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Memorandum of Understanding between
The United States Environmental Protection Agency
and
FIELD(COMPANY)
A 37 Nov 7 PH:4

I. Common Agreements and Principlcs

A. This is a voluntary agreement between FIELD(COMPANY) (“ENERGY STAR® Pariner" or "Parlner™)
and the United States Environmental Protection Agency (CPA), by which FIELD(COMPANY) joins the
ENERGY STAR Program. The terms of this MOU shall apply to televisions (1'Vs), videocassette
recorders/videocassette players (VCRs), and TV/VCR combination units sold by Partner in the U.S.
market under its own brand name(s).

B. ENERGY STAR Partner and EPA agree {hat the primary purpose of the ENERGY STAR Program is to
promote the manufacturing and marketing of encrgy-efficient equipment, thereby potentially reducing
combustion-related air pollution.

C'. ENERGY STAR Partner and EPA agree that the use of energy-efticicat equipment may also reduce
household energy bills and increase profits and competitiveness for businesses.

D. ENERGY STAR Partncr and EPA agree that the ENERGY STAR Program may also improve or enhance
equipment's useful lifetime, customer satisfaction, and overall product quality.

E. ENERGY STAR Partner and EPA agree that publicizing the ENCRGY STAR Program is important to
demonstrate the following: the concern of Partner for the environment, the vitality of the free enterprisc
system in reducing costs, and the capability of voluntary programs to achieve environmental goals,

F. ENERGY STAR Parlner and EPA agree that as technologies and markets change, it may become
desirable to revise the specifications containcd in this MOU. ENERGY STAR Partner and EPA agree to
work together to revise the specifications in the MOU if and when changes in technology and/or markets
make these revisions desirable and necessary. ENERGY STAR Partncr and EPA also agree thata
reasonable cffort should be made (o consider the ideas and opinions of other ENERGY STAR TV/VCR
Patners {o achieve a conscnsus when revising the specifications contained within this MOU.

G. ENERGY STAR Partner and EPA agree that the integrity of the ENERGY STAR TV/VCR Program and
the ENFRGY STAR logo depend on consumer recognition of the ENERGY STAR logo as a means of
identifying the most cnergy-efficicnt products in a particular market. Therefore, ENERGY STAR Partner
and EPA will revise the technical specifications as nceessary to ensure that only thc most energy-
efficicnt products qualify for the ENERGY STAR logo. [INERGY STAR Partner and EPA will accomplish
{his poal by periodically reviewing the specifications and adopling the technically feasible revisions to
thesc specifications.

H. ENERGY STAR Partner and EPA agree that any product model that qualifies for the ENERGY STAR
logo may continue to bear the ENERGY STAR logo until the model is phased out of the market, as long as
it continues to meet the specifications under which it was originally qualified (i.e., new specifications
will not apply retroactively to previously qualified products).

1. ENERGY STAR Partner and EPA agrce that maintaining public confidence in the ENERGY STAR
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Program is ctitical to achieving the shared goals of Partner and EPA.

J. TINCRGY STAR Partner and EPA agree that membership in the ENERGY STAR Program is essential to
the cooperative cffort to achieve the shared goals stated above.

II. Definitions

A. Television (TV): A commercially available electronic product consisting of a tuner/receiver and a
monitor encased in a single housing. The monitor usually rclics upon a cathode-ray tube (CRT), liquid
crystal display (LCD), or other display device. The TV is designed to receive and display a telcvision
signal broadcast by antenna, satellite, or cable. To qualify, the TV must be capable of being powered
from either a wall outlet or a battery unit that is sold with an AC adaptor. For purposes of this
agreement, this definition docs not include telcvisions that require additional power to receive and
process signals that contain information and/or data for electronic program guides.

B. Videocassctte Recorder/Vidcocassette Plaver (VCR): An electronic product designed to play and/or
record video tape. To qualify, the VCR must be capable of being powered from either a wall outlet or a
baticry unit that is sold with an AC adaptor. For purposcs of this agreement, this definition does not
include videocassette recorders/videocassctte players that require additional power to reccive and
process signals that contain information and/or data for elcctronic program puides.

