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I I I I 

STATE OF THE COMPANY: 
I 

LUFKIN AT MID-YEAR 1991 

Lufkin Industries sells products all over the world . In the first six months of the 
year, approximately 55% of our oil field business and 25% of our industrial 
gear business were sold in the international market. This is a dramatic change 
from just a few years ago and is an indication that the international market is 
becoming increasingly important to the growth of Lufkin Industries. 

The international business has come at a particularly important time for us 
because the domestic oil field business is extremely slow. Because of interna­
tional sales, the financial performance of the company was significantly 
stronger in the first half of 1991 than it was in first half of 1990. Earnings for 
the second half of 1991 should also improve. Through P.A.Y. - Plus, all of us 

" ... the international market 
is becoming increasingly 
important to the growth of 
Lufkin Industries." 

share in these profit increases. 
It is appropriate that each of you 

share in the profits, because these 
improvements have been achieved 
through your efforts. It is important to 
realize that every individual within the 
company has an effect on our total 
performance. Every job is a vital one 

and every link in the chain, from the initial inquiry to the final installation of our 
product in the customer' s facility, is extremely important. 

As we continue to progress and grow, we must never forget that the basics 
will always apply: Quality, dependability, service and value are the 
key ingredients that, in the long run, will determine our success . This is espe­
cially true in the international market. LUFKIN has an outstanding reputation 
around the world, and this reputation enables us to sustain our international 
growth . So, let's keep up the tradition : Let's build the LUFKIN value into 
every part of our organization . 

El 
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B 

II 

NCH: SpOtlight 

Across the street from 
the San Antonio trailer 
branch is one of the 
jewels of the Texas 
Spanish missions - the 
M ission San Jose. In 
truth, the Mission San 
Jose has been in San 
Antonio longer than 
LUFKIN's trailer branch, 
but their trailer sales 
record is much less 
impressive . 

Opened in late 1957, 
th is branch operation has 
had only three managers 
in its history. Otis K. 
McCauley opened the branch and was 
followed by Jim Horn, who had come to 
San Antonio in his first sales assignment. 
In 1967, when Horn transferred back to 
Lufkin, Don Butler became the manager 
and has operated the branch since that 
time. 

A remaining tie to the history of the 
branch is Edward Lee Johnson, listed 

I 

below as Part-time. Johnson was the first 
employee hired at this branch . Now 
retired, he still lends his considerable 
experience to LUFKIN's trailer sales and 
service operation . 

I I 
San Antonio Personnel 

Don Butler ... .... .. ... ..... .... . Branch Manager Edward Johnson, Jr .. .... ..... .... ..... . Part-time 
Paul Galow ............ ..... ............. Salesman Peter Kaczmarek ...... .... ..... .... Mechanic A 
Robert Polasek .... .......... . Service Manager Louis Polasek ..... .. ....... .... ..... . Mechanic A 
Tracy Bisang ... .. ..... ......... .. Parts Manager David Reimschissel. ....... .... ..... Mechanic B 
Olga Ramos .... ...... .. ..... ... Office Manager Anthony Rodriguez .... .... . Mechanic Helper 

1 
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Lufkin Industries, once again, is lead­
ing the way in the oil field market. 
This time it is a market created by the 
opening of the business doors between 
the United States and the Soviet Union . 

Utilizing over 60 years of experi­
ence in the oil field and a desire to 
build a solid working relationship, 
LUFKIN has negotiated a deal which 
will send both gear reducers and 
pumping units to the Soviet Union. 

As Frank Stevenson, LUFKIN Presi­
dent, states in his article this month, 
"The international business has come 
at a particularly important time for us 
because the domestic oil field business 
is extremely low." 

As usual, this business did not just 
jump in LUFKIN's lap. Many people, 
both in Lufkin and abroad, worked 
extremely long, hard hours to procure 
these orders. Several LUFKIN person­
nel and LUFKIN's outstanding sales 
representatives have spent, all told, 
months in the Soviet Union negotiating 
for our products . 

