
Mclannc Ven eer, Assistant to the President and Chief of Staff to the First LadyTO:

FROM:

September 21.2000DATE:

SCHEDULING REQUESTS FOR HILLARY RODHAM CLINTONSUBJECT:

The Millennium Council is planning the following events, which have been discussed with HRC.

708 Jackson Place, NW Washington D C. 20503 T: 202 456-2000 F: 202 456-2008 http://wwwmillennium.whitehouse.gov

Z/l WHITE HOUSE
MILLENNIUM COUNCIL

Ellen McCulloch-Lovcll, Deputy Assistant to the President and Advisor to the 
First Lady on the Millennium

6. White House 20011' annix ersary: Social Office has planned dinner; WHHA planned 
symposia; is there anything else we want to do, or publicize?

5. Reception for Senator Levin and patrons of the Seaman Mineral Museum: Senator Levin is 
working to support a museum of mining on the Upper Peninsula. HRC agreed to host his 
patrons - around 50 individuals - at a White House reception, after the election.

1. The tenth Millennium Evening: this w ould be the last of the scries highlighting artistic, 
scholarly and scientific achievement and ideas, with a noted speaker and President and Mrs. 
Clinton. Proposed dates: evening. November 28 or 29.

3. Save America's Treasures site visits: we have two more announcements of private gifts to 
announce at Angel Island Immigration Center in San Francisco Bay, and at Weeksville, the 
pre-Revolutionary African-American houses in Bedford-Stuyvesant, New' York. In addition, 
there will be a request from one of D.C.’s most important Treasures grant sites, the Sewall- 
Bclmont House, for her to visit, most likely for a fundraiser to help them match the award.

4. National Millennium Time Capsule Exhibition: the Time Capsule is now' being 
manufactured, and will be the centerpiece of an exhibition in the rotunda of the National 
Archives to open by December 6, 2000. The exhibition will include selections from the 
artifacts recommended by presidential medallists and by American school children. We arc 
requesting that President and Mrs. Clinton open the exhibition in mid-Dcccmbcr. After the 
show closes, probably after January 20, 2001, National Archives will place the capsule and 
its contents in a vault for 100 years.

2. Save America’s Treasures: a celebration of the grantees, the projects, partners and the 
publication of National Geographic’s book, Saving America's Treasures.

Ml

I Honor the Past-Imagine the Future

MEMORANDUM



Also being discussed arc:

a. A tree planting on either the White House or OEOB grounds with Tree Musketeers, to plant a 
millennium tree in honor of our program. Millennium Green.

b. White House screening of upcoming PBS documentary; “Tutu and Franklin: A Journey 
Towards Peace.”

c. Request from Wolf Trap Park board for WH reception.



Millennium Q & A

FINANCES

Q: What was the overall cost of America’s Millennium?

Q: What is the breakdow n of the budget? How much was spent on event X?

A: The matter was funded privately and the breakdown is not publicly available

Q: Why not?

A: Because the budget is private.

Q: Why did it take so long to get the final budget numbers?

A: All the money has been raised and all the bills have been paid

DONORS

Q: May I see a list of the donors?

Q: Doesn’t the White House have a list of donors that I can see now?

A: The fundraising was handled by a private committee and all donations were made to one of 
the partners, the National Park Foundation. We’re going to defer to their annual report.

A: The overall cost was approximately $15 million (This includes the Opening Ceremony on 
the Mall, Millennium Around the World, the Smithsonian Weekend, White House events and the 
Millennium Gala at the Lincoln Memorial.)

A: It was a large event with different partners and many included some very small components 
These things take time.

Q: Was there a fundraising shortfall ? Early on I was told the fundraising was stronger 
than expected.

A: The donor information will be published in November in a repoil from the National Park 
Foundation.



INVITATION LIST

Q: Who drew up (he invitation list for the White House dinner and after party?

Q: Are the invitation lists public?

A: The invitation list for the White House dinner was released the day of the event.

A: All of the partners - the National Park Service, National Park Foundation, Smithsonian 
Institution and the White House — contributed to the invitation lists.



This marker identifies the place of a publication.

Publications have not been scanned in their entirety for the purpose 
of digitization. To see the full publication please search online or 

visit the Clinton Presidential Library’s Research Room.

This is not a presidential record. This is used as an administrative 
marker by the William J. Clinton Presidential Library Staff.
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AGENDA

Public Outreach Story IdeasI.

Minority-targeted Press (African-American sites/sound preservation, immigration stories, etc.)

Women’s Press (sites connected with notable women)

Key American historical sites/objects (GW tents, flag, others) (around July 4th?)

Other

Tour OutreachII.

Val-Kill, Hyde Park, New YorkJune 10:

Ellis Island, New Jersey• July 17:

Old Executive Office Building
Wednesday, May 11, 2000

• Other possibilities: Weeksville, New York, New York 
Valley Forge, Valley Forge. PA
Angel Island, San Francisco, California 
Anderson Cottage, Washington, D.C.

SAVE AMERICA’S TREASURES
PLANNING MEETING

4 Z,

Other upcoming Save America’s Treasures events:
• May 17: Announcement of 500"'Treasure

• June: Save America’s Treasures grant announcements

• November: National Geographic book release



Contact:

Save America's Treasures:

★ ★ ★

MEDIA ADVISORY

2 0 0 0

He

Howard and Dunbar Theaters Will be Redeveloped 
After Decades of Abandonment

Recognition and support for the theaters' restoration efforts is being received throughout the District 
of Columbia and the entire country. During the ceremony, the Howard Theater will receive the 
prestigious designation as the 500,h Official Project of Save America's Treasures, a public-private- 
privatc partnership between the White House Millennium Council and the National Trust for 
Historic Preservation dedicated to the preservation of our nation's irreplaceable historic and cultural 
treasures for future uencrations. The Dunbar Theater will also be designated as an Official Project.

The 1 loward Theater was the first theater built in Washington. D.C. to serve and showcase African- 
Americans. Once renovated by the Kumasc Development Group, the Howard Theater will house 
Project Change and showcase two movie theaters, a live entertainment complex, a restaurant, and a 
multipurpose cultural arts production center. The Dunbar Theater was named after Paul Laurence 
Dunbar, the famous African-American poet. The Peoples Involvement Corporation will redevelop 
the top two floors of the Dunbar Theater into office suites and the lower levels will be retail space. 
The cost to redevelop both theaters will be over S10 million.

A groundbreaking ceremony for the Howard and Dunbar theaters will be held on Wednesday, 
May 17, 2000 at 2 p.m. on the corner of?"' and T Streets, NW. Invited speakers include Mayor 
Anthony Williams; Congresswoman Eleanor Holmes Norton; D.C. Councilman Jack Evans; Othello 
Mahone, Interim Director of the Department of Housing and Community Development; and Susan 
Eisenhower, co-chair of the Millenium Committee to Save America’s Treasures. Media 
representatives wall be able to tour the theaters at 1:30 p.m.

FOR IMMEDIATE RELEASE 
May 10, 2000

Washington, D.C. - In celebration of National Historic Preservation Week, the District of Columbia 
will announce the redevelopment of two historic theaters. After decades of neglect, the Howard and 
Dunbar theaters will be revitalized and opened within the next three years to serve District of 
Columbia residents.

Tia Matthews 
(202) 442-7259 
Nadja Gutow ski 
(202) 588-6218

The ceremony will also acknowledge the contributions of the Shaw neighborhood and organizations 
such as (neighborhood groups ....), the D.C. Preservation League, and many other dedicated 
volunteers and contributors.

NATIONAL TRUST 
Historic PRtsrtvAnos.

# # #

CO -ua-A_____ X
Humane Devtlapmrnt r^mup



WHITE HOUSE MILLENNIUM COUNCIL PRESS OUTREACH PLAN

MEDIA OUTLETS

SPECIALTY/MCHENATIONALPROC, RAMS STORY IDEA OR EVENT

As appropriate1)

May be possible to tic to SAT grant announcement

Open

History channel July 43) Saving America’s Treasures - Fourth of July

[Dateline “State of the Art” ?]

July 44) American Composers Forum project

Save America’s 
Treasures Tour/visit to Ellis Island, Val-Kill, Weeksville. 

Anderson Cottage, others

TARGET
DATE

2) Sound Preservation
Original recordings of music and rare languages 
threatened by age and deterioration

Story of efforts to preserve July 4-related sites — 
Preservation of George Washington’s Tents, Valley 
Forge site. Star Spangled Banner, others?

Billboard?
A&E
Vibe (for African Am.
Projects?)

Story of renowned composers writing musical 
selections for communities around the U.S., to be 
performed on July 4

[Show process (if interesting) of restoration, if good 
visual]

Open, 
depending 

on 
schedule

NPR
Arts section of nat'l papers

NPR
New York Times
Network TV
Dateline

Today 
GMA
Early Show 
USA Today 
Networks

SAT Visits/Tour(s) by princij>ullay show 
Networks
New York l imes 
USA Today
Etc.



Governing magazines

June 4

Millennium Trails

Summer

Millennium Green

Womcns/Gardening 
magazines

Martha Stewart 
magazine/show

6) Celebrating America's Tra li^iiVafinnidiiL’riaiJS’ Day
Announcement of 2000 community trails
Release of Am Ex grants?

6) Overall story on Millennium Communities 
Snapshot of diverse millennium community projects;
Any particularly unique stories or personalities 
involved?

Parade magazine
Charles Osgood (profile unique 
personality or project)

Walking magazines
Recreation magazines
Health/Fitness magazines

Home/Garden sections of 

newspapers

“Before and Afters” - Folh>wSu|ei(jcliltkftilxiSlkTitlets that 
followed original tours

Preservation community press
Architectural press
Others?

Story on progress and success of preservation of sites 

on HRC tours.

7) Preserving green space

Tie to urban spraw l issue - other ways to cut the 
story as well, depending on outlet
-Historic/symbolic trees
--Identification of Millennium
tree in each state 
--Community gardens
--Possible Arbor Day tree planting event at White 
House

Millennium
Communities

5)
Tours

Late 

summer or 
fall (is 
there an 
upcoming 
anniversary 
of a tour?) 
Open



Open

Children’s magazines

Philanthropy 10) Forums on e-philanthropy

11) National meeting on youth philanthropy

Open12) Mars project

USA Today
C-Span

USA Today
Parade
Weekend Today show

Parenting magazines
Nick News/Nickelodeon
Lifetime
Education/
Teacher
Magazines

Foundation press
Online press/nontraditional 
media
Chronicle of Philanthropy

Discovery 
Nickelodeon 
Youth press
Education press

My History’ is 
America's History

Mars Millennium 
Project

MTV
Nickelodeon
Teen people 
Channel One

Time
Wall Street Journal
Businessweek
Newsweek

9) Exploring family and community history to connect
to America’s history



Nov-Dec

Open

Other

Latino press Open

Examples:

Asian-American press Open

Examples: Angel Island, others?

Examples: Weeksville, Underground Railroad Trail, 
sound preservation

National Millennium
Time Capsule

Education pubs to highlight 
teacher involvement
Discovery
Nickolodcon
History channel
Preservation press
Lifetime?

13) Time Capsule Exhibit
Because of size and breadth of this pro ject, there are 
many possible target audiences.

15) “Preserving our History ’’
Broad story about different millennium projects 
targeted to Latino community

New York l imes
l ime magazine
Today show
Rosie O'Donnell
George - political contributors
Vanity Fair-cultural
contributors?

14) “Preserving our History ’’
Broad story about different Millennium projects 
targeted to African American community

16) “Preserving our History ”
Broad story' about different millennium projects 
targeted to Asian-American community

BET
O Magazine (Oprah’s)
Essence
Ebonv
Jet



Travel magazines
Travel sections, nat'l papers

17) Commemorate the millennium on your family's 
summer vacation
Great millennium sites for families to visit

Early 

summer
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White House Millennium Council Program Outreach Possibilities

PROGRAM NAME
1.

2.

Local press around grant recipient sites
3.

Fall: Army-Navy game - Star Spangled Salute4.

rj
Education teacher magazines

Music press, Grammy Awards, other music awards

Governing magazine

Contmued articles in partner publications2. Involvement of different partners

National Geographic1.Millennium Trails

Parade Magazine
Ongoing: Events with National and Legacy Trails2.

Airline and travel magazines
Release of American Express grants (soon)3.

Women’s/parenting magazines
4.

foday Show (4 years ago did piece on Rails to Trails)

Issue of sound preservation: potential event with NEH

June 3: National Trails Day Announcement of 2000 
Community Trails'Face of America Ride

Preservation community press: particularly stories at 
close of year about success of program, showing pre- 
and post-condition of sites

3. Connection with other WHMC and White House projects (like 
New Markets initiative)

Potential announcement of education program'wcbsitc for 
teachers (with Trust)

Save America’s 
Treasures

Story in some national press about program as a 
whole, such as Parade Magazine

Women’s magazines: Readers could adopt a site to 
save (particularly Ladies Home Journal who was 
involved with restoration efforts at a number of 
different sites in the past)

September: Possible release of book on National and Legacy 
Trails

i
5.

National press around site visits? (Today Show 
covered first Tour and had expressed interest in SW 
Four)Late June: Announcement of SAT grants from National Park 

Service •r*-

October: Release of National Geographic book about Treasures

1. I ,arge number of states and communities that have signed onMillennium
Communities

EVENT/STORY
Possible tours/visits: Angel Island, SF (maybe late May); Ellis 
Island; Val-Kill. Hyde Park, NY; Weeksville. NY; Anderson 
Cottage, DC

POSSIBLE OUTLETS
General press outreach around site visits in local areas



Governing magazines (to local and state leaders)Planting of Millennium Groves m each stateMillennium Green 1.

Identification of Millennium Tree in each state Women’s/parenting magazines2.

Outdoors/recreation press3.

Gardening magazines
April 22 Earth Day4.

Home sections of newspapers
April 28 Arbor Day5.

Ongoing events around the country6.

Parenting magazines

Education/teacher magazines
2. Website is a good resource for families and educators

Children’s magazines

April 27: Viking exhibition opening Art pressI.International events

Local press in areas where exhibit will be travelingMay 7-13: Global Science and Technology Week (OSTP)2.

Local press in areas with large Nordic populations3. Ongoing events overseas

Travel magazines

Science community press

Time/Newsweek1.Philanthropy

Foundation press
National meeting on youth philanthropy2.

Chronicle of Philanthropy
Proposed tax law changes help encourage everyone to donate3.

Online philanthropy journals

General press around forums

Goal of planting one million Millennium Gardens and 20 
million trees

June (San Jose)/September (Seattle): Upcoming forums on 
ephilanthropy

Outreach around youth issue depends on what comes 
out of meeting

My History is
America’s History

1. Exploring family and community history is an important way 
to connect to Amenca’s history



Preservation community press1.

