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Women In Trade
Business Development Mission
10
Amsrerdam and London
September 24 - 29, 1995

> U.S. GOVERNMENT REPRESENTATIVES
e s ¢ e i S S e T e
THE WHITE HOUSE
Alexis Herman

Assistant to the President and
Director of Public Liaison

Barbara Woolley

Liaison for Women's Issues

Office of Public Liaison
DEPARTMENT OF COMMERCE

Gary Enright

Director

Office of Export Promotion

David Bowie

Deputy Dirxector

Office of Export Promotion

Loretta Allison

Project Manager

Office of Export Promotion

Telephone: 202-482-4501

Fax: 202-482-1999

Mailing Address: Herbert C. Hoover Building, Room 2003
Washington, DC 20230
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“Women in Trade"
Business Development Mis
to
Amsterdam and London
S8eptember 24-29, 199!

aAdvanced Rubber Concepts, Inc. Conductive Rubber Keypads
P.0. Box 489 Highway 77 South Elastomer Connectors
Pauls Valley, OK 73075
Tel: B800-654-3662 or (312) 357-1612 Fax: (405) 238-3029
Sheila A. 8mith, President
Member, National Association
of Women Business Owners
S8tuart Polwart, U.K. Rep.

Aegir Systems Computer Engineering &
2051 N. Solar Drive, Suite 200 Consulting
Oxnard, CA 93030
Tel: 805-485-4888 Fax: 805-485-4235
Ella Williams, President
Member, National Association
of Women Business Owners

APB Associates : Custom Gift Boxes
#80 Slate Creek Road
HCR 2, Box 252
La Honda, CA 94020
Tel: 415-949-0339 Fax: Same
Ann E. von Thaden, President
Member, National Association
of Women Business Owners

Creative Juices (Purple Pantry) : Sparkling Juices
625 2nd Street :

Suite 408

San Francisco, CA 94107 :

Tel: 415-979-0866 Fax: 415-543-1023

Lori Foster, President -

Toni Sterling, Co-Owmer Tel: 415-454-9511

Dary Rees Corporation Tableware
20725 NE 16th Avenue #24

North Miami Beach, FL 33179

Tel: 305-655-1975 Fax: 305-655-2064

Dary Rees, President
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D & H Electronic Systems, Inc. ) S8ecurity Systems

P. 0. Box 377 Institutional, Commercial,
11521 Lebanon Road Industrial, Alarm Systems

Mt. Juliet, TN 37122-0377
Tel: 615-754-5692 Fax: 615-758-3890
Glenda J. Binkley, President
Member, National Association
of Women Business Owners

Diana‘s California Cookiaes Cookies & Coockie Bars,
P.0. Box 3373 Private Branded
Laguna Hills, CA. 92654

Tel: 714-830-7273 Fax: 714-768-7711

Diana Todaro, President

Domain Inc. Furniture
51 Morgan Drive

Norwood, MA 02062

Tel: 617-769-9130 Fax: 617-769-3580

Judy George, Chairman and C.E.O.

Marcia Gorfinkle, Special Projects Coordinator

EDI 8S8olutions (Now: 8t Pauls Software) Electronic Data Interchange

1450 Energy Park Dr., Suite 127 Translation Software and
St. Paul, MN 55108 support Services

Tel: 612-603-4400 TFax: 612-858-1150
Dee Thibodeau, President

Engineered Demolition Imc. Demolition Company
3231 Slag Court North
Minneapolis, MN 55427
Tel: 612-591-0641 FaxX: 612-591-1267
Anna Chong, President
Member, National Association
of Women Business Owners

Executive Security & Engineering Technologies, Inc.

900 2nd Street, N.E., Suite 112 Telecommunications/
Washington, D.C. 20002 Systems Engineering
Tel: 202-898-1900 Fax: 202-898-0025

Margo Briggs, President

Fostermation, Inc. Metal Components From Wire
200 Valleyview Drive

P.O. Box 1290

Meadville, PA 16335
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Tel: 814-336-6211 Fax: 814-333-1297
catherine R. Foster, President

Integrated Environmental Solutions, Inc.
105-C East Evans Street

West Chester, PA 19380

Tel: 610-692-4200 Fax: 610-692-8489
L. Sherrerd Steele, Vice President

International Product Promotions USA Inc.
600 W. Mechanics Street, Suite 125
Independence, MO 64050
Tel: 816-252-0300 Fax:
Cheryl Cooley, President
Helen Grier

816—-252-0660

Johnson Security Bureau, Inc.
1020 Grand Concourse
Bronx, NY 10451
Tel: 718-681-4330 Fax: 718-681-6957
Dorothy C. Johnson, Praesident
Member, National Association
of Women Business Owners
Charles Johnson, Chief Operating Officer

Masha Manufacturing

3014 Central S.E.

Albuquerque, New Mexico 87106
Tel: 505-256-9600

Sabiha Quraishi, Vice President
Mashallah Quraishi, President

McBride & Assoclates

5555 McLeod Road N.E.

Albuquerque, NM 87109

Tel: 505-837-7500 Fax: 505-837-7701
Theresa McBride, President

Max Robbins, V.P. Complex Systems

PDQ Personnel Services, Inc.
5900 Wilshire Blvd., Suite 400
Los Angeles, CA 90036
Tel: 213-938-3933 Fax:
Patty DeDominic, CEO

213-938-2715

@oo3

Environmental Consulting
Services

Export Management Company

state-0f-The-Art Security
for Office Buildings,
Airports, Medical Pacilities
& Residential Developments.

Southwestern Sterling 8ilver
Jewelry

Computer hardware, software
and Related Bervices

Personnel Recruiltment Firm

Immediate Past President, National Association

of Women Business Owners {NAWBO)
Gene Bensir, Consultant
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Bherikon, Inc.

14500 Avion Parkway, Suite 200
Chantilly, VA 22021

Tel: 703-803-7000 Fax: 703-803-3730
Lee Ann Standish, Vice President

STI - Sstandard Technology, Inc.

6116 Executive Boulevard, Seventh Floor
Rockville, MD 20852
Tel: 301-770-2800 Fax: 301-770-8560
Kathryn C. Turner, Chairperson & CEO
Member, President’s Export Council
Member, National Association

of Women Business Owners
Alfred Walker, Exec. V.P

T.L.I. International Corp.
680 N. Lake Shore Drive
Suite 1220
Chicago, IL 60611
Tel: 312-944-7800 Fax: 312-944-7674
Lyric Hughes, President
Founder, Organization of Women
in International Trade (OWIT)
James Liebling, General Consul

Video & Electronic 8ystems, Inc.
211 MclLaws Circle, Suite 2
Williamsburg, VA 23185

Tel: 804-564-0660

Joan French-Phoenix, President
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Health Care-
Management Services

Information Systems
Telecommunications
Management Consulting

Translations & Interpretation
Cultural Bensitivity Training
Public Relations

' Notebook & Personal Computers

Telecommunications
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Women in Trade
Business Development Mission
o
Mexico City and Monterrey
April 22-25, 1996

U.S. GOVERNMENT REPRESENTATIVES

THE WHITE BHOUSE
Alexis Herman )
. Assistant to the President
and Director of Public Liaison
. Barbara Woolley

Liaison for Women’s Issues
Office of Public Liaison

DEPARTMENT OF COMMERCE

Gary Enright
Director
Office of Export Promotion
Loretta Allison
Project Manager
Office of Export Promotion
John Gulisano
Project Officer
Office of Export Promotion
Telephone: (202) 482-4501
Fax: ~ (202) 482-1999
Mailing Address: Herbert C. Hoover Building, Room 2003
Washington, DC 20230
- E-mail: First Name_Last Name@jita.doc.gov e.g. Bob_Smith@ita.doc.gov



Women in Trade
Business Development Mission

fo

Mexico City and Monterrey
April 22-25, 1996

PARTICIPATION LIST

Alignment Strategies, Inc.

9812 Falls Road

Suite 114 - 284

Potomac, MD 20854

Caryliss R. Weaver, V.P. Operations
Tel: (301) 299-0066 Fax: (301) 299-0069

Arteraft of Santa Maria

3203 Lightning St. #219

Santa Maria, CA 93455
Teresa.Venegas, President and CEO
Salvader Enriquez

Tel: (805) 925-5934 Fax: (805) 928-7395

C & S Paving Inc.

786 Ruby Street-

Marietta, GA 30066

Carolyn Stradley, President

Tel: (770) 422-9124 Fax: (770) 425-6244

Computer Services

1603 S. Michigan Avenue

Suite 110

Chicago, Il 60616

Caroline Sanchez Crozier, CEQ

Tel: (312) 360-1100 Fax: (312) 360-0524

D & H Electronics

P.O. Box 377

11521 Lcbanon Rd.

Mt. Juliet, TN 37122-0377

Glenda J. Binkley, President

Tel: (615) 754-5692 Fax: (615) 758-3890

Consulting firm specializing
in business assessments

Paints aircraft

Heavy equipment for roads,
bridges, etc., asphalt contractor

Interactive tool-based, multimedia,
educational software

Security systems institutional,
commercial, industrial, alarm systems
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Executive Security & Engineering Technolgies, Inc,
900 2nd Street, N.E. Suite 112

Washington, D.C. 20002

Margo H. Briggs, President/CEO

Tel: (202) 898-1900 Fax: (202) 898-0115

Fostermation, Inec,

P.O. Box 1290

200 Valleyview Drive

Meadville, PA 16335 |

Catherine Foster, Président

Tel: (814) 336-6211 Fax: (814) 333-1297

Hill Slater Ine.

45 N. Station Plaza, Suite LL100

Great Neck, NY 11021

Gina Slater Parker, Vice President

Tel: (516) 773-7779 Fax: (516) 773-7729

Kearney Consulting

221 W. 2nd Street

Little Rock, AR 72201

Janetta Kearney, CEQ

Tel: (501) 371-9991 Fax: (501) 371-9129

‘«: Lone Mountain Group
Metroplex

4669 North 65th. Street

Scottsdale, AR 85251s

Marianne Spraggins, Vice President
Tel: (602) 970-4344 Fax: (602) 944-3155

Myriam Hutchinson Interior Desien, Inc.
2201 Lake Street

Suite 102

Lake Charles, LA 70601

Myriam Hutchinson , Precsident

Tel: (318) 439-5338 Fax: (318) 439-5343

Peace Light - Cemeteries Aglow Inc.
PO Box #55/300 North Main Street
Mitchell, SD 57301

Sherri D Kayser, CEO

Diann Plamp, President

Tel: (605) 996-3722 Fax: (605) 996-5915

Racing Services, Inc.
1111 Westrac Dr. Suite 100
Fargo, ND'58103

" Susan Bala, President

Tel: (701) 235-1288 Fax: (701) 2354159

Sccurity, telecommmunications, and
automation solutions

Wire components in diameters .015- 250
(Mexico City Only)

Engineering and support services

Provide services to companies requiring
legal, contractual, ete. analysis or info

Airport concessionaire
Railroad design

Professional healthcare designer of user
friendly cost effective facilities

Low maintenance solar-lighted
memorial

Licensed simulcast system & service
provider



STRATCO, Inc.

4601 College Blvd. Suite 300

Leawood, KN 66211

S. Diane Graham, President

Tel: (913) 338-2559 Fax: (913) 338-0003

T.L.Y.M Publishing Co., Inc.

1489 Chain Bridge Rd #200

Mclean, VA 22101

Angela Zavala, President

Tel:(703) 734-1632 Fax: (703) 356-0787

¥ Video & Elcitronics Systems, Inc.

1500 Massachusetts Avenue, N.W., Suitc 34
Washington, D.C. 20005

Joan French-Phoenix, President

Mary Walker, Vice President

Tel: (202) 833-3450 Fax: (202) 331-7822

Williams Adley & Company

1300 Eye St., N.'W., Suite 260 E

Washington, DC 20005

Janicé Ogletree, Consultant Contract Admmlstrator
Tel: (202) 371-1397 Fax: (202) 371-9161

Engineering and tcchnology company

Hispanic Yearbook (Mexico City Only)

Notebook, personal computers,
telecommunications

Financial services
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Women in Trade
Business Devlopment Mission

Mexico City and Monterrey
April 22-25, 1996

PARTICIPATION LIST

Alignment Strategies, Inc.

9812 Falls Road

Suite 114 - 284

Potomac, MD 20854 _
—Yanessa J. Weaver; Ph- D Pres:/CEO—

Caryliss R. Weaver, V.P. Operations

Tel: (301) 299-0066 Fax: (301) 299-0069

Artcraft of Santa Maria

3203 Lightning St. #219

Santa Maria, CA 93455

Teresa Venegas President and CEO
Salvador Enriquez

* Tel: (805) 925-5934 Fax: (805) 928-7395

C & S Paving Ine.

786 Ruby Street

Marietta, GA 30066

Ms. Carolyn Stradley, President

Tel: (770) 422-9124 Fax: (770) 425-6244

Computer Services

1603 S. Michigan Avenue

Suite 110

Chicago, Il 60616

Caroline Sanchez Crozier, CEO

Tel: (312) 360-1100 Fax: (312) 360-0324

D & H Electronics

P.O. Box 377

11521 Lebanon Rd.

Mt. Juliet, TN 37122-0377
Glenda J. Binkley, President

“Tel: (615) 754-5692 Fax: (615) 758-3890 _

Consulting firm specializing
in business assessments

Mdu't gaud

Paints aircraft

Heavy equipment for roads,
bridges, etc., asphalt contractor

Interactive tool-based, multimedia,
educational software

Security systems institutional,
commercial, industrial, alarm systems

82
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Executive Security & Engineering Technolgies, Inc. Security, telecommunications, and
900 2nd Street, N.E. Suite 112 automation solutions

Washington, D.C. 20002 :

Margo H. Briggs, President/CEO

Tel: (202) 898-1000 Fax: (202) 898-0115

Fostermation, Inc. ' Wire components in diameters .015- .250
P.O. Box 1290 (Mexico City Only)
200 Valleyview Drive

Meadyville, PA 16335
Catherine Foster, President
Tel: (814) 336-6211 Fax: (814) 333-1297

. Hill Slater Inc. Engineering and support services
45 N. Station Plaza, Suite LL100
Great Neck, NY 11021
Gina Slater Parker, Vice President
Tel: (516) 773-7779 Fax: (516) 773-7729

* Kearney Consulting ' Provide services to companies requiring
P.O. Box 1008 legal, contractual, etc, analysis or info
Little Rock, AR 72203 )

Janetta Kearney, CEO

Tel: (501) 371-9991 Fax: (501) 374-3872

Lone Mountain Group Airport concessionaire

Metroplex Railroad design

4669 North 65th Street

Scottsdale, AR 85251s
Marianne Spraggins, Vice President
Tel: (602) 970-4344 Fax: (602) 944-3155

Myriam Hutchinson Interior Design, Inc. ' Professional healthcare designer of user
2201 Lake Street friendly cost effective facilities

Suite 102 :

Lake Charles, LA 70601

Myriam Hutchinson , President
Tel: (318) 439-5338 Fax: (318) 439-5343

Peace Light - Cemeteries Aglow Inc. Low maintenance solar-lighted
PO Box #55/300 North Main Street memorial
Mitchell, SD 57301

Sherri D Kayser, CEO
Diann Plamp, President
Tel: (605) 996-3722 Fax: (605) 996-5915

Racing Services, Inc. /iLicensed simuleast system & service
~ 1111 Westrac Dr. Suite 100 . provider '
Fargo, ND 58103 )

Susan Bala, President
Tel: (701) 235-1288 Fax: (701) 235-4159
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STRATCO, Inc.

4601 College Blvd. Suite 300

Leawood, KN 66211

S. Diane Graham, President

Tel: (913) 338-2559 Fax: (913) 338-0003

T.I.Y.M Publishing Co., Inc.

1489 Chain Bridge Rd #200

Mclean, VA 22101

Angela Zavala, Président

Tel:(703) 734-1632 Fax: (703) 356-0787

* Video & Electronics Systems, Inc.

1500 Massachusetts Avenue, N.W., Suite 34
Washington, D.C. 20005

Joan French-Phoenix, President

Dr. Mary Walker, Vice President

Tel: (202) 833-3450 Fax: (202) 331-7822

Willlams Adley & Company
1300 Eye St., N.W., Suite 260 E
Washington, DC 20005

Janice Ogletree, Consultant Contract Administrator

Tel: (202) 371-1397 Fax: (202) 371-9161

2024821888-2024562983 84

Engineering and technology company

Hispaﬁic Yearbook (Mexico City Only)

Notebook, personal computers,
telecommunications

Financial services
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“"Women in Trade" Business Development Hissidn
to Mexico City And Monterrey
April 22-25, 1996

FACT SHEET

Since Mexico is our third most important market for U.S.
products, we decided it should be the place to have our second
"Women in Trade" Business Development Mission. This Mission is a
public-private partnership event scheduled in cooperation with
the Women in International Trade organization and the National
Association of Women Business Owners. (Note: You do not have to
be a member of either of these organizations to participate in
this Mission). Through this partnership these groups will
acquire the expertise to organize and manage their own missions
using the Department of Commerce’s Certified Trade Mission
Program.

What is a Trade Mission?

A trade mission is a promotional vehicle used to assist U.S.
manufacturers to meet with potential agents, buyers,
distributors, representatives, and/or possible joint venture
partners for the purpose of making a sales presentation. The
meetings between you and prospective customers will hopefully
result in future orders. In addition, they should provide an
appraisal and discussion of the marketability of your products or
services in that country.

What Does a Firm Get for its Money?

The mission participants meet individually with local business
contacts who have expressed an interest in your firm’s products.
These meetings will be arranged in advance by our Foreign
Commercial Service officers in Mexico on the basis of your
specific intlerests and brochures you provide us. This
ififormation will be used to draw potential customers. This
service is only one of the many you will receive as a member of
the trade nmission. Other services include general and country-
specific briefings, marketing advice, logistical and other
administrative support, and receptions for foreign officials,
business leaders, and the press.

This program is designed to introduce your company and its
products or services to contacts in countries that you may not be
able to reach on your own. This mission has been conceived, in
particular, to help women owned or managed firms, and other women
in international marketing position to market goods and services
where they are not currently exporting and/or to help to increase
their market share.



The White House Director of Public Liaison, Ms. Alexis Herman,
Assistant to the President, will lead the "Women in Trade"
Business Development Mission.

Itinerary
Sunday: Arrive in Mexico City
Hotel: To be announced later
p.m.: Ice-breaker reception
Monday a.m.: Embassy briefing
p.m.: Individual company meetings
Tuesday a.m. & p.m: Individual meetings
Wednesday a.m.: Depart for airport
Arrive in Monterrey
Hotel: To be announced later
Pl 2 Embassy briefing
Thursday a.m.& p.m.: Individual company meetings
Friday Mission members are free to
leave

Best Prospects

The "Women in Trade" Business Development Mission will include,
but is not limited to, the following products and associated
services:

Auto Parts & Accessories

Telecommunication Equipment

Pollution Control Equipment

Electrical Power Generating & Distribution Equipment
Computer, Peripherals Equipment and Services
Chemical and Petrochemical Industry Machinery
Electronic Components

Apparel

Laboratory Scientific Instruments

The following information should answer some of the questions you
might have about participating in the "Women in Trade" Business
Development Mission:

1. The fee for participating is $2,300 which does not cover air
fare or the cost of hotel accommodations. Total cost of the
trade mission (including participation fee, hotel, food, and
airfare) is estimated to be about $5,000.



2. All hotel accommodations will be booked by the American
Embassy. These bookings are usually made in better hotels at
moderate prices. Hotel names will be passed on to you as they
are known.

3. Participants will be responsible for making their travel
arrangements to Mexico City. We will let you know the flight
number to reserve from Mexico City to Monterrey (after we have
completely firmed our schedule). Other travel will be taken in
buses or cabs to keep the group members together.

4. After the Department receives your Participation Agreement,
check, and your Overseas Business Interest Questionnaire, we will
fax the information to our Foreign Service Posts. The Posts will
inform us of your products or services sales potential. If the
Posts, upon researching your merchandise or service, find that
your merchandise or service is not suitable for sales (due to
extreme competition, lack of interest, or other obstacle) or if
they feel they will not be able to help you to accomplish your
goals, they will suggest that your company not part1c1pate.
Should the Posts decide that your products or services are not
saleable in Mexico, you will recejve a full refund. This system
is unique in that it keeps you from wasting your valuable time
and money.

