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ONLINE ADVERTISING- DISCOVERLANCASTER.COM

Online policy- If multiple flights are contracted, you may change out your message once each month.

Homepage Feature

Homepage ads will run on the homepage below the large banner
image & text at the top of the page. These are exclusive, and in the
interest of our consumers will be limited to 3 partners per month.

Average Impressions: 25,000 per month
Average Clicks: 1,000 per month

Priority Web Placement

Each major category on the website can have six featured listings.
In the interest of our consumers, you may only buy a priority
listing in your own category. These are available on a first-come,
first-served basis, and are exclusive to the partners who buy them
(not rotating).

Average Clicks: 500-1,000 per month
(impressions & clicks vary based on category)

AVAILABLE CATEGORIES
Lodging

Attractions

Amish Culture

Dining

Shopping

Spotlight Ads

Spotlight ads run on the main Regions & Towns and Plan Your Visit
pages. These are not exclusive placements and will run with other
advertisers.

Average Clicks: 150 per month
(impressions & clicks vary based on time of year)

Events Calendar Feature

Events Calendar Feature ads run on our Events Calendar page
above the regular listings and include a large photo. This is the
perfect place to highlight your major events with broad audience
appeal. Available on a first-come first-served basis.

Impressions:
Clicks vary depending on interest in event.

Spotlight Ad

Homepage Feature

Priority Web Placement
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FEATURED CONSUMER E-BLASTS

Each month we send out timely and relevant information to our core consumer database of approximately 85k+ subscribers.
We would like to offer you the chance to sponsor an e-blast.

We will design the e-blast within our template - it will include a photo (sizes below), your business name, text, and a link to
your website.

These go out once a month, and are sold on a first-come, first-served basis.

See example below.

Lapcaster B

|
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Featured
600 x300 px
100 words

Headline

Lorem ipsum dolor sit amef, soleat accusamus ei pro, eos an dicta officiis suscipiantur, et dictas scaevola
interesset mam. Augue tibigue ne vix, mel erant adipiscing an, eos te impetus persecuti liberavisse. Vis at
vivendum interpretaris. Viderer postulant vix no, velit prompta eum et

Gox MEADOWS

CREAMERY

Banner
600 x 200 px
50 words

Headline

Lorem ipsum dolor sit amet, soleat accusamus ei pro, eos an dicta officiis suscipiantur, et dictas scaevola
interesset nam. Augue fibigue ne vix, mel erant adipiscing an, eos te impetus persecuti liberavisse. Vis at
vivendum interpretaris. Viderer pestulant vix no, velit prompta eum et.



SOCIAL MEDIA ADVERTISING

Discover Lancaster partners have the opportunity to highlight their business and connect with our fan base on our social media
channels. If you are interested in accessing this advertising opportunity, we will create a custom package for each partner,

based on goals, assets available, and budget.

Some examples of options & prices that may be included in a social media package are:

OPTION ONE: Base Cost $200

1 animated carousel video with recommended $250 boost
for 1.5 weeks

- 3-5 compelling photos of your business

- Business logo

- 3-5 headlines (corresponding to the photos submitted)

- Advertising-friendly audio

- Utilize link feature

- 65-10s long

OPTION TWO: Base Cost $300

1 video highlighting your business with recommended
$500 boost for 2 weeks
- 15s highlighting the most important features of your
business
- Advertising-friendly audio
- Your businesses will be tagged
- Utilize link feature

OPTION THREE: Base Cost $400

60s interview with an employee talking while visuals
highlight various aspects of the business.

Voiceover & advertising-friendly audio with recommended
$750 boost for 2.5 weeks

OPTION ONE: Base Cost $200

Static Post with a $500 boost for 2 weeks
- Compelling caption
- Headline
- Link
- 1-2 photo(s) showing your business and/or employees
- Logo
- Business will be tagged.

OPTION TWO: Base Cost $300

1 animated carousel video with $1,000 boost for 2.5
weeks

- 3-5 compelling photos of your business

- Business logo

- Tap Link

- 3-5 headlines (corresponding to the photos submitted)

- Advertising-friendly audio

- 6s5-10s long

OPTION ONE: Base Cost $200
Static/Carousel Post with recommended $250 boost for 1.5
weeks
- 1-4 compelling photos of your business
- Link in our bio
- A compelling caption that will have your business tagged
and invited to be a collaborator on the post.

