
In 1979, the U.S. House of Represent-
atives began televising its day-to-day
business. 
In 1985, in a legislative victory for
President Reagan, the Senate voted,
55-45, to authorize production of the
M-X missile. 
In 2003, President Bush ordered the
start of war against Iraq. (Because of
the time difference, it was early March
20 in Iraq.) 

TODAY IN HISTORY

SUPER LOTTO
1  2  6  38  41
Meganumber: 27
Jackpot: $34 Million

FANTASY 5
5  9  11  26  32

DAILY 3
Daytime: 7 5 0
Evening: 0 3 2

DAILY DERBY
1st: 06 Whirl Win
2nd: 04 Big Ben
3rd: 09 Winning Spirit
RACE TIME: 1:49.14

“History is principally the inaccurate
narration of events which 

ought not to have happened.”

ERNEST ALBERT HOOTEN
AMERICAN ANTHROPOLOGIST (1887-1954)

Recent Sexual Obsessions: (1) surgical
masks (Norman Hutchins, 53, was con-
victed in Leeds, England, in January, of
tricking hospitals into sending him masks
for his collection). (2) underwater photos
of strangers’ legs and buttocks (U.S.
Army Maj. James V. McGovern was con-
victed in January of taking numerous
such photos at the swimming pool at
Yongsan Garrison, South Korea). 
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Band & Orchestra Instruments

RENT-TO-OWN
(310) 453-1928

1901 Santa Monica Blvd. in Santa Monica
2444 Wilshire Blvd. Suite 102

Santa Monica, CA 90403

GABY SCHKUD
The name you can depend on!

Serving sellers and buyers

on the Westside.

(310) 586-0308

Offering French Fries
w/ZERO grams of Trans Fat

The 1st in Santa Monica!

SEE HOW GOOD ZERO CAN TASTE

1433 Wilshire Blvd at 15th St
310-394-1131

Splitting hares

BY KIM CALVERT
Special to the Daily Press

MID-CITY — A Santa Monica
church that entered into the battle
to preserve the cross on the coun-
ty seal is keeping the faith.

Pastor Nathan Kill-
ian and his 250-
member congrega-
tion at Santa
Monica’s Pilgrim
Lutheran Church
are plaintiffs in a
lawsuit filed
against Los
Angeles County
that claims the
removal of the cross
from the seal is a waste
of taxpayer money and
a violation of the First
Amendment.

Church member and private
attorney William J. Becker Jr.,
who took an active role in the cross
controversy upon Pastor Killian’s
request, initiated the lawsuit.

“I started by doing some
research, made some phone calls
and the more I found out, the
angrier I got,” Becker said.

Becker said the lawsuit was put
on hold last month by Los Angeles
Superior Court Judge Malcolm
Mackey to await a decision by the
U.S. Court of Appeals for the
Ninth Circuit in a similar federal

suit filed earlier by anoth-
er group of public

interest lawyers.
Several Pilgrim

Lutheran Church
members assisted
in gathering sig-
natures in a coun-
tywide six-month
campaign that fell

61,606 signatures
short of the 170,606

needed to put the issue
on the November bal-
lot.

Had the effort been
successful, Los

Angeles County voters could have
decided the fate of the cross them-
selves — rather than accept a 3-2
vote by the County Board of
Supervisors to remove it.

Organizer David Hernandez,
who led the signature campaign,

Signals crossed:
Church, ACLU
at odds over seal

BY RYAN HYATT
Daily Press Staff Writer

Local public schools continue
to achieve higher test scores than
their state counterparts, according
to a recent report.

Results of the 2004 Academic
Performance Index, which mea-
sures the academic performance

of schools throughout California,
were released last week. A major-
ity of SMMUSD schools received
an API score of 800 or higher for
“excellent,” said John Deasy,
SMMUSD superintendent.

“This high quality student
achievement is a source of pride

By The Associated Press

LOS ANGELES — More and
more residents want to flee Los
Angeles. 

Fed up with traffic, crime and
skyrocketing housing prices, a
growing number of people who
call Los Angeles County home
said they plan to move away

BY ANGIE WAGNER 
Associated Press Writer 

MALIBU — Just off the Pacific
Coast Highway, where the Santa
Monica Mountains tower over the
ocean, some of Hollywood’s
biggest stars have settled into a
slice of heaven. 

Steven Spielberg. Danny
DeVito. Goldie Hawn. Over the
years, they have joined the lucky
few who call Broad Beach home. 

Their front yards open onto a

mile-long, sandy stretch of
California coastline. They spent
millions to get here, and they’d
like to be left alone. 

Alan Latteri didn’t spend a
dime, and nobody’s heard of him.
But he figures he has as much
right to the sand, surf and sun as
any movie mogul. 

The California Coastal Comm-
ission agrees. So do the residents
of Broad Beach, as long as Latteri
and others stay off their property. 

The question is: Where does

the front yard end and the public
beach begin? So far, the answer is
a crazy quilt of property lines,
easements and No Trespassing
signs that confuse all but the
experts. 

It takes a map, a tape measure
and the soul of a surveyor just to
figure out where to legally lay out
a beach towel. A walk along the
beach can require as many twists
and turns as a Hollywood who-

Schools make the grade

Celebs draw line in sand over beach access

The official seal for the
County of Los Angeles.

Escape from
Los Angeles?

See SEAL OF DISAPPROVAL, page 6

See SO LONG, L.A., page 6See LINE IN SAND, page 8

See SCHOOLS, page 7

Carolyn Sackariason/Daily Press
Tourists turn their backs on a furry PETA activist outside of Santa Monica
Place on Friday. Moments later, PETA staged a demonstration where the
rabbit was “clubbed” and “skinned” by a “Wet Seal executive” outside the
mall, part of the animal-rights group’s campaign against fur sales at Wet
Seal stores. Wet Seal officials didn’t return calls seeking comment.
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LIBRA (Sept. 23-Oct. 22)
★★★ You have to be available to others,

even if you would like to cocoon. As a result, you
might be unusually contentious, for you. You might
need to adapt for now. Change plans if you feel
pulled in too many directions. Gossip could be just
that! Tonight: Do only what you must.

SCORPIO (Oct. 23-Nov. 21)
★★★★★ Take the high road and don’t let

others irritate you. In fact, if you do, spectacular
events could occur. Catch up with an old friend you
haven’t heard from in a long time. A loved one
could easily be offended in the next few weeks.
Tonight: Where there is entertainment.

SAGITTARIUS (Nov. 22-Dec. 21)
★★★ Others clearly want what they want.

You could be confused as to how to handle their
demands. It is important not to overspend, even if
you feel it will ultimately pay off. With Mercury
going retrograde today, decisions and commit-
ments will backfire. Tonight: Fulfill another’s wish-
es.

CAPRICORN (Dec. 22-Jan. 19)
★★★★ You have fire and energy, which, if

misplaced, could upset many people. You have no
idea what type of impact you have. Allow others to
run with the ball. Put your energy into doing your
taxes or getting into a project. Tonight: Go along
with plans.

AQUARIUS (Jan. 20-Feb. 18)
★★★ Work on relaxing and not internaliz-

ing frustration or anger. Do something exclusively
for your well-being. Avoid overspending in order to
soothe your soul. Try exercise or getting into a
favorite hobby. A child or loved one could be off-
kilter for several weeks. Tonight: Order in.

PISCES (Feb. 19-March 20)
★★★★★ A male friend’s suggestion

points you in the right direction. Take the lead with
others. A child or loved one could become unusu-
ally uptight, only to become quite affectionate.
Don’t get stuck or become rigid. Tonight: Play out
the perfect Saturday night.

JACQUELINE BIGAR’S STARS The stars show the kind of day you’ll have:
★★★★★-Dynamic   ★★★★-Positive   ★★★-Average   ★★-So-so   ★-Difficult

ARIES (March 21-April 19)
★★★★ You could be overly serious. You

are not only raining on the parade of others, but you
are spoiling what could be a very dynamic after-
noon. Follow another’s lead. Go out and don’t cut
yourself off from others. Family demands could be
overwhelming, but with some perspective, you’ll
lighten up. Tonight: Choose your words with care.

TAURUS (April 20-May 20)
★★★★ Your words or mood could convey

much more than you realize. Make an effort to
walk in another’s shoes. Understanding will help
you relax and enjoy the positives about this per-
son. A trip, foreigner or long-distance call could
please you a lot. Tonight: You don’t have to go far.

GEMINI (May 21-June 20)
★★★ You get a serious financial indicator.

You can use this news positively if you so choose.
Perspective has everything to do with how you
feel. A partner does what he or she needs to do to
draw a response. Meanwhile, you easily could be
off-kilter, as your ruling planet goes retrograde
today. Tonight: Do what feels right.

CANCER (June 21-July 22)
★★★★ You could be a little more serious

than you realize. Often, you feel overwhelmed.
Though you are on the right course, others could
be unusually challenging. Work with controversy
and see the positive in what others say. You will
open doors. Don’t take others’ comments person-
ally. Tonight: Be yourself.

LEO (July 23-Aug. 22)
★★ Step back. Much might not be in sync

right now. Get physical and work out your stress
and/or anger. A friend or loved one might not
understand what is going on but is there for you.
Decide to take some time off from the world.
Tonight: Alone or with a favorite person.

VIRGO (Aug. 23-Sept. 22)
★★★★★ Others defer to you, as you

seem to have a strong sense of direction. You
might notice a radical change in your mood, as
your ruler goes retrograde today. Others could
become unusually assertive. Refuse to take com-
ments personally. Tonight: Where the action is.

Fulfill wishes, Sag

A U D I T  P E N D I N G

Santa Monica Daily Press

Sunset Grill
A  C O N T I N E N T A L  C A F E

F O O D  T O  G O  •  D E L I V E R Y  •  D I N E  I N

B R E A K F A S T  ■ L U N C H  ■ D I N N E R

Open from 7:30am - 9pm ■ Closed Sundays & Holidays
1701 Ocean Park Blvd. in Santa Monica  ■ 310-450-7546

A Spectacular Spot for Dinner
Y O U R  N E I G H B O R H O O D  C A F E  F O R  1 5  Y E A R S

“THE ONLY THING TO DO IS BECOME A REGULAR” – L.A. TIMES

Come in and taste our:
DRUNKEN CHICKEN

LAMB CHOPS
PORK TENDERLOIN

SUNSET QUICHE

OFFICE PARTY OR SOCIAL EVENT?

IMPRESS YOUR GUESTS WITH

CONTINENTAL CATERING.

CALL US FOR DETAILS.

Five generations of family jewelers

331 Wilshire Blvd. Santa Monica 310.451.1349

www.readersjewelers.com

Custom Design • In House Manufacturing

Serving the Community of Santa Monica for Five Generations

Specializing in Platinum, Gold and Engagement Jewelry.

Gregory

Edward

Avedis
Eddie

Avo

MATT CRABBS
(310) 864-9034      352 WESTMINSTER AVE., VENICE

Long Beach - Restaurant. Remodeled, great lease + 4 units, 1 bd, 1 ba. Remodeled. $889,000

Brand New - Retail plus loft 2,850 Sq. Ft. $919,000

Prime Laguna Hills - 4bd, 4ba Home with vaulted ceilings and lush gardens. Beautiful property in

a peaceful setting. Formal dining room and family room with a fireplace that leads to a beautifully

landscaped backyard with fruit trees and a jacuzzi. $659,000

Lomita/El Toraso - Restaurant and equipment with land $799,000

Ramona Avocado Grove - 11 acres. Build your dream home. Vista Views. $899,000

Manhattan Beach - 9,000 Sq. Ft. on Sepulveda. 5,500 Sq. Ft. of office space and 3,500 Sq. Ft. of

retail space. $2,900,000

CALL ME TO GET A PROFESSIONAL OPINION ON YOUR RESIDENTIAL OR COMMERCIAL REAL ESTATE.

T R G
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bCore Surf/Lifestyle Shop bbCore Surf/Lifestyle Shop b
1451 THIRD STREET PROMENADE
IN SANTA MONICA • 310.656.CURL
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SURF REPORT

SATURDAY N/A N/A 12:32 1.0 4:47 4.3 7:37 3.6

SUNDAY 12:07 2.7 1:04 -0.1 5:47 4.5 7:49 3.8

MONDAY 12:42 2.2 1:31 -0.2 6:30 4.8 8:02 4.0

TUESDAY 1:13 1.8 1:54 -0.3 7:06 5.1 8:17 4.2

WEDNESDAY 1:42 1.4 2:16 -0.2 7:39 5.2 8:33 4.5

THURSDAY 2:07 1.0 2:40 -0.3 8:04 4.7 9:02 4.0

FRIDAY 2:31 0.7 3:02 -0.1 8:34 4.2 9:30 3.4

LOW TIDES HIGH TIDES
Morning Height Evening Height Morning Height Evening Height

Today the
water Is:

62°

Saturday is when our next NW swell is due. This next swell is from some
activity that’s been swirling around north of Hawaii that will bring not
only surf, but some rain and an onshore effect as well. For Saturday, size
is expected to be around shoulder to head high around west facing
breaks, possibly even breaks with SW exposure as some wind swell is
likely to come in from the south.  Sunday should peak with size running
2-3 feet overhead at most west facing breaks. Riptides are likely; cau-
tion is advised.