- *_

AP story (tracked to pick up local stones)

he Today Show (almost did a piece at New Year’s)

Rosie O'Donnell

New York Times article

Parade Magazine

Weekend Today Show

4. June: Event in Seattle at U.S. Conference of Mayors Continued education press coverage

6. Will create a big event for a principal

• Education publications to highlight teacher 
involvement

Publications for industries represented in/by capsule 
(metals, design, genetics, transistor, space, etc.)

Novcmber/December: Archives exhibit (could do an event 
announcing exhibit)

National Millennium
Time Capsule

USA Today article (they are a partner and have 
expressed interest in the past)

Mars Millennium 
Project

1. Port Discovery exhibit currently in Baltimore and will be 
travelling around country

3. Early May: Family Involvement Conference in NYC around 
arts education issues

5. Fall: Relaunch of project through ED’s America Goes Back to 
School effort

2. May 4: Space Day (NASA doing events through Challenger 
Centers)

2. December 31, 2000: Could do an event ceremonially closing 
the capsule

aj/'* e. ^-e. —

Additional overarching outreach possibilities:
• Business press about wide array of corporate partners
• Minority-targeted press to promote the ethnic diversity of our programs and to increase participation by minority populations
• Federal page stories about the cooperation of so many federal agencies, with each other and with external private and public

organizations
• Youth press about importance of millennium and ways they can get involved (Mars, My History)



White House Millennium Council Story Ideas

General story' ideas by audience:

Topic:

Topic:

Topic:

Topic:

Topic:

Topic:

• Audience: Youth press
Topic: Build Your Own Time Capsule
Examples: Include information about your family and community history 

• Audience: Travel/airline magazines
Topic: Ten Places to Visit to Commemorate the Millennium
Examples: Treasures sites. Trails, notable Green sites (i.e, Mt. Vernon - connection w/ 

Versailles)

• Audience: Parenting magazines
Topic: 1

• Audience: Latino magazines
Topic: Importance of Preserving History for Future Generations
Examples: Save America’s Treasures sites, miscellaneous Trails, Preserving American

Sound, My History is America’s History

• Audience: Business press
Topic: Importance of Public-Private Partnerships
Examples: Philanthropy, all the various corporate sponsors supporting various programs

• Audience: Women's magazines
Topic: Preserving Places and Spaces
Examples: Save America’s Treasures sites. Millennium Gardens and Trails

• Audience: African-American women’s magazines
Topic: Importance of Preserving History for Future Generations
Examples: Save America’s Treasures sites. Underground Railroad trail. Preserving American

Sound, My History is America’s History

 : 10 Things You Can Do With Your Child to Commemorate the Millennium
Examples: My History, time capsule, visit historic site in community and talk about 

preservation, walk a trail, plant a tree or a garden, start a pen pal relationship with 
someone overseas, volunteer in your community. Mars Millennium project

• Audience: City-focused magazines (i.e. Washingtonian) 
Topic: Local Millennial Activities
Examples: Highlight Treasures, Trails, Communities



Other specific media outlets:

Mars Millennium story• USA Today:

• Today Show:

• Rosie O’Donnell: Time Capsule story

Treasures story
Time Capsule story 
Trails story

• Parade Magazine: Mars Millennium story 
Trails story



Upcoming Key Dates

April 22: Earth Day (Millennium Green)

(Millennium Green)April 27: Arbor Day 

(My History)May 7: Mothers' Day

(Philanthropy)Graduation speeches

(National Moment of Remembrance)May 30: Memorial Day

June 4lh: National Trails Day (Millennium Trails)

(My History)June 11: Fathers’ Day

June 12: Millennium Evening on Religion and American Democracy

July 4lh (Save America’s Treasures. American Composers pieces)

Late June: Save America’s Treasures grant announcements. Trust’s announcement of 11 Most 
Endangered Places



White House Millennium Council Program Outreach Possibilities

i.

Local press around grant recipient sites
3. October: Release of National Geographic book about Treasures

4. Fall: Army-Navy game - Star Spangled Salute

6. Issue of sound preservation: potential event with NEH

Education/teacher magazines

Music press. Grammy Awards, other music awards

1. Large number of states and communities that have signed on

• Continued articles in partner publications2. Involvement of different partners

National GeographicMillennium Trails 1.

Parade Magazine
2. Ongoing: Events with National and Legacy Trails

Airline and travel magazines
3. Release of American Express grants (soon)

Women's'parenting magazines

Today Show (4 years ago did piece on Rails to Trails)

Preservation community press: particularly stories at 
close of year about success of program, showing pre- 
and post-condition of sites

Women s magazines: Readers could adopt a site to 
save (particularly Ladies Home Journal who was 
involved with restoration efforts at a number of 
different sites in the past)

June 3: National Trails Day/Announcement of 2000 
Community Trails/Face of America Ride

Millennium
Communities

3. Connection with other WHMC and White House projects (like 

New Markets initiative)

• Story in some national press about program as a 
whole, such as Parade Magazine

5. Potential announcement of education program/website for 

teachers (with Trust)

4. September: Possible release of book on National and Legacy 

Trails

National press around site visits? (Today Show 
covered first Tour and had expressed interest in SW 

Tour)

PROGRAM NAME

Save America’s 
Treasures

• Governing magazine

2. Late June: Announcement of SAT grants from National Park 

Service

EVENT/STORY
Possible tours/visits: Angel Island, SF (maybe late May): Ellis 
Island; Val-Kill, Hyde Park, NY; Weeksville, NY; Anderson 

Cottage, DC

POSSIBLE OUTLETS
General press outreach around site visits in local areas



Governing magazines (to local and state leaders)1. Planting of Millennium Groves in each stateMillennium Green
Women's parenting magazines2. Identification of Millennium Tree in each state

Outdoors/recreation press

Gardening magazines
4. April 22 Earth Day

Home sections of new spapers
5. April 28 Arbor Day

6. Ongoing events around the country

Parenting magazines

Education/teacher magazines
2. Website is a good resource for families and educators

Children's magazines

Art press1. April 27: Viking exhibition openingInternational events
Local press in areas where exhibit will be traveling2. May 7-13: Global Science and Technology Week (OSTP)

Local press in areas with large Nordic populations3. Ongoing events overseas

Travel magazines

Science community press

Time/Newsweek
Philanthropy

Foundation press
2. National meeting on youth philanthropy

Chronicle of Philanthropy
3. Proposed tax law changes help encourage everyone to donate

Online philanthropy journals

General press around forums

1. June (San Jose)/September (Seattle): Upcoming forums on 

ephilanthropy

Outreach around youth issue depends on what comes 
out of meeting

My History is 
America’s History

1. Exploring family and community history is an important way 
to connect to America’s history

3. Goal of planting one million Millennium Gardens and 20 

million trees



Preservation community press

2.

AP story (tracked to pick up local stories)

Today Show (almost did a piece at New Year's)

Rosie O'Donnell

1.

2. New York Times article

Parade Magazine
3.

Weekend Today Show

June: Event in Seattle at U.S. Conference of Mayors4.

5.

Will create a big event for a principal6.

Education publications to highlight teacher 
involvement

USA Today article (they are a partner and have 
expressed interest in the past)

Port Discovery exhibit currently in Baltimore and w ill be 
travelling around country

Early May: Family Involvement Conference in NYC around 
arts education issues

Fall: Relaunch of project through ED’s America Goes Back to 
School effort

May 4: Space Day (NASA doing events through Challenger 
Centers)

Publications for industries represented iivby capsule 
(metals, design, genetics, transistor, space, etc.)

Mars Millennium
Project

National Millennium
Time Capsule

1. November'December: Archives exhibit (could do an event 
announcing exhibit)

December 31, 2000: Could do an event ceremonially closing 
the capsule

• Continued education press coverage



March

April

Mav

-May 22

June

National Trails Day (Millennium Trails)-June 3

July

-July 4th

August

International Women’s Day
International Stop Racism Day

Earth Day - (Millennium Green) 
Arbor Day - (Millennium Green)

—April
—April

Memorial Day - (National Day of Remembrance)
—May 14-20 National Historic Preservation Week - (Save America’s Treasures)

-March 8 
-March 21

TARGETED MAILINGS
FOR

INTERGOVERNMENTAL PARTNERS

-Use common format for each article
—Write each piece as a part is a series
—Give elected officials and communities specific ideas for what they can do - concrete hooks 
—Provide real examples of communities already doing the project and include pictures to publish 
with the article
—Use piece in WHMC Newsletter
—Mail piece to designated Millennium Communities, USCM can fax piece to elected officials as 
well



September

October

^November

National Philanthropy Day (Philanthropy follow up)--November 15

December

Other mailings to plug in: 

--International Sister Cities please join the Millennium Communities Program

Grandparents Day (My History is America’s History) (ie. Congressman 
Menendez in NJ is sponsoring a contest using Guidebooks)



January 18, 2000

Outline of Millennium Trails Public Relations Plan

I.

II.

m.

IV.

v.

VI.

VII.

VIII.

IX.

X.

New Brochure
• March printing

Walking

• June insert

Rodale Press

• Prevention magazine insert with possible sponsors

Speaking engagements/conferences
• Stephanie at Outdoor Retail Show
• Other opportunities

Altrec/National Geographic
• February 17 meeting
• Ready for National Trails Day

Web site
• Ongoing Internet promotion

Face of America
• Meeting with Alan Taylor Communications in early March
• Opportunities: announcement event, San Francisco, Boston, St. Louis

• Millennium Trails opportunities

Event related PR
Amex grants: regional releases timed with mailing of checks for specific 
trails, more general national release
Technical assistance forum: DC region and affinity media
Trail celebrations: assist trails with releases, provide letterhead
National Trails Day: national release, regional releases for trails. Face 
of America releases
Other opportunities: Secretary Slater, First Lady

Ongoing Buzz
• Magazine work: American Way, Southwest Airlines, Bicycling, Colonial 

Homes, National Geographic for Kids, Sierra, Men's Journal, AMC
Outdoor, Outside, Canoe & Kayak

• Query' letters to health, biking, walking, outdoors magazines

American Express Company/Corporate Partners
• Weave into all aspects of PR

• Attendance at trail celebrations and other opportunities



Record Type. Record

If you think this is a good idea, how can we follow up on it.

To:

cc:

In addition to HRC having a discussion on our programs, we could also put together packets for each 
Governor's wife with brochures on each of our programs and our handbook.

Amy A. Hickox
02/08/2000 10:29:54 AM

Ellen M. Lovell/WHO/EOP@EOP

Jennifer L. Ballen/WHO/EOP@EOP, suevogel@aol.com@inet
Subject: Idea

For Millennium Communities, I would recommend that HRC could call on Governor O'Bannon's (Indiana) 
wife -- who is extremely involved in their millennium state program (and who we just recognized as a 
millennium state). In addition, Maryland is a millennium State and Governor Glendening (who is Vice 
Chair of the NGA and the most senior democrat at the NGA) is very involved in his program so HRC could 
turn to Mrs Glendening as well. Obviously, we would want them to say good things about the program 
(and the benefits it is reaping) and encourage other Governors to apply.

Ellen - I just learned that HRC is having an informal luncheon with the Governor's wives on 2/28 (from
12-2 at the White House) during the winter meeting of the NGA. This would be a great opportunity for 
HRC to talk about our programs (Millennium Communities, SAT, Trails (and the 45+ national trails), Mars 
(?) and My History).
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TO:

YOU WERE CALLED BY­

RECEIVED BY DATE TIME

MEMORANDUM
OF CALL

‘Mohre/n/xX'*«

/Hi

[ IAUTOVON

LM 
O YOU WERE CALLED BY- | [ YOU WERE VISITED BY—

/T^ ^JAri/KOy
OF (Organization)

Q PLEASE PHONE > Q FTS

doi~ 7dK-l6^3_____________
O WILL CALL AGAIN | | IS WAITING TO SEE YOU

ZU returned your CALL Q WISHES an appointment

MESSAGE ' ~

soaea-iti nsn zsao-oo-*M-aoia optional form mi (Rev. i-ea) 
•us. ap.o.:i994-300 89100003 Prescribed by GSA



I

• Mrs. Clinton may not be pail of all of the day to day activities and work on these issues, but 
she will remain interested and involved as an advocate and an advisor.

• And specifically, on the millennium activities, Mrs Clinton has committed to continue to 
participate in the White House Millennium Council's meaningful activities to mark the new 
millennium:

She will visit and highlight more “Save America’s Treasures” sites. 
She will continue to recognize Millennium Communities
She will continue to be involved in efforts to encourage philanthropy 
She will participate in more announcements of projects, including Millennium 
Trails
She will participate in more Millennium Evenings (check with Melanne)

• Although Mrs. Clinton plans to itciilc back tici dunes as First Lady 10 campaign in New Vork, 
((he work on a whotvTange ol mipoi tani issues -- iSisucS Mrs Clinton has made prionties 
including those relating to children and families, the arts. Vital Voices and related 
international issues to advance women’s progress, and historic preservation and millennium 
activities - will continue and go forward.
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Re: A Freedom of Information Act Request

Dear Sir or Madam:

I hereby request one copy of the following:

If there are any questions about this request, please do not hesitate to call me at (202) 222 6816.

Many thanks for your assistance.

Sincerely;

With respect only to item 3 above, I would be willing to accept, as an alternative, an abstract or 
spreadsheet which sets forth the name and address of the vendor and the amount paid

3. All invoices for services rendered in connection with the Millennium Celebration and all 
records of payment of such invoices.

For the purposes of this request, the “Millennium Celebration” includes the America’s 
Millennium. America’s Millennium on the Mall, America’s Millennium Gala and related White 
House events that took place in W'ashington D.C. from December 31. 1999 to January 2, 2000.

Legal Counsel/Freedom of Information Act Officer
White House Millennium Council
708 Jackson Place, NW
Washington, DC 20503

This is a request for a copy of agency records brought pursuant to the Freedom of Information 
Act, 5 U.S.C. § 552.

ABC, Inc.
March 29, 2000

1. All records pertaining to proposed or actual budgets, fundraising and the expenditure of funds 
in connection with the Millennium Celebration.

2. All contracts for services to be rendered in connection with the Millennium Celebration, 
whether or not the contract was entered into by your agency.

______-

I Josh Gerstein
'/.ABC News

1717 DeSales Street, N.W, Washington, DC 20036-4409 (202) 222-7777

I ask that any fees that might otherwise be assessed in connection with this request be waived 
because disclosure of this information would primarily benefit the public by providing insight 
into government operations. To the extent that any fees are charged, I ask that this request be 
classified as one from a representative of the news media.
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MILLENNIUM PRESS

For example:

Millennium, in general
Types of Media to Pitch:

• Women and family magazines, e g. HRC's ideas on what parents can do with children to 
celebrate the millennium, more general, about the projects that are ongoing, etc.