5. In order to facilitate the movement of samples it may be
necessary to obtain a Carnet. A Carnet is a document which is
shown to local Customs officials upon arrival in a country, which
allows the samples to enter the country duty free. It is
suggested that you contact Ms. Vivian Ferello, U.S. Council of
International Business, 1212 Avenue of the Americas, New York,
New York 10036. Telephone (212) 354-4480 to obtain a Carnet.

6. We recommend that you arrive in Mexico City any time on April
24 since we plan to sponsor an ice breaker reception to become
aquainted with the group, introduce the Department of Commerce
and overseas personnel, and hand out relative information.
Attendance at this ice breaker reception is not mandatory.

7. An extensive promotional campaign will be implemented in the
Mexico to generate maximum market interest in the Mission. All
business appointments will be suited to each company’s individual
business objectives.

8. We will conduct a brleflnq on doing business in Mexico that
will include marketing requirements and business practices glven
by legal, financial, government, and industry experts.



9. During the mission, an itinerary and a list of appointments
will be provided to each participant. We will set up one-on-one
meetings with prospective customers for your goods and services.
We expect your company to be available for each appointment and
to be on time.

Participation in the "Women in Trade" Business Development
Mission is limited to 20 companies. To reserve space for this
exemplary trade mission, please send me your Participation
Agreement, your filled-out Overseas Business Interest
Questionnaire, and your check for $2,300 made out to the "U.S.
Department of Commerce".

It is imperative, that we know what companies are participating
in this event by April 1. This will give the Posts enough time
to research your product(s) or service(s), decide its
marketability in the country, and still have enough time to make
appointments with qualified customers and key prospects for your
goods and services.

Loretta Allison, Project Manager
U.S. Department of Commerce
Room 2003
Washington, D.C. 20230
Tel: 202-482-5479 Fax: 202-482-1999
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WOMEN-IN-TRADE BUSINESS DEVELOPMENT MISSIONS -

In early 1995, tha Departmant of Commerce’s Office of Export Promotion
Coordination (OEPC) recognized that women owned businesses were tha fastest
growing segment of the economy. Upon doing some research, OEPC found that
women owned companies employed more people than the Fortune 500 companies,
but that only about 14 percent of these companies were exporting. Seaking to
increase the number of women owned companies in the Global MarkKetplace, OEPC
developed the concept of the "Women=In-Trade Business Development Missions.®

OEPC’s .concept included having White House leadership of these missions as a.
means of demonstrating the Administration’s commitment to both increasing
exports, and to the financial empowerment of women owned companies. After
prasentinq the concept to, and receiving approval to proceed from, the late
Secretary of Commerce Ron Brown, OEPC approached Alexis Herman, Director of
the White House Office of Public Liaison to lead the rirst wWomen-In-Trade
Business Davelopment Misaion to Amsterdam and London in Septamber 1995. Ms.
Herman, after receiving approval from the Chief of Staff and President
Clinton, agreed to shoulder this responsibility.

Working with the National Association of Women Business Owners, the National
Federation of Black Women Business Owners, the Organization of Women In
International Trade, and other woman’s business groups, OEPC recruited 22
companies for the inau al mission to Amsterdam and London. As a bonus,
OEPC arranged for the mission to be taped for an episode of the Workirg Wo

TV show, thus ensuring national and international publicity for the mission
pnrtig%pants, as well as for the Women-In-Trade Businesis Davelopment Mission
concept.

A second mission to Mexico City and Monterrey, Mexico was arranged for April
1996, with Alexis Herman again shouldering the mantle of leadership. This
mission haa 17 participants, including 4 from the first mission.

Comganies participating in both missions were generally small, represented a
varlety or products and services, and lacked an 51gnificunt export
expaeriance. When thesae two missions were over almost all of the participants
had either received orders for business or were working on proposals for
orders. Both missions continue to garner positive press as well a positive
feeling for the Administration and the Commerce Department within women‘s
business groups.

A third Women=-In-Trade Business Development Mission is scheduled to begin on
February 16, 1997 in Milan, Italy with a further stop in Paris, France. There
are 13 companies particigﬁting in this mission, including 3 from the previous
two missions. Alexis Herman was again scheduled to lead this mission,
however, her nomination to be the Secretary of Labor meant that she could not
participate.

At each city visited, each participant 1is provided with as many as 8
individual business appointments per day, the selection of foreign businesses
met being determined by the mission participant’s objectives, e.g. finding an
agent or dlstributor, direct sales, finding a joint venture partner, etc,
Each firm pays a participation fee to cover the cost of organizing and
running the mission, as well as paying their own direct travel costs.

Mission participante are all reviewed by the U.S. Commercial Service in the
city to be visited for market potential. Those with market potential are
then invited to join the mission on a first come-first served basis until the
mission has filled up available slots-which are usually 15-20 maximun.
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"Women in Trade"
Business Development Mission

The Department of Commerce is sponsoring a "Women in Trade" Business Development Mission
to Mexico City and Monterrey, Mexico, April 22-25, 1996. This mission will focus on women
owned and managed businesses.

Mexico is our third leading trading partner. The Mexican economy is recovering, and there are
plenty of opportunities for U.S. firms with new products and services in virtually all product
categories. This mission is an excellent way to make inroads to Mexico's $44 billion market for

U.S. exports.

The mission will help American companies find direct sales customers, agents and distributors,
licensees and joint venture partners. One-on-one appointments will be made for your company to
put you in touch with pre-screened business contacts. Small and medium sized companies should
find this mission an excellent business opportunity. '

The "Women in Trade" Business Development Mission to Mexico is a follow-on to our Amsterdam
and London event last September that was extremely successful. Many repeat companies are
expected. We will be able to accommodate about 20 firms and will take participants on a first-come
first-served basis, so please reserve your spot right away.

Ms. Alexis Herman, Assistant to President Clinton and Director of the White House Office of
Public Liaison, will lead the Mission.

The deadline for participation is March 29, 1996. For additional information, please contact:

Loretta Allison, Project Manager John Gulisano, Project Officer
Telephone: (202) 482-5479 Telephone: (202) 482-3845
Email: Loretta_Allison@ita.doc.gov Email: John_Gulisano@ita.doc.gov

Office of Export Promotion Coordination
U.S. Department of Commerce, Room 2003, Washington, D.C. 20230
Fax (202) 482-1999

Name: ___
Company:
Address:
Telephone: Fax:




MISSIONS
September 14, 1992 U.S. Department of Commerce
International Trade Administration

CONDITIONS OF PARTICIPATION
I.Trade and Seminar Missions defined

Trade Missions: Overseas events planned, organized and led by Department of Commerce officers which bring groups of U.S.
business persons into contact with potential foreign buyers, agents, ecri:tributors, licensees, franchisees or joint-venture partners.
Seminar Missions: Overseas events planned and organized by the D ment of Commerce which promote the sale of
sophisticated products or services through technical seminars presented by participants to potential foreign buyers, agents,
distributors, licensees, franchises or joint-venture partners, and chaired by an industry expert or Commerce official.

II. Criteria

Firms that participate in a Trade or Seminar Mission must use the Mission to promote only products or services which in the
judgement of the Department meet one of the following criteria:

A. Manufactured or produced in the United States.

B. If manufactured or produced outside of the United States, the product or service must be marketed under the
name of a U.S. firm and have U.S. content representing at least 51 percent of the value of the finished good or
service.

Each representative must be a director, officer or employee of the participating company or of the Export Management Company
designated by the participant. Spouses are not to accompany Mission members except when the spouse is an active member of
the participating firm.

III. Within the limits of available resources, as determined by the U.S. Department of Commerce, the Department agrees

to:

A. Select a product or service category and an overseas itinerary which offer potential for export development.
Selection will be based upon et research and consultation with the U.S. and Foreign Commercial Service
posts in the countries selected to be visited and with key trade associations and companies in the industry to be
promoted.

B. Provide to each Mission member available market research relevant to the products and services to be

promoted for all countries to be visited.

C. Where appropriate, or upon request, conduct a general briefing for Mission members prior to departure from
the United States regarding economic conditions in the countries to be visited. If a briefing in the United States
is not practicable, the briefing will be held at the first overseas stop on the Mission’s itinerary. An in-depth
briefing by U.S. Commercial Officers at U.S. and Foreign Commercial Service posts will be conducted in each

country visited.
D. Arrange a schedule of business appointments with key prospects for the goods or services of Mission members.
E. Provide information for distribution overseas describing the Mission participants, their companies, goods or

services and, where appropriate, their marketing objectives. Where appropriate, this material will be in the
language of the country visited.

E. Provide a Mission headgluaners in each foreign location, as necessary, where individual business appointments
can be scheduled and other Mission business transacted.

G. Host official receptions and/or other hospitality events, where appropriate, at or in conjunction with the U.S.
and Foreign Commercial Service posts to provide Mission members with the opportunity to meet key local
government officials and business leaders.

H. Provide transportation schedules for members to book appropriate flights.
I Obtain confirmed hotel reservations for Mission members in advance of each stop.
J. Provide clerical staff and interpreters as needed to assist Mission members. Each post’s commercial staff will

provide administrative and logistical support as needed by the Mission or arrange for outside logistical support.

K. Provide a U.S. Government official or appropriate private sector representative having extensive knowledge of
the Mission theme to serve as Mission Director (Seminar Chairperson in the case of Seminar Mission).

B Provide a qualified Department of Commerce officer to coordinate logistics and administration.
For Seminar Mission only the Department agrees, in addition to the above, to:

M. Provide a seminar location, including simultaneous translation equipment, if available, interpreters, and
audiovisual equipment, as necessary.



MISSIONS

IV. The Participant agrees to: September 14, 1992

A. Make a financial contribution to the U.S. Department of Commerce in an amount to be established for the
Mission for use in funding all services provided to the Participant as described in Section III, paragraphs A thru
M, including market development, operating and hospitality costs of the Mission, and other international trade
prom%tio_nal activities. A signed Participation Agreement (Form ITA-4008) is to be submitted with the
contribution. :

B. Furnish detailed descriptive company and product/service information sufficiently in advance of the mission to
allow for compilation and/or printing, and advance distribution.

c. Obtain information from the Department’s Bureau of Export Administration, and/or from other licensing
agencies, e.g. Nuclear Regulatory Commission, Department of Energy, and Office of Munitions Control, U.S.
Department of State, as to whether existing laws or regulations might impede or prevent the Participant from
marketing its products or services or releasing U.S.-ongin technical data in any of the countries to be visited by
the Mission. If problems arise in obtaining this information, the Department will provide such assistance or
facilitation as may be necessary and appropriate.

D. Promote its individual business interests, e.g. direct sales, licensing agreements, or agent/distributors
arrangements.

E. Participate in scheduled briefings by the Department of Commerce and other agencies including the U.S. and
Foreign Commercial Service posts.

E. Keep all business appointments which have been arranged and adhere to the Mission program and its complete
itinerary.

G. Contribute information for the Mission report and provide the results achieved on the Exhibitor and Mission

Member Report Form (ITA-4075P) or successor document. If the participant requests particular information
to be treated confidentially, the Department of Commerce will honor the request to the extent possible under
applicable law.

H. Travel between the United States and abroad on U.S. flag carriers, whenever practicable.

I. Pay representative’s travel, hotel and daily living expenses.

J. ?rgt;;u:h eenbr.ysl-:ermit visas and/or other travel documentation where necessary prior to the Mission’s departure
K. Participants’ representatives travel at their own risk and should be covered by adequate insurance. The

company, on behalf of itself and any of its officers, employees or agents, agrees to save the U.S. Government
harmless from liability for any illness, injury, loss of life, or damage or loss of property occasioned by or
connected with participation in the Mission.

I, For Trade Missions only, the Participant agrees to provide at its expense a qualified, decision-ma:nt'lﬁ
company executive who will represent the participant in all Mission activities. This representative be
authorized to discuss Fmduct lines or services, to give price quotations on various bases, as appropriate, and to
negotiate sales and related arrangements. The representative should be designated at the earliest possible date
and his or her name furnished to the of Commerce. The representative must a valid passport
and be a director, officer or emplozee of the participating U.S. company, a subsidiary, or an Export
Management Company designated by the Participant. If a participant has an agent or distributor in a country
visited by the Mission, the agent or distributor may accompany the representative on appointments.

M. For Seminar Missions only, the Partici&ant agrees to provide at its expense a qualified, decision-making
company executive who will represent the participant 1n all Mission activities and present in each city visited a
state-of-the-art or problem-solving paper that is not oriented to any particular company. The paper should be
of a type that tends to demonstrate some aspect of the expertise, unique capabilities or activities of U.S.
industry. A copy of the seminar presentation paper and all other documentation must be submitted a designated
number of days before Mission departure for review and approval by the Seminar Chairperson and to ensure
lead time for printing mission materials and interpreter review time. The Participant’s representative must carry
a valid passport and be a director, officer or employee of the participating company, a subsidiary, or an Export
Management Company designated by the Participant.

V. Other Conditions
A. If, for any reason, the participating company cancels its participation, its financial contribution will not be
refunded unless written notice of cancellation is received by the Department of Commerce at least 60 days
before the departure of the Mission. The Department, at its sole discretion, and upon its determination that it

would be consistent with the proper operation of its missions program, may allow a partial or full refund of the
financial contribution.

B. The Department may cancel a Mission or the participation of any company at any time. In the event of such
cancellation, any contribution made will be refunded.

C. It is understood that all applications for participation in Missions are subject to approval by the Department of
Commerce.



Participant’s Checklist

“"Women in Trade"
Business Development Mission
Mexico City and Monterrey
April 22-25, 1996

To confirm your participation in the "Women in Trade" Business
Development Mission to Monterrey and Mexico City, please submit
the following documents as soon as possible:

1

2.

Participation Agreement (ITA-4008P): Complete and sign the
agreement.

Contribution Fee: Please make your check for $2,300 payable
to the "U.S. Department of Commerce".

Marketing Data Form (ITA-466P): To receive the best results
from this mission, fill out as complete as possible. We will

forward a copy to each stop.

Brochures or Literature on your Company: We need 50 copies
(25 copies to be sent to each stop) of your company’s
brochure or other literature. Please include any
photographs and/or publicity items useful for promoting your
company’s products or services.

Participant’s Biographies: Please include photographs and
biographies of all participants from your company. These
will be included in the trade mission brochure.

Please send all information to:

Ms. Loretta Allison
International Trade Specialist
U.S5. Department of Commerce
Room 2003

Washington, D.C. 20230



OMB No. 0625-0147

Expiras 11-30-96
oA Tays00ep EVENTID INTEANATIONAL TRADE ADMMSTAATION
9llolcl0l712]7] | |PARTICIPATION AGREEMENT c— 283197

This report is authonzed by law (15 U.S.C. 1512 et seq.. 15 U.S.C. 171 et.seq.) While you are not required to respond. no agreement may be concluded for your company's
participation in a U.S. Department of Commerce-scheduled promotional event unless a completed Panicipation Agreement form has been received. Public reporting burden for
this collection of information is estimated to be 20 minutes per response, including time for reviewing instructions. searching existing dala sources, gathering and maintaining the
data needed. and completing and reviewing the collection of information. Send comments regarding the burden estimate or any other aspect of this collection of information,
including suggestions for reducing this burden to Repons Clearance Officer, International Trade Administration. Room 4001, U.S. Depantment of Commerce, Washington, DC
20230 and to the Office of Regulatory AfTairs. Office of Management and Budget, Paperwork Reduction Project (0625-0147), Washington. DC 20503.

1. Name of Promotional Event 5. Participant 1s:
1 41— " = — o/
—_"Women in Trade® Busipess Dey Missio _] New-to-Export ! New-to-Market ] Old-to-Market
2. Date and Site of Promotional Event 6. Numbers of Employees
; . 1-49 £} so0-99 O 100-249
April 22-25, 1996 0 250-499 (J 500-398 (] 1,000+
3, Participating Company's Name, Address, Telephone and Fax Number(s): T, Anwial Sales

_ Under $ V7 million [ ] $1-$5 million
1 $6-50 million _ $51-$75 million [J Over $75 million

8. Address. Telephone and Fax Number(s) of Panticipant's
Representative in Country of Trade Event. if applicable.

4. Contact Name(s):

9. Financial contnbution for panicipation $ enclosed.
Make check pavable to U.S. Department of Commerce, ITA

10. Pamicipant’'s Cemification of Agreement. “| have read. understand and agree 10 abude by the terms of the ¢nclosed "Conditions of Participation”, which are made a pan of this
Agreement.

Pamicipant’s Signature Date

Name and Title

11. Quantity Description of Display Iltems / Products or Services To Be Promoted ] ]
(1f apphicable) (Any changes in display items from those listed below must be reported in writing to the International Trade Pm‘nl of S_hs'pmcnl
Administration. U.S. Depanment of Commerce, (or approval.) (if applicable)
Indicate if
locally stocked
ALL OTHER ITEMS ( Mockups. printed marter. iteins with no commercial value, audio-visual equipment for demonstration
purposes. conswnables not for sale, efc):
Estimated: Gross shipping weight Cubic di
Number of pieces
U.S. Government Use Only
12, avrre . 14. APPROVED FOR COMMERCE
UNITS AMOUNT ENCLOSED BALANCE DUE
Signature Date

Name, Organization

OFFICER'S LAST NAME FIRSTI. ORG. CODE

Make copies of this torm and distribute, 3s required, 1o: :PHMS; __PARTICIPANT; :- ACCOUNTIEG;: EVENT PLANNING &
LOGISTICS:  PROCUREMENT/INDUSTRY OFFICE; __MARKETING/POST COMMERCIAL SECTION; __ IO/REGIONAL DIRECTOR.




IAD NUL UoZD-Uus /

Expires: 10-31-94

FORM n'A-usP U.S. DEPARTMENT OF COMMERCE | 1. Name of Exhibition
(Rev. 10-92) International Trade Administration - o - :
Women in Trade" Business

Development Mission
2. Name of Company

MARKETING DATA FORM

3. Address in U.S. (Street, City, State, ZIP Code)

Once your exhibition participation has been established, the marketing data herein outlined is urgently needed together with produd
literature, photos, etc., in order to facilitate timely production of exhibition brochures, directories, personal prospect calls, etc., to bring the
finest prospects to your booth. Submit in quadruplicate.

PART 1- MARKETING INFORMATION CONCERNING PARTICIPATING FIRM IN U.S. EXHIBITION

4. Person to contact conceming your participation in the U.S. Exhibition.

NAME: TELEPHONE:

TITLE: TELEX NUMBER:

5. Name of Overseas Representative responsible for marketing firms products in Exhibition country.

NAME OF COMPANY: : TELEPHONE:
ADDRESS: TELEX NUMBER:
OFFICIAL TO CONTACT: St

6. Names and titles of all company representatives who will attend the Exhibition.

uU.s. OVERSEAS

7. Products to be promoted at this Exhibition. (List them as you wish them to appear in the Exhibition catalog and other promotional
literature. This should include descriptive language and a mention of significant features-not just model numbers and names.)

This report is authorized by law (15 U.S.C. 1512 es seq., 15 U.S.C. 171 et seq.). While you are not required to respond, your cooperation
is needed to enable us to assist you in achieving your business objectives.

Public reporting burden for this collection of information is estimated to be 45 minutes per response, including time for reviewing
instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of
information. Send comments regarding the burden estimate or any other aspect of this collection of information, including suggestions
for reducing this burden, to Reports Clearance Officer, Intemational Trade Administration, Room 4001, U.S. Department of Commerce,
Washington, D.C. 20230 and to the Office of Reguiatory Affairs, Office of Management and Budget, Paperwork Reduction Project (0625-

0047), Washmgton D.C.20503. @ -

T 32008 (continued on reverse) ' USCOMM-DC §3-20043
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Item 7 (continued)

(If additional space required, use separate sheet)

8. Company background (When founded, position in industry, size, etc.) [ 25 words or less ]

9. List the most important end-users for the products and/or services your company will promote at the exhibition.
(Rank in order of importance)

10. Toassistin identifying and promoting attendance at your exhibit of the right people from the above listed end-user industries, indicate
job titles of personnel who exercise influence on purchase of products to be exhibited (e.g., Presidents of Firms, Consultants,
Engineers, Scientist, Educators, Foremen, Quality Control Engineers, Draftsmen, Production Managers, Purchasing Agents,

- Foreign Trade Organization Representatives, Ministry Officials, etc.)