Write us at wood@smdp.com
and tell us what the surf is doing today at your local break.

The Surf Report is sponsored by:

THE Q-LINE
RESPONSES
ARE IN!

WE HAVE THE QUESTIONS.
YOU HAVE THE ANSWERS.

CHECK OUT THIS WEEK’S Q-LINE
RESPONSES ON PAGE 4.

TAXES
ALL FORMS • ALL TYPES • ALL STATES

AUDITS • BACK TAXES • BOOKKEEPING • SMALL BUSINESS

SAMUEL B. MOSES, CPA
(310) 395-9922

100 Wilshire Blvd., Suite 1800
Santa Monica 90401

“A slice of NY in your 
own backyard.”

—Anthony Dias Blue
Bon Appetit Lifestyle

310.451.SLICE(7542)

310.399.4060

Catering • Lunch/Office Delivery

Voted Best in L.A.
— America Online Poll
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• Homemade

• Fresh Ingredients

• Pasta & Dinners

• Calzones

• Hot Subs

Pouring in for Purim in style
By Daily Press staff

The Chabad House in Santa Monica is offering a free crafts fair this Sunday in
honor of the holy holiday Purim.

The crafts fair, which will be held from 2 p.m. to 4 p.m. in the center court of
Santa Monica Place, will include the making of hamantashen, a traditional cookie
of the holiday. There also will be masks, graggers and tzivos.

Purim is one of the most joyous holidays on the Jewish calendar. It commemo-
rates a time when the Jewish people living in Persia were saved from extermination.
Purim is celebrated on the 14th day of Adar, which is usually in March. The 13th of
Adar is the day that Haman chose for the extermination of the Jews, and the day that
the Jews battled their enemies for their lives. On the 14th, they celebrated their sur-
vival.

Pitch a tent for summer camp news
By Daily Press staff

Parents this Sunday can find out the latest summer camp information firsthand
and talk with camp operators and owners in person about summer camp programs
for kids and teens ages 3 to 17 offered throughout Southern California, Hawaii and
other parts of the country.  

The American Camp Association (ACA) Camp Fair 2005 will offer information
and what’s been described as a fun-filled event for the whole family. Attendees will
enjoy a carnival atmosphere with games, refreshments and prizes.  

The free event will be held March 20, from 11 a.m. to 2 p.m. at Crossroads
School for Arts & Sciences, 1715 Olympic Blvd.

ACA is an organization that accredits all types of camps based on up to 300
national standards for health and safety that are recognized by courts of law and
government regulators. ACA accreditation is a standardized, voluntary system of
review with a 50-year history. 

Pacific Park rolls into high gear for spring
By Daily Press staff

Pacific Park plans to plunge and jump into spring break.
The Pacific Plunge and the X-treme Wave Jumper are the newest rides at Pacific

Park on the Santa Monica Pier. 
Pacific Plunge is a 45-foot tall tower ride designed for the entire family, which

propels riders more than four stories into the air over the Pacific Ocean, and gives
riders a sense of weightlessness and excitement. 

The X-treme Wave Jumper, a multi-bungee cord harness that has guests leaping
from more than two stories high above a super trampoline while experiencing a free-
falling sensation and achieving gravity-defying feats.   

Pacific Park is open daily from Saturday, March 19, through Sunday, April 3.
The park, featuring 12 rides, 21 midway games and an oceanfront food plaza, opens
daily at 11 a.m., except for Sunday, March 20, which opens at 1 p.m., with varying
closing hours. Pacific Park will be open Easter Sunday, March 27, from 11 a.m. to
11 p.m. 

Pacific Park is located on the historical Santa Monica Pier and is LA’s only
admission-free amusement park offering rides and attractions for kids and adults.
For additional information, daily hours of operation or driving directions, call (310)
260-8744 or visit www.pacpark.com http://www.pacpark.com.

COMMUNITY BRIEFS

INTERESTED IN YOUR DAILY FORECAST?

CHECK OUT THE HOROSCOPES ON PAGE 2!
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You can’t get away from ads and com-
mercials these days. They are on bus
benches, all over sports stadiums, and
now they’re in that place that used to be a
sanctuary from advertising — your local
movie theater. Some magazines have
more ads than articles, and TV and radio
commercials seem to dominate the air-
waves. There are even ads in urinals,
although I can’t imagine why anyone
would want their product name to be
watered in this manner. And in case you
think it can’t possibly get any worse,
think again. The latest trend in advertising
is for slogans and logos to be tattooed on
people’s bodies.  

More and more people are renting out
their bodies in today’s consumption-
crazed world. Many of them auction
themselves off on eBay. One man got
more than $30,000 to put a temporary tat-
too on his forehead advertising something
called “SnoreStop.” He’s not on a TV
with this tattoo. He just walks around,
using his head as a billboard. An on-line
casino has advertised on the backs of
more than 40 boxers. A female runner
will wear a tattoo ad for an appetite sup-
pressant when she runs in the next Boston
Marathon. This is particularly ironic since
I think seeing any tattoos on certain bod-
ies would automatically be an appetite
suppressant. Most of the time, these slo-
gans are temporary tattoos, but a
California restaurant has offered free food
for life to anybody who will get a perma-
nent tattoo representing the restaurant. Is
there anyone out there who doubts that
they’ll find a volunteer?

The forehead is the most popular place
for the ads. Other choice locations are
arms and hands, and a pregnant woman’s
stomach. Maybe soon, Gerber’s will start
advertising mashed-up chicken on preg-
nant women’s bellies. I don’t even want
to think about where the makers of Viagra
are going to want to advertise.

How effective can this method of
advertising be? How many people are
going to come into contact with one of
these human commercials? Besides, to
put it mildly, isn’t this whole thing just a

tad undignified and tasteless? Selling
one’s body or body parts may be a long-
standing tradition, but it’s never been one
that’s been respected by society. And
what about the companies who choose to
advertise like this? If you see the words,
“Smith’s Funeral Parlor” on some guy’s
forehead, are you more or less likely to
use Smith’s the next time a loved one
passes away?  

Crazed sports fans have been painting
their favorite team logos and names on
their bodies for years.  But these sports
enthusiasts do these things because of
love, commitment to team and cheap beer.
But now companies are actually paying
money to put their product names on peo-
ple’s bodies. Those who are selling space
on themselves somehow make the guy in
the bleachers with the letters C-U-B-S on
his hairy gut seem like a role model.

I’ve been looking for the silver lining
in all this and I think I found it. This
advertising trend will benefit two groups
that are often maligned: Bald people and
overweight folks. Because they have
more room for words on their bodies,
they’ll become the most sought-after
models for this type of advertising. After
they become successful, look for some
discrimination suits filed by thin and full-
haired people.

Maybe I’m taking it all too seriously.
Maybe it’s just a fun way to get some
recognition for a product. Maybe it’s just
an easy way for someone with skin and a
sense of humor to make a buck. Am I over-
reacting to what is just the latest example
of good ol’ American ingenuity? I don’t
think so. I can’t imagine paying someone
to have the words “Read Lloyd’s Column”
on his forehead. I have much too much dig-
nity for that. On the other hand, if any of
you readers want to advertise my column
for the same reasons that sports fans paint
their bodies, there’s nothing I can do to
stop you. This is still a “Free Country,” as
we’ll probably be reading on some candi-
dates’ heads in the next election.

(Lloyd Garver has written for many
television shows, ranging from “Sesame
Street” to “Family Ties” to “Frasier.”
He also has read many books, some of
them in hardcover. He writes the
“Modern Times” column for
CBSnews.com’s opinion page and can be
reached at smdp@lloydgarvermodern-
times.com.)

A head for business
used to be respectable

MODERN
TIMES

BY LLOYD GARVER

✆ “If Community Corp. of Santa
Monica continues to give minimum-
wage workers a one-bedroom apartment
for $350 a month and two-bedroom
apartments for $550 a month, then it is
true that $11.50 an hour, even the old
federal minimum wage, will be enough
for these workers from East LA and
South Central LA to continue to move to
Santa Monica. That’s been the case
since Community Corp. started years
ago ... But all of this begs the question,
‘Why is Santa Monica bearing the brunt
of Community Corp. of Santa Monica’s
goal, just like we are bearing the brunt
of Los Angeles County’s homeless
problem, along with Skid Row in down-
town Los Angeles?’ The beautiful city
by the ocean has been ruined by these
twin scourges.”

✆ “I agree with those who say that
the excessive minimum wage recently
passed for city employees is for nothing
that will benefit taxpayers. Typical
action for this City Council — not much
benefits for taxpayers anymore. Witness
the traffic and parking mess and the
growth of the vagrant and homeless
population. It’s exasperating.”

✆ “Increasing a worker’s wage to
$11.50 an hour is merely an adjustment
for inflation. Please consider that a 10-
unit apartment building built in 1973
cost approximately $250,000 to build,
including the price of the lot. Today,
that building would sell for approxi-
mately $1.5 million or more as an apart-
ment building, and as much as $4 mil-
lion as a converted condominium build-
ing by selling each unit for $400,000
each. Trust me, folks, this form of prof-
it well above inflation plays every day
of the week in Santa Monica by real
estate entities. I could go on and on
regarding product price increases due to,
by the most part, greed and not inflation
nor high wages. It appears the only enti-
ty that is not entitled to profiteering are
the workers. Yes, I do have a quarrel
with the $9.50 per-hour wage. It is not
enough.”

✆ “The City Council, proposing that
we pay $11.50 an hour for city employ-
ees, I find absolutely outrageous. Other
parts of the city don’t pay that so why
should Santa Monica be any different? I
think it’s just terrible. Let the City
Council do something interesting like
address the parking problems, instead of
these ridiculous things. When I started
working, I was making $1.25 an hour up
in Carmel, so that’s the name of that
game.”

✆ “Absolutely not. They already
make more than I do. Why the hell
should they make more money than
that? The heck with them. Let them get
a real job. I’ll take their jobs any day.”

✆ “The voters of Santa Monica

turned down the living wage proposal
and then the City Council goes behind
their backs and passes one for the City
Hall contractors. It makes no sense. It’s
obviously an agenda SMRR has with the
unions. The unions are the biggest sup-
porters of SMRR and this is the payback
because, otherwise, it makes no sense. It
does not affect Santa Monica. If people
from Santa Monica were getting a living
wage, no one would have a problem.
But this is about people who don’t live
in Santa Monica.”

✆ “There is little wrong with the city
requiring a living wage of its contrac-
tors. At the same time, it would only be
fair to require the contractors prove they
have a diverse staff and aren’t hiring
illegal aliens.”

✆ “I am very much in favor of a min-
imum wage at $11.50. Anyone who says
they don’t notice anything different
should be surprised because there sure is
a lot of traffic going into Santa Monica
in the morning and going out at night —
people who can’t afford to live here.
And it would be very much more effi-
cient if they could (live here) and we
would have a lot less pollution problems
and smog and traffic. And everyone
notices the traffic, so I’m all for it. Plus,
people should have a living if they put in
a decent day’s work and not just have all
the chief executives get the money and
then go to jail for getting greedy and
wanting more.”

✆ “Yeah, I think it should be raised.
That’s a great idea. I’ve got an idea for
an improvement: How about raising
everyone’s wage in the whole country to
like $100 an hour. That would really fix
the economy. Make everyone prosper-
ous.”

✆ “It is impossible to sustain first
world wages in a third world country,
which is what California is rapidly
becoming.”

✆ “I think the city is being cheap. It
should be giving $21.50 an hour for
minimum wage. That way, these people
could afford to rent their own places.
Hey, wait a minute, they are subsidized
by low-income housing. They don’t
need to get $21.50. In fact, they don’t
need to get $11.50. They can just vote
for all of the socialistic programs that
the City Council passes out every
month. More socialists, great.”