Parents Magazine
Editor-in-Chief: Sally Lee 
212-499-2050

Good Housekeeping
Circulation: 5 million
Editor-in-Chief: Ellen Levine 
212-649-2477

Parenting Magazine
Circulation: n/a
Editor-in-Chief: Janet Chan
212-522-8989

Woman’s World
Editor: Stephanie Saible 
201-569-0006

Family Circle
Circulation: n/a
Editor-in-Chicf: Susan Kelliher Ungaro
212-499-1986

Woman’s Day
Editor: Jane Chesnutt
212-767-6250



Save America’s Treasures
Types of Media to Pitch:

• Art/architecture;
• Ethnic related to designated site, e g African-American press for sites like the Harriet

Tubman House or some of the African-American churches;
• Home decorating/renovation;
• Human Interest on the lives of the people either contributing to project or historic 

figures/sites being saved by the project
• Regional Magazines

Architectural Digest
Circulation: n/a
Editor-in-Chief: Paige Rense
323-965-3700

Atlantic Monthly 
Circulation: 462,000 
Lead time: 3 months 
Editor: Michael Kelly
202-739-8430

Art and Antiques 
Circulation: 195,000 
Editor: Barbara Tapp
770-955-5656

Eor Example:
American Heritage Magazine
Circulation: 330,000
Editor: Richard Snow
212-206-5500

Better Homes and Gardens
Circulation: 7.6 million
Editor-in-Chief: Beverly Harding
212-551-6965

ARTnews
Circulation: 74,000
Editor: Milton Esterow
212-398-1690
Could pitch some of the paintings/sculpture that are being saved (Segesser hide paintings. 
Southwestern pieta, etc.)



Colonial Homes
Circulation: 600,000
Editor: Annette Stramesi 
212-830-2950

Interiors
Circulation: 61,000
Editor: Kate Fogarty
212-536-5357

Parade
Circulation: 37 million
Editor: Walter Anderson 
212-450-7168

Jet
Circulation 1 million
Washington Bureau Chief Simeon Booker
202-393-5860

Preservation Magazine
Circulation: n/a
Senior Editor: Kim Keister
202-588-6000
Sent request for interview, suggesting written questions

Country Living
Circulation: 1.6 million
Editor-in-Chief Nancy Mernit Soriano
212-649-3488

Essence
Circulation: n/a
Editor-in-Chief: Susan Taylor
212-642-0644

People Magazine
Circulation 3.4 million
Washington Bureau Chief: Sarah Skolnick
202-861-4009
Could pitch program/individual home of someone famous or celeb donors eg Ralph Lauren

House and Garden
Circulation: 600,000
Editor: Dominque Browning 
212-286-8535



Victorian Homes
Circulation: 100,000 (bi-monthly)
Editor: Erika llotite
714-939-9991

Southem Living 
Circulation: n/a 
Editor: John Floyd Jr. 
205-877-6365

Washington Afro-American (weekly)
Circulation: n/a
Editor: Janice Frick Brown
202-332-0080

Newspaper:
see travel writer list
see cultural editors list (could do conf call? )

Martha Stewail Living
Circulation: 2.3 million
Editor-in-Chief: Stephen Drucker
212-827-8000
Could pitch to profile a renovation/restoration in process

Smithsonian Magazine 
Circulation 2 million
Editor-in-Chief: Don Moser 
202-786-2900

TV/Radio:
A &E?
History Channel
Nat’l Geographic TV
NPR



State and City magazines (SF, Boston, NJ monthly, etc.)

Regional Press: getting updated list of communities from Amy

Millennium Communities
Types of Media to Pitch:

• State and City Mags.
• More Regional Press

Fitness
Circulation: 1 million
Editor: Sarah Mahoney 
212-499-1520

Outdoor Life
Circulation: 1.2 million
Editor-in-Chief: Todd Smith 
212-779-5084

Travel and Leisure
Circulation: 1 million
Editor-in-Chief: Nancy Novogrod
212-382-5776

Outside
Circulation: 500,000
Editor: Hal Espen
505-989-7100

National Geographic
Circulation: n/a Lead time: 6-9 months
Editor-in-Chief: William Allen
202-857-7000

Millennium Trails
Types of Media to Pitch:

• Environmental/Nature
• Travel
• Sport and Fitness
• State and local where trails located

Field and Stream (?) (monthly)
Circulation: n/a
Editor: Slaton White
212-779-5289



Better Homes and Gardens (?)

State/city Magazines (like NJ Monthly)
Airline Mags
See travel writer list

Mother Earth News 
Circulation: 400,000
Editor: Matthew Scanlon 
212-260-7210

Friends of the Earth
Circulation: 15,000
Editor: Mark Whiteis-Helm
202-783-7400

Outdoor Life
Circulation: 1.2 million
Editor-in-Chief: Todd Smith
212-779-5084

USA Weekend
Circulation: 21.9 million
Editor: Marcia Bullard
703-276-6445

Outside
Circulation 500,000
Editor: Hal Espen
505-989-7100

Greenwire
Editor: David Haase
703-518-8724

Millennium Green
Types of Media to Pitch:

• Environment/Nature/Garden
• Possible pair with Trails?

TV Radio:
Discovery Channel
Nat’l Geographic TV 
NPR



Millennium Evenings

Depending on next evenings

For example

Time for Kids

Weekly Reader

Parenting
Parents

Ranger Rick (for kids) 
Circulation: 600,000 
Editor: Gerald Bishop
703-790-4283

TV/Radio
Nickelodeon

TV/Radio:
PBS Nature

Education Week (?) 
Circulation 209,000 
Editor: Virginia Edwards 
301-280-3100

Mars Millennium Project
Types of Media to Pitch:

• Children's
• Education
• Parents/women's
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Travel writeri<ediiors FAX NUMBERS

Travel Editor. Daily News, 212/210-2203Linda Ferney,

Susan Felt, Tr ivel Editor. Arizona Republic 602/253-3734

Kathleen Case^, Travel Editor, Star-Ledger 973-877-5845

Jay Clarke, Ti ivel Editor, Miami Herald 305/671-4350

si

Randy Curwen, Travel Editor, Chicgo Tribune 312/222-0236

Alison DaRosK Travel Editor, San Diego Union Tribune 619/293-24321I

Jim DeBaum, Travel Editor, Milwaukee Journal Sentinel 414/224-2384

John Flinn, Travel Editor, San Francisco Examiner 415/777-2525

i

z

David Langfol d. Travel Editor, Associated Press 212/821-1830

Travel Editor, Baltimore Sun, 410/783-2519Kim Marcum,

John MacDonald, Travel Editor, Seattle Times 206/464-2239

t

1

Marjorie Robiss, Travel Editor, Newsday 516/843-2375

Ron Schoolmcester, Travel Editor, USA Today 703/247-3135

)

f
Gerry Morris. Travel Writer, Boston Globe 617/929-2813

Harry Shattuck, Travel Editor, Houston Chronicle 713/220-7410

Mim Schwartz. Travel Editor. The Rocky Mountain News 303/892-5407

Gerry Vogemu, Travel Writer. Detroit Free Press 313/223-4726

Zeke Wiggles vonh. Trave) Editor, San Jose Mercury News 408/271-3786

Jack Seversor
Howard Shap ro) both listed as travel editor, Philadelphia Inquirer 215/854-4795

Pucci Meyer. Travel Editor. New York Post 212/930-8524

David Molynesux. Travel Editor, Cleveland Plain Dealer 216/999-6269

PARF Al
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Larry Bleibers, Travel Editor, Dallas Morning News 214/977-8321

Howard Pousner, Travel Editor. Atlanta Journal Constitution 404/526-5509

Carol Powers, Deputy travel Editor, Los Angeles Times 213/237-7386 
Leslie Ward, travel Editor, Los Angeles Times • same fax as above

Liz Lufkin. Features Editor, San Francisco Chronicle 415/495-2067

Andrea Hanis Travel Editor, Chicago Sun Times 312/321-2566

1996 07:50
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6A7 Canada

Camille Cusamano
Maria Streshinsky (416) 
.... Ron Evans (415)

Profile: A travel and motorist magazine published for the automobile 
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iV
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Fax: (425) 545-2193
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Giovanna Sanchez 
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Advertising Sales Director

AIR TRAVEL JOURNAL (8SC-100)

255 Marginal St.
East Boston, MA 02125-2800

Profile:
to the eiriine reader

Aereo, Boliviano, TACA El Salvador & Honduras, Avlateca, LACSA,
PLUNA. NICA, SAETA, LADECO & TAM.

News Executives/Edltors:
Publisher

safety, cars, highways, recreation, motor laws, foreign and domestic 
" travel, and places to go and things to do in Washington stale as well 
’ aa the northwest region of the country and across the

Peter Legge 
... Pat Price 
Sheila Hansen 
Rick McMorran 

♦ RC 

298-7311
299 91118

1723

♦ RC 

299-7311
299-9185

Coeta Meea, CA 92626-1610

... John Dinkei -(714) #65-2310 

.. Kristin Titford (714) 885-2359 
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... John Lehrer  
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... Pat Price 
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♦ RC 
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XU. xnx

’ as the northwest region of the country and across the globe. Keeps 
members informed on services, dub policy and motoring trends. 

News Executivea/Edltora:
PubHeher  Charles llekweg (425)648-2010

■ •• Faic (425)545-2193
Comsci Nows. Maitlne Address: 1745114th Ave.. 3.E, Bellevue, WA 
08004-6 930.

Editor tn Chief....
Executive Editor ..
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—
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i; Editor In Chief........................

................................... Lynn Ferrin (415)565-2458
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productsr- .r: John Gcepel (415)585-2449  

ieCusamano (415)565-2450 

- 565-2452
565-4261 

...........Rtea Quade (415) 565-3490
Camille Cusamano (415)565-2450 
.... John Goepel (415)565-2449 

........... Lynn Ferrin (415)565-2458

Advertising Sales Manager .... 

; VIA (86^675) 

’■160 Van Nose Avenue 

' San Francisco. CA 94102-5206

Contact Notes-. MaBng Address; 1745 114lh Ave.. 3.E.. Bellevue. WA 
89004^ 030.

Copy Editor  Sarah Schaffer (714) 885-2366 
Features Editor Allison Joyce (714)865-2381 
Travel Contributing Editor . Bob Howells (Write only)
Advertising Sales Director Bob Bradley (714) 985-2403 

WESTWAYS (B6B-720) RC
3333 Fairview Road (714) 855-2376
Santa Ana, CA 92704-7003 Fax: (714) 885-2335

Clrc: 293,279; Freq: Bi-Monthly; Pub: Automobile Club of Southern 
California; Uses: Events, By-line, staff, Lenars. Books, Entertain. No 
Photos; Sub Ren: Si 4.95; Ad Rate: $5,170.
Lead Times: Features A News - 2 months prior. Advertising • 1 

month prior. .
Profile: Covers Western, domestic and worldwide travel and 
Southern California lifestyle. Includes articles on weekend 
destinations and outdoor recreation, travel tips, book reviews, 

restaurant listings, and a calendar of events.

News Executivea/Edltera:
Publisher ..............................
Associate Editor.................
Copy Editor.. a .;  

Sports Editor.........................

Advertising Sales Director

.. • HC 

441-3738 
441-9739

Freq: Bi-Monthly; Pub: Nonh-South Nev, Ueeer New 
By-line, Staff. Books, Entertain. Color Photos; Ad

RC 
(714)665-2376

Fax: (714) 686-2335

883 - A A A Motor Club Publications - continued
WESTWORLD ALBERTA (See 730)

4180 Lougheed Highway, 4th
Floor •
Burnaby. British Columbia V5C
6A7 Canada
Clrc: 338.000; Freq: Bi-Monthly; Pub: Canada Wide Magazines and

?. Editor

.: m
;r.?- •• 
’.iMoetete Editor.................

A Associate Editor.................■
Associate Editor.................

Assistant Editor...................
■ OalendabEvents Editor..

(306)
Fax: (306)

' Entertain, Color Photoe: Sub Rate: $3.00; Ad Rate: $22,195. 

Lead Times: Features. News A Advertising - 2 months prior, 
profile: Edited for Northern California, Nevada, and Utah AAA 

'piembers. Covers travel and events in CaSfomla and the Western 

slates, ae well as foreign countrlee. Provides consumer information 
on automobiles, Insurance, traffic safety, elc.

News ExecutlvesfEdltors;

Communications, Ltd.; Usee; New Prod, By-line, Staff, Letters, 
Entertain, Color Photoe; Sub Rate: $3.00; Ad Rate: $7,920, 
Lead Ttmoa: Features. News 8 Advertising • 8 weeks prior. 
Profile; Created as a source of travel and motorist information from 
the Alberta Motor Association. Regularly features local and foreign 
travel guides and ideas as well as valuable automotive information. 
Newe Executives/Edltora:
Publisher t.:.........................................................;
Editor .............................................................................................
Associate Editor .

 Advertising Sales Manager...................................................

WESTWORLD BRITISH COLUMBIA (868-740)

4180 Lougheed Highway, 4th

Burnaby. British Columbia V5C 
PA7 Canaria
Clrc: 485,000; Freq: Quarterly; Pub: Canada Wide Magazines and 
Communications, Ltd.: Ueee: New Prod, By-line. Staff, Books, Color 
Photos; Sub Rate: $2.00; Ad Rate: $9,200.
Lead Times: Features, News & Advertising - 12th, 2 months prior.

561-2821
E-Mail: travelnews ® priority! inet 

Fron: Bi-Monthly; Pub: Air Travel Publications. Inc; 
Uses: Ind News, Personnel, By-line, Staff. Sub Rate: $55.00; Ad 

Rate: $1,132.
Lead Times: Features, Newe & Advertising - Monday, 1 week prior. 
Profile: Focus on Logan International Airport In Boston, 
Massachusetts. Content is directed to frequent flyers and airline 

personnel and Indudes regional features. 
News Executlvee/Edltors:
Publisher r
Managing Editor .... 
Features Editor ...