11. Objective in Participating (Check only 3 of the 7 listed objectives, in order of importance 1, 2, 3.)

(1) (2) 3)
(1) Finding sales representative or distributor g B B
(2) Finding Licensee O O O
(3) Finding joint venture partner O =] [:]
(4) Exposure to new business prospects C] £ O
(5) Product testing/Market research £l = O
(6) Immediate sales O O O
(7) Other (Specify) . .Je Ol i3 page) = D 0 T ausiort. sos
- - : __r__‘-" ;"' - L‘.‘-‘“” :\’ ;;"g;" 2 HIOAALISE S AT AN

FORM ITA.aRRP (AFV 1N-G2% °



PART Il - REQUEST FOR ASSISTANCE IN SECURING FOREIGN REPRESENTATION
(Complete ONLY if you are seeking an agent, distributor, licensee, etc.)

1. Type of business relationship desired:
[J AGENT

[J] DISTRIBUTOR [C] UCENSEE

[(CJ JOINT VENTURE (] oTHER

2. (a) Are you seeking representation in the country of the Exhibition? [] YES T no
(b) Are you seeking representation in other countries in the marketing area served by the E-hibition?

Jyes [ no
If “yes,” please indicate below which countries. (A list of the countries comprising the Exhibition marketing area may be
obtained from the Project Officer.)

3. If you are currently represented in any of the countries mentioned under ltem 2 above, do your representatives know you are
seeking new additional representation?

[ ves [ nNo

4. Can your request for assistance in locating representation be openly publicized in all of the countries mentioned under ltem 2
above?
O ves O no

If "no,” please explain circumstances below.

5. Who are your principal U.S. and foreign competitors?

6. State below any specific or special requirements prospective representatives must meet with respect to phyéical facilities, technical
capabilities, financial strength, staff representation of complementary product lines, or other factors.

a Gl ¥

~ 7" (If additional space required, please use reverse sid& of this page)

fcontinued or ~T=rse)
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March 15, 1997

‘Herman Aided Participant on Trade Mission

Related Articles
m] vera; inet Sel

By MICHAEL WINES

ASHINGTON -- President Clinton's nominee for labor secretary, Alexis

Herman, helped secure a seat on a Commerce Department trade mission
last year for a company owned by the woman who bought Herman's private
consulting firm in 1993, the White House said Friday.

Months later, the buyer, a Maryland doctor named Vanessa Weaver, and her
sister each donated $25,000 to the Democratic National Committee.

That seeming confluence of government service, friendship and politics is the
latest of several similar episodes that had held up Senate hearings on Herman's
nomination for weeks while investigators looked for improprieties.

i Friday, a White House spokesman defended the trip and Herman's involvement
in it as proper, and sald it was unrelated to the Weavers' subsequent political
donations.

A Republican spokesman for the Senate Labor Committee said Herman's

confirmation hearing, the final step before a Senate vote on her appointment,

would proceed as scheduled next Thursday. The spokesman refused to say

whether the committee's investigators knew of the trade mission or whether they

were looking into its circumstances.

- A

Herman, Clinton's liaison to business and citizen groups at the time, was the

. senior federal official 0 the Commerce Department mission. It took
representatives of 17 small businesses owned by women to meet potential
customers in Mexico last April.

Among the businesses was Alignment Strategies, a suburban Washington
company that prepares business assessments. Dr. Weaver is the president of
Alignment Strategies. Her sister, Caryliss Weaver, the vice president,
represented the company on the Mexican trip.

lof2 I - 03/15/97 05:09:5:
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ALEXIS HERMAN'S BAGGAGE
GROWS HEAVIER

THE NOMINATION OF ALEXIS Herman as Labor Secretary, due for a
Mar. 18 Senate hearing, is hitting even heavier weather and may be delayed.
Some senators want to scrutinize two overseas trade missions for women
business owners that Herman led in 1995 and 1996 for the late Commerce
Secretary Ronald Brown. One ex-Commerce official says it was "definitely
strange" to tap Herman, a White House aide, to lead the trips--but felt her
close tie to Brown was the reason.

The senators are particularly interested in one plane guest on a trip to
( Mexico: Caryliss Weaver, vice-president of Alignment Strategies, a Potomac
(Md.) consulting firm that bought Herman's diversity consultancy, A.M.
Herman & Associates, two years earlier for between $50,000 and $100,000.
Weaver and her sister, Vanessa, Alignment's owner and president, gave
$50,000 to the Democratic National Committee in November. Neither sister
would comment. A White House spokesman says although Herman
suggested Alignment be invited, "it's ridiculous to assert that was some kind
of payoff for buying her business."

Also under scrutiny: meetings her White House office hosted for
policymakers, on government time, with women's groups and other special
interests. Senators suspect the events were really political--and thus illegal.
Clintonites say they weren't.

By Paula Dwyer
EDITED BY LARRY LIGHT

[sicnup | Bw HOME | BwW CONTENTS | BwPLUS! [BW DAILY | SEARCH | CONTACT US |
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" By RICHARD W.STEVENSON '

WASHINGTON March 6 — For
American companies eager to crack -
the vast but frustrating
ket, it was a big. deal when Com-
merce Secretary Ronald H. Brown
announced on a trade mission to Chi-

- na in 1994 that he had secured ‘an !

agreement fo¥ the Entergy Corpora- -
tion of New Orleans to help build a $1.
bumnpowerplamz.'rOmﬂes north of
Beljing.

“The public sector-private s "medsdns
. the chairman of Entergy, Edwin A.

partnership envisioned by President
Clinton is working well,” Mr. Brown
said at the time, halling his depart-

ment’s willingness to use its muscle
-to pry open opportunities for Ameri-

mrﬂmnusmpmfomxnmm-
panies trying to ‘bbtain a'toehold in
China.

Chinanembwwmmmn'!

lion worth of parts and supplies from

". the United States that the deal called .

for, and Entergy never received its
20 percent, or $37.5 million stake, in
the power plant, in Datong. :

The project has another legacy.

Enmw’spmhthepmjectm:

the Lippo Group, the company con-

_trolied by the Riady family of Indo-"

nesia, which has been at the center of
questions about whether the Clinton
Administration traded access and in-

fluence over policy for campaign

contributions.
Around the time that the Com-

merce Department was working to

" win-agreement on the deal from the

Chinese Government, businesses
controlled by the Riadys employed
Webster L. Hubbell, the former Asso-
ciate Attorney General and a close
friend of Mr. Clinton.

Mr. Hubbell had left office to face
criminal charges thai . stemmed

. from the Whitewater investigation.

The Whitewater independent counsel
is now examining Mr. Hubbell’s 1994
income to determine whether his em-
ployment by the Riadys and by oth- -

,ers with ties to Mr. -Clinton were

intended to discourage him from co- |.
operating with investigators - who
were looking into the Clintons’ fi-
nances. G st e
Mr. Hubbell, who recently:com- *
pleted an 18-month prison sentence,

has denied that his employment af- -
Administration

ter leaving. the

played any role-in his dealings with’

prosecutors during the case. And Mr.

- Clinton has said he does not think

that there was any jmproper influ- :

ence on Mr. Hubbell or the White .

House from the Riadys.
Entergy, which also owns the elec-
tric utility that serves Mr. Clinton’s

compamestnuﬂm.msmvolvedm’

another power plant in Taishan, in

‘Province in - southern

China, and it is considering other
Chinese'mar- . jnvestments. 1
Aapokman{orﬁntergy Patrlck.

Sweeney, said‘the Commerce
partment’s involvement in thedeal
had been minimal. He said the com-

Lupberger, had signed up to travel
with.Mr. Brown. -
““The trade mission was coinciden-

Puttmg the hows
and'whys of an

| mtemaﬁonal project y

under a nucroscope.

numezmrgypmjecchadum-'

-been high on Mr. Brown’s priority
list ‘on the trip, which centered on
trying to help bigger companies like
the Chrysler, Corporation and.the
- McDonnell Douglas Corporation.

Entergy’s ' involvement in the

failed Datong -project dates from
well before Mr. Hubbell announced
his resignation from the Justice De-
partment on March 14, 1994, - '

Entergy said it signed a nonbind-
ingagreement to work on the project

that month, and Commerce Depart--

ment officlals said the nonbinding

:agreement was reached a month
earlier.

A spokesman for the Commerce

Department, Jim ‘Desler, said. the -

American Embassy in Beijing had
provided some help to Entergy be-
fore Mr. Brown's trip. -But - Mr.
. Desler said he did not know whether
ﬂ:eassistancebeganbeforethesign-

Iing the nonbinding accord .in

March 1994

"= Mr. Bmwndiedlnapianecmshixf‘

Bosnia a year ago.

Within months of the signing, the
deal went awry. Mr. Sweeney said
the main problem was that not
enough water was. available to cool

the plant, causing the project to col-
engineering

lapse for reasons. Com-
merce Department officials said
their understanding was that the Chi-
nese authorities did not feel that the
deal would be profitable. .

““The project is dead,” Mr. Swee-
ney said, “and as far as Entergy is
concerned it's dead for good.” -

| @he Netw ﬂork@ﬁm}l 5
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**We'll have an alternative at somg/point in'time," he said, while
acknowledging that Republican ledders are wary of taking the lead in
'pmposingaphnbmnmuf itical flak they have taken in the

Gore defends campaign solicitation calls made -
from White House By Robert A. Rankin
Knight-Ridder Newspapers (KRT) g 97

WASHINGTON In an extraordinary the White
House press room Monday, Vice President Al Gore defended his deep
involvement in raising money for 1996 Democratic campaigns, but
said he would never again make telephone calls soliciting donations
himself.

Gomndmo“dedgedthulwhadmldemchphmculhﬁmhs
White House office **on & few occasions." He emphasized that the
president and vice president are specifically exempted from a federal
lawumtpmh:bmnlmmo{mpug:dumﬁmmem -
Howeu‘olha‘gomhﬂdmg&

Imdldmylhngthﬂlfd(wum&mmﬂm Gore
stressed several times.

The federal law in question the Hatch Act does include the -
exemption that Gore based his defense upon.

However, Gore's personal solicitation of campaign contributions
appears unprecedented, and has been denounced even by Democrats
as unseemly. *

Undei'endabk, Sen. Robert Torricelli, D-N.J., lemetllt&nday

Gore was asked 1o respond to one unnamed contributor who told
TbeW.ushmgtonPosthefeltlﬂ:eawctnnof:“Mahm by Gore
aﬂ.crh.ls telephone solicitation.

"1 never, werwdord:dmyﬁunglhnwmﬂdhlvcmmnxw
a feeling like that on the part of someone who was asked to support
our campaign. I never did that and I never would do that," Gore said,
repeatedly sumnghowpmudheulohlwhdpadmclm
win re-election.

Nevertheless, Gore said in the future he would not make any calls’
soliciling campaign donations **because it's aroused a great deal of
copcern and comment and it's not it's not something that I want to
continue if it's going to raise this kind of concern.

Even though Gore has been highly visible as vice president, his
news conference Monday was highly unusual because it focused on
Gore's reputation rather than an administration initiative. The
appearance clearly was intended as political damage control. The
Tennessee Democrat, who has enjoyed a reputation for integrity
during his eight years in the House, eight in the Senate and four as
vice president, does not want to sec his prospects of winning the
pmndencymzooojwpardmedbylhcsprudmgmmsym
Democratic fund raising. .

Asmcspod:gh!shlﬂcdtoGau.plmnwfwMuncmed
Janet Reno to request an independent counsel to investigate the affair.

Reno has said that a preliminary Justice Department inquiry has
failed to find sufficient evidence that any senior officials covered by
the independent-counsel statute may be implicated in any crime.

Jack Kemp, the Republican vice presidential candidate last year,
joined the list Monday of prominent politicians ca.llu:g for the
appomunmlofan independent counsel.

**In my opinion, only an independent counsel and the Thompson
committee can fully explore the I'm going to use the word corruption
ofpolnucal fund raising in America,” Kemp told CNN, referring to the
Senale investigation bemg led by Tennessee Republican Fred
Thompson. s

hat the admutied deep involvement in the controversy of bolh Clinton
mdﬂtnwmmmmdep:ndeuouundmﬂnuﬁuoﬂhﬁndsd 2
anything illegal.

ﬂnmm)b@sumsﬁcm&mﬁcmmmnf
crime by a covered person. That's not true, That's oaly one basis. The
other basis is when the attorney general has personal, financial, or
political conflict of interest” compromising her ability to oversee the
investigation, diGenova said.

**That was (the basis) used by her in Whitewater," diGenova added,
noting that Reno called for a special prosecutor in that controversy
simply because the President and Hillary Rodham Clinton were
involved at least as witnesses, which created a political conflict of
iduu(fukm

**There is enough evidence right now of a conflict of interest (in the
Democrats' fund raising) because of the president's and vice
president's involvement in this case, as major witnesses if not as

"~ subjects of the investigation,” diGenova said. *'I think that ultimately

she's (Reno's) not going to have any choice. This is going to have to
happen, because thé conflict of interest is a no-brainer at this point.”
Guebm;sfumdmmﬁmwbenﬁew:shinml’m

published
a long front-page article Sunday by Bob Woodward detailing the vice

' presideat's deep involvement in fund raising over the past two years.’

‘Gore and his team of fund-raisers helped the Democratic National
Commiittee raise $40 million of the $180 million collected by the party
in 1995-96, including some $8.74 million raised at 39 events where
Gore was the headliner, according to DNC data reported by the Post.

In addition, Gore himself telephoned an unidentified number of .
potential donors and asked them for contributions, something the
previous three vice presidents DQOylc.GmrgeMdeallcr

Pmpwdufwh:tldad.‘ﬁoremdmﬂmlﬂmday.ﬂemd
raising money had been essential to Clinton's re-election, and
MMWMMMMMW
presidents must raise money for campaigns.

“Iwiﬂhwﬁhymdlhddﬂmneudﬂhuunotﬂm'suﬂy
unique or not,” Gore said.

The Hatch Act forbids federal employees from soliciting campaign
mhmwwuwﬁm&mu
president and vice president from its provisions regarding political
activity, MMMuMwmﬂmaﬁuﬂmm
from partisan activity.

mmmmmmw«nmm

- prohibitions in a nine-page memo to the White House staff on April

27, 1995, bmakemthﬂwuymemndekncwlhenﬂabefqtﬂn
pundml‘sm-dchmumpnmgwedup
Cmpﬁmdmmgmmd’myhndmpmhibudmor
ﬁmpvcrmmlbmldmp. said the memo addressed to White Hous
staffers. ** This means that fund-raising events may not be held in the
White Hous;, also, no fund-raising phone calls or mail may emanate

 from the White House or any other federal building *

Some overtly partisan business not including fund raising can be

* conducted legally from the White House solong as any costs incurred

in doing it are not billed to the taxpayers, Mikva's memo states.
Partisan use of White House equipment for long-distance telephone
calls, faxes, and computer services, for example, can be-legal if the
cost is reimbursed by the party or a campaign committee.

Gore said he made only a few fund-raising calls and was always -
careful to bill them to a credit card from the Democratic National
Committee. *'T understood there was nothing wrong with that,” the

Gore also repeatedly stressed that he did not break a federal law that
prohibits soliciting of employees who are on government property.

Commerce Secretary announces new selection process
for executives attending trade missions By Josh
Goldstein Knight-Ridder Newspapers (KRT) 3 ‘f,?'?

WASHINGTON Commerce Secretary William Daley announced
new rules for foreign trade missions Monday, saying that **partisan
political considerations” will not used to determine which business
‘executives participate in the trips.

The guidelines, the result of a full review promised byDuIcydmng
his Senate confirmation hearings, come in response to concerns by
members of Congress and outside groups that the Commerce
Department rewarded Democratic campaign donors with seats on,
trade missions led by the late Secretary Ron Brown. !

Nearly 40 percent of the participants on trips led by Brown had



Tndcmmupcnﬂndoushthmmarkﬂsmd
* opportunities,” Daley said.

In addition, the missions are essential at a time when Chancellor
HelmulKohlofOexmmymdeeMinm«deuwmnf&mdl
have been known to switch roles from heads of state to salesmen as
they have led trade missions of their own nationals to seal deals. To
de-emphasize trade missions, would be **tantamount to unilateral

The policy was welcomed by Sen. John McCain, R-Ariz., chairman
of the Senate Commerce Committee, which oversees the department.
During his confirmation hearings earlier this year, Daley told
Cmgrmh:wmldphnct”—dqmdmmmaﬂhdewmﬂ
hcbadadnncclnrngthudwﬂmm

"1 applaud Secretary Daley for keeping his word to Congress and
the American people to attemipt to take politics out of the business of
the Commerce Department's trade missions,” McCain said. :

Congress refuses to cut pork from
transportation By Mike Dorming :
Chicago Tribune (KRT) i
WASHINGTON The era of Big Goveramer mlyboowr.hl&g
Pork lives on, :
Amid much-publicized rhetoric about fh virtues of balanced
budgets and limited government, Congrpss is gearing up quictly for a

quintessential exercise in old-fashioned log-rolling: the
Perhaps more than $175 billion'in federal assistance will be up for .

grabs, dispensed for highways, bridggs and bypasses even -
environmentally correct bike paths ahd mass transit systems. -

All of which are just the kind of pyblic works projects that
ribbon-cutting congressional i u-u--—u
demonstrate to constituents the benefit of their continued presence in
Washington. In other words, it's a fhole stockyard full of pork.

The anti-spending philosophy of tbeRqaﬂ:hmmmlﬁ:mon
Capitol Hill notwithstanding, the prospect has set off a decidedly
bipartisan rush. : '

The House Transportation Comjmittee, which has jurisdiction over
the bill, has swelled to become the'largest committee in the history of
Congress. Its 73 members are onp-sixth of the House of . .

That's 19 more members than gre found on, for example, the
NaumalScurnyCmmtlee.

*Everybody and their brother, mmdemdmmtogc(on

that committee and get their praject in there. ... This is where the
political rubber meets the road n.ld‘l‘rnspmmon(.‘umuee
member Rep. Ray LaHood, a Republican from Peoria; I1L. -

This year, it appears there beplentyofmuueudung.'lhn
are some collisions, too.

The road- bu:ldmgmey:sgdwwedlpjnauﬂnbdmad
budget targets are beginning o pinch funding, thereby squeezing off
Congress' tried-and-true method for peacefully resolving conflicts

over allocation of highway sybsidies: raising the Jevel enough so that
even the losers generally come out shead. :
Simultaneously, the extragrdinarily ideological Republican class of
"94, which just returned from the much toned down 1996 campaign, is
newly appreciative of the pplitical value of delivering the goods for the
folks back home. Budgetary pressures are closing off other
oppommilie.stodolhm. :

""This is probably going{to be the only game in town in terms of
pmnghmmandml.kmg spme big announcements," one House staffer
said.

Thosepohuulmhu cuﬂdmﬂxeu:dhmk-uﬂ-fmhhgglms
o\cru-anqmmquﬁmd gmlo,uon:Senllcudcusd.ablner

"zero-sum game.”
- That game will includ mgmﬂm:mglhemuy:
regions over resource ajlocations, competition among congressional
members for set-aside, fline-item, **high priority” projects in their
districts, and tussles between road-builders and advocates of rival

Lr::.nsponnuonproj mchumassu'ml.

Already, a coalitionfo fZSmOwySoulhanmummgthums
bcmgshmchmgaduudcrlbemgnmumqmnmpmm
The program is funded by a federal gasoline tax, and each of those
states pays more into the program than it receives back in spending.
They want a guarantee that €ach state will receive a minimum 95
percent of its gas tax revenues back.