C. TV/VCR Combination Unit: A system in which the TV and VCR are combined into a single unit and
which meets all of the following criteria: the VCR is included in the television casing; it is not possible
to measure the powcr requirements of the two components separatcly without removal of the telcvision
casing; and the system is connected to the wall outlet through a single power cable. To qualify, the
TV/VCR must be capable of being powered from either a wall outlet or a battcry unit that is sold with an
AC adaptor. For purposes of this agreement, this definition docs not include TV/VCRs that require
additional power to receive and process signals that contain information and/or data for electronic
program guides.

D. Standby Mode: The product is connected to a power source, produccs neither sound nor picture, docs
not transmit nor receive program information and/or data (cxcluding data transmitted to change the
unit’s condition from “standby mode” to “active modc”), and is waiting to be switched to “on”
(active/play modc) by a direct or indirect signal [rom the consumer, c.g., with the remotc control.

E. Active/Play Mode: The product is connccted to a power sourcé, producces sound and/or picture, and/or
records or plays videotape. The power requirement in this mode is typically greater than the power
requirement in standby mode.

F. Disconncct: The product is disconnected from all external power sources.
111. Entry into Force and Duration

A. Both parties agree that the terins outlined in this MOU shall become effective when signed by both
partics.

B. Both parties agree that, as of January 1, 1998, Partner may begin to qualify TV, VCR, and TV/VCR
products, pursuant to Scction IV.C., below. Note that this date was selected to coincide with the

Consumer Lilectronics Show®.
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C. Both parties agrce that this MOU will remnain in force until December 31, 2000. Both partics agree to
begin a formal review of this MOU on July 1, 1999, Both parties agree that on or before January 1, 2001
a new or revised MOU may be developed in order to extend the program into a second phasc. At that

time, the Partncr may choose to sign the new/revised MOU and continue its participation in the Program.

D. Both parties agree that this agreement can be terminated by ENERGY STAR Partner or EPA at any
time, and for any reason, with no penalty. ITowever, both parties agrce that termination for
noncompliance would only occur in accordance with the procedures of Scction VIT., below.

IV. ENERGY STAR Partner's Responsibilities

A. Appointment of T.iaison

ENERGY STAR Partner agrees (o appoint a responsible representative of the company as liaison
with EPA for the ENERGY STAR Program and to notify EPA within one month of any change in liaison
responsibility. (See Attachment.)

B. Number of Products Required

ENERGY STAR Partner agrees 1o market during the duration of this agreement onc or more
product models with power requirements that do not exceed the specifications outlined in Section IV.C,
below.

C. Product Qualification for the ENERGY STAR Logo
PRODUCT STANDBY MODE
TV 3 Watts
YCR 4 Walts
TV/VCR Combination 6 Watts

D. Product ‘l'esting

Partner agrces to perform tests according to the criteria specified in Section 1V.E., as necessary,
to determine which of its product models comply. Based on the results of thesc tests, Partner shall self-
certify those product models that it dctermines are compliant with the specifications outlined above.
Partncr may submit information to EPA on compliant product modcls on a voluntary basis.

E. Power Measurement

The power requirement shall be measured {rom the outlet or power supply source, to the product
under test. Partner shall mcasure the average True Power (in watts) of the product. When a Partner is
performing measurements to self-cerlify a product model, the products under test must be in the
condition (e.g., configuration and scttings) shipped to the cuslomcr. See the attached Tesling
Guidelines for ENERGY STAR® TV/VCR Program for more information.

F. Customer Education
1. Identification of Qualifying Products in the Marketplace

ENERGY STAR Partner must ensurc that consumers have a quick and easy mcthod of determining
which of their products are ENERGY STAR compliant. To achieve this goal, EPA rccommends that
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Partner place the ENERGY STAR logo on all qualified TV, VCR, and TV/VCR models, their packaging,
and product-related materials such as brochures, manuals, and advertisements.

