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11%

20%

33%

39%

49%

72%

74%

79%

80%

83%

Newspapers with a travel supplement

Dedicated travel magazine

Meetings Industry publications

On-line travel sites

Social media

Word-of-mouth recommendations from non-meetings
and event professionals outside your own organization

Recommendations from other meetings and event
professionals via associations

The recommendation of an account executive from the
incentive house or travel partner your team uses

Word-of-mouth recommendations from within your
own organization

Prior experience with brand, venue, or staff another
location
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