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Retail has always been an important part of our DNA. 

Our mixed-use developments get their spirit and 

energy from the retail component.” 

Gerald D. Hines – Founder and Chairman

“



Expertise in Quality Retail Development, Acquisition  
and Management

Hines has been responsible for the development (completed and underway) and acquisition of 

more than 22.5 million square feet of retail space around the world. The firm currently manages  

7.4 million square feet of premier space in a broad range of formats. 

The firm’s developed retail projects include the renowned Gallerias in Houston and Dallas, the 

largest shopping complex in Catalonia, Spain, and the first international-brand outlet mall in Russia. 

Hines also has proven expertise in acquiring upscale malls, lifestyle centers, power centers and 

grocery-anchored centers.

An active buyer and owner of retail properties, Hines has also provided third-party property 

management and redevelopment/repositioning services to major institutional owners looking to create 

value with a reenergized asset.

Over the last five years, Hines (for itself and third-parties) has acquired more than 3 million square 

feet in the U.S., valued at approximately $1 billion. Retail initiatives include:

§ Development (completed or underway) of approximately 16 million square feet of retail space, 

including two of the largest and most dynamic mixed-use urban projects in the world: 

 CityCenterDC in Washington, DC, and Porta Nuova in Milan

§ Inauguration of the Outlet Village brand in Russia, with additional outlets on the way in Moscow 

and St. Petersburg

§ Acquisition, with HSBC, of a majority interest in a 720,000-square-foot shopping mall in Dublin, 

Ireland, in early 2014

§ Acquisition in 2014 of The Rim in San Antonio—Texas’ largest open-air retail center

Hines’ commitment to building a strong retail portfolio dates back to the earliest investments of 

the firm and includes alliances with the most respected anchor and in-line tenants, including fashion 

merchants, home goods purveyors and restaurateurs. With ready capital as well as extensive leasing 

and marketing experience across all product categories, Hines continues to seek retail investment and 

development opportunities globally.



“

Abercrombie & Fitch at Hofstatt
Munich, Germany 

Hines’ investment management strategy includes 

significant positions in the retail sector. With our 

past history and successful execution, we are 

uniquely qualified to evaluate, acquire and add 

value to retail assets in all categories in the U.S. 

and internationally.”

Kenton McKeehan – Managing Director
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The Rim   San Antonio, TX

In 2014, Hines Global REIT acquired The Rim, Texas’ largest open-air retail center, in an off-market 
transaction. The property is located in the most affluent zip code of the nation’s seventh-largest city, San 
Antonio, and is a one-of-a-kind retail destination in the market.

The Rim’s tenant mix complements The Shops at La Cantera, which sits less than one mile west of the 
project, and is 99 percent occupied with luxury and lifestyle retail tenants. The complex is located at the 
intersection of Interstate 10 and Highway 1604, within two miles of Six Flags Fiesta Texas; within three miles 
of The University of Texas at San Antonio with more than 30,000 students; and within five miles of over 
20,000 daytime employees. 

PROJECT HIGHLIGHTS  
 Encompasses 796,445 square feet of owned retail space, which is 99.5 percent leased
 Acquired rights to 350,000 square feet of future retail with completion anticipated by the end of 2015
 Houses 15 anchor tenants including Best Buy, Dick’s Sporting Goods, J.C. Penney, Nordstrom Rack,  

Saks Off 5th and TJ Maxx, comprising 67.5 percent of GLA
 Non-owned, shadow anchors comprise nearly 650,000 square feet, including the nation’s third highest 

grossing theatre, plus Bass Pro Shop, Lowe’s and Target 
 Rent as a percent of sales is a very healthy 11 percent, of those tenants reporting sales 
 San Antonio experienced the largest population growth of any city in the nation from 2000 to 2010 and  

is the #1 tourist destination in Texas, drawing over 28 million visitors annually

Hines’ strategy over the hold period is to retain historically high occupancy rates with only the most 
productive tenants. Additionally, operational excellence will be a key focus to ensure the asset retains its 
superior reputation. Hines is proud to serve as both asset manager and property manager of an owned  
asset of this quality and size. 
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Liffey Valley Shopping Centre   Dublin, Ireland

In 2014, Hines, with HSBC, acquired a majority interest in Liffey Valley Shopping Centre, one of the largest 
regional shopping destinations in Dublin. The complex serves as home to over 100 retailers, including H&M 
and New Look fashion stores, as well as a multi-screen cinema and four full-service restaurants, several cafés 
and a food court. With a mid-mass market fashion orientation and the best motorway access in the metro 
area, Liffey Valley maintains a dominant position, attracting eight million visitors annually. 