VO f AUA OO 

r ’ *

Home Page; www.aaswa.com
E-Mail: fourney 0aaawa.com 

.■ Ctrc; 373,000; Freq: Bi-Monthly: Pub: AAA Washington; Uses: New 
 Prod, Ind News, Events, By-line, Staff, Entertain, Color Photos; Sub 

Rate: FREE; Ad Rate: $6,800.
7 Lead Times: Features & Newe - 4 months prior. Advertising -2 1/2 
fmonths prior. ' ' « « •

Profile: Edited for members of AAA Washington and published In 
two editions for Washington and Puget Sound. Articles center on

(
.... SaraC.Strong 
.... Bob M. Bradley 

RC

(415)565-2451 
Fax (415) 863-4726 

Home Page- www.caaa.com
ej:, E-Mail; viamail O csaa.com

Clrc: 2,400,000; Freq: Bi-Monthly; Pub; California State Automobile 
Association, AAA; Ueee: Events, By-Hne, Staff, Letters, Books,

foreign travel destinations as well as automotive Information.
News Exccuttvee/Edltora:
Publisher ................................................................................
Editor ........................................................................................
Assistant Editor
Advertising Sates Manager.............................................

WESTWORLD SASKATCHEWAN (SeB-735)

41B0 Lougheed Highway, 4th
Floor
Burnaby, British Columbia VsC
6A7 Canada

Clrc; 112.000; Freq; Quarterly, Pub: Canada Wide Magazines and 
Communications, Ltd.; Uses: New Prod, Ind News, By-Hne, Staff, 
Lettere, Entertain, Color Photos; Sub Rata: $2.00; Ad Rate: $3,320. 
Lead Times: Features, News A Advertising ■ 8 weeks prior. 
Profile: Created as a source of useful travel and motorist 
information. Includes CAA Saskatchewan club newe, and provides 
local and foreign travel overviews as well as automotive Information. 

News Executives/Edltora;
Publisher  Peter Legge
Editor ........................................................................................................ Pat Price
Assistant Editor  Shelia Hansen 
Advertising Sales Manager Rick McMorran

86C ■ Airline Inflight (Publications: 35)
ABOARD MA0AZINE (96C-20)

100 Almeria Avenue, i*220
Coral Gatfes, FL 33134-6027

Clrc: 175,856;
Prod, Events,
Rate: 611,850.
Lead Tlmee: Newe, Features & Advertising - 2 months prior.

Food Associate Editor .
> Technacai Associate Editor .... 

Travel Editor
7 (See above for contact notes|

WASHINGTON JOURNEY (BsB-sss)

i P.O. Box 25001
Santa Anna. CA 92799-5001
9333 Fairview St. 

..
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•. c
(404)
(404)

Freq; Bl-WeeWy; Pub: American Airlines Publishing; 
i. By-line, Staff, Letters, Books, Entertain; Sub Rate:

- 3

travelers entertained and Informed. Features hotel, dining, 
entertainment recommendations at destinations serviced by

Editor In Chief

Senior Editor 

Senior Editor

Associate Editor 

Premia: Provides the Alaska Airlines passenger with general interest 
features including profiles of cities, travel planning information.

Assistant Editor

»

Book Review Associate Editor

deborah^raad 8 amrcorp.cnrri
.... Don Nichols (817)963-2826 
'. Terrle Lonergan (817)967-3883

Is on business, politics, and economics features. Contains articles on

David Hott
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Christina Barbey 
Emie Mulholland
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Paradigm Press; Usee;
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AIRTRAN ARRIVALS (6aC-0O)

2870 Peachtree Road, N.E., #161 
Atlanta, GA 30305-2918
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Travel Associate Editor  
(See above forccnlact notaa) 

Advertising Sales
Director ..." ..............
Director...........................

Sonya Goodwin Hemmtnge

.............. Michael Derr

........................... Michael Derr
.............................. Vldd Rider 
Sonya Goodwin Hemmings

 Vicki Rider 

..............................Michael Derr 

Sonya Goodwin Hemmings

Publisher

Editor ;....... 
Associate Editor

micrrala gkun 8 amicorpcpm 
,... Allyson Osean (817) 867-1784 

allyson_oaean O amroorp com 
... Nancy Stevens (817)967-1783 

nancy_swvens« amroorp com

Deborah Rea Reed (312) 923-19731
(See above tor contact notes) 

Special Projects Manager

Travel Editor........................................
Advertising Sales Director...........

... Hope Lowery 

... Allison Grimm 
John Companions

RC

1441-5871 
1448-6939

I •aol.com

Managing Editor ...

Contact No»a: _
stenes, With an emphasis on sports, health, antanalnment and travel

-•SherriBums (817)967-1819 
shenLbum s 6 amrcorp com 

... Jin Becker (817)967-1795 
jUL-becher 8 amrewpcom 

Nancy Stevens (817)967-1783 
nanry_f>in wens @ amreorp.eam 

Contact Notea: Mon-Frt, Preferred oTOer U.S. Mall, Phone, E-Mail, Fax. 
She needs book galleys/paoe proofWftg'a 10-12 weeks prior to their 
publication date for review. Short Action should be 15002500 words. 

Associate Editor Don NlchotS (817)963-2826

. Mark Sampcon Ext IS
. msampsonriappoe 

Maxwell Brennan , Ext 21, 
mbrannanCapp.es • 

. t’ ‘V ' 

• O ..

Entertainment/Arts
Associate Edrtor 

(See Bbove for contact notes)
MovlaA/idao Editor ...

Features Editor...................
Food Assistant Editor ...
Lifestyle Associate Editor

(Gee above for coritaa notM)
Msdical/Health Assistant Editor
Photography Editor

Assistant Editor..

Copy Editor

Editorial Assistant

Contact NotM: Moo-Frl, Preferred orctor U.8. Malt, Fax, Phone. Send 
everUa Information al least 3 months In advance. Send longer story idaaa 
up to 6 months ki advance.

Assistant Editor .............. Vicki Rider
Book Review Editor ; Michael Derr 
Calendar/Events Associate Editor  Sonya Goodwin Hemmings 

(See above tor contact notes)

a
i

c

automobiles, real estate, business and sports. 

News Executlves/Edltore:
Publisher...'.  MlmlMreeh
Editor  PaulFrfchtl 

Confect Notec Mon-Frt, Preferred order; U.S. Mall. Prefers press 
reteasea tn ba aam via U.S. mall.

Advertising Sales Director  Michael Quinn

AMERICA WEST AIRLINES MAGAZINE (B6C-140) ' C

4836 E. Elwood 9L, #5 (802)
Phoenix, AZ 85040-1963 Fax: (602)

ATLANTIC PROGRESS (860170)

1660 Hollis St . #603
‘ Halifax, Nova Scotia B3J 1V7 

Canada

Fax.
! '''

E-Mail; melaineClnforamp.net

tenieJonarganO amreotp com 

*RC 

494-0999 
494-0997

.... Rick Morrison (817)967-1787 
rlcK-morrieon ® amrcorp.com 

... TerrieLonergan (817)967-3883 
tetriejonetgan 8 amroorp.com 

JohnOstdlck (817)967-1862 

jobn_o» Idle kSemrooip com 
. Elaine Gruy Smka (817)967-1790

JLL/J1 -LU.^-L TZViX

•. e.’ 

,- . Ext; 15.
nglltoyAappre

(404)239-9939
Fax: (404) 233-8446 

E-Mail: rtvk6ramindspring.com 
Clrc: 50.000; Freq: 6 Times/Year; Pub: Rivers/Kerley 

Communications; Uses: New Prod, Events, By-ltne, Staff, Lettore, 
Entertain, Color Photos; Ad Rats: $4,335.
Lead TlmM: Features & News • 10 weeks prior. Advertising 

weeks prior. 
 Profile: In-flight magazine of AirTran Airlines dedicated to keeping 

travelers entertained and Informed. Features hotel, dining, and 

entertainment recommendations at destinations serviced by the 
airline. Contains articles on business and entrepreneurship, lifestyle 

trends, and city profiles. 

Nowo Executlves/Edltors: 
Publisher Betz Kerley 

Editor  M.R. Kerley 
Contact Mores; Mon-Frl, Between 10am and 3pm, Preferred onhr. U.S. 
Mall, Fax, E-Mail, Phons. Nothing la more off-putting fhan a poorly written 
cover letter. 

Managing Editor.................................................•
Assistant Editor...................................................................
Goll Editor ...................................................1

ALASKA AIRLINES MAGAZINE (BSC-120)

2701 First Avenue, #250
Seattle. WA 96121-1125

..................... Don NlcholS (817) 963-2826 
don_nicholB ® amreorp.com 

 GlnaBertagni (817)931-7646 
glnOsrugnl A amnxxp.com 

..............Tiffany Franke (817)931-7738 
tl1fany_1rankeOamTcorp.com 

Michelle Powers Glaze (817)963-3132 
micho;ie_g lar e B amicorpcom 

..............Allyson Osean (817) 967-1784 
allyson_oae>an O amroorp com 

........... Nancy Stevens (817)967-1783

ATMOSPHERE; CANADA 3000 INFLIGHT
MAGAZINE (B6C-185)

3300 Bloor 3L, West, #3120 
Toronto. Ontario M8X2X3 
Canada

Clrc: 4.639,819; “
Mees: Ind News. 
$72.00; Ad Rate: $15,946
Lead Times: Features A News - 3 months prior. Advertising - 7 
weeks prior.
Profile: The Magazine of American Airlines. American Way Is edited 
for the educated, upper-income business and leisure traveller. 
Features provide a visual and literate exploration of the world's 
cultures and Issues. Editorial focuses on a broad range of topics 
including travel, entertainment, business, science, literature and art.

News Executlvea/Edltors:
Group Publisher ,.

Associate Publisher

Ore; 45,700. Freq: Monthly; Pub: Paradigm Press; Uaec; New 

Prod, Trade Ut. Events, By-line, Staft, Entertain. Color Photos; Sub

, 997-7200
Fax: (602) 997-9675 

Home Page: www.skyword.com 
Clre: 131,000; Freq: Monthly, Pubi Skyword Marketing. Inc.; Usee: 
Naw Prod, Events, Staff, Booka, Entertain, Color Photos; Online: 
WWW; Sub Rate: $29.00; Ad Rate: $7,340.
Lead Times: Features - S months prior, News - 3 months prior, 
Advertising - 2 months prior. ,

Profile: Edited to inform and entertain passengers inflight. Features 

on personalities, travel and lifestyles plus regular columns on trends 
in business and personal lifestyles.
News Executlves.'Fdltore:

•..............'.... KentWodlake
.............................................. Michael Derr 
.... Sonya Goodwin Hemmlnge 

Phone: Ext 20

SBC - Airline Inflight - continued
AMERICAN WAY (860160)

P.O. Box 619640 
DFW Airport, TX 75281-9640
4333 Amon Carter Blvd.
Fort Worth. TX 76155-2664 

Home Page; www.americanalt.com/away

Rate: $50.00; Ad Rate: $4,750.
Lead Times: Features - 3 months prior. News - 2 months prior. 
Advertising - 6 weeks prior.

C 
(817) 967-1804

Fax; (817) 967-1571

E-ftfai): appCappca
Clrc: 22.123; Freq: 10 Tlmes/Year; Pub: Atlantic Progress 
Publishing; Uses: New Prod. Ind News, By-line, Staff. Letters, Booka, 
Entertain; Sub Rate: $25.00; Ad Rate; $2,444.
Lead Times: Features A News - 14 weeks prior, Advertising - 8 
weeks prior.
Profile: Exclusive regional In-flight magazine of Air Nova. Emphasis 
Is on business, politics, and economics features. Contains articles on 

prominent personalities. In addition io features on entrepreneunsm 
and discussion of Important national Issues.

News Executlvaa/Edltora:
Publisher . Neville Gllfoy

Associate Publisher  Pamela Scott-Crace

Editor

Managing Editor

Editorial Assistant................

Advertising Sales Manager 

.SISISSS'-;
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Man, Fax. E-MaH, Ptwne.

J. Ertttnr...........i..

; Managing Editor

lmufi.com
Associate Editor

Fax:

' Uses: Events, By-line, Staff, Entenaln, Color Photos; Sub Reto: 
FREE; M Rate; $24,980.

Intriguing people and places throughout the , 
t on food & wine, the arts, recreational sports.

(514)
(5141

Edward Cello
Fax;Erich Berger

Prod.

Photography Di
Advertising Sad

Profile: Written for Hawaiian Airlines passengers. General interest 
features Include interviews with celebrities and business leaders, Uno

Fax:

i

Profile; Edited for passengers on United Airtines' national and 
mtemational flights. Content covers global business, finance and

Publishing; 
w: WWW,

>

Editor

t
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C 

424-7700

3 
n
1
J 
n

1
1

Jaci H. Ponzoni 
Daniel Ammons 
... Karen Tear
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Home Page: paclficarnaga2lne.c0m 
E-Mail: beckerQlava.net 

Clrc: 90,000; Freq: Quarterly; Pub: Pacific Travelogue, Inc.; Uses: 
Ind News, Events. By-line, Staff. Entertain; Sub Rate: $36.00; Ad

i
n
5 
n
3 

n

CopyEditor

People In Businass Senior Editor 

Calendar/Events Executive Editor

CONTINENTAL (86O2K)
101 Huntington Ave., 13th Floor 
Boston, MA 02199-7603

Richard Williams 
Trtsh Wightman

Lee Buchanan
. Michael Healey 
, Jaimey Easier

Adam Kleiner 
ktelnera Ooadm ue.com 
................ Lisa Haaaa 

haassiec&amus.con 

. *C 

644-2001
844-6001

features topics such as travel, upcoming events, and dining. 

News Executlvea/Edltore:
Editor In Chief
Managing Editor

HANAHOUI (Moaesj
3465 Waiafae Ave., #340
Honolulu, HI 96616-2663

dining and restaurant reviews, sporting news and travel tips.
Newe Exocutlvoe/Edltors;
Publisher........................................
Editor .............................................
Advertising Sales Director...

HEMISPHERES (8SC-370)
1301 Carolina St
Greensboro, NC 27401-1090
Clre: 500.000; Ft " J
Uses: New f
Entertain; Sub Rate: $50.00, Ad Rate: $30,320.
Lead Times; Features - 4-6 months prior.

V
L-

. By-line, Staff, Entertain; Sub Rate: $45.00; Ad Rate: $11,800 
Leed Times: Advertising, News A Features - 3 weeks prior. 
Profile: Official in-flight publication of Air Canada airlines. Content

i;
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(See above for contact notes) 
Computers/HI Tech AseodatB Editor 

Advertising Sales Director. 

• gj*.-..............................

MtSSr;::::;::::;:
6S,P"*“‘>........

Assistant Editor  
Advertising Sales Manager

.. Jay Heinrichs 

.... Lance Elko 

Susanna Rodell 
Kendra Gemma 

Abigail Seymour 
Paul Carstensen 
. Cheryl Nichols 

•

•234645 
_  623-7110

Canada’ - ’ . •
Clrc: 7.500; Freq: 5 Times/Yean Pub: White Oaks Publishing; Usee:
By-line. Staff, Color Photos; Sub Rate: FREE; Ad Raw: $1,500.