Herb Green, Executive Vice-Presi­
dent, has spent considerable time at 
the bargaining table with his Soviet 
counterparts and he has agreed to 
share his thoughts on the Soviets, their 
systems and the future of LUFKIN in the 
Soviet Union with the Roundup. 

RUP: Is the Soviet unit much differ­
ent from LUFKIN's standard pumping 
unit? 

GREEN: Yes. We're unique, in 
that, we're one of the only companies, 
that we know, that is manufacturing 
totally Soviet designed equipment. 
[Their unit) has evolved differently -

II 
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o jectives in t e ie . 

different 
technolo­
gies ... dif­
ferent 
design cri­
teria ... dif­
ferent 
objectives 
in the field. 

RUP: 
What dif­
ferent 

The Soviet gear box we're making is totally 
interchangeable with theirs . 

RUP: Doesn't our product have features 
which are better? 

GREEN: Even though they can recognize 
that we have some features which might be supe­
rior, they've tried to keep it totally interchange­
able, because if they have the need to replace a 
part they have to be able to rely on the standard 
parts they have available . 

So commonality because of the nature of the 
system of supply and demand is a lot different 
from the U.S. 

GREEN: They don ' t have the supply chain 
that we have [in the United States] . If they have 
a piece of equipment break down they don't 
have a repair center down the street to fix it; they 
don't have the spare parts available. 

RUP: Since their system is so different from 
ours, did you find any common ground during 
your negotiations with them? 

GREEN: I find the Soviets remarkably simi­
lar to us in many ways - but, yet different. 
Their technical people tend to be very good; just 
like we feel ours are. Their purchasing people 
are good; very tough negotiators - very knowl­
edgable . They understand pricing, they under­
stand markets, they understand all the economic 
issues and financial issues that are necessary to 
conduct international business . 

Because they have a different system, they 
don't have the supply chain which has developed 
around our oil patch . They have relied on a 
more centrally planned system. They tend to 
have more commonality and standardization. 

Where U.S. pumping unit customers might 
buy an array of products and sizes, the Soviets 
will typically focus on several options and sizes 
and then keep it pretty consistent and standard. 

RUP: Was it difficult communicating with 
them? 

A Visit with 

MyxaMeT3AHOB 

Today, most Americans recog­
nize that the Soviet people are not 
our enemies, but our neighbors. 
Several LUFKIN employees have 
enjoyed getting to know one of 
our Soviet neighbors, Muchamet­
zjnov Ulfat, who is working with 
LUFKIN as a technical advisor. 

Muchametzjnov does not 
speak English, but communicates 
to LUFKIN employees through 
Leonid Shteyn, who was born in 
the Soviet Union and now works 
for LUFKIN as a design engineer. 

Muchametzjnov has been 
impressed with Lufkin Industries. 
"Everybody I've met is very friend­
ly," he said through Leonid , "The 
Company has a strong interest in 
quality." 

How does he like Lufkin? And 
what is life like in the Soviet Union? 

"The forest [that surrounds 
Lufkin] is beautiful. But Russian 
people don't like it this hot! It is 
much cooler in most areas of the 
Soviet Union ." 

Muchametzjnov spoke of an 
area about 1 1 /2 hours from 
Moscow that sounds a lot like 
East Texas . "I like to go to the 
forest with friends to talk and 
relax. There are a lot of lakes 
and trees around ... ! like to pick 
berries or mushrooms." 
Muchametzjnov said that many 
city dwellers enjoy the chance to 
escape the city's congestion, "like 
fish who have been on the beach 
and are trying to go back to the 
water." 

To compare the life of a Soviet 
worker to that of an American 
worker, is "like comparing rubles 
and dollars." He did say there 
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GREEN: Their language skills, in terms of 
knowing and understanding multiple languages, 
far exceed anything in the U.S. Most of the 
Soviet professional people speak more than one 
language, [where) typically we don't. We rely 
heavily on our sales representatives, who have 
excellent language and negotiating skills . 

RUP: You spent a lot of time in the Soviet 
Union working on these contracts. What took so 
long? 