✆ “I am opposed to an increase in the
minimum wage because it will up prices
and cost taxpayers a bundle, and provide
no benefits to them. I think that I’m
opposed to it for those reasons. It also
will increase money for taxpayers. A lot
of these people are illegal aliens and I
don’t see giving illegal aliens money to
send back to Mexico and ruin our econ-
omy is good.”

WAGING THE BATTLE ANEW OVER FAIR PAY
This past week, Q-line asked:

Do you support an increased minimum wage for (City Hall) and contract employees?
Why or why not?

Here are your responses:

Kristine Johnson Fountain of JoyKristine Johnson Fountain of Joy
The Kristine Johnson Fountain of Joy is

seeking donations. Situated in a courtyard
garden  visible to the community, the foun-
tain will be a respite for those seeking faith,
peace and  hope amongst the challenges of

the world.

Donations to the Kristine Johnson 
Fountain of Joy may be sent to:

St. Augustine By-The-Sea Episcopal Church
1227 Fourth Street, Santa Monica, CA  90401

Re: Kristine Johnson Fountain of Joy



It has been a little over a week since I
finished the LA Marathon, and I am still
kind of depressed. I get this way every
time I do a big race, so I should be used to
it. Still, it’s sometimes hard to recognize it
in yourself, keep things in perspective,
and keep plugging along. When I think
about it logically, it makes perfect sense.
For months I had a special focus to my
life. Though it was by no means all
encompassing, it was still always present.
I had a goal, and I was determined to
work hard to reach it. I looked forward to
my daily workouts, whether they were
easy jogs or 20-mile runs, because they
were stepping stones along my journey.
There is a satisfaction that comes with
working towards something that makes
the process — however painful it might
be — much more bearable. I put in all of
this work, focused my energy on the race,
stuck to my training plan, and gave it my
best shot. And now, it is over and I can’t
help but feel a little let down.

I am not planning on jumping off a
bridge, or pulling a Forest Gump and run-
ning across the country. But I have had a
little less motivation this week. Besides
finishing the race and now feeling a lack
of focus, I am especially troubled because
I have a bit of an injury in my calf that
was a result of last Sunday’s little
escapade. When my calf seized up, and
tried to send me a pretty strong message.
In hindsight, it might have been a good
idea to call it a day right there and start
handing out water and
sponges, but a mix of adren-
aline and stubbornness goes
a long way. Twenty-six
point two miles to be exact.  

I managed to hold a pret-
ty solid pace from there until
about mile 15, but then
things got ugly. My leg was
hurting pretty bad, and it
was getting harder and hard-
er to shut it out of my head
and keep to my splits. By
the last five miles, it was
all I could do to maintain a
steady jog. When I finally
came across the finish line,
I was near tears, partially
because of the pain, and
partially because I was so
damn happy to be finished.
As I looked up at the clock,
I had the final blow when I
realized that I was 12 min-
utes slower than my goal
time, and five minutes
slower than my personal
best. It was a pretty rough
day.

So here I sit, injured, un-
focused, and annoyed
because after all of those
months of training I wasn’t
able to do what I know I
am capable of. The solu-
tion? Pick another race, set
another goal, shake it off,
and get back out there. 

In athletics there are things you can
control and things you can’t control. I
can’t control the body I was given, but I
can choose how I use it, what I eat, and
what sports I decide to compete in. I can’t
control the weather, but I can choose my
equipment and make the best of it know-
ing that everyone else is in the same boat.
I can’t choose the course, but I can plan
my training accordingly so that I am ready
for whatever hills come my way. And
sometimes I can’t control how I perform
on any given Sunday because of factors
out of my control. However, I can control
how I let this performance affect me. 

When it comes to failures, there are
two ways to deal with them. You can let
them bring you down, and make you feel
like a failure. Or, you can treat them as
learning experiences, and let it be the fuel
for the fire as you move towards your next
goal. I choose the second, because I know
that sometimes it isn’t about winning,
meeting your goal, or even finishing the
race. Sometimes success is found in sim-
ply having the guts to set a goal for your-
self in the first place. Anyone can just
plod through life. Those of us who set
goals are taking chances. That is what
keeps life interesting.

So, that’s it for me and my wallowing.
It’s time to put down the ice cream and
get my butt off the couch. It’s time to pick
something new to set my sights on. Some
new challenge to give me focus.
Something that will push me mentally and
physically. Something really big.
Actually, maybe I’ll start with just getting
down the stairs.

(Thaddeus Reichley works and trains
in Santa Monica. Send comments and
questions to thadsthoughts@yahoo.com.
His columns run every other weekend.)
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Cynthia L. Meyer Realtor

Direct: (310) 309-4240     Email: cynthiam@boardwalkrealty.com

Exceptional Service with Integrity
Helping you reach

your real estate goals.
Call me before you make your next move.

The Real Estate Market is hot, are you in?

Grilled & Cold Paninis

Gourmet Salads

Delicious Crêpes

Hot Coffee

2715 Main St. Santa Monica • (310) 399-9939
www.paninigarden.com

Since 1998

Eat inside or out in our beautiful lavender garden!

BREAKFAST - LUNCH - DINNER     |     CATERING/DELIVERY

CAR ACCIDENT?
How to Protect Yourself
If You’ve Recently Been

In An Accident?…
Sacramento, CA — Car
Accident injuries are often
misunderstood. The pain
from automobile accident
injuries can last weeks,
months, even years down.
After an accident, many feel
frustrated because they don’t
know how they should feel,
how long it should take to
get better and what they
should do. A free report has
recently been available to
accident victims that
reveals...

✓ A common condition that
keeps many accident victims
from ever feeling normal
again.

✓ How to determine if you
may already have this sel-
dom discussed condition.

✓ How to protect yourself
from insurance company
abuse.

To get a copy of this free
report, Call 1-888-246-
3790. (Toll-free 24 hr.
recorded message.).

A D V E R T I S E M E N T

On any given Sunday,
failure is part of success

EXERCISE
YOUR RIGHT

BY THADDEUS REICHLEY

Your Ad
Could Go Here!
Advertise with the Daily Press.

Call us today at (310) 458-7737
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You should call:

Limousine Rides At Taxi Rates
Mercedes-Benz Taxi Service

Local SM company for Pick Up

Corporate accounts welcome

Flat Fee to LAX
*Or less depending on location

Vehicles are properly insured, certified & licensed

All Major Credits Cards accepted

(310)

828-2233

$3600

Free Reservations!

HAVE A
BEACH BODY
ALL YEAR LONG.

(310) 502-4091
w w w . b r o o k s b e a c h b o d i e s . c o m

✰✰✰✰✰✰✰✰✰

Personal Training
Mat Pilates

By Daily Press staff

Two Santa Monicans have been
appointed to serve under Gov. Arnold
Schwarzenegger’s many citizen-based
boards and commissions.

Malissa Feruzzi, 41, has been appoint-
ed to the Arts Council. Feruzzi, who is
engaged to Santa Monica City
Councilman Bobby Shriver — Schwarz-
enegger’s brother-in-law — is the owner
of Feruzzi Fine Arts. She previously was
a design consultant for a residential
design firm. She also has studied painting
and sculpture at the University of
California, Los Angeles. The position
requires Senate confirmation and there is
no salary. Feruzzi is a Democrat.

Michael Camuñez, 36, of Santa
Monica, has been appointed to the Service
Corps Commission. He has served as a
member of the commission since 2002.
Camuñez is counsel for the litigation
department of law firm O’Melveny &
Myers. Previously, he served as senior
policy advisor for the Corporation for
National and Community Service in

Washington, D.C., where he advised
White House staff on policy and program
development related to AmeriCorps. The
position does not require Senate confir-
mation and there is no salary. Camuñez is
a Democrat.  

Michael Rubel, 55, of Malibu, will join
Feruzzi on the Arts Council. He is general
counsel at Creative Artists Agency, a talent
and literary agency that represents artists in
film, television, and music as well as pro-
viding corporate advisory services.
Previously, he was a lawyer in private prac-
tice in Los Angeles. Rubel is a Democrat.

Gov. Schwarzenegger has proposed
the elimination or reform of nearly 100
boards and commissions as part of his
effort to reorganize state government to
make it more accountable, efficient and
responsive to the people it serves. The
changes won’t be made before the next
state fiscal year beginning in July 2005.
Gov. Schwarzenegger may continue mak-
ing appointments to the boards and com-
missions until then to ensure continued
operation of core governmental functions
until their reform or elimination.

Santa Monicans are a capital gain

this week filed the necessary paperwork
to revive the petition drive. He said he
expects to collect enough signatures
within the six-month window required
by county law to put the issue before the
people.

Pastor Killian has faith that the power
of the people will seal the issue once and
for all.

“Our congregation is not political, but
we do have a Christian concern for gov-
ernment, city, county and country,”
Killian said. “My sermons are about the
Kingdom of God, but at the same time,
we’re charged to be good citizens.”

Killian said it wasn’t just a religious
issue, but also one of history and heritage.
One of several images on the seal that rep-
resents LA County’s historical influences,
the cross symbolized the contributions of
Spanish missionaries.

“It’s a rather small cross when you con-
sider the whole seal,” Killian said. “But
it’s as important to (local history) as the oil
derricks and other pictures on there.”

Becker’s co-counsel in the action,
which was filed in September 2004,
include Dr. John C. Eastman of The
Claremont Institute Center for
Constitutional Jurisprudence, Manuel
Klausner of the Individual Rights

Foundation and attorney Donald
Wagner.

Becker said the Claremont Institute
was underwriting the legal costs on behalf
of the plaintiffs, which include Pilgrim
Lutheran Church, located on Wilshire
Boulevard and 17th Street.

“Our lawsuit has a particular cause of
action alleging taxpayer waste,” Becker
said. “When the county elected to dis-
mantle the county seal, they also elected
to spend millions of dollars on a replace-
ment.”

The controversy over the cross started
when the American Civil Liberties Union
of Southern California threatened to sue
the county and demanded the cross be
removed from the county emblem.

In a letter sent to the Los Angeles
County Board of Supervisors on May 19,
2004, the ACLU argued the presence of
the cross was a government endorsement
of Christianity. Rather than face a lawsuit,
the County Board of Supervisors voted in
June 2004 to remove the cross from the
emblem, according to an ACLU
spokesperson.

Despite the setbacks, Becker said his
church wouldn’t be deterred. 

“It’s an uphill battle,” he said. “But we
won’t give up.”

(Erica Ogg contributed to this story.)

Pastor has faith people
will seal issue for good
SEAL OF DISAPPROVAL, from page 1

within five years, a Public Policy Institute
of California survey shows. 

A third of those polled said they want
to move away, up more than 20 percent
from 2003. The survey concluded resi-
dents are “stunningly unhappy with some
key indicators of quality of life” and it
“paints a picture of growing concern for
any chance of long-term recovery.” 

The third annual survey found traffic,
lack of affordable housing and low-per-
forming public schools as reasons for the
bleak outlook. 

Seventy-four percent of the 2,000 partici-
pants said road congestion was a major prob-
lem and 64 percent said a lack of affordable
housing was troublesome in the county. Two
years ago, 67 percent cited traffic woes and
54 percent mentioned housing. 

Fifty-eight percent of those polled
believe race relations were not so good,
compared to 53 percent in 2003. 

“So many dimensions of people are
more negative today,” survey director
Mark Baldassare said. “The way they rate
housing problems, the way they view race
relations, and increasing negativity were
certainly important things we noted.”

More Angelinos want to split
SO LONG, L.A., from page 1

Got 
News?

If you see news happening 
or have something to report, call

the Santa Monica Daily Press 
at our NEW tipline!

Call 310.285.TIPS (8477)
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I’ll buy or lease your
house in 7 days or less!

Stop foreclosure/double payment.
No commission/fees.

866-528-6761 x 11  24 hr. recorded msg.

DONATE Your Vehicle

1-866-7REDCROSS 
American Red Cross

Cars • Boats • RVs • Cars • Boats • RVs • Cars • Boats • RVs 

Tax deductible.
No DMV hassle. 

The call is free!
And so is the pick-up!

1 - 8 6 6 - 7 7 3 - 3 2 7 6

FIVE ACES PHOTOGRAPHY
2 0 %  D I S C O U N T  F O R  D A I L Y  P R E S S  R E A D E R S

FiveAcesPhoto.photoreflect.com

310 963 0636

wedding special
Let us photograph your next event.

Local Doctor Breaks His Silence…

Back Pain Relief
Secrets Revealed!
Sacramento, CA — A
local doctor's shocking new
FREE report reveals the
truth about using over the
counter drugs, and even pre-
scribed drugs to fix the real
cause of your low back pain:
They don't work!