OPTION TWO: Base Cost $200

Instagram Story with recommended $400 boost for 2 weeks
- 1 animated carousel video
- 3-5 compelling photos of your business
- Business logo
- Tap Link
- 3-5 headlines (corresponding to the photos submitted)
- Advertising-friendly audio

OPTION THREE: Base Cost $400
1 video highlighting your business with a recommended $500
boost for 2 weeks

- 15s highlighting the most important features of your

business.

- Advertising-friendly audio.

- Your businesses will be tagged.

- Link in our bio

OPTION FOUR: Base Cost $400
60s interview with employee talking while visuals highlight
various aspects of the business.
Voiceover & advertising-friendly audio with recommended
$750 boost for 2.5 weeks.

- Link in our bio

- 65-10s long



VISITORS GUIDE PRINT ADVERTISING

STANDARD PARTNERSHIP LISTING - Basic 10-word description included in annual partnership fee at Leisure Level 2 and
above. In the digital version of our Visitors Guide, your website text will be a live link that will open to your URL in a pop-up
window within the Guide.

ENHANCED LISTING - This preformatted ad consists of property information plus a 50-word maximum description
provided by partner. In the digital version of our Visitors Guide, your website & body text will be a highlighted live link to your
website.

ENHANCED LISTING WITH PHOTO - This preformatted ad consists of property information plus small photo and a 50-
word maximum description provided by partner. In the digital version of our Visitors Guide, your website & body text will be a
highlighted live link to your website.

FEATURED SECTIONS- The featured properties will be showcased with a picture, the general information, and a 100-word
maximum description written by the partner. This section is first-come, first-served, and is limited to eight properties per
category. Others will be put on a waiting list.

COUPONS- These coupons must offer a minimum discount of 15%, or be a package that reflects true value. The coupon
includes a headline, logo, 100 characters of copy for the offer, and URL. Available on a first come, first served basis. Multiple
blocks are an option.

OTHER AD OPTIONS INCLUDE-

o Half Page

o Full Page

o Inside Back Cover

o Back Cover - Full Page ad opposite front cover in digital Guide

PRINT ADVERTISING EXAMPLES

Save $4 on Royalty Admission

04 regular
1with any other
Specil Admi

5.3-59. Notvalid in
. Tickels or

THINGS T0 DO

Enhanced Standard Listing, :r _________________________ 'E
~ Featured Photo 10-Word Description m"gdomkﬁii?
ancaster gEEge Listing N

oAmisH

three different

THE TURKEY HILL EXPERIENCE &

@ LOOKING FOR A NEW PLACE TO CALL HOME?

(2’ An award-winning, 55 and over neighborhood, Sycamore En h ance d
Springs at Garden Spot Village offers the charm of small

town and front porch living with easy access to Philadelphia,

New York City and Baltimore. L| St| n g s
NOW ACCEPTING PRE-CONSTRUCTION DEPOSITS.
Visit SYCAMORESPRINGS.ORG to learn more and schedule your tour! 5 O - WO rd

Description

Starbucks Coffee on us!
'] Receive a complimentary Starbucks drink during your next visit to the

Refresh Coffee Bar. Located in the Village Square at Garden Spot Village.

433 South Kinzer Avenue, New Holland, PA 17557 | 717.355.6000 | gardenspotvillage.org

DiscoverLancastercom 11

-6- Half-page ad



Group PLANNING QUIDE PR 0iscoveR
; LANCASTER

The 2024 Group Planning Guide will include distribution of at least _ © PENNSYLVANIA
500 printed pieces, as well as a digital version that will be available. '
The printed pieces will be distributed by the Discover Lancaster
Sales Team at shows including, but not limited to the following:

- PBA

- MMA

- ABA

- Greater New Jersey Motorcoach

- VMA

- SYTA

- OMCA

We encourage all advertisers to use the entire space to promote
special events, specific theatre performances, and special package
offerings for groups.

