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14th Annual Sainte-Justine Tree of Lights Campaign:  

350,000 Lights to Make Shine by December 9 
 

Montreal, November 29, 2021 ─ The CHU Sainte-Justine Foundation and its partners, Rythme and 
METRO, are kicking off the 14th annual Sainte-Justine Tree of Lights campaign. From now until 
December 9, Quebecers are invited to spark hope for the children, families and teams at Sainte-Justine by 
sponsoring bulbs on the tree for $5 apiece. The Tree of Lights will shine brighter and brighter every day 
as donations roll in. For the eighth year in a row, METRO is giving customers the opportunity to make a 
checkout donation in support of Sainte-Justine at their Metro and Metro Plus grocery stores across the 
province. They can also give via METRO online grocery. 
 
“In each of the 350,000 lights we hope to light up this year shines the hope of a healthier tomorrow for 
kids. By donating to this campaign, the community is giving a much-needed boost to the teams at Sainte-
Justine. To empower their research efforts. To help train a veritable army of experts in every discipline. 
And to take the quality of patient care to new heights for children throughout Quebec,” said Maud Cohen, 
President and Chief Executive Officer of the CHU Sainte-Justine Foundation. 
 

The Youth Tree of Lights  
From November 10 to 28, 2021, private school students in Quebec did their part to support this worthy 
cause during the second annual Sainte-Justine Youth Tree of Lights initiative. As a result of their hard 
work, 112,000 lights are now glistening on the Tree. Cheered on by Youth Tree of Lights spokespeople 
Catherine Brunet and Pascal Morrissette, these young philanthropists once again showed how strong and 
community-minded their generation is. Now it’s up to everyone else in the province to step in and light up 
the rest of the Tree, all the way to the very top.  
 

Heartwarming celebrity support 
CHU Sainte-Justine Foundation ambassador Guy A Lepage, along with Alicia Moffet and Marie-Eve 
Janvier, will reach out to the community, across the various generations, and appeal to them to support 
the Tree of Lights campaign. The soundtrack for the campaign video is a touching piece by Jean-Michel 
Blais from his most recent album, which he has generously made available for the Foundation’s use.  
 

Lighting the way for Juliette, patient ambassador for the 14th annual Tree of Lights campaign  
Juliette was medevacked to Sainte-Justine from Val-d’Or in October 2020. A brain hemorrhage brought 
on by leukemia left her paralyzed from head to toe. Her life was hanging in the balance. Today, more than 
a year into her battle, Juliette’s condition is much improved. And the Tree of Lights campaign is adding an 
extra glint to her eye. “The Tree of Lights was there, lighting the way, last year when Juliette was in the 
hospital. It’ll undoubtedly bring joy to her heart once again as she undergoes treatment in December. The 
Tree was actually the inspiration for her first work of art after her narrow brush with the unthinkable. It’s 
so wonderful to see her verve back and know there are other children like her who are on the mend at 
Sainte-Justine,” said Juliette’s parents.  
 

Sparking hope for families across Quebec 

Sainte-Justine is the rock that thousands of families from across the province cling to when their child is 
sick. Every single bulb on the Tree of Lights is helping to light the way for them and bring magic, hope and 
comfort to the entire Sainte-Justine community, both near and far. The campaign built around this 

https://www.fondationstejustine.org/en/foundation/blog/our-childrens-future-starts-at-sainte-justine
https://www.fondationstejustine.org/en/foundation/blog/our-childrens-future-starts-at-sainte-justine
http://www.youthtreeoflights.org/


 

premise will enjoy widespread coverage through radio, TV, outdoor advertising, print and social media 
channels starting November 28. All this has been made possible by to the incredible collaboration of 
Médialliance, La Guérilla, Rodeo FX, Jean-Michel Blais, Grandé Camera, Grandé Studios and Lighting, 
Philippe Richelet, BLVD, Lamajeure, Roy & Turner and several other generous media partners.  
 
Watch the Campaign Video > 
 
Highlights: 

• Between now and December 9, The Tree of Lights will grow brighter every day as more donations 
are received. It will then continue to light up the night sky to support the patients, families and 
staff who will be spending the holidays at Sainte-Justine.  

• Every Monday through Thursday at 4:45 p.m., from November 29 to December 9, Rythme 
listeners will be the first to get the latest lighting-up numbers live on Y’est 4 h quelque part. 

• Doux, a poignant piece generously lent by Jean-Michel Blais to the campaign, brings a unique 
tenderness to this year’s Tree of Lights video.  

• For Giving Tuesday, if 200,000 lights are shining on the Tree by midnight on November 30, 
Québec Blue Cross and Habitations Atlas will contribute $50,000 to the Foundation. ` 

• For the eighth year in a row, METRO is teaming up with the Sainte-Justine Tree of Lights to enable 
customers to make a checkout donation at any Metro or Metro Plus store in Quebec or an online 
donation via their website. 

• Donors are invited to join the Twinkle Club: by sponsoring 10 or more bulbs via treeoflights.org, 
MEGA® BLOKS, a member of the MattelTM family, will contribute 5 extra lights, up to a campaign 
total of $40,000.  

• At Sainte-Justine, donations play a key role in maximizing the quality of patient care and research. 
A veritable army of caregivers and researchers from a broad range of disciplines is on hand to fight 
for children’s health, drawing on their collective leading-edge expertise.  

 
Links: 

• To watch the campaign video > 
• To make a donation > 
• Social media: #thetreeoflights 
• For more details: treeoflights.org > 

 
Credits: 
Creation, direction and production: Cristina Martins, La Guérilla 
Media agency: Médialliance  
Postproduction: BLVD and Lamajeure 
Visual effects: Rodeo FX 
Music: Jean-Michel Blais 
Photography: Philippe Richelet 
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About the CHU Sainte-Justine Foundation 
The CHU Sainte-Justine Foundation’s mission is to engage the community and support the CHU Sainte-Justine in its pursuit 
of excellence and its commitment to providing children and mothers with one of the highest levels of health care in the world, 
now and in the future. fondationstejustine.org 

 
About CHU Sainte-Justine 
Sainte-Justine University Hospital Centre is the largest mother-child hospital in Canada and the second largest pediatric 
centre in North America. It is a member of Université de Montréal’s extended excellence-in-health network (RUIS). Sainte-
Justine has 5,457 employees, including 1,532 nurses and nursing assistants; 1,000 other healthcare professionals; 
520 physicians, dentists and pharmacists; 822 residents and over 204 researchers; 411 volunteers; and 4,416 interns and 
students in a wide range of disciplines. CHU Sainte-Justine has 484 beds, including 67 at the Marie Enfant Rehabilitation 
Centre (CRME), the only exclusively pediatric rehabilitation centre in Quebec. The World Health Organization has recognized 
CHU Sainte-Justine as a “health promoting hospital.” chusj.org 