“ >ws & Advertising -1 month prior.
In-flight publication for business travellars

Suggests activities to do tor visitors 
and the Canadian Northwoot. Indudes 

listing of upcoming events and personality profiles. 
Ivea/Edltors;

Frank Cumming
Sandra Cumming

XWil XM.^a. I A A

ENROUTE MAGAZINE (MC-320)
355 Salnte Catherine, w., #400
Montreal. Quebec H3B 1A5
Canada

E-Mail: Info ©enroutemag.net
Clrc: 145,000; Freq: Monthly; Pub: Spafax Canada Inc.; Uses: New

Lead Times: Features. News & Advertising -1 month prior.
Proflie: Designed as an In-flight publication for business travelers 

flying throughout Ontario, Canada, on .Bearskin Airfines. Editorial 
focuses on regional tourism. Industry, and business for a readership 
comprised of business owners, government employees, travel 
agents, and native groups. • ' ■ ‘

News Executlvea/Edltore;
Publisher  Jack Mallon
Editor .......................................  Patti Gresham
Managing Editor •-■-•••................. Jaet< Mallon

COASTLINES (960-220), Publication Has Been Suspended

CONNECTIONS INFLIGHT (860-240) ARC

209-1015 Burrard St (604)689-2909
Vancouver, British Columbia V6Z Fax: (604) 689 2989
ITS Canada
Clrc: 4,000; Freq: Quarterly; Pub: GSA Publishing Group; Uses: 
New Prod. Events, By-line. Staff, Books. Entertain: Sub Rate: 
$12.00; Ad Rate: $2,300.
Profile: In-flight publkaiion of Central Mountain Air, Pacific Coastal, 
and Central Mountain Air.
throughout British Columbia
book reviews, f ”

News Executlt  
Publisher .................................
Associate Publisher 

Editor .
Advertising Salas Manager..

........... Anne Studabakar 
s Wdabakere « cadmui.com 
..................... Ken Beaulieu 

Fax: (617)437-7714

Managing Editor ............................................................................ Timothy lyster

■ i ru lyst»rt9cadmua oom
Editorial Director................................................................................ Hilary Laraba

iarabBhfflcadmua.com 
. • Kata Grip

Qrtpkfflcadmua.com 
.............. Randi Kravitz 

kravlizracadmus.com 
,.. Clayton S. Colllna 

collln»cacadmu».oom 
 Ken Beaulieu 

Fax: (617)437-7714 
beaulleuk 9 codm ua com

Rate: $9,075.
Lead Times: Features & News - 2 months prior, Advertising - 1 
month prior.

86C • Airline Inflight - continued
■ ; ' Clrc: 146,850; Freq: Semi-Annual; Pub: Melaine Communlcatione News ExecutiveWEdltors? 

Group Editor

Executive Editor

.............. Use Ravary

.............. Lyne Fartey

RC
(eoa) 73^.3333 

Fax, {908) 733-3340

political news, cultural trends and customs, travel and vacation ideas, 
and entertainment and lifestyle updates. Features humorous as well 
as sophisticated editorial, with an emphasis on information relevant to 
travelers.
Newe Executbes/Editors;
Publisher
Editor ................
Managing Editor ...
Associate Editor ....,
Associate Editor ...
Assistant Editor....
Copy Editor................

. Chris Pearce 

. Derek Ferrar 
Micki Simeone (808) 533-4165 

C 

(336) 378-6065 
(336) 378-8265 

0; Freq: Monthly. Pub: Pace Communications, Inc.; 
Prod. Ind News, Events, By-llne, Letters. Books.

Fax: ^l 7} 424-8906 ' 

’age: www.cadmuscustom.com 
Cadmus Custom Publishing; 

 . No Photos; Online; WWW.
Ad Rate: $22,470.
Lead Times: News A Features • 5 months, Advertising ■ 6 weeks 
prior.
Profile: Continental AMInes’ inflight magazine covers the people. 
Industries, dries and countries along Continental's routes. Features 
Include interviews with entertainers and business people, travel, and 
International trends.

Susan Melnyk
1 Managing conor........... .. ...............................................................Ruesell Risaley

Advertising Sales Manager Nicole Veml 

y ATTACHE (960-170) • c

t 1301 Carolina St. (338)378-6065
. Greensboro, NC 27401-1090 Fax’(336) 378-8270

Clrc: 448,000;'Freq: Monthly; Pub: Pace Communications, Inc.;

Bonnie McE!veen-Hun»r 
.............. Randy Johneon

............................. Lisa Fann 
....................... Jeff Griffin
........................Alias M>Uer 
..... Angel Schroeder 
................. Ben Anderson

Group Inc.; Uses; Byline, Staff, Entertain, Color Photos; Sub Rate: 
N/A; Ad Rate: $7,500.
Lead Times: Features • 3 months prior. Advertising - 2 months prior, 

x proffle: Created to entertain Canada 3000 Airlfna passengers with 
$' features on travel destination highlights and updates, and airtine 

Information. . . , ,

J, News Execu tlves/Edltors:

1

' Lead Times: Advertising-16th, 2 months prior.
. Profile: Editorially targeted to the frequent business traveler on U.S. 

Air. Features explore I ” '-------- ’ 
country, with an accent on . r ,
historic and/or natural sites and an Inaidere’ guide to American cities. 
Special sections offer the reader perspectives on business and 
technology, as well as brain-teasers and puzzles.
News Executhrea/EdHora:
Publisher
Asaociate Publisher  

. Editor /..............................................
Managing Editor...........................
Senior Editor...................................
Editorial Assistant
Features Editor
Photography Director
Advertising Sales Coordinator

BEAR COUNTRY (880-160)

1184 Roland St (807)
- Thunder Bay. Ontario P7B 5M4 Fax; (807)

Canada - ’ . •
Clrc: 7,500; Freq: 5 Times/Yean Pub: White Oaks Publishing; Uaee:

. . ._ • Home Pt
Clrc: 350,000; Freq: Monthly; Pub: < 
Usae; ByHine, Staff, Books. Entertain.



IS

Rata: 13.400. Lasd Times: Features, News & Advertising - 2 months prior. 
Prcrflle: Edited for passengers on Midwest Express Alriinas.

IS
Clrc: 410,000; Freq: Quarterly; Pub: Abarta Metro Publishing; 
New Prod. Events, By-iine, Stafl, Color Photos; Sub Rate: PRE
Rats: $6,600.

n

330 W., Canton Ave.

Rate: $4,220.
• e

/

r

dwalahQmdp.abai

M.500,

months prior.

Medicai/Health Senior Editor 

local 
provi

Ext: 1215

C

65 &• 0210

RC 
441-5871

Editor..........
i Director

■ Internet Editor ....

Nutrition Senior Editor 

News Eaecutivea/Edkors: 
Pubiieher.....................................
Publishing Director................ 

($«n
Fax (561) 659-1736

1726

HORIZON AIR (86C-380)

2701 First Avenue, #250 
Seattle, WA 99121-1123

Sports Editor...........

Travel Senior Editor 

salesfl rvmonUne.oom

RHC ' 
628-4602
628-7061

  region In  
highlights of the local celebrities and 
rtments provide updates on technology.

Editor In Chief...................

Managing Editor..............

Senior Editor

Edltortai Aeelstant...........

Personal Finance Editor 

Buyers Guide Editor ...

Computers/HI Tech
Editor... .1.

ocus pilches on regkine they fly id, mainly CA. 
should be ol Interest to Mklweslemere.

 ...................................................... Michael Quinn 

—C 

, r 236-6990 
Fax. (843) 236-6993 

E-Mail: ralnrnakrmkOaol.com 
Clrc: 200,000; Freq: Bi-Monthly; Pub; Rainmaker Publishing, Inc.; 
Uses: Ind News, Events, Staff. Entertain, Color Photos; Sub Rate: 
FREE; Ad Rate: $2,650. 
Profile: Published lor passengers aboard Spirit Airlines. Contains 
features on travel destinations, leisure activities, sports and finance. 
Also Includes games and puzzles for kids as well as adults 

News Executlves/Edltora: 
Publisher...................................
Editor In Chief.........................
Managing Editor  
Advertising Sales Manager

I
I
i

\
1

f
t
c
»
F
e
E
C
F

| !

.^.asai
;. Daryl Bernstein

Lead Times: Features & News • 3 months prior, Advertising - 2 

months prior;
Profilo: Written as In inflight publication for passengers of Midway 
Airlines. Editorial features coverage of a different region In each 
Issue, With Interviews and highlights of the local celebrities and 
entertainment. Regular departments provide updates on technology, 
health, adventure, finance, and new products, Including wine and 
spirits, and literature. • ■ •
News Exeeuthrea/Edltors: ' •*’
Publisher .*...............  Ronald Woods
Associate Publisher .i................................... Ila Fox Ardtoigh

• Editor ..................................................................................................... Steven Beller
1 irblteramlndspnng.com

Contact Notes: Tbu.Fri, Between 1 pm and 4pm. Preflerredotoec E-Mail. 
Fax, U.S. Mai, Phone. Read rhe magazine and tailor too phoh to rhe 
reader. Be dear and condae.

Associate Editor  Robert Brink
An Director ;.........................s.,. Lori Plerino
Advertising Sales Manager Randle Dalia

Profile: Edited for passengers on Midwest Express Alriinas. Content 
Is primarily geared to business travelers and Includes business news 
with a national scope, travel features, and general Interest topics. 

News ExecuUvesTEdltors:
Publisher., '.............................................................. Mimi Kirsch
Editor ...i  Mike Olson

Contact Notes: Mon-Frt. Pretared orator; U.S. Mall. Please send press 
releases via U.3. mall. Focus “  - -

• CO, WA. and FL Topics •  
Adverllelng Sales Director

MOMENTS ABOARD SPIRIT AIRLINES (68C-465)

3930 Wesley St. #1203 (843)
Myrtle Beach, SC 29579-7334 Fax. (843)

LATITUDES (aec-tio)

P.O. Box 2456 
Wimer Park. FL 32790
330 W.Canton Ave
Winter hark. FL 32789-3150

Clrc: 105,000; Freq: Semi-Monthly; Pub: World Publications, Inc.: 
Uaea: Events, By-line, Staff. Books, Entertain; Sub Rate: $19.95; Ad 

Rate: $4,220.
Lead Times: Features A News - 3 months prior, Advertising - 2 
months prior. ' ,
Profile: Travel publication devoted to the Florida, Bahamas and 
Caribbean, destinations of American Eagle Airlines. Features focus on 
food, recreation, shopping and culture.
Nows ExtoCuttvea/EdMore: . v ,
Publisher..,  Jayne McAllister (954)349-4097 
Editor  ..............................  Rich Brunelll ’ Ext 1215

MERIDIAN (eec-442)
P.O. Box 3344 
Palm Beach, FL 33400-1544
1000 N. Dixie Hwy., #C
West Palm Beach, FL 
33401-3349
arc; 50,000; Freq: Monthly; Pub: Palm Beech Media Group; Uses: 
New Prod, Events, By-line, Staff, Books, Color Photos; Ad Rate: 
CJl Kflrt • % ’• •

MIDWEST EXPRESS MAGAZINE (sec^iO)

2701 First Ava„ #250 (206)
Seattle, WA 96121-1123 Fax (206) 448-6939

E-Mail; paradigmcg@aol.com 
Clrc: 30,000; Freq: Bi-Monthly; Pub: Paradigm Press; Ueee: By-line, 
Staff. Entertain; Sub Rate: $20.00; Ad Rate: $2,805.

I pei 
ride infonnabon on dining, shopping, aporte, entertainment; 
transportation and nightlife In the Dutch Caribbean, including Aruba, 
Bonaire, Curacao ana St. Maarten.

,.. Gary Duell 
... TanyDuffy 

Editor ..............................................................Patricia Letakis
Contact Notes: Mon-Fri, Pnftmdonlar. Fax, U.S. Mai, Phone.

Copy Editor UsaKfoack
Calendar/Events Editor 
Photography Editc
Advertising Safes

BSC ■ Airline Inflight - continued
RC"

(206) 441-5871
Fax: (208) 448-6939

E-Mail: paradigmcg@aol.com
Clrc: 30.000, Freq: Monthly; Pub: Paradigm Frees; Ueaa: Ind News,
EVents, By-llne, Staff. Entertain. Color Photoa; Sub Rate: $30.00; Ad
Rate: $3,400.
Lead Times: Features, News & Advertising - 6 weeks prior.
Profile: Edited for passengers on Horizon Air. Content la geared 
primarily towards business travelers In the Northwest and Includes
regfona! business, travel and general interest topics.

Nowa Executives/Edltors;
Publisher...-. :...................... Mimi Kirsch
Managing Editor .;..............................................................Michele Dill

Contact Notaa: Preferred orator U.S. Mail. Pleaaa sand praea releases 
via U.S. mall.

Advertising Sales Director..

KWIHI (sec-ass)

11900 Bl&cayne Blvd., #300
Miami. FL 33181-2754

< (800)84505'“ 
Fax (808) 052-6350 

Home Page: www. this week oom 
E-Mail: ecfltorOthisweeKcorf

Clrc: 50,000; Freq: Monthly; P“b: This Week Publications; Uaea:
Events. By-lirte, Stafl. Entertain. Color Photos; Sub Rate- FREE: Ad 
Rate: $1,965. i:lr ...i r''5 .

