






























































N Pennsyivania

Eyeballigth ye Sér'vice

To most kids from West Philly High, Scheie Eye Institute is just a building
on the way to somewhere else. But recently 36 freshmen were invited in

By Eileen Wallens

ecring through the
P OR window, the kids

were full of questions:
Does it hurt when they stick
the needle next to his eye? Is
he asleep now or does he
know what's going on? How
long do you have to go to
school to be an OR nurse?
How much money does that
doctor make an hour?

It was career day at
Scheie Eye Institute for 36
freshmen from West Phil-
adelphia High School, and
as part of their tour of the
world-famous ophthalmology
center they were getting a
first-hand look at delicate
eye surgery in progress.

The four-hour visit on
a recent gusty day was
sponsored by Philadelphia
Futures, an organization with
a challenging goal: to en-
courage children to stay in school and
prepare for the future.

The operating room, even though a
star attraction, was by no means the cen-
tral focus. One of the aims of the program
was lo demonstrate that there's more 1o
medical service than doctors and patients.

To get the message across, Acting
Chairman of Ophthalmology at Penn,
David Kozart, MD, in his welcoming
remarks, drew an analogy between the
surgery the students had observed and the
Superbowl. “Think how much work it
takes to put that event together,” he said.

“Someone's got to provide the uni-
forms, arrange for a place for the players
to stay, make sure all those guys have
enough to eat, and prepare the stadium —
the players are only a small part. In the
same way, there are so mary pars of a
hospital you never see, from the page
person who makes the appointments over
the phone to the people who send out the
bills."

The teenagers got a firsthand look
at eight behind-the-scenes parts of the
“"game" that make a high-powered oph-
thalmology department tick. From the

Valerie Greene, a photographer in Scheie's QOphthalmic Photography Department,
demonstrutes the photo enlsrger to the goggling group.

darkroom of ophthalmic photography
to the office of medical records, they
crowded around Scheie staff to hear
what their jobs were like and what kind
of training 1t takes to get there.

Divided nto groups, cach student
visited one service for ncarly an hour,
and then switched to another one for
the next tour. Their “guides™ included a
research lab technician, medical photog-
rapher, patient care representative, and

personne! from medical records, purchas-

ing, public relations and bookkeeping.

But the kids did more than watch
and listen — this was also a hands-on
experience. In the sterilizing room, they
donned masks, bonnets and booties, and
helped technicians label bags of surgical
instruments.

Down in the photography depart-
ment, they stared through cameras into
cach other's eyes. took a picture from a
ncgative, and developed it in the big
vats of chemicals lined up on the dark-
room sink.

"“To me, this is fascinating work,"
medical photographer Valerie Greene
told one group about her job. “‘Each eye
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you look at through that
lens is different, and so
beautiful — just like a
painting.” One girl staring
through a slit lamp at her
friend's eyes compared the
view to a road-map. "Is
this the kind of stuff you
do all day?" she asked.
“This is fun!"

Even departments
that looked less "“glamor-
ous" at the outset wound
up piquing the students’
interest. *“When one boy
first found out he was in
my group, he said. ‘Oh
no, Medical Records — |
don't want to go there,”"
related Vernell Morales,
manager of appointments
and records.

“But when he saw
the files, and realized that
each one told the medical
history of a person, complete with pic-
tures, he got so involved he wasn’t ready
to leave at the end of the session.”

Following the tours, students ate a
lunch of pizza and soda, and had a chance
o speak further with department represen-
tatives. "I'm having a ball!" said Lynne
Broome, Nurse Manager of the OR. "l
really feel like | have the kids" full atten-
tion, and they're asking some good ques-
tons. In fact, several have expressed an
interest in coming back to work here this
summer.”

Such hands-on experiences are just
one method through which the Futures
program hopes (o keep teenagers in
school. It also arranges for them to get
scholarships, college guidance, museum
memberships and mentoring. This was
the group’s first career day, but judging
from the enthusiasm it generated. it
won 't be the last.

In fact, when Lea Bramnick,
Scheie's director of marketing, asked the
students for feedback during the wrap-up
discussion, their main suggestion was 0
make the sessions longer — and serve

more pizza.
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