Home Care

(323) 635-2622

Gen. Contracting
A/C CONSTRUCTION

General Construction
Commercial & Residential
Remodel & Add ons
Honest. Reliable.
FREE ESTIMATES
— Sabbath Observed—

cEESEnEmeREmET
310.278.5380
Fax 310.271.4790

Lic# 804884 Fully Insured

PROMOTE YOUR BUSINESS

RELIABLE GENERAL
CONTRACTING

Remodels - Additions - Kitchens
Baths - Home Improvements

Fillman Construction

(310) 231-0392

fillcon@hotmail.com

LIC. 783046 INSURED

ROOFING - REPAIRS
“LOWEST RESIDENTIAL
RATES IN SO. CALIF.”
310-317-9595 orc
310-779-5265 cen

The Level Goes On
Before The Spike Goes In

Romero Rain Gutters

Seamless Aluminum Gutters

Custom Made Color Match
Your Home or Building

(310) 408-5900 or (310) 534-3075

Repairs ¥ Cleaning
Copper Galvanized
Free Estimate

Ask for Jose Romero
Lic. #834699

Moving

% BEST MOVERS
No job too small

2 MEN, $59 PER HOUR
Fully insured. We make it EZ.
Free prep. & boxes. Discount for
handicap & seniors!

Since 1975 Lic. T-163844

(323) 997-1193 (310) 300-9194

IN THE SANTA MONICA

STILL
SMOKING?

Life is short —
Why make it shorter

John J. McGrail, C.Ht.

Certified
Hypnotherapist

(310) 235-2883

www.hypnotherapylosangeles.com

PAINTING

Top quality A&A

Custom, Interior
and Exterior

Free quote,
call Jeff Arrieta
(310) 560-9864

LIFE COACH

YOU CAN BENEFIT FROM
PERSONAL COACHING
IF YOU FEEL:

o Trapped/Unhappy in a
romantic relationship, Unfair/chaotic friendship
o Often procrastinate with your personal goals

1

INITIAL CONSULTATION &%
Anthony Rogers, M.S. - (310) 386-1808

Advertise! Call us at (310) 458-7737

Residential &
Commercial

Int. & Ext.

Texture & Drywall
Wood works &

Repair work

Kitchen cabinet
Faux finish

Replace cabinet &
Counter top u
Stucco work

Lic.# 825896
310.284.8333

* EXPERT
TUTORING,
2 SERVICES

Experienced, CA credentialed
teacher specializing in grades
K-5 all subjects.

Please call:
Courtney (310) 266-0667

Advertise! Call us at (310) 458-7737

Electrical, Fencing
Doors, Windows, Flooring
Drywall, Texture, Painting

Remodel & Additions
Concrete, Stucco

Free Consultation
Reasonable Prices

A

Call Max Ruiz
(213) 210-7680

handymax1@aol.com

Therapy
MAXIMUM Construction CONMPASSIONATE
Complete Household Repair COUNSELING

A safe place to make changes.

ﬁ

Free Consultation
Laurie Levine, MFT (mrc 23031)
Santa Monica/SFV

(310) 284-3699

Life Transitions
Stress
Relationships
Self-Esteem
Unresolved Grief

FULL SERVICE GRAPHIC DESIGN STUDIO
Print Design, Web Design, Printing

Advertise! Call us at (310) 458-7737 ‘

Painting/Tiling

METICULOUS PAINTING

& DRYWALL

Interior & Exterior < Free Estimates

Call Joe; 447-8957

metiﬂulﬂuspﬂiming.ﬁﬂm LIG: 0002088305-0001-4

Your ad could run here!
@ call us today at (310) 458-7737

 Hondyman_|

Handyman Services
To Fit Every Budget

-
Carpentry ® Plumbing e Electrical
Drywall @ Painting @ Kitchen & Bath
Decks ® Flooring ® Windows
and much more!

free 1.877.33.FIXIT

(1.877.333.4948)
302 West Grand Avenue, Suite 8, El Segundo, CA 90245
310.322.6975 (voice) 310.356.6990 (fax)
www.HandymanOnDemand.com

310.399.1269
www.studiol0design.com

WESTSIDE GUYS

Full Service Handymen
G

I

ARPENTRY. ELEC . PAINT, ETC...

TERMITE AND DRY ROT REPAIR

ROOF REPAIR AND WATER DAMAGE
B

BOB 35/HR (310) 266-6348
CALEB 25-35/HR (310) 409-3244

Gookdesping |
SIMPLIFY

Experienced, Efficient,
and Swift.