The mostly Northeastern and Great Plains stites that come out well

ahead are equallv adamant about preserving the allocation in roughly

its present form. The Northeast notes that its aging roads and bridges
are in greater disrepair, lndlhehgtﬂypopuhwd!’hmsmﬂpum
mmmmmmmdm
Illinois has come out ahead, receiving $1.35 in fupd forevequl
it has contributed in gasoline taxes since the 1991 fas geoﬂhc
mmmmmmm ecent figures
available from the Federal Highway Administragion

Some sign of the depth of feelings among Northe:

representatives came from the response of Rep, SunnMnlman
R«N.Y., to the demands of Southern states, including Texas.

**The extra 6 billion defense dollars that go fo Texas, kiss it
goodbye," said Molinari, who made the threaf despite sharing a place .
in the inner circle of Republican ith Texan Reps. Dick

leadership 4
"Anney the House majority leader, lndT i Delay, the Republican

whip. -
Ahhmshﬂ:cmmpmpmm ﬁmdedbyuepmm
fund financed by gasoline taxes, the fund balance counts toward the

" overall deficit. Thus, deficit hawks andthe Clinton administration

alikg are seeking to hold down spendiglg to maintain‘a surplus. The
administration has proposed $175 billion in spending over six years
btnmymCmsmumpuhng much more. -
Mmhd'thetrunpum uallunnedmaoomplex
formula negotiated by congressiona] representatives acutely aware of
New York Democratic Sen. Danjel Patrick Moynihan, for example,
isbehindn]:misiondat -... mﬁrtollspnda ‘
d'h;dnuy:thulfblmtlmcr lmrebemfederd]yﬁmdedu '

- interstates.

New York just happens to b alo(ofl.hmeh.nghw\ya

hrough individual set-aside, **high priority” projects funded
separately from the state funding formulas.
Presiding over all of this, af least in the initial drafting stage, is Rep.

Bud Shuster, R-Pa., the old-gchoo pork-bmdd:mmanaflhc
Transportation Committee.
A natty dresser who flamboyan ftvu:gﬂdmﬂ‘hnbmduepms,

Shuster is unapologetic about adorning his own central Pennsylvania
d:smamuphllt.'l‘he tly rural district is bisected by a four-lane

interstate he champ md,ml.hcl991bﬂl,h;sdwummwd
$287 million for.13 projects.

Shuster has been undgr an ethical cloud since the newspapers Roll
-Callmdﬂ:ehnll of/Commerc: aq;oaadhsm:mnngnesmlh

-» Eppard quit Shustey's staff to rake in hindreds of thousands of

. dﬂllnmmmlung ces ﬁrlobbymghwcomnmmudie

h&nmuﬂyafcdﬂulpmdmopcnodmm\mgmm
into whether Shust¢r improperly assisted two campaign contributors
mmﬁmb treatment for their businesses in dealings with a
major federally fupded Massachusetts highway project.
Nonetheless, despite the Democrats’ rush to file ethics charges
against GOP Speaker Newt Gingrich, not a singlé member of
Conmmﬂd sign an ethics complaint against the prominent
unu-- mmewmmm
an outside grouy theRalthad:r -affiliated Congressional
Accountability Pre

**Bud keeps 1Js Hc'sinthcoldmode.‘{wmrhmyback.ﬂl
scratch yours. You stab my back, I'll stab yours," said one

Supreme Court will not rule on English,only

decision, said the court loo fawnd,bowm.lormlvmglhc
ooutmverm.lmma mcasenowbcfmﬂwhnzona

rg mDman-.ihe]usuwhad questioned
whether the firsy€ase should have come to them at all because it had

nresolved legal controversy focused on Article 27 of the

) itution, an amendment that was narrowly approved by
voters in 1988. The provision, similar to laws in 23 states, including
Illinois, recognizes English as the official language and requires its
use in *“all government functions and actions.”



+Tronmouted W We Lemocratic Party, according to the Center for -
ublic Integrity .mmmmwmmwm
Documents released by the Commerce Department in response to
“reedom of Information Act requests suggest that trade missions were
1sed 1o encourage and reward donors. .

Daley, in & news conference Monday, insisted that * there will be 0o,

»olitics allowed in the application process” for private-sector
sarticipants in Commerce-led trade missions. The new guidelines -
oqummﬂmappunwuupmdsw:ﬂumlydm
:mployees select the participants in future trips. -

Documents mmmm‘mmm party
mmmmummwmmmm

I.nScplemba'lm Phil Verveer a Washington lawyer representing
_ he telecommunications industry wrote to Rob Stein and Jonathan -

:allawmggmlmdmmnkm&mmwmmw
ime, Stein was the department's chief of staff and Sallet was an
1ssistant to the secretary. :

Verveer wrote that William B. Ginsberg CEO of Cellular

“ommunications International Inc. wwld“beulndﬂyu-udmblc
iddition to the delegation.” :

mmuoqﬁmsbﬂtwumurlyﬁnmdwdm
“ImwnfGorecampugnmdlvuymdmblh:pmy'ﬂm
:lection efforts,” wrote Verveer. '

GuubﬂgommhndﬂSOththmamNM
_ommittee (DNC) in 1992 and gave the maximum $1,000 to the
Zlinton/Gore re-election campaign on June 22, 1995.

Ginsberg went on the India trip in January 1995.

In another letter, dated July 14, 1994, former congressman and
Jemocratic party adviser Tony Coelho wrote to Melissa Moss
lirector of the Office of Business Liaison at the Commerce
Jepartment to express his istion for her **willingness to help
n having our Chairman and CEO James A. Harmon invited to :
»articipate in the Secretary’s trip to China.”

Coeﬂtowatsfatbewmsuwmﬁrmwm
schroder
x Co.

In his letter, Codhollsomd"lfym&nnk&n‘eumydnngmel
:an or should do to make this happen, including speaking directly to
he Secretary, please let me know, nlhauwympclww:ns.

Coclho's boss Harmon Brown on the commerce trade
nission to China and Hong Kong in August and September 1994.

The new guidelines were quickly called inadequate by Larry -

{layman, chairman and general counsel of the conservative Judicial

Vatch, a group that has been critical of ethics in the Clinton
Klayman said the guidelines **have more holes than Swiss cheese.

ind should the Clinton administration so choose they provide an -

'pportunity to continue business as usual.”

He termed the new policy ** part and parcel of the Clinton

:Iministration's wide approach to try to deflect criticism about past
‘ractices and to focus on future practices.” But Klayman said Daley's

|c\\po]|cyn-.ﬂects alleasluntadm;uousdmwsdmgmlha

st

Under the new guidelines for trade missions, the department will

ave;

A statement of mission goals .

Specific criteria for selecting private-sector participants

An express prohibition against considering political activities
Mandatory broad outreach to potential participants

Daley said, ""the final plan reflects a trade mission process governed

w objective criteria and conducted according to the high standards the

\mcncanpeoplccxpenlanddﬁaw:.
Ourmts:nonmmcwmgmdemubhokuhowm

wrengthen them and how to go forward without making any judgments

m what may or may not have transpired in the past.”

Justice Ruth Bader Ginsbugg said serious procedural barriers
wrevented the high court munmgllwvalld.ltyofl 1988
\rizona state constitutiofial amendment that requires English to be

‘the language of the ballot, the public schools and all government

Iuncluions and acuons. ™

; mmﬁmmumeﬂmuﬁmmhm

which had been struck down in 1995 by the Sth Circuit of the U.S.
Court of Appeals. .

The appeals court, citing free-speech guarantee: ruled 6-5 that the
nmmdment\nseouumowlyhm& maging to government
efficiency, and unfair to Hispanics and otljer foreign-bom residents of

Arizona. It was that decision the Supremdq Court set aside Monday.
NowlheAmaSwCou‘twﬂl 5¢ a different case to decide
the validity of the. amendment, one of 24 § lawnhlt'sed:lo-,ml:e
English the official language of governmen :
The&puuCcuiupuledm intenfion to sidestep the
constitutional issue during oral argumeits last December. None of the

nme:um:zked:qammabm mmﬂmmdmw
of them appeared convinced that therg was no longer a live

.omm:ymlhcu:bd’oum
“I.naSS-panmm.Gmm 4d three major problems. -

First, she said, Maria-Kelly Yniguegz, a bilingual woman who filed
suit to invalidate the amendment, lef her state job in 1990 to work for
a private hospital, where she is not spbject to the
restriction. That act was fatal to her ¢ase, Ginsburg said.
amendment, and its chairman, Robejt D. Park, were permitted to
appeal after the state refused to do 0. The justices expressed ** grave
doubts” that the group and Park b tngtnblwﬂl'lmﬂheydﬁm
resolve the issue.

Tlllrd.Gmlbwgmd.bwer edefal courts wasted time and -
resources by failing to ask the Arizona Supreme Court what the
-amendment means, especially aftef a 1989 state attorney general's
opinion said it permilted state worke: mwwmm
English on the job. :

In another important case involying patent law, the court
unanimously reaffirmed a 47 -oldlcpltutﬁ'rdﬁ:rmnmghmv
Mawmm ﬁmnmpmmudﬂ'w
escape liability for patent infringemen

5 Thedaummmavm pal hﬂdﬁt.ﬂdldﬂf«lfu
pwthounfnewprodm 2

Technological companies in Sil.lom\’dieyuud‘muhun
California told the court that cufrent patent law discourages them from
investing in new products whe: meadsﬁn;pmiuimillrhnnol
identical _ K
existing **doctrine of equivalegts.” The doctrine means that a new.
invention, while not a copy of 3 patented product, may nonetheless
violate patent rights if the differences are slight.

Theinumhadisputc twooanpnmuwnpntmled
methed for removing impuriti ﬁ'undyu.

A jury awarded $3.5 milliog to the Cincinnati, Ohio-based Hilton
Davis Chentical Co., a subsidjary of Freedom Chemical of

. Philadelphia; which claimed that the Warner-Jenkinson Co. of St.

Louis infringed on its patent. A fedcﬂlppealswnttﬂirmndthc

judgment by a 7-5 vote.

The justices reversed the Id wmﬁmthcdmbnkfw )
additional evidence on another legal issue.
. InaFlorida case, the Suprgme Court let stand a state appeals court

decision requiring the City gf St. Petersburg to pay William A. Bowen
for ordering his apartment House closed for one year after learing it

was used for cocaine sales.

Cities in and out of Floriga protested that the ruling could curb their
power to eliminate public huisances without having to pay
compensation. **Does thi§ mean that government must pay to protect
its citizens?" asked Jane Cameron Hayman, a lawyer for the Florida
League of-Cities. , AR

In a Pennsylvania cage, the high-court agreed to decide next year

when new owners of g company can poll employees to see whether
most of them still sugport a union.

Owners of Allentgwn Mack Sales and Service, saying a poll
supervised by a ';u'iesttcsultedinaw-l?.magainsuhe
Machinists Union fref loreeognuelhemoua.ﬂu’buymga
dealenlnpmd l.lr:bop

But the Nati LaboerluonsBom:lmdafed:ulsp[xalscoun
saidr.beoom wunotmuﬂedmoonductﬂ:cpollmﬂgss:llackcd

" evidence to create *reasonable doubt” of continuing union support.




- = ' s
Gore says he d,i‘dé{nc{_thing wrong in soliciting campaign

funds By William Neikirk Chicago Tribune (XRT) .
WASHINGTON Vmﬁudﬂﬂﬁmmcddmmm
he solicited re-election campaign contributions from his White House
office, asserting he violated no laws but would never do it again.
**I'm proud of what I did,” Gore said at an unusual White House
pmmfmuﬂdmmlyb&nd'ﬁﬂeﬂim&nhmy

-hawneppdomtbeﬁmnfpnpidyin-wuﬁvdyrﬁmm

during the campaign. ;

**I do not feel like I did anything wrong, much less illegal,” he said.
"Impraadtohavedmccmihinglpou’blyowldmhdpawm
the re-election of this president.”

Under fire for a fundraising role that had led some Democrats to
label him " solicitor in chief," the vice president found himself -~ -
mnndwmw-wuummm.
solicited funds at the White House. *

The man President Clinton is grooming s his successor defended:
himselfujihfaeefullmgupmdwithmqnlop’uwhﬂchcmdﬂ
10 avoid being tamnished further by the administration's fundraising

. controversy.

Acknowledging that “*on a few occasions” he made telephone calls .
to donors from his White House office, which is just around the comer .
from the president's, Gore said he paid for them withi a Democratic
National Committee credit card. = :

The federal Hatch Act, which prohibits federal employees from
raising campaign funds on federal property, including the White
House, exempts the president and vice president, he said. * )

' \mmwmmﬂ@mmhnmbm&dddy.

court's ruling it was a violation.

Yet, he said, he won't do it again **because it's aroused a great deal
of concern and comment. It's not something that I want to continue if
ii‘sgoingmninmhhndotmmlflhdmﬁmdhm
that this would cause such concern, then I wouldn't have done it in the
first place.” o

Even some Democrats.on Capitol Hill had questioned Gore's
enthusiastic role as a fundraiser for the Clinton-Gore ticket. And when
a former Clinton aide, George said Sunday that the

 vice president had made calls from the White House, the political

criticism drew more intense.

A Washington Post story in Sunday's editions described a vice
president who approached his fund-raising role with gusto, on
occasion bringing complaints from some donors that he was
heavy-handed and his requests amounted to a virtual shakedown.

The vice president said **this was not an accurate impression” and )
declared that **most all of the money for thie campaign that T am given
credit for raising came in the form of traditional events where [ was
the main speaker at fundraising events.” . -

Washe"sdidtuinchieﬂ'"lhwmhmduﬂlphue.'bc
said. '] never heard such a phrase until I read it in the paper.” ;
- Gore conceded that he had asked individuals for specific amounts of
money when seeking donations and that on occasion it made him
uncomfortable, but he added that *"if you believe in what you're doing

* . then you do that" .

The vice president said that while he asked wealthy private donors
for money, he never solicited campaign contributions from a federal
employee, which would have been a violation of the law.

Gore said he began his telephone calls to contributors from. the
White-House in December 1995. " There were a few other sessions
during which | made calls in the spring of 1996," be said. He didn't
give a total number of calls.

The vice president's fund-raising activities also have been
questioned in another case, when he attended a fundraiser in
California at a Buddhist temple that has since come under scrutiny by
investigators. He declined to go into that matter at his press
conference, saying that he has fully answered questions about it.

His White House calls raised even more questions about fund
raising for the Clinton-Gore re-¢lection effort after disclosures that
Clinton invited wealthy donors to a series of White House coffees and
overnight stays in the Lincoln Bedroom. =~ *

Clinton said that neither the coffees nor overnight stays violated
foderal law because no solicitations for money were made.

Former White House Counsel Abner Mikva and his associate,
Chervl Mills, wrote a memorandum for White House officials on April
27, 1995 outlining the law and rules governing campaign activity by
federal employees.

]tminwdmnt}mlsoliciﬁngﬁmdsmfadenlpmpmwnillegd. _

**This means that fundraising events may not be held in the White
House: also, no fundraising phone calls or mail may emanate from the

White House or any other federal building" the mezt -
memmmmM
to federal employees, but not the president and vice president. He &
agreed that they are exempt from the Hatch Act and probably can
within the law raise money from the White House. But, he added, *'1
don't know. I never checked it out.” ) 3 .
Gore said that the intent of federal laws governing fundraising ™ was
mpmlnapmiﬂﬁunulhnsmnﬁdenlqnployumduying.
'Wemywmanﬁbm:mwy.'lhwmdmlhn&ewﬂly.
I have never asked anyone who was on federal property on in the
White House for a campaign contribution.”

The vice president fended off questions whether the disclosures of
hi;roleinﬁmdnisingw:ldhﬂhhnifhcdecidnlonmfw
p«uidemhzcoo.}!cnidhe_hmhetwaumpaipmew:
pdiﬁuladimmnim“rmnotfcmuedon'lpoﬁﬁulmpaigt
in the future,” he said. ** We're not there yet."
mmmmmmhwmﬁﬁawu
questioned, Gore called for passage of campaign finance reform
legislation, which is in trouble on Capitol Hill. He noted that he

x 2 bill when he was in Congress to provide for complete

ic financing of campaigns. , :

**I still favor that legislation, but it didn't pass,” he said. " Therc's
probably even less support for it now.” i

As a result, he said, candidates are forced to live with a system in
which they must seek contributions from private donors and have

“fundraisers in order to win elections.

Ay

Commerce secretary issues policy intended to

keep politics out of junkets By Frank James

Chicago Tribune (KRT)  3[ulg~
WASHINGTON Trying to lift his department beyond charges that

campaign contributors, Commerce Secretary William Daley on
Iwmmtwmmﬁmmkmp_pdiﬁuwdmc
selection process for such trips. .

Among the biggest changes, Daley announced a ban on choosing
executives for trade missions on the basis'of referrals from **political
organizations,” such es the Democratic National Committee. i

**There will be no politics allowed in the participation process,”
Daley said. ** The policy contains an explicit prohibition of any

ideration of partisan political activity, including any
contributions.” g

Daley also promised that the new process would be so open and
completely documented that observers outside the department could
be essured that every private-sector participant was chosen for reasons
havipg nothing to do with politics. X _

**The key issue is transparency,” said David Rothkopf, former
deputy Commerce undersecretary for international trade, now at
Kissinger Associates in New York. " To the degree that it is
understood from the outset that the selection process is an open book

. reviewsble at anytime for anybody, it will discourage any behavior
- that might fall into the gray area.”

The move appeared an attempt to put more distance between the
department and the Democratic National Commiftee. The committee
has been involved in‘a controversy over its fundraising. -

The Commerce Department-committee link became an issue soon
after Ron Brown, who had headed the committee during President
Clinton's first presidential campaign, was named Commerce secretary
Brown was killed in a plane crash in Bosnia last year while on a trade
mission.

A number of people Brown knew at the committee joined him at the
Commerce Department, including a political appointee who chose
businesspeople for the missions. That official is no longer at the
department.

The trade missions had come under attack early in the administration
from congressional Republicans and others who accused the
Commerce Department of playing favorites.

By last year, the trips had fallen into such disrepute that the
department found many of the invited senior executives, typically chic!
executive officers, declining to participate, according to a former
department official who asked not to be named, .

**They were having a hard time getting CEOs to go,” the former
official said. ** Why go and have somebody say you gave money?
You're tainted " -

Daley said that continuing the trade missions is vital to the fortunes
of U.S. companies and workers as they compete in global markets for
new export business, especially in Asia and Latin America’s emerging



Commerce revises mission gmde]mes

By Warren P. Strobel

" and Lorraine Woellert
THE WASHING TON TIMES

Commerce Secretary William
Daley yesterday unveiled new
- guidelines designed to keep poli-
- tics out of the department’s inter-
national trade missions.

The new policy, which takes ef-
fect immediately, forbids political
organizations or those with a rec-
ord of past political donations to
play a role in deciding which busi-
nessman goes on the high-profile,
and often lucrative, trips.

It was the second time in four
days that new rules were an-

nounced in an attempt by the Clin--

ton administration and the Demo-
cratic Party to put the fund-raising
scandal behind them.

On Friday, the Democratic Na-
tional Committee announced new
regulations designed to prevent a
recurrence of past fund-raising
abuses and ‘announced it was re-

turning an additional 315 million
in questionabla donations.
r. Daley said in a mtemeut

the new Commerce Deparunmt_

policy “expressly puts partisan po-
litical considerations olr limits in
the trade mission process.” He had
pledged du his January.confir-
mation hearings to conduct a
30-day review of how the depart-
ment selects participants in its
trade missions.

Under the late Ron Brown and .

his successor as commerce secre-
tary, Mickey Kantor, aircraft seats
on the tours, which were meant to
clinch foreign contracts and ex-
pand ‘U.S. exports, often were re-
served for big Democratic donors.
The Boston Globe reported last
month that four comﬂ:nles invited
on the two trade missions led by
Mr. Kantor gave the Democratic
Party one-shot contributions of
$100,000 or more just before or

- after the trips. Mr. Kantor insisted

the trips and the contributions

were entirely unrelated.

Former D CGeneraiChalrman
Donald Fowler has acknowledged
sending a letter to Mr. Kantor urg-
ing him to reserve a seat on an

‘overseas trade mission for a Flor-

ida businesswoman who had given
almost $40,000 to the Democrats in
the previous 3Q months.
nder the new policy, such re-
ferrals and any documents with
references to an applicant’s past
contributions or political work are
to be “returned to sender"
Corporate executives applauded
the Daley announcement, saying
any steps to shelter the trade-

“mission system from the threaten-

ing storm of criticism would be

‘good for U.S. business.