2. Product Literature

It is important that consumers can identify and understand the energy-saving characteristics of
the product models that the Partner qualifies as ENERGY STAR compliant. Accordingly, Partner agrees to
provide general information to consumers regarding the ENERGY STAR status of their TVs, VCRs, and
‘['V/VCRs that may include one or more of the following: a description of the ENERGY STAR Program, a
discussion of the encrgy-saving characteristics of the product, a description of the environmental benefits
that result from the energy saved by the product, and a description of the potential energy-bill savings of
the product. Parincr may determinc the best manner through which to disseminatc this general
information to customers. Examples of acceptable approaches incl ude user's manuals and brochures
included in the shipping boxcs.

G. Employee Education

ENERGY STAR Partner agrees to provide information about the ENERGY STAR Program to all of
its employecs whose jobs arc relevant to the development, marketing, salcs, and servicc of ENERGY
STAR labeled products. This is necessary to ensure that such personnel are familiar with the goals and
opcrational aspects of the program.

H, Reading and Understanding Logo Use Guidelines
ENCRGY STAR Partner affirms that it has read and understood the CPA ENERGY STAR Logo Usc
Guidelincs (attached).

I. Customer Testimonials

Partner agrees that, at EPA's request, it will ask retailers to locate customers who have profited
from the program and are willing to sharc information about performance and savings, as well as
cmployees who have contributed in its suceess. This customer- or employee-supplied information is to
be without refercnce or endorsement of specific Partner, specific products, or other supply sources.

J, Endorsement

ENERGY STAR Partaer understands that participation in {he ENERGY STAR Program does not
constitate EPA endorsement of ENERGY STAR Partner or its products. In addition, since the EPA will
not officially approve any individual test reports submitted by Partner, Partner may not include
mislcading statements in product litcrature that imply a product is approved or certified by the CPA, i.e,,
Partner shall not make claims such as "This TV is EPA approved,” or "This VCR is EPA certificd."

K. Energy-Saving Featurcs and Product Pcrformance
ENERGY STAR Partner agrees (o cnsure that the cnergy-saving features or design of the ENERGY

STAR compliant product will not interfere with or adversely impact the performance of the product.
V. FEPA's Responsibilities
A. Appointiment of Liaison

EPA agreces to designate a single liaison point for (he ENERGY STAR Program, and 1o notify

Partner within onc month of any change in Jiaison responsibilitics. Please send the signed MOU and
other correspondence to this person. (See Attachment.)
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B. Product Testing

EPA agrees to accept the certification by the Partner, whether it is self-determined or determined
by an indcpendent third party, that their qualifying product models satisfy the specifications set forth in
{his MOU. While this is a self-certilying process, EPA reserves the right to conduct tests on products
bearing the ENERGY STAR logo from cither the open market or other available sources, or voluntarily
received from Partner.

C. Consumer Acccptance
EPA agrees to make an effort to cncourage consumer acceptance of products introduced under
this agreement and bearing thc ENERGY STAR logo.

D. Public Recognition

CPA agrees to provide Partner with recognition for its public service in protecting the
environment by performing analyscs about the pollution prevented by corporate participants, and
providing this and other program information to appropriate news media sources for publication.

E. Consumecr [ducation

EPA agrecs to promole cnergy-efticicnt equipment, and to inlorm consumers about the ENERGY
STAR Program and the ENERGY STAR logo by writing articles and/or by coopcrating with the news media
by sharing information, where appropriate.

F. Public Scrvice Adverliscments

EPA agrees to work with Partner indcpendently and/or in conj unction with other Partners o
coordinate the placement of advertisements to promote encrpy-efficient equ ipment, educate consumcrs
about the ENERGY STAR Program and logo, and provide Partner with due recognition for its public
service in protecting the environment.

VI. Use of the ENERGY STAR Logo and Name

A. ENERGY STAR Materials

LPA agrees to loan Partner, at no charge, materials from which Partner can reproduce the
ENERGY STAR logo,

B. Associalj ogo with ifving Models

It is the responsibility of the Partner (o associate EPA, the ENERGY STAR logo and namc, and the
ENERGY STAR Program only with thosc specific modcls that qualify under the terms and conditions of
this MOU. See atlached BPA ENERGY STAR Logo Usc Guidelines for more details and specific
cxamples.