BOOKKEEPER
FOR HIRE

Quickbooks $40/hr.
Pick Up and Delivery

Call now to save!
(310) 2640828

ONE HOUR Alterations, hemming,
jeans, pants, skirts, etc. Made by pro-

fessional Call Michael

(310) 980-2674

Pool and Spa

i

POOL & SPA

SERVICE & REPAIRS

-Weekly service
-Drain & Cleans
-Spa Covers
-Electric spa repair

310-306-6970
FREE ESTIMATES

Computer Services

MAC COMPUTER Repair
Home based business, personal at-
tention. Work guaranteed. Paine and
Sons (310) 401-8090




LEMITED TERM FINANCING
ON SEECT 2008 MODELS

1- O AFPREVID CAEDT

NEW 2006 G230 i

+88¢ +TAX PER MONTH

FOR 39 MONTHS
FULLY EQUIPPED

SPUE A8 « tax first monihd payment far 39 manths o 1.|'||'H'1h'|"'l rH'L 18l 1'. rrrr.1

redaction « $785 annueition fee = 53%: ot dlue At sign m!
534.365. Ther 1 Crndit, 7.5% Milss/r. 25¢ per mile ecess. .ﬁ'l' EIM SMH'I'I'ES

10 ATTHIS LEASE PAYMENT
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ADVERTISEMENT

INTRODUCING THE
NEW 2007 S-CLASS!

VIANAGER'S SPEGIALS

NEW 05 6500 s 31 2,988
NEW ‘05 CLKGSAMGCAB . .. >.574,388
NEW ‘05 CLKGSAMGCAB..... 2.575,388
NEW ‘05 655 AMG  ...2x%94.388
NEW ‘05 CLG00 COUPE .....>=.*39 988
NEW ‘05 GL600 COUPE .....>x.%99 988
NEW ‘05 CLOSAMG  ....»$105,388
NEW 05 CLBS AMG ... 5139368

NEW 2006 E350 SEDAN

g f“

ssss § ATTHIS LEASE PAYMENT
+88¢ + TAX PER MONTH
FOR 27 MONTHS
FULLY EQUIPPED

£390.58 + ta first monshs p-a':.ll'narlt for 27 monghs on appeoved cedlt. S4124 ea t:s,
neduction + S705 aoquasiton lg = 54000 ol UJL il Sgrmgy (S0 secunty deposil).
E53.475, Tier 1 Crothl 755 Mivshn, 25¢ pof i

cepiss. OTHERS AT SWAILAR SAVIRGE.

NOW OPEN! OUR NEW STATE-OF THE-ARTSERVICE CENTER!

RADO - SANTA MONICA - 800.784.6206

Mercedes-Benz
Certilied Pre-Owned

MERGEDES-BENZ GERTIFIED PRE-OWNED PROGRAM INGLUDES

7 DAY TRIAL EXCHANGE - 1 YEAR/100,000 MILE WARRANTY

'99 E320....... $17,982

DLACK /BLACK, 0, CHROMES, XAD23465

'97 S420.... 519,982

WHITE/TAMN, DEALTIFUL! VAJ4S53 5

'04 C240 .. _S25,981

BLACH /TAN, SASEZITTL

'O4 VW BEETLE CONV.s23 981
BLACK/BLACK, LEATHER + MORE! 4M324124

'O2 AUDI TT QUATTRO. . s23.981
CABRIOLET, WHITE/SADDLE + MORE! 221012206

'o4ABMW X3S 525,981
STEEL GREY/BLACK, MR. CD + MORE! 4WB2374

'O4 ACURA TL 3.2 s25,981
GOLD/TAN, ONLY 11K MILES, 4A003736

'04 SLK320..

'O3 C320 SPT.. S26,981

DLACK /DLACK, CD IF3ITEA30

..534,981

PEMEMGH*:R‘GHAL Gﬂl 4F3.D~421'D

'O2 CLK430 CAB $34,983

SILVER /DLACK, CERTIFIED, 27112965

MANAGER'S SPECIALS!

03 AGUHA MDI .................. 527,581
TOWING, NAVIGATION, BLACK /TAN, 3H522547

'O4 HONDA PILOT. ... s=27.98=2
BLUE METALLIC. DVD, 4A534565

'O3 INFINITI MAasS. ... sZ28.982
CHARCOAL/BLACK. 3M004514

'OS E320 DIESEL $47,981

SIVERSASH, CD, SAGGRGGT

'O1 CLE600.... ... 549,981
"O3 CLSS.. ... ... 73,981

BLACH /HLACH, 3ADIT510

'O1 JAGUAR XKB8 CONV_S533,982
PEWTER/STONE, NAVIGATION, CHROMES, 1NA22084

'O2 LEXUS LS400.. .. . 533,988
GOLD/TAM, 20057375

'O4 PORSCHE CAYENNES s43.984
TIPTRONIC, WHITE/TAN, 4LAG5825

'*O4 PORSCHE CARRERA CAB 48,983
TRIPLE BLACK, CHROMES + MORE! 15654891

W.LSIMONSON SANTA MONICA

17TH & WILSHIRE - SANTA MONICA
1-800-784-7160
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1800184 - 1160

WWW.MERCEDESBENZPRICING.COM

All ndverssed prices exclude goverssment fees and axes, any finsece charges. sry dealer docwmenl preporation chames sed any emivsion testing charge . Ad expires 037371,06 cloe of business.

1-800-784-6196

1308 SANTA HONICA BLUD-SM

p——
[W.LSIVIONSON] ‘Jﬁ

* |t

T