If you've been told you
need surgery on your low
back, you must find out the
#1 reason most low back
surgery's are ineffective or at
best only offer short-term
pain relief. 

Readers will also discov-
er what many university

studies  have proven to be
the most effective, safest,
and longest  lasting treat-
ment for eliminating YOUR
low back pain.

Don't suffer with your
pain another day because
you don't have to!

To receive a copy of the
FREE report entitled: "The
Truth About Low Back
Pain And How To Eliminate
It Once And For All
Without Drugs Or
Surgery!" call toll-free 1-
888-241-2207 and listen to
the 24 hr. recorded message.

A D V E R T I S E M E N T

for this community, which so strongly supports its
schools,” Deasy said of the API results. “This simply
would not be possible without the unprecedented support
of our cities and our community members.”

The API score for each school consists of both a
statewide ranking in addition to a ranking that compares
it to similar schools. The statewide ranking is determined
primarily through schools’ academic testing results. 

The similar schools ranking is more difficult to mea-
sure, Deasy said. The state links each individual school
with 99 other “similar schools,” based on the school
characteristics of mobility, ethnic breakdown, socio eco-
nomic status, teacher qualifications, English learner pop-
ulation, class size and calendar type. 

The state then compares each school against its 99
peer schools and gives it a score of one through 10 to get
the similar schools ranking.

Twelve out of 14 of SMMUSD’s API-reporting
schools maintained or increased their statewide ranking
for 2003 and 2004. Eleven maintained or increased their
similar schools ranking for the same period.  

Deasy said the API report does not directly affect
school funding. The API report may have some impact,
however, on real estate values, which could indirectly
affect school funding.

Deasy said the API is one of two serious measures of
school performances in California. The other is called the
Annual Yearly Progress report, which does affect school
funding. 

Lincoln Middle School and Malibu High School were
both placed in the top tier statewide, and also in the top
tier within their peer group.

Two SMMUSD elementary schools, McKinley and
Will Rogers, slipped one place in their statewide ranking,
but retained high levels in their similar schools compar-

isons. The lowest scores on a statewide level are Will
Rogers and Edison elementaries.

“It’s not alarming,” Deasy said. “Obviously, I would
like all of our schools to always go up, but the slip is
insignificant compared to how these schools fare overall.”

A recent RAND Corp. report said California’s public
school system is the 48th worst in the nation, yet local
schools have been able to stay a cut above the rest, Deasy
said.

The report said California’s public school system lags
behind most of the nation on almost every objective mea-
surement of student achievement, funding, teacher qual-
ifications and school facilities. The state’s K-12 school
system has fallen from a national leader 30 years ago to
its current ranking near the bottom in nearly every objec-
tive category. 

While California’s annual per student spending was
about $400 above the national average in 1969-70, it fell
to more than $600 below the national average in 1999 to
2000, according to the RAND report.

However, Santa Monica and Malibu schools have
been able to retain much of its quality education because
the community has financially contributed to ensure its
success.

The Santa Monica City Council has shown its com-
mitment to local schools by giving them millions of dol-
lars every year, as well as partnering with the SMMUSD
in joint-use agreements. One example of their close ties
is City Hall and the school district operating facilities and
parks together.

Deasy characterized the relationship as a “life saver
and “critical” in the success of the SMMUSD.

City Hall recently agreed to increase its annual contribu-
tion to the SMMUSD to at least $6 million. In years prior, it
gave $2.5 million a year. That’s in addition to millions of
dollars more in in-kind services and one-time funds.

Schools pass with flying colors

Your Ad
Could Go Here!
Advertise with the Daily Press.

Call us today at (310) 458-7737

Your Ad
Could Go Here!
Advertise with the Daily Press.

Call us today at (310) 458-7737
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warren@prusd.com • www.sandiegohomesdowntown.com

2 bed 2 bath + den  1,680  sqrft   ocean views! ......$750,000
2 bed 2 bath 1,221 sqft Ocean Views!!...............$550,000
2 bed 2 bath 1,700 sqft Prime water view location..........$1,265,000
2 bed 2 bath + den Penthouse level. Water Views!!!  ..........$1,425,000

Chris Warren
(619) 818-1666

Discover Opportunity...
Just two hours away, Downtown San Diego is booming. 

Minutes to dozens of world class golf courses, parks and the historic Gaslamp
District...and the best ocean views in Southern California!
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12TH ANNUAL WINE TASTING & AUCTION
BENEFITING THE MAKE-A-WISH FOUNDATION® OF GREATER LOS ANGELES

Saturday, March 19, 2005 at 6:30 p.m.
Barker Hangar • Santa Monica Air Center

Join us for the premiere wine tasting event in Los Angeles and help over 400
children living with life-threatening medical conditions in Los Angeles County.

• Wines from more than 75 of California’s most renowned wineries
• Food from over 40 of LA’s best restaurants
• Over 400 live and silent auction items up for bid

INDIVIDUAL TICKET PRICES

$125 pre-sale
$150 at the door

PREMIERE TICKETS

$250 in advance
includes VIP seating
(maximum of 100 will be sold)

VIP PACKAGES
(including limousine)

10people ..........................$5,000
6 people ............................$3,000
2 people ............................$1,250 

To find out more about sponsorship
opportunities and group packages 
or to purchase tickets, please visit
www.wishla.org or contact 
Chuck Sawyer at 310-788 -9474.

Event package and tickets:
I/we would like to order the following:

____ Limo package(s) for 10 ($5,000) $ __________

____ Limo package(s) for 6 ($3,000) $ __________

____ Limo package(s) for 2 ($1,250) $ __________

____ Premiere ticket(s) ($250)  $ __________

____ Individual ticket(s) ($125) $ __________

Donations:
Enclosed is my donation of $ __________________

Total enclosed: $ _____________________

NAME ____________________________________________________ PHONE _______________

ADDRESS________________________________________________________________________

CITY __________________________________________ STATE ________ ZIP______________

FOR CREDIT CARD ORDERS:   � VISA    � MASTERCARD    � AMEX    � DISCOVER

# _____________________________________________________ EXPIRES:________________

NAME ON CARD __________________________________________________________________

SIGNATURE ______________________________________________________________________

Mail or fax to Make-A-Wish Foundation of Greater Los Angeles
1875 Century Park East, Suite 1460, Los Angeles, CA 90067
Fax: (310) 785-9474

*Requires new activation on 2-yr service agreement on $49.99 plan or higher. One time activation fee of $35.00 per line will apply based on credit approval. $200 early termination fee per line and other charges and restrictions apply. $1.75 regula-
tory fee per line/month is our charge, not a tax. Roaming and long distance charges may apply. New subscribers only. Equipment tax is based on the actual price of the phone. Price of phone without activation is $499.00. Prices subject to change
without prior notice. 1) All applicable mail-in rebates are from carrier or manufacturer, and may subject to change at anytime. Price subject to change without prior notice.

$19.00
NOW
ONLY

$19.00
NOW
ONLY

Plus Tax

Buy One Get One FREE!Buy One Get One FREE!

Buy One Get One FREE!Buy One Get One FREE!

• Camera Phone
• Voice Dialing
• Speaker Phone

Your One-Stop Solution

$49.00$49.00
NOW
ONLY
NOW
ONLY

$99.00

–$50.00

_____________

$49.00 Sale
Price

Mail-in-rebate

Plus Tax

*With activation. Second phone FREE after mail in rebate
($50-$50 rebate). See Dealer for details.

The largest inventory on current & discontinued accessories!
Bluetooth Phones & Bluetooth headsets available!

Also available
• Nextel
• T-Mobile
• Satellite Phone Sales & Rentals
• GSM International Phone Sales & Rentals

Also available
• Nextel
• T-Mobile
• Satellite Phone Sales & Rentals
• GSM International Phone Sales & Rentals

• Tri-Mode Phone
• VGA Camera Phone
• Voice Dialing
• Speaker Phone

V265

V220

Raising The BarTM

dunit. Staying in the wet sand is a safe bet
for beach-goers. That’s public. Beyond
that, a day at the beach could involve a
bucket of trouble. 

Two security guards patrol on ATVs in
the summer, making sure visitors don’t
stray into private areas. Some, like
Latteri, claim they’ve been intimidated or
harassed. 

Homeowners complain that people
hang out in their beachfront yards, dump
their trash and defecate on the beach.
They accuse the Coastal Commission of
in effect trying to seize chunks of their
land. 

The commission and others say the dis-
pute is all about guaranteeing public
access to a state-owned beach. 

“The problem really isn’t about park-
ing or restrooms or any of that,” said
Steve Hoye, founder of California’s
Access For All. “It’s all about private
property and public, and it’s about privi-
lege. People would like to think Broad
Beach is private.” 

The clash over shoreline access goes
on across the country, leading to lawsuits
and disagreements in North Carolina,
Michigan, Ohio and elsewhere. Private
development along the New Jersey shore
makes it almost impossible for the public
to reach the beach in some areas. 

But the battle at Broad Beach has
something most beaches don’t — star
power. Add in politics, and pretty much
everyone has an opinion about it. 

“It’s the wealthy against the average
guy,” said Jefferson Wagner, owner of the
Zuma Jay surfshop in Malibu. 

Celebrities have been living in Malibu,
about 20 miles west of Los Angeles, since
the 1920s and 1930s, when Clara Bow,
Bing Crosby and Joan Crawford helped
turn the small community into an A-list
hotspot. Today, many of Malibu’s famous
residents spend their summer here in
homes that range from $3 million to $30
million. 

The celebrities aren’t eager to talk
about the beach battle. But many Malibu
residents support their Broad Beach
neighbors and complain that the public
doesn’t respect the beach. 

“They treat this like a huge garbage
dump,” said Ron Lawrence, a retired doc-
tor out for a morning walk along Broad
Beach. “I’ve seen people defecate on the
beaches. They wouldn’t tolerate it in the
city.” 

Marshall and Winifred Lumsden aren’t
famous, but they live among their tinsel-
town neighbors in a cottage on Broad
Beach, right next to one of two county-
owned public pathways that lead from the
road to the beach. 

Families and surfers walk past their
house to get to the sand, and some wash
themselves with water out of the
Lumsdens’ faucet. 

Children want to play on the slide in
their sandy front yard; dogs have run
through their house. During the summer,
people ask to use their restroom or plop
down right in their sand. 

There are no public restrooms, no life-
guards, no restaurants on the beach. But
that doesn’t discourage Latteri and others
from wanting to soak up the million-dol-
lar views for a few hours on the cheap. 

“You gotta let us poor people have a

little bit of fun,” said Latteri, a 29-year-
old who is in between jobs and drives here
from Los Angeles. 

Broad Beach visitors complain that
security guards harass them or imply that
the beach is private. 

“He tried to scare me off,” Latteri said
of one guard. 

The “private property, do not trespass”
signs don’t help explain the boundaries,
either. On this day, the signs put up by
homeowners claim the private property
line begins 22 feet toward the ocean from
where the sign is placed. 

Houses next door might have an
unmarked easement that allows public
access. 

It’s so complicated that the Coastal
Commission posted a map of Broad
Beach easements on its Web site last year
to help explain it. But who prints out a
map before hitting the beach? 

The Coastal Commission wants the
signs and the guards removed. 

“If they are really concerned about the
public trespassing onto their property or
breaking into their homes, they can do
what most of us do. We lock our doors,”
said Linda Locklin, access program man-
ager for the commission. 

“Most of us live in cities and most of
us have a sidewalk in front of our houses,
and the public goes on that sidewalk at all
hours of the day,” she said. “The rest of us
have all come up with mechanisms to
cope.” 

Homeowners have nothing against the
public, said Marshall Grossman, an attor-
ney and board member of Broad Beach’s
homeowners association. They just have
to protect themselves. Most of the confu-
sion surrounds the easements. 

When beachfront homeowners want to
develop their property, remodel or put up
a sea wall, they apply for a permit from
the Coastal Commission. The commis-
sion often requires owners to offer a pub-
lic access easement across their property. 

Fifty-two of the 108 properties on
Broad Beach have lateral easements;
many just went into effect last year.
Easements vary in depth, but all begin
where the wet sand meets the dry sand
and extend back toward the homes. The
public gets down to the beach from the
county-owned pathways, then can move
across the beach, in dry sand, along pub-
lic easements. 

But because not every house has an
easement, the sand is a checkerboard of
public and private patches. Wet sand is all
public. 

“As a result, members of the public
and homeowners alike are hopelessly
confused as to where the public can walk
or park themselves and where they can’t,”
Grossman said. 

Grossman, a former Coastal
Commission member, accuses the com-
mission of scheming to get lateral ease-
ments from homeowners by making the
permit process cumbersome. 

