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Benefits to Award Winners 

•	 Your nominee, as well as your organization, will receive recognition and promotion in Profiles in  
Leadership Journal Fall issue.

•	 Increase the visibility of your nominee and organization by leveraging PLJ's press release  
announcing the award winners. Enhance recognition for your nominee, their innovation and  
you organization through strategic social media marketing, reaching a wider audience within  
the business and social communities.

•	 You have the option to utilize online content and links from PLJ on your website as well as across  
your various social media platforms.

•	 Your organization can showcase your award-winning nominee and their innovative work in both  
internal and external communications by incorporating a digital version of the 2026 Innovation 
Leader Award logo, which will be provided by PLJ upon request.
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* Nomination investment will be returned if your candidate is not selected.
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Robby Frantz
Senior Vice President, Utility Services

Real innovation that works requires  
balancing creativity and accountability

Balancing creativity with accountability begins with acknowledging 
a fundamental thought: “Ideas are easy. Execution is everything.” Chris 
Sacca’s words have consistently guided me throughout my career.  
Creativity drives innovation and ignites new possibilities. However,  
accountability is what transforms these possibilities into tangible, 
meaningful results.

For me, finding the right balance involves creating room for bold 
ideas while clearly setting expectations for follow-through. I motivate 
my team to experiment, challenge assumptions, and explore what 
hasn’t been done yet. Equally important, we stick to disciplined  
execution: defining success early, agreeing on timelines, and tracking 
progress with transparency.

Education: MS, Engineering Management, Rob-
ert Morris University; BS, Electrical Engineering, 
Gannon University; Certified Project Man-
agement Professional (PMP) from the Project 
Management Institute (PMI)

Company Name: Orbital Engineering, Inc.

Industry: Engineering Consulting

Company CEO: Robert Lewis

Company Headquarters Location:  
Pittsburgh, PA

Number of Employees: 650

Words you live by: “The best way to predict 
the future is to create it” – Peter Drucker

Who is your personal hero? My parents

What book(s) are you reading?  
Atomic Habits by James Clear

What was your first job?  
Washing dishes for a catering company

Favorite charity:  
St. Jude Children’s Research Hospital

Interests/Hobbies: Spending time with my 
family, traveling, skiing, golfing and being 
outdoors.

Family: Wife, Emily and two kids

“I’ve realized that when people understand both 
the freedom to generate ideas and the respon-
sibility to execute them, creativity becomes not 
just inspiring but also practical.”

I’ve realized that when people understand both the freedom to gen-
erate ideas and the responsibility to execute them, creativity becomes 
not just inspiring but also practical. The result is innovation that can 
actually be implemented, ideas that don’t just stay on whiteboards  
but lead to outcomes that benefit our clients, our organization, and  
our communities.

That’s the kind of leadership I aim for: one where creativity and 
responsibility support each other, transforming vision into reality.
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Abbas Najarali
Senior Director of Digital 

Transformation

All around you are lessons in life and 

leadership. To be at the top of your 

game, take good notes
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One of the most valuable lessons I’ve learned is that most of the 

learning you do in life isn’t formally taught. Keep your head up,  

look around, and pay attention because the real insights often  

come from observation and experience, not from a textbook or a 

training session.
Formal training provides the foundation, but the most transfor-

mative growth happens when you learn from the people around 

you, especially great leaders. Early in my career, I realized that every 

interaction with a strong leader is an opportunity to absorb lessons 

that no classroom can offer. Watching how they approach challeng-

es, navigate crises, and make decisions under pressure taught me 

more than any structured program ever could.

Another insight I wish I had embraced sooner is the importance 

of aligning with leaders whose values and leadership style reflect the 

kind of leader you aspire to be. Seek out mentorship opportunities, 

ask for advice, and demonstrate genuine curiosity and commitment 

to growth. When leaders see that eagerness, they engage more 

deeply and share lessons that accelerate your development.

Leadership isn’t mastered in isolation. It’s a craft honed through 

exposure, reflection, and practice. The sooner you recognize that  

the real classroom is the environment around you, the faster you 

grow. Every meeting, every challenge, every conversation is a 

chance to learn.
Today, that mindset matters more than ever. With the rapid 

change brought on by the era of AI, leadership requires a new  

dimension: guiding teams through uncertainty while balancing  

innovation with responsibility. It’s about helping people adapt to 

systemic shifts, fostering trust in technology, and ensuring progress 

serves human needs. The leaders who inspire me most combine 

these qualities, and that’s the kind of leader I strive to be.

