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Chapter 3 Asset Manager Product Strategy and Innovation

Exhibit 3.09
Future Product Plans and Methods to Build Out Product Capabilities by Asset Class, 2021

Source: Cerulli Associates | Analyst Note: Future product plans represent plans over the next 12 months. Methods to build out capabilities considers a time period of one to three years.
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Kranshares, 155

Legg Mason, 85, 90, 118, 131

Lincoln Financial, 136, 164, 165

Morgan Stanley, 85, 90, 125, 131
Nationwide, 136, 149, 163, 164

Natixis, 80, 106, 134

New York Life, 164

Northern Trust, 125

Nuveen, 116, 153

Old Westbury, 145

Oppenheimer, 85, 90

Parametric, 106, 132

PGIM Investments, 86

PIMCO, 116, 117, 122, 161, 165
Precidian, 17

PRIMECAP, 142

Prudential, 136, 157, 163

Quadratic, 155, 156

Sands Capital, 145, 149, 151

Schroders, 135, 147, 149

Six Circles, 135, 140, 147-149

State Street, 105, 115, 135, 153, 155, 156
Stone Ridge, 122

TIAA, 86

Touchstone, 149

UBS, 131

Vanguard, 21, 41, 84, 88, 89, 105, 113, 115,
123, 125, 135, 136, 145, 147, 148, 158, 165
Versus Capital, 122

Voya, 153, 157, 158

Wellington, 142, 151

Wells Fargo, 106, 134

WisdomTree, 135, 153-155
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