“This is all going to be a tra
in terms of the United States if of-
ficials can't take and lead mis-
sions,” said Dennis Bakke, presi-
dent of AES Corp. in Arlington.

“I think [trade missions] are
l.hreatena{d because of the all

tivevbepmcldmtlt‘lbnhwolnc..
an interna _industrial .com-

got a lot o :
In the case of AES, one of the

“ largest US.-owned overseas pro-

ducers of electric r, using ob-.
; icig mur e
. pants probably ald not

unirlchanoentolttendfumre'

trade missions.

“For us it's a moot point” Mr.
Bakke said. Sumoﬂhuutcgu
have been trying to connéct pa
wlthpol!dcalcmtribudom,

us it was: lmlmnt."
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TRADE MISSION RULES

Commeérce Secreta Da terday iled :
golly govening Hﬂ.ﬂ'&."‘i‘é‘.‘.‘.‘l‘mﬁ’m"&w more public oversight.

M Corporate participants will be selected in an and
transparent” process that will look at mrpnny‘!mlevanoebme
pumubmm“permwm?lr:amntrybehgvuted ;
Icmpadesmﬂwﬂyﬂ\whmmmwﬂhmmm
might present an apparen| conflict of interest.

W Commerce officials will consider a

l%-ﬁon and demographics

diversity of company size, A
whonnbaeﬂngommtepangnb;ngpl:r

.'iPolenllalpafﬂclpantsumtnpprylnwrﬁﬁglouuendalradenission.
M Corporate nominations or endorsements from third parties, such as
trade groups and officials, will be made a part-of the
mission's-public T X
Iﬂehrraisfrompomui'uganlulionswod‘tbe considered during the
selection process and will be returned fo the sender. ",

| | documents, including

? mﬂuﬁonswaﬂmamm
lmmmulecﬂonwilbemademrapamloicomemofﬂdm
and reviewed by a five-person boa

ications, that refer to political
relurned.

| Sourcs: U8. Deperiment of Commerce : .

" But using such criteria for se- “There'll be a lot nr little guys who
lecting participants could discrim-  might be looking for business’ who
inate against smaller companies m never get on a’ lrip.
with less intematlonal experience. ! ’

said.
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this year, Mujica says, and he says he is optimistic it will win passage
would be mostly symbolic. Both sidestep the controversy ¢
b:lmsmleduutmmtbenhndsmdbi!mgudbdm

The Arizona measures says those are federal ._
lhmfue.mﬂcuedbylhcmhitiaﬁn g, the
mdﬁeﬂaﬂm@d ot include a repeal

ndcsquutlymkr'mom’smemi: did
what it meant.

The initiative was drawn up by a retired immig named
Robert D. Park with the hope, he said, of stoppin the **move toward
official bilingualism.” Approved by 50.5 percfnt of the voters in 1988,
the initiative says English is the official la of the state and the
language of * nﬂgowmmlﬁmommd clic :

The state attorney general interpreted the/me: to mean only that
official state documents would be printed

However, the lawsuit filed by a Latino unpluyeamdlhe
measure barred her from speaking to Spn i peaplem‘
came 1o her office seeking help

Maria-Kelly Yniquez said she
medical malpractice claims in Span
declaring her right to do so.

Based on her claim, U.S. District Pm.lRmmbhumP‘homn:
struck down the entire measure as ynconstitutional. Then-Gov. Rose
Mofford chose not to appeal.

Noneihelen.lheﬁhCum wokqnhemeandqﬂnllmg

the liberal majority, said the Ari
tradition of tolerance” toward igu m.ludyhhi(unﬂ:.m
dlml,mdthchbanlsm give' bweuu‘lsthendﬂhm :

the Arizona courts so they rule first on whether the initiative
even applied to workers

It "*might have saved pn-tuymnfhnpnmhdﬂnsm
give more respectful consideration” to the state's attorney general's

Engll:hvs.Arm9S—9‘M .
mmmwwwmmmmm
upmchrmademwdendednmgdlhe 1988

iniliative.

Commerce Department to Ban Politics From
Trade Missions (Washn) By Art Pine (c) 1997,
Los Angeles Times ~ 3/4/97

WASHINGTON The Commerce Department announced new rules

Monday dmywdtopmvmubmuoﬁummdemm.
political wunbmsmdeadmgwhchbmmﬂmmon
such trips. -

The new regulations specl.ﬁcnl}y prohibit myconudeuum nfa
company’s political contributions in selecting the companies whose
executives will take part in such missions. They also set up procedures
designed to insulate the entire process from political pressures.

Commerce Secretary William M. Daley, who had promised to clean
up the system when he took office a month ago, pledged flatly that
**there will be no politics allowed" in the new process. He also lifted
the 30-day moratorium he had imposed on such trips in February.

At the same time, however, Daley refused to say whether the system
had been abused in the past. He insisted repeatedly that a monthlong
review he conducted before drafting the new rules **was about ...
going forward" and did not delve into past practices.

He also defended Vice President Al Gore, the target of recent
newspaper reports about his role in soliciting political contributions,
as a man with especially high integrity.

But Daley conceded that **the system"” of campaign financing **has
gotten totally out of whack at a presidential, Senate, congressional,
local level the cost of these elections all the way down to aldermen,
councilmen ... all the way back up to the president.”

The new regulations fulfill one of the two promises that Daley rnade'
to the Senate Commerce Committee last December when it '
considered his nomination to the secretary’s post.

The controversy over the trade missions emerged after allegations
that the late Secretary Ronald Brown, who died in a plane crash in

. mmmymdhebeluvadhewﬂdmhah

of the™ _
cutback through normal attrition. Commerce cﬁaﬂsm-«
about 50 of those job slots already are vacant and many more are

likely to be vacated as employees retire or move elsewhere.

The department has been sponsoring trade missions for years,
inviting corporate executives to fly on government planes often
accompanied by the Commerce secretary or another high official 10
help them do business overseas.

Critics contend, however, that in recent years the program favered
those companies or executives who had or soon were about to make
confributions to the Clinton campaign or to the Democratic National

Here are the major elements of the rules Daley made public

Monday: _
From now on, selection of corporate participants in departmezs trade

missions will be made by a panel comprising three career officials not

political appointees and reviewed by a five-member board that
includes both career lawyers and senior appointed officials.

The panel will be insulated from pressures from the political partics
and from information about a company's political activities. Panel
mmnbu:wiﬂbebm'qdﬁmomdumgpdmnmmhnglhﬂ'

The department will develop a detailed plan for each trip, outiing
the goal of the particular mission and setting ** objective, written
criteria” ﬁrlﬁehnd:dmmpmmdmthnwuﬂdbmﬁl
the mission's objectives. -

The entire process ﬁmthemonm.ndhﬂof
participants to a summary of what was accomplished will be made
public following each trip. Thetpm:hom]lukpmmu
mmﬂ:mdmeo{wfaemdoﬁum

Claims of Racism Arise in A.rmy § Sexual Mis-

conduct Case (Washn) By Paul Richter (c) 1997,

Los Angeles Times
WASHINGTON The investigati

] ngumdlrebllck.\liﬂ:

ions against a black man.
bhd:mcnnndmtcmﬁmw..
ge," said Janice E. Grant, of the

**This raises the old images
juﬂdm'tneedmﬂmdaynd

ol faracivili.mpmbeinlothenunar."

;smen mmmw‘wﬁmb

satisfactory. TopAmyoﬂiculsha\-:
showmauhemmmhas zero

5 wclne:n.mmwm:upzo

politically, as well as leg
vowed to make every effort
mlermcc'farmmd:u -

bascdmlbc.lﬁrmfsiu - ewsmlh nearly 1,000 women smjonniut

Thconlythmg Army targets are enemy soldiers,” said one

Army officer.

Although a large share of the Army’s noncommissioned officers arc
black, and while the Aberdeen ordnance school has a particularly
large share of black NCOs, the fact that all the accused men at
Aberdeen are black does appear to be disproportionate.

About 30 percent f.}f enlisted soldiers, and more than one-third o
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saying the purpose was to focus on
, aconservative ways to improve procedures. -

tions that the selection process was
used as a way to pay back wealthy
nied the accusations, insisting the se- |-

leading a trade mission to Bosnia, de-

Brown: Had denied - Watch Chair-
“are more cosmetic than real.”

playing politics

-

public interest law group that suc-

pt. plan

‘Commerce De
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Daley: Imposed moratorium on rade

missions 10 develop new procedures.

be available on the public record,”

cording to the high standards the ered any evidence of wrongdoing

litics out of trade trips

to the choicest trips. Career Commerce al Commitiee, there were accusa-

Wﬂﬁm

sions were first led by Commerce have in place a fully transparent pro- Brown, who died last April while

P PO

By Martin Crutsinger
The Associated Press

.

of an applicant'spast trade mission process governed by Daley didn't answer questions

of guidelines prohib- Daley said. “The final plan reflectsa  lection process was based on merit.

eraion

The 17

tivities. They also establish a selec-
tion process that-will have
make final decisions on wh

it consid
political contributions or political ac- objective criteria and conducted ac- about whether his review had uncov-

Secretary Ron Brown, then by his cess where relevant documents will

Commerce Secretary William Da-
ley pledged the new procedures will
sia, China, South Africa, Venezuela
and other nations: To boost Ameri- -

make sure politics doesn't play a role
successor, Mickey Kantor.

in the missions.

limits in the trade mission process,”

Daley said in announcing the rules at
The stated-object of the trips to Rus-

merce Department has conducted
frequent, high-profile missions to
emerging markets around the world. -

vamped process Monday 'for select-
ing the business leaders who go on
came into office in 1993, the Com-

such trips.

as political paybacks, unveiled a re-

--‘-"U@g TODAY
TUESDAY, MARCH 4, 1997
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Commerce Chlef Issues Rules to Separate Politics, Trade Missions

By Paul Blustein
Washington Post Staff Writer
Commerce Secretary William Daley, seek-
-ing to end allegations of department favorit-

ism toward Democratic donors, unveiled a

plan yesterday to revamp the method of se-
lecting business executives for government
trade missions.

Unde:thenewrulu,wiudlglveureer'

‘department bureaucrats a formal role in

- choosing participants for the overseas mis-

sions, “there will he no politics allowed in the

selection process,” Da.'leysaidatapressm

ference.

The announcement by Daley, a scion of

's powerful political family, marked

the first public steps in his promised

cmsadetoemurethatthedcparmwntdds
- itself of partisan political taint.

- At his Senate confirmation hearing in Iate

January, Daley vowed to suspend trade mis- -

sions for 30 days and study the procedures
governing them for possible changes.
By acknowledging that the procedures

need a significant overhaul, Daley may be

gmng ammunition to the Clinton administra-
tion's critics, who assert that the Commerce
Department became a hotbed of partisan ac-
tivity under the stewardship of the late Ron-

ald H. Brown, a former chairman of Ihe Dém- -
ocratic National Committee,

. Brown's zeal for taking groups of corpo-
rate chieftains abroad on export

promotion
_trips, though widely praised by the business

community, drew allegations that seats on

. his plane were often used to reward or at-

tract contributions to the Democrats.

Under Brown's tenure, the procedures for 5

choosing companies to go on trade missions
were never laid out in explicit detail. Depart-
ment trade expérts forwarded long lists of
candidates based on a variety of criteria, in-
cluding the likelihood of winning an export
contract. After vetting by the legal depart-
ment, final selection was usually made by
Brown and a handful of trusted lieutenants,
someofwhomhadworkedfor!umalthe
Democratic National Committee.

Daley rejected suggestions that his an-.

nouncement should be construed as an ad-

mission of prior wrongdoing by the depart-
ment, .

“This was about going forward, not looking
Inc.k he said of his study, repeatedly assert-
ing. t,hat he had not examined how partici-
pants were selected on prior trade missions.

But tacitly conceding that the allegations

have badly wounded the department, he said
he was acting because “there have been

questions raised” about whether partisanship
phyudamlehthesdec&onprooessforma-

Daleydefendedmchmasesmml
to helping U.S. companies stay competitive
in the face of other countries’ export promo-
tion ‘and he said the new policy “ful-
fills the needs of the business community . .

while also maintaining the integrity of I.he"

Commerce Department.”

Accordingly, he said, “I am fully confident
that the Commerce Depanment can resume
trade missions.” of gid

Under the 17 pages elines, any in-
formation pertaining to the political affiliation
or contributions of a company or executive

would be excluded from consideration by de-

partment officials as t prepare lists of par-,
ticipants for trade missi ¢
Moreover, for trade rmsslons led by lhe

' commerce secretary or other senior depart-

ment officials, the initial selection of partici-
pants would be made by a group of at least
three department officials, and final approval
would be made by a group of five—each pan-
el including a majority of career officials.

Finally, Daley said, the whole process will
be “fully transparent . . . where relevant doc-
umeaumﬂbeavaﬂahiemmembhcm-
cord” a ‘measure department officials said |
would strongly discourage any parusan

hanky-panky, .

The move was derided as “cosmetic” by
one of the department’s severest critics, Lar-
ry Klayman of Judicial Watch Inc., a watch-
dog group.

“It's obviously an improvement over what
existed,” Klayman said, but he questioned
whether career officials could exercise truly
independent judgment if political appointees:
were also present on the selection panels.




By DAVID E. SANGER

‘WASHINGTON, March 3 — Presi-
dent Clinton’s new Commerce Secre-
tary, William M. Daley, over-
hauled the rules governing American

trade missions abroad, trying to-

insure that companies that donate
‘heavily to political campaigns would
get no special help from the Govern-
ment in breaking into foreign mar-

. kets.

The new rules require that the
Commerce Department publish a de-
scription of each trade mission well
in advance and that it select compa-

nies to participate only if they can,

*‘contribute to the goals and objec-
tives of the mission.”” But they stop
short of barring. large contributors
from participating in the missions, a
focal point of the Clinton Administra-
tion's use of-‘‘commercial diploma-
cy” to press the cause of American
companies seeking business abroad.

In announcing the new rules, Mr.
Daley,” who took office just a month
ago, said he had neither sought nor
uncovered any evidence of wrongdo-
ing in.the selection of the business
executives who had accompanied
Commerce Secretary Ronald -H.

Brown on his many trips abroad.-.

Those trips have been the subject of
considerable scrutiny and criticism
on Capitol Hill, though there has nev-

* er been any evidence that Mr. Brown
included executives chiefly because -

they were donors. Before his. death
last April, in a plane crash during a
trip to Bosnia, Mr. Brown often re-
sponded to those critics by arguing
that many of the executives had giv-

en heavily to both Democrats and-

Republicans.
“*My role is not to look back a.nd
judge,” Mr. Daley said in an inter-

~ view in his office today. “But the

bottom line is that we have gotten the
message: These missions are impor-
tant, and we knew we had to take
steps to assure everyone that they
are not political.”

Mr. Daley said that if an official of
the Democratic National Committee
or any other political party forward-

- 'ed the name of a company or execu-

tive who sought to be included on the

trade missions, “their letter would’

be sent back with a polite note saying

thanks, but that has nothing to do

with the trip.”

.» The atmospherics of the trips also
seem certain to change. The new
rules stipulate that there ““is a strong
presumption in favor of using com-

mercial aircraft for all trade mis-
sions.” Mr. Brown deliberately used
Air Force jets as often as possible,
declaring that, in trade as in diplo-
macy, symbolism counted for a lot.

““There is no question,”” Mr. Brown
said a few months before he died,
“that when that plane lands on run-
ways around the world bearing the
letters ‘The United States of Amer-
ica,’ and I come down the steps with
a string of C.E.O.'s behind me, it
conveys the power of this nation to
turn commerce into the J.nﬁ*nstruc-
ture of democracy.”

Today Mr. Daley said "mem are

Redeﬁning mlqﬁom

between businesses
and the Commerce
Department.

other ways to send the same mes-

sage, but the Commerce Secretary

may not arrive in the same style.”
In fact, since his confirmation by

the Senate last month, Mr. Daley has -
. taken steps to assure Congress that

he would separate politics and trade
issues. He suspended all trade mis-
sions — many of which are led by
division heads within Commerce —
pending the review that resulted in
the rules announced today. He said
today that he had canceled-subscrip-
tions to political newsletters _like
“The Hotline,”” which provide polling
data and other political intelligence.

But in his announcement today, he
made clear that lobbying foreign

" governments on behalf of American

companies was at the core of the
Commerce Department’s mission,
and he planned to keep it that way.

- He noted, for example, that Chancel-
lor Helmut Kohl of Germany recent-

ly took German business leaders

ﬁNew Gwdelmes Set for Trade Mtsszons Abroad

through Southeast Asia and Japan,
and emerged with large contracts.

“We cannot — and we will not —
unilaterally withdraw in a world in
which our economic competitors are
using all the tools at their disposal to
pursue market opportunities aggres-
sively for their companies,” he sald
in a statement today. ;

Exactly how Mr. Brown chose ex-
ecutives to participate in trade mis-
sions in the past has been-something
of a mystery, and the subject of at
least one court action by a conserva-

stive group that has sought reams of
records from Commerce files.

Former and current Commerce
Department officials have said that
initial lists were compiled by the
department’s International Trade
Administration. That division runs
the ““Advocacy Center,” known infor-
mally within the Commerce Depart-
ment as the ““war room," where offi-
cials monitor the status of large
projects around the world — to build
dams or nuclear power plants or car
factories — in which Armerican com-_
panies are competing for business.
Ambassadors, State Department of-
ficials, and on rare occasions the
President are brought in to argue in
favor of giving the business to Amer-
ican interests.

Typically, the list drawn up by the

officials who monitor projects was
forwarded to Secretary Brown’s of-
fice. The final selection was made by
Mr. Brown and his staff. -
. Under the new system described
today by Mr. Daley, the Commerce
Department’s selection criteria will
be ‘‘clear, objective and transpar-
ent.”-Companies will have to apply
for inclusion, -and will be selected
first by a committee of officials that
include a number of career appoint-
ees. The recommendations will be
reviewed by a five-person board that
includes a lawyer from the depart-
ment’'s general counsel's office and
other career officials.

Che New Pork Times.
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N ominee ]mked to d-ralsilig efforts

Hermans Cdnnnerce ha1son dut1es may haye. V101ated Hatch Act ban

By Gespe Aol

Alexis M. Hermsn® presidm’

Clinton's nominee to be labor.sec-

retary, was at the center of forelgn .

* trade missions. organized by the ;-
late Commerce Secretary Ronald IS a Dm £ ..
H. Brown and linked to Demo- . ‘-___—JWHW'
cratic fund-ralsing operations, -~

MIuHmn,uh&udofﬂle.u i
Whité House Office of Public Liai- 'upossiblo,buttheydmpedthls uld."l’tmmtncﬂm-hfoue- &
‘son, lined up briefings with Mr  ma onusmdxynndwe're lection. ... I don't think-we.gave - -
Clinton and’ Vice President Al still evaluating it” - “Democratic. conn:lbutorx any.
Gore .for corporate executives. - Repubucahaldessayﬂm mfaenoe!
mppedfartrudomlsalou,amd mittee rieeds time to search ‘Miss” Herm.an "h:pt ln toueh 2w
ing to court-ordered testimony by = -umentsto see what turns upén the™/ with the business commurity to .
James Hackney, Mr. Brown's coun- -nomlnee.ﬁeyalaomnplmdu/dtmuwhntﬁ:eirmmm_
selatﬂlecommemaDephmnmt. to the White House that what they were thinking,” he said..

- Many of the same ‘executives will facetoughques-. . “Shébrought them in for meetirigs

and top officials of their corpora-

tions were. later brought back 40, "
the White House for private fund- -
-- raising coffees with M:.'.C!lnt)n_

* #nd Mr. Gore, organized by Miss

'Herman's office and the DNC's fi-
. House documents released Friday

., following Mr. Hackney's Jan. 21

ony. .
Joe spokesnmjan.
‘the sﬁwmmumm

mmscommlme.paldltmqbe‘

“a few weeks" before 4 hearing on

. the Herman nomination is sched-
: 'u_lgd.‘We'dlihgtnhaveoupuqooq.

