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Benefits to Award Winners 

•	 Your nominee, as well as your organization, will receive recognition and  
promotion in Profiles in Leadership Journal Q4 issue.

•	 Increase the visibility of your nominee and organization by leveraging  
PLJ's press release announcing the award winners. Enhance recognition 
for your nominee, their innovation and you organization through strategic 
social media marketing, reaching a wider audience within the business  
and social communities.

•	 You have the option to utilize online content and links from PLJ on your 
website as well as across your various social media platforms.

•	 Your organization can showcase your award-winning nominee and  
their innovative work in both internal and external communications by 
incorporating a digital version of the 2025 Innovation Leader Award logo, 
which will be provided by PLJ upon request.
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* Nomination fee will be returned if your candidate is not selected.
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Lori Clement Largie
Principal

As Principal, Client Engagement, Lori Clement Largie significantly en-
hanced the firm

’
s marketing strategy and has made DRG one of the fastest 

growing organizations in the Northeast. It
’
s no surprise that DRG won the 

American Business Awards as Company of the Year in 2024.
In 2024, her strategies have resulted in 28% more organizations  

interested in working with us, 25% more team members bringing in clients 
and the ability to build on the 95% of clients satisfied with our work and 
referring us to others. She was a significant contributor in growing our  
revenue to over $9.5MM by 2023 from $4.6MM in 2019. With Clement 
Largie

’
s mentorship, 84% of the team is on track to meet sales goals, a 

growth of 27%. Through her leadership, Clement Largie continues to  
foster the firm

’
s growth and impact.

She is a Principal at DRG specializing in client engagement and business 
development. Since 2021, Clement Largie has secured nearly $2MM in  
business and helped increase firmwide revenue to $9.5MM in 2023. 

Under Clement Largie
’
s leadership, the percentage of team members 

meeting their business development goals rose to 84% in 2024 from 57% 
in 2021. Her mentorship supported seven team members in creating and 
meeting business development goals for the very first time. Her expertise in 
strategy also bolstered the company

’
s marketing efforts, growing its social 

media following by 179% and website traffic by 108% in one year.
She has also been named a Top 25 Brand Builder by Leading Women 

Entrepreneurs. Beyond her professional accomplishments, Clement Largie  
is a dedicated mother of three and has published five children

’
s books.

Clement Largie
’
s dedication to driving business success and fostering 

innovation has positioned her as a key force behind the company
’
s growth 

and long-term success.

Talented, focused leader keeps this 
company soaring
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Education: MBA, Columbia University; BS, Syracuse University 
Company Name: DRG Talent 
Industry: Nonprofit Talent

Company CEO: Dara Klarfeld
Company Headquarters Location: New Jersey
Number of Employees: 45

Your Location: Winston Salem, NC
Words you live by: Find the value and joy in every action and reside there
Who is your personal hero? There’s no one more heroic than my mother and the example she gave me to live a life led by love, connection and steadfastness to your beliefs and goals.  

What book are you reading? Expect to Win by Carla Harris
What was your first job? Cashier at McDonalds
Favorite charity: The East Durham Children’s Initiative 
Interests/Hobbies: Fiction writing, reading, karaoke and logic puzzles  
Family: Three children, husband, two dogs, four cats and nine guinea fowl
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My work ethic comes from my mother, my drive 

comes from my father. I grew up watching my mother 

expend every ounce of  energy she had in my school 

cafeterias. She dedicated her career to supporting and 

nourishing student success as a cafeteria professional. 

Though labor-intense work, she lovingly, enthusiastically 

prepared meals and greeted every student each day. 