.... Michael Quinn 

RC

(305) 892-6644 
Fax: (305) 892-1005 

Home Page; www.travelfacis.com 
...................... - ■

IEE; Ad

Lead Times: Features, News & Advertising - 3 months prior. * 1

Profile: Edited for vacationing passengers on Air Aruba. Features 
irsonalltiea. local news and a calendar of events. Articles 
information on dining, shopping, aporte, entertainment;

.. Leigh Kimball 

.. Lei ah Kimball 
Sandy Schroeder 
.. Dick Holcomb 

Phone: (770) 395-7004
, ,~   holcorrbasBocdmsnxarr

NORTHWEST AIRLINES WORLD TRAVELER
(86C-520) C

1716 Locust St (515)284-2309
Des Moines. LA 50309-3023 Fax: (61 s) 284-2478

Clrc: 350,000; ,Froq: Monthly; Pub: Meredith Corp.; Uses: Naw 
Prod, Trade Lit,' Ind News, Events, By-llne, Stafl, Books. Entertain, 
Color Photos; Sub Rate: $50.00; Ad Rate: $20,630.
Lead Times: Features A News - 3 months prior, Advertising • 15th, 2 
months prior.
Profile: A magazine of business substance and personal style edited 
for today's successful, growth-minded executives, entrepreneurs, and 
sophisticated travelers who have a global perspective on busmens 
and Ufa.
News Execulhzea/Edltors: .
Publisher Kerry Clawson (212)455-1084 

kclawscn@mdp.eorn 
. Doug Holthaus (515)204-2308 

dholtoau@mdp.com 
... David Walsh (515)284-2911 

dwalsh@mdp.com 
Lois Anne Naylor (515)284-2360 

. haylor8mdp.com
. Jana Finnegan (515) 284-230$ 

jfinneM@mdp.oom 
... David Walsh (515)284-2311, 
. Doug Hollhaus ^5)^2308 

dhdmauOmdp.oom

. Doug Holthaus (515) 284-2508 
dhoithauamdp.com 

... David Walsh (515)204-2311 

dwaiahomap.com 
Lois Anne Naylor (515)264-2360 

lnayl9rOmdp.eom 
Lois Anne Naylor (515)284-2360 

lnayfor@m-ip.cofe 
... David Walsh (515) 284-23 n 

dwatehSmdpjefe 
Lois Anne Naylor (515) 284 2360 

' Inaylararndp-eom,

OUTPOSTS (860-640) , Publication Has Been Suspended

PLEASANT HAWAII MAGAZINE (88C-575)

Z74 Puuhale Road. #200
Honolulu, HI 96819-2234



U8/1B/89 MUN 13:Z4 FAX I4J 006

Fax:

H,rc: 4£4,61o jreS: .l^onlhfy: Pub: Pa» ComaiunlcaUons, tnc.: 
Uaea: New Prod By line, Start, Letters, Books. Entertain, Color 
Photoe, Sub Rate: S50.00; Ad Rate: $30,320 1 . .
^hP^ior2 Fea1ures & Ne*s • 4 6 rTlon,h5 prior- Ad-ertslOfl - 2

.u..

ISS perspective, tocuekio on business, humor, sports, travoi, 
f°?ri « drink and human Interest stories. Editorial Is

>1

I

Profile: The official In-flight publication of Reno Air, designed 

appeal to traveling professionals and executives, aged 30+. Edltoi Computers, H|^i 
Managing Editor ... 
Editorial Director...

Mulligan
132-3775 ‘

Far

Home Page: www.splritmag.com

Consumer Interest Contributing
Editor 

Fax.

yaoas.

'3
Clrc; 30.000; Freq: Monthly; Pub: Pace Communications, Inc.; 
Uses: Events, By-line, Staff. Entertain. Color Photaa; Sub Rate: N/A; 
Ad Rate: $8,415.

(BOB)
Fax: (BOB)

Clrc: 60,000; Freq; Monthly: Pub: Honolulu Publishing Co,; 
Ind News, Events, By-line, Staff; Sub Rato: FREE; Ad Rate; $late: $3,680.

John Masters

onlca Velgas

Sharon King
* if. f

JobIi Passefl

1

................................... John Masters „• •

MorbFri, Pmiienedaid^ujs. MaKontact

Ext 2344 
Ext 2291 

vis mail
I
I

1

t
i

Ext 2120 
Ext: 2298
Ext. 2344

- John Clark ______________
Kalil Brlscoo 817)967-6212

Rick Morrison 817) 967-1787 

’ 017 987-0410

___________ _ ___ __ ,j 
Kathleen Renee 817 967-0411

Clrc: 200.000; Freq: Monthly; Pub: American ’ Airlines Publishing; 

Uw^Evanis. By-line, Staff. Entertain; Sub Rate: $36.00; Ad Rate:

ig -10 weeks prior, 
leisure travelers o “

... Ann Harvey
Tracy Robertson
. John Masters _

________________skymagadtbsol.eom

RC
967-1804
967-1571

. Ron Cruger 
Wayne Taylor . 
Keri Shepherd 
Fem Gavelek 

_C 

762-1922
762-1886

86C - Airline Inflight - continued
TKY (860-630) '

1301 Carolina St.
Greensboro, NC 27401-1090

chy.

News ExecutivM/Edltoro:
Pubilsher.... i........................
Executive Editor.....................
Edtlorla) Director.....................
Copy Editor
Regtoni Editor 
Regional EdRor 

Robin Fowler 8171 598-0050

Now*: Malllf,fl Addreaa: ’000 Zion Hill LX, vOuBihMrtorti re31

Features Editor .........................John Clark 817) 967-0410

Travel Contributing Editor.............  - r

(Sos above for contact notes) 
Advertising Sales Director .

SPIRIT OF ALOHA (BsObbd)
P.O. Box 80
Honolulu, HI 96810-OOBO
36 Merchant St 
Honolulu, H) 96613-4311

Frame: me official in-flight publication of Reno Air. designed to 
appeal to traveling professionals and executives, aged 30+. Editorial 
content focuses on lhe Interests and lure of the airiine's western 
destinations, profiting regional enterprises and the personalities 
behind them. Areas of emphasis Include business and technology, 
leisure travel activities, aide trips and unique communities, hlstoricai 

features and soda) commentary.

News Executivea/Edltore:
Publisher................................
Editor In Chief......................
Senior Editor
Associate Editor
Copy Editor...........................
Advertising Sales Director

SOUTHWEST AIRLINES SPIRIT (B6C-S5U)
P.O. Box 619640
DFW Airport, TX 75261-9640
4333 Amon Carter Blvd
Fort Worth, TX 76155-2605

817).
817)598-0931

.. Robin Fowler 617 598-0058 
Fax: 817)698-0931 

Terrle Lonergan (817)967-3863

RC 

524-7400 
531-2306 

• •

E-Mail: nfflghtOatoha.net 
Co.L Uses: 

Lead Times: Features, News s'Advertising - 2 months prior”

Profile: Written as an In-tilght informational source tor travelers on 
Alpha Airlines or Island Air. Editorial focuses on the Hawaiian 
Islands, emphasizing culture, dining, shopping, and local 
personalities. Offers Information on sights and experiences within this 
region. • 1
News Executlves/Edltore:
Group Publisher ........................ ..;........................•........... jlrn Myers

editor ........................................ .................. ’ e t Janice OtBouro
g?"1*" M«^ri. PrafoffBUoroer U.S. Malt Fax, E-ktall, Phone. 
Please send query loiter flrel. ralhor man eomptetod msnuscrtpta.

;. Mary Alice Kellogg 
........... Duncan Christy 

Monica Vi'

Senior Editor...........
Assistant Editor...
Copy Editor
Ednorlai Assistant .
Book Review Edtor 

Mickey McLean 
Duncan Christy 
... Brian Cook 

Nancy Oakley 
Sarah Lindsay 

... Terri Rooks 
Gordon de Bar

Profile: Edited for visitors coming to Hawaii aboard Pleasant 
Hawaiian Holidays. Includes various attractions and activities on all 

Islands, current events, dining tips and safety suggestions. Maps are

Load Tlmee: Features & News - 8 weeks prior. Advertising - 4 
weeks prior •
Profile: Edited tor hl^i profile business travellers who use Delta 
AlrVnes* shuttle jet service between New York, Washington and 
Boston. Offers a hip, breezey and vary Informative guide to 
entertainment opportunities, political events and fine dining in each

Ext: 2249 
Ext: 2100 
Ext; 2225 
Ext: 2209 
Ext: 2248 
Ext; 2226 

(VWne only)

Ext 2291

Ext 2291

Home Page: www.carguide ca
E-Mail: tormulaQcanguide.axn

Ore: 70,000: Freq: Quarterly; Pub: Formula Publications; Uses: 
New Prod, By-line. Staff, Color Photos; Ad Rate: 14.750.
Lead Times: Advertising - 2nd. 1 month prior.
Profile: First class magazine offered to Royal Airiine passengers, 
featuring major destinattone and evepts around the worid, with an 

emphasis on those destinations served by Royal Airlines and Its 
co-operating tour operatora. Regular Issue feetures Include the latest 
on the travel industry, exciting new recipes, details on the histoiy, 
food and culture of popular tourist destinations, trivia questions, 
automobile reviews, money mattere. movie and music reviews, and 
employee profllee.

News Exacutlvea/Edltors:
Publisher................................................................
Senior Editor  
Assistant Editor................................................
Advertising Sales Manager........................ ■

THE 8HUTTLI SHEET (aec-eiO)

1301 CaroHnaSL
Greensboro. NC 27401-1090

$11,372. --------------------------------------
Lead Tlmea: Features, Nows & Advertising -10 weeks prior.
Profile: Intended for both business and leisure travelers on board 
Southwest Airimas. Contains a wide array of features on travel 
destinations and general Interest topics.

News Executtvaa/Edttore:
Publisher  

Editor ...................
Managing Editor 

Senior Editor...

. 4C 

842-6581 
842-6843

.... J.RichardOyees 

.. Heidi A. Schuessler 

.............. Andrew Tones 
........... Nancy Schatz

.... JudyGouldthorpe 
 Dave Mulligan 

Fax; (702)832  
davemOaAMMdiaxom

Centner Notes: Mailing Addrear: 924 Incline Way. hdlna Vlbga,

1727

■ C 
(338) 378-6005 
(336) 274-2220 

Home Pago: www.deita-sky.com 
E-Ma)|; skymagOaol.com

Included.

Nowe ExacuttveWEdltore: 
Publisher..............................................................................................
Associate Pubilsher 
Managing Editor  
Senior Edtor ....................................................................................

RENO AIR APPROACH (86O5SS)

650 S. Orcas SL. Fl 03
Seattie, WA 98108-2652 Fax _______________

Clrc: 35,000; Freq: Monthly; Pub: Adventure Media. Inc.; Usee: 
New Prod, Events. By-ljne, Staff. Books, Entertain. Color Photos; 
Sub Rato: $24.00; Ad Rato: $3,075.
Lead Times: Features & News - 3 months prior. Advertising - 6 
weeks prior.

*w>.*«*’ » notion; and

 technology, 1 „  _
•voly, unexpected and even occasionally controversial

News Executtvea/Edliors: 
Publisher  
Executive Editor ...

Contact Notaa: ...._______________ _ ,„a„ mHU
only. Ha doesn’t appreciate calls asking If he received something, looks

; • •
1
9 
n 
■r

NV B94e1.  

4 ROYAL (66C4C0)

447 Speers Road, #4 
Oekvite, Ontario L6K3S7 

Canada

.. J. Scott Robinson 

........... Alan McPhee 

.,, Jennifer Dougall 

.„■■■ Grant WeNa ' 

RC

(336)378-6065 
Fax: (336) 274-2220

Home Page: www.deita-sky.com 
E-Mail; stymagOaol.com

Clrc: 30,000; Freq: Monthly; Pub: Pace Communications, Inc.;

Business Executive Editor  David Bailey 

(Bee above for contact notes)
Computera/Hi Tech Executive Editor .. David Barley 

(See above for oonlact notaa)
Food Executive Editor  David Bailey 

(See above lor cortaci notes)
Photography

Director.............................
Assistant Director ....

Advertising Sates Director



ua/io/aa mun 13:1:4 1AA Igl UO7

Photography Editor..............
Advortisilig Sales Manager

Fax:

BFMorrthly; Pub: The McCarthy Corporation; 
its. Staff. Books. Entertain; Sub Rate: $15.00;

't

Profile: Written lor pasaengera on Sun Country Airiln 
travel destinations and merchandise, art, culture, lashion,

%
< arcs 550,000; Freq: Bi-Monthly; Pub; The Publishing Group; Uses: 

New Prod, By-line, Staff, Books, Entertain, Color Photos, Online;

islgned and written for the business traveler, yet piques the Interest 
the vacation traveler. Provides airline news, book reviews,

business and

and more.

Phonv:

Phone:

Copy Editor

• t

Phone:

John Collins

pat • •

must-so® places and events and Includes lively features on 
topics Including the arts, multimedia and tips from the I

Gia McKenzle-Balhily

,1 •

V ,

$23,100. ; . . . ,
Tlmee; Features, News & Advertising - 15th, 2 months prior. months prior.

books, and information on special events.

News Exacutlvea/Edltore:
Publisher.
Publisher.

Editor ..I

1728

Calondar/Events Editor

ABACO LIFE (BBD-t)
P.O. Box 37487
Raleigh, NC Z7627-7487

Photography Director

Advertising Sales Coordinator

TOWER AIR MAGAZINE (S6C-69O)

1507 Avenue M
Brooklyn. NY 11230-5273

Editor .....................................................................................................C
Cermet Notes: Mon-Frt, Preferred orator U S. Mall. Send 
mail Don't foilow up with calls. If they era Interested. 

'I Jhjv “H b'1'hav’■ “f31 '

Copy Editor

I. Send pitches only by 
I, they'll contact you.

srilan 
Woo

(See above for contact nales) 
MedlcaVHealth

Assistant Editor .

.. Chavi Diamond 
Ruth Foloer-Welss 

'zlporah Spear-Tyk

.. Edward F. Calfo 
Erich Berger 

.... JayHsInrichs 

.............. Lance Elko 
ut: (610)275-2864 

lercaallinaaol.com

86C - Airline Inflight - continued
... UndaAlders
.... Darrell Ishll 
... Carol Souza

C
786-48.16
7M-5578

Advertising Sales Director........................................

U S AIR WAYS ATTACHE (OftC-700)

1301 Carolina St , ’ .
Greensboro, NC 27401-1090

Karen Chadei 
........... Dlannel — 

Kitty McGee

...................... Scott Bachman 
Chrystyna Lucyk Fredericks 

...................... Erik Nelson

News ExecUtlvowTdrtorx: 
Publisher.....................................

Associate Publisher........... ..

innight entertainment and Tower Air route maps. 

News Eucutlve&fEdltore:
Publisher.
Publisher.

Publisher.
Editor ...7

•• .. '1
Kent Smith 

.  Mildred Evans 
Contact Notes: Mon-Frl, Between Dam and 4pm, Preferred ontor; Fax. .
Phone, U.S. Mall, E-Mail.__________________ .