C. Referring to the ENERGY STAR Logo

When the ENERGY STAR lopo is used, Partner agrees that it shall be accompanied by the
following statement: "As an ENERGY STAR® Partner, FIELD(COMPANY) has detcrmined thal this
product or product modcl meets the ENERGY STAR® gu idelines for encrgy efficiency.” When the ENERGY
STAR logo is applied directly to the product, Partner may place this stalement in the user's manual.

D. Registercd Marks
ENERGY STAR Partner understands that the ENERGY STAR® name and the ENCRGY STAR logo
are registered marks of the United Statcs Government as represented by the Administrator of EPA,
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and are subject to the provisions of Title 15, Chapter 22, United States Code, the various state laws
applicable to trademarks, and this Memorandum of Understanding. As such, the Partncr shall note this
registered status, as appropriate. This may include: (a) inserting the registered symbol,®, next to the
ENERGY STAR name (i.c., ENERGY STAR®) each time it appears in a brochure, poster, advertiscment, or
other document, or (b) providing the following statement: “ENERGY STAR is a U.S. registered mark.” See
the attachcd IPA ENERGY STAR Logo Use Guidelines for more details.

E. Endorsement
Partner may not utilize the logo in a manner that might imply EPA endorsement of the Partner or
of Partner's products.

[. Altering Logo
ENERGY STAR Partner agrees not (o altcr the ENERGY STAR logo except in the ways described in
the ENERGY STAR Logo Use Guidelines.

G. Termination of Agrecment

1 cither EPA or Partner terminates this Agreement, Partner will no longer be entitled to apply the
ENERGY STAR logo to newly manufactured products, and will no longer make reference {o the ENERGY
STAR Program so as {o construe continuing involvement in the program. Any products bearing the logo
that have been shipped by the Partner prior to program term ination may continue to bear the Jogo until
the product model is discontinued.

VII. Conflict Resolution

A. Good Failh Principle
FEach party agrees to assume good faith as a gencral principle for resolving conflicts under the
ENERGY STAR Program.

B. Notification of Problems
Both parties agree to notify cach other informally if any problems or issues arise and to work
together to provide maximum public confidence in the program.

rocedure for Addressi oncompli ucts
{. If EPA reccives information that one or more products certified by Partner as ENERGY STAR
compliant may not meet all of the terms of this MOU, then EPA will immediately notify Pariner and
attempt to address and resolve the problem informally.

2. If these informal discussions do not producc a mutually agreeable resolution, EPA will notify Partner
in writing that Partner shall be tcrminated from the program unless it undertakes the specific corrective
actions sought by EPA. Pavtner agrecs to reply to EPA in writing within 20 business days of receiving
EPA's lctter. At that time, Partner shall agree (o do one of the following: (2) undertake in a timely and
effective manner, the corrective actions sought by EPA; or (b) voluntarily terminate this agreement. If
Partner does not respond to EPA's letter within 20 business days, or responds but does not agree to either
(a) or (b), then this agreement is terminated.

D. Notification in Writing

If ENERGY STAR Partner believes that EPA is not mecting all of its commitments, Partner agrees
10 notify CPA formally in writing. EPA agrees to respond in writing within 20 business days of
receiving ENERGY STAR Partner’s lctter. At that time, GPA will do one of the following: (2) undertake
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{he corrective actions sought by Partner, or (b) cxplain why such corrective actions cannot be
undertaken.

VIIL Freedom of Information Act and Confidential Business Information

Both parties understand that information provided by Partner to EPA will be treated pursuant to
EPA's public information regulations under 40 Code of Fcderal Regulations, Part Two.

* * * * *

The undersigned hereby execute this Memorandum of Understanding on behalf of their parties. The
signer of this agreement aftirms that he/she has the authorily to commit Partner to participation in the
ENERGY STAR TV/VCR Program.

For the U.S. Environmental Protection Agency (EPA):

Signature: Date:

Name: Paul M. Stolpman
Titlc: Director, Office of Atmospheric Programs

FIELD(COMPANY):

Signature: Date:

Name:

Title:
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ATTACIIMENT

Plcasc complete and relum with the signed Memorandum of Understanding.

