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For 2022 we’re going hybrid.


Three live in-person days in New York will 
feature a mix of stimulating talks and hands-
on workshops. Our industry leading speakers 
will discuss the challenges of design 
management and becoming a better design 
leader. They will share years of experience 
finding talent, building culture, structuring 
and developing their teams, and tackling 
some of their most pressing challenges.


The two virtual days will feature talks and 
highlights from the New York event 
accompanied by a live panel. Our virtual host 
and guests will reflect on the talks and share 
their own learnings as well as respond to 
questions from our virtual attendees.


All participants will have access to a vault of 
all the brilliant content to access on-
demand.


Most conferences are focussed on 
practitioners. We’ve put together a unique 
programme of events designed specifically 
to hone leadership skills and help each of 
our attendees become the most effective 
design leader possible.


A groundbreaking event for people leading design teams, 
overseeing design direction, or instilling a culture of 
design within their organisations.

What is Leading 
Design?



Our audience

The audience for Leading Design consists of 
senior digital design leaders; Chief Design 
Officers, Creative Directors and VPs of Design. 
It will also include Design and UX department 
heads, managers, and team leads. 


Attendees are from a range of organisations 
including Microsoft, Figma, Capitol One, 
Mailchimp, Booking.com, Sapient, Shopify, 
Tesco and the BBC.


Our capacity for the live event days is 250. For 
the virtual days it’s unlimited but we are 
expecting up to 800 in line with our most 
recent virtual event LD Fest in 2021. 

Our attendees come from across the USA and 
far beyond - due to the ongoing pandemic we 
anticipate many European and EMEA based 
participants will plan to join us for the virtual 
event days.



The conference is an opportunity for our 
attendees to meet like-minded design 
leaders, swap war stories, and build 
relationships we know will last the rest of 
their careers. By being part of our event, you 
can make a lasting impact with our 
attendees. 


Take a look at the different ways you can be 
involved—and if you’re not sure what would 
be most beneficial for you, or you have an 
idea you’d like to discuss, just let us know. 
We’d be happy to tailor a package to suit 
your specific objectives.


Our events routinely attract sponsorship from 
a wide variety of companies including BBC, 
Adobe, Amazon, Salesforce, Sketch, Spotify, 
InVision, SapientNitro, Mailchimp, and 
cxpartners.

Sponsoring Leading Design connects your brand with 
design leaders from influential global companies - the 
type of people who make hiring and purchasing 
decisions, define process and tool use, and promote 
design at all levels of the organisation.

Why sponsor 
Leading Design?



I had no expectations last year but because of the 
quality last year my expectations were very high this 
year. And they were met. 

Attendee, Leading Design

Haven't been to a conference for years as they generally don't 
live up to the hype. But Leading Design was exceptional.


Attendee, Leading Design

Maybe it was just the right moment in my career, maybe I 
had my ears ready to hear what was being said; one 

thing is certain though: This event changed my life.

Attendee, Leading Design

The size and venue is really intimate. The lights were kept on in the 
room so you could see everybody’s faces, so its a very 
comfortable place for people to share real uncandid stories!

Speaker, Leading Design
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What are people 
saying?



For questions or bookings contact: 
Rebecca Groves 

rebecca.groves@clearleft.com 
Thank you!

Premier 
£25,000 

(sold to Google)

Executive 
£6,500 + option 

(4 available)

Associate 
£6,500 

(5 available)

Co-branding of our exclusive 
speakers’ dinner plus 2 seats at 
the table

Top sponsor logo placement on 
website

Logo on website Logo on website

Listed as premier sponsor in all 
marketing & comms

Listed as an executive sponsor in 
all marketing & comms

Listed as an associate sponsor in 
all marketing & comms

Top logo on the event programme 
& in the event app

Logo on the event programme & in 
the event app

Logo on the event programme & in 
the event app

Top logo on live event holding 
slides & in on-demand videos

Logo on live event holding slides & 
in on-demand videos

Logo on live event holding slides & 
in on-demand videos

4 x conference passes for your 
team or clients*

2 x conference passes for your 
team or clients*

2 x conference passes for your 
team or clients*

Pick one option from the list below Pick from the list below for an 
additional fee

*Additional conference passes available at a discounted rate.


SPONSORSHIP ENHANCEMENT OPTIONS: 
1. Welcome party sponsor - the day one drinks are on you! (£10k) - SOLD TO GOOGLE

2. Closing party sponsor - let’s raise a glass together at the end of day two (£10k)

3. Coffee break sponsor - the all important conference fuel (£7.5k)

4. Jobs board host - ideal for tech companies who specialise in recruitment (£8.5k)

5. Include an item in our attendee goody bag (£2k)


Three levels of sponsorship are available, with built in 
flexibility to tailor your package. Places are strictly limited.

Sponsorship 
opportunities

mailto:rebecca.groves@clearleft.com
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