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During the past 25 years the New York Metropolitan Region has been the 
scene of the nation's most extensive development of suburban branch stores. 

Since the late 192o's when the first of these branch stores were opened 
in the metropolitan area, more than 80 suburban branches have been 
established by "downtown" Manhattan, Brooklyn and Newark retail 
establishments. 

This trend proceeded cautiously until just before ·world vVar II. Since the 
war the development has proceeded at a furious pace, with more new sub
urban branch stores established than during the preceding nineteen years. 

This increased popularity of the branch store stems from the phenomenal 
increase in suburban population combined with intolerable traffic conges
tion in old established downtown areas. In other words, there has been both 
a pull and a push involved in the mushrooming of suburban branch stores. 

Of course, it is the motor vehicle, its widespread ownership and increased 
use, which has been largely responsible both for increased downtown traffic 
congestion and for expansion of commercial development in suburban areas. 

The growth and popularity of suburban shopping centers has also been 
clue to a conscious effort to provide� more convenient and pleasant environ
ment for shoppers. 

This factor will tend to become more important in the (uture, as more and 
more shoppers have the opportunity to use these new shopping facilities. 
As the maps in this bulletin show, practically everyone in the suburban area 
is now within reach of several branches of well-known New York or Newark 
stores. 

The future planning of the Metropolitan Region must recognize the fact 
that there will be a considera�le number of important retail centers through
out the area, instead of just a few dominant locations as in the past. 

The public will be well-served by these new planned shopping centers. 
However, it is clearly to the advantage of most communities to do everything 
in their power to maintain established business centers in a healthy condition. 
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HIGHLIGHTS 

At least 80 suburban branch stores 

have been established in the Metro

politan Region during the last twen

ty-five years. 

More than half of these have been 

opened since the encl of World ·wa1· 

JI. 

Thirty branches have been located 

in the Westchester-Fairfield sector 

to the north o( Manhattan, 29 in 

Long Island, and 21 in Northern 

New Jersey. 

One-third of the central stores estab

lishing suburban branches have lo

cated in all three rna_jor sectors o(

the Metropolitan Region, but more 

than one half have confined their 

branches to a single sector (such as 

North Jersey or Long Island). 

Suburban shopping centers have had 

very large increases in retail sales 

compared with downtown business 

districts. 

Central business areas to date do not 

show decreased retail sales. 

Branch stores have substantially in

creased suburban employment op

portunities. 
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