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1420 K Street, N.W.

10th Floor Public Relations wUrldwmg
Washington, D.C. 20005 D
Phone 202. 371-0200

FAX 202. 371-0490
FAX 202. 371-2858

MEMORANDUM

TO: ANDREW CHAMBERS
CC: SHIRLEY SAGAWA
FrOM: DAVID CROSSON
DATE: JANUARY 7, 1997

SUBJECT: “DEAR COMMUNITY LEADER” LETTER EDIT

I am attaching our revise. I would ask a question about the section that addresses becoming a
part of the campaign. In noting in the letter that it is being sent to others, it sounds as if there
might be some contests within some communities about who should be taking the lead, which
might lead to some thinking that others will be tending to this matter. The result might be
that the whole thing could fall through the cracks for some communities. I think this needs a
bit of discussion among us.
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| MEMORANDUM—
|
TO: STUART SHAPIRO, JAY TOSCANNO
FROM: DAVID CROSSON, JiM ISSOKSON, SIMON BARKER
CC: MIKE DEAVER, LESLTE DACH, DAN LEONARD R e
AT Rt
Vol A
DATE: DECEMPER 27, 1996 __—

SUBJECT: THE NAME GAME - SUGGESTIONS

For your consideration, we have compiled an expanded list of summit name prospects.
We would like to be able to reduce this number to twelve or so potential names which
will then be presented to the focus groups. As you will notice, most of the titles have
an attached subhead, and we would invite you mix and match summuc titles with the
various subheads if you are so iospired. David Crosson will cll on Mondzy morning
to schedule a conference call when we can discuss these different aptions in more
derail. We look forward to speaking with you then.

Amer-I-Can
Amenca Believes in Children (ABC)
Any Body Can (ABC) |
A Service Summut - Uplifting Our Young for the New Millennium
Nurturing the Nation’s Young
Uplifting the Nation's Young
1

A Summit to Renew America’s Promise - (RAP)
Initiating an Ovlerdue Dialogue with America’s Youth

America’s Future Toda

Challenge Ameria - Its {Y)our chance to make the difference



. SENT BY:POLF

; 1- 8-97 ; 8:514¥ :  POINTS OF LIGHT- 202 SBapeiesty gk
+202371849@ ELELMAN PUBLIC RELAT 838 PES JAN 0797 15:3z

|
|
Ciuzenship 2000 ‘

|
Connea Amenca |
Empowering the Young for the New Millenaium
Extending 2 Hand to Young Amenica

2-million by 2,000

FutureServe - 2-milk on by 2,00C. . . -
6, 216 ﬂ'f iJaai] [
FutureStan  ~ SO zape Kﬁ’*‘ f’.ff)/ tat/ ¢

Impact Yourh 2000: A National Cal]l For Volunteers

I Need You and You Need Me

JumpStart Summit - Opening Hearts, Engaging Young Minds
Just Do Ir: Volunteer America

Kids / Children First -"l'he Time 1s Now

Kids 2000 - Giving the Chance of Success

Kids in Crisis -- A Sumrmit To Re-Connecr with a Generation ar Risk

National Volunteer Sulmmit: Commitment to America’s Youth
New Milleanium
Operation - Get Involyed

Operation - Save our Kids

Operauon Save Amena
Operatioa Uplift - Re-éonnecting The Generations

Reach Out America!
Renaissance 2000 - Finding Better Ways for Amenica’s Young People

Renaissance 2000 - A National Service Summit - To Renew America’s Commitment to
our Youth
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Renew America - A Citizens’ Summit

|
Renewing America’s Promise (RAP)
|
Summir for America’s Youth: A National Call to Voluntary Se~vice

Task Force America

The Citizen Service Symmit: Connecting Americans to Ger Things Done for the Next
Generation

Tbe Presidems’ Summirt: A New Era of Citizenship tn America

The Reéommi: Americs Summit: Voluntcer for the aext Century

The Re-Cormmit Amerl’ic: Summit: Volunteer for Youth in the Next Century

The Selfless Summit - bolstering our Young for the New Millennium

The Summit of the PrcLidcnt.s and the people

The Youth Servicc Sumraut ~ Delivering Americ’s Promise into the New Millennium
Turming the Tide — Summit to Save our Kids (the triple T summis)

Turning the Tide by thll Turn of the Century

2Million for the Year jooo

Volunteer - For the Sake of the Children

Volunteer USA

— Young Americi - A Snxflmir To Renew The Promise
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|
Community Service FoL:us Groups
Discussion Outline ‘l
Alezandria, VA !
January 4, 1996 ,
|
I. rN'monucmTN {10 min)
Moderator initroduction
Explanation of focus group
Introduction of participants
Your name
Wberc you reside
Your occupation
Anything else (family, erc)
. MOOD & ISSUE,AGENDA (10 min)

I1I.