Education: Honors Bachelors of Mathematics, 

University of Waterloo; Executive MBA, Quan-

tic School of Business and Technology

Company Name: Epiq Global

Industry: Legal Services and Software

Company CEO: David Dobson

Company Headquarters Location: New York

Number of Employees: 3,800

Your Location: Toronto, Canada

Words you live by: Make decisions grounded 

in data. Take actions guided by empathy. Deliver 

outcomes that truly matter.

Who is your personal hero? My personal hero 

is Sal Khan. By building Khan Academy, he 

used simple, empathetic technology to unlock 

learning for children everywhere—regardless 

of background. His example pushes me to pair 

data and innovation with community impact.

What was your first job? My first job was  

as a lifeguard at 16. I learned the importance  

of responsibility, quick decisions, and  

accountability. Lessons I still apply today.

Favorite charity: Doctors Without Borders, 

because their mission to provide medical care in 

crisis zones reflects the spirit of service my par-

ents lived by and the values I strive to uphold: 

empathy, global impact, and community care.

Interests/Hobbies: Curiosity-driven learning 

with a focus on world affairs, global economics, 

and politics; immersive travel experiences that 

go beyond traditional tourism and maintaining 

an active lifestyle.

Family: I’m fortunate to have three amazing 

kids who keep life full of energy and laughter. 

My two daughters (ages 12 and 9) are passion-

ate swimmers, and my youngest—a five- 

year-old son—is discovering the world with 

endless curiosity.
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Shannon Lam
Partner

This highly respected patent lawyer  
is dedicated to mentoring  
and collaboration 

Shannon Lam is renowned in the legal industry for her exceptional  
mentorship and leadership abilities, especially in her role at IP firm 
Knobbe Martens, where she is a highly sought-after mentor for  
young lawyers. As the chair of the firm’s Mentor Committee, she has 
significantly transformed the firm’s mentorship culture, focusing on 
thoughtful mentor-mentee pairings, extensive training, and providing 
essential tools for success.

 Her dedication is reflected in various initiatives, such as developing 
educational programs, goal-setting frameworks, and collaborating  
with practice leaders on equitable workload distribution. Her role as 
co-chair of the Women Associates Advisory Committee further  
underscores her commitment to mentoring young female attorneys.

In addition to her mentoring accomplishments, Ms. Lam is a respect-
ed expert in patent strategy, shaping the direction of companies in 
various industries like medical devices, consumer products, and food 
and beverages. Her contributions have been vital in high-profile acqui-
sitions and global portfolio management for both major corporations 
and family-owned businesses. She is also a sought-after speaker and 
thought leader, known for her vision and commitment, which makes 
her a deserving award recipient.

Ms. Lam’s approaches include initiatives on associate integration, 
mentor engagement, and retention through evaluations, programs, and 
training opportunities. She ensures associates are paired with suitable 
mentors, conducts frequent assessments, and improves mentorship 
programs through strategic data collection and feedback. She collab-
orates extensively with other firm committees, such as the Education 
Committee, and works closely with practice group leaders to offer 
tailored support and development opportunities for associates. Her 
innovative and data-driven approach has greatly enhanced mentorship 
and associate development at Knobbe Martens.

Education: JD, The University of Texas School 
of Law; BS, Biomedical Engineering, The  
University of Texas at Austin

Company Name: Knobbe Martens

Industry: Legal

Company CEO:  
Steven Nataupsky, Managing Partner

Company Headquarters Location: Irvine, CA

Number of Employees: 594

Words you live by: Play the cards you’re dealt.

Who is your personal hero?  
All the moms just trying to make it work

What book(s) are you reading? Big Asian 
Energy: An Unapologetic Guide for Breaking Bar-
riers to Leadership and Success by John Wang

What was your first job? Math Tutor

Favorite charity: Promise4Paws

Interests/Hobbies: Eating food, traveling for 
food, reading about food

Family: Two little girls, one sweet pup, and a 
very lucky dad
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Haim Zaltzman
Global Vice Chair, Emerging 

Companies & Growth Practice

When technology and healthcare come 

together, lawyers must learn new ap-

proaches from their colleagues and clients
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Tell us about a defining moment that shaped how you lead.