EPA Contact:
Overnight Delivery Address:
Stephan Sylvan, Program Manager Stephan Sylvan, Program Manager
ENERGY STAR TV/VCR Program ENERGY STAR TV/VCR Program
US EPA (MC: 6202]) 501 3rd Street, 4th I'loor, NW
401 M Street, SW Washington, DC 20001
Washington, DC 20460 Tel: (202) 233-9307

Tel: (202) 564-9307 (as of Nov. 21, 1997)

FIELD(COMPANY)'s Contacts:

Primary Contact (to receive all administrative materials):

Namne:

Title:

Addrcss:

City, State, ZID:

Telephonc Number:

Fax Number:

E-mail Address:

Location of US Headquarters:

Marketing/PR Contact (to receive promotional/marketing matcrials and info.):

Name:

Title:

Address:

City, State, ZIP:
Telephone Number:
Fax Number:
E-mail Address:

Switchboard Number or Sales Number (to be given to public for further information on all
products):

Telephonc Number:
Fax Number:

TV/VCR MOU - Version 1.0
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November 7, 1997
MEMORANDUM TO TODD STERN
FROM: LORETTA UCELLI

SUBJECT: PRESIDENTIAL EVENT WITH TV/VCR MANUFACTURERS

Below is the beginning of a draft press release for a possible presidential event next
Thursday (11/13) with the TV/VCR manufacturing industry to help reduce air pollution that
causes global warming by promoting energy efficiency. If you have any questions or would like
us to further develop this press release, please call me or Stephanie Cutter at 202/260-9828.

DRAFT PRESS RELEASE:

In an action that will help curb air pollution that contributes to global warming, industry
leaders from the top TV and VCR manufacturers today pledged to President Clinton that they
would market new products that use significantly less energy than products currently on the
market, without any changes in quality or price.

Americans spend over $1 billion per year on electricity leaked from televisions after they
have been turned off. The new products will reduce this leakage by 50% or more. Wasted
electricity from TVs and VCRs results in the unnecessary release into the air of over 10 million
tons of carbon dioxide -- a form of pollution that causes global warming. Over the next decade,
over 90% of all projected growth in greenhouse gas emissions from American homes will come
from TVs, VCRs, and other consumer electronics and small electric appliances.

At a Circuit City home electronics store in Arlington, Virginia, President Clinton said,
“Reducing the pollution that causes global warming poses serious and significant challenges that
we can and must meet. Today’s anmouncement is proof that if we work together as a nation,
curbing global warming can be as easy as turning on the television. I commend the home
electronics industry for their innovation, hard work, and commitment.”

Under this new partnership with the federal government, (Sony, Panasonic, Thompson,
etc.) will market products that display the ENERGY STAR logo. This label certifies that the
products are energy efficient and will save consumers money, while curbing the air pollution that
causes global warming.
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Facts on Energy Star
November 7, 1997

The following products are already covered by the Energy Star label:

e computers and rmonitors

- fax machines

- oopien

- primters

- refrigerators

- heat pumps and furnaces
- air conditioners

- programmable thermostats
-~ residential liphting fixtures
- washing machincs

— Dishwashcrs

-- Exit signs

-- newly constructcd homes

These partnerships already cover a majority of residiental energy use.
Total number of manufacturer partners: over 500

Tolal number of Energy Star products available: Over 2,000

To date, the Energy Star labeling partnerships have:

- prevented over 13 million tons of carbon dioxide from being emitted to our atmosphere,
which is equivalent to the pollution generated by over 3 million cars in a year.

- conserved over 20 billion kilowat hours of clectrity.
- saved consumers and businesses over $1.5 billion on their energy bills.

If over the next 15 years cveryone were to buy only those enorgy-efficient products marked in stores
with EPA and DOE's distinctive "Linerpy Star" label, we could:

- shrink our energy bills by a total of about $100 billion over the next 15 years.

—  shrink U.S. precnhouse gas emissions by a total of about 1,400 million tons of carbon
dioxide (notc: cquivaleni to 380 million mctric tons of carbon equivalcat, or mrotce).
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November 7, 1997
MEMORANDUM TO TODD STERN
FROM: LORETTA UCELLI

SUBJECT: PRESIDENTIAL EVENT WITH TV/VCR MANUFACTURERS

Below is the beginning of a draft press release for a possible presidential event next
Thursday (11/13) with the TV/VCR manufacturing industry to help reduce air pollution that
causes global warming by promoting energy efficiency. If you have any questions or would like
us to further develop this press release, please call me or Stephanie Cutter at 202/260-9828.