The homeowners want lateral access to
be uniform along the beach, but refuse to
get rid of the security guards. Grossman
said homeowners are willing to remove
the signs and place smaller ones on each
property. 

If the two sides can’t agree, the com-
mission could pursue a cease-and-desist
order against homeowners or the whole
mess could end up in court. 

Life’s not all a beach,
according to residents
LINE IN SAND, from page 1
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BY ADAM GOLDMAN 
Associated Press Writer 

LAS VEGAS — Stephen Crystal sees
profits where others only see prostitutes.
He spies opportunity where others see
slums and bums. 

The president of Barrick Gaming Corp.
has ambitious plans to revive the fortunes
of downtown Las Vegas, a gritty area that
has long foundered in the shadow of the
more prosperous Strip. 

While powerful gambling companies
shun investing in downtown — once writ-
ten off as dead — Barrick is investing
heavily. 

The company has staked its fortune
there, snapping up large swaths of land
valued at more than $200 million. 

So far, Barrick has bought six casinos
and several smaller properties on about 30
acres. The assets give Barrick a 40 percent
stake in the downtown gambling market
and about a third of the area’s property,
company officials said. 

Some think it’s risky to dive into the
downtown market, where gambling rev-
enues have been flat for the past several
years. But Crystal and his partner, D.W.
Barrick, are betting that a number of high-
profile projects will allow its investments
to flourish. 

"They’re ambitious,” said Andrew
Zarnett, a casino industry bond analyst for
Deutsche Banc in New York. “There’s no
doubt about it.” 

If the pieces come together, not only
will Barrick profit handsomely, the down-

town area could experience something of
a renaissance, harkening back to Glitter
Gulch’s glory days before the Strip took
center stage in Las Vegas. 

Barrick executives are clear about their
company’s strategy: They’re making a
real estate play, not one solely based on
topsy-turvy gambling revenues that are
primarily generated by tourists. The
acquisitions have made Barrick one of the
largest landholders in downtown Las
Vegas along with Boyd Gaming, whose
hotel-casinos include the California, Main
Street Station and Fremont. 

The reasons for heading downtown
were obvious, Crystal said. An acre of
real estate along the Strip, one of the most
famous boulevards in the world, has been
estimated by gambling analysts to cost
from $15 million to $25 million. 

For a young company, buying down-
town at a fraction of that cost seemed like
a prudent alternative. 

“For a pittance for what this would cost
on the Strip, you can be a market leader,”
said Crystal, 39, a lawyer, Dartmouth
College graduate and former New
Hampshire legislator. “That is the story.” 

Of course that’s only a sliver of it. The

rest depends on whether Barrick’s wager
pays off. Much of the company’s success
depends on Las Vegas Mayor Oscar
Goodman, the city’s biggest cheerleader
and a pivotal player in the area’s revital-
ization efforts. 

The gregarious Goodman doesn’t have
any doubts about the future of downtown,
where property is becoming scarce and
the price per square foot is rising. 

“It’s the best bet in town,” boasts the
mayor, whose jurisdiction doesn’t extend
to the Strip in county territory. 

A prime example is the Golden Nugget
Las Vegas. 

The Poster Financial Group bought the
Golden Nugget properties in downtown
Las Vegas and Laughlin in June 2003 for
$215 million from MGM Mirage Inc.
They sold the Laughlin property to
Barrick for $31 million in November and
the Golden Nugget Las Vegas for $295
million last month to Landry’s
Restaurants Inc. 

Landry’s chairman and president,
Tilman Fertitta, known for his real estate
acumen, said he intends to expand the
famous property and be a part of the com-
ing revitalization. 

“The Las Vegas Strip is moving that
way,” he said. 

Ground zero downtown is next to
Barrick’s Plaza hotel-casino, an empty
61-acre lot that once was a railroad
switching yard. 

Goodman calls the dusty spot the
“jewel of the desert,” one that could bring
jobs, visitors and perhaps young profes-
sionals willing to live downtown. 

Goodman foresees a sprawling devel-
opment, including a performing arts cen-
ter and a mixed-use, high-rise project.
Boyd Gaming’s outgoing President Don
Snyder has donated $1 million to the arts
center, which will receive funding from a
rental car tax. 

Las Vegas officials have hired
renowned architect Frank Gehry to design
a medical research facility on the parcel,
and the mayor thinks the vacant property
would be a suitable site for a major league
baseball stadium or basketball arena.
Officials also plan to build a transporta-
tion depot next to it that could serve light
rail and buses. 

In all, the site would be a portal for
downtown, drawing residents, workers,
tourists and their gambling dollars and
helping the casinos bustle as in years past. 

Rob Stillwell, vice president of corpo-
rate communications for Boyd Gaming,
which first started its company in down-
town Las Vegas, says things are coming
full circle. 

“Our perspective is that all the new
ownership bodes well for downtown,”
Stillwell said.

Santa Monica Daily Press ❑ Weekend Edition, March 19-20, 2005 ❑ Page 9

“IN SANTA MONICA, ON SANTA MONICA”TM

1501 Santa Monica Boulevard I Santa Monica, CA 90404
310.255.0773

2005 Evo lut ion

2005 Ec l ipse  Spyder

Our family of dealers includes:

Mitsubishi Santa Monica • Lexus Santa Monica • Scion Santa Monica • Toyota Santa Monica

Volkswagen Santa Monica • Toyota of Hollywood • Lincoln Mercury of Hollywood

Scion of Hollywood • Pacific Porsche • Pacific Audi • Pacific Volkswagen

New owners…

New management… Old friends…

Gambling firm goes all in on downtown area
“For a pittance for what this would cost on the Strip,

you can be a market leader. That is the story.” 

STEPHEN CRYSTAL
Dartmouth College graduate and former New Hampshire legislator
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Thursday, March 31, 2005 

7 to 9 p.m. 

Ken Edwards Center 

1527 4th Street, Santa Monica 

 
This Leadership Series course has been designed specifically 
for leaders of Santa Monica boards and commissions, 
nonprofit boards, neighborhood organizations, clubs and 
associations—those responsible for effective and efficient 
meeting management.  Julie Gertler, founder and president 
of Consensus Planning Group, will lead the workshop. 
 
The course is free but advance registration is required. 
Attendance is limited to 50, so don’t delay! 

 
Register at www.smgov.net/communication/cityforms/ 
leadership_series.htm or by phone (call 458-8301). 

 
 

 
 
 
 
 
 

The Ken Edwards Center is accessible to persons with disabilities 
and is served by Big Blue Bus lines 1, 2, 3, 4, 5, 7, Super 7, 8, 9, 10 and the TIDE Shuttle. 

Santa Monica’s 2005 Leadership Series courses are 
offered throughout the year and covering a wide variety 
of city government-related topics to inform and engage 
Santa Monicans.  Join us! 

AVOID 
MEETING 

MADNESS! 

KARAOKE! Tuesday, Thursday, Saturday & Sundays  NO COVER

Great Food...Great Cocktails ...Great Crew... GREAT FUN!!

318 Santa Monica Blvd. • Santa Monica
310-458-5350 • www.britanniapub.com

A Great Place To Anchor

Full Bar  •  Restaurant  •  Live Music  •  Heated Patio  •  Delivery

Low Carb Menu Available!
Open Sat & Sun at 9:30am for Breakfast

Wednesday

Nights
Live Band

ACOUSTIC SET
STARTS @ 10PM

Live 6
Nations Rugby

BY WILL WEISSERT 
Associated Press Writer 

MEXICO CITY — For 12 years, Mexico
prayed for rain, hoping the water it owed
the United States would pour from
parched skies over the Rio Grande Basin. 

Those downpours finally came, wash-
ing away most of a water debt that has
enraged farmers in southern Texas and
tested President Vicente Fox’s relation-
ship with the Bush administration. At its
height in 2002, the debt reached 489 bil-
lion gallons — more than half the capaci-
ty of Lake Mead. 

Flush from more than two years of wet
weather on its northern border, Mexico
has agreed to make good on all its out-
standing water payments by September,
then meet annual quotas spelled out in a
1944 treaty. 

The new agreement announced during
a visit by Secretary of State Condoleezza
Rice this month removes a significant
point of tension before Fox meets
President Bush in Texas on March 23. 

But U.S. critics have accused the
Mexican government of skirting its end of
the bilateral bargain until a couple of
rainy years made everything all right and
wonder if another drought would lead to
more shortfalls. 

Texas Sen. Kay Bailey Hutchison said
Mexico should have been charged interest
for falling so far behind. 

“The No. 1 priority is this is never
allowed to happen again,” said Chris
Paulitz, a spokesman for the Republican
senator. 

Under the 1944 treaty, Mexico
promised to send the United States an
average of 350,000 acre-feet of water
annually from six Rio Grande tributaries.
In return, America ships south 1.5 million
acre-feet from the Colorado River. An
acre-foot is 326,000 gallons, or enough to
flood an acre of land a foot deep. 

In 1992, Mexico stopped sending the
required amount from the Rio Grande,
saying drought had depleted its supplies.
Water from the Colorado continued to
pour across the border to the Mexicali
area, another major farming area. 

By the summer of 2002, farmers in
southern Texas were going out of busi-
ness for lack of water, while satellite
images showed irrigated crops flourishing
on the Mexican side of the border. A
group of U.S. farmers eventually filed suit
against Mexico under the North American
Free Trade Agreement, claiming a dearth
of water cost them $500 million. 

Fox’s government accelerated efforts
to pay the debt after Hurricanes Olaf and
Nora drenched the border in 2003. Last
year, heavy rains caused flooding, but
also filled reservoirs. 

This month, Mexico agreed to give its

Mexican rains help
wash away tensions

See POUR IT ON, page 11
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SPORTS GRILL

YOUR SANTA MONICA
HEADQUARTERS FOR
MARCH MADNESS...

2.50 DRAFTS AND 1.50 TACOS
WILL HAVE ALL TOURNAMENTS

LIVE VIA SATELLITE.

Available for Private Parties
Lunch Time Delivery Available

1333 Santa Monica Blvd.
[ Corner of 14th and Santa Monica Blvd. ]

(310) 899-0076

Since 1993
Available for private parties

Next door to Over/Under
(310) 451-5040   www.14below.com 

Upcoming
Headliners

Ladies Happy Hour
Monday-Friday   5pm-7pm

2 for 1 Drinks

FRIDAY, MARCH 25, 2005

Sticky Fingers
(Tribute to Rolling Stones)

SATURDAY, MARCH 26, 2005

Sweet & Tender
Hooligans

SUNDAYS

Cubensis
SUB SANDWICH
Buy one at regular price & get
the 2nd of equal or lesser value

FREE
Limit 1 special per customer. Expires 04/30/05

$1.00 OFF
LUNCH SPECIALS
11 TO CHOOSE FROM
From Monday - Friday, 11:30AM - 3:00PM

Witch choice of seasoned or curly fries, potato
chips, mixed greens or rice & beans and soda.

Limit 1 special per customer. Expires 04/30/05

900 Santa Monica Boulevard 
Santa Monica, CA 90401Infiniti of SANTA MONICA

www.infinitiofsantamonica.com

Infiniti of SANTA MONICA
THE NEW

1-800-Infiniti

800 INFINITI
#1 Fastest
Growing
Dealer in

Los Angeles
County*

*Based on facts & figures from
Infiniti Western Region

Fantastic
Service

Huge
Selection

northern neighbor 578,000 acre-feet of
water, covering the last chunk of the debt.
It also promised to pay 470,000 acre-feet
over the next three years to prevent future
deficits. 

Arturo Duran, commissioner of the
U.S. side of the International Boundaries
and Water Commission, called the agree-
ment “an incredible sign” of cooperation. 

Duran said 60 percent of the water debt
will be paid off before the end of March
and the rest by September, but he
acknowledged the agreement isn’t a guar-
antee against future shortfalls. 

“Mexico can always come back and
say ‘we have water but it’s for our use,"’
said Duran, whose commission works
with a Mexican panel to apply water
treaties and settle trade disputes. 

Cristobal Jaime Jaquez, general direc-
tor of Mexico’s National Water
Commission, said the country has opened
state water utilities to some private invest-

ment, is curbing excess demand and mod-
ernizing dams to use water more efficient-
ly. 

Duran also urged new accords making
it harder for Mexico to fall behind on pay-
ments. “We need to give the treaty some
teeth,” he said. 

Revamping the treaty may be overdue:
the population on the two sides of the bor-
der has increased dramatically since the
agreement. 

The new agreement lets Mexico spread
the impact of the payments by including
water from a tributary not included in the
treaty. That should soften the blow for
Mexican farmers. 