The GPG will be a mix of editorial and limited advertising. These ads
will be sold on a first-come, first-served basis.

Full page ad - your design

Half-page formatted ad

ONE LOCATION.
COUNTLESS MEMORIES.

LANCASTER BARNSTORMERS

LancasterBarnstormers.com | (717) 509-HITS

Clipper Magazine Stadium is the home of the Lancaster Barnstormers, the

2006 and 2014 Atlantic League Champions. This state-of-the-art stadium offers
affordable and fun family entertainment. Fans enjoy the largest Kids’ Play Area in
minor league baseball, concession stands offering a “taste of Lancaster,” unique
promotions and giveaways, and “up close” seats that will allow you to feel that
you are part of the game!

v

Contact Group Sales at (800) 627-1910 or email
GroupSales@Bird-in-Hand.com for more information.
COMPANY NAME

Contact Info

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mauris rhoncus efficitur

turpis, eu tincidunt orci vehicula et. Phasellus eleifend aliquet dictum. Vivamus
nec sapien quis sapien pharetra tincidunt non ac nulla. Suspendisse nec sodales

Bird-in-Hand.com

purus, quis ultricies nisi. In hac habitasse platea dictumst. Donec at nisi vel urna
maximus fringilla.



)

Discover TANCASTER STREAMING CHANNEL

VATV

Partner with Discover Lancaster to be seen worldwide! Viewers around the world and around the corner
can watch Live or Video-on-Demand to find places to stay, shop, eat and play in Lancaster County.
Watch the Discover Lancaster Channel on your Smart TV, Streaming Device or download on iTunes or
Google Podcast. It’s free for consumers to download and free to watch!

The cost is $360/year for a :30 second ad, and $600/year for a :60 ad.

If you don’t already have a :30 second or :60 second video available, VATV makes production easy and
the video produced will be yours to use for all of your marketing and social media efforts.




ADVERTISING PRICING- PRINT

VISITORS GUIDE

TYPE OF AD CcosT VALUE ADDED
Coupon 5250 -—-
Enhanced Listing $495 Digital Guide Website & Text Linked
Enhanced with Photo 5995 Digital Guide Website & Text Linked
Featured Ad 52,950
3 Months Spotlight Ads,
1/2 Page Ad 54,950 Reader Response Card
_ 6 Months Spotlight Ads,
Full-Page Ad 57450 Reader Response Card
6 Months Spotlight Ads,
Inside Back Cover $7,950 Reader Response Card

Left Banner of Digital Guide

6 Months Spotlight Ads,
Outside Back Cover $12,450 Reader Response Card
Digital Guide Opposite Cover spot

Map Sponsor 12 Months Spotlight Ads,
(1 Fe)lvaFi)lable) $15,000 Reader Response Card
3 Months Featured Listing

35 Reader response card spots available, on first-come, first-serve basis

GROUP PLANNING GUIDE

TYPE OF AD COST
Half Page $600
Full Page $1,200

Back Cover or
Inside Front Cover $2,000




ADVERTISING PRICING- DIGITAL

ONLINE ADVERTISING cach flight runs T month.

Priority Web Placement: § Featured E-blast
Lodging . Dining Month Featured Banner
Month Attractions Amish Culture Shopping
January $1,000 $450
January $375 $300 $100
February $1,000 $450
February $375 $300 $100
March $1,200 $650
March $375 $300 $100 ;
April $1,200 $650
April $475 $400 $200
May $1,200 $650
May $475 $400 $300
June $1,200 $650
June $475 $400 $300
July $1,200 $650
July $475 $400 $300
August $1,200 $650
August $475 $400 $300
September $1,200 $650
September $475 $400 $300
October $1,200 $650
October $475 $375 $200
November $1,200 $650
November $475 $375 $200
December $1,000 $450
December $475 $375 $200
Homepage Feature Spotlight Ad
Month Price Month Price Month Price Month Price
January $750 July $1,500 January $150 July $250
February $750 August $1,500 February $150 August $250
March $750 September $1,500 March $150 September $150
April $750 October $1,500 April $250 October $250
May $1,500 November $750 May $250 November $150
June $1,500 December $750 June $250 December $250