DRAFT PRESS RELEASE:

In an action that will help curb air pollution that contributes to global warming, industry
leaders from the top TV and VCR manufacturers today pledged to President Clinton that they
would market new products that use significantly less energy than products currently on the
market, without any changes in quality or price.

Americans spend over $1 billion per year on electricity leaked from televisions after they
have been tumed off. The new products will reduce this leakage by 50% or more, Wasted
electricity from TVs and VCRs results in the unnecessary release into the air of over 10 million
tons of carbon dioxide — a form of pollution that causes global warming. Over the next decade,
over 90% of all projected growth in greenhouse gas emissions from American homes will come
from TVs, VCRs, and other consumer electronics and small electric appliances.

At a Circuit City home electronics store in Arlington, Virginia, President Clinton said,
“Reducing the pollution that causes global warming poses serious and significant challenges that
we can and must meet. Today’s announcement is proof that if we work together as a nation,
curbing global warming can be as easy as turning on the television. 1 commend the home
electronics industry for their innovation, hard work, and commitment.”

Under this new partnership with the federal government, (Sony, Panasonic, Thompson,
etc.) will market products that display the ENERGY STAR logo. This label certifies that the
products are energy efficient and will save consumers money, while curbing the air pollution that
causes global warming.

ce: Elliot Diringer, CEQ
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TRV D

An Analysis of Effects Of DifTeren

A number of proposals have been offered as o
by th¢ AGBM. The US proposal ¢covers all g
CO2 by sinks; the legally binding rarget is a
Japanese proposals lcave cenain gases out of
high Global Warming Potentials (CWPs) and
CO2 by sinks. Reduction targets range up to
perceniages?

The US believes that these exclusions from
on the toral amount of GHGs that will be emit
If left outside of the target. emissions of the *
significantly from 1990 levels. Emissions a
from 1990 levels if leR outside the target. Ifo
GWP gases, and the projected removals of C
emissions levels thar may be seen Dy the atmo
estimales are based on available data and re
explained below.

IGe2: 2eo - S/

roposals on Annex 1 GHG Emissions

10ns for targets for the Protocol being negotiated
use pases (GHGs), including removals of
t0 1990 net eruissions levels. The EU and
basker: the HFCs, PFCs. and SF6. which have
ng lifetimes. They also ieave out removals of
%. Bu. is it correct simply (o compare the

comprehensive basket have a substantial effect
by Annex I Parties in the period around 2010,

Bh-GWP" gases are likely to increase
movals by sinks will also <hange significancly
includes the projected emissions of the high-
by sinks, one can then Compare the effective
here in 2010 under each regime. These
ble projections of future emission trends as

Our conclusion is that with the addition of
EU proposal represents a Httle more than a
comprehensive target of 1999 levels in 2010
appears ta sllow higher emissions levels th

All of the targers are derived from 1990 emiss
Japanesc proposal, (o examine the differentiar

n levels. Two variants are presented for the
n options given. The effect of the proposal on

