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OVERVIEW & METHODOLOGY
The Cerulli Report—U.S. Asset Allocation Model Portfolios 2023 starts with a deep dive into 
model portfolio distribution platforms and marketplaces, which are a means for advisors 
in all channels to access, research, implement, and monitor model portfolios for their 
clients. Requirements and capabilities vary greatly among platforms, leading to a variety of 
considerations for model providers looking to use third-party platforms to distribute their 
models. Cerulli digs into the underlying factors that drive platform decisions, including the key 
characteristics of platforms that are favored, and barriers that exist to placing models  
on platforms. 

The 2023 report continues to build on data from prior years, improving the quality of the 
advisor portfolio construction segmentation, the characteristics of advisors and practices 
within portfolio construction segments, and the model provider sizing. The report also 
provides an enhanced look into differences in model product use and advisor values  
across two groupings of advisor channels: branch network-based advisors and independent 
advisor channels.   

USE THIS REPORT TO
 y Explore the role of model distribution platforms (also known as model marketplaces) 

in the delivery of model portfolios to advisors, with a detailed look into the interactions 
between model providers and model marketplaces 

 y Gain insight into the various points to consider when deciding which marketplaces to 
partner with for distribution, including the requirements for upkeep of models on the 
platform, and the capabilities advisors seek when choosing a model marketplace 

 y Understand the key differences in the product use and values of brand network advisors 
versus independent advisor channels and how model providers can tailor their offering 
and marketing to the needs and desires of particular channels 

QUESTIONS ANSWERED
 y Which model marketplaces represent the largest opportunity to deliver models over the 

next few years, according to model providers? 

 y What are the key decision factors for how model providers select various platforms 
through which to distribute their models? 

 y What are the largest barriers to onboarding models to distribution platforms? 

 y What is the total asset opportunity for model distribution by advisor channel? 

 y What are the key product development initiatives driving change in the model portfolio 
product landscape?
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Using Technology to Enhance the Model Portfolio Experience

PRODUCT DETAILS

 y Key findings
 y Analyst support
 y Interactive Report Dashboards
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Model Provider Leaderboard: Review the top-50 model providers by model 
assets, with ability to focus on specific types of model providers (e.g., advisory 
TAMP, asset manager).  

Portfolio Construction Sizing: Examine the asset, practice, and headcount 
sizing of the current and optimal portfolio construction segments, including 
breakdown by channel. 

Model Provider Landscape: Evaluate the building blocks used to construct 
model portfolios, including vehicle use, management styles, and fees of 
underlying products. Also, understand the types of model portfolios that are 
offered by model providers and requested by financial advisors, including 
portfolio architecture. 

Model Distribution: Understand the composition of model distribution 
organizations, along with their viewpoints on model distribution strategy and 
factors challenging model asset growth.   

Advisor Profile: Review demographics of advisors and characteristics of 
advisory practices for each cohort of current and optimal portfolio construction 
segments. 

Interactive Report  
Dashboards
Interact and explore select report data 
with Cerulli’s visualization tool.
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Exhibit 1.07
Use of Third-Party Model Platforms or Internal/Home-Office Technology for Processes and Functionalities, 2023
In addition to model selection and application, advisors use model technology for functions such as performance reporting, risk assessment, and tax management. 
Source: Cerulli Associates  |  Analyst Note: Capabilities are sorted by the combined percentage of advisors who use third-party model platforms or both third-party and internal/home office technology.
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