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I. SUMMARY 
Attached are research and poll results conducted for the Women' s Vote Project (a 
nonpartisan vote initiative of the Council of Presidents--a coalition of 110 national 
women's organizations) by Celinda Lake and Linda Divall. The results included focus 
groups in Denver and Atlanta and a survey of new women voters who voted in 1996, but 
not in 1992 or 1994, in five targeted states: Colorado, Georgia, Massachusetts, Missouri, 
and North Carolina. Also included in this information is a report on the size of the gender 
gap by state based on CNN exit polling. 

II. DISCUSSION 
The information is divided into sections: Research/Methodology/Summary; Messages; and 
CNN Gender Gap. Celinda Lake believes this is the first poll ever conducted of new 
women voters, looking specifically at the process and messages to determine what 
triggered their participation. Ms. Lake and Ms. Irene Natividad, Chairman of the 
Women's Vote Project, are available to answer further questions. · 
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Research Methodology: Focus Groups 

Four f ocus groups '\tvere conducted on June 30 and Ju61 l) l 99 7. Participants '\-Vere women 

'\tvho public records indicated had voted in Z.996) but had not voted in either l992 or l 994. 

Group l : Denve~ '\tvhi te wo·men 

Groups 2: Denve~ Latina wonun 
G'roup 3: Atlanta) white women 
Group 4: Atlanta, African American wornen 

Each group included 3,., l O participants, recruited at random and ojfered an incentive for their 

participation, and was kd by a professional niode-ra.tor. 

Focus groups are a form of qualitatiw rrn~arrh that help us to understand the ",v~y'' behind people's opinions. Ihry are open-ended discussions 
which pennit us to explore peopl.e's thoughts and opinion~· at a murh Jeeper level than sitn·ry research allows. They are Mea-gmerators, helping 
us to undt'rstand the language that pe()ple use to desrribe their ow11 opinions. By making groups demogrnphically hornt';geneous, ·we maximizt 
respondmts' willingness to be as candid as possible i11 disrnssing their views and perceptions. 

,{meri.,m Vitv.poi111 
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Research Methodology: Survey 

620 interviews ·were conducted among women who did not vote in either l 992 or l 994) but 
who were registered to vote by October Z 996. 1nis sample included a base sa1nple of .500 
divided in Z 00 interviews from each of five states in which the TtVonien 's Vote Project had 

coalition pa.rtners: Colorado) Georgia) Afassac/n,1,setts) Missouri and North Carolina. An 
additional 50 interviews '\AJere conducted anwng African Anurican wo1nen in the five states) and 

a.n additional 70 interviews were conducted among Latina women in Colorado and 
lvLassachusetts. 

The survey was conducted August 20 to August 28, Z 997. The margin of error for the full 

saniple is + / - 3. 9 percent. 

j_ 'I Ji * . ., J 
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Summary 

' . 

v The goal of this project \Vas to better understand both the: obstaclP~ .:1nrl 

motivations facing new women voters in I 996. 

v With both focus groups and a national survev. we inte:rv1PwPrl wrwnPn 1n -hnP 

states ,vho had not voted in either I992 or 1994, but who ioined ( or 
rejoined) the electorate in 1996. 

v We found that three things were critical in brin2ing these women to the: 

voting booth: 

• Information -- about the issues, about the candidates. and about. thf> 
process. 

• Relevance -- a personal link between the elections and their own livPc::. 

• Time -- a process that 1nade votin2: easv. reauirinp- a minimum :nno11nr of 
time. 

!J1kt Sosir1 Snell f'rrry {.,,- As:,>- i111,-, Anurium Vi,-wpo111/ 



Inforniation 

v Providing information is one of the most effect1vP- tool<: 1n Pnrr~,11"-:in-~nr, 

more women to register and vote. 

• Information on the candidates and issues: The biooe.,t nrohlt>mc u,/"\mPn 

said they faced in voting were 2ettu12 enou2h inforn1at1on -- hrir"h '.'.l h(")11r­

the issues on the ballots, and about the candidates. Two-thirds said that 

getting a non-partisan voter QUide in the mail. before elPrt1on rl::n, ""'"1 ,lrl 

make a difference in whether or not thev voted. 

• Information on the process: One in five said that knnw1no "how tf"\ 11<:P ') 

voting n1achine was a problem in votino. inclnri1no onP- in thr-PP 1x,r.m,::,n 

who registered at a D MV 

v Because of the role of basic information about the nroct>,,. moh1l1?1nrr 

·women to vote the first time is different than mobilizino the1n to v0rP 0nrP­

they have voted before. Voters worry about not havino a s~v: non-v0tf'>r-<: 
worry about making a mistake. 

