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FROM:

I

^view of the merit* of the

I; however, usee of the Seal

All rMu«t. .hould b. In nnd .enl to th. Offlc. ol th. Coun.el to th. Pr..l<».nt, th. Whit.

House, Washington, DC 20500.

April 13. 1993

Prior written ai 
uses of the likeness.

The reproduction of the likeness.

Violations of these 

President. *

Th# President receives many requests

»"• r

- words or activities of the President, his family, the White House.

xron’^M.^
worthwhile charitable or philanthropic endeavor after a case by 

request.

Procedure for Policy Enforc^mont

Iteelf. The same policy applies to proposedI use. of he 5Ml>
are also Ooverned by Federal law as codified at 18 U.S.C. I 713.

policies will lead to appropriate le0»l action by th. Office of the Counsel to th.
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THE WHITE HOUSE

WASHINGTON

memorandum for white house ano executive branch staff

Francis Thomas Sobol
Special Counsel To The President

SUBJECT' Policy GuW.nc. on Non-Whlw Hous. U.«s ol <h« p,4’ld,n''*‘"if,1'’' 
SUBJECT. Wor(JJ> „ .. ..........................  »< Whl«»

Mouse and the Presidential Seal

White House Pabcv Aoainsl Commercial Entanglement* IfiLlLlEttiltefli

. . . . i. rafi.ca nprmkiion to use th. name, likeness, words,

allowed by the Whit.

approval of a commercial product, servic.,
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t »dv«rtiMmenl» propcttfif lo make uM «( lh* 
ot l^eneu of ihoTirit Udy. (Sea iJw 3494 wd

236

ing ih« meHu or rauoaa ihol iccompany th* re^veal

Seal be uxd onh U authonudbi Federa 
ot by th* Counael lo the President. 18 U.S.C. f

approval by th* Preaideot or Firrt Lady of I 
•J prodo*!, »*rM« or »nl*rpn»«.

prix*. Th* Vice Preaid* ol ha* adopted eiaetly the a a me 

policy oa «u of hi* ot hi* family a am* or fiheneu u

Foliowwf is * atalemeol on relet* 
Houa* in advertiain(provided by the I 
•d to the Prealdent November 1984,

th* White Houk ahould be used ia advertising in any 
way that would >ugeeal an endorsement or approval. If

th* Counael to the President for approval io advance.

De'i and Doa*W la Advcrrialag Copy

luggeat* a connection between th* President or Pint 
Lady and aueh advertising or promotion, t>olwhh*t*nd« 

Ing the merlu or reuoa* thal accompany th* request 
The reproduction at th* President** or Ftra! udy'i 
name or likeness tor sal* u such, or inclusion in an edu>

maintained by the PraaideaL

Office «f the Ceouiel
to the Presldeat

Foilowing is a statemeal on reference* lo the Whit* 
Houk in advertiainf provided by the Office of the Coun-

Copyright IW,Ceuxa of B*«*r Bvih«* Bursaua, to*.

(Most recent update: Feb/Mar-1993
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____________ __ __________ t organisations, ao overall 
individual tax mv*t b* 

____ighl to th* attention of th* Whit* Houk for ap­
proval and such exceptional cases could be considered

cational game, book, collection of portrait* and/or 

blographi** shall not be considered advertising or pro 
monon if there is no indication or suggenlon of endoru­
ment or approval by th* President or First Lady of a 

commerciiJ product, service or enterprise.
The Counul to the Pretidenl ha* advised the Council 

of Belter Business Bureaus, Inc. (CBB8) that exception* 
lo this rule, which hu been adhered to by all ?r*»identa, 
can b* granted only after a request in writing ha* been 
eubmitted to and approved by the Counul to th* Prea> 

ithou
The policy appliei with equal force lo the use of the 

canoe or liken*** of the President, or of the Fust Lady,

USE OF THE NAME OR LIKENESS
OF THE PRESIDENT OF THE LNTTED STATES

Use of the Preg’dont’t Name
or Liken esc

Preaident Re*g»n i* adhering to * long standing poli­
cy of refusing permission to use th* name er likeneM of
the President of the United Slate*, or of th* First Lady, 
In advertising or commereUJ promotion In any way that

REFER EWES TO THE 9HITE HOUSE 
& ADVERTISLW

Neither the name nor the photograph or likeoea* of

-’ay thal would suggest an endorsement or approval. If 
asked, lhe Counsel to the President would decline to 

give aulhoriution for such uu.
For additional guidance, eootact lhe Office of th* 

Counsel to the President, the White Houk, Washing­
ton, D C. 2O5OO; telephone (202) 456-1414.

RtPtnitr
-------------- 1M4

for tny promotion or ilailw publwih purpose*. The on­
ly instances where permission ha* been granted hav* 
been in connection with fund-raising campaigns »pon- 
sored by th* Federal Government, or conducted under 
government auspice*, »uch a* thou of the American Na­
tional Red Cro*». Bren to juch ortsniaations, ao overall 
permission I* granted. Each individual tax mv*t b* 
brought to th* attention of th* Whit* Hous* for ap- 
;-*-ral and such exccptionel case* could b* considered 

only on their Individual raeril*.
Exception may also be mad* with respect lo adver- 

tUemenu promoting booh or article* about th* Fre»b 
dent authored by him or radio—TV programs featuring 
him, but only if such *dvert'*cmer.t* ar* submitted to

Historical summary of White House policy concerning the use of the 
President's name or likeness based on the Council of Better Business 
Bureaus' “Do's and Don'ts In Advertising Coov," General Section 2, 

November, 1984.

This procedure must also be followed In connection with 
similv »dverti*emenl» proposing to make uK of th* 
name ot liken*** of th* First Lady. (See alto 3-394 and

For additional guldsnea, contact the Office of th* 
CouakI lo the President, the Whit* Houk, Washing­

ton, D C. 2O5a>, telephone (202) 4$d-l414.

Vsc of the Presidential Seal
It it not permissible to uk th* Seal of the President of 2351 

th* United States in advertising copy. Th* Presidential 
Seal may be used only a* auihonKd by Federal statut* 
or by th* Coupik! lo lhe President. 18 U.S.C. f 71J and 

Executive Order No. 11649(1974

Use of the Vice President's Name
or Likeness

Counul to Vic* President Bush hu informed lhe 236b 
Council of Better Butines* Buresu* that th* Vic* Preih 
dent and hi* family would uk that their nine* and 
likenesK* not b« used for tdverliiing commercial enter-