GREEN: Negotiating contracts is very time 
consuming, compared to the United States, main­
ly because their system is far more centralized . So, 
their buying agencies are dealing with lots of suppli­
ers world-wide. 

very serious people and very hard working . 
RUP: What, then is the outlook for continued inter­

national business? 
Of course we tend to think of our dealings as the 

single most important dealings - the thing we have 
to recognize is that they're dealing with many, many 
companies and countries on a scale that we can 
hardly imagine. 

GREEN: LUFKIN is focused on international 
opportunities in the oil business; it is a very critical 
part of our overall business. To survive we must have 
a world-wide focus. It is not just the way of the 
future ... it is NOW! 

We have to realize that they were negotiating 
hundreds of contracts - ours just happened to be 
one of them . 

Those guys work lots of hours. It's not unusual to 
meet late in the evening or on weekends . They're 

We have learned a lot from the Soviet technical 
representatives we have worked with, both in 
Moscow and in Lufkin . We have learned from each 
other. 

has a baby, she can take 3 
years off work with partial 
salary. Later, she can 
return to the same position 
she had before the baby." 

Unfortunately, the Soviet 
Union is also experiencing 
some problems. " It is not a 
secret that we have in the 
Soviet Union a very difficult 
economic situation . A 
Soviet worker, even if he 
has the money, has a diffi­
cult time getting a car, 
because there are not 

"-,--,.;;.:........,...--'--......,;:u enough cars available . 
were advantages and d isadvan- This is also true for apartments 
tages to each lifestyle . and other goods. There is not 

Muchametzjnov talked first enough food . This is a very 
about the advantages. "Work- important problem . " 
ers get free treatment from doc- "A lot of companies have 
tors and hospitals. Free educa- land right now and are starting 
tion is available . After a woman to produce food and meat for 

their workers . This food is sold 
to the workers at cost. A lot of 
people who live in villages also 
have small pieces of land, 
about 10 acres, and can pro­
duce some kind of food For 
themselves ." It is not uncom­
mon for a worker to put in 40 
hours of work in a plant, and 
then come home and till the 
land. 

The Soviet Union may be on 
the other side of the world from 
Lufkin , Texas, but as Muchamet­
zjnov describes them, the Soviet 
people are not so different from 
us. Their goals, pleasures and 
struggles are very similar to our 
own . Hopefully, all of us will 
benefit from the LUFKIN prod­
ucts that are bought and sold . 
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El 

L enosker 
"Len" Lockheart doesn't just smile ... he 

beams. And he doesn't just beam with his face, 
either; his whole being radiates happiness and 
health. 

Today's Len is a Schwarzenegger look­
alike, whose finely muscled body exudes 
health and vitality . The Len we see today is 
dramatically different from the Len anyone 
would have seen approximately 12 years 
ago .. 

"At one time, I probably weighed over 
400 lbs. I really don't know how much I 
weighed because I stopped getting on the 
scales when I got over 360. 

"I had tried diets, but I couldn't stay on 
them for over a few weeks at a time. Then I 
reached a point where I couldn't sleep at 
night because of my heart 'bumping' all 
night and keeping me awake. I was so 
big, and my heart had to work so hard to 
handle my weight, that it kept me awake. 

"I decided then that I was just going to 
have to get control of myself. I know, now, 
how to control myself. I'm comfortable with who 
I am." 

In Len's case, getting control of himself includ­
ed not only controlling his diet but also starting on 
a strict regimen in the gym ... every day. 

Len describes his gym routine as being two 
days on and one day off. The on days involve 
two hours of steady lifting followed by approxi­
mately a half hour of what Len calls cardiovascu­
lar work - running, riding, etc. The off day con­
sists of several hours of cardiovascular work 
alone. 

And when Len says he works out every day, 
he means every day! Even when he is on the 
road for LUFKIN, driving around the country, he 
finds a gym or "I do my cardiovascular work by 
running in the road ." 

Along with the steady diet of strenuous exer­
cise, Len is very precise about his food diet. 