Amrrii:m Vi"""7l0111/ 
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Relevance 

✓ Messages that draw a connection between the political process and 

women's lives -- that is, their day to day concerns -- are most effe:rt1vP 1 n 

motivating these women to vote. 

• Issues that are close to home: References to children. to education. and 

to irmnediate economic issues, such as pay and health care, elicit the 
strongest response. 

• A personal link: Women in our focus Qroups described being motivated 

to vote when a change in their own lives -- ha.vino- a ch1lrL hnv-incr ~ 
house, facing retirement -- prompted them to make a link. to the 
political process. 

• Voting for others: Women respond more to 1nessaees a.skin~ them to 
vote for their children, families, and community than for themselvr>s. 

A111,-r1; ,m Vi,wpoinl 
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Tirrie 

, . 

✓ In an environment where voters are cvnical about the orobabilitv of 

election results changing anvtlUI1Q. where thev lack inform~r1()n '.lnrl 

where their lives are already busy and hectic, time is a sionihr~nr 

obstacle to voting. Moreover, surveys show that women feel e-.vPn 

shorter of time than men. Thus, many of the election dav refonTI.~ 

with the highest support from the wo1nen sur-veved diminish the 
amount of tune required to vote. 

• Hours in the day: When tin1e is scarce, the orosoect of lone- lines 

at the polls is daunting. I: xtendinQ election dav hours is one o-ood 
remedy to this . 

.J 

• Voting by mail: The option to vote throu2:h the mail makes ~ 1 ot­

of sense to n1.any women. 

• 

• -Pt;: t fl!'.:l.10r!'!IP ~tlf'-&,)tj. illl CA -~".,..,,"ll' r"Cl 'll"~t'l:'Cl~~~'l!>r~~ ~~'"f' ... .., .. l'f'-..,."t.~~t"~ " 'I"• 
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• 
Messages that Mobilize 

✓ Messages that dra"' on concerns about children are 
strongest -- particularly with younger women, women with 
children, and won1en. of color. 

✓ Women respond to the issues of education and economic 

security. Explicit refereu.ces to equal pay also boost 
responses. 

✓ Older wo1nen in partictJllar respond to messages of 
personal responsib1i ty. 

J..,1kt Sosin Snr!/ I'rrry (.,,. ,!::,·, i,,, .. ., A111eri.-,m Virwpoint 



Messages 
"Vote for children and economic security." 



Many women were motivated to vote by a personal 

life change that got them interested in politics. 

• 

✓ [I didn't vote before l because I was single and I didn't have kids. And I was able to nav mv 

rent, do my job. And I didn't think the issues outside of my own world realiv affected me. 
But now that I a1n a 1nom and have all the other concerns and jobs and so, between being 

single and becoming a parent, I think, n1ade a big difference to me. (Denver, white') 

✓ That was never a big impact on me -- and especially being in the nu.litary where thin2s are 

taken care of for you. And then you ~'.et out and vou see there's a whole new worl c-J onr rhen~ 

as far as being able to be covered fby health insurance l, .. It's a bi2 shock. (Denver. white 1 

✓ [What motivated you to vote?l My ~~randma ... Well, she was iust concerned about 
M.edicare ... I wanted to put my vote in so that they would continue to get that. ( Denver. 
white) 

✓ I had absolutely no interest :in it until I was 40 years old ... When you are vounQer and vou are 

working, and you are between 20 andl 35, yon don't think about retire1nent. As soon as it 

gets to you, you start to think about :retirement. Then you become affected 1nore bv noliric.s. 
( Atlanta, white) 

More ... 

A111rrii,m Virwpoinf 
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✓ I'll be 38 in a couple of months and I had never voted until this la.st presidential election. It 
was only because l just didn't care. I didn't have any interest in politics. I didn't think anv of 

them were good, so why help put one in office? Then when I had n1v daug-hter. 1nv v~ ln<"." 
changed. Different dungs becan1e important to me. I wanted to contribute in sorne wav. 
That's why I choose to vote. ( Atlanta, white J 

✓ In four years I had a lot of major life changes -- between a career chan2e. Q"ettinc- 1narried. 

having family. Those three alone prompted 1ne to eet off mv rear end and <ro do someth1no. 
( Atlanta, white) 

✓ I didn't in the past, but this year I was forced to because mv son is in third 2rade. and ... he did 
a project on how to becon1e President of the United States, so I was forced to ~et involved. 
So I think it is good because the children are our future, so I think I haven't in the past but 
now I will. ( Atlanta, African American) 

✓ I didn't take the time to do it. I just didn't care. I didn't pay attention. Thin2:s chan2ed for 
111e a lot after I had n1y daughter. I feel like chat I have to do things for her. ( Atlanta, African 
American) 

l.akt .'1-0sin Snell Prrry & ,1:.:s i::,:; ,{11urium Vitwpoint 



Voting for their children was a frequent 
theme in the focus groups. 