PROJECT HIGHLIGHTS 
 716,000-square-foot regional shopping center located in Clondalkin, ten kilometers west of Dublin 
 Anchor tenants include Marks & Spencer, Dunnes, Next and the largest Boots store in Ireland
 Near-term expansion will add a 75,000-square-foot anchor store and six additional restaurants as well as 

an upgrade to the existing cinema 
 Associated Liffey Valley Retail Park offers several warehouse-style stores including Argos, B&Q,  

Carpet Right, Halfords, Harry Corry, PC World and Woodie’s DIY 

Hines devised an equitable land and co-ownership structure as part of the acquisition process and is now 
employing a strategy to strengthen the tenant mix and the long-term secured income profile. Additionally, the 
Hines team is focusing on visual improvements to increase dwell time and improve the shopping experience. 
In the mid-term, Hines plans to deliver a comprehensive design that captures the full value of the mall’s 
expansion potential increasing the leisure and entertainment offering to create the first urban entertainment 
centre in Ireland. 

At 99 percent occupancy as of 2014, the property provides tremendous growth potential through 17.3-acre 
expansion site, which promises to transform Liffey Valley into the largest shopping centre in Dublin. Hines is 
proud to serve as both asset manager and development manager of an owned asset of this quality, scale  
and dominance. 
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CityCenterDC   Washington, DC

Designed by Foster + Partners of London and Washington, D.C.’s, Shalom Baranes Associates, 
CityCenterDC creates a new destination for downtown Washington consumers in a thriving area just blocks 
from the White House. Located at the region’s commercial, cultural, arts and entertainment epicenter, the 
10-acre, mixed-use development includes a 295,0000-square-foot retail component consisting of more 
than 50 fashion and specialty stores, distinctive eateries and neighborhood services with extensive street 
frontage and dynamic storefronts. A central outdoor plaza surrounded by four residential buildings hosts live 
music, fashion shows, and cultural and community events to attract patrons.

PROJECT HIGHLIGHTS  
 2.5 million-square-foot complex built in three phases on the former convention center site
 Pedestrian-oriented streets and alleyways connect retail space at the base of seven buildings
 Includes 520,000 square feet of office space, 458 rental apartments, 216 condominium units, a  

370-room luxury hotel, a public park and an expansive, underground parking garage 
 Received one of the country’s first Gold certifications under the U.S. Green Building Council’s LEED® 

Neighborhood Development program 
 Initial tenants include: Hermès, Burberry, Salvatore Ferragamo, Hugo Boss, Longchamp, DGBG Kitchen 

and Del Frisco’s Double Eagle Steak House

CityCenterDC serves as an exciting, new attraction for local residents, daytime workers, convention 
delegates, hotel guests, tourists and regional visitors seeking unique dining and shopping experiences 
downtown. Restaurants focus on independent chef-driven concepts to complement the critical mass 
of dining establishments already in place, while fashion and specialty tenants include local, national and 
international brands at aspirational-to-luxury price points. 
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The Markets at Town Center   Jacksonville, FL

In July 2013, Hines Global REIT acquired The Markets at Town Center, a core, market-dominant power 
center in the Southside neighborhood of Jacksonville, FL. Completed in 2009, The Markets is the final phase 
of St. John’s Town Center, a 1.9-million-square-foot, super-regional shopping destination, developed and 
owned by Simon and Ben Carter Properties. Opened in March 2005 on a 200-acre site, The Center is an 
upscale retail venue that features 300 diverse tenants, including national and local retailers and restaurateurs. 
It has immense regional drawing power that extends to a 150-mile radius and over 7.5 million people. Cross-
shopping among the three phases is prominent and an attractive aspect of The Markets’ tenancy at St. 
John’s Town Center.

