








MLS

MAJOR LEAGUE SOCCER

'R
S

SO

e




®
=
o
&
o,
=
)

Division | professional

outdoor soccer lcaguce

with players and teams

that are competitive on

an international lcvel

and to provide

affordable family
entertainment.
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MLS Struct

. Thirty

All-Star Ga
. Playoffs and €
Additional exhibi

»  Over 250
er '

To encourage aggressive,
entertaining soccer through
the recruitment of dynamic
players and coaches.

To improve the performance
of U.S. soccer teams in inter-
national competition.

To develop stadia specifically
for soccer with capacities
between 20,000 to 30,000
through new construction
and/or modifications of
existing stadia.
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The Players

At Home...

MLS teams will be

staffed with a

talented pool of

American players.

These players will be

drawn from the

ranks of U.S. players

playing in leagues

NAME / Tab Ramos NAME / John Harkes
- HOMETOWN / Hillside, New Jersey HOMETOWN / Kearny, New Jersey
abroad, U.S. National COLLEGE / North Carolina State University COLLEGE / University of Virginia
CURRENT TEAM / Real Betis (Spain) ’ 5 CURRENT TEAM / Derby County (England)
Team members and W

college stars. All

player contracts

will be owned by

the league. Teams

will draft players

from a central player

pool and trade

players subject to

a salary cap.

NAME / Jorge Campos
Mexican National Team
CLUB TEAM / Universidad Autonoma de Mexico
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NAME / Alexi Lalas

HOMETOWN / Birmingham, Michigan

COLLEGE / Rutgers University

CURRENT TEAM / United States National Team

NAME / Joe-Max Moore

HOMETOWN / Irvine, California

COLLEGE / UCLA

CURRENT TEAM / United States National Team

-~

Each MLS team may
be supplemented
by up to five (5)
international play-
ers. This will allow
for exciting interna-
tional players to
showcase their
talent in the league
while enhancing the

level of play for

...and International

NAME / Lothar Matthaus
German National Team
CLUB TEAM / Bayern Munich

NAME / Carlos Valderrama
Colombian National Team
CLUB TEAM / Atletico Junior

their American coun-

terparts. Each

MLS team, however,

will be primarily

made up of “home -

grown” talent.
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The FAMILY

Competitive ticket prices
aimed at attracting families

Family-oriented promotional days P>
at the stadium



A A A
MLS players will be involved with a MLS will stage interactive events for the
variety of community events whole family prior to weekend games

Major League Soccer will appeal
to the children who play and the
families which support soccer

4 Summer game schedule
will coincide with school’s
summer vacation
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.Qé Tampa Bay, FL
MLS

MAJOR LEAGUE SOCCER

ADI Population p

(1993, Demosphere International, Inc.)

3,017,044

TAMPA STADIUM

QUICK HITS

> During the 1970s, the Tampa Bay Rowdies, who once drew
over 56,000 fans, were ranked as one of the premier soccer
franchises in America.

B Tampa Stadium was the site of the 1991 Super Bowl and
has been the site of the U.S. Men’s National Team games
during the last three years.

| 2 Current U.S. soccer star Roy Wegerle hails from the Tampa
area. Wegerle was a member of the 1994 U.S. World Cup
Team and the 1984 NASL Tampa Bay Rowdies.

THE MARKET

Tampa, located at the midpoint of Florida's Gulf
coast, bordered on the south and west by
Tampa Bay, draws from a fourcounty market
area consisting of Hernando, Hillsborough,

Florida ranks 6th on the Soccer Industry Council
of America’'s “Top 20 Soccer States,” with
708,000 total participants in 1994.

Florida ranks third in the Southern region with
more than 67,000 registered youth players.

Florida is home to approximately 3,707 regis-
tered coaches.

Florida high schools support approximately 325
boys teams and 225 girls teams.

Pasco and Pinellas Counties.

USA Today dubbed Tampa the “Sports Capital of
the USA" and the city is a mecca for sports
enthusiasts and athletes alike. The many busi-
ness travelers and convention delegates who
frequent the Tampa area will no doubt enjoy
spending their free time taking in some of this
sports action.

Median household income is $29,096.

Tampa is the 12th largest market in the United
States.
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TheMarket

Soccer in the United Stgte

Soccer in the United States has been one
of the primary youth sports for over ten
years. The growth in the number of soccer
participants and in the number of foreign-
born individuals in the United States pro-
vides substantial support for the launching

of MLS. Another important component in
P l The following

soccer’s fan base is the maturation of a

generation of individuals who were part of pages contain

the growth in soccer participation in the
& [ P specific statistics
1970s.

which relate to the

Additional indications of support for pro-
PI ' United States

fessional soccer were given by the average
attendances for both U.S. Cup '92 and U.S. soccer population
Cup 93, which registered 31,300 and

47.000 spectators, respectively.







Number of College Age Players
increased by 46% between 1988
and 1990. Varsity soccer is played
at more universities than either
varsity football or baseball.
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High School Athletic Participants
(between 1981 and 1991)

Soccer +84%
Basketball -7.5%

Football -2%

‘ Baseball -1%

-

(1992 SICA)

Soccer Participation by
Household Income

©C B N W & 0 O

millions
(1992 SICA)

Increase in Soccer Participants with
Household Income Over $50,000 from 1987 to 1992
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Soccer Americans
includes soccer participants and their families

(The Upper Deck Company, 1991)
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