✓ I already felt like I had to vote because of n1v kids. (Denver, white) 

✓ I felt hke I was doing something for n1yself and for my children. T wish I would 
have voted in the previous election. (Denver, Latina') 

✓ I feel like I am empowered more iust to vote for mv child ... I look more towarrl mv 

daughter's future and what is best for her. That makes me feel eood and I feel like I 
have all the power in the ,:vorld. (Atlanta, African American) 

✓ I think it is important that you vote if you have children. (Denver. Latina') 

✓ Get the women together and teach them the power of the vote . .If you talk about 
issues that are very close to themt like their children and the thin2s that are 2oing: to 
happen to the children ... it might n1otivate the1n to go out and vote more. ( Atlanta, 
white) 

, ~ , . , • , ·... 11 • , : I 



In the survey, messages about children and economic 
issues are the most convincing reasons to vote. 

Now, f 11.111 t<>i11g to rend y<1u some re11.sons ptople haw givmf(lr voting. Please ttll mt h01,v ro11vincing earh is as a reaso11 
Jo oo/t -- is ii Vi.:RY m11vi11cing, SOMEWHAT ro11vinri11g, NOT too ronvincing, ,,, nO/ AT AIL ro11vi11ri1z_~?-ii 

fr is irnporcanc for women ro vote to make sure their 
issues are heard. For example, it is irnponant for 

women co vote so chat things important m our 
economic security, like equal pay, education, iobs and 

health care are priorities for elected officials.* 

The mosr: important invesanent we can make in the 
fi.trure is in our. children. We all need to vote ro make 
sure our children are put first as we head imo the 2I st 

century.l(l_ 

Our. children have a lot ac stake in the outcome of 
elections. Elections affect rhe future of our schools, our 
job opportunities, and the availability of health care and 

child care. \Vomen need to vote co stand up for 
children.* 

Q E:ich mt"~s:ige w:is :iskcd of half thl' sample. The other half heard 
nw:-~:tges wirh slightly different l:inguag~. 

Very 
convincing 

Jr I i d r · 

92% 

Somewhat 
convincing 

,fouri,,m Virwpoint 



• 
Equal pay gets a particularly strong response from women 

who live in union households, women without kids, and 

women nearinP- retirement aP-e. as well as from ·Latinas. 
~'l)l~~~i,WWl\l~z~Vltl\~~"'lli,\l'il.WU\~~-.:IWi,w"'1'r••i,;,i,:ii:H,!¥11t'll\i2'4!►1'11W', l il '*''' tUl:ti»-\d~ .1: llkll~~~lli»•~~~\1,.~ 

N"w, I am going to read y,n1 some rMSOIIS pet>ple haw giw:11 jM voti11g. Please tell me how ronvincing enrh is 11s a -reast>n to vote -- is ii VERY ro//\'i11ri11g, SOAf.flVJ-f AT f<)11vi1L(i1~~, 
NOT loo ronvi11cing, or ,wt AT ALL convi11ci11g?: It is important for women ro vote ro make sure their issues ;ire heard. For example, ir is important for women 
ro vote so th,i,c things important to our economic security, like equal pay, education, jobs and health care arc priorities for elected officials." 

No kids 

50-64 year olds 

Union household 

Clinton voters 

Latina 

Older married 

Independents 

., SpliL sample - half Ull' sample heard the version of the 
mess:igc d1at i11clt1des "equ:i.1 pay" as an example of an 
<!.:onnmic securiL-y is.sue and haJfhe:u:d a message chat 
mentions only equal p:iy. 

Very Somewhat 
convincing • • · convincing 

98% 

Anuri.-,m Vitwpoi111 



• ' . 
In the focus groups as well, economic security 
issues were prominent. 