PROJECT HIGHLIGHTS  
 Includes more than 315,000 square feet of retail space with a blend of high-end restaurants, casual 

eateries, chain stores, boutiques and nightlife attractions
 Anchored by Best Buy (#1 of 25 in the region), Nordstrom Rack, REI, Toys R Us/Babies R Us (top 10 

percent of stores in the U.S.) and Ulta
 Strong in-line tenant sales at $447/SF and anchor sales at $293/SF
 Located on a 52.5-acre site just east of St. John’s Town Center at the interchange of Jacksonville’s major 

interstate, providing excellent access to affluent and high-growth communities as well as tourists visiting 
the beach 20 minutes away

 Recent population growth in northeastern Florida has been nearly double that of the U.S. average

Hines is committed to retaining The Markets’ reputation as northern Florida’s most prominent community 
center. Accordingly, leasing efforts spearheaded by Genesis will focus on investment-grade tenants, primarily 
apparel and restaurants, both of which are known to continually drive retail traffic. Hines acts as both owner 
and asset manager for the property, which was 96 percent occupied at acquisition.  
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The Avenue Murfreesboro   Murfreesboro, TN

Acquired by Hines Global REIT in August 2013 from The Avenue Murfreesboro is a core-plus, hybrid power/
lifestyle center in a premier master-planned community located 28 miles southeast of Nashville, Tennessee. 
More than 50 percent of the shopping complex is leased to premier national anchor tenants, while the 
remaining space features a diverse offering of select retailers and restaurants reflective of local demand and 
fashion trends. The pedestrian-friendly, open-air portion of the center with its smaller specialty shops offers 
amenities including attractive landscaping, benches and bronze statues. 

PROJECT HIGHLIGHTS  
 Encompasses nearly 750,000 square feet of retail space divided into two components: a community and a 

lifestyle center
 Nearest direct competition is more than 25 miles away
 Anchored by 12 national tenants including Barnes & Noble (#2 mall store in market), Belk, Best Buy,  

Dick’s Sporting Goods, Havertys and Old Navy (#1 mall store in Nashville) 
 Features a dynamic mix of 81 additional tenants including American Eagle (#1 store in market), Express, 

Gymboree, Jos. A. Bank, Kay Jewelers, Sunglass Hut, The Gap and Victoria’s Secret 
 Average sales for small retailers have increased nearly 30 percent since 2010 to $300/SF, with restaurants 

leading at $396/SF
 Includes 35,000 square feet of office space, adding to the asset’s mixed-use appeal 

Hines’ strategy is to increase market share and occupancy beyond the 89 percent at acquisition by 
relocating the most desirable tenants from the dated Stones River Mall 2.5 miles away. In the six months 
following acquisition, the Hines team was successful in securing two relocations of notable fashion tenants 
from the mall. Expanding the demographic base of existing customers will also be a primary focus. 
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Galleria   Edina, MN

In August 2012, Hines Global REIT acquired Galleria Edina, an enclosed shopping mall in an affluent suburb 
of Minneapolis. Featuring a diverse mixture of national and international luxury brands, in addition to locally 
owned shops and specialty boutiques, the Galleria fronts France Avenue, the most prominent address for 
Twin Cities retailers. 

PROJECT HIGHLIGHTS  
  Includes 380,649 square feet of retail space 
  Located just 12 minutes southwest of downtown Minneapolis 
  Anchored by Gabbert’s Furniture, Barnes & Noble, and Crate & Barrel 
  Houses over 60 retailers including Bluemercury, Eileen Fisher, Louis Vuitton, Pendleton, Pottery Barn, 

Restoration Hardware, Tiffany & Co., Tumi, Williams-Sonoma and six distinct restaurants  

Hines is committed to keeping Galleria modern, fresh and full of the best tenants in the upper Midwest. 
Looking to the future, the firm is in the process of rebranding the mall to appeal to a younger consumer 
base, while enhancing the property with the creation of additional retail space above current surface parking, 
significant upgrades to the common areas, and the addition of another high-end restaurant.  

