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The Off-Road Expo audience is comprised of powersports and off-roading
enthusiasts who are actively researching the newest ATVs, UTVs/SXS, gear,

equipment and how-to information from industry experts.
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AUDIENCE PROFILE

Off-Road Expo’s audiences represent the most passionate 4x4

enthusiasts in the off- roading industry. They are an active,

adventurous market whose passions are inspired by the outdoors

and the thrill of off-roading.

AFFLUENT, PASSIONATE ENTHUSIASTS

AVERAGE
HOUSEHOLD
INCOME

$100K

AVERAGING IN

AGE BETWEEN
25-54

’(&Kﬁ 76%

o f‘\ MARRIED

<

67%

w @
79% 19%

MALE FEMALE

85%
ATV/UTV/SXS
OWNERS

24%

PLAN TO
PURCHASE
A NEW
ATV/UTV/SXS
IN THE NEXT
12 MONTHS

86%

TRUCK
OWNERS

OFFROADEXPO.COM

49%

RV/CAMPER/
TOY HAULER
OWNERS

{

OUTDOOR ACTIVITIES ENJOYED
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