✓ In terms of what government can dot I think they need to promote social policies 
that bring about education and economic welfare of everybody in this country. \Ve 
ought to be able to achieve that. (Denver, white') 

✓ You've got to think about what are you zoin.2: to do when it comes time for vou to 
leave r your job l How are you zoinsz to save for vour recire:ment? How ~rP vrm 

going to exist if it is not there for you now? In order for people to make monev for 
your Social Security, you've got to have a decent salary. ( Atlanta, African American') 

✓ When you are younger and you are workin~. and vou are between 20 and .'~S vrn1 

don't think about retirement. As soon as it gets to you, you start to think about 
retirement. Then you become affected more bv politics. ( Atlanta, white') 

,fouri.,m Vi,,,...,poinl 



Messages about children have th.e most power for women with 
children -- and thus younger women -- and for women of color. 

Now, I 11111 ioing to read you some ·reasons peoplt haw givm.for ,,ati,t~· Pli:11sc tell me how convi1ui11g each is as a reaso11 
to ,~1/,: -- is it VERY convincing, SOMEWI-JAT ronvin,i11g, NOT too ro11vinri11g, or 1101 A TALL ronvincing? 

The most important 
investment we can make in 

the future is in our · 
children. We all need to 

vote to make sure our 
chiJdren are put first as we 

head into the 21st 
century.* 

l~}{,lf rhe ~:uni,;;.; f1i :trd :: rne.-;sag, ~ .. J)"l!\j; 

n,vi; :\Jjf• n(··~:J i\' \":\tt": h:Ufht:\,.\1 J 

irK:-··1,j~1:r :,a}·ing '',v::,.rnen'' need \\l V\ tl\·~. 

l"'}h::~\.· tt·.~~uhr {i-:r,1h{n~ 1.t'f•J1\·1n1)i.":\ l\) t,c.:.:, 

Percent who say this messape is ''verv convincim> '' 

All women 

With children 

Wiithout children 

White 

Afriican American 

\lcllll~~~~~~~~.1t\'ltlll'l'tl&l~'tl 111~~~~~~•w:t.-Qd:O: :ou~~r· 011' e,~•• .t A oat at a: a av .11PA11~~11~sww ~llllt t»IAl1ll...,,Will''1il!t.11~i-11 .-rtt 
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Messages about children have the most power for women with 
children -- and thus younger women -- and for women of color. 

J & I 1 I I J • I 1 

Now, I 11111 ioi11g to read you sontt' ri://scl/1S peopl, haw givm f or w1i11g PlhtSf rr!l 11u how ro11vi1ui11g ffuh is as 11 -rt,1sori 

tc \~)ff - - is ii l !ERr (IJIIVi11cing, SOMEWHAT (Oll \/lll(i11g, XOT too (Oll\'i11ring, tlf 110( Ar AU. ro11vinci11g? 

Percent who say this messape is "verv convincim>" 

& I 

The most important 
investment we can make in 

the future is in our 
children. We all need to 

vote to make sure our 
children are put first as we 

head into the 21st 
century.* 

~}--blf rhe ~:\fnpk in .,rd J 1n.:.t,s.1g,. :,,1pni; 
''w,· :ill'' !"(\:J. t,, \":\t('; h:1ff n?l\,l J 

1n\':·'hl~_f'· :,aying 1

:\\'r~\fne-rl" nt"f!d \\, V\ 1ti\ 

r!""!\···\0 ,~:tilt .. ·. (1o.,.-,.1hin~ \e."·P\'lh,l-:i !\' L,r,! h 

... 

All women 

With children 

Without children 

White 

J.t]Pl ~ t• t I JJ l J i J 1. J l ,. • IWIP:11'1iMWIIIOIW I 
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Mentioning equal pay makes an economic 

security message even stronger. 

Novv, I 11111 ioing tr. rmd you sonu ri:t1so1is peopu, have givmfor wti11g Pl.-asc trll me how ro11vi1u i11g each is as a rmso11 
to ,10/t -- is ii 10.:RY rol1\•i11cing, SOMEWl-JAT ronvincing, NOT too co11i-i11ring, 111' 1101 AT ALI. ronvincing?* 

Ir is import am for women to vot~ to make sure 
their issues are heard . For example. it is 

import:rnc for womrn to vote s.o chat things 
import am I.O our economic security, like ~ 
~ ,~ducation, jobs an<l h1.!3lth care arc 

pnorities for elected 1)rric1:.1ls. 