My father engendered my drive for academic and 

professional success, always explaining to me that, as a 

female, and a Woman of  Color, I would have to work 

harder for opportunities and success. And I did. I worked 

my first full-time job while enrolled as a full-time college 

student. As a policy analyst for the state House of   

Representatives, I worked on proposed legislation to  

fund dual credit courses for high school students and 

to increase health equity in my state’s communities. I’d 

leave the office throughout the day and at night to attend 

my college classes. 
In my professional roles thereafter, I was the last  

person to leave the buildings at night. The hard work 

paid off, and I received opportunities to work with, and 

be mentored by some of  the state’s most phenomenal 

leaders. For the past two decades, my bosses/mentors 

were male; they believed in and empowered my passion 
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Women Worth
Watching®

in Leadership

Dr. Alyssa C. Benavides 
Managing Director,  

Interprofessional Education

Leaders ought to make work a better place for the generation of 

women of color

and commitment to effect a positive change in com-

munities and in education. They supported my return 

to school after I became a mother to attain a master’s 

and doctoral degree while remaining committed to my 

professional roles. 
Two years ago, for the first time in my career, I began 

to report to a female senior leader; she too empowers my 

ideas, but also reminds me that time outside of  the office 

with my family and volunteering in our community is 

equally important. 
I am now surrounded by a sisterhood of  leaders; 

collectively, we look for every opportunity to amplify 

the work and voices of  each other, while ensuring more 

chairs are added to the proverbial table. Like my Mom, 

I dedicate my work to supporting student success. My 

scholarly research and community work focuses on  

increasing representation in all spaces of  opportunity. 

My journey to leadership has been long and  

hard-earned. I used to live by the phrase, “Great is the 

road I climb, but the garland offered by an easier effort 

is not worth the gathering” (Propertius). Today, my work 

and drive are to ensure I do my part to pave a smoother 

road, with limitless access to opportunity, for the next 

generation of  leaders.

Education (degrees & institutions): PhD, Education Leadership: Texas Tech University;  

Master in Public Administration, University of Texas, El Paso; BA, University of Texas at Austin 

Company Name: Texas Tech University Health Sciences Center El Paso 

Industry: Education 

Company CEO: Dr. Richard Lange 

Company Headquarters Location: El Paso, TX

Number of Employees: 2,000 

Words you live by: “If you get, give. If you learn, teach.” – Maya Angelou 

Personal Philosophy: Become and empower the representation you’ve searched for.  

Also, #WalkTheTalk. 

What book are you reading? The Power of Now by Eckhart Tolle 

What was your first job? Senate messenger, Texas Senate 

Favorite charity: The Arturo and Dianne Cervantes Scholarship in Memory of  

Amanda Cervantes 

Interests: Mentoring, Volunteering for the League of Women Voters, Roadtripping 

Family: Proud mother of two sons: Ramon Benavides, III and Rodrigo Benavides and wife  

to Dr. Ramon Benavides Jr., a high school administrator and 2022 Texas Teacher of the Year 
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EMERGING
LEADERS

Kail J. Jethmalani
Partner

Choosing a career path often feels 
like navigating a maze, and my jour-
ney to practicing law—specifically in 
antitrust—was no exception. Initially, 
I majored in economics and political 
science, fields commonly pursued by 
aspiring lawyers. At the time, I was 
deeply invested in a career in finance. I 
interned with multiple hedge funds in 
New York City and an investment bank 
in Geneva, Switzerland. I envisioned a 
future where I would cut my teeth in 
the high-stakes environment of invest-
ment banking. 

However, my interests were not 
limited to finance alone. As I delved 
deeper into my studies, I became 
captivated by political economy. My 
fascination with antitrust law—distinct 
from the microeconomics underpin-
ning antitrust—began in a class on 
comparative political economy. There, 
I researched and wrote about the 

differences between U.S. and European 
antitrust merger control. This unex-
pected interest revealed a new kind of 
intellectual challenge, markedly distinct 
from the financial models and market 
analyses I had previously focused on.

The Great Recession changed 
everything for me. The collapse of Leh-
man Brothers caused upheaval across 
the financial sector, as well as several 
others. The career in finance I had 
once aspired to seemed increasingly 
uncertain, and my path in investment 
banking became less clear. The shifting 
economic landscape prompted a re-
evaluation of my professional trajecto-
ry. As the economy evolved, so did my 
career aspirations.

It was during this period of transfor-
mation that I decided to pivot toward 
studying law. I entered law school 
with the intent of practicing antitrust 
law. This field offered a new direction 

where I could apply my background in 
economics in a meaningful and impact-
ful way. The transition from investment 
banking to antitrust law represented a 
significant shift but reflected a realign-
ment of my career goals in response to 
changing interests and circumstances.