Originally opened in 1996 and expanded in 2006 by the previous owner, Galleria Edina is presently 97 
percent leased, and widely considered the most upscale shopping area in the Upper Midwest.
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Hofstatt   Munich, Germany

Developed by Hines, Hofstatt is a mixed-use complex featuring a 198,100-square-foot, four-level shopping 
mall built on the former site of the South German publishing house in Munich’s city center. The thoughtfully 
planned project offers an alluring blend of 25 cafés, restaurants, and fashion and furnishings stores, 
including Abercrombie & Fitch, Adidas, Depot, GANT, Hollister, Humanic, J.Lindeberg, Liu Jo, Mango,  
Tom Tailor and more. Melding traditional historic architecture with exciting new building designs, Hofstatt 
has created an inviting visual mosaic to attract visitors. 

PROJECT HIGHLIGHTS  
 457,466-square-foot complex encompassing retail, office and residential components 
 Involved renovation of four existing structures and development of three new buildings with one  

cohesive garage 
 Includes five courtyards that were previously inaccessible to the public 
 Achieved LEED® Gold and BREEAM® certification 

Following a sudden change in the property’s ownership structure, Hines was hired by LBBW bank to 
manage the development in 2009. Before the firm was brought in, the project’s shopping venue was 
poorly conceived, with only one tenant secured. Hines introduced new planning team members and 
accomplished a complete turnaround through substantial redesign of the retail concept, including its 
seamless integration into the surrounding street system, a unique mall design and an emphasis on  
strong international anchor tenants new to Munich. 

In the process, Hines repaired a severely damaged public and political perception of the venture, building 
a positive relationship with the surrounding community, local authorities and other stakeholders. The firm 
also got a commitment from city officials to pedestrianize the street adjacent to the main entrance of the 
shopping mall, increasing foot traffic and gaining an important upgrade to retail quality. As a result, Hines 
attracted over 12 international brands new to Munich, achieving 100 percent lease-up and a successful 
grand opening in spring 2013. 
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Porta Nuova   Milan, Italy 

Porta Nuova, or “New Gate,” is a trio of mixed-use projects developed by Hines concurrently to revitalize a 
long-abandoned section of Milan and reunite the adjacent neighborhoods of Garibaldi, Isola and Varesine. 
Along with an array of fashionable stores and diverse eateries, the complex features a centrally located, 
19.7-acre public park, green areas, piazzas, bridges, pedestrian walkways and bicycle paths throughout. 
The first retail arrivals included several shops owned by Renzo Rosso (co-founder of Diesel who also 
manages a variety of contemporary luxury brands), plus Costume National, Esselunga, Feltrinelli Red, Grom, 
Muji, Nike and Sephora, with many more following. 

PROJECT HIGHLIGHTS  
 Comprised of three developments totaling 3.7 million square feet on a 86-acre site 
 Encompasses upscale retail, office, residential, government, cultural and social function space atop a 

highly sophisticated public transportation system 
 Contains 484,000 square feet of net rentable retail area, including two levels of retail space lining the 

perimeter of Piazza Gae Aulenti and ground-floor retail space in most buildings 
 Located at the Garibaldi Railway Station, which accommodates four subway lines and high-speed rail 

lines serving over 200,000 passengers per day 
 Most buildings in all three projects are certified or pre-certified LEED® 

Hines coordinated the master planning and design of more than 20 buildings, plazas and gardens with 
20 architects from eight different nations. completed between 2013 and 2015, the project set a new 
benchmark for future urban developments throughout Europe and the world. 

The firm also developed a precise strategy for coordinating, marketing and leasing the retail space to potential 
tenants and for using merchants to attract shoppers, diners and other visitors to all three neighborhoods. 
With a balanced mix of international fashion, contemporary, luxury and avant-garde brands, as well as high-
end brands and services for both local and international consumers, Porta Nuova will create an exciting new 
destination in the city. 
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Outlet Village Belaya Dacha   Moscow, Russia 

Developed, owned and managed by Hines, Outlet Village Belaya Dacha was Russia’s first designer outlet 
mall. Inaugurated in September 2012, the project provides an open-air shopping destination to visitors, 
one with cozy streets, inviting squares and attractive fountains. Hines determined that the typical Russian 
consumer is very much brand-led and value-conscious—a perfect combination for the success of an outlet 
center—and set out to create a profitable retail alternative in a market that was oversaturated with traditional 
venues. As a result, Outlet Village Belaya Dacha was 95 percent leased within the first year. 