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr . Events Calendar Feature

SOCIAL ADVERTISING

. . . . Month Price Month Price

See Social Media Page 5 for options & pricing.
January $650 July $850
February $650 August $850
March $650 September $650
April $650 October $850
May $650 November $650
June $850 December $850

-10 -



DRINT ADVERTISING QUIDELINES

Coupons Supply high-resolution logo & text

Featured Supply high-resolution logo & text

Supply high-resolution photo,

Enhanced Listing Photo 225" w x 05" h

1/2-Page 7" w x 4.875” h
Full-Page 7”w x10” h
Inside Back Cover 77w x10” h
Inside Front Cover 7w x10” h
Outside Back Cover 7”w x10” h

NOTES:

Preferred File Format High-Resolution PDF

Colors Convert all colors to CMYK. RGB not accepted. Duotones must be converted to CMYK.
Crop Full bleed artwork must include 0.125” bleed with no crop marks.

Resolution For best print quality we ask that all images are provided at a 300 dpi (dots per inch). Scan
images (full color or grayscale) at a minimum resolution of 300 dpi. Minimum resolution is 1200 dpi for
bitmap (black and white line art). Images and logos from websites are NOT usable for print ads. They are
low-resolution images (72 dpi).

FINE PRINT:

Storage and Liability Discover Lancaster does not store materials after printing. Materials not prepared
to Discover Lancaster specifications may incur additional charges and will be run to pleasing color
standards. Discover Lancaster is not responsible for incorrect or substandard reproduction quality due to
incorrectly prepared or incomplete materials.

Emailing Your Digital Files There are a number of ways that you may electronically submit your
display advertising, depending on your files and their sizes. If the combined file size does not exceed 8
megabytes, then you may use email for file submission. In cases where file size exceeds the maximum
email limit, please contact Olivia Novak at ONovak@Discoverl.ancaster.com for alternate FTP delivery
instructions.

Please send all prepared print ad files or print ad content to Jenae Baker at jbaker@DiscoverlLancaster.com.

-11-



DI6ITAL ADVERTISING QUIDELINES

TYPE OF AD SIZE SPECIFICATIONS

. Discover Lancaster will create from the image
Spotlight Ad .
& copy partner provides.

Discover Lancaster will create from your
partner page image & copy

600 px w x 300 px h
Text: Headline and 100 words of copy

600 px w x 200 px h
Text: Headline and 50 words of copy

Homepage Feature

Featured E-blast*

E-blast Banner*

NOTES:

Images We can crop a photo for you if necessary.
Text Requests containing too many characters will be edited to fit.

Emailing Your Digital Files There are a number of ways that you may electronically submit your
display advertising, depending on your files and their sizes. If the combined file size does not exceed 8
megabytes, then you may use email for file submission. In cases where file size exceeds the maximum
email limit, please contact Olivia Novak at ONovak@Discoverlancaster.com for alternate FTP delivery
instructions.

-12 -



ADVERTISING CONTRACT

DUE SEPTEMBER 30, 2023
CONTACT |NFORMAT|ON Please provide COMPLETE information.

Property Name

o B

Contact Name

Property Phone

Contact Email

VISITORS GUIDE *please list category(s) on line below

Ad Type Category Cost
[] Coupon $250
[] Enhanced Listing* $495
[[] Enhanced Listing with Photo* $995
|:| Featured Ad* $2,950
[] 1/2-Page Ad* $4,950
I:l Full-Page Ad* $7,450
[[] Inside Back Cover Ad $7,950
[[] Outside Back Cover Ad $12,450
[[] Map Sponsor 15,000
GROUP PLANNING GUIDE *please fist category(s) on line below.
Ad Type Category Cost
[[] GPG Half Page Ad* $600
[[] GPG Full Page Ad* $1,200
[[] GPG Back Cover OR Inside Front Cover Ad* $2,000
DISCOVER LANCASTER STREAMING CHANNEL
[] :30 Second Ad $360
$600

[[] :60 Second Ad

Page 1 Total

To submit send materials and payment to Katie Zimmerman via the following:
E-Mail: KZimmerman@DiscoverLancaster.com | Fax: 717-299-0470 | Mail: 501 Greenfield Road, Lancaster, PA 17601

Page 1



ADVERTISING CONTRACT cconmiuen)

ONLINE ADVERTISING cach flight runs T month.