8SD - Regional Visitor's Guides (Publications; ?
114) __________, • i-.-. '' ■ t

■ ' RC

(919)859-6782 
Fax: (819)059 6769 

Home Page: www.abacolffe.com 
E-Mail: 106200.621 0oompuserve.com 

Clrc; 10,000; Freq: Quarterly, Pub: Caribe Communications; Uaeet 
By line, Staff, Entertain; Sub Rata: $15.00; Ad Rate: St ,700. - .
Lead Times: Features & Advertising • 3 months prior, Newa - 2

Fax: (610)275-2864 
. . larcealkoO aot.cam

Contact Notea: Preferrw# orden Fax, U.3. Mall, E-Mail, Phone Road lhe 
magazine to undereiand the editorial approach. Staff wonts from paper In 
ediional meetings so It Is beneficial to have laxed or mailed pieas 
releases. Does not Ilka to gel product pitches by phone

Senior Editor ...................................................................... Susanna FtodeH
Calendar/Evente Editorial Assistant ;. Kendra Gemma 
Articles Editor ........................................................................ Abigail Seymour
Photography Director ........................... Paul Carstensen

WINGTIPS (660770) c
1200 N. Seventh St , (612) 522-1200
Minneapolis, MN 55411-4000 Fax: (612) 522-1182

Homa Page: www.pubgroup.com

Erik Nelson
enelsor 9 pubgroup.com

AOL, CompuServe, Sub Rate: $15.00; Ad Rate: $4,855
Lead Times: Features & News - 2 months prior, Advertising - 1 
month prior. ;
Profile: Distributed to C0MA1R passengers, publication is primarily

-------J —U-----------------------------------------------------------------

passenger information, destination features, and

financial articles. 

News Executivea/Edltors: 
Publisher
Managing Editor 

Assistant Editor.

Ext: 226 
Ext211 

• »,. 
, ‘ . . aaeteoo9pubgroup.com

. Contact Notaa: Mon-Fri, Prvtemid order E-Mell Subiecte should be 
unusual, even bizarre.

EntertalnmenVAns Assistant Editor .... Erik Nelson
enelson 9 pubgroup.com

Proffto: This publication provides a direct approach to more than 66 
mHiion passengers who fly the US Air carrier line. Heeders are 
business travelers between the ages of 35-54, and the editorial 
format is designed to appeal to this upscale reader through the use 
of both business and pleasure travel trends and ideas.

News Executlves/Edltors: 
Publisher,. r...........
Associate Publisher
Editor ........................
Managing Editor ,.

(See above tor contact notos)
Fitness & Exercise Assistant
Editor ...................................... Erik Nelson

aneleoriSDubgraup.eom
(See above tor contact notes)

Advertising Sales Manager ... .. .. ..  John Collins Ext; 23l.!

ZOOMI MAGAZINE (sec-eoot "7c.

5383 S. 900 East (Ml) 267-5921
Salt Lake City, UT 64117-7201 Fax: (861) 267-5822

Clrc; 15,000; Freq: Bi-Monthly; Pub: Valley Media, LLC; Usee: 
Events. By-Bne, Staff, Enierteln, Color Photos; Bub Rate: FREE; Ad 
Rato: $3,570.
Lead Times: Features. News & Advertising ■ 6 weeks prior. • Z1 
Profile: Edited as the In-flight publication of Vanguard Airlines, 
Spotlights cities and travel destinations for passengers. Covers 

*. - 7" —~ - “ - - ‘- ‘ i diverse
topics Including the arts, multimedia and tips from the Internet, 
professional advice for business travelers, children's entertainment, 
dining Ideas, and an events calendar.

News Execurlvoa/Edlioro:
Publisher..? .............
Editor ...........................................

Airlines. Covers 
1, family life.

. WrtymaiOaol.com 
... .<■. Lisa Haass 

(617) S24 7700 

c 
■'■) 382-4200 

Fax: (718) 845-1985 

Home Page; www.toweralr.com 
E-Mail: aims O adHbunbmked.com 

Clrc: 400,000; Freq: Bi-Monthly; Pub: AIRUS Inc.; Um: New Prod. 
Events. By-line, Staff, Entertain. Color Photos; Sub Rate: FREE; Ad 
Rate: $8,300.  • •

■ nw; rniiuisa - * iiiv^iuiv prior, nows • i mvnui prior, 
ng •'2 months prior. ■

Edited for travelers going to Los Angeles. San Francisco, 
 Vegas. New York. San Juan. Tel Aviv, Athens, and Paris 

Air airlines. Provides passengers with city news.

1 news,

.. NickPnjfc 
(002) B4O-0505 

.. Maureen Umlairt 
(314)250-4130 

Ellen Alperstoin

Lead Tlmee: Features - 4 months prior, News - 1 month prior, 
Advertising -'2 months prior. • • *

Profile; L—
Mlaihl. Las Vi .  
v|a Tower Air airlines. Provides passengers with city 
entertainment, sports and travel tips. Also Includes airline

Tzlporah Spear-Tyk 
 :. ........................................... Ruth A. Seligman

Associate Editor Gle McKenzle-Balhily 
,. Contacx Noom: Mon-Wed, Pmlend order. Fox. if pilchlnB vie U.S. mall, 

enclose a SASE ter lhe return of your Items.'

.,. Tzlporah Spear-Tyk

C
1336) 376-6065

• Fax: (336) 378-8278 

E-Mail: attachealrOaol.com
Clrc: 430,242; Freq: Monthly; Pub: Pace Communications, Inc.; 
Usee: Events. By-line, Staff, Books. Entertain; Sub Rato: $50.00; Ad' 
Rate: ----------

...................................... Thomas L. McCarthy 

......................................Thomas J. Pohl 
.......................................... . Richard Teachout

Phone. (661) 770-1741 
Contact Noieei wad,Frt, Between 0am and 2pm. Prefentod order: U.S, 
Mall, Fax, Phone He la not Interested in pitches for pwtlcular holehi and 
resorts, financial or Investment Intonnalion.______________________ ■

TWA AMBASSADOR (BSC-sao) C
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HEADLINE: Mall's Millennium Bash; Businessman Is One in a Million With Mega-Gift

BYLINE: Susan Levine, Washington Post Staff Writer

BODY:

Washington's millennium celebrations could use a few more folks like Vinod Gupta.

Which leaves Gupta, and his $ 1 million check, alone in the spotlight.

10/2'2000 4:17 PM1 of 2

The Omaha businessman is the only donor to the New Year’s festivities fund who has been 
identified by officials organizing the White House-promoted events on the Mall. His 
seven-figure contribution was announced very publicly--at a September news conference with 
Hillary Rodham Clinton. Since then, those federal officials and also the District officials putting 
together a separate city-sponsored party on Constitution Avenue NW have declined to name 
any other individuals who are helping to pay for the three days of celebration.

The village still doesn't have reliable electricity, but it soon will open a technical trade school 
for women with another $ 1 million gift by Gupta. He's given twice that much to the Indian 
Institutes of Technology, where he received an undergraduate engineering degree, as well as 
$ 2.5 million to the University of Nebraska.

Copyright 1999 The Washington Post 
The Washington Post

Gupta is no stranger to fund-raisers. He's given much and often to Democratic candidates and 
causes during the last eight years, including U.S. Sen. Bob Kerrey (Neb.), Bill Clinton, Al Gore, 
the Democratic Senatorial Campaign Committee and the Democratic National Committee. In 
1997, public-interest groups accused him of buying his way into the running for the consular 
general post in Bermuda. The job went to someone else.

InfoUSA, which markets business and consumer databases, today is a $ 300 million firm with 
some 2,000 employees, and Gupta owns houses in Omaha, Colorado, California and Hawaii. 
Come Dec. 31, though, he'll be on the Mall. His donation should guarantee him a choice seat 
for the glitzy evening show and fireworks at the Lincoln Memorial.

The 53-year-old Gupta is a philanthropist of some note in Nebraska, where he founded the 
company now called infoUSA Inc., and in his native India, where his parents still live. His 
village of Rampur Manhyaran, about 100 miles north of New Delhi, had no electricity, roads, 
toilets or phones when he was growing up. He left in 1967--with $ 58 in his pocket, according 
to his biography-to attend graduate school at the University of Nebraska in Lincoln.

"I've been blessed with a lot of good fortune," he said, as if that alone might explain why he 
decided to help stage the White House show in such generous fashion. He'd called the first 
lady's chief fund-raiser, Terry McAuliffe, to ask how he could assist, and was told money 
would be nice. "I figured, a million dollars is a million dollars, but what the hell."
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"I would have loved a quiet New Year's Eve," he said. "But this is definitely worth it."

Vinod Gupta is the lone individual donor identified by organizers of Mall festivities.
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Together, the changes suggest that fund-raising targets for these mega-events were too 
ambitious or that the work to bring in the bucks started too late. Money concerns have greatly 
complicated planning--from putting down deposits on tents to confirming guest performers to 
concerns about losing deposits if venues change or are canceled.

Copyright 1999 The Washington Post 
The Washington Post

Some programs and panel discussions may be combined because of space constraints. The 
plus, however, is that the indoor setting will be "a bit more intimate and a bit more focused." 
Also, Kurin noted, "it makes it warmer."

The move parallels a decision last month by D.C. officials to downsize the festival they're 
planning along a four-block section of Constitution Avenue; instead of three days, their "Main 
Street Millennium" will take place Dec. 31 and Jan. 1.

For now, the Smithsonian plans to use its Museum of American History, Museum of Natural 
History and the Hirshhorn Museum for an array of performances, demonstrations and talks 
Dec. 31 through Jan. 2. Baird Auditorium in the Natural History Museum holds fewer than 600 
people, while Carmichael and Ring auditoriums at the two other sites have only 270 seats 
each.

With just six weeks to go--and deadlines looming even sooner on contracts for performers and 
equipment-budget issues forced the decision, said Richard Kurin, the Smithsonian's director 
of the Center for Folklife Programs and Cultural Studies. A major weekend program costs 
about S 1 million, he noted, whereas the price tag can be three times that much for an outdoor 
event at which tents, generators, public amenities and security must be arranged.

Still, bringing the daytime events inside definitely will alter the character of the "Millennium on 
the Mall," which had been advertised as a panoply of "pavilions and museums stretching 
along the Mall from the U.S. Capitol to the Washington Monument."

November 19, 1999, Friday, Final Edition 

SECTION: METRO; Pg. B01

The Smithsonian Institution is moving its New Year's millennium celebration indoors and 
scaling back the scope of the three-day event, a signal that fund-raising has not keot pace 
with the more ambitious party plans announced earlier~hy~the White House.

Officials say that the Smithsonian activities, featuring prominent figures and programs in the 
arts, sciences and culture, will be just as stimulating and fun and that the New Year's Eve 
concert at the Lincoln Memorial and midnight fireworks will go on as scheduled.
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But McCall concedes the lost opportunity: "If we'd started a year ago ..."

I

the organization marking the millennial year in that state. The group has posted a 
orship list on its Web site and, a spokeswoman said, raised about $ 850,000 of its $ 1

t
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Kurin declined Tuesday to say how much money he has received from America's Millennium, 
the entity coordinating all Mall events among three federal groups.

Additional details of the New Year's Eve weekend program may be announced next week 
organizers said, letting the general public know who is performing--as well as when and 
where. Some of the stars in the audience VIP section Dec. 31 may attract just as much 
attention: McAuliffe said Muhammed Ali, Robert DeNiro and Martin Scorcese have accepted 
invitations to be the Clintons' guests that night.

At a news conference with Hillary Rodham Clinton in late September, organizers pegged their 
budget at S 12.5 million. America's Millennium executive director, Paul McCarthy, indicated 
this week that television rights cover the rest of the funding. CBS purchased the rights to 
broadcast the star-spangled New Year's Eve show, which is being produced by 
composer-musician Quincy Jones and filmmaker George Stevens Jr. Neither the producers 
nor the network will say how much CBS paid.

McCarthy supports bringing the Smithsonian events indoors. "Not having to deal with the 
weather. . . probably will be a good thing," he said. "I think it's going to come together 
excellently."

"You have to work it incremently, and it all comes together in the end," McCarthy said, voicing 
confidence in McAuliffe's ability to deliver the money. "Any privately funded program is a 
challenge."

Although the District hopes to spend most of 2000 commemorating its bicentennial as the 
nation's capital, McCall said, the money raised so far will pay for the two-day New Year's 
festival on Constitution Avenue between 10th and 14th streets NW.

"It takes a large effort that got started pretty late and that's running up against lots of other 
things," said one official involved with the national celebration.

"We've hustled like hell" to organize the District's festival, said mayoral assistant Sandy 
McCall. He said S 800,000 is in hand or pledged for an event he expects to cost under $ 1 
million. In addition, the D.C. financial control board has approved a S 175,000 float loan from 
the Washington Convention Center Authority to use for millennium-themed programs through 
2000.

Its chief fund-raiser, Terry McAuliffe, the same lead money man for the Clinton presidential 
library, to name just one project, said he couldn't answer any questions about expenditures. 
He declined to specify how much of his S 10 million target he's met but emphasized that, in the 
end, the fund-raising will do "exactly what we said we were going to do."

Most of that funding is coming from sponsorship commitments, he said. Pledges from five 
individuals and corporations make up a quarter of the $ 800,000, including one contribution of 
$ 100,000. Except for District Cablevision and America Online, which are sponsoring media 
and technology tents, McCall wouldn't identify contributors.

The reluctance of city and White House organizers to release more specific budget numbers 
and the names of sponsors and other contributors contrasts with the approach of Maryland
2000 ' " .......................................................... .......
sponsorship list

I million goal.
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especially because many corporate and philanthropic budgets had been committee 
year. It also complicated planning for the show, which is costing nearly $ 13 million

But by mid-December, he and finance co-chairman David Jones knew they would meet their 
goal and surpass it by a healthy million. It didn't hurt that they pitched the fund-raising as a

By then, the memorial's transformation into giant outdoor stage will be complete. And before 

10/2/2000 4:16 PM1 of3

way to help the entire nation celebrate the millennium-or that other major events elsewhere 
folded for lack of interest and support.

The total includes more than $ 3.2 million that CBS television paid to broadcast the Friday 
night show live, which means the network will not be cutting away to the traditional ball-drop at 
Times Square in New York.

Copyright 1999 The Washington Post 
The Washington Post

Three other companies gave $ 500,000 to $ 1 million, according to sources involved in the 
planning. On that short list are Discovery Communications Inc., of Bethesda, Lockheed Martin 
Corp., of Bethesda, and Tommy Hilfiger Corp., of New York.

Programs to be distributed Friday, starting at an 11 a.m. opening ceremony with President 
Clinton and Hillary Rodham Clinton, will list the dozens of others who donated at least $ 
100,000--including Synergies Energy Development, of Annapolis; the Kovler Foundation of 
Washington; James Kimsey, chairman emeritus of America Online Inc.; America Online, of 
Dulles; Fannie Mae and Freddie Mac; Jonathan Ledecky, co-owner of the Washington 
Capitals; and Larry Harris, general counsel for Teligent Inc. of Vienna.

"It’s been a huge success," fund-raiser Terence R. McAuliffe declared gleefully, having helped 
to raise what White House organizers expect they will need to host the weekend of 
celebration. "There's been a huge outpouring of people ... on very short notice."