Sixty percent of the repaid water, how-
ever, is expected come from dams in a
single border state, Tamaulipas, angering
farmers there. 

“Who can guarantee it will rain next
year?” Perfecto Solis, president of a
Tamaulipas corn cooperative, asked. “If it
doesn’t, the United States will have its
water, but what will happen to us?” 

Pouring it on: Mexico
to pay its U.S. water bill
POUR IT ON, from page 10
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310.393.2727

928.222.9992

Bruce@Architects-Engineers.net

B r u c e R u d m a n

A r c h i t e c t s + E n g i n e e r s

27 years of professional expertise in

office, residential, food service,

retail, healthcare and telecom.  Our

team manages all aspects from

creative concepts, acurate docu-

mentation, expedited plan

checks and construction man-

agement.  Renovation and

new construction projects

using traditional architec-

ture through full turn-key

development.  Always,

open communication

Natural Selection®

By Russ Wallace

Garfield® Jim Davis

Speed Bump® By Dave Coverly

(310) 826-2899
Hours: 9:30 - 6:30  Mon-Sat. Closed Sunday

TOBACCO CENTER
12215 Santa Monica Blvd.  (1 Blk W. of Bundy)

PA C K  P R I C E S
Marlboros $3.23+tx
Camels $3.49+tx
Kools $3.23+tx
American Spirits $3.89+tx
Benson & Hedges $4.50+tx
Generics $1.89+tx

C A R T O N  P R I C E S
Marlboro $31.99+tx
Am Spirits $36.99+tx
Pall Mall $24.99+tx
Generics $19.99+txAWESOME

CIGARETTE PRICES!

(We accept all coupons too!)

35 % offAll Smoking
Accessories

FREE!!! LIGHTER WITH EVERY CARTON
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CLASSIFICATIONS:
Announcements
Creative
Employment
For Sale
Furniture
Pets
Boats

Jewelry
Wanted
Travel
Vacation Rentals
ApartmentsCondos for Rent
Houses for Rent
Roomates
Commercial Lease

Real Estate
Real Estate Loans
Storage Space
Vehicles for Sale
Massage
Services
Computer Services
Attorney Services

Business Opportunities
Yard Sales
Health and Beauty
Fitness
Wealth and Success
Lost and Found
Personals
Obituaries

$350 per day. Up to 15 words, 20 cents each additional word.  
Call 310-458-7737 and promote your business opportunities to our daily readership of over 38,600.

CCLLAASSSSIIFFIIEEDDSS

HOTEL 
IMMEDIATE OPENINGS

The beautiful Holiday Inn Santa Monica Beach is hiring. 
We are looking to add four new team members to out family. 

You must be friendly with professional attitude and appearance. 
You must be willing to go the extra mile for all of our guest and demonstrate 

that you are a constant caring friend. 
We have the following openings:

Front Desk Agents $9.00-$9.50 per hour
Reservations Agents $9.00-$9.50 per hour

Engineer $10.00-$10.50 per hour
Restaurant Server $7.00-$7.25 plus tip per hour

We are only looking for the very best. If this is you please contact the General 
Manager, Tommy Spencer at 310-925-8345 to schedule an interview.

EOE/M/F/V

Employment
$PRETTY GIRLS$
Work as a dominatrix. 
Advertising/location provided. 
No experience required. 
(310)902-0590

29 People Wanted
Lose 15lbs. FAST! FREE SAMPLES

Will Power in a bottle
Money Back Guarantee!

(888) 458-0409

50+ YEARS Old Advertising Co. 
seeking self-motivated energetic 

professionals.
Commissions Paid Weekly. Leads Furnished. 

Selling all aspects of advertising:
Newspapers - Magazines - Classified - 

Display, Real Estate, Ethnic, Entertainment,
Military, Business, Finance.
Call: Paul (213) 251-9100

www.theglobalmediagroup.com/jobinfo.htm

CASHIER/RETAIL SALES
Seeking energetic individuals. F/T, in-

cluding Sat. Some experience re-
quired. Construction industry knowl-
edge a plus. Will train. Apply in per-

son: Bourget Bros. 1636 11th St. San-
ta Monica, CA 90404

CENTER IN Santa Monica is looking 
for energetic and reliable lead teach-
ers for toddler and preschool age 
groups. Previous experience in music 
and arts is a plus. Competitive wages 
and benefits available for qualified 
people. Call administrator at   (213) 
280-3453.
AMERICAN WELLNESS 1x2

Sales & Marketing Representative:
Los Angeles, CA based diagnostic
imaging and sleep center has an
opening for a dynamic, motivated
individual with a minimum 5
years experience selling services to
physician’s. Bachelor’s degree pre-
ferred. Competitive compensation
package includes base salary, auto
& cell allowance plus commission.
Email resume to kking@awdcen-
ters.com or fax to (310) 587-9236.

BARTEND

BARTEND

• 1 or 2 week training
• Nationwide job placement

Financing Available
National Bartenders School

310-996-1377
www.nationalbartenders.com

EARN
$150-400

DAILY

CUSTOMER SERVICE
REPS

WORK FROM HOME!
$500 - $1,500/ mo Part Time.

$2,000 - $8,000/ mo Full Time.
(866) 841-HOME(4663)

Employment
JOLIE NANNY AGENCY 1X1Housekeepers and

Nannys Needed

To apply call:
Jolie Nanny Agency   310-571-9261

jolienannyagency.com

Must have own car

COFFEE CONNECTION has a part-
time opening for a friendly, positive, 
people-oriented person who enjoys 
working in a Christian environment 
and providing customers with 
prompt service, as well as making 
gourmet quality beverages and 
maintaining a high level of store 
cleanliness. Located in the lobby of 
the Vineyard Christian Fellowship-
Westside church at 3838 South 
Centinela Ave., LA 90066. As this is 
a Christ centered business, a per-
sonal commitment to Christ and a 
local church community is required. 
Submit in person your resume and 
references or complete an applica-
tion at the café, between 7:00 AM -
8:00 PM, M-F. No phone calls 
please.

COUNTER HELP Needed – Main Street 
Coffee/Panini Shop, Fast Paced, must 
have 3 years of full time restaurant 
experience. Kitchen help also, Pt 
nights.  Apply in Person, 2715 Main 
Street

EXPERIENCED SALESPERSON needed 
F/T at Harari 1406 Montana. Apply 
within or call Lisa @ (310) 260-1204

FARSI LANGUAGE TUTOR NEEDED

Tutor needed for intermediate level 
Farsi. Teaching experience preferred. 
Must be available May 2005. Call 
(310)664-8849 or (310) 463-9662. 

FIT FEMALE MODEL WANTED FOR 
FIGURE DRAWING BY ARTIST. No ex-
perience necessary call. (818) 501-
0266
FOR RENT Hair Station offer low rent 
$125 per week for hair stylist. With 
clients. 2106 Wilshire Blvd. (310)829-
5944. Ask Christine.
FRONT COUNTER CUSTOMER 
SERVICE/COPY OPERATOR 
Looking for energetic reliable person 
for local print shop. Experience a plus, 
not required. Will train the right peo-
ple. P/T can lead to F/T. Apply in per-
son or fax resume.(310)319-1343

FRONT DESK / Receptionist 
PROPERTY MGMT AND REAL ESTATE 
CO. SEEKS F/T PROFESSIONAL WITH 
EXCELLENT COMMUNICATION AND 
ORGANIZATION SKILLS. HEAVY 
PHONES. FAX RESUME (310) 453-
5333

HIGH QUALITY dental practice looking 
for motivated experienced reception-
ist/ administrator, must: great man-
agement, verbal skills, computer use, 
friendly, well compensated, medical, 
dental. Call (310) 804-0541

NOW HIRING
Sexy upscale young girls for high 
class escort agency. $500-$1500 dai-
ly. (310) 402-6692

Employment
HOLISTIC STUDIO on Abbot Kinney is 
seeking experienced therapists.  Own 
clientele/ special skills are favorable.  
Please call between 8pm-10pm 
(310)862-4948 

HOME CLEANING service needs clean-
ers M-F. Car and English required. 
Needed immediately. (310) 656-6243
JANITORIAL/HIGH-TECH. JANITORIAL
positions available. Looking for quality 
individuals. Must have good verbal / 
written skills. Able to pass a back-
ground and drug check. Able to lift 
25-50lbs. Interested candidates 
should apply at www.cleanroom-
cleaning.com for information call 
(888)263-9886
KALEIDOSCOPE 1X1Hair Stylist Wanted
Kaleidoscope, a reputable 20 year old
Salon with a great location in Santa
Monica is seeking an experienced hair
stylist to join our team! Color exp. a
plus. Attractive compensation pack-
age. Call Mary’s cell: 818-207-7771

MASSAGE CERTIFICATE
COURSE

Earn new career in 5 days! 

Brandon Raynor’s international-
ly acclaimed hands on deep   

tissue massage course 

May 9th-13th, M-F, 9am-5pm 
in Marina Del Rey. 

Toll free (888) 330-3338

P/T LOCAL driving. Need digital cam-
era and computer, 2-3hours/wk, 
could lead to more. Very easy. 
(310)899-6720.
P/T SALESPERSON. Retail experience, 
conputer skills. Apply in person 10am 
-5pm. Wilshire West Fine Paper. 3023 
Wilshire Blvd. SM 
PART TIME front office work. Dental 
office. Some experience nessecary. 
Flexible days. Available immediately. 
Santa Monica. Fax resume to 
(310)696-0602 or call (310)696-
6996.

PERSONAL ASSISTANT
Culver City. Computer literate. Small 
home-improvement business. Home 
office. Answer phones, write esti-
mates, deliveries, clean office/home. 
7am-12pm, MWF. $10-per hour. 
Some extra hours. Must be a clean 
freak. (310)397-7494 or 626-674-
5240
PHYSICAL THERAPIST NEEDED for 
small Malibu practice. Lots of manual 
therapy with a wide variety of pa-
tients. Salary negotiable to skill level. 
Fax (310)456-5057. 
pdadt@yahoo.com

Place an employment ad today! 
Call Mirella 

@ (310) 458-7737 ext 114 
mirella@smdp.com

RADIO PUBLICITY or music airplay 
salesperson. Full commission, F/T-P/T 
in Santa Monica (818) 905-8038 
ext:55

SALES 
TILE • MARBLE • SLAB

Santa Monica showroom. Experi-
ence required. Inside/outside sales. 

Great salary plus commission. 
(310)995-5136.

SANTA MONICA upscale salon seeking 
Stylists, call (310) 451-4477 and re-
ceptionist, call (310) 430-8013 only.

SECRETARIAL/CASHIER
ACCOUNTS receivable experience. 
In Santa Monica, F/T, Great Salary. 

(310)995-5136

SEEKING HOST/HOSTESS, server, bus 
person, chef trainee. 

Employment
BENIHANA

(310)260-1423
1447 4th St. Santa Monica

YARDPERSON

F/T, including Sat. Will train. Lifting 
required. Apply in person: Bourget 

Bros. 1636 11th Street. Santa Monica, 
CA 90404

For Sale
HENREDON DINING room set and liv-
ing room sofas. Moving must sell! 
(805)241-6847

HOT TUB 2005 Model. Net Jets. Ther-
apy seat. Warranty never used. Can 
deliver. Worth $5700, sell for $1750 
(310)479-3054
MEDICAL & Dental benefits, leading 
provider. Pre-existing and cosmetic 
conditions accepted. Save’s up to 
80%, $19.95-$59-95 per month for 
entire household. (800)357-9646.

WHEELCHAIR, ACTION $400. Walker 
with seat $125, Walker and cane $80. 
800 baseball cards. $100. (310)278-
1683

Vehicles for sale
2002 TOYOTA Tundra Limited. Fully 
loaded, green with tan leather interior, 
4x4 with TRD, sunroof, Sabtech sus-
pension lifetime guarantee, bf Good-
rich all terrain tires, 40K miles, 
$22,950. 310-989-9444.