PROJECT HIGHLIGHTS  
 250,000-square-foot outlet mall located southeast of Moscow in the town of Kotelniki 
 Home to over 100 retail tenants, including famous brands such as Adidas, Burberry, Camper, Furla, 

Lacoste, Levi’s, Mango, Michael Kors, Nike, Patrizia Pepe,  Puma, Quiksilver, Samsonite, Tommy Hilfiger, 
Villeroy & Boch and others 

 Features a variety of restaurants and cafés, plus a children’s playground area and 4,000 parking spaces 
 Offers shuttle transportation from local metro stations and is included in the public bus network routes 
 Designed to achieve BREEAM® certification for sustainable development

Property management and marketing are handled by local teams that offer daily tenant support to help 
maximize business opportunities and position the project as the best outlet mall in Russia. The firm 
conducts regular business review meetings with brands, implements seasonal campaigns and oversees 
special events. Focused on achieving healthy year-on-year sales growth, Hines also provides pricing/stock 
quality benchmarking with other shopping centers in the area. 

A joint venture with the Belaya Dacha Group, the project was built as phase one of a 120-hectare integrated 
multi-use development, which includes a mixture of retail, sports and recreation space. Construction of 
phase two began in 2013, was completed at the end of 2014. 
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Zielo Shopping Pozuelo   Madrid, Spain 

Named Best Small Shopping Centre in Spain by the Spanish Association of Shopping Centers in 2010, 
Zielo Shopping Pozuelo serves the country’s wealthiest suburb, Pozuelo de Alarcón—home to a number of 
Spanish celebrities and famous sports figures. Located just northwest of the Madrid city center, the site’s 
proximity to upper-class neighborhoods and the area’s shortage of attractive shopping choices presented a 
unique urban development opportunity for Hines, which infused a sense of elegance, comfort and quality into 
the project. Opened in 2009, the 169,489-square-foot retail center attracted upmarket retailers and affluent 
patrons, encouraged prolonged visit times and promoted elevated spending levels. 

PROJECT HIGHLIGHTS  
 Total catchment area of more than 1.5 million people who live within a 30-minute drive, approximately 

200,000 who live within a 10-minute walk and another 40,000 who work in nearby offices 
 More than 60 upscale shops and restaurants on three levels, including Bimba & Lola, H&M, Imaginarium, 

Mango, Massimo Dutti, Nespresso, Roberto Verino, Zara Home and Zara Kids 
 Achieved the first LEED® Gold certification for a retail complex in Europe 

Following a detailed benchmarking process involving a carefully selected team of consultants, Hines prepared 
a competitive design and merchandising program to create a compelling destination. The firm held an 
architectural competition and selected Alberto Martin Caballero for his exciting yet sustainable design concept 
and in-depth understanding of local planning codes. Additionally, Hines devised a branding/communications/
PR plan and initial marketing materials to launch a successful pre-leasing campaign prior to commencement 
of construction. The firm also obtained all licenses and coordinated 13 construction packages to complete the 
project on schedule and within budget. 
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Die Mitte-Shopping AM Alexanderplatz   Berlin, Germany

Completed in 2009, Die Mitte-Shopping at Alexanderplatz is a five-story retail development located on Berlin’s 
most famous square. The project is characterized by ultra-modern spaces subdivided into 10 stores that are 
all accessible directly from the square. Featuring a variety of fashion and electronics merchandisers, Die Mitte 
creates an exciting destination for today’s consumers. The building also closes the southeastern corner of 
Alexanderplatz for the first time, resulting in a completed and revived appearance to the entire square. 

