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96%

consider themselves
outdoor enthusiasts
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adventure fitness motors
Coverqge apparel food news
our editors break industry news, test the biking footwear outdoor
latest gear, and lead conversations ahead of camper & rv hiking packs
the trends. we live and breathe adventure camping hunt & fish technology
and the. eq.wpment that enables people to Jifabihg hydrartigh e
get active in the outdoors.
endurance kids gear water
events knives winter

stephen : - bryon
regenold sean ruggiero rachelle dorr

founder MCCOoYy editor in chief schrute motors editor

editorial director managing editor hunt/fish editor
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2023 Wrangler Rubicon20th
Anniversary Editions:-Most Capable
Jeeps to Roll Out of the Factory Yet

Top § Sport Climbing Destinations i Low-Profiie Shoe That's Got Lots Ressigaol Rallybird 52 Sk Review: A Garmin Alpha 2001 Review: An
the United States More Than Looks: Tracksmith Elot Not-50-Agro, Safter Ski That STl Rips  Impressive GPS Dog Trainiag Device
Fanner Review

Podcast: Will ‘Akuna’ Robinson:

True Trallblazer
Published October 23, 2022 sharenow: § W =5
Listen to The GearJunkie Podcast Episode 2
" Will ‘Akuns’Robinson: True Trsilblazer
» 0:00/4721 . o i

podcast

330k+

followers
facebook
Instagram
twitter
pinterest
youtube

Bd  thegearjunkie

social

—— OERRJUNKIE

Top Stories Today

Best in Show Gear: Editor Picks From
Outdoor Retailer Winter 2023

BEST N SHOW

Outdoor Retailer's Salt Lake City homecoming may have been smaller than
usual, but brands big and small still wowed us with the latest gear coming to
market.

e-newsletter
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audience engagement

0.22%

average
display ad ctr

8.3k+

daily social
engagements

6:47

average
time on page

$50k+

daily affiliate
sales generated
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engage with our readers

from native articles and original videos to high-impact display and reader activations — gearjunkie offers
custom media plans that drive awareness, engagements, and conversions

media

-of-si el ‘ s GEnn
run-of-site & run .of network . PODCAST
takeovers & high impact
pre-roll video

VIDEOS  ARTICLES m MAP  PRODUCTS

=

. URBAN OUTDOORS VIDEOS
ROCK CLIMBING

W’N Soin
g I Wi : SMASHING CEILINGS 10 BENCH PRAKS v "City Stone: PDX' Highlights Portland's Urban ~ ‘Wakesurfing’ Upens Door To Endless Wave
. & { A1y e X : ANDREW ALEXANDER KING ClimbingScene  ontelkesolTes,promakesarer Nrgan o shets andenes vave
articles - ‘ e
e v - : ~) e la A e art of ascending vertical stone, all within sight of downtown.
. \ > b
produced videos
podcasts
oo
content commerce/qfflllate

distribution

syndicated content
social media
influencers

e-newsletters

interaction

sweepstakes & giveaways
micro-sites

live activations



display media
run-of-site, high-impact, takeovers, pre-roll video, e-newsletter

high-impact billboard

MADEFOR ..
14,000-FOO1

o el ’&
““MADE FOR OUTSIDE - _
FACET” 60 OUTDRYLOW

GERRIUNKIE

Homa > Newa

‘Next Stop Sneg’ Video: Powder Skiing Siberia pre- roll video
Looks Off the Chain

Written by Andrew Marshall  Januer,

[

{.f . mobile
= GEARIUNKIE interscroller

Advertisement

Home > Footwsar

Boots vs. Shoes: Hiking Debate Gets Answers

Let’s ride!

Written by Nicole Qualtieri  August 12, 202 FACET §0 CUTDRY LOW ' ©
Iy .

ebaymotors.com

Swiss skiers Sven Rauber and Marco Tribelhorn find a secret stash of

Siberian powder thanks to some local friends.

Join our newsletter.

¢ daily spoilers, news and recaps! = GERI 'lu'""f

OSI'R[;},

URPRE”

EV101 _ ——— ol e CRUR oL LA The All-New |
, ‘ - r AR N 3 . Aether™ | Ariel Family ,

Early launch available now

The world of tomorrow is electric. And GMC is
joining the mission toward a zero-emissions, all-
electric future. So, when you make the move with

us, you're making the move to live a simpler, )
smarter lifestyle, with all the advantages that g Footwear is personal. Really personal. GearJunkie’s Nicole Qualtieri digs into

y
/
/

come with driving a GMC. ! the question of hiking boots versus shoes and lays bare a lot of worthy

0P8
answers on both sides of the argument. Popular

& Columbia

Shop Now

The Best Headlamps of 2023

Written by Nicole Qualtieri  January 11,2022

Alex Honnold Summits

& gearjunkie.com

= EE"':'“"“'E Topics Latest Reviews Videos Buyers Guides Features Deals Gift Guides

mobile adhesion

Salomon Index.01 Review: 100 Days in ‘ |
Recyclable Running Shoes ) —

: .o < Aether™| Ariel Famil
super leaderboard b, - wansaaar o s Yimas

.