. 3
L

oncemawhﬂe,as'Wewem to
k{erm%w ho was interested:in | trying

themi.sman, someone mrghthm’em ‘Oh, th:s

"Ewryouaelnhwhﬂe,um"

- were trylng to identify' whb m
Zmluiuu.odmeonenﬁg&thm:aid.

‘Oh, thisisa Democrat! It was part
of the idanﬂﬂcaﬂm. MI Hachlcy

.Herman
: arransod for buﬂnesfu
--parﬁdpanulnmmnwh‘hm

for e

,ummmmhmnm@atmm*ummmmm_
-herpoadbloviohtlonofthoﬂatch "~ Prior.to administration -trade..

(D mc::ma.Hme.-
v Inhhnw-houl'dappdﬁon;un qudn.l.at(tl.&mﬁr!c&

:ica,andother
egmmaroe

were briap

Ortomthepmddeﬂtbuﬂ:m

inission got dnder way;" M. Hack- e
-neyuld. .
. The’ bﬂeﬂm included . pm—

ldentia.l aldes  and"officials from

the National: Sécurity -Councll,".

& .'Na,tioml

4 " Brown's closest

by' the White House -

-Commercg Depnrtment. US :

. Export-Import Bank. and Penta-
" gon, he sald. Briefings with the’

'pmddenundvioepmddentm i
alIy‘lndnded Mr. Brown, Secre- | .-

'deputywbenhom Demomtlc J

Committee chairman.
Hemanalsophyednhy,-‘

' role in the career of Melissa Moss,
"Mc Bm‘sdh’ecﬂ:rof business-
' _Hatmandd;ieftrademlﬂionor-

the DNC's fitiance director under
Mnﬂm?n.muﬂodlnadepod

- tion O¢t. .10-that she Wwas inters
7y “viewed by Miss'Herman' before '

M. Brown' formally offered her .-
mnncmmm

Hackney, - wh Mz
Mr ’5 owu
atcommeree.ompuf duuhé

hIi oﬁcéca.l dut[ei and
mamt‘i.tm:uiol.itot\’Jhal:l.lastmti.g

-“The ‘White Hotise. would. call .
and ask the Cabinet secrétary to;
attendtlnmad-rﬁdﬁsmtand.

y

Tt

lfit mlnhls achedule,goahud

and do it” Mr. Hackney. testified.
~He said Mr ‘Brown's secretary
‘listed Democratic- fund-ralsing .

ewntsonthemry‘aoﬂicj.al Aok

da.lly Ddlﬁd\ﬂﬂ- & i

“Me. Haeknm mﬁmony was
:deasedby:ud!dalWaceh,alégal

grged ina f%’dofal waw.lt t’dat
uchuﬁumnllgmm:ntback-
ing ‘f¢ lin oommhrcl;ol venturl;%:
gbmg exchange for corpo!

cmtrlbutious nn the Democmic
Party. - t—" ¥

‘e Brian Blomquist courrlbmd to: |

C e i



Pohtlcs and Alems Herman B,

lansHermansWhmeHousehandlersoughtm

be advising her to buckle her seat belt. The

rSecretarynommeelsdeﬁmtelygomgto
bemforabumpyconﬁrmauonnde. :

At issue when Miss Herman faces the Senate
" coming

Labor and Human Resources Committee will be her
role in what seems to be an ever-broadening Clinton
campaign-finance scandal. It seems, according to a
sworn deposition by James Hackney, Rori Brown’s
Commerce Department counsel, that Miss Herman -

was involved in setting up White House briefings — . i
with anyone and everyone from the presidentto then-

Secretary of State Warren Christopher to Mr. Brown
: wﬂlecha:rmanoftheJothlnefsofStaﬁ‘—forcor-
porate executives who were going onU.S trade mis-
sions. OK. But—and this is what's raising eyebrows, -
~ on and off Capitol Hill — she also worked with

- finance staff from the Democratic National Com- -
- mittee, where she worked for Mr. Brown before tak- -
mgherWhteHouseJob to bring many of the same -

executives and others from their companies back to
- the White House for some of the now-infamous 103

“coffees” with Bill Clinton, Al Gore, Hillary Clinton
or Tipper Gore. The White House vehemently insists

‘ that those “coffees” were not fundraising events; but
. . both the LosAngeles'I‘lmesandtheBostonGlobe
- mportedﬁnsweekthatmostofﬁmseattendmgmade
large donations within days of the meetings— dona-

tions that added up to $27 million. What really went -

on, and what was Miss Herman’s role in it? :
And precisely what, furthermore, was Miss Her-

“man’s mlemcampatgnoutmachﬁ'omtheWhmej -

- House to minority groups? According to a report pro-
duced by Miss Herman herself, for example, the out-
reach plan she designed inclided “An electronic fax

" network . . . established at the White House to dis-

tribute dale talking points, calendars of upoonnng

- 1,000 key African Americans are
edonthlsnetwork,andoﬁlemwﬂlbeaddedmthe

events stump speeches, descripums ofma]orleg-
islative victories, agency accomplishments and other
manenalsofpomnnalmterwtmmpxmts. . Qver

months. These materials are also being sup-
plied to the DNC to include in their monthly newslet-
ter and to supply members ofthe quick response

apparent casualness about — if not outright flouting
of — campaign-finance law. But thosé investigations, .
like the FBI investigation now being conducted, will -

" be going long after the Hérman issue is settled. The

larger:ssueofpervasxvelyiﬂegalornnpmpercon—
duct in the Clinton White House can’t be
to overshadow the Senate’s important task of decid-

mgwhetherAlemsHermamsﬁttobeLaborSecm—

tary.
WhatmeLabarandenanResmmcomnnt

" tee needs to determine is this: Did ' Miss Herman’s

participation in setting up and hosting the coffees —.
whether they were fund-raisers or just political
events — run afoul of the Hatch Act, which forbids
government ap to politick on government

‘time? Did the fax network described in Miss Her-

man’soutreachmportcomportmmﬂmebauonusmg

government equipment for politicking? Wais herclose
involvement in the conduct of Mr. Clinton’s reelec-

‘tion campaign proper, even if it wasn’t illegal?
A close examination of Miss Herman’s.activities -

at the Democratic National Committee and at the
White House is surely in order — and Republicans
on the committee have made it plain (not least by - -

postponing setting a date forherheanng) that that's
whattheyhavemnund :

@[Je IRBasI)mqtmt Ettmes
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Assistant U.S. Attorney Bruce R. Hegyi op-

\.aroup Is Seeking

Aceess t0.DNG, -

* White House Data

Coverup Alleged in Lawsuit
On Commerce Dept. Missions

By Toni Locy
Washington Post Staff Writer
Afethralpdgeuconmdermgwhﬂhertoal—
low a conservative watchdog group to subpoe-
na records from' the White House and the
De.mocrauc National Committee regardmg

missions sponsored by the

Depart.mmt ‘when tbe late Ronald H. Bmgrn
was secretary. _

The: group,Judicial: Watch. Inc.,
toldthe,nd@ethtnalsowwtom
hchicﬁngdﬁle‘zgj
the' White House Office of Public Liaison, who
shudﬂﬁﬂmsnmmhem

'\./l

Abtorneylarryl(laymzn,thefommderd]u-
dicial Watch, wants to depose people he be-
lieves have information about the trade mis-:
sions or a coverup he alleges occurred when *
he tried to get documents from the Commerce -

Depertment. They inclnde several people who -
do not work for the government: Brown's son,

"Michael, and Little Rock lawyer John Tisdale.

- They also include many current and former of- -

ficials, such as associate White House counsel

Stephen Neuwirth; David J. Rothkopf, a for-

mer commerce deputy et ,ﬁgﬂ‘
formermmmemesecretmlmkeyl(auw
“We still need . . . to follow the leads

information,” Klajrmantdd U.S. District J

M.

Hmthedmctoraﬁ

posed the widening of discovery in the civil
FOIA lawsuit, arguing that it was going legally

beyond its boundaries. “It strikes me-thdt" -

theresahnethatneedstobedrawn[mtlu;.
case],” Hegyi said. “After 17 dqpqqhons. -
-thmkwevemdxedapomtwbewatbeéﬁde:

might be drawn.” o A

But Hegyi got nowhere with h:[s,atgtnnent
that Klayman should not be allowed-to i 0 pursue:
!usascbecausehchasbeenahmewrthw-_
nesses in other depositions. Lamberth at-
tacked Hegyi, accusing the gomm Taw-
yer of being abusive and actmg “totally
improperly”

by“ooadnng'aw:tnmonyowtp
answer Klayman's questions in one depositiod. .
with sanctions earlist ih.

ﬂwuggusehem&edmd—ﬁdepmmg
in pmtentoverlﬂaymstachcs."?oudidn’t

Justice Task @m';_i-s.; ;
Cnmeree . A (] g 00 Subpoenas |

In Donor Probe

Reuter

Ajmwmmrwémw '
e as issues

' dent:al" Democratic Party document it ob-
-tained that was prepared by Democratic Na-

¢ tional- Committee general counsel Joseph
Sandler. Sandler had asked DNC employees to
search their.files t.hotougbly and not alter my

nﬁpmasmmndhmu
defenscflmd._ .

» Department official before becoming a top

" Democratic Party fund-raiser, and John Berry .
Royce C. hmbexth.'ﬁ:sxspedupsﬂ:em&g of Little Rock,

friend of Clinton's.

alongtime
gest scandal . . . we have seen in not jusf this 1 = Berry told USA Today that he never raised

admnnstrabmblupotenuaﬂymthaﬂadmm:s,,

. trations.in the last: 100 years. We are getting '

down to selling government services, govern-

~ ment commodities for cash.”

Lamberth rust decide whether Klayman

can seek “third-party subpoenas” from people -
and organizations outside of his original’iaw-
Depanmeut

suit, which named the Commerce
as the alleged culprit. -

suspicious mstances whete current and former
records dealing with trade missions beiag-.
sought. by Judicial Watch’s 1994 F
MonnamnActrequest.onlytoadnutlater
that they had such records.

; o
Dunng the hearing, Klayman listed seveml '

o,

funds from foreign corporations or individuals.

. Hi
25-agent FBI task force and congressional
. committees into several million dollars in con-
tributions he solicited, much of it from Asian
Americans or from foreign individuals or cor-
porations.
He:saiocmeraeuﬂveofthehppo(;rmp
conglomerate based in Indonesia.
It:sdkgz]forum—ﬁmumnstomakepnlm-

a]oonmbur.tmsmmstcﬁs P?ple
* are legal residents of this couhfry™- (¢ 3

@ljewaﬁ

uang is at the center. of investigations by a

‘{

tm’jpﬁﬁ

TursnAY, FEBRUARY 4, 1997

Aﬁm‘aﬁxrorbrokedmmgtheprmdmbat‘ '

campaign about improper contributions, the

+ DNC voluntarily returned money it deemed m—

appropriate or illegal. £2p e
'DNC spokeswoman Amy Weiss Tobe re-

"ﬁxsedcommeut.“Wedoatmmmmton sub-’

poenas. We are

pects in investigations,” she said.

A5,
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of the House Transportation and
Infrastructure Committee, giving
- him strong influence over the
amount of federal money Massa-
chusetts gets for the nearly $8 bil-
lion construction project known as
the “Big Dig”"

The Globe based its repo:
unidentified sources, who s3i@
grand jury subpoenas we
ered several weeks ago

5 : 'd.
Oongresslona.l Accountability

Project, a Ralph Nader-affiliated -

public interest group, called last

ep. Bud Shuster

year for the Justice Department to

- Nicholas J. Contos, owner of the
- No Name Restaurant, according to

-campaign between 1991 and 1993,
-and that Mr. Contos contributed

Miss Eppérd, the newspaper‘

investigate -Mr. Shuster’s activ-
ities.

The Boston businessmen are
Richard Goldberg, owner of Park
'N Fly, a parking company, and

ports show that Mr. Goldberg con-
tributed $6,000 to Mr Shuster’s

E[)e Washington &
TUESDAY, FEBRUARY 4,

$4,500 between 1991 and 1995.

Mr._Shuster, Miss Eppard and
Mr. Contos didn’t return phone
calls seeking comment, the news-
paper said. Mr. Goldberg, through
a lawyer, declined to comment.

- Judge rebukes government lawyer
Blasts effort to prevent questioning of Commerce official

hx eorge Archibald _

. Afederal judge lambasted a Jus-
tice Department lawyer yesterday
for abusive conduct and interfer-

ence in a private group’s search for

evidence that administration trade
missions were sold for large politi-

- cal contributions.
S " . US. District JudgeRoyceC
4. -~ . - Lamberth scolded Assistant US.
4 =, _ Attorney Bruce Hegyi for “totally
il . scandalous” behavior in trying to

. t lawyer
about the adequacy of her doc-
ument production in the fund-
raising probe. :
.. The judge rejected the Justice
t lawyer’s objections to
‘further subpoenas for pre-trial
‘questioning of officials by Larry
~ Klayman, general counsel of Judi-
. cial Watch, who has accused- the
" .'adnumstratlon of a cover-up.
Everyumeheturnsuparock,
heﬁndssomethmg so why are you
_ telling me I can’t let him turn up
.~ another rock?” the judge fold Mr.
- .. Hegyi during a status hearing in
Judicial Watch’s Freedom of Infor-
- mation Act lawsuit against the
..rr.. - Commerce Department. -
: ) judge said he would rule

poena37 additional administration
and Democratic Party officials, in-

cluding Alexis Herman, President-

Clinton’s nominee to be labor sec-

i R A AR A R e

¢ prevent the group’s questioning of
- -a Commerce Departmen

la'&uar,on the group’s request to sub-

. retary, who coordinated Wlute

House briefings for corporate ex-

- ecutives invited to participate in

foreign trade missions with Com-
merceSecremryRonaldI-I.Brown

Mr. l}lglaarman described Miss
Herman as “one of the oldest and
closest friends of former Secre-
tary. Ron' Brown” and said “she

‘chose . Melissa Moss, who organ-

ized - the: trade :missions. ... We
wanttoaskherwhatwashermner—

Miss H as director of the

erman,
- White House’s office of public liai- . -
son, orgmuzed more than 100

“coffee klatches™ for
the pres:dent that included many

_of the:executives and firms that
'parncipatedmtheCommeroeDe-

partment trade missions.

The legal group also asked
Judge Lamberth to authorize sub-
poenas for political donor informa-
tion stored on a White House com-
puterized database called “Big
Brother” and for testimony from
officials of the Democratic Na-
tional Committee. -

Mr. Brown was chairman of the
DNC before he became commerce
secretary in 1993. Miss Herman
was deputy DNC chairman and
Melissa Moss, who organized
Commerce trade missions for Mr.
Brown, was the DNC's finance di-
rector.

So far in the 2’/:- ear-old case,
Judicial Watch has found that the

-DNC offered seats on Commerce’s

overseas. trade missions; starting .
in 1993, to corporate executives
who donated $100,000 or more a
yea.rasaDNC“managmguusme.”
But despite close ties of Mr.
Brown and his top allﬁ tjo the
DNC, Mr. Klayman % e judge
yesterday that the Commerce De-
partment still has not provided any
communications with Democratic

officials or other documentary evi-
dence of a DNC link to Commerce

- trade activities.

.Even copies of department doc-
uments found in former trade offi-
cial John Huang’s DNC files, after
he left Commerce to become a
DNC fund raiser in 1995, were net

‘produced by the government in re-

sponse to court orders in the law-
suit, Mr. Klayman said.

Mr. Klayman told the judge he
wanted to subpoena Robert Atkins,
a former career official of Com-
merce’s International - Trade Ad-
ministration, who said in a sworn
affidavit that he saw hundreds of
documents on White House and
DNC letterheads en route to a
shredding unit at ITA.

“He said that there was such
wholesale shredding that the
shredder broke several times,” Mr. -
Klayman said. “There were White
House and DNC documents. He
saw the letterhead”



| Just : say no to Alexis M. Herman

By Larry Klayman
here is an old tradition in
urdpean parliamentary sys-
tems. When a government
minister presides over illegality in
his ministry, he or she must take
responsibility and resign. This at
least pregerves the appearance of
legitimacy in the government.

America, the land of innovation,
has came up with an alarming new
tradition in recent years, as presi-
dents, cabinet officers, political
appointees, congressmen, judges
and other functionaries rarely
accept responsibility for misdeeds
which occur on their watch, but
instead .obfuscate and deny the
truth, blame others and hardly ever
step down.

The trend has lately continued
with the nomination to Secretary of
Labor of Alexis M. Herman, who
has not even been confirmed, yetis
already implicated in illegality.
Somehow, there already appears to
be a public perception —reinforced
by some in the media —that despite
her involvement in the Clinton
campaign finance scandal, she
already has acquired an entitle-
ment to the post, particularly since
* she is a woman and is black. This
has been strategically but cynical-
ly reinforced by President Clinton’s
press secretary, Mike McCurry,
who suggested some racial motiva-
tion in Senate Majority Leader
Trent Lott’s legitimate inquiries
into Ms. Herman’s involvement in
the now infamous White House cof-
fees with Democratic - Party

Larry Klayman is the chairman
and general counsel of Judxcuﬂ
Watch, Inc.

nHIR

w2

fundraisers and “fatcat” donors.
Ms. Herman was director of the

White House Office of Public Liai-

son which set up and coordinated

these coffees. Indeed, in a recent .

deposition, my group, Judicial
Watch, the public interest watch-
dog which uncovered the
Clinton/Huang campaign
finance scandal, learned
that Ms. Herman arranged
for similar “bri " for
donors who were on

‘for large contributions to

the Democratic Party and

the '96 Clinton-Gore cam- ———

paign. There is no real that
she is at the core of the
of White House and Commerce
Department resources — all tax-
payer funded —which enticed
donors to fill the campaign coffers
which helped reelect Mr. Clinton,
making her nomination possible.
In recent days, Ms. Herman and
White House spokesmen have typi-
cally attempted to explain awayher
involvement in the obvious, by con
vementlyssmng that she was “oulof
town” on the day of the coffee
attended by the President,
executive, DNC fundraisers, and
Treasury Department officials and
regulators (including Treasury Sec-
retary Robert Rubin and Comptrol-
ler of the Currency Ludwig)

Eugene ]
on the “hallowed ground” of the

White House. They add that she did
know of this coffee, which even the
president has admitted was illegal.
Notwithstanding its unplausxh)llty;
this sorry excuse misses the

' “The hard and unconuuverted i.s

that Ms. Herman’s office was

responsible for se up not
fu.ndraelsmge\i":;inne lll:a.liofmililber

The Washington Times

FRIDAY, FEBRUARY 21, 1997

use -

., ernment has

other coffees, many of which she did
attend. In short, the wrongs
occurred on her watch and Ms. Her-
man must, at a minimum, accept

ibility as the director of the
Office of Public Liaison.

To permit Ms. Herman to now be
confirmed would be wrong, and fur-
ther the moral and ethical slide so
evident in Washington over the last
several years. The'testto serveasa
cabinet secretary, or for that matter
in public capacity, is not only
whether one can avoid indict-
ed for allegations of wrongdoing —
a theme used successfully thus far
by the President himself —but
whether the official is beyond
reproach. For there is no entitle-
ment to any post, and the public's
perception that our government is

honest is the foundation upon which

it retains legitimacy with each suc-
cessive generation.

In recent , American gov-
its legitimacy, and
the public has grown and
uncaring about basic values. To con-
firm Alexis M. Herman to the post
of Secretary of Labor — given what
we now know about her activities —

would perpetuate the current

our system of governance
and reinforce the lack of “values”
which both political parties pro-
fessed to care so much about during
the *96 elections.
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NATIONAL ISSUE

HERMAN TIED TO ALL TRADE TRIPS

Labor Nominee Set Up Briefings, Brown Aide Says

By Paul Sperry
Investor's Business Daily

When Ron ‘Brown left his
post as chairman of the Demo-
cratic National Committee in
'93 to become head of the
Commerce Department, he
took several fund-raisers with
him,

Brown tapped DNC finance chief
Melissa Moss to head Commerce’s
Office of Business Liaison. He made
DNC cxecutive Rob Stein his chief of
stafll and Melanic Long his special
assistant.