PROJECT HIGHLIGHTS  
 Includes 209,982 square feet of premium retail space located in the center of Berlin 
 Anchored by Saturn, Europe’s leading consumer electronics chain 
 Other tenants include DM Drugstore, E-Plus Telecommunications, EDC by Esprit, Esprit, l’tur Tourismus, 

New Yorker, Promod, Steilmann and 02 Telecommunications 
 Provides excellent transportation connections by bus, tram, U-Bahn, S-Bahn and regional trains 
 Achieved Building Research Establishment Environmental Assessment Method (BREEAM®) Certification  

in 2010 

More than 350,000 people pass through Alexanderplatz every day, making it the most frequented square in 
all of Germany and one of the busiest concourses in Europe. Hines collaborated with Düsseldorf architects 
Rhode Kellermann Wawrowsky (RKW) to provide an attractive shopping environment for Berliners and 
tourists alike at the highly visible and often travelled locale. The firm pre-leased the majority of space to 
anchor tenant Saturn and achieved 100 percent lease-up prior to the grand opening. 

Hines sold Die Mitte to CommerzReal in 2009, but retained the right to develop a high-rise building on 
the adjacent site. In 2014, Hines announced that a new 300-unit residential tower will be built on the site. 
Designed by Gehry Partners, the 500,000-square-foot project will be a maximum height of 492 feet, likely 
becoming the tallest building in Berlin and the tallest residential structure in Germany.
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CityCenter Merida   Merida, Mexico 

Completed in 2008, CityCenter Merida is the second of the Hines-planned upscale neighborhood shopping 
centers built to serve emerging markets in Mexico. Designed by Mexican architect Augusto Quijano Axle, 
the ultra-modern, open-air mall is a landmark development in Merida, Yucatan’s capital and largest city. 
Accommodating approximately 70 shops, restaurants and boutiques, the retail project set a new standard 
for architectural excellence and sustainable design in Mexico, while providing a unique shopping and 
entertainment option for Merida’s residents. 

PROJECT HIGHLIGHTS  
 287,000-square-foot retail center on a 23-acre site 
 Located in the affluent Colonia San Ramon Norte neighborhood of Merida 
 Major tenants include Banamex, Bancomer, Dairy Queen, Fuddruckers, HSBC, IXE, La Europea, Peter 

Piper Pizza, TGI Fridays and Starbucks, plus anchor stores Wal-Mart Supercenter and Cinemex 
 Includes parking for 1,300 cars 

To address local tenant needs, better serve customers and provide more on-site amenities, the property was 
partially renovated in 2011. Improvements included a facelift to the main entrance, upgraded landscaping, 
parking rearrangement and the addition of a children’s playground. As a result, Hines attracted new AAA 
tenants and by December 2013 had increased the occupancy rate to more than 98 percent. Today, 
CityCenter Merida is one of the main consumer destinations in the city. 

The project was funded through HCM Holdings LP, a joint venture between Hines and the California Public 
Employees’ Retirement System (CalPERS). In February 2014, the retail center was sold to Fibra Uno, a 
Mexico-based real estate investment trust.
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Diagonal Mar Centre   Barcelona, Spain

The product of Hines’ strategic partnership with European shopping center pioneer Jean-Louis Solal, 
Diagonal Mar Centre is a 936,000-square-foot, super-regional retail and leisure complex located on 
Barcelona’s picturesque seafront. The Centre features a dramatic, three-level glass atrium and an elevated, 
54,000-square-foot terrace providing a grand setting with dramatic views of the Mediterranean. Developed 
as phase one of the 84-acre Diagonal Mar master planned community, the retail mall earned the prestigious 
Quatrium Award in 2001 as the “Most Innovative Real Estate Project in Barcelona.” 

PROJECT HIGHLIGHTS  
 Attracts over 15.5 million visitors each year 
 Houses a wide variety of upscale retail tenants including Alcampo, Fnac, H&M, Sfera and Zara, plus 180 others 
 Includes an 18-screen cinema on the top floor 
 Honored by the Urban Land Institute with its European Award for Excellence in 2004 and by the American 

Society of Landscape Architects with its Award of Honor in 2005 

Hines resurrected the ambitious project and moved it from bankruptcy to construction in under nine months, 
using the shopping center as an economic engine for the larger development. The Hines-Solal partnership 
then applied its global retail experience to attract a unique mix of European and international tenants. Hines 
also designed a consumer campaign around a unique on-site marketing center to create public awareness 
and drive store sales. Diagonal Mar Centre opened to rave reviews in November 2001, and today serves as 
a fashionable destination for shoppers, diners, residents and tourists. 