MacBook



ad specs

* Accepted file formats: JPEG, PNG, GIF, Rich Media & Third Party Served ads.

* Rich Media ads require the use of “click TAG" in place of URLs, embedded in the code itself. All Rich Media should follow Google specifications.
* GearJunkie.com uses DoubleClick for Publishers for ad serving. Internal redirects are preferred for Third Party Served ads housed in DoubleClick for Advertisers or other DFP instances.

» Full specifications for accepted DFP media types are available online.
* Adsin GearJunkie email newsletters cannot use Rich Media or Third Party Tags.

B box

300x250 pixels, IMB max file size
Jpeg, .png, .gif, or 3rd Party Ad Tags
15 second animation, 3 loops (.gif)

mobile adhesion

360x90 pixels, IMB max file size
Jpg, .png, .gif, or 3rd Party Ad Tags
15 second animation, 3 loops (.gif)

billboard

970x250 pixels, IMB max file size
jpg, .png, .gif, or 3rd Party Ad Tags
15 second animation, 3 loops (.gif)

mobile interscroller

1080x1920 pixels, IMB max file size
Jprg, .png, .gif, or 3rd Party Ad Tags
15 second animation, 3 loops (.gif)

super leaderboard

1200x600 pixels, TMB max file size
jpg, .png, .gif, or 3rd Party Ad Tags
15 second animation, 3 loops (.gif)

pre-roll video

640x480 (4:3 ratio), 30MB max file size, :15 and :30 lengths
.mov, .mp4, or 3rd Party Video Tags (i.e. VAST)

e-newsletter ads & takeovers

E-Newsletter is sent 3 times a week. There are 2 different ad placements:
728x90 ad - image only, IMB max file size (no animation/video/JavaScript)
970x250 ad - image only, IMB max file size (no animation/video/JavaScript)
Exclusive Takeover: logo plus both ad units



editorial calendar

daily outdoor & active-lifestyle content, weekly columns, seasonal gift guides, buyers guides, and more

Q1

fithess, cold
weather
apparel, skiing,
snowboarding,
winter activities,
hiking, camping

Q2

hiking, backpacking,
running, camping,
climbing, biking,
fishing, hunting,
travel, auto/rv

Q3

hiking, camping,
auto/rv, knives,
running, hunting,
paddling,
photography,
shoulder season

Q4

cool weather
apparel, skiing,
snowboarding,
winter activities,
holiday




eeoeo vp of sales

kyle@allgeardigital.com
kyle nossaman 501-517-0976

digital media sales manager
outdoor-endemics

julie robichaud julie@allgeardigital.com

480-332-8765

ot 1he yuv:::

'- ""..'o

?Q

digital media sales rep
surfing & outdoor-endemics

mark sawyer-chu mark@theinertia.com
QL9-648-8874

integrated
media plans.

we offer integrated media plans 3 ' # A eee digital media sales rep

. . near/non-endemics
on gearjunkle and across our lee cowan leecowan@allgeardigital.com

allgear digital media group. our | e - 917-853-3507

sales team crafts custom S 2 A — R B VT T IR
- . ' i G -5 N iy TRER ke NG e h

proposals for specific campaign e , e R P L N N 2, R )

budgets ($15k to $Imm+), KPIs, and Lo v x | aanicly S N\ ... digital media sales rep

target audiences. contact us for L iRy S AT . cycling & neor/non—ghdemics
. . " S aly O, STy o LN S rmarshall@allgeardigital.com
more information. R N1 oA ey | b e L e, O - £30-230-8096

sales@allgeardigital.com
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mailto:rmarshall@allgeardigital.com
mailto:julie@allgeardigital.com
mailto:mark@theinertia.com
mailto:sales@loladigitalmedia.com
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influential active-lifestyle coverage: focused on . .
gear, guides, news, and stor.ytelllng ‘w‘_-:f“?f,fjff;f.»f-.,;-«.:~'~

.h‘.‘-‘~- .
v “' . .7 :
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digital publications

GEARJUNRIE Inertio BIKE ;

outdoor gear, news & adventure surf & mountain sports bike gear & tech 60m
readers
o .,, S 1SUm
Y N LRUNEAR (7)) EXPLORERSWEE  WILDSNEVY  BACK pageviews
trail & ultrarunning expeditions & science skiing & mountaineering gear guides & travel

$100m

affiliate sales

allgeardigital B
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