Three companies contributed at least $ 1 million, and the names of Slim-Fast Foods Co., of 
West Palm Beach, Fla., Cisco Systems Inc., of San Jose, and lnfoUSA.com, of Omaha, 
probably will be displayed prominently at the memorial Friday night.

The nail-biting, three-month time line to pull in the money was "very late," McAuliffe said, 
committed for the

i, and for 
the Smithsonian Institution's three days of programs, demonstrations and exhibits.

r

The New Year's Eve extravaganza that will rock the Lincoln Memorial is being financed with 
nearly $ 15 million from about 40 companies, foundations and individuals, the event's main 
money man said yesterday.
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Road Closings

1. Today (starting at 7 p.m.)

Constitution Avenue between 9th and 14th until 11 p.m. Jan. 2.

2. Tomorrow (starting at 1 p.m.) 

12th Street Tunnel northbound

3. 12th Street between Independence and Pennsylvania at 1 p.m.

Both reopen at 11 p.m. on Jan. 2.

4. Thursday:

GRAPHIC: Illustration, The Washington Post
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Tourists and gawkers stopped and pointed, and those who followed Lincoln's gaze toward the 
Washington Monument could see the line of fireworks stanchions down the middle of the 
Reflecting Pool.

Just seconds before midnight Friday, President Clinton will light the fuse that will race down 
the pool and ignite a pyrotechnic razzmatazz at the monument.

Tenth and 11th streets, NW, between Constitution and Pennsylvania avenues, closed from 
12:01 a.m. until 7a.m. on Jan. 2nd

A number of street closings will be in effect for this weekend, but some streets are closing 
sections as early as today. Below are the street closings for the District up to Friday. A more 
complete guide to street closings, including Friday and Saturday closings, will appear later in 
the week.

The front steps of the memorial were a hectic, scaffolded scene yesterday as hundreds of 
workers in hard hats continued construction of the wide stage floor and elevated VIP seating. 
To the right and left stand the massive light towers that will spotlight performers, and two huge 
cranes hold a metal-framed sun that will provide one of the program's most illuminating 
surprises.

the final bows at 1 a.m. New Year's Day, some 50 stars will have paraded before the 
audience, joined by almost 450 singers, dancers and musicians in the three-hour production.

The show will be topped by two separate bursts of fireworks that one organizer estimates are 
costing S 500,000 to S 1 million.
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MEMORANDUM TO FIRST LADY HILLARY RODHAM CLINTON

From: Z.

August 4, 2000Date:

Update on White House Millennium ProgramsSubject:

MILLENNIUM COMMUNITIES

MARS MILLENNIUM

Our efforts for the next six months will concentrate on cementing and communicating our successes; 
establishing on-going efforts with nonprofits, federal agencies and foundations; raising public 
awareness of what you and the President did for the Millennium; and leaving a good record behind.

Ellen McCulloch-Lovell, Deputy Assistant to the President and 
Advisor to the First Lady on the Millennium

We have now designated over 550 Millennium Communities across the country, and recently 
announced our 1 Oth "Millennium Community of the Month" in a continuing effort to bring excitement 
and attention to a diverse array of local millennium programs and collaborative efforts that reflect the 
national millennium theme. Millennium Communities from across the country continue to send news 
clippings, event materials and other promotional items illustrating the incorporation of the national 
logo and motto in on-going local millennium events.

The Mars Millennium Project has registered at least 700 project sites around the country, including 
schools, museums, libraries, boys and girls clubs, and after school programs. Major institutions such 
as the Kennedy Space Center and Chicago's Adler Planetarium have used the project as the centerpiece 
of their work with teachers in multiple school districts.

The Department of Education's Office of Civil Rights is in the final stages of planning a Millennium 
Conference on Achieving High Educational Standards for All. Highlighting best practices, presenting 
the latest research, and reviewing our progress since Brown V. Board of Education, the conference will 
be held on September 21-22 in association with Millennium Communities for an invited audience of
600 mayors and school administrators.

Here is a brief update on our major Millennium projects since January. I wanted to give you an 
overview at this stage. We have engaged thousands of communities through Save America’s 
Treasures, Millennium Communities, Trails, Green, My History is America’s History, and Mars 
Millennium.

Qc -C.

THE WHITE HOUSE A
WASHINGTON /|
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MILLENNIUM TIME CAPSULE

MILLENNIUM MATINEE

SAVE AMERICA’S TREASURES

V

We held our first Millennium Matinee on June 12 titled "Exploration: Under the Sea, Beyond the 
Stars", especially designed for students. I recommend that we schedule one more Millennium 
Evening: then we will have done a scries of ten, with both you and the President on all of the 

uA. broadcasts, cybercasts, and videotapes. This puts a burden on the subject and timing of the last one. 
’ I’ll send you some ideas in a separate memo.

We have completed the design of the final National Millennium Time Capsule to conform to the 
standards of preservation we arc following for this project. All included papers and items will be 
stored in preservation-safe boxes and folders. The vessel is ventilated and objects are arranged so that 
their emissions over time will not cause damage to themselves and other items around them. We have 
completed the collection of objects and letters from the time capsule contributors: 1,200 students and 
over 100 national medal winners. We have finalized the plans for the exhibit of the vessel and a 
sampling of its contents for December and January at the Rotunda of the National Archives. The items 
and ideas are a wonderful array of American achievement in the sciences, technology, arts, humanities 
and civic life. The references range from the common to the extraordinary and nearly each submission 
was crafted with real care and insight. I think people in one hundred years and those around today will 
be very excited about your "gift to the future." We would like to plan a December event to open the 
exhibition in the National Archives Rotunda.

Save America's Treasures now has 593 officially designated projects and has generated more than $50 
million in private funds for preservation efforts across the country. On July 7th, 2000 President 
Clinton announced an additional $15 million in federal Save America's Treasures grants to forty-seven 
projects in thirty-one states, the District of Columbia and Puerto Rico. Earlier this year $15 million of 
the FY00 Congressional Save America's Treasures appropnation was earmarked for twenty-four select 
preservation projects in fifteen states. You have visited 41 project sites, including recent events at 
Eleanor Roosevelt's Cottage in Hyde Park, New York, and Ellis Island, New Jersey. The President 
declared Anderson Cottage in Washington, D.C. a national monument in July 2000. Preservation 
organizations nationwide continue to seek participation in the Save America's Treasures program 
through official project designation and there is significant interest in future federal Save America's 
Treasures grants. Save America's Treasures offers daily advice to its official projects, grantees and 
others regarding program participation, matching grant support, use of the logo and other promotional 
materials, press opportunities, as well as information on other local and state preservation assistance 
programs. We would like to celebrate Save America’s Treasures’ partnerships and successes at a 
White House event in November, and to highlight the new’ National Geographic 
America’s Treasures" book.
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INTERNATIONAL

MILLENNIUM GREEN

In March 2000, the WHMC established the International Volunteer Awards in partnership with the 
Department of State's Cultural and Education Bureau to honor US citizens who give their time to foster 
mutual understanding world-wide.

In April, the WHMC in partnership with the Smithsonian Institution and the five Nordic countries 
launched the commemoration of the Viking discoveries 1000 years ago through and educational 
initiative called “Vikings: The North Atlantic Saga.” You and President Clinton hosted a White 
House luncheon in honor of the exhibition and the Nordic nations.

The WHMC in partnership with the Chicago Department of Cultural Affairs and the US Dept of 
Veterans Affairs produced the United States' Day in the UK Millennium Dome. The US presented a 
musical tribute to the heartland of America featuring blues, gospel, jazz and country music. Sculptures 
by a blind Native American also were featured.

On August 8, the WHMC and the Dept, of Energy will present certificates to young people who have 
returned from Uganda where they have participated in the Village Power 2000 program. This program 
is offering renewable energy sources to light schools and hospitals in rural Uganda and connects the 
schools to US classrooms through the internet.

The WHMC participated in the joint effort of the National Library of Iceland, Cornell University and 
the Library of Congress in a two-day symposium on the Sagas. The partnership with the US Mint and 
the Central Bank of Iceland resulted in two commemorative coins - the first ever domestic and 
international commemorative coin program celebrating Leif Eiriksson's historic voyage.

Millennium Green has approximately 20 associate partners along with seven federal agency partners 
(USDA, DOJ, DOE, HUD, DOEd, DOI, and EP A). We have planted trees at three DC schools, and 
had a cross-country tour to 10 cities with a corporate partner, Garden.com. S&H Greenpoints made 
this project a beneficiary of its philanthropy. Tree planting ceremonies took place at Versailles, the 
French Embassy, National Arbor Day in Nebraska and National Arbor Day in Sarasota, FL. The 
program continues with great energy all across the country and internationally. This week we began 
collaborating with the Amencan Indian Higher Education Consortium to have trees and gardens 
planted at each of the 30 Cultural Learning Centers on Indian reservations. The Tour des Trees, a bike 
ndc and tree planting project is travelling from Williamsburg to Gettysburg in the month of August, 
spreading the word about the value of trees.

Millennium Green is seeking commitments from all 50 states that they will plant “Millennium 
Groves”. So far, nearly 40 are committed. Each grove will have 100 trees, and the Governor of each 
state will oversee the planting of these groves. Ohio and Nevada are planting one tree for each of their 
residents. “Millennium Gardens” is focusing on promoting gardening in schools and communities.
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MILLENNIUM TRAILS

ARTS EDUCATION

PHILANTHROPY

distributing free seeds to program participants and focusing on promoting good gardening and 
increased green space in communities.

We are collaborating with the Office of the First Lady on the next steps emanating from the White 
House Conference on Philanthropy. Next week, we will begin distributing the conference report and a 
shorter tape of the proceedings narrated by Paul Newman. Shirley and I arc optimistic about the youth 
philanthropy initiative. A group of foundations has accepted the concept and is committing resources. 
The E-Philanthropy Conference in San Jose, cosponsored by the Fidelity Charitable Gift Fund, United 
Way, charitableway.com. Independent Sector, greatergood.com, the AOL Foundations, and the White 
House Millennium Council, is scheduled for September 25-26.

As part of our Millennium Green project, there is a scheduling request from TREE MUSKETEERS to 
plant a Millennium tree with you or the President on the grounds of the WTute House. This group was 
formed by a young woman, Tara Church, after she attended the President's Summit for America's 
Future three years ago. Responding to the President’s challenge to "turn the tide for 2 million children 
by 2000," the Tree Musketeers and Kids for a Clean Environment launched a massive millennium 
campaign called One In A Million to empower a million kids to dedicate a million volunteer hours 
to planting a million trees by the end of this year.

On June 3, 2000, as Americans celebrated National Trails Day, the White House Millennium Council 
announced the designation of 500 "Community Millennium Trails" across the country. To date, over 
750 trails have been nominated for designation, with applications being accepted through September. 
Millennium Trail markers and personalized certificates signed by you are bringing excitement and 
recognition to these local trails in hundreds of communities throughout the nation. Next steps arc to 
stimulate national articles on millennium trails, and find a venue for a major policy speech to present 
our Administration’s vision of a national trails system for America.

The national Arts Education Partnership, created by the Clinton Administration, continues to lead and 
convene the field of those involved with arts education in both the public and private sectors and on the 
national and state levels. Since January, the Partnership has twice convened some thirty private and 
family foundations under an initiative called, "Crossing Boundaries" to help bridge the gaps between 
the offices that fund the arts and those that fund education projects. By bringing the foundations 
together, they are creating a more synchronistic approach to funding the field of arts education as a 
whole. It also convened, for the first time in ten years, the arts education specialists in the fifty state 
departments of education to help them network with each other and work more closely with the state 
arts agencies. The partnership continues to convene five research teams that are studying some of the 
major initiatives in using the arts for whole school change.
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MY HISTORY IS AMERICA’S HISTORY

IMAGINING AMERICA: ARTISTS AND SCHOLARS IN PUBLIC LIFE

OFFICIAL PARTNERSHIPS

PUBLIC RELATIONS

WEBSITE

The WHMC website has been updated over the past few months to keep current with the ongoing 
activities of the office. The Ninth Millennium Matinee remarks were added to the site and videos of 

The My History is America's History family history initiative continues to encourage Americans of all 
backgrounds to follow their family’s story and discover America’s history. More than 75,000 
guidebooks have been distributed from the National Endowment for the Humanities, including one to 
every public library and to many educational institutions, as well as at the Save America’s Treasures 
event on Ellis Island. Since January, there have been more than 5 million hits on the website, 
www.myhistory.org. The program has been highlighted in the Los Angeles Times, Chicago Tribune, 
Detroit Free Press, Atlanta Constitution, Seattle Times and many others, and the website was selected 
as a New York Times "Site of the Day." The website w'as also a link as a resource on the companion 
website for the PBS "Ancestors" television series, which has been delivered to public television 
stations nationwide. The guidebook received the Distinguished Achievement Award for Excellence in 
Educational Publishing from the Association of Educational Publishers (EdPrcss). Upcoming My 
History outreach and promotion will focus on Grandparent’s Day (September 9), Hispanic Heritage 
Month (September 15-October 15) and Family History Month (October).

Since January, we have approved 35 new partnership projects w-ith our federal agency and nonprofit 
partners. We have over 100 official partners and 40 “associate partners” to date. We’ve added about 
13 new associate partners to the Millennium Green project alone. We hold monthly meetings of our 
federal agency contacts, and as a result, many of our projects are now collaborating with each other.

The Millennium Council has worked successfully with a variety of its partners to help expand media 
attention and public awareness of the Council’s programs. This includes the recent Save America’s 
Treasures site visits and grant announcements, the National Trails Day celebrations in 
June, Millennium Green events including a tree planting at the French Embassy, and the Viking 
Exhibit at the Museum of Natural History. The Council is also producing its third newsletter, with 
over 10,000 previous newsletters sent out to date.

This project encourages colleges and universities to place arts and humanity faculty members in 
community settings to do collaborative work. It is managed by the University of Michigan and was 
stimulated by your speech there, and our discussions about their Year of Humanities and Arts 
(YOHA.) Imagining America has modest funding from the Woodrow Wilson Foundations and the 
Rockefeller Foundations ($80,000) to fund artist and scholar residencies. The project leaders and 
college and university presidents and provosts will meet at the Chicago Historical Society November 
13-14.
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each evening are also now available. We continue to post an electronic version of the monthly WHMC 
Newsletter online in addition to the print version w-e distribute to all of our contacts and friends. The 
remarks from the most recent Save America's Treasures events also are posted online. In an effort to 
archive all past events and remarks, we are updating the events and remarks section of the site. We 
encourage our partnership agencies and non-profit organizations to link to our site to increase our 
visibility on the world wide web.
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