A

Thinking about the future, what do you think is the most imporzaat issue for
the future of threat to the future of the nation? (PROBE ON YOUTH AND
YOUTH RELATED ISSUES IF MENTIONED)

What about youth?

Prepared well for the future?

If 50, all youth prepared?

What should be done to betzer prepare youth?

When you think about the youth of America whar comes to mind?

(PROBE: Computers, optimism/pessimist, crime, inexperience, discipline
problems, awkward, lazy/industrious, skateboarding?)

CITIZEN SERVICE (10 min)

Let me swich to anather topic for 2 minute...

A.

I'd like to see the: hands of people who spend time outside of work on behalf of
their community or charitable organizations in their communiry? (ASSURE
PEOPLE IT% OK TO NOT VOLUNTEER - NOT A TEST - WE ARE
NOT TAKING NAMES!)
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B. How djou spend that time? W hat do you do?

hat organizations?
hat activities?

C. WhyD I/DC)N'T you participate in communiry service?
| . !
D.  Isthere anything that would cause you to spend more time OR take 2 more
active role in your community or a particular organization?

Edsier access/gemung staned?
m;;.n_lulf\nVchzllenglng tasks?
of personal/professional interest (history, compuring)
mecular issue (environmeantal problems)?
Duasters (floods, fires, hurricages)?
Becoming aware of 2 problem (literacy, historical monument)?

IV. MESSAGES & ?ONCEPTS (45+ min)

A I'm goingl‘to hand out/read a list of names for a summit being organized...
Chlldren First
America Believes in Children (ABC)
Prendenml Summit to Renew America’s Promise
C:i_tz:m Service Summic
Kids 2000
FutureServe
Fud'urtSmn 2000: A Service Summit for America’s Youth
2 M.ll.hon by 2000
Turmng the Tide for our Youth
I Need You - You Need Me
H(?PE Summir
Yo 2000

For each one, please:
T Write down what that name communicates to you

Now, using a 140110 scale where one is the lowest and ten is the highest...

2 Rxl general reaction — how does it sound?
(1 -|Di.dike, 10 Like very much)




SENT BY:POLF . 1- 8-97 ; 8:32AM ¢ POINTS OF LIGHT- 20Z 000 Z/08%.+ O
' +202371049@ cDELMAN PUBLIC RELAT 836 POS J'S‘N 8’?‘?‘7 15:354
|

|
\

Now, I'd like to tell yo:IT: a licele bit about an organization that is being formed which wil)
address the two issues wTe'vc touched on this morning... youth and community service

PAISSION STATFMENT) A summit conference is being planned foc April that will
kick off a national campaign to inarease voluntary citizea action inirtiatives to help
young people who arc at risk of leading unproductive lives becausc they lack the kind of
relationships, the security, the heaithcare and educational opportunities they need. The
summit hopefully will rnclude all the living Presidents and First ladies along with
delegations from all 50 stazes and 100 select communitices, as well as key leaders from the
corporate, non-profit, dcademnic and entertainment worlds. The participants will map
straregic for aducvxng|a set of goals to be achieved by the year 2CC0 that include 2

, million additional young people in productive tutoring and mentoring relationship, 2
raillion additional yoqu people with access to safe places for learning, worlung, and
playmg, 2 million morﬁ young people receiving proper health care and improving their
tconomic opportunities through cducation, which includes 2cquiring the ability to read,
and 2 million more young people involved in citizen service projects themselves.

3 Ran how mermorable (1 = ot at all, 10=very)

4. Rate cach name on how well you think it communicaces the goals of the
mmmlt - how appropriate 1s the pame?
(1 =pot at all appropriate, 10=very appropriare)

i Overall, which one do people like best/]east?
. Wh.y)
B.  What is the best way to talk about our target group?

Childrea?

Kids|~ Politically incorrect vs. impact word?
Youth (of America)?

Young (Americans)?

Future?

C.  Whatische L:ﬂ way to talk abour the level of involvement or activity we are
expecning fram people?
anumry Service?
Commwnty Service?
Volu&
Stn'i.c:l:?
Mentar?

Youth'l Leader?

|
|
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D.  How do we convey urgency/seriousness?

Crigis?
Commitment?
Futpre?

[nv%sx.ment?

