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Guidance on where and when to apply the
Forge Endorsement logo
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Logo

This document defines how the
Forge Endorsement logo should be
used across all internal and external
materials to maintain a consistent,
professional brand identity.

Clear Space

= Clear space protects the logo from
crowding by other elements —
text, edges, other logos, imagery.

= X is defined as the x-height of the

lowercase “0”/“e” in the “forge”
wordmark

Minimum Size

= Print: no smaller than
24.5mm /1inch wide

= Digital: no smaller than 130px wide
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Logo

Color Use Moving
Markets

Approved Backgrounds

= Use full-color logo on white or light
neutral backgrounds

= Use reversed (white) logo on dark
or brand-color backgrounds

= Avoid placing the logo on busy
photographs or low-contrast
backgrounds; if unavoidable, use a
solid color plate behind the logo

Forge ke

Forge



Endorsement Guide

Forge Logo vs.
Endorsement
Logo

Forge Primary Logo

Use when Forge is speaking as
itself, with no ambiguity about
who's talking.

Forge Endorsement Logo

Use any time Forge is behind
something but the thing itself isn’t
presented as “Forge” directly.

What are you branding?

Is it for Forge itself?
Corporate site, official communications

Yes

Forge

Wordmark only, no tagline

Corporate website, letterhead,
business cards

Internal comms, decks, investor
materials

Corporate platforms like UKG,
Reflektive, Sharepoint.

Forge-owned products under the Forge
name (not a sub-brand or event)

No

Forge Vi,

Endorsement Logo
Forge + Moving Markets

Events Forge produces or hosts
(signage, event sites, badges, banners)

Product microsites or campaign
sites with their own branding

Co-branded or partner initiatives

Media sites, landing pages, or
sub-brand properties
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Incorrect
Usage

Forge ¥z, Forge e Forge k.

DO NOT

= Stretch or distort the logo’s
proportions % % %

= Rotate or tilt the logo
= Recolor it outside the two %@@ Marksts F_oge Moving. -

approved treatments

= Add shadows, outlines, glows
or other effects

= Separate or resize elements of ' X X X

the lockup independently f-_oge F_
: Orqe Moving

= Placeitona Io_w-contrast_or busy Moving Markets F{}ge Maving
background without a scrim Markets

= Crop or obscure any part of the
logo

= Stack the logo

= Use a blurry, low-resolution, or
unsharp version of the logo.

Forge



Endorsement Guide

Market
Application

&q International Connect Join Us Our Brands Our Events

Hospitality

Investment Forum

. Contact Us Sign up for Event Hospitality Investor IHIF EMEA

We bS I teS tpcates Hotel Management IHIF Asia
NYU IHIF
R&R Forum
The AHC

Brand X Residential

r__o rge Yeun ©2026 Questex LLC Al rights reserved. Terms of use Privacy Policy Privacy
General Topics Resources About Us Contact Us
News Hotels + Resorts Webinars About Us Address:

100 Broadway 14th Floor,

Pr Advertise with Us

New York , NY 10005
Products Contact Us
Podcast Social:
people 00000
Resources

© 202 4 X, LLC. Al Rig|

Foge mg:_’li(‘; L ABOUT CAREERS AUTHORIZED SERVICE PROVIDERS EVENT STANDARDS OF CONDUCT YOUR PRIVACY CHOICES @%  TERMS OF USE PRIVACY POLICY

The lock-up should appear in the
footer, typically, left-justified and on
the same line as the site copyright
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Market
Application FIERCE

Biotech Subscribe Advertise

Newsletters in f X O

OUR TEAM

Executive Editor: Eric Sagonowsky Senior Writer: Kevin Dunleavy

Senior Editors: Ben Adams and James  Staff Writers: Zoey Becker, Darren
Waldron Incorvaia and Will Maddox

Deputy Editor: Angus Liu Editor-in-Chief: Ayla Ellison

Associate Editor: Fraiser Kansteiner Publisher: Rebecca Willumson

This email was sent to
part of the Fierce Biotech email list.

Unsubs to Fierce Biotech

ort

1111B S Governors Ave, Dover, DE, 19904

Forge i —_—
Markets Privacy Policy

The lock-up should appear in the
footer, typically, left-justified and on
the same line as the Privacy Policy
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Market
Application

Marketing Emails

The lock-up should appear in the
footer, typically, right-justified and on
the same line as the social links

0;3 BioDuro

Thank You to Our Presenters

PREMIER PRESENTERS

ENZENE \‘) Orientation

marketing

PRESENTING PARTNERS

SCHOTT W

PHARMA TOUCHLIGHT

Forge Ve,
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Market
Application

Print

When Forge is publisher of record,
the Forge logo leads — placed first,
sized at equal visual weight to any
other logos present, with clear
space maintained on all sides.

Editor/Content Director: EILEEN LO
Art Director: JORDINO DE LOS SANTOS.

Director of Marke
Marketing Manager:
Social Media Manager:

Director of Sales: MISTY BELSER

‘Account Executive: JESSI LADAY

Production Specialist: SUE GIGLIOTTI
Director of Digital Audience Development & Marketi
‘Audience Development Specialst: SCOTT BEL

Chiet Executive Officer
Chiet Marketing Officer:
Group President, Beauty & Wl
VP/ Market Leader, Beauty & Wellness: JESS TYLER

Forgetsin  mseiuy  Wwewmee  besweld

y and wellness show

Forge Ve,
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CUSTOMER SERVICE/
SUBSCRIPTIONS

gt o Pesmerolds com

REUSE PERMISSIONS

ealthcare

i 02, Emerald X, LLE. Al reh reseeves
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Market
Application

Sighage

Default to bottom-right placement,
maintaining clear space. For
symmetrical or standalone signage,
center it instead. Use color or
knockout depending on background
and let the logo sit within the design
without competing with it.

DAILY
SCHEDULE

TUESDAY, JUNE 15
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