2003 VOLVO v40, silver, loaded/leath-
er/sunroof, 1 owner, clean, 12k mi., 
$18,500 obo. (213)453-8301

Vehicles for sale
INFINITI OF Santa Monica

MITSUBISHI WEEKEND 1 x 10

2000 Porsche 911 Cabriolet

Triple Black, tip, 38k miles,

$49,995 [VIN 651944]

2004 Porsche Boxster

Cabriolet
Atlas Grey only 6900 miles

$39,990 [VIN 620343]

2003 Toyota Corolla
Auto full power moon alloys cd

$12,995 [VIN 102735]

2003 Nissan Sentra
Full power cd auto

$10,995 [VIN 798964]

1960 Ford Thunderbird
1 owner 28000 original miles

$9,999 [VIN 194349]

2003 Mitsubishi Eclipse
Full power auto

$13,695 [VIN 080815]

2004 Mitsubishi Montero

Sport 4x4
Low miles prior rental

$19,999 [VIN 008002]

2002 Mitsubishi Galant
auto es sedan

$11,900   [VIN 158980]

2004 Mitsubishi Lancer
auto Carbon grey

$12,650   [VIN 065839]

2001 Mitsubishi Mirage LS
full power auto 

$8,998   [VIN 0257253]

1501 Santa Monica Blvd.
Santa Monica, CA 90404

(310) 255-0773

Instruction

QICKBOOKS TRAINING

Bookkeeping Services Too!

(310) 977 - 7935

QUICKBOOKS Training
Bookeeping Services Too!

(310) 977-7935YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

Your ad could run here!
✆ Call us today at (310) 458-7737

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737
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CLSS - Brand New Executive Suites

BRAND NEW
EXECUTIVE SUITES
Beautiful Ocean View Offices in Brentwood

• Receptionists
• West Law

• Telephone & Voice Mail
• Photocopy & Fax
• Kitchen Facilities

• Furnished
• T-1 Internet • Conference Rooms

24 Hour Security

Regent Business Centers – Laura Thompson
12100 Wilshire Boulevard

(310) 806-9200
lthompson@regentbc.com

www.regentbc.com

Instruction

WHO’S THE NEXT STAR?

Children's 
Actors 
Studio

All ages 
welcome

Grand Opening 
in Santa Monica

Referral Discounts 
310.447.8245

Wanted
DO YOU need someone honest and 
dependable cleaning your home? Pro-
fessional and experienced. Available 
on weekends. Call (310)365-1753
NEED A second pair of eyes? Experi-
enced newspaper editor available for 
proof reading, copy editing. Call 
(310)365-1753 to have your scripts, 
manuscripts, novels or any document 
typo free.

PERSONAL ASSISTANT available for 
errands, computer work, phones, 
bookkeeping, housekeeping. College 
graduate relocated to SM. Experi-
enced. Tanya (310)457-6756
WORK WANTED in Housekeeping and 
babysitting. 10 years experience and 
excellent references. Call (213) 382-
3019

For Rent
BEAUTIFUL MONTANA Gardens 401 
Montana Avenue, under new manage-
ment. Complete ambulatory adult liv-
ing. Includes daily meals, laundry, 
housekeeping, utilities and cable. Var-
ious apartment sizes now available for 
lease starting at $2,500/mo. 
(310)245-9436Beautiful Montana Gar-
dens
CHARMING 8 unit courtyard style 
building @ 136 S. Roxbury Dr. (BH) 
Large studio, renewed wood floors, 
Murphy bed, large vanity, great clos-
ets, 200 yards to prime Beverly Hills 
shopping. 1 year lease, no pets, no 
smokers. $1075 (310) 877-3074

ROQUE AND Mark for rent 1x2

FOR RENT
BRENTWOOD

LUXURY CONDO
$2650, 2 BED, 2 BATH VERY QUIET,

APPROX 1800 SF, STOVE, DISH-
WASHER, FRIDGE, WASHER &

DRYER, GATED ENTRY & PARKING
(2 SPACES),  PATIO, 453 S.

BARRINGTON TO VIEW CALL

ROQUE & MARK 310-828-7525

MDR ADJACENT 2+2 @ 2724 Abbot 
Kinney, gated building with gated 
parking. Newer building w/ courtyard 
area, quiet neighborhood. Laundry, 
pkng, 1 year lease, no pets, no smok-
ing. Reduced to $1495 (310) 578-
9729

LARGE WEST L.A. 2+2 with balcony, 
large kitchen and lots of storage. 1 
carport parking, laundry rm, close to 
everything. 1220 S. Barrington Av. 1 
year lease, no pets, no smoking, 
$1595 (310) 466-9256

For Rent

PROPERTY 
MANAGEMENT
1X8

RENTALS AVAILABLE
NO PETS ALLOWED

SANTA MONICA
2439 Oak $1150

Lower 1 bed, hardwood
floors, utilities included,

garage parking
422 Hill    $1195

Lower 1 bed, fridge & stove,
close to beach & Main St.

1749 17th St. $1200
Lower 1 bed, new carpet,

fridge & stove, parking

853 21st St. $1295
Upper 1 bed, hardwood
floors, bright unit, near

Montana Ave.

1523 Harvard $1475
Upper 2 bed, 1 baths, large

balcony, new blinds

847 6th St. $1995
Upper 2 bed, 1 bath, front
unit, new carpet & blinds

WEST LA

1219 Granville, $1100
Front lower 1 bed, new car-
pet & kitchen linoleum, near

Wilshire

1610 Barry, WLA, $1575
Remodeled front lower 2 bed
new carpet, linoleum, stove

SALES • RENTALS 
PROPERTY MANAGEMENT

FOR MORE LISTINGS GO TO
WWW.ROQUE-MARK.COM

ROQUE &
MARK Co.

2802 Santa Monica Blvd.

310-828-7525

COOL LOWER duplex, Venice. 
2br/1ba, walk to Abbot Kinney, gor-
geous hardwood floors, stove, dispos-
al, new refrigerator, large yard, will 
consider 1 pet. Off-street parking. 
20% discount on 2nd months rent. 
(310)399-1476, (310)476-2724

CULVER CITY/L.A. Adj. $875.00 
1BDRM., 1BATH w/Bonus Room. Ap-
pliances. NO PETS, 10307 Washing-
ton Blvd., “#B”
(310) 541-3144 or (310) 780-3354 
Open for Viewing Daily 9a.m. til 
6:30p.m.

DON’ T LOSE your home to 
FORECLOSURE. Save your credit 

and your home! 
Call Kay (310)569-0507

For Rent
FREE RENTAL Lists & No Fee 
Rentals. Sullivan-Dituri Company. 
2111 Wilshire Blvd. Santa Monica, CA 
90403.

MAR VISTA Large 1 bdrm @ 3743 
McLaughlin Ave. with new carpeting 
and paint. Great location & value. 
$895/mo (310) 466-9256
MDR ADJACENT studio @ 2724 Abbot 
Kinney, Fireplace, stove, newer gated 
building with gated parking. Quiet 
neighborhood. Elevator. Laundry, 
pkng, 1 year lease, no pets, no smok-
ing. $945 (310) 578-9729

MDR PENINSULA 3bdrm Penthouse. 
Walk to beach. 16ft. ceilings, roof 
deck, granite/maple kitchen. $4300 
(310) 614-8240
PALMS/BEVERLYWOOD 1BR w/balco-
ny @3115 Bagley Ave. with fresh car-
pet, paint, stove, fridge and assigned 
parking. A steal at $950! (310)466-
9256
SANTA MONICA $1025 1bdrm/1bath. 
Refrigerator, stove, NO PETS, parking, 
gas paid. 2535 Kansas Ave., #104 & 
#211. Mgr.: Apt #101. Cross streets: 
Cloverfield Blvd., & Pico Blvd.
SANTA MONICA $1025/mo. studio. 
Walk to the beach and Montana! Gas, 
water included. (310)395-RENT. 
www.westsiderentals.com
SANTA MONICA $1095/mo. 1br/1ba, 
cat ok, hardwood floors, laundry, wa-
ter included, ceramic tiles, (310)395-
RENT. www.westsiderentals.com
SANTA MONICA $1100/mo large 
1br/1ba apartment, fireplace, vertical-
blinds, street parking, new carpets, 
(310)395-RENT. www.westsideren-
tals.com
SANTA MONICA $1200/mo 1br/1ba, 
w/c pets, hardwood floors, parking, 
yard, stove, new paint, (310)395-
7368. www.westsiderentals.com

SANTA MONICA $1355 1bedroom 
prime location. North of Wilshire near 
beach. Private patio, hardwood floors, 
dishwasher, refrigerator, covered 
parking. 1018 Euclid St. CAT OK. 
(818)980-5900.

SANTA MONICA $1985/mo 3bdrm/ 
1.5bath two-story townhouse apt. 
12th near Colorado. Stove, 2 door re-
frigerator, dishwasher, ample closets, 
private balcony, parking. Owner 
(310)828-4481.

SANTA MONICA $828/mo studio, no 
pets. Laundry, cable ready, street 
parking, wood blinds, (310)395-RENT. 
www.westsiderentals.com
SANTA MONICA $920/mo. 1br/1ba, no 
pets, carpets, laundry, parking includ-
ed, 1yr minimum lease. (310)395-
RENT. www.westsiderentals.com
SANTA MONICA $925/mo. 1br/1ba, no 
pets, refrigerator, carpets, laundry, 
street parking, 1yr/min lease. 
(310)395-RENT. www.westsideren-
tals.com
SANTA MONICA 2+1 @ 1833 16th 
St., #5. Stove, blinds, carpet, parking. 
No pets. $1025/mo. $200 off move-in 
special call (310) 578-7512 
www.JKWproperties.com
SANTA MONICA 3 bdrm. Walk to 
beach, fireplace, eat-in-kitchen, ceil-
ing fans.  $2950/mo. (310)826-9702.
SANTA MONICA! Beautiful large 1 
bedroom + 2 lofts townhome @ 820 
Bay St. with 2 car garage, fresh car-
pet, paint jacuzzi tub, large deck, end-
less storage, a must see! $2295. 
(310)466-9256

SANTA MONICA, $1217/mo. 1br/1ba, 
stove, patio, carpets, laundry, new 
floors, parking included, refrigerator. 
(310)395-RENT. www.westsideren-
tals.com
SANTA MONICA, $895/mo. Studio. No 
pets, nice courtyard, street parking, 
refrigerator, stove, carpets, (310)395-
RENT. www.westsiderentals.com
SANTA MONICA, $950/mo. 1br/1ba, 
no pets, large closets, laundry, new 
paint, street parking, (310)395-RENT. 
www.westsiderentals.com
VENICE 2BDRM +den @ 25 19th Ave., 
Unit D $1900/mo. Stove, fridge, 
blinds, free-standing fireplace, laun-
dry, 1 space garage parking, patio, 
cat okay. $300 off move in fee. 
( 3 1 0 ) 5 7 8 - 7 5 1 2
www.JKWproperties.com

VENICE BEACH 1 bedroom in Tudor 

For Rent
Style building. 1/2 block to the beach 
@ 39 Sunset. 1 year lease, no pets. 
(310) 401-0027 $1050

VENICE BEACH Large upper 1bdrm @ 
53 Sunset Av. Completely restored, 
smaller building 1 block from beach, 
hardwood w/ tile bath & kitchen, dish-
washer, w/d, stove, fridge. 1 year 
lease, no pets, no smoking $1500. 
(310) 466-9256

VENICE BEACH Studio on 4th floor @ 
2 Breeze Ave. in historic building with 
exposed brick walls and ocean views. 
Unit has recently been remodeled, 
laundry in building. 1 year lease, no 
pets, no smoking. $1095 (310) 401-
2583

VENICE BEACH sunny single @ 50 
Breeze Ave. 1 block  to beach.  Hard-
wood floors and full kitchen. Lots of 
charm and character. 1 year lease, no 
pets. (310) 466-9256 . $975 
VENICE BEACH, 2bdrm, 1bath, 1 block 
from Ocean, Brick Building, Upper unit 
Ocean Views, Hardwood Floors, Roof 
top Deck with Panoramic Views of 
Ocean and City Stained Glass Scon-
ces. double glazed windows, New 
Kitchen, unit with all of the moldings, 
Parking, 1 Year lease, No pets. RE-
DUCED $2495 (310)466-9256
VENICE BEACHFRONT luxury condo 
3 Bed, 3.5 bath @ 2917 Ocean Front 
Walk with amazing ocean and moun-
tain views, 2 car gated parking, Gour-
met Kitchen, spa style bathroom and 
much more. Must see to appreciate. 1 
year lease, no pets. $4850. 
(310) 466-9256
WHY RENT? You can own your own 
home with no down payment! Call 
Kristle or Bill (310) 207-5060 x 3232

Commercial Lease
NAI CAPITAL Commercial
(310)440-8500

Christina S. Porter
Vice President

310-440-8500 x.104

Flex Space for Lease
1610 Colorado Ave. SM

Approximately 8,800 SF divisible to
4,400. / .75¢ psf, nnn

(310) 806-6104 cporter@naicapital.com

DOWNTOWN SANTA MONICA Seper-
ate Private Office A/C, Approx. 280 
sq/ft, Windows 310-394-3645
OFFICE SPACE CULVER CITY/L.A. Adj. 
$750.00. 2 Rooms w/kitchenette 
10307 Washington Blvd., Suite #A. 
Contact: (310) 780-3354 or 
(310) 541-3144. Office Open for 
Viewing Daily 9am till 6:30pm.