total Annex J emissions would be difficult to ine with certainty at this time.
Table 1. Targets billion metric tonnes, n eguivalent)
US proposal | EUp Japan proposal 1 | Japan proposal 2
(stabilizarion, (-18%, (~5%, (-2.5%,
all gases & 3 gas er, 3 gas basket, 3 gas basker,
removals by no valg no removals by no removals by
sinks) by sihks) sinks) sinks)
CO2+CH4+N20 5.04 4.28 4.79 491
+PFC+SF6 0.06 t inQlude (not included) (not included)
Removais by :
sinks -0.31 | (nor indlude. (not included) (not included)
Target: :
emisgions 4.79 4.28 4.79 493
allowed
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It should be noted that, on this basis, the total fnnex 1 emissions allowed under US target rank
between the Japanese and the EU proposals. §
MMW: |
Table 2. 2010 Emissions (billion metsic 1@hnes. carbon equivalent)
US proposal S8l | Japan proposal 1 Japan proposal 2
(stabilization, (-5%. (-2.5%,
all gascs & 3 gas bagker, 3 gas basket,
removale by ho removals by no removals by
sinks) sinks) 8inks) .
Target: amissions 4.79 428 479 4.9] |
allowed (from
[ Table 1)
Projected (included in
Croissions of targer) 0.54 0.54 0.54
HFC+PFC+SF6 :
Projected (included in
Removals by targer) -0.28 «0.28 -0.28
| Sinks
Projected
total emissions o 4.79 4.54 5.05 517
all GHGs ‘
% change relative
to 1990 levels 0% -5.2% _1-5.4'5 *7.9%
In this table, projected emissions of the high- 8ascs and projected levels of removals by
sinks for all of Annex I have been added to thd conurolled emissions levels of the ¢
Removals by ginks are Projected to be lower i 2010 than 1900 Jevels even when including the
measurcs thar Partics are cumrently yndertaking A target thar includes removals by sinks wil)
encourage actions that resulr in larger removal} of CO2 by sinks. Similarly, inclusion of the
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These growih csiimates are by their nature un
possible but as- yet un-implemenied policies ar
high-OWP gases were astumed to be one half
billion metrie tonnes), the relative differences
would represent a change from toral 1990 emig
respectively,

Sinks. Base year estimates for removals by ;
informarion provided in the Compilation and §
Sinks in Annex I is based on estimates reporte
Compilation and Synthesis of the Second Nati
Addendum, RCCC/SBI/1997/19/Add. 1. Ty
sinks for 2010. which we extrapalated to all

ain. These estimates do not take into account
 mcasures outside of a target. If 2010 levels of
cstimaied amount presented here (ie. 0,27
2010 emission levels between the four proposals
fong of 0%. -10.6%. 40.2%. and +2.5%_

s arc from the Nationa) Communication

*sis reponts. The projection for removals by

byﬂuhnieaandaonuiwdintmm

a1 Communications from Annex [ Parties,
countrics reported estimates of removals by

nex I Parties.

ased on available data. The US is willing to
J(er projections for emissions of these Bascs and

We believe that these are reasonable estimates
.work with Parties, and the IPCC, 10 develop
removals hy sinks to cxamine the cffects of
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August 22, 1997

MEMORANDUM TO TODD STERN AND KRIS BALDERSTON, THE WHITE HOUSE
FROM: LORETTA UCELLJ, EPA

SUBJECT: CLIMATE CHANGE OUTREACH

Admimstrator Browner will participate in the following events and activities in advance of
the White House Conference on Climate Change to help educate the audience on the health and
environmental problems caused by global climate change, and the need to find flexible, common
sense, cost-effective ways to reduce the pollution that causes it.

Events/Speeches:

. Washington, D.C.: We are working with Secretary Cohen’s office to schedule an event
the week of September 15-19 with Secretary Cohen and Administrator Browner to
demonstrate the Department of Defense’s efforts to increase energy efficiency and reduce
emissions that lead to global warming.

. Tallahassee, Florida: On September 19, Administrator Browner will speak to faculty,
students and state and community leaders at Florida State University.

B Baltimore, MD: On September 20, Administrator Browner will address the issue at the
Socially Responsible Business Awards conference in Baltimore Maryland.

. Chicago, IL: We are working to schedule Administrator Browner to speak to the
Chicago City Club on September 30.

. Boston, MA: On October 3, Administrator Browner will speak about climate change to
the Environmental Business Council in Boston, MA.

Editorial Boards: We are working to schedule meetings with the following editorial boards for
Admumstrator Browner:

Miami Herald August 27
Kansas City Star September 3
Hartford Courant September 8
Tallahassee Democrat September 19
Chicago Tribune September 30
Boston Globe October 3
J0vd PBAE 08 Zez:Al Yd3J0/"NIWAY 40 DJd4d0:WOdd @e2:vl L6-2Z2-9NV



We are also in the process of setting up phone interviews with the following editorial boards:

St. Louis Post Dispatch
Milwaukee Journal
Minneapoiis Star Tribune
Los Angeles Times

San Francisco Chronicle
Seattle Times

Portiand Oregonian

Opinion Editorials: We are drafting an opinion piece for submission to newspapers in 2nd tier
media markets on Clinton Administration efforts to find ways to protect public health and the
environment through common sense, cost effective market based solutions to curb global climate
change. This piece could be co-signed by an Administration official from an economic agency,
such as Secretary Daley.