Brown didn’t stop there, Ile named
Mclinda Yee a senio  .iser and John
Huang deputy assistant secretary. Both
led Asian fund-raising in California
during the DNC’s 92 campaign.

The DNC alumni all had a role in
Commerce’s foreign trade missions —
trips that critics charge were illegally
used to raise cash for President Clin-
ton’s re-election campaign.

But one alumna --- Alexis Herman,
Brown's closest aide and protege at the
DNC — didn't follow him to Com-
merce. She instead took a top White
House post.

That didn't stop Herman, though,
from staying in closc touch with Brown
and her former DNC colleagues at

ln order to reach our very
aggressive goal of $40
million this year, it
would be helpful if we
could coordinate the
following activities
(including) official
delegation trips abroad.

Democratic National Committee
memo, 1994

”

Commerce.

As director of White House public
liaison, she was in charge of “outreach”
to the business community. That duty
included working directly with Brown's
office and Moss’ Office of Business
Liaison on the controversial trade
missions.

As Clinton's pending nominee for
Labor sccretary, Herman has done a
good job of distancing herself from the
Commerce activity. She breezed
through her confirmation hecaring in
five hours last weck, despite questions
about her role in Democratic Party

fund-raising.

Two Republicans asked Herman
whether executives who went on Com-
merce trade missions were picked be-
cause they were big Democratic donors.
Herman said only that she led two trade
missions for businesswomen — in
October "95 and April "96 — and didn’t
even know their politics, let alone their
giving habits.

“To this day, I can’t tell you who was
a Republican and who was a Democrat
on those trade missions,” she said.

But Herman is a political pro, critics
point out. She served as Brown's chief
of staff at the DNC from '89 to '91. And
her role in the Commerce junkets wasn't
limited to just two trips. She helped
arrange briefings for several others. The
White House denies that Herman was
involved.

In fact, she worked on *all of them,”
including a '94 China trip that's coming
under increasing scrutiny, according to
a deposition from Brown's top adviser
at Commerce, James Hackney.

Hackney, who left Commerce in "95,
was subpoenaed by U.S. District Judge
Royce Lamberth to testify in a civil case
brought by Judicial Watch Inc. The
public-interest law firm is suing Com-
merce for trade mission documents that
the agency refused to release despite
Freedom of Information Act requests.

Judicial Watch charges that spots on
trade trips were sold to fat-cat Demo-
cratic donors.

Continued on Page A36

LEADERS & SUCCESS

Campbell Soup’s Johnson:
Always ‘Raising The Bar’ To Keep Firm Up To Potential

_ By Marilyn Much

Investor’s Business Daily

It’s show time. And Campbell

“People want a boss who can show
them business can be fun,” said John-
son, who thinks his peers are often too
scrious, “If we can laugh at ourselves,

“Many times in the past few years,
we've said we've done it,” he said. “But
1 say, we have to raise the bar; we have
to go at it again. The aim is to be the
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or Clinton-Gore '96, but
rely different™ entity, the

are looks as if the presi-
. found other uses for the
its. The Clinton circle
enrich Webb Hubbell by
1 at a crucial time in '94,
itewater prosecutors were
1im to talk.

il no evidence that the
: asked anyone to pay off
therc’s not much proof he
the money, either. (We
rer finished an article he
3,000 to write.) And why
it who's alrcady headed to

ashington Post wrote this
acles happen.” Maybe
ndfall “‘was a spontancous
That's what you are asked
id perhaps you do.”
tericans still don’t see
ecial about the Clinton
w of us even try to usc the
s" and “'politicians” in the
e any more.

ards vary by industry; you
alk to someone’s peers to
"'ve really crossed the line.
though we normally sneer
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that the Clinton sleaze

Beltway media, as well as
crats.
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ush kept insisting that our
i turn on the question of
seemed to us that he was
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NATIONAL ISSUE: Herman Tied To All Trade Trips

Continued from Page Al

In his testimony Jan. 21, Hackney
said he routinely called Herman to
arrange White House briefings for U.S.
business executives guing on the trips.

“We arranged for husinesses that
were going on a particular trade mission
to be brieled by the White House or to
sec the president before the mission got
under way ... or to see the vice
president,” Hackney said.

Which trade missions?

“All of them,” Hackney said.

In fact, Herman shepherded the
executives through the bricfings.

**She brough! them in for meetings at
the White House to talk to the president
about their concerns and their issues,”
Hackney said.

The briefings were held one or (wo
days before the mission, Hackney said.
Meeting the execulives along with Clin-
ton and Brown at cach briefing were
Vice President Al Gore, then-Sccretary
of State Warren Christopher, then-Sec-
rctary of Defense William Perry, then-
National Sccurity Adviser Anthony
Lake and his deputy, Sandy Berger, who
now has Lake’s job. Other officials also
attended. 2

Hackney, who attended the briefings,
said administration officials mainly just
discussed the country where the exec-
utives were heading so that they had "a
sense of what they were getting inlo.”

Brown'’s trade missions did produce a
reporicd $20 billion in overseas con-
tracts. But documents show there was
more to the trips than just generating
business. Raising campaign cash was
also a goal.

® One '94 DNC memo to the White
House reads: “'In order to reach our very
aggressive goal of $40 million this year,
it would be helpful il we could coordi-
nate the following activitics: ... 4.
official delegation trips abroad.”

® Another memo, found among for-
mer Clinton aide Harold Ickes’ subpoe-

naed files, lists perks awarded to DNC
managing trustecs. “Annual trade mis-
sions” is fifth from the top. A managing
trustee is a donor who gives $100,000 or
more a year.

B Also, a DNC brochure obtained by
the Chicago Sun-Times in "95 lists
events big donors qualify for. Again, the
trade junkets show up: “Managing
trusiees are invited to participate in
foreign trade missions, which affords
opportunities to join party leaders in
meeting with business leaders abroad.”

Though DNC officials went on trade
missions, the party never financed any
of them. Commerce did — with tax
money., -

Herman has denied that political
giving was a factor in picking who got to
go on the trips. Hackney, who served on
Brown's 10-member committee that
picked trip participants, also denied any
political favoritism, adding that donor
data “would have been irrelevant.”

But the executives knew that political
money talked — according to their
letters to Brown and other Commerce
officials and their notes of meetings with
those officials.

= One executive made no bones about
why he should get to go on a trip to
India. In a ber '94 letter to Stein,
Brown's chief of stall, the executive's
lawyer stressed his client “was an early
financial supporter of the Clinton-Gore
campaign and a very genervus donor to
the party's 1992 election effort.”

® Another executive angling for a
seal un the India trip wrote a letter to
Commerce’s Moss. “You can be assured
of our continued support of the Demo-
cratic National Committee,” he said.

® After a businesswoman was picked
fo go on a "9%4 trip to Russia, she wrote
Brown to thank him. “I look forward to
repaying the gencrosity of the Depart-
ment of Commerce in the months
ahead,” she said. “‘Melissa (Moss) and 1
are keeping in touch about the latter.”

Of all the trips, the August 94 junket

to China looks the most suspicious.
Brown took a delegation of 24 exec-
utives there on Commerce’s plane. DNC
records show that 15 of them gave to the
Democrats cither on their own or
through their firms.

One firm was Entergy Corp., which
owns Arkansas Power & Light. A June
'94 memo from Entergy business man-
ager Chris Brown records a meeting
with Commerce official Jude Kearney.

“Met with Jude Kearney regarding
Secretary Brown’s upcoming trip to
China. Indicated competitive nature of
being selected to ride on the plane with
the Secretary,” Chris Brown wrote.
“Also indicated that politics of the
situation were important and he as a
political appointee would push thosc
that were politically connected.”

Kearney, a former Clinton staffer in
Arkansas, denies making such com-
ments.

Executives weren't the only ones who
thought donations were a criterion for
winning a seat on Brown's trips. Appar-
ently so did some White House oflicials,

In 2 '94 memo to Commerce's Office
of Business Liaison, White House aide
Reta Lewis recommended a Washington
lawyer, Gerald McGowan, for trips to
Indonesia and India. In the first par-
agraph, she noted he's a “fellow Clinton
classmate, early Clinton campaign sup-
porter and DNC managing trustee.”

Charlcs Lewis of the liberal Center for
Public Integrity says he's troubled by
such documents. He said they “'support
the notion that favorable treatment was
given to friends of Ron Brown, Bill
Clinton and the Democratic Party.”

Herman's office coordinated with
OBL on the White House briefings.
“Those were the two points of contact,”
Hackney testified.

“And Alexis Herman was in charge
from the White House end?" Judicial
Watch Counsel Larry Klayman asked
during the deposition.

i “.“ H”kn‘y np{H_

Company Index
ATATCorp Af1 | Chewon Corp
Airborne Fraight Cp Af1 | Cintas Corp
Alrnet Systems Inc A | Cisco Systems inc
Altera Corp A% | Coca-ColaCo
American Megalrands Inc A1 | Cognos inc
Amaouth Bancorp A% | Compaq Computer
Anadigics Inc A% | Compuware Corp
Appie Computer A6 | DI1iGroupinc
Appiled Materiats A25 | Deylon Hudson Corp
Ascend Gomm A25 | Dell Computer Corp
Avid Technotogy Inc A3 | Diamond OftshoreDr
Baxter intl A9 | Diltard Dept Siores
Bethiehem Steel AS | Dupont De Nemours
Birmingham Steel A9 | Eastman Kodak Co
Boeing Co AS | Eleckronics imaging
Brunswick Corp A11 | Enserch Exploration
Caliber Systems A4 | Emenmann’s Inc

Exeon Corp AS8.11 | Legao Systems inc 2925 | SCISysomsinc [V
Federal Express M | Lesmark it At1 | Schiumberger Lid An
Feicor Sultes Hotels Linsae Technology Y] Teeh Al
Aty | Gartaer Growp A5 | Lucent Technologs A5 | Smith Charls fles R A
Smitiesd Foods A%
2 Generai Electric Co AS | Mapinio Corp AS Spine Tech Inc M
A% Gerber Producs Co AR Marink Riomcience A5 mm At
HCIAINe A25 | Medic Computer Sys NS T M P Worldwide N
A | Haliburton Co Att | MerckiCo A5 | Terseo lne AN
A | Herhege Media A9 | Microssh A5 | Tidowster ine At
A5 | Hewlell -Packerd A55 | Milicom nt Cetiuic A% | Transocesn Ofishe At
M | Honeywsil Inc A1 | Mobil Corp A9 | Traveiers Growp A
AS | 1gM A58 | Monsanto Co A1 | Triquint L]
A | 10X Systems A2 | Molorols inc A1 | US Robotics Comp
A% | pex Oncology loc A9 | Myriad Genetics as | USTie An
| ey o | e S{smasy %
AD 82 Reaty LP A 1 nied Waste Symt A5
A5 | el Corp A825 | Netacape Comm A | e Cop I
A9 | intertace Inc A2 | Northeast Usiiies A9 1 yyat-Mart Sores A5
A2 | intl imaging Muterial A925 | Onford Resources AZ | wamer Lambert Co A1
49 | Johnson i Johnson A5 | PenneyJCCalnc 233 | Westorn Digital Corp Aft
A19 | Kmart Corp A33 | Peopie Soltine AS | Woslinghouse Bicire S




"EMPARGOED

Page
STATEMENT OF POLICY

GOVERNING

DEPARTMENT OF COMMERCE OVERSEAS TRADE MISSIONS

Our Nation's continued economic prosperity depends upon our ability to compete
effectively in the global marketplace. Exports support 11.5 million jobs and have
fueled one-third of our total economic growth since 1993, crcaﬁng 1.4 million new
jobs. These jobs pay more, provide higher benefits, and are more productive than
jobs in U.S. companies that do not export.

Despite these impressive successes, we have only begun to capture the export
opportunities open to American business. Fully ninety-six percent of the potential
consumers of our goods and services are outside our country's borders. The World
Bank estimates that $2 trillion worth of infrastructure projects must be built in the
emerging markets of Asia and Latin America over the next decade just to maintain
present rates of growth. The Administration's goal is to continuc the rapid growth in
export-supported jobs by increasing U.S. exports to $1.2 trillion -- double the amount
in 1992 -- by the year 2000.

Moreover, although ensuring America's economic strength is critically important, it
is not the only rcason for export promotion. As President Clinton said in his State of
the Union address last month, trade “is about more than economics. By expanding
trade, we can advance the cause of freedom and democracy around the world.”
International trade helps ensure political stability in foreign nations, promote better
international understanding, and improve bilateral relations through the mterchange
of products, ideas and culture.

Government by itself cannot accomplish any of these goals. Our economy's great
strength is that it is not guided by central directives but rather by the individual
business decisions of hundreds of thousands of entrepreneurs in every corner of our
country.

But government has an important role to play in assisting American companics that
seek to compete in the international arena. Other nations are aggresswe advocates
on bchalf of their businesses. For example:
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. Our principal economic competitors -- France, the United Kingdom, Germany,
Japan, and Canada -- spend up to ten times as much as the United Statcs on
export promotion and dedicate up to ten times more staff in relative terms.

. Heads of statc and/or ministers from France, Canada, the United Kingdom,
Germany, and other nations frequently lead trade missions to promote their
countries’ firms in overseas markets. Recently, for example, Chancellor Kohl
traveled to the Phillippines, Indonesia, and Japan accompanied by a large
delegation of German business leaders. While in the Philippines, German
firms signed several agreements, including a $600 million power plant contract
awarded to Siemens. Primc Minister Chretien led a group of Canadian
businessmen, politicians, and trade officials on a mission to India that resulted
in approximately $2.5 billion in contracts.

. United States firms lost 100 of 200 overseas contract competitions monitored
in recent ycars at least in part because of the political and economic pressurc
brought to bear by other governments. These contracts, worth approximately
$25 billion, represent a small fraction of the total number of projects awarded
during this period.

We cannot - and we will not — unilaterally withdraw in a world in which our
economic competitors are using all the (wols at their disposal to pursue market
opportunities aggressively for their companics. We will continue to work with
American business in a public-private partnership where the resources of the
Commerce Department, and the rest of the federal government, help our companies
compete for -- and win — the business opportunities that represent the largest
potential source of high-paying jobs in the next century.

One important component of this public-private partnership is the overseas trade
mission program conducted by the Department of Commerce. These missions are
designed to open markets, identify and secure export and investment opportunitics
for American businesses, and showcase American products, technology and know-
how around the world. They directly assist exporters in taking advantage of market
opportunities; support U.S. companies seeking to enter newly opened markets or
expand in existing markets; and further U.S. commercial policy objectives.

Trade missions are an essential element of a broad-based public policy designed (o
increase job opportunities for all Americans. They arc not private rewards for the
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individuals and companies that participate in them. However, these missions can
succeed only if the American people are confident that they in fact serve the public
interest. '

That is why, upon my confirmation as Secretary of Commerce, 1 ordered a thirty-day
deferral of all trade missions and a thorough, top-to-bottom review of the procedures,
rules and criteria that govern these missions. We solicited advice from members of
Congress, representatives of thc business community, and our state and local partners
in export promotion.

The result of this process is the first comprehensive written policy governing
Department of Commerce trade missions. This policy sets forth objective guidelines
to ensure that all decisions regarding trade missions are based upon appropriate
criteria related to the underlying public policy, not impermissible considcrations
irrelevant to the goals of the Commerce Department. These standards ensure that the
trade mission process will be transparent, with relevant documentation available to
the public without delay, so that all interested parties will be able to see for
themselves that the Department's trade missions are conducted according to the high
standards that the American people expect and deserve. :

1.  Scope of this Policy

The Department of Commerce engages in a variety of trade promotion activities.
This policy applies to departmental trade missions, which are missions involving
travel to foreign countries by Commercc Department employees and private sector
participants in which Commerce Department officials recruit participants from the
business community and determine which companies may participate.

Covered trade missions include:

. Ovecrseas missions led by the Secretary of Commcrce or other Department
officials, wherc the delegation is selected by the Commerce Department.

e Missions to foreign government or privatcly organized trade fairs or
expositions, including organized "U.S. Pavilions,” where the United States
delegation is selected by the Commerce Department.
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. U.S. delegations to commercially-oriented international meetines (e.g_. the
U.S. business delegation to the annual Muenster Conference). where the
delegation is selected by the Commerce Department.

The criteria and procedures set forth in this document will apply to al. suck Tade
missions.

Of course, many trade missions and international meetings are not organizec =>v the
Commerce Department. Members of Congress, other federal agencies, state and local
governments, forcign governments and private scctor organizations often leac made
missions and host intcmational meetings. The Commerce Department — particularly
officers ol the Commecrcial Service — frequently provides assistance to thesc efforts.
This policy will apply to such missions only if Commcrce Department personned play
arole in the selcction of the participants in those missions and interational mectings,
in order to ensurc that the selection of participants is subject to the rigorous standards
that govern Commerce Department missions. (To the extent the Department assists
in the recruitment -- but not the selection -- of private sector participants for a mission
led by another entity, it shall, to the extcnt practicable in the circumstances, adhere
to the procedures set forth in section 3.B., below.)

A number of export promotion events involve travel to the United States bv pot=ntial
international buyers of American goods or sérvices. For example, the Commerce
Department often helps private sector trade show organizers to promote their U.S.-
based shows globally and to recruit participants around the world. This policy does
not apply to thesc promotion and recruitment activities abroad; such activities shall
be the responsibility of the Senior Commercial Service Officer in the foreign
country. The Department selects which trade shows can participate based on an
extensive application process, including outreach to private scctor organizers trongh
a Federal Registcr notice that sets forth objective selection criteria and describes the
selection process (see Attachment A). Partisan political activities (including potitcal
contributions) are entirely irrelevant to the sclection process.

The Department also organizes “reverse trade missions” in which foreign buwvers
come to the United States to meet with particular sellers of goods or services. In all
such situations, the recruitment of foreign buyers (and any selection decisions) shall
be the responsibility of a career Commercial Service officer in the foreign coumry.
The decision whether to organize such a mission, and the selection of the Umnited
States scllers participating in the mission, shall be madc in accordance with the
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standards set forth in Sections 2 and 3, below. The costs of such missions shall be
recovered in accordance with the standards set forth in Section 4, and a post-mission
report shall be prepared for such missions.

Trade Mission Authorization Process

Trade missions may be undertaken for a variety of purposcs:

Commercial missions, which seek to produce cxport sales of U.S. goods
and services in the near term. These missions may include a broad
range of U.S. companics or may be focused on assisting small and mid-
sized businesses or minority businesses, which may be less familiar with
the export process. Our National Export Strategy has adopted the policy
of concentrating our resources on Big Emerging Markets, -our large
trading partners, and particular sectors that hold the greatest promise of
increased U.S. exports, and we focus commercial missions on those
targets.

Market-access missions, which scek to create market and investment
opportunities through the removal of barriers to trade and investment.
Market entry for U.S. businesses that have been closed out of such
opportunities is another goal of these missions.

Policy missions, which seek Lo advance U.S. bilateral or multilateral
objectives across a.range of issucs with the objective of enhancing
overall bilateral or multilatcral economic and political relations. This
category includes missions designed to promote political stability in a
foreign country or region by fostering U.S. investment and trade.

Combined missions, embodying aspects of two or morc of the above
types.

Bvery trade mission undertaken by the Department of Commerce represents a
commitment of scarce governmcnt resources. It is therefore esscntial that every
proposed mission be scrutinized closely to ensure that it is consistent with our overall
export promotion strategy and that it is in fact likely to further those export goals.

DRAF"
1:00 pn
Page :



28 I'CB 97

For thcse reasons, all proposed trade missions must undergo the following
authorization process.

A. Mission Statement

A mission statement will be prepared for every proposed trade mission before the
mission is approved and scheduled, and before any recruitment of private sector
participants may begin. The mission statement will describe the proposed mission
and explain how the particular mission will further Departmental objectives and is an
appropriate use of Departmental resourccs. The mission statement will be publicly
available following approval of the mission pursuant to the proccss described below.

Each mission statcment shall include:

. A _description of the proposed mission. A factual summary of the
proposed mission — countries/cities to bc visited, industries/product
areas to be included, and timing. It will include a statement on the
planned composition of the mission, including information on potential
public and private scctor participants.