E. How i impotant is it that we use the term “Presidenc” in naming the summit?
Any downgide?

F. Nowld h&: to focus on one of the possible names for which there are a
number of vamuons (FLIP CHART)

2 Million by 2000...
A Bexter Chance for Children
a Commitmear to Children
A Nitional Commirment to Children
Our Nation’s Commianent to Children
A Commuitment to Children
Pur Children First

What do you think of 2 Million by 20007 Does &t work? Why?
Do you see any problems with chis lead?

Is spcnﬁcuy good OR are goals a trap?

What about the Million Man March? Too similar?

Which one of the tag lines is most appealing in general? Why?
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NWEALTH BLYD., SUITE 202, ANN ARBOR, MICHIOAN 48108 (31| 6882821 FAX (313) 865.8249

e ey ostgs?
Dave tanngl WJ (

January :J 1067
Focus G

Up Observations

e Overall, participants| gave the campagn namas we tested relatively low general
ratings, although the|Cit@en greup was more likaly to give the patsntial names higher
average ratings than were Opinion Leaders. Following are the names which received

‘posithve”

average ratings (greater than 5.5):

Citizen Ge Opnion Laader Group

FutureStart 2000; A Service... Citizens Service Summit
Turning the Tide tar cur Youth

Youth 2000 |

Children Furst ‘

HOPE S8ummit

¢ The Citizen group m?nd potential nemes higher on average for being memorable then
they did in general. In the Citizen group, Youth 2000, FutureStart 2000, and HOPE
Summit all received high ratinge for being memorsbie. In the Opinion Lesder group,

none of the potential| names recelved potitive ratings for how wel thay communicate
the mission of the campaign.

Word Chelee:

Age Groy,

*  Youth or young are the words participams liked best for describing the ege group in
question (birth through 21 years of age). Partidpart think of cAddren as a subsst of
youth, but ona that [s not as inclusive. Slmilerly, &ids is limited and a term which
peopie simply do iks. Particlpants 8lso percaive youth to be a more appealing
term to the sgegroup|in question than either kids or chitoran.

¢ Words such aa and generation have gome appeal when used in conjunction
with another word such as youth.
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| .
other comprised of so<alled Washington-type “influencers,” including Capitol Hill staffers,
admunistration officials, public affairs operatives, and the like.

|

These sessions were observed by Shapiro's team and, based on them, two additional

discussions involving the team were held, yielding the two 0ames noced above. I should be
noted that the group felt that the phrases “America’s Youth and “Young America” worked

equally well. 1

In che course of honing in on the choices noted above, many criterion were advanced in both
justifying and dismissing the options considered. The names chosen both meet many of the
criterion we feel are critic:l;l.

Nonetheless, we are of the|opinion view that 3 variation on the second of the two names
noted above will do a bertdr job than either in advanding your cause. Edelman thus
recommends the following name:

Fut : Creating Opportunities With Young America

We think this name has an openness about it aad is more descriptive of the movement you are
trying 1o spur than are the ?ther names. We also think this name will prove more memorable.
Speaifically, we think the chrd *FutureServe” is eye-catchmg, evocative and concise — all of
which we think are critical eriterion for choosing a campaign name. We also think
“FutureServe” does useful Work for your cause while providing the media with a short-form
way of gaming the summit. We opt for “Creating Opportunicics;” again, because we think ic
is more precisely descriptivé but also because our sense is that it is more active and upbeat and
may convey some of the urgency thar all involved believe ts warranted. We share with all who
have been involved the br.hd' that “with” works beaer than “for® because it conveys the sense
of balance berween young and old chat will be critical to your success. We opt for “Young
Amenca” rather than Amzl"lcn s Yourh” because we think it works better with the
formulation we are recommendmg and we think it is more distinctive; drawing more note to
itself and to the overall mOvaent came.

With chis much said, we would also note our concurrence with the team that’s been 1nvolved

in this process that we should not shy away from use of the word *Summuit” It is our sense,

100, that it coaveys the xmpcruna: of the event being plansed and will play well outside the

Beltway. We also think we shou]d try to steer all, but particularly the media, away from

charcunzang this as a 'P_zs:.d.cnml or “Presidents” Summit. The preseace of the presidents

will only be a plus but we think your event should be positioned as something that is less the
. Presidents and oore the peoples’ or the nation’s.
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CommMUNITY S8ERVICE FOCUs GROuPs
Jjanuary 4. 1997 - Alexandria, Virginia
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Average General Ratings of Potential Names — Pradliasion Stamment

(12Dimkke Very Mueh, 10=Like Vory Much)

Both Groupa

(H=25)