As royalty financings in the life sciences sector emerged as a trend, I led 

a first-of-its-kind transaction for a company facing a tight runway in a 

volatile market. Traditional equity was too dilutive, and conventional debt 

didn’t fit the risk profile. I convened a cross-office team of finance, life 

sciences IP, tax, and regulatory specialists, and together we built a hybrid 

structure blending a royalty stream with structured debt to align incentives 

across the company and investors. We closed at speed and set a template 

for Latham to become the go-to destination for these transactions, includ-

ing many of the US$100 million-plus transactions I advised on in 2025. 

That experience cemented my leadership philosophy: create clarity in  

ambiguity, invite a range of perspectives early, and turn complex, high-

stakes problems into actionable paths with disciplined execution.

Who or what has most influenced your approach to leadership? 

My clients and colleagues have been my best teachers. Founders and 

scientists push me to think boldly; lenders and sponsors sharpen my focus 

on downside protection and accountability. Working at the intersection of 

technology and healthcare, I’ve learned to translate groundbreaking IP and 

fast-changing regulation into pragmatic deal solutions. Within Latham, 

mentors and peers across our practice groups consistently model how in-

clusive, cross-office collaboration unlocks results that no single lawyer can 

deliver, and have shaped how I lead teams and shepherd novel transactions 

to a successful close. 

Describe a time when innovation helped you overcome a  

challenge or improve a team outcome.

When AI applications in healthcare started accelerating, clients needed 

integrated advice spanning IP, data governance, financing, and commer-

cialization. Rather than treat the emergence of AI as a siloed issue, I began 

promoting firmwide teach-ins and partnerships that brought together our 

healthcare, tech, regulatory, capital markets, and private capital teams. As 

a result, we’ve built a cohesive offering that helps clients navigate their 

approach to financing and scaling AI-enabled products better and faster. 

Embracing the intersection of technology and healthcare, rather than 

treating them as siloes, positions our practice to confidently deliver the 

coordinated, market-ready solutions for the industry. 

Education: JD, Harvard Law;  
BA, Stanford University, 

Company Name: Latham & Watkins LLP

Industry: Legal

Company CEO: Richard Trobman, Managing 

Partner and Chair

Number of Employees: 7,300

Your Location: Bay Area

Words you live by: Don’t be a milquetoast – 

always have a strong bias to intelligent action!

What book(s) are you reading? Two books – 

7 Powers: The Foundations of Business Strategy 

by Hamilton Helmer; had to read this as it is 

constantly referenced as a must read on the 

Acquired and 20VC tech / business podcasts 

which I regularly listen to. The other book is 

Camino Island by John Grisham; I’m a huge John 

Grisham fan and started reading him over 30 

years ago when he first published A Time to Kill, 

The Firm and Pelican Brief, his first 3 books, and 

haven’t been able to stop!   

What was your first job? Taco Bell on Yellow-

stone Avenue in Pocatello, Idaho; worked for 2 

years until I could pay for half my first car – a 

used Chevy Corsica!

Favorite charity: The American Jewish  

Committee, a global advocacy organization  

for the Jewish people; randomly picked up a 

brochure for a summer fellowship at the AJC 

while a senior in college and have been involved 

with the organization since (25 years!); I am on 

the Northern California board of the AJC.

Interests/Hobbies: Hiking (climbed Kilimanjaro  

on my honeymoon!), travel (used to be a cool 

backpacker and have traveled to over 100 coun-

tries) and reading (love books about business 

and poker (and John Grisham fiction)

Family: Have been married for almost 20 years! 

Have 2 daughters, and 3 boy dogs (trying to 

even out the family voting dynamic) and many 

nieces /nephews.
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Dylan Sapienza
AI Product Manager

Innovation requires less perfectionism and more moving forward
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The day our head of agency set the delivery date for Dialogue—an AI-powered voice platform enabling insurance agents to practice sales conversations 24/7—something fundamental shifted. What had been  a joyful experiment with my colleagues Rick Archer and Raul Haynes  suddenly carried real weight. We had agents waiting. Leadership watch-ing. A timeline that demanded we stop questioning everything and start delivering something.
This transition forced me to confront a tension that defines modern innovation: How do you balance the wide-open creativity required to  build something unprecedented with the narrow focus needed to actually ship it?