"I eat clean; sleep clean; and live clean. I 
don't eat any fatty foods - zero! I try to eat 
everything natural. And I eat zero dairy products. 

I 

I usually pre­
pare my own food; I'm really 

particular about how it's prepared." 
Although Len is obviously very serious about 

maintaining a healthy diet, he isn't a fanatic about 
it. 

"My wife and daughter don't eat like I do. 
They like to get fried chicken some; and that's 

okay. If I eat a piece of fried chicken and a roll, 
number one, I'm not going to overdo it - I'll stop 
at just that one piece - and number two, I'm not 
going to let that affect my mental outlook. I just 
go back to my usual diet and keep on keeping 
on." 

For Len, a healthy diet and regular work outs 
are necessary components of a satisfying life style . 

"My day isn't complete until I've done some­
thing good for my body. And by eating right and 
working out I keep my energy level very high. 

"I get tired at work, just like everyone else, but 
I have energy reserves that I can call on to get me 
through those hard times. And when I've had one 
of those hard days I can go to the gym and just 
wash that stress and tension away in a good, 
sweaty work out." 

Len talks of how deciding to take control of 
himself changed his life . Anyone who is ever 
inside the force field this healthy Hercules radiates 
knows that: Len is in control! 
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VANTAGE POINT 

There is a revolution today in American 
industry ... TOTAL QUALITY is expected to be 
the norm; and it is time for LUFKIN to enlist. 
If we don't understand that quality is survival 
for LUFKIN, we might well become a casualty 
of the revolution. Just recently, some of our 
established customers have purchased gear 
equipment from our competition for a reason 

If we don't understand that 
quality is survival for LUFKIN, 
we might well become a casu­
alty of the revolution. 

previously unheard of at LUFKIN - lack of 
quality! 

LUFKIN's concept of quality has to meet 
the perception of it by our customer. Today 
the customer assumes that TOTAL QUALITY is 
in our product. As an example, we all 
assume our new car will be perfect and per­
form without a problem. Would you buy a 
new car with a scratch on the door or a small 
oil leak in the engine? As customers we 
expect TOTAL QUALITY in what we buy. 

How, then, does our customer see a 
LUFKIN product? The job we do for our cus­
tomer is a self-portrait of ourselves . Remem­
ber ... what do you expect when you are the 

customer? 

I 

VANTAGE POINT is a page dedicated to 
focusing on the viewpoint of specific 
individuals in the LUFKIN organization . 

We cannot inspect quality into our equip­
ment. There is no system or procedure that 
can guarantee total quality; it is up to us as 
individuals to give complete satisfaction to 
our customers and this starts in the simplest 
ways. 

Recently a customer from Sweden visited 
our plant. This person represented the largest 
turbine/generator builder in the world . 
Although he enjoyed his visit he later com­
mented that our housekeeping was poor and 
he associated this observation with poor qual­
ity. Nothing is unimportant in the quest for 
quality! 

The good news is that our customers want 
to help us in our quality goals, because it also 
helps them sell more of their product. 

LUFKIN is known world-wide for giving 
better service than any other gear supplier 
and this benefits us in getting orders. Howev­
er, good service and lack of quality will no 
longer be acceptable to our customer. 

The doors of opportunity are still open to 
us. Let's be perfect in our workmanship by 
exceeding the requirements of our customers. 
Who knows, we might like it, especially since 
it assures us of our jobs in the future . 

Remember, the door analogy is a danger­
ous one - it can always slam shut. 