In addition to the shopping mall, Diagonal Mar includes ten residential towers, four office buildings, four 
hotels, a convention center and a signature public park that is a beloved community amenity. Completed in 
2005, the 3.7 million-square-foot development transformed Barcelona’s once obsolete industrial waterfront 
district into a thriving neighborhood, extending the city’s diagonal thoroughfare and converting a former 
brownfield site into valuable real estate. 
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The Shops at Canal Place   New Orleans, LA 

Located on Canal Street in downtown New Orleans on the edge of the historic French Quarter, Canal Place 
is a mixed-use development encompassing a fashionably attractive, three-story retail center; a major office 
tower; a Westin Hotel; and a large garage. Visitors are treated to a genteel atmosphere with lush landscaping, 
a sunlit glass atrium and attentive concierge services. With a variety of upscale stores, restaurants, cafés and 
theaters, Canal Place is considered one of the city’s most desirable shopping destinations. 

PROJECT HIGHLIGHTS  
 Features 260,000 square feet of premium retail space 
 Anchored by Saks Fifth Avenue and home to 38 other retail tenants including Ann Taylor, Banana Republic, 

Brooks Brothers, J. Crew, L’Occitane, Michael Kors and Tiffany & Co. 
 Encompasses a 438-room Westin Hotel, a 32-story office tower and a 1,550-car garage 

Originally developed in the early 1980s, Canal Place had fallen into foreclosure by 1991. Default co-owners 
Travelers and Aetna Insurance hired Hines to serve as retail and parking asset manager, and later to renovate 
the hotel. When the firm took over, retail space was less than 60 percent occupied, and many existing 
tenants were planning to break their leases. Hines initiated a comprehensive remerchandising plan to stabilize 
the tenant base, revamp and rebrand the mall as The Shops at Canal Place, introduce a fresh marketing 
and events program, and implement numerous capital upgrades. The firm also negotiated with solo anchor 
Saks Fifth Avenue to expand into the center’s in-line space, taking more than 40,000 square feet at mall rates 
including payment of CAM charges and taxes. 

As a result, lease renewals stabilized, several new lessees signed, parking revenues doubled, and the 
occupancy rate increased to 100 percent by the end of 2000. The project was then sold to a local investor 
who chose to manage it themselves, hiring all on-site employees to continue the forward momentum Hines 
had built.
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First Colony Mall   Sugar Land, TX

Serving as a cornerstone of Hines’ 9,700 acre, master-planned First Colony community, First Colony Mall 
was Fort Bend County’s first regional shopping center when it opened in 1996. In 2006, the mall was 
expanded to include an open-air lifestyle center in front of the main entrance, accommodating several new 
and existing upscale tenants. A 40,000-square-foot restaurant plaza was also added to further enhance the 
overall visitor experience, and parking facilities were increased to a total of 4,800 spaces. 

PROJECT HIGHLIGHTS  
 Includes 1.1 million square feet of retail space 
 Located just 20 minutes from downtown along Houston’s sprawling southwest corridor 
 Anchored by Dillard’s, Dillard’s Men, JCPenney and Macy’s 
 Houses 150 retailers including Abercrombie & Fitch, Apple, Banana Republic, Barnes & Noble, Foot 

Locker, LensCrafters, Michael Kors, Vera Bradley and Williams-Sonoma, plus a 24-screen AMC theater 
complex in an adjacent building 

 Attracts over 15 million visitors annually 

Hines worked closely with architectural firm RTKL to design the major regional mall with a fresh, 
contemporary feel to complement neighboring residential and commercial structures. Dramatic skylights 
break up the visual plane and add interest to the development. Today, the mall draws shoppers, diners, 
moviegoers and other patrons of all ages from over 50 different zip codes. 