SANTA MONICA 1452 2nd Street. Very 
charming building, small offices. Be-
tween $700/mo & $2100/mo. In-
cludes utilities & cleaning. (310) 614-
6462
SANTA MONICA office space, private 
access, 2 rooms, 200 sq. ft., near 
Promenade. (310)451-4477
SM 1334 Lincoln 2 offices, 1140sqft, 
$2200 rent. 600sqft, $1140 rent. Util-
ities and parking included. D. Keasbey 
(310) 477-3192
SM-WILSHIRE. CREATIVE office, bal-
cony w/views, bright. Month-to-month 
or lease,commission to agents.1,500 
sq/ft. $1795, Parking (310)828-6303

Real Estate
CLSS - 7 costly mistakes

REVEALED
Free Report
reviews 7 Costly

Mistakes to Avoid
Before Selling Your

Home
Free Recorded message 1-888-

465-4534 ID#1000
www.matillarealty.com

Real Estate
BUYING & Selling call: Brent Parsons 
at (310) 943-7657 & Thomas Kham-
mar (310) 943-7656

George Chung Realtors

&Buying
Selling

Brent Parsons
(310) 943-7657

Thomas Khammar
(310) 943-7656

Call us for any of your Real
Estate needs. We can make

your dreams a reality

Thomas

Brent

IDAHO

Executive Home(s) with acreage in 
South Central Idaho. Near Soldier 
Mountain Ski Resort (Owner-Bruce 
Willis). 50mi. from Sun Valley, 1.5 
hours/Boise. Awesome views/open 
space! Subdividable!

4/bedroom, 3/bath 2800+sq/ft, 
80+acres retreat, $995,000. 

5/bedroom, 3/bath 3100+sq/ft log 
home, top of hill, 60-acres 
$849,000.

2/bedroom 2/bath cabin, 3-acres 
$360,000

Sun Valley golf course home, 3400 
sq/ft 3/bedroom, 3.5/bath. Cheap-
est in SV! $1,795,000.

Chris Grathwohl. (208)720-5690.

GET OUT! Outside Austin, TX! 
Beautifully restored bungalow arts 
and crafts home on 14 acres, 
canopy of 350+ mature pecan 
trees, 2 guest homes, minutes to 
San Marcos water recreation lo-
cated in small community. Spread 
out. $565,000 contact owner at 
kim@pfq.com, contact realtor at 
(512) 396-8400.

NEED HOUSING in the Phoenix 
Metro Area?

Investing in Residential Houses, 
Multi-Family Housing or LAND?

Call Janice Snell for ALL your Liv-
ing or Investing needs.

Janice Snell, CRIR
Prudential AZ, Properties

www.janicesnell.com
Phone: (623) 332-5006

Real Estate
PACIFIC OCEAN Properties

PAC
WEST
MORTGAGE
2212 Lincoln Blvd in Santa Monica

1-888-FOR-LOAN
310 392-9223

$500,000
1ST $400,000 @ 4.375% $1,459 P⁄MO
2ND $100,000 @ 6875% $572.00 P⁄MO
Total: $2,030.00 P/MO

* Not Including Tax & Insurance

$650,000
1ST $520,000 @ 4.375% $1,895 P⁄MO
2ND $130,000 @6.875% $744.00 P⁄MO
Total: $2,639.00 P/MO

* Not Including Tax & Insurance

ROB
SCHULTZ

BROKER
LICENSED CALIFORNIA

BROKER #01218743

WE FEATURE
100%

INTEREST ONLY
LOANS

VERY AGGRESSIVE RATES
30 YEAR FIXED RATES

JUST REDUCED! JUST 5.375%
30 YEAR FIXED 5.375%

10 YEAR/1 ARM 5.25%

7 YEAR/1 ARM 5.125%

5 YEAR/1 ARM 4.5%**

3 YEAR/1 ARM 4.25%**

1 YEAR/1 ARM 3.6%

6 MO./6 MO. ARM 3.75%

1 MO./1 MO. ARM 1%*

*Rates subject to change
* As of Feb 1, 2005

** Denotes an interest only loan

Real Estate Loans
MONA SHARGANI 1x2

Don’t Pay
Another Cent

in Rent to
your Landlord:
A Free Special Report for

1ST Time Home Buyers

Visit:
www.yourmortgagehunter.com

Real Estate Wanted

DON’ T LOSE your home to 
FORECLOSURE. Save your credit 

and your home! 
Call Kay (310)569-0507

Advertise! Call us at (310) 458-7737

Your ad could run here!
✆ Call us today at (310) 458-7737
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Massage
A ONE HOUR VACATION. Revitalizing 
and relaxing Swedish/ deep tissue full 
body massage, outcalls available. 
Lora (310) 394-2923 (310) 569-0883
EXQUISITE, INTUITIVE, strong and ten-
der relaxing bodywork by mature Eu-
ropean. Professional Lady Sonja 
(310) 397-0433.

Massage
BLISSFUL RELAXATION! Heal your 
body, mind, spirit.  Therapeutic, 
Swedish, Deep-tissue. Energy balanc-
ing. Strictly non-sexual. Introductory 
specials from $50.00/1hr. Lynda, 
L.M.T. (310) 749-0621

Massage

LONG LASTING RELIEF
From Muscle Tightness & Pain
Increase Flexibility & Strength

Located Downtown SM
(310) 930-5884

www.nydoo.com/massagebyraj

STRONG & NURTURING MASSAGE by 

Massage
Fitness Trainer. $40/hr. No time limit. 
Paul  (310) 741-1901.

Announcements
THE FIRST day I put my laptop for sale 
in your paper, I got several offers and 
sold it that day!  Thank you Daily 
Press! Jamie Schuler, Santa Monica.

Business Opps
AN INCREDIBLE opportunity. Learn to 
earn 5-10k/per week from home. P/T. 
Not MLM. Free info. 1-800-831-2317.

Personals
CLSS - Talk to a Model

❤❤
Talk to a Model 24hrs.

310-786-8400
818-264-1906
213-259-1902
949-722-2222

$10/17 for 15 min.
ATM/CC/Checks by phone

www.USLove.com

$10.00 OFF Lincoln Auto Smog

1626 Lincoln Blvd., #2A Santa Monica, CA   (310) 450-6496
9AM - 6PM   6 Days a week     No appointment necessary

10
OFF
VALID ONLY WITH THIS AD
O F F E R  E X P I R E S  5 -31 -05

10
OFF
VALID ONLY WITH THIS AD
O F F E R  E X P I R E S  5 -31 -05

$$

One time free re-test
within 30 days!

*Passenger Cars, Suvs  . . . . . . .
$5800 Total

*Includes certificate [Vans/Pickups Extra]

Services
A.C. CONSTRUCTION commercial & 
residential remodel. Honest and Reli-
able. Free estimates. Call (310)278-
5380. Fax: (310)271-4790. Lic# 
801884 Fully insured.

A/C CONSTRUCTION
General Construction

Commercial & Residential
Remodel & Add ons

Honest • Reliable
FREE ESTIMATES
— Sabbath Observed—

310.278.5380
Fax 310.271.4790

Lic# 804884 Fully Insured

Services
CLSS - Best MoversBEST MOVERS

No job too small

2 MEN, $59 PER HOUR
Fully insured. We make it EZ.

Free prep. & boxes. Discount for
handicap & seniors!

Since 1975 Lic. T-163844
(323) 997-1193  (310) 300-9194

WHEN YOU Get Ready To Fix 
Up, Call Us!Ned Parker Con-
struction Painting, Carpentry, 
Roofing, Concrete, Electrical
Bonded And Insured Lic # 
658986 323)871-8869

When You Get Ready to Fix Up, Call Us!

NED PARKER 
CONSTRUCTION

Bonded & Insured • Lic#658-486
PAINTING • CARPENTRY • ROOFING

CONCRETE • ELECTRICAL

323.871.8869

Services

GET ORGANIZED!
for filing system set-ups, 

unpacking from a major move,
uncluttering closets and 
other home/office paper

management problems, etc.

HIRE A PROFESSIONAL
ORGANIZER!

Call Christine Cohen:
(310) 274-4988

Member: National Association of
Professional Organizers

GET ORGANIZED!
for filing system set-ups,

unpacking from a major move,
uncluttering closets and 
other home/office paper 

management problems, etc.

HIRE A PROFESSIONAL 
ORGANIZER!

Call Christine Cohen:
310-274-4988

Member: National Association of Professional Organizers

CLSS - Over 40000 food itemsOver 40,000 food
items that you eat.

We’ll count the calories.

Free 30 day trial.
Enter code dailypress

w w w . f a t b u r n . c o m

ONE HOUR Alterations, 
hemming, jeans, pants, skirts, etc. 
Made by professional Call
Michael (310) 980-2674 
PAINTING TOP QUALITY  A&A 
custom,Interior And Exterior . Free 
Quote. Jeff Arrieta (310)560-9864.

Services
SMOKING

Life is short —
Why make it shorter

STILL 
SMOKING?

Certified
Hypnotherapist

John J. McGrail, C.Ht.

(310) 235-2882
www.hypnotherapylosangeles.com

STUDIO 10

Services
TAXI TAXI 1x2

24 hours a day
7 Days per Week in Santa Monica
Limousine Rides at Taxi Rates

(310)
828-2233

You should call:

WEST COAST Construction
• Drive Ways
• Block Walls
• Concrete
• Brick Work
• Stucco
• Ceramic Tiles
Quality Work Guaranteed!
Call Anytime, (310)466-4456

West Coast Construction

• Drive Ways
• Block Walls
• Concrete
• Brick Work
• Stucco
• Ceramic Tiles

Quality Work Guaranteed
Call anytime, (310)466-4456

Services
MERRY MAIDS

BONDED AND INSURED

CLEANING AMERICAN
HOMES SINCE 1979

(310) 656-6243

Computer Services
COMPUTER HELP: Your Office or 
Home. Computer Tune-Up. Microsoft 
Word, Excel, Powerpoint, Quickbooks 
POS. Internet Navigation. Software In-
stallation. Virus removal. (310) 207-
3366 (310) 801-6845

COMPUTER SUPPORT? Technology 
specialst in you area! All software ap-
plications and installations, PC and 
Mac. Alan (310)936-1706

Attorney Services
CLIFF NICHOLS law, loved one arrest-
ed? 310-917-1083LOVED ONE
ARRESTED?

FREE INITIAL
CONSULTATION

www.cliffnicholslaw.com

Call the law offices of

Clifford Nichols. Esq.

(310) 917-1083

PPrroommoottee  yyoouurr    bbuussiinneessss  iinn  tthhee  SSaannttaa  MMoonniiccaa

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

YOUR AD
COULD RUN HERE!

CALL US
TODAY AT
(310) 458-7737

Your ad could run here!
✆ Call us today at (310) 458-7737

Advertise! Call us at (310) 458-7737

Advertise! Call us at (310) 458-7737

Advertise! Call us at (310) 458-7737

Advertise! Call us at (310) 458-7737

Your ad could run here!
✆ Call us today at (310) 458-7737



A D V E R T I S E M E N T

Why is this car smiling?

GS 300
GS 430
Pure Lexus.

a) It’s enjoying the beautiful Southern California weather. (Aaahhh.) 

b) It’s powered by a 240-hp inline V6, or even a 300-hp V8. (Vroom!) 

c) It’s feeling pleased with itself because it’s a low-emission vehicle. (Mm-hmm.) 

d) All of the above. (Ah, yeah.) 

With a choice of powerful engines, variable valve timing, 5-speed automatic
transmission, DVD-based navigation system, speed-sensitive steering and the
distinction of being a low-emission vehicle, the newly redesigned 2006 Lexus GS,
available now at Lexus Santa Monica, has much to be pleased about.

We think it’s just happy to be a Lexus.

2450 Santa Monica Boulevard /  Santa Monica, CA 90404
“IN SANTA MONICA, ON SANTA MONICA”TM

800-403-3116

Our family of dealers includes:
Lexus Santa Monica • Scion Santa Monica •Toyota Santa Monica • Mitsubishi of Santa Monica • Volkswagen Santa Monica
Toyota of Hollywood • Lincoln Mercury of Hollywood • Scion of Hollywood • Pacific Porsche • Pacific Audi • Pacific Volkswagen