I 

John Finney 
General Manager, Industrial Gear 

Products 
A 36-year veteran of gea~ sales, Finney brings a 
strong customer oriented perspective to LUFKIN's 
manufacturing process. 
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ACCOUNTING Cecilio Santana .... ..... .. 1 
Roy Myers ........... ..... . 1 9 Jesus Santana ........ .. .... 1 
Jimmie Fenton ... ...... ... 17 Benjamin Pinkerton ....... 1 
James Harrison ..... .. .... 15 Robert Carter ... ...... ... ... 1 
Gary Porter ............. ... 10 William Goins ....... ..... .. 1 
Shirley Thomas ............ 5 Barry Malone .............. . 1 
CANADA FOUNDRY 
Joseph Pisesky ...... ........ 8 Harold Hicks ... .... .... ... 41 

SEPTEMBER 
• • ann1versar1es 

ENGINEERING 
Robert Nunn ......... ..... 25 Roosevelt Adams .... .. .. 36 

Betty Niosi .. .. ..... .. ... ... 13 
Christina Randolph ..... 12 
Robert Jones ............... .7 

Edward Flemon ......... . 28 
Bobby Strange .......... . 25 
Kenneth Burnett .......... 25 

M ikki Walters .............. 4 J. D. Rodgers ............. 20 

Charles Lambert ....... .... 3 Charles Riggins .... ...... 17 

Roger Hanks ... ......... .... 3 
Troy Eakin .... .. ...... ....... 2 
Michael Garner ...... .. .... 2 

Donnie Dudley ....... .... 17 
Jeff Lankford ..... ......... 16 
Henry Credit. .... .... ..... 16 

Charles Sillers .... ......... . 1 Joe Penn ... ..... ... ... ...... 14 

Susan Burris ...... ... ...... .. 1 George Castillo .. ...... .. 14 

FABRICATION Roger Sowell ........ ..... 14 

Preston Christie .......... 36 Benito Acevedo .......... 12 

Coy Minshew ............. 30 
Rayford Davis ...... ...... 29 
Royce Ashworth ..... .. .. 28 
Marvin Tarver ...... .. .... 28 

Raul Castil lo .............. 12 
Norman Shoemaker .. .... 6 
Ned Hitesman .......... .... 6 
Rogelio Ram irez ....... .... 4 

Glenn Edwards ....... ... 27 David Ormsby ... .. ........ 4 

Jefferson Skinner .... .... 26 David Silva ... ... .. ...... .... 2 

Ronald Doss .. ............. 25 Luis Carrillo .. ... .. ... ... .... 1 

Dale Frels ............ ...... 24 Lisa Harris .... ... .. .......... 1 

James Brennan ........... 23 
Jesse Ross .. ... ............. 21 

Gumaro Mendoza ........ 1 
Bryon Baggaley .... ... .... 1 

Will ie Walker ... ......... 21 Miguel Zamora ...... .. .... 1 

Rickey Buchanan .. ...... 19 
Freddie Rudisill. ......... . 1 8 

Juan Rodriguez .... .. ... ... 1 
Jorge Tobias ... .. ... ... .... . 1 

Douglas Steel. ... ......... 17 
Joe Audrey ...... .... ...... 17 
Wayne Spratley .. ...... . 17 
Ricky Sowell ...... ..... ... 17 
Guadalupe Sanchez ... 16 
James Tudor ... ... ... ... ... 14 
Bobby Guthery .. ... ...... 14 
Fred Coulter ..... ... .... .. . 14 

Ernest Miles ........ .... ..... 1 
George Roden .. ... .. ...... 1 
Mike Negrete ... ......... .. 1 
Delmon Green ........... .. 1 
Jose Martinez .... .... ....... 1 
Kenneth Bradley .... .... ... 1 
Willie Medlock ..... ... .... 1 
Antonio Martinez ... ... ... 1 