Since graduating from law school, 
I have practiced antitrust law both on 
the deal side and in litigation. My jour-
ney underscores how career paths are 
often shaped by unforeseen develop-
ments and shifts in perspective. These 
experiences were certainly difficult 
for me at the moment, but they have 
helped me find deep fulfillment and 
satisfaction in a field that I would never 
otherwise have considered.

The Great Recession encourages a would-be investment banker 
to pivot to law 

Education (degrees & institutions): JD, University of Michigan Law School Order of the Coif; BA, Skidmore College 
Company Name: Axinn, Veltrop & Harkrider LLP
Industry: Legal

Company CEO: Jeny Maier, Managing Partner
Company Headquarters Location: New York, NY
Number of Employees: 172
Words you live by: Act as if
Who is your personal hero? My grandparents
What book(s) are you reading? Station 11 by Emily St. John Mandel
What was your first job? Interning at Comma Consulting, a strategic communications  management company in New Delhi, India
Favorite charity: Médecins Sans Frontières 
Interests/Hobbies: Cooking, traveling, Formula 1 racing 
Family: Amazing wife; no children 
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Company: Oracle

Industry: Computing Technology

Company Headquarters: Austin, Texas

Number of employees: 133,000
CEO: Safra Catz20
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Women Worth
Watching® 

in STEM
INTERNATIONAL

Alison J. Derbenwick Miller, Vice President, Oracle for Research

My credentials: BA with Honors, history, BA, communication (journalism), Stanford 

University; MA, jurisprudence and social policy, University of California, Berkeley 

School of Law

My work location: Austin, Texas

Words I live by: Do justice, love kindness, live gently on the earth, and walk humbly 

with your God.

My personal philosophy: Laugh first. Respect others, even when it’s hard. Be  

genuine. Give grace and raise up others. Love as much as you can. Be open to new 

ideas and experiences. Find joy in every day.

What I’m reading now: To Kill a Mockingbird by Harper Lee; How to Raise an Adult 

by Julie Lythcott-Haines; Brain Fables: The Hidden History of Neurodegenerative 

Diseases and a Blueprint to Conquer Them by Alberto Espay and Benjamin Stecher

My first Job: Ballet teacher for gymnasts (age 13)

My favorite charity: St. Jude Children’s Research Hospital

My interests: Music (choral singing, cello, and piano noodling), hiking, hockey, and 

spending as much time as I can with my kids

My family: My husband, Kurt, our two children, Addison and Blake, my stepson  

Kolby, and our menagerie of pets

Increasing Diversity in STEM
The lack of diversity in STEM fields is a multifaceted problem at all points along the education-career pipeline; increasing 

diversity won’t come from a few, easily articulated changes. That said, some important steps can be taken to attract, enrich, 

and retain women, LGBTQ people, and people of color in STEM fields. We need to improve early STEM education by ensur-

ing elementary and middle school students have qualified, passionate, and supportive math and science teachers. We must 

increase access to and equity in STEM classes and majors in high school and post-secondary education. And, we need to 

do a better job ensuring that all workplaces are welcoming and provide growth opportunities equitably. Many of the current 

gaps and inequities are rooted in unconscious biases, and these must be identified and addressed.  

Breaking Down Barriers to STEM
Identifying the problem as a “gender gap in STEM” is one of the barriers to closing said gap. Most often, this is interpreted 

as the underrepresentation of women in STEM fields, but in my view this paints too narrow a picture. In some STEM fields, 

like biology, women are actually overrepresented. Little data is available about the representation of non-binary people in 

STEM fields. Imbalances in representation are inherently intertwined with pervasive pay inequalities and uneven opportunities 

for growth and leadership. It is exceptionally difficult to solve a problem that is not well-defined; to move the needle on any 

of these issues, we need to more carefully define what we are working to change.

Moving Women Forward in STEM
I believe that if our daughters have early role models and well-qualified teachers in STEM, they will be more inclined to 

believe they can and should pursue and succeed in STEM careers. As parents, we need to be champions and advocates for 

improving the professionalization of primary and secondary school teaching.  We need excellence in STEM teaching from 

pre-K onward.