The first true master-planned community in the greater metropolitan area, First Colony currently serves as 
home to over 60,000 full-time residents. The surrounding Fort Bend County trade area is the fastest  
growing in Greater Houston and the fastest growing of the 10 largest counties in Texas, with an increase  
of 65.1 percent over the past decade. 
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Galleria Dallas   Dallas, TX

Developed by Hines as a follow-up to its highly successful Galleria in Houston, Galleria Dallas is the 
largest mixed-use complex in the Dallas-Fort Worth area. Like its predecessor in Houston, the retail mall 
features an Olympic-size ice skating rink beneath an enormous glass-vaulted atrium. Opened in 1982, the 
development brought the first Marshall Field’s, Saks Fifth Avenue, Tiffany & Co., Yves Saint Laurent and 
other prominent retailers to the city, and it was the first shopping center in the world to feature a 90-foot-tall 
indoor Christmas tree. 

PROJECT HIGHLIGHTS  
 3.8 million-square-foot development located on a 45-acre site at the northeast corner of the LBJ Freeway 

and the Dallas North Tollway 
 Features a four-story, one million-square-foot shopping mall with over 200 fine stores and restaurants 
 Originally anchored by Saks Fifth Avenue, Marshall Field’s and, shortly thereafter, Macy’s
 Includes a 431-room Westin Hotel and three office towers totaling in excess of 1.4 million square feet 
 Galleria North earned the ENERGY STAR® label in 2003, 2008 and 2009, and was certified LEED® Gold  

in 2009 

During the planning and design phase, Hines conducted extensive studies to identify opportunities for 
capitalizing on market conditions and competing with established shopping centers in the area. The firm 
recognized that a unique mixture of retail, office and hotel elements would create a synergistic effect in 
attracting patrons. The resulting mixed-use center successfully induced prestigious national and international 
retailers and premier office tenants to lease space at premium rents. Hines served as owner, manager and 
leasing agent for all phases of the property until selling individual components of the project to investors 
beginning in the late 1990s. 

Galleria North was completed in 1999 with 125,000 square feet of retail space and 680,000 square feet of 
office space, plus a separate 2,400-car parking structure. 
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The Galleria   Houston, TX

The Galleria began in the 1960s as a grand vision of Gerald D. Hines—one that would serve as a model for 
all similar mixed-use urban complexes around the world for years to come. The development centers on a 
788,000-square-foot shopping mall with an Olympic-size ice skating rink beneath a massive glass-domed 
atrium, a tribute to the famed Galleria Vittorio Emanuele in Milan, Italy. Attracting 24 million visitors a year, 
The Galleria is still Houston’s number one tourist destination. 

PROJECT HIGHLIGHTS  
 Three million-square-foot development located amid Houston’s Uptown District 
 Includes more than 375 fine stores and restaurants, two Westin Hotels with a combined total of 900 

rooms and three office towers totaling in excess of one million square feet 
 Originally anchored by Neiman Marcus and Lord & Taylor, followed by Saks Fifth Avenue, Macy’s and 

Nordstrom
 Honored by the Urban Land Institute with its inaugural Award for Excellence in 1979 
 Recognized by the Texas Association of Landscape Contractors with its Environmental Improvements 

Award in 1992

For the site, Hines acquired a 52-acre tract of pastureland abutting Westheimer Road and Loop 610 on 
what was then the lightly developed western outskirts of Houston. Although the plan was considered risky 
by many, Hines persevered. Working closely with other visionaries, including legendary retailer Stanley 
Marcus, founder of Neiman Marcus department stores, and internationally acclaimed architect Gyo Obata of 
Hellmuth, Obata & Kassabaum, Hines set a new standard for urban mixed-use developments. The complex 
served as a magnet for attracting international visitors to Houston, while stimulating growth all along the 
city’s western corridor. 

The project was developed in three phases that were completed in 1970, 1979 and 1986. Prior to selling the 
property in 1999, Hines planned a fourth phase, which was finished in 2003 by the new owners. 
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San Francisco, CA 
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Chicago, IL 
312-419-4900
Kevin.Shannahan@hines.com
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Mark  A. Cover 
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Houston, TX 
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C. Kevin Shannahan 
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Kevin.Shannahan@hines.com
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New York, NY
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Michael.Topham@hines.com
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