Antonio Santana .. ...... 12 Jose Serrano ...... .... ... .. . 1 

Olivo Lopez ..... .... ... ... 11 
Norman Oswalt ... .... .... 1 

Patricio Chavez .. ... .... ... 1 
Manuel Lopez ... ..... .. .... 1 

Timothy Womack .... ..... 1 
Jose Moreno ... ..... ... ..... 1 

Raul Monroy ...... ....... ... 1 
Jason Hightower. ...... .... 1 

David Ferguson .... .. ...... 1 Benigno Muniz ...... ... .... 1 

Zeferino Castro ............ 1 
Rafael Rivera ......... ...... 1 
Artemio Puentes ............ 1 
William Kitchens ... ..... .. 1 
GEAR SALES 
Bill Sides ... .... .. .. ........ 29 
Ken Diana ... ..... ......... 14 
David Henning ......... .. 11 
Stephen Thompson ....... 4 
Leea Hyde ...... ...... ... ... . 1 
INDUSTRIAL SUP­
PLIES 
John Purvis .......... ... .... 13 
Bobbie Havard ..... ..... 13 
Lynne Owens .. .. .... ..... 12 
Gary McMorrow ........ 1 0 
Jesse Benge ......... .. ... .. .7 
Marcelo Loya .... ..... ...... 4 
Larry Whisenant. .. .. .... .. 1 
MACHINE SHOP 
Bobby Wood ....... ...... 30 
Joseph Behan non .. .. ... 29 
Keith Strickland ........ .. 29 
Charlie Rhodes ......... .. 29 
Donald Traylor .... .... ... 28 
Larry Cordova ............ 27 
Samuel Barrow ...... ... . 25 
Larry Cloyd .......... ...... 25 
Hollis Barnhart ... .... .... 25 
Archie Taylor .... ... ..... . 25 
Betty Wood ...... ......... 25 
Bobby Allen ... ............ 24 
Thomas Strickl in ... ...... 23 
Michael Cumm ings ..... 22 
J. C. Higgins .... ....... .. . 22 
Terry Johnson ........... .. 2 1 
Oscar Arant ........ ..... .. 19 
John O 'Connor ......... . 19 
William Mosley .......... 19 
Jerry Watson ..... ........ 18 
Henry Sargent. .... ....... 18 
Dora Hight ... .. .... .... ... 17 
Carl Moore ... ... .......... 1 7 
Henry Havard ............ 17 
Eldon Newton ... . ~ ....... 17 
Harvey Rainey .... ....... 17 
Mitchell O'Neill. ..... .... 16 
Leonard Sharp ..... ..... . 16 
Garvin Bridges ....... ... . 16 
William Ford ....... ....... 16 
Herbert Logan .. .... ...... 16 
Claude Williams ... ..... 16 
James Price ........ .... .... 14 
Lemon Hamilton ..... ... . 13 
Thomas Harris ..... ...... . 13 
Thomas Downey ......... 13 
Johnny Johnson .......... 13 
Jason Parrish .. .. ......... . 12 

Milton Phillips .... ... ..... 12 
Harlon Smith ....... .. ... .. 12 
Martha Reese ...... ....... 1 2 
Edward Perley ...... .. .... 1 2 
Willie Wigley ....... ... .. 10 
Wendell Davis ... ... ..... ..7 
John Freeman ...... .... .... .7 
Alan Scott ...... ........ ..... . 4 
Lynn Turner .... ... .. ... ...... 4 
Lamoine Williams ....... .. 4 
Herbert Johnson ...... .. ... 4 
Johnny Davis ..... ... ... ... .. 4 
Robert Howell .. ... ......... 4 
Donnie Wolf ......... ...... . 4 
Ricky Hampton ...... ... ... . 4 
Derrick Stewart ...... ...... 4 
Charles Ashworth ......... 4 
Jim Pursley .... .... ........... 3 
Stephen Belrose ...... ..... . 2 
Gregory Steele .... .. ... .... 2 
Linda Whisenant ... .. .. ... 2 
Stephen Neese ... .. ... ..... 2 
Zebby Gray .. ....... ........ 2 
Jeffrey Cooper ...... ...... . 2 
Matthew Thornton ... ... ... 2 
David Roland ...... ..... .... 1 
Donald Cable ......... .... . 1 
Nita Thornton ........ ....... 1 
Fred Mann ... ... ............. 1 
Joseph Blackburn ........ .. 1 
Kenneth Hamilton ..... .... 1 
Bobby Jones ...... ..... ..... 1 
Philip Brock .... .. ........... 1 
Franklin Strickland .. ...... 1 
Daryl Corbin ............. ... 1 
Mark Clifton ....... ...... ... 1 
James Hohimer ............. 1 
PERSONNEL 
Pam Lovett .......... .... ... 13 
De Wayne Collins ..... .. 13 
Ginny Russell .. ......... .. 11 
Hilburn Slaid ..... ...... .. ... 6 
Ace Patton .. .. ... ... ......... 4 
PUMPING UNIT 
SALES 
Edwin Patterson ... .... ... 32 
Rose Courtney .... ... ..... 1 8 
James Copeland ......... 12 
Jim Still '. ....... .... .... ...... 11 
Harry Sledge ..... ... ..... 1 0 
Bruce Cunningham ....... 8 
Jack Hill .............. .... .... 5 
Don Crow .. ......... ........ . 5 
Danny Walley ...... ....... . 4 
Michael Phillips .. .......... 3 
Carolyn Coleman ...... .. . 1 
Rene Cruz .... ............... 1 
Jeffery Kovar .... ............ 1 
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Lewis Herrera ............... 1 
TRAILER 
Leon Carroll .. .... ......... 40 
J. C. Crawford ........... 36 
Kenneth White ..... ... ... 29 
Henry Williams ......... 29 
Darcey Faircloth ... ...... 26 
Ada Beck .. ....... ......... 26 
Gary Jones ....... .... ..... 26 
Albert Mills ...... .......... 25 
Tommie Miller .. .... ... ... 24 
Charles Di Stefano ....... 24 
Billy Durham .. ... .. .. ..... 23 