. The commercial setting for the mission. A discussion of the available
market research and/or other materials that provide an indication of the

commercial potential for U.S. business in the countries to be visited or
markets targeted by the mission. Major competitors’ positions and
practices in the market (if known) will be summarized, including
reference to new or existing bilateral and multilateral trade agreements
that impact the competitive position of U.S. business in the market.

» Goals for the mission. This section will summarize the goals for the
mission, define how these goals fit into our overall cxport promotion
strategy, and cxplain why the mission will be an appropriate use of
Departmental resources. It may include both commercial promotion
and/or commercial policy goals for the mission, as appropriate.

» Scenario for the mission. ‘The scenario or plan for the mission will
outline the events and activities planned for the mission, and will
explain how these events and activities relate to the mission’s goals. Tt
will include a summary of the results expected from the mission.
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. Criteria for participant selection. The factors to be considered in
reflecting private sector participants (See Section 3.A. below).
. Time frame for applications. The period during which interested parties
may file applications. :

A model mission statement is attached as Attachment B.

Mission statements may vary, depending upon the type of mission under
consideration. The mission statement for a routinc trade promotional event, without
participation by senior Department officials (the Secretary, Under Sccretaries and
Assistant Secretaries), may contain only several paragraphs outlining the major points
discussed above, while the statement for a mission to be led by a senior Department
official with participation by senior corporate executives should cover the points in
more detail, providing a rationale, as appropriate, for both trade promotion and
commercial policy considerations that justifics the involvement of senior Department
and business leaders.

The preparation of the mission statement is the responsibility of the project officer
assigned to the mission by the Department. For most missions, the project officer
will be the Department official with dircct responsibility for organizing, recruiting
and leading the mission. For missions led by a senior Department official, this role
may be assumed by a member of that individual’s staff or by a team of staff members.

B. Mission Approval.

The mission statement must be reviewed and approved by the head of the Commerce
Department operating unit sponsoring the mission (this responsibility may be
delegated for missions that will not be led by senior Departmental officials). It then
will be forwarded to the International Trade Administration’s Trade Events Board
for docketing on the Department’s consolidated schedule of overseas trade events.

For missions sponsored by [TA, the Trade Events Board (“TEB”) will review and
approve the mission statement and coordinate and oversee the scheduling of such
missions.

For missions sponsored by other operating units (e.g., thc Office of the Secretary,
NTIA, MBDA, BXA), the TEB will provide advice regarding mission scheduling and
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objectives during mectings in which the relevant bureaus may participate. Although
the head of the particular operating unit will review and approve mission statcments,
the TEB may disapprove the allocation of ITA resources (including Commercial
Service resources at posts) to any mission that does not in its view justify such
- resources or conflicts with other Commerce-led initiatives.

C. Mission Desi

Approval of the mission statement does not mark the end of the process of designing
a mission. Shaping the mission to account for changed circumstances and othcr new
developments will continue until the mission is concluded.

For routine missions (those that are trade promotional in nature and not led by a
senior Department official), the primary source for developing the design will be
project officer working with the Commercial Service and/or Embassy staff in the
countries to be visited. When the proposals for mission activitics are received, the
project officer will review them and, in conjunction with thc Commercial Service
and/or Embassy staff overseas, develop a schedule of events for the mission.

For most missions of this type, the central element of the mission program for private
sector participants is a scrics of one-on-one appointments for each private sector
participant with potential commercial partners. The schedule also typically will
include briefings by appropriate Commercial Service Officers and other Embassy
officials, scssions with host country commercial organizations (chambers of
commercg, etc.), and, possibly, site visits. For government officials, the focus of the
mission is often bilatcral/multilateral government-to-government meetings to discuss
substantive issues.

Development of the design for more complex missions, especially those with a
significant trade policy component and/or participation by senior Department
officials, will typically begin with the project officer and/or mission tcam in
Washington. However, the planning process will include substantial input from the
Commercial Service/Embassy staff before the schedule is sct. Whenever appropriate,
a series ol one-on-one mcctings with potential commercial partners will be scheduled
for each private sector participant.

The design for Secretarial missions is the responsibility of the mission tcam
established for the mission. The mission team will be made up of both career and
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noncareer officials from all relevant Commerce units, including the Office of the
Secretary. For example, the mission team for a Secretarial or Presidential Business
Development Mission typically would include relevant ITA geographic and industry
experts, representatives of the Advocacy Center and, as appropriate, the Trade
Compliance Center, the Commercial Service, and the Secretary’s Office of Business
Liaison. Representatives of other Commerce units, such as MBDA, NTIA, BXA and
NOAA would be added as appropriate.

The mission team will also coordinate with appropriate non-Commercc agencies (Ex-
Im Bank, OPIC, TDA, etc.) and, through the Embassy, with the host governments.
Schedulcd activities for this type of mission are likcly to include meetings with
counterpart foreign officials and scssions with local American and forcign business
leaders, as well as onc-on-one meetings for the private sector participants with
appropriate local business leaders whenever possible. Additional activities will vary
from mission to mission, but can include contract signings witnessed by senior
Commerce officials, site visits to local businesses or developmental projects,
meetings with the press and other media representatives, speeches, networking
lunches or receptions, etc. All of these activities are designed to further the goals of
the mission, and to provide support for U.S. business activities in the market.

Requcsts for specific activities during the mission received from private-sector
mission participants may be accepted if they are appropriate to the purposc of the
mission, and can be accommodated with the mission’s schedule. These requests can
range from specific foreign businesses with which the mission’s private sector
participants wish to meet to suggestions for attendance or participation by the senior
Department participants in contract signings or other specific company-oriented
events.

3. ecruitmen ion of Priva rticipants

The process for recruiting and selecting private-scctor participants in trade missions
must be clear, objeclive, and transparent. Companies and individuals must be
recruited and sclected for participation in Commerce-led trade missions on the basis
of objective, written criteria and in accordancc with the mission statement. We must
scrupulously avoid any perception of favoritism or impropriety.
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The criteria developed for each mission will be published in advance, incorporated
in the mission statement, and rigidly adhered to throughout the selection process.
Our goal is simple, but important: we will ensure that, in every case, there is a
demonstrably legitimate business purpose for thc inclusion of each private-sector
participant that is consistent in every respect with the mission statement for the
particular mission.

A. articipati iteria
The project officer and/or mission team will be responsible for developing mission-
specific criteria for the selection of private-sector participants. These criteria, which
will be set forth in the mission statement, shall be based upon the following factors

to the extent they are relevant to the purpose of the mission:

. Scope, nature and desired outcome of the mission as described in the mission

stalement
. Relevance of a company’s business line to the plan for the mission
. Size of the mission (number of available slots)

. Past, present and prospective business activity in the countries to be visited
. Expressed interest in participation

s Diversity of company size, type, location, demographics and traditional under-
‘representation in business

> Expcrtisc and technical skills

. Other considerations relevant to the plirpose of the mission as described in the
mission statement. '

Each applicant will be required to:

. certify that the export of the products and services it is sccking to sell is not
prohibited by BXA
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. certify that it has no pending business before the Department that might
present the appearance of a conflict of interest

- identify any pending litigation (and administrative proceedings) involving the
Department

“ sign and submit an agreement stating that it and its affiliates (1) have not and
will not engage in the bribery of foreign officials, and (2) maintain and enforce
~ a policy that prohibits the bribery of foreign officials.

Other criteria will depend on the purpose of the mission. For example, as a general
matter, companies attempting to market goods and scrvices on Commerce-led
missions must certify that these goods and services will be either (2a) manufactured
or produced in the United States; or (b) if manufactured or produced outside of the
United States, be marketed under the name of a U.S. firm and have U.S. content
representing at least 51 percent of the value of the finished good or service. In some
~ cases, however, the requirement of at least 51 percent U.S. content may be unduly
rigid. The emergence of the global marketplace has made it more and morc
convenient -- and in some cases necessary -- for firms bidding on overseas projects
to incorporate local content into their bids, and to consider alternative sources of
components and sub-assemblies. The Department’s Advocacy Guidelines, which are
now being implemented by all Federal agencies through the Trade Promotion
Coordinating Committee, permit official government support where the 51 percent
test is not satisfied if promotion of thc goods or services is consistent with the
national interest. This national interest exception to the 51% rule should also be
available in the tradc mission context.

If, on the other hand, the mission’s purpose is to promote U.S. investment in and
trade with the foreign country in order to promote political stability, then the
participation criteria will focus on the likclihood offintcrest in direct investment in
host countries and related considerations, such as whether an applicant would bc
likely to form joint ventures with the emerging entrepreneurial class in the host
countries.

The participation criteria for each mission will clearly state that an applicant’s
partisan political activities (including political contributions) are entirely irrelevant
to the selection process.
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Recruitment of Private-Sector Participants

The Department will utilize a comprehensive recruitment process designed to reach
as many potential private-sector participants as far in advance of the proposed trade
mission as is feasible.

Potential participants will be notified of each trade mission through the following

means:

«  publishing a summary of the mission statcment in the Federal Register (if time
permits)

. posting a summary of the mission statement on the Internet, through our
various Home Pages, the National Trade Data Bank and Stat-USA

. distributing the mission statcment, brochures and other information (including
press releases) to some or all of the following, as appropriate --

national trade associations, such the U.S. Chamber of Commerce, the
National Federation of Indcpcndent Businesses, and the National
Association of Manufacturers, and relevant trade associations
(depending upon the nature of the mission);

individual company data bases (via broadcast fax);

trade publications, including the Commerce Business Daily, the Journal

of Commerce, Commerce’s Business America, and other sectoral
publications;

othcr government agencies (through the Trade Promotion Coordinating
Commiittee),

Commerce Department Bureaus, field offices and U.S. Export
Assistance Centers, and affiliates such as the District Export Councils;

and

particular companies that fit the participation criteria.
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C.Annuséli_orl_h'gm;

Potential mission participants must submit a completed application in order to be
eligible to participate in a trade mission. The mission statement will specify the time
period for filing applications.

Third parties, such as trade associations and government officials, may nominate or
cndorsc potcntial applicants, but companies that are nominated or endorsed must
themselves submit an application in order to be eligible for participation. All
submissions from third partics will be included in the applicant’s file (including a
written record of any verbal comments) and will be considercd only to the extent they
provide information relevant to the selection criteria.

. Referrals from political organizations will not be considered in the selection process.
Any such referrals will be excluded from the potential participant’s decision file,
routed away from individuals who are part of the selection process for the mission,
and rcturned to the sender. The return correspondence will make clear that political
affiliation, activitics or contributions are simply not relevant to the selection process.

Similarly, any documents, including an application, containing references to political
contributions or other partisan political activitics will be excluded from the potential
participant’s decision file, routed away from individuals who are part of the selection
process for the mission, and returned to the sender. Thc return corrcspondence will
make clear that political affiliation, activitics or contributions arc simply not relevant
to the process, and invite the resubmission of the material without the refercnces to
partisan political activities.

D.  Selcction of Participants

Companies that emerge from the recruitment and application process will be
evaluated for their ability to contribute to the goals and objectives of the mission
according to the announced selection criteria. This evaluation will be based solely
on the material contained in the applicant’s file.
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For missions not led by scnior Department officials, selections will be made by the
project officcr in consultation with the relevant overseas Commercial Service office.

For Sccretarial trade missions, and those led by other senior Commerce Department
officials (Under Secretaries and Assistant Secretaries), privatc-sector participants will
be sclected in a new two-tiered selection process. Initial decisions will be made by
a group comprised of a minimum of three Coramerce Dcpartment officials drawn
from the following pool: the project officer or mission team leader, Department
experts from the relevant industry and country sectors, the career Commercial Service
Senior Commercial Officer based in the countries to be visitcd, and the Office of
Business Liaison. The recommendations of this group will be reviewed and adopted
or disapproved by a five-person review board consisting of the Chief Financial
Officer and Assistant Secretary for Administration, an Assistant Secretary from the
relevant Commerce operating unit, a senior carcer lawyer in the Office of General
Counsel, a senior ITA career official, and the Director of the Office of Business
Liaison.

Participants on missions led by senior Commerce Department officials will be
reviewed to ensure that all representations and certifications in the application arc
accurate and reliable. These steps may include review by other government agencics

where appropriate.

E. Records

A trade mission file will be maintained for cach authorized trade mission. That file
will contain the mission statement; a summary of the means used to recruit private-
sector participants; and, for missions led by senior Department officials, a separate
dossier for each applicant containing the application and any other written
information used in the decisional process concerning the applicant’s qualifications
(including a written summary of any verbal information received during the
application process); and a record of the decisional process. Documentation as to
how the recruitment criteria have been satisfied may be either in thc form of
information in the file for each prospective participant, or notations on a chart
covering all candidates being considered.

- Compilation of these files will be the responsibility of the project officer/mission
team. All files will be maintained in the relevant Commerce Department bureau.
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Following the completion of the trip, the trade mission file will be made available to
the public (commercially-sensitive information provided by applicants that would be
protected against disclosure under the Freedom of Information Act, and other types
of information excmpt from disclosure, will be redacted from the publicly-available
files).

4. Missi sts

The guiding principle with respect o cost is a simple one: the cost of cach mission
should be kept as low as possible. Commerce Department employees should
participate only when their presence is necessary and appropriate to the mission’s
objectives, and travel and related expenses should be minimized wherever possible.

Government-wide regulations generally require that all costs incurred directly by the
Department on behalf of trade mission participants must be recovered in full from the
participants. Except in thc most extraordinary circumstances all expenses personal
to the participant, such as lodging, meals, airfare, or tclecommunications facilities,
are paid directly by the participant. Other types of expenses that further thc mission
of the Department or an agency within thc Dcpartment (for example, thc costs
associated with the policy-related aspects of a mission) may be paid from
appropriated funds available to that agency. -

A. Budget Development

Once a trade mission is approved, a detailed cost estimate will be prepared so that
fees can be sct at a level that will cover the mission’s costs. This step will be
completed as early in the planning process as possible in order to ensure an accurate
determination of fccs prior to the recruitment of participants. [For Secretarial trade
missions, and those led by other high ranking Commecree Department officials (Under
Secretaries and Assistant Sccretaries), proposed budgets must be reviewed and
approved by the Chief Financial Officer and Assistant Secretary for Administration.
Following approval, any significant modification of the budget must be authorized
by the Chief Financial Officer and Assistant Secretary for Administration. Each
operating unit shall establish a similar internal control system for the budgcts of
missions authorized by that unit that are led by other Commerce Department
employees.
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Where projected costs dcemed essential to a successful mission would cxceed
projected revenues (from participation fees) by ten percent or more, the mission will
be reviewed to determine whether the likely benefit to the Department's mission
outweighs the cost factors associated with it. For non-secretarial missions, the head
of the Commerce Department operating unit will conduct this review in conjunction
with the ITA Tradc Events Board. For Secretarial missions, the mission team will
conduct this review in conjunction with the Trade Events Board.

B. lecting the M Trans i

There is a strong presumption in favor of using commercial aircraft for all trade
missions. This presumption may be overcome only if (1) sccurity concerns
necessitate the use of chartcr or government aircraft; or (2) the use of commercial
aircraft would result in substantial inconvenience to participants that would
jeopardize the success of the mission. The use of other than commercial aircraft in
~ any trade mission must be authorized by the Chief Financial Officer and Assistant
Secretary for Administration.

5. Post-Missi epo

A Post-Mission Report must be filed within a month of the conclusion of the mission.
The project officer/mission team is responsible for the preparation of the report, with
input as appropriate obtaincd from Commercial Service and other Embassy officers
in countries visited. The report will include a review of the activities uridertaken
during the mission, including unclassified summaries of meetings with foreign
government officials, and an analysis of the results of the mission against the goals
for the mission set forth in the mission statement.

Private sector mission participants will be requcsted to complete a mission evaluation
form at the conclusion of the mission which will indicate commercial objectives
achieved during the mission (any “business proprietary” information provided by
participants that would be exempt from public dissemination undcr the FOIA, and
any other information protected against disclosurc, will remain confidential). In
addition, the participants will be requested to provide updated information on the
results they achieved from the mission as appropriate. A sample evaluation form is
attached as Attachment C.
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The post-mission report will consist of:

. A description of the mission, including a schedule and a summary of the
activities undertaken during the mission;

. an analysis of the accomplishments of the mission in comparison to the goals
for the mission set forth in the mission statement; and

. a summary of the mission evaluation forms completed by private sector
mission participants.

The following will be included as attachments to the post-mission report:

. the mission statement;

a list of mission participants;

the fiscal plan or budget for the mission;
. copies of press rcleases and press reports concerning the mission..

The post-mission report will be included in the mission file and will be available to
the public (appropriate protection will be afforded to any commercially-sensitive
information supplied by private-sector participants in the mission that would be
protectcd against disclosure under the Freedom of Information Act as well as to other
information exempt from disclosure).
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ALEXIS ITERMAN BROKERED RON BROWN’S SOLICITATION TO JAPAN
rFor MALIL SHOPPING MAGNATE

Exctusive: Facts Comradict Statements by Magnatre 's Lavwyer.
Hene Will They Testify Under OGarh?

Senare Wanrs rao Know: Why Did Developer Pay Herman $500,0007

By Andy Thibault
Chief Investigator, Judicial Watch

Labor Secretary Dersignee Alexis Herman -- who has a track record of trading favors with her late
mentor, Commerce Secretary Ron Brown -« personally asked Mr. Brown to write a controversial
solicitation for her client to Japan's minister of international trade and industry.

The client, Herbert Miller, gave Ms. Herman ownership interest worth as much as $300,000 in a real
estate development for which she invested no meney.

On March 29, 1996, Mr. Brown wrote a letter to Japan's minister asking him to help Mr. Miller's
company., American Malls International. “T am writing to you on behalf of Aumerican Malls International
(AMI) to let you know of AMI's inferest in the Japanese market ... and to request the support of the

government of Japan in furthering the progress of a very promising project.™

Sources familiar with Ms. Herman's finances told The Judicial Wateh Newsletter that in early 1996 Mr.
Brown needed a sensitive political favor from Ms. Herman. By that time, Ms. Herman hacd become the
unofficial conduit for information between President Clinton and first lady Hillary Rodham Clinton,

while holding the official title of Director of the Office of Public Liaison.

“She asked Ron to write the letter,” said a source privy ta the deal. “It was the classic guid pro quo:
these people don't do anything for nothing."”

Ms. Herman worked for Mr. Brown at the Democratic National Committee before running the day-to-
day operations for the 1992 Clinton tronsition team.
Through her contacts with the administration of former Washington, D.C. Mayor Sharon Pratt Kelly.

Ms. Herman helped set up one of Mr. Brown’s most profitable business ventures. for the pension
management firma PEBSCO. The company won exclusive rights to manage the District of Columbia's

$100 million pension fund.

PEBSCO and Mr. Brown initially shared the contract with Copﬁlnnd Astociates Inc. When the partners
were under pressure (o trim high comnussions and administrative costs, Ms. Herman served as a
~more-
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mediator. Copeland was eased out of the picture, but Ms. Herman helped the firm land business with
other major cities. She listed compensation of more than $5.000 from Copeland on her financial

disclosure forn.,

When Mr. Brown sold his ¢hare in Capital/PEBSCO in 1993, it was valued at $500.000 1o $1 nullion.

The lawyer for the mall magnate Miller, Jonathan Schraub, told The Wall Street Journal’s Paul Gigot
last week: “There is absolutely, positively, no truth to any allegation that Alexis Herman had anything to

do with Japan and Miller, or with getting a letter from Ron Brown.”
Mr. Gigot suggested that the denials be repeated under onth for the Sennte.

Sources said Ms. Hermnn is likely to stick with her story, depending on how Miller handles the
pressure.

“It all depends,” one source said, “on whether Miller is willing 1o lie under cath. Alexis would have
gone to him 1o take credit for il. The value of her partnership is fluid: one way to enhance the value
wae with the Japan letter.™

For more information on Judicial Waich or to arrange an interview with Mr. Larry Klayman, Chairman
of Judicial Watch, plense contact Cliff Johnson of Craig Shirley & Associates ail (703) 739.5920 or

(800) 536-5920.
-30-
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