
ELEVATING RETAIL FOR THE 
MODERN SHOPPER





Offline marketing 
budgets are under 
pressure as online 
campaigns deliver 
superior ROI metrics

SUPERIOR 
CONVERSION

Modern consumers are 
accustomed to fast pace 

and have increasingly 
short attention spans

IMMEDIATE 
GRATIFICATION

Traditional retail struggles 
to keep up with modern 
consumers, resulting in 

lower consumer 
engagement

CONSUMER 
ENGAGEMENT



IMMEDIATE GRATIFICATIONIMMEDIATE 
GRATIFICATION



IMMEDIATE GRATIFICATION

SOCIAL COMMERCE TO 
REACH $2.9T BY 2026
(CAGR 32% 2023-30)

71% OF PEOPLE AND 86% 
OF WOMEN USE SOCIAL 

MEDIA FOR PRODUCT 
ADVICE AND DISCOVERY

76% FOLLOW CREATORS 
FOR PRODUCT 

RECOMMENDATIONS

https://www.forrester.com/blogs/us-digital-influenced-retail-sales-will-top-3-8-trillion-in-2027/


IMMEDIATE GRATIFICATION
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CONSUMER ENGAGEMENT



AWARENESS:
HIGH-IMPACT 
OOH

CONSIDERATION:
IMMERSIVE BRAND 
EXPERIENCE

CONVERSION:
RETAIL

CONSUMER ENGAGEMENT



CONSUMER ENGAGEMENT



Source: Emarketer 12/04/23 Source: Emarketer 12/04/23 Source: Retail  Dive 01/23/23

CONSUMER ENGAGEMENT

https://www.insiderintelligence.com/content/retail-media-fastest-growing-ad-channel-not-invincible
https://www.insiderintelligence.com/content/retail-media-fastest-growing-ad-channel-not-invincible
https://www.retaildive.com/spons/retail-media-in-real-life-stores-are-the-next-big-retail-media-channel/640452/#:%7E:text=from%20your%20inbox.-,Retail%20media%20in%20real%20life%3A%20stores%20are,next%20big%20retail%20media%20channel&text=Retail%20media%20networks%20are%20on,their%20own%20retail%20media%20networks.


CONSUMER ENGAGEMENT

AWARENESS

CONSIDERATION

CONVERSION

LOYALTY



AWARENESS

CONSIDERATION

CONVERSION

LOYALTY

CONSUMER ENGAGEMENT



88% OF EXECUTIVES BELIEVE 
CUSTOMERS ARE CHANGING 

FASTER THAN THEY CAN 
CHANGE THEIR BUSINESSESSource: Accenture 07/26/2022

Source: Forrester 10/12/22

70% OF FUTURE RETAIL 
SALES WILL BE DIGITALLY 

INFLUENCED

SUPERIOR CONVERSION

https://newsroom.accenture.com/news/2022/most-companies-struggling-to-be-relevant-to-their-customers-accenture-report-finds
https://www.forrester.com/blogs/us-digital-influenced-retail-sales-will-top-3-8-trillion-in-2027/










What if we could bring 
online performance 

marketing metrics into 
the real world?

LEVERAGE 
DATA & 

ANALYTICS

Seamlessly integrate 
technology into the 
customer journey to 

elevate their experience

EMBRACE 
TECHNOLOGY

Offer customers 
exciting, memorable 

experiences that keep 
them coming back

IMPROV
E ROI

Moving as fast as the 
consumers change & 

react to the ever-
changing dynamics of 

the marketplace 

ENHANCE 
ENGAGEMENT



CONVERSION

CONSIDERATION

AWARENESS

AMPLIFICATION





11,000,000+ VIEWS
1,500,000+ LIKES150,000+ SHARES13,500+ COMMENTS





ARIEL HAROUSH
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