The challenge was pressing because I was navigating genuinely un-charted territory. Generative AI for real-time voice conversations at  enterprise scale—no one has solved this. Yet I encountered many voices speaking with absolute certainty about architectures and best practices  as if they were settled questions. It would have been easy to second- guess myself.
What helped me trust my intuition was a simple realization: I had started working with Generative AI three years ago, when it first became available. Three years was the maximum experience anyone could possibly have. In this domain, I was as senior as senior could be.That realization gave me permission to listen to what my intuition was screaming: Move forward, have a bias for action, fail and learn, deploy and iterate. I could sense our agents liked the tool. We had captured something real, a spark that would vanish if we over-thought it.But acting on that intuition required a disciplined shift in mindset. The experimental phase had me constantly redesigning the application, ques-tioning core assumptions. That wide view is essential for innovation, but it’s also a trap. You can remain stuck in an endless cycle of perfectionism, never feeling truly ready to deploy.The narrow view accepts certain premises and moves on. It focuses  on distinct blockers between you and production, not infinite adjacent  possibilities. This shift felt constraining at first. I missed the lightness of pure experimentation. But I discovered something deeper: Innovation without delivery is incomplete.Today, with over thousands of users engaging in 28,000 practice calls and 170,000 minutes of training in just two months, I’ve learned that  creativity and accountability don’t have to be opposing forces. In fact, they’re complementary phases of the same process. A leader’s job isn’t to choose between them, but to know when each mindset serves the mission, and to have the courage to shift between them.

Education:  
BA, The George Washington University

Company Name: New York Life

Industry: Financial Services

Company CEO: Craig DeSanto

Company Headquarters Location:  New York, NY

Number of Employees: 11,600

What book(s) are you reading?  The Power Broker by Robert Caro

What was your first job?  Working as a Lifeguard

Favorite charity:  
Seva Foundation: Eye care organization

Interests/Hobbies:  
Philosophy, rock climbing and reading

Profiles in Leadership Journal TM is proud to introduce our new Innovation Leader award. This prestigious 
award aims to honor a visionary leader within your organization who champions the advancement of 
cutting-edge strategies, programs, and practices. This individual is dedicated to fostering innovation,  
increasing efficiency, streamlining workflow, and ultimately boosting the productivity of your organization. 
By paving new pathways and cultivating a positive work environment, your Innovation Leader drives 
overall performance and success within your organization.

DEADLINE for Nominations:  
August 14, 2026
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Complete Your Nomination in 4 Steps

	 1.	 Provide important nomination information on pages 3 – 5 of this document.
		  Nominations will be reviewed and judged based on the brief bio you provide, which must include your  
		  nominee's innovation. Include what makes this program or initiative unique and who or how does it impact  
		  your organization. You may also include other areas the nominator deems important:

		  •	 Professional Achievement

		  •	 Mentorship

		  •	 Community Involvement

	 2.	 Complete the Nomination Area on Page 5
		  There is a $495 processing investment per nomination which must be received by the nomination deadline. 
		  If your nominee is not selected, your nomination investment will be refunded.

	 3.	 Upload* Your Completed Nomination document by August 14, 2026  
		  at https://leadershipjournal.com/innovation-nomination-upload/.

		  * Nomination forms must be submitted/uploaded via PLJ’s secure online portal.  
		     Email submissions will not be accepted!

	 4.	 Recognize Your Leaders with Confidence
		  We understand that today’s communications require care and consideration. That’s why Profiles in  
		  Leadership Journal offers all nominating organizations the opportunity to review and approve their award  
		  winner’s profile prior to publication.

		  Your organization remains in full control of how your leadership is portrayed — we’re your partner in  
		  celebrating excellence, not a source of concern.