As our STEM-loving daughters grow up and move into careers, some seismic changes will be needed to retain them in  

STEM fields over time.  Pay and opportunities need to be equalized, bro-culture in the workplace needs to eliminated, and 

the “mommy track” that takes women off leadership paths in the workplace needs to be fixed. In the home, caregiving 

responsibilities and the assumptions about who assumes them must become more evenly balanced. Women must have the 

same time and support to pursue and succeed in demanding careers, and this can only happen if workplace obligations and 

social expectations undergo a massive reset.  Men need to be allies in effecting these changes.

NOMINATION 
DEADLINE:

September 19, 2025
Your nomination allows us to  
showcase and honor these  

Innovative Leaders and recognize  
the organizations that  
support their success. 

Our crystal award provides  
each recipient with a  

lasting reminder of this  
prestigious honor. It will be  

shipped directly to your  
designee for internal  

celebrations at organizations  
around the globe.

Profiles in Leadership Journal is proud to introduce our new Innovation Leader award. 
This prestigious award aims to honor a visionary leader within your organization who 
champions the advancement of cutting-edge strategies, programs, and practices. 
This individual is dedicated to fostering innovation, increasing efficiency, streamlining 
workflow, and ultimately boosting the productivity of your organization. By paving new 
pathways and cultivating a positive work environment, your Innovation Leader drives 
overall performance and success within your organization.
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Complete Your Nomination in 4 Steps

	 1.	 Provide important nomination information on pages 3 – 5 of this document.
		  Nominations will be reviewed and judged based on the brief bio you provide, which must include your  
		  nominee's innovation. Include what makes this program or initiative unique and who or how does it impact  
		  your organization. You may also include other areas the nominator deems important:

		  •	 Professional Achievement

		  •	 Mentorship

		  •	 Community Involvement

	 2.	 Complete the Nomination Processing Fee Area on Page 5
		  There is a $495 processing fee per nomination which must be received by the nomination deadline. 
		  If your nominee is not selected your nomination fee will be refunded.

	 3.	 Upload* Your Completed Nomination document by September 19, 2025  
		  at https://leadershipjournal.com/innovation-nomination-upload/.

		  * Nomination forms must be submitted/uploaded via PLJ’s secure online portal.  
		     Email submissions will not be accepted!

	 4.	 Recognize Your Leaders with Confidence
		  We understand that today’s communications require care and consideration. That’s why Profiles in  
		  Leadership Journal offers all nominating organizations the opportunity to review and approve their award  
		  winner’s profile prior to publication.

		  Your organization remains in full control of how your leadership is portrayed — we’re your partner in  
		  celebrating excellence, not a source of concern.

It’s that Easy 

If your nominee should be selected as a 2025 Innovation Leader Award recipient, we will notify both your success-
ful nominee and the person who nominated him or her. We’ll also send each nominee a Question & Answer packet. 
He or she will be asked to answer a few questions, write an optional brief essay, and provide a high-resolution 
photograph of him- or herself, as well as a digital version of your organization’s logo. Each nominee’s photograph, 
optional essay, and professional information will appear on a dedicated full page in our Q4 issue. Just complete 
the Nomination area on pages 3 and 4. Links for upload and payment are on page 5.
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•	 Pipeline development

•	 Legacy

•	 Economic development

DEADLINE for Nominations:  
September 19, 2025
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(Please fill in all form fields and be sure to save this file when completed)

Before You Begin
As part of our collaborative process, your organization will have the chance to review and approve the final profile 
of your award winner before publication. This ensures alignment with your internal messaging and gives your team 
full confidence to nominate with peace of mind.

A.  Nominee Information
Nominee’s Name:  Mr.,  Ms.,  Mrs.,  Dr. _____________________________________________________________
(as it should appear in print and please check prefix that applies)

Job Title: ______________________________________________________________________________________________

Organization Name: ____________________________________________________________________________________

Full Corporate Mailing Address: __________________________________________________________________________

Email Address: _________________________________________________________________________________________

Phone Number: ________________________________________________________________________________________

Contact info for Nominee’s  
Administrative Assistant: _________________________________________________________________________________

B.  Nominated by:
Note: The nominator must be the primary point of contact for all editorial communications. Using a company executive as the nom-
inator will not increase a nominee’s chances of selection. He or she will be evaluated on merit alone. Please ensure that the person 
whose information is entered below is available to manage all communications related to the nomination and award process.