Priority Web Placement: Featured E-blast

Lodging . Dining Month Featured Banner
Month Attractions Amish Culture shopping
January O s$1,000 O $450
January |0 $375 O $300 O s100
February | O $1,000 O s450
February |0 $375 O s$300 O 00
= = = March O $1,200 O s$es0
March $375 $300 $100
= = = April O s$1,200 O ses0
April $475 $400 $200
P May O $1.200 O s$es0
May O s$475 O s400 O s300
June O s1,200 O ses0
June O 3475 O s400 O s300
July O s$1,200 O s$650
July O s$475 O s400 O s300
August O $1,200 O ses0
August |00 $475 O s$400 O s$300
September | [0 $1,200 O ses0
September |0 $475 O s400 O s300
October | O $1,200 O s$650
October |0 $475 O s$375 O s200
November | [0 $1,200 O 650
November | $475 O $375 O s$200
December | [0 $1,000 O $450
December |0 $475 O $375 O $200
Homepage Feature Spotlight Ad
Month Price Month Price Month Price Month Price
January O $750 July O $1,500 January O $150 July O $250
February |0 $750 August [ $1,500 February O $150 August O $250
March O s$750 September |0 $1,500 March O s¢1s0 September | [0 $150
April O $750 October |[] $1,500 April O s250 October O $250
May O $1,500 November |[] $750 May O $250 November |[J $150
June O $1,500 December |[O0 $750 June O $250 December |[] $250
————————————————————————————————————————————————————————————————————————————————————————————————————————— Events Calendar Feature
Social Advertising . )
Please connect with Katie to discuss your custom Social Package + pricing. Month Price Month Price
January [0 $650 July O $850
Platform(s):
Base §$: February | [0 $650 August O $ss0
Boost $: March [ s$650 September | [0 $650
Month: April O $650 October O $850
Total Cost: May 0O $650 November |[] $650
June O $s50 December |[J $850
Page 2 Total

To submit send materials and payment to Katie Zimmerman via the following:
E-Mail: KZimmerman@DiscoverLancaster.com | Fax: 717-299-0470 | Mail: 501 Greenfield Road, Lancaster, PA 17601

Page 2



ADVERTISING CONTRACT cconmiuen)

BILLING OPTIONS: Please put an “x” to the left of billing options.

O Bill total contract upfront

[ Bill digital ad payments two months prior to start date of ad

PAYMENT: Please put an “x" to the left of payment type.

O Invoice to pay by check

O credit card (please fill out attached form)

DUE DATES:
- September 30: Contract due to Katie Zimmerman
- October 31: Materials due to Katie Zimmerman
- December 15: Print ad payment due
Page 1

Page 2

Grand Total

o B

ADVERTISER SIGNATURE DATE

DISCOVER LANCASTER SIGNATURE

DATE

Both parties agree to the terms of this contract. Discover Lancaster will provide the above noted ads in return for the dollar amount in the

grand total line.

Special Notes:

FOR OFFICE ONLY:

To submit send materials and payment to Katie Zimmerman via the following:
E-Mail: KZimmerman@DiscoverLancaster.com | Fax: 717-299-0470 | Mail: 501 Greenfield Road, Lancaster, PA 17601

Page 3



ADVERTISING CREDIT CARD PAYMENT FORM

Contact Information rrease provide COMPLETE information.

Name (as it appears on card):

o B

Business Name:

Street Address (For credit card billing):

City: State! Zip:
Phone Alternate Phone:

Email:

Today’s Date: Amount:

Completed by:

Phone:

Card Type

[0 MasterCard

[ Visa

O American Express

O Discover

Card Number:

Expiration Date: /
Month / Year

or 4 digits on front of AMEX)

To submit send materials and payment to Katie Zimmerman via the following:
E-Mail: KZimmerman@DiscoverLancaster.com | Fax: 717-299-0470 | Mail: 501 Greenfield Road, Lancaster, PA 17601

CCV Number (last 3 digits on reverse of card

Page 4
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