It’s that Easy 

If your nominee should be selected as a 2026 Innovation Leader Award recipient, we will notify both your success-
ful nominee and the person who nominated him or her. We’ll also send each nominee a Question & Answer packet. 
He or she will be asked to answer a few questions, write an optional brief essay, and provide a high-resolution 
photograph of him- or herself, as well as a digital version of your organization’s logo. Each nominee’s photograph, 
optional essay, and professional information will appear on a dedicated full-page in our Fall issue. Complete the 
Nomination area on pages 3 and 4. Links for upload and payment are on page 5.
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•	 Pipeline development

•	 Legacy

•	 Economic development

DEADLINE for Nominations:  
August 14, 2026
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(Please fill in all form fields and be sure to save this file when completed)

Before You Begin
As part of our collaborative process, your organization will have the chance to review and approve the final profile 
of your award winner before publication. This ensures alignment with your internal messaging and gives your team 
full confidence to nominate with peace of mind.

A.  Nominee Information
Nominee’s Name:  Mr.,  Ms.,  Mrs.,  Dr. _____________________________________________________________
(as it should appear in print and please check prefix that applies)

Job Title: ______________________________________________________________________________________________

Organization Name: ____________________________________________________________________________________

Full Corporate Mailing Address: __________________________________________________________________________

Email Address: _________________________________________________________________________________________

Phone Number: ________________________________________________________________________________________

Contact info for Nominee’s  
Administrative Assistant: _________________________________________________________________________________

B.  Nominated by:
Note: The nominator must be the primary point of contact for all editorial communications. Using a company executive as the nom-
inator will not increase a nominee’s chances of selection. He or she will be evaluated on merit alone. Please ensure that the person 
whose information is entered below is available to manage all communications related to the nomination and award process.

Nominator’s Name: _____________________________________________________________________________________

Job Title: ______________________________________________________________________________________________

Organization Name: _____________________________________________________________________________________

Corporate Mailing Address: ______________________________________________________________________________

Office Phone Number: __________________________________________________________________________________

Mobile Phone Number: _________________________________________________________________________________

Email Address: _________________________________________________________________________________________

Secondary Contact Name & Email: ______________________________________________________________________
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Provide a brief bio that showcases your nominee's innovative strategies, programs, and practices. Specifically, highlight the  
innovations that have significantly enhanced your organization's efficiency and productivity. (300-400 words max.)

C.  Tell Us Why You Chose this Nominee
Briefly explain why your nominee should be recognized as a 2026 Innovation Leader awardee: (200 words max.)
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D.  Final Profile Approval
Please confirm your preference regarding the final profile approval process:

 Yes, we would like to review and approve the final profile before publication.
 No, we trust the editorial process and do not require a final review.

Note: If "Yes" is selected, publication will not proceed without your organization's approval.
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FREQUENTLY ASKED QUESTIONS
1. Will our organization have the opportunity to review the award winner’s profile before publication?

Yes. We offer every nominating organization the chance to review and approve the final profile of their award
winner before publication. We understand the importance of alignment with internal communications and
public messaging. Your team remains in full control of what is shared publicly.

2. Will the nomination investment be refunded if our candidate is not selected?
Yes.

3. Is my organization allowed to nominate a candidate who has won a different award this year from PLJ?
Yes. Your nominees may include a candidate or candidates who have previously won different awards from
PLJ this year.

4. How will my organization be notified of our nominee’s acceptance?
Confirmation that your organization’s nominee has been accepted will be sent to the nominator and the award
winner along with the Question & Answer Form.

5. Is purchasing an advertisement in the Fall issue of PLJ required if our nominee is accepted?
No advertising purchase is required.

6. Will we be able to receive PDFs of our nominee’s profile layout?
If you wish to receive a FREE PDF of your nominee's layout from the Fall issue, please email a request to
stevetothleadershipjournal.com after the issue has been launched.

7. Will my organization have an opportunity to revise a profile after it appears in the Fall issue?
If you would like to make edits or changes to your page(s) after the magazine is posted online, please email
stevetothleadershipjournal.com.

Page 5 of 5

ILNOM26

E. Nomination Processing
NOMINATION INVESTMENT: $495:
After uploading your Nomination form, please be sure to go to our secure payment portal where you can submit 
your entry payment. If your nominee is not selected, PLJ will refund your nomination investment.

Submitted nomination and fee must be received by August 14, 2026.
Emailed submissions will not be accepted!

Please upload this document (do not email)  
at: https://leadershipjournal.com/innovation-nomination-upload/

Submit $495 application fee payment at:  
https://buy.stripe.com/cN25nagNJaVZeysdQV

If you need an invoice for payment, please email 
James Rector: publisher@leadershipjournal.com
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