Children First 543

Youth 2000 5.48
FutureStart 2000: A Sevice Summi for Amarica's Youth s

Citizens Service &mmll 5.22

Tuming the Tide for oul‘ Youth 5.08
HOP& Summh J 4.62

Areris Beleves in C}lﬁ&'ﬁ\ 478
Kids 2000 | 488

FutureSarve 4.40

2 Millon by 2000 3.88

Presidential Bumma b! Renew Arrerica’s Promive 3.84

| Noved You - You Need Me 3.28
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Average Rgﬁnol of Potential Names: NHow Wemorabile?
(1=Nct af 8ol memaradie, 10mVery memorabie)

‘ ' 18:00 Group

(w=13)
Youth 2000 \ 7.18
FutureStart 2000: A Slﬂ'Vh SummR for Amarea's Youth 6.58
HOPE Surmmit ‘ 6.27
Chidren First ‘ 5.33
Kids 2000 ‘ 491
Turning the Tide for ou|f Youth 4.83
America Belaves In CLiidnn 4.87
Presidential smn’ Renew Amarics’s Promise 442
| Need You - You N-’n Me 427
FutureServe 4.0
Citzens Service Sumlm 188
2 Mlion by 2000 ‘ 3.42

Pags 2
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Average Ratings of How Well Potential Namas Communicate Mission
{13008s not comemunikats well at all, 10=Corymunicamy very wof))

11:30 Group

=1

FutuwaSarve 5.33
Ciizans Servem Sum‘m 5.08
Funhoekian 2000; A &Jm Summi for Averica’s Youth 5.00
g | ”i
¥las 2000 ‘ 442
Turning the Tide for nl:r Youth 4.17
Youth 2000 1 4.08
Ammerca Beligves in Chidren 4.00
2 Million by 2000 ‘—- 383

HOPE Summt ’ 342

1 Need You - You NJ‘ Me 2.55

Presidertial Summit o Ransw America’s Promiss 226

Page 3
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COMMUNITY SERVICE FOCUS GROUPS
Seturdey Jurwery 4, 1937 - Alexendrie. Virginie

Initis| Razctions 10 Popﬂthl Names for Campaign
Pre-Mission Statement

Children First

10:00 No. #1 priodty ip tha family
Mgntors
Everything done for benefit of kids
Teg line from TV| commercial
Time aff from work Saturdays
Very inclusive
Children sre our priority
Family leave
Caring for chﬂu'ﬁ naads first
They nesd more ‘dilcbllno in the home

17:30 Emphatis on children, axciuding others Iike seniors
Good nama. Ev?tu senss of duty to chiidren
Negative reaction (Titanic...and children first). Too rhetorical, not
descriptive. Tog Hillary Clinton
Simple
Talks about Save the Childran type crganization
Very young, pre-school program
Children befors gthers/ranking
Short and sutcinet, but relationship to community service is unclear
Cliché

America Believes [ Children

10:00 Children are our future and we must make them know we believe in them
Potentis)
Our cauntry beligves et kids deserve equal educstion and opportunities
Campaign slogan
Children ere our hope and future
As monatary potential
Promise and hope
Lip servica only |
They ere the leadears of the future
Educational potential
Terrible mind to waste




- SENT BY:POLF

. _ 1~ 8-97 ; 8:57aM ; POINTS oF 2
JAN 26 97 16:58 TD:223‘72'56 FRCM: EDELMAN Pum_nlf ISETLT T-28.

71:30 Goad acunding nume
Weaak/Vague
8ounds like an sducstion forum; self estoem stuff. Snappy scronym, but
seems g bit contrived.
Too rhetorical, rl'lat detcriptive/Doasn’t say much
Realize thet children are the future, but America tends not to believe in them
A bit trita, but could work
Positive, but dops it limit It to the US?
Touchy-fegly

202 565 2784:%19/24
P. 1a

10:00 Mava doubts - political honesty lacking at top level
it must bs renewal as promised
Pollticai Involvement
Revitalize and renew challenges and opportunhies for il
Political/empty|jargon
Poltical manauver/won’t manifest muoh
What ig it rull‘y - politically besed
Formal - gives validity
Promise of whit
CRAP
Too much burgsucracy ~ nothing will come of it
Peolitically mativated
Keap the good work going

17:30 Presidentisl symmits don’t Tprass me
Too long
Yueck. What does it mean to Renew Americe’s Promise? (3)
Too long. Too vegus (2
Makss it more polltical
Buresucratic (2)
Pompous

Sitizens Seryice Sumait

J
10:00 Yes, but they must be anforced
Citizens must get invoived
Evarybody h*s 1 be involved
Mandasd communiy service for HS diploma
Who knows r 190 vague (2)
Needs chwi?ghouu
Exclusive — sveryone hes a rasponslbility
Parhaps nodl Idees will arise to more involved
Cammunity basad network of volunteers
We all need o invest












