Nominator’s Name: _____________________________________________________________________________________

Job Title: ______________________________________________________________________________________________

Organization Name: _____________________________________________________________________________________

Corporate Mailing Address: ______________________________________________________________________________

Office Phone Number: __________________________________________________________________________________

Mobile Phone Number: _________________________________________________________________________________

Email Address: _________________________________________________________________________________________

Secondary Contact Name & Email: ______________________________________________________________________

NOMINATION FORM

INNOVATION LEADER20
25

AW
A

R
DINNOVATION

LEADER

JOURNAL
LEADERSHIPPROFILES IN

LEADERSHIP SERIES

mailto:publisher%40leadershipjournal.com?subject=
http://www.leadershipjournal.com


Questions? Contact James Rector Publisher
Email: publisher@leadershipjournal.com     Office: 440-892-0444     Mobile: 440-662-9770

Profiles in Leadership Journal:  Gemini Towers #1  •  1991 Crocker Road, #600  •  Cleveland, OH 44145  •  www.leadershipjournal.com

Provide a brief bio that showcases your nominee's innovative strategies, programs, and practices. Specifically, highlight the  
innovations that have significantly enhanced your organization's efficiency and productivity. (500 words max.)

C.  Tell Us Why You Chose this Nominee
Briefly explain why your nominee should be recognized as a 2025 Innovation Leader awardee: (200 words max.)
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D.  Final Profile Approval
Please confirm your preference regarding the final profile approval process:

 Yes, we would like to review and approve the final profile before publication.
 No, we trust the editorial process and do not require a final review.

Note: If "Yes" is selected, publication will not proceed without organizational approval.
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FREQUENTLY ASKED QUESTIONS
1.	 Will our organization have the opportunity to review the award winner’s profile before publication? 
	 Yes. We offer every nominating organization the chance to review and approve the final profile of their award  
	 winner before publication. We understand the importance of alignment with internal communications and  
	 public messaging. Your team remains in full control of what is shared publicly. 

2.	 Will the nomination fee be refunded if our candidate is not selected? 
	 Yes. Your nomination fee will be returned in full if your candidate is not selected. 

3.	 Is my organization allowed to nominate a candidate who has won a different award this year from PLJ? 
	 Yes. Your nominees may include a candidate or candidates who have previously won different awards from  
	 PLJ this year.

4.	 How will my organization be notified of our nominee’s acceptance? 
	 Confirmation that your organization’s nominee has been accepted will be sent to the nominator and the award  
	 winner along with the Question & Answer Form.

5.	 Is purchasing an advertisement in the Q4 2025 issue of PLJ required if our nominee is accepted? 
	 No advertising purchase is required. 

6.	 Will we be able to receive pdfs of our nominee’s profile layout? 
	 If you wish to receive a FREE pdf of your nominee's layout from the Q4 magazine, please email a request to  
	 stevetothleadershipjournal.com after the issue has been launched. 

7.	 Will my organization have an opportunity to revise a profile after it appears in the Q4 2025 issue? 
	 If you would like to make edits or changes to your page(s) after the magazine is posted online, please email  
	 stevetothleadershipjournal.com.
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E.  Nomination Process
NOMINATION FEE: $495:
After filling out this Nomination form be sure to save the file. Then click on the link below to go to the online form 
and fill it out. Near the end of the online form you will need to "Choose File" to attach this Nomination form and 
then submit everything. After that please be sure to got to our secure payment portal where you can submit your 
entry fee payment. 

Submitted nomination and fee must be received by September 19, 2025
Emailed submissions will not be accepted!

Please upload this document (do not email)  
at: https://leadershipjournal.com/innovation-nomination-upload/

Submit $495 application fee payment at:  
https://buy.stripe.com/cN25nagNJaVZeysdQV

If you need an invoice for payment please email  
James Rector: publisher@leadershipjournal.com
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