The State of Business Intelligence and
Analytics in 2020: A Recap of our Research

ASUG



About ASUG Research

The ASUG research team uses quantitative and qualitative research methods to capture a unique view of
what the largest group of SAP users in North America is thinking, doing, and planning for their road maps.

Examples of Topics We Cover

(8 < (s

cloud strategies emerging SAP S/4HANA industry tech
technologies myths and ROI trends
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Business Intelligence and Analytics Insights for 2020

Key Trends in Business Intelligence and Analytics

Major Pressures in Business Intelligence and Analytics

The Secrets Behind Satisfaction for Business Intelligence Professionals

Top Products of Interest
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Key Trends and Pressures in Business
Intelligence and Analytics

5 @& 2020 ASUG Confidential G S L@




How Business Intelligence Fits Within Organizations

Business Intelligence Needs Support

"-")Only 21% But 50%

of SAP customers have == of SAP customers split
executives supporting their Bl/analytics professionals

organization's Bl health among departments

Source: ASUG State of the Industry research (Mar./Apr. 2019)
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Key Trends Identified by SAP Bl and Analytics Customers
SAP Business Intelligence Customer Trends

Taking advantage of Innovating with Providing access to
self-serve tools emerging technologies on-demand analytics

Source: ASUG State of the Industry research (Mar./Apr. 2019)
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A Complex and Critical Function

N 10

types of data exist in an
average data warehouse

Source: ASUG State of the Industry research (Mar./Apr. 2019)
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Major Pressures Ildentified by SAP Bl and Analytics Customers

SAP Business Intelligence:
Pressures They’re Feeling

Data management The right portfolio The transition to
and quality of analytics tools digital business

Source: ASUG State of the Industry research (Mar./Apr. 2019)
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Bl Technology Portfolios Are Getting Bigger and Broader

8%

of respondents expect their Bl
portfolios to increase, which could
compound existing challenges

Source: ASUG State of the Industry research (Mar./Apr. 2019)
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The Secrets Behind Satisfaction for SAP Business Inte
and Analytics Customers
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What’s Top-of-Mind and What Drives Satisfaction Behind the Scenes

Critical Factors Hidden Motivators

@ @ ® ©

Importance Satisfaction Importance Satisfaction

Master data management/

governance/data integrity Predictive analytics/maintenance

Simplifying data visualizations/dashboards Implications of an
SAP S/AHANA migration
A single version of truth for
data and dashboards Agile methodology as a project

management tool for analytics

Standardized criteria for defining key
performance indicators (KPls) for the
business

Source: ASUG State of the Industry research (Mar./Apr. 2019)
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Top Products of Interest
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A Blend of SAP and Non-SAP Applications in the Bl Toolkit

Key Products Used by SAP
Bl and Analytics Customers

- [— [EEESSS —
60% 31% 26% 22%

SAP BusinessObjects Microsoft Power Bl Tableau SAP Analytics Cloud

Source: ASUG Stiate of the Industry research (Mar./Apr. 2019)
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Bl and Analytics Products Are on Today’s Shopping List

37%

of Bl customers are

currently considering
purchasing new products

Source: ASUG State of the Industry research (Mar./Apr. 2019)
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A Hybrid Approach to Analytics in the Cloud

68%

of SAP customers plan to split
their Bl and analytics across
on-premise and cloud solutions

Source: ASUG State of the Industry research (Mar./Apr. 2019)
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Questions?
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Your Copy of the Full Report

The State of

Business Intelligence
o and Analytics

a Bl+Analytics

Conference

ASUG
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How to Consume ASUG Research
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How to Prepare
for a Successful
SAP HANA Transition
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The Evolving Role of IT Teams

ASUG's 2019 State of the Community Study

gl e i Al it i W i gy et ] bt i = i, [ R gy, 1 g 1 LT
iy of thar L sty g s’ wrucly w0 gms b vy prefersrey sl ple of TAF e

TT s tedde i dpabwisg s rnte e SAT Lasdaagm, aa if's fin botgpes tha ncle ditwing fasce

b b, v gy Pl ks UWar rewnnivh bonad b | sk T Pt pede o
Sy v o ey ool wng, o et fwan, [T, o e of Bupuaners s tmscn, mabony i

o boase 1o hosasiogy

PG L vl T RSP0 FOE PSR Sl TR sl DY

Y » ﬂ"‘. > —
| L LOn O
v v e

Alrwrd all (48 pers vl | oof s sk 8 sefrenti Pl [T defoart soeii 0 e owtrg, whick
coeanpaty thee petcwetiesm thae Sgm el varsborman woea ared 1he smesw wobe sl e - maseng

AsUG

P kil e ] B g
(T ppe— LT
o i | Largerns WAF

e e, &y
- e w e by ke sad
g s e | —
ks 1 e el —
A e kg e

[ R S SeSE
oy ke |

- s iy ] by
gt g = P
T e s H—
B el ) B
el maang ey a
by Prmd sl -
e T ShT S L
g - s —

gt AL N ™

an an- at*
et
‘..I. . .ﬂ ..-:' OSLG
L '...l"‘.:.' —_
o, om 8 softchoice
. :: : ':;-:;.
" ..l :." i
l‘*".' K ‘. a L ::
.s . ¢...-.-..‘1.-;:::!_’" ‘.' + .

20 @ 2020 ASUG Confidential




Where to Find ASUG Research

QasuG

Let’'s Make More "E
Possible

asuG
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