F.Y.I. 

John Pena .................. 22 Sandra DiStefano ....... 14 TRAILER BRANCHES 
Oscar Malone ... ..... .... 22 Joe Sanches .... .......... . 12 Marilyn Ivy ....... .. ..... .. 29 
Rex Bailey .......... ....... 19 Willie Limbrick .......... . 11 James Smith .. ....... ..... . 12 
Shirley Ware .... .... ... .. 19 Travis Harris ............ .... 8 Louis Wilson .. .... ..... .... .7 
Steve Fenley ..... ..... ... . 19 Greg Mora .... ..... ......... 8 Regulo Cobio ............... 4 
Marvin McKnight. .. ..... 19 Sharon Spells ............. ..7 Steven Clampitt ............ 4 
Jackie Hewitt ... .. .... .... . 18 Robert Scott ..... .... ..... .. .7 Guadalupe Garcia ... .. .. 2 
John Joseph ......... .... .. 1 8 Gregory Moore .. ...... ... .7 Paul Harrell. .. .... ... ...... .. 2 
Andy Beddingfield .. .... 17 Dennis Hulett ........ .... .... 4 Michael Draper .... .... .... 1 
Geraldine Williams .... 15 Michael Menefee ......... 4 Joe Thomas ............ ...... 1 
Gerald King ............... 15 Danny Colbert .... .. ........ 4 
Robert Beers ..... ... ..... . 15 Richard Gilley ... .... ...... . 3 
James Baldwin .. ..... .... 14 Doug McKissick .... ... ..... 1 

CORRECTION: The August issue of the Roundup featured 
a story about recycling. Page 5 gave instructions on how 
to recycle various articles in Angelina County. A 
typographical error was made concerning the recycling of 
cardboard. The second statement should have said: No 
wood, plastics or food residues or packing materials can be 
mixed with the cardboard. 

LUFKIN is sponsoring a softball league composed only of 
LUFKIN employees and teams. Schedules of the games can 
be found throughout the Company on bulletin boards. 
Games are played at Kit McConnoco or Winston Parks. Be 
sure to come out and support your team . 

Many employees have had questions concerning the 
options available to Thrift Plan participants . Below are 
several of these questions and answers: 

QUESTION: Do I have to split my Thrift funds into the 
different fund options shown on the form I 
was sent? 
No you do not. You can leave all of your 
Thrift funds in the standard investment fund . 

If I lost my option form and didn't send it 
back in, will I lose my money? 
Absolutely not! There will simply be no 
change in your election . 

How often can I make changes? 
Once per quarter is all that is allowed. 

m 
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