Radio: We are looking into scheduling Administrator Browner on various radio programs
focused on the environment.

These events and activities will involve the following message:

. Climate change is a real problem facing this nation that needs to be addressed through
programs that protect public health while, at the same time, allow the nation to maintain
its leadership and competitiveness in the world economy.

. Economic growth and environmental and public health protection go hand in hand.
Through advancements in technology and innovations in market-based pollution reduction
programs, we can curb climate altering emissions through flexible, common sense and cost
effective solutions.

. Because this is a global problem, all nations — at all levels of development -- have a
responsibility to take action to reduce their emissions to protect against climate change,

We are in the process of finalizing the Administrator’s schedule for the upcoming months,
and will update you as new climate change events become firm. If you have any comments or
changes to the above message and schedule, please call me or Stephanie Cutter at 260-9828.

cc:  Natalie Wymer
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EPA CLIMATE CHANGE COMMUNICATIONS PLAN

\ministrator’s Activid

Aug. 4 - CMB speech to Newspaper Bureau Chiefs’ luncheon - main topic is clean air rules but
global warming technology solutions could also be included

Aug.7-CMB rcmarkstoCleanAirActAdﬁsoryCommitteemee&ng—maintOpic is clean air
rules but global warming technology solutions could also be included

September 20 - CMB keyﬁotc address to Socially Responsible Business Awards breakfast,
Baltimore - topic is global warming technology solutions

September or October, date TBD - Speech to Ford Hall Forum, Boston - topic is global warming
technology solutions

(T) September or October, date TBD - Speech to Environmental Business Council conference,
New Hampshire - topic would be global warming technology solutions

(T) Sepmmbaﬂ-wdmfsCmmcﬂfmSmmimbleDévdopmgTulsa,OK-vmicty of
topics, certainly could include global warming technology solutions

(T) September 23 - Speech to Environmental Council of the States annual meeting - variety of
topics, would include global warming technology solutions

(T) November 1-5 - CMB speech to American Academy of Pediatrics Conferenice - topics would
include global warming '

(T) November 6-8 - CMB speech to Business for Social Responsibility conference, Los Angeles,
CA - topic would be global warming technology solutions

November 13 - Speech to American Public Health Association, Indianapolis - topics could
include global warming

(T) Date to bedetermjned-potenﬁalwmthighﬁghﬁngmgyefﬁciemwchMngwithmtaﬂ
partner such as Circuit City and DOE :

(I)Datctobedetcmﬁned-potcnﬁalvisittoammuﬁcun'erofﬁnergy Star equipment

(T) Date to be determined - potential event with DOD (joined EPA’s Energy Star homes
program) or US Postal Service (joining EPA’s Energy Star buildings program) '

273
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Other Ongoing EPA Activities

July 25 - First meeting of EPA advisory committee on air quality, energy, and climate change
(businesses, environmental groups, state and loca] governments)

September date TBD - Second meeting of abbve advisory committee

September (?) - Document release: "Wise Rules for Industrial Efficiency: A Tool Kit for
Estimating Energy Savings and Greenhouse Gas Emissions Reductions

September 3 - Southwest Regional Climate Change Symposium, Tucson, AZ

September 4 - Business briefing on Climate Change, Washington, DC, hosted by Climate Wise
and Business for Social Responsibility

September 10 - EPA Climate Change Workshop, Chicago, IL
September 11-12 - EPA State and Local National Climate Change Conference, Chicago, IT,
September 16 - EPA Climate Change Workshop, Atlanta, GA
(T) October 28 - EPA Climate Change Workshop - Dallas, TX |
Date TBD:  Constituency Briefing with Business Council for Sustainabie
Constituency Briefing with International Partoership for Climate Change
Constituency Briefing with Computer and Electronics Industry
Constituency Briefing with companies in EPA voluntary program “Climate
Wise”
Constituency Briefing with companies in EPA Air Office’s voluntary programs
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