It is important for w,)men w vote w makr sure 
rheir issues are heard. For example, it i.s 

importam for women ro vote so cbr things 
important to our economic security, like 

education, jobs ,,nd health care are priorities for 
elected 0Hiciak 

Very 
convincing 

Somewhat 
convincing 

92% 

0 Split sample •· half the sample heard 
Lh(' veer.ion of the mess:igc Lhat 
inJude~ "equal p11y". as an l'Xamplc of 
:m crnnomic securit-y issue and hillf 
heard a message that mmcions only Mentioning eqt-tal pay adds l O points to those who find an er.nnornir <:Prurit-.., 

,·quaJ p11y. message very conyincine 
l.nk,, Sosin Snr!l I'tr~y t:.- ,ts; • · ir., A111rrir,m Vi,-wpoint 



Voting made women in the focus groups feel 
proud and responsible. 

v I felt proud... I felt like I accomphshed sornethinQ. I rook a sten 

towards making more decisions for mvself and takin<r rPsnon.~1h1l1tv 
for me. (Denver,. white) 

v I felt I was taking some type of responsibility for what'~ o-01n<1 o n . 

(Denver, Latina) 

v I was very proud of myself ( Atlanta, v\1hite ') 

v I just felt my vote would make a difference... It W:l.~ 111."t ~ nPr~(')n '.l l 

thing with me. I felt like I needed to 2:0 vote and so I did. ( Atlant;1. 
African American) 

,{m;rii,m Vitwpoi11t 



These are values-oriente,d voters and a message about 

taking personal responsibility is also convincing. 

N()v.,~ I 11111 going to 1raJ you some w1so1is peop!t haw given.for \"Oling Pft11sc Jell me how convi1ui11g each is as a -reason 
to wte -- is it VERY ro11"i11cing, SOMEWl-JAT (()nvi11ri11g, NOT too ro11vinri11g, or not AT ALL ro11vi11cing? 

\hting is an importanr part of being an 
American citizen. J1 is important for women 

co vote because voting is :.i way co c1ke 
perso11al r<'.sponsihifoy fr>r the direction of 

our lives and our country." 

\Ve wam our childn~n to know right from ,_ 
wrong, 10 have confrdtnce in 1heir opinions, 

:ind w t.akC' responsibilit-y for their actions. le 
is imporrnnt. for women to vo1e so rhat we ser 

1he righr example for our children and teach 
rhm1 responsibiliiy.* 

Very 
convincing 

· Somewhat 
convincing 

91% 

~ Split sample - half the sample 
heard the pmonal responsibility 
messag,' and dw ,>ther half ht•ard 
the messag,· about .teaching children 
right frnm wn,ng. 

Takin,g PERSONAL responsibilit-v is more convincim> than tea.rhino rmP. 1,; 

CHILDREN responsibility. 

Anuri.-,m Vitwpoint 



Messages about "persc)nal responsibility" were 

particularly convincin~~ to older women.* 

Take personal responsibility 

Teach children responsibility 

" Split ~ample - half rhe s:unpk 
heard tht· penonal rcspo1t~ibiJity 
message and the 1,chcr 1,aJf he,1rd 
the message about tt·aching children 
right from wrong. 

I.akt Sosin Suri/ I'rrry t_;,, tis:,,':!:, 

Percent v,ery convincing: 

79% 

■ Under 50 D 50 to 64 ■ 65+ 

,-ln,rri,,m Vitwpoinl 



Messages that emphasize the role of women per se are also 
less powerful, but half find them "very convincing." 

Now, 1 am going lo n:,1d you some ·reasons prople have givm for voti11g. P&ase tell me h&w convincing e,uh is as a reason 
to vote~- is it Vi:Rl' convincing, SOMEWHAT com:incing, NOT too convincing, or not AT /UL convincing? 

There is power in the vote. A number of electi.on.s 

are decided by fower chan 25 votes. In 1996, tc:n 
million more women than men voted, anJ it was 

women wh1) dercrrninrd the ouLcomc o f che 
elections for pres-idem ::ind Congce.~s. By voting, 

womrn C-'n imp:KI. how elections are decided and 
the policies we have as a result." 

Vl0men bring a uniqu,' pf'rspective. \Ve k110w 

f'irst hand whar ma11cr.s for children, families, and 
our communiry, anJ voting is an impornmt w::iy to 

make .sure el,cted officials pay :mention 1.0 our 
pcrspec1ive.* 

QEach messagt· was he:lrd by h:1lf the s;impk. 

Very 
convincing 

Somewhat 
convincing 

85% 

Anuri,,m Vi.-wpoinr 



budget and taxes are less powertul, 1acK1I1g 111L~J..l-.>.u.1 , 

though appealing overall . 
. Vow, I 11111 gom_g to m,d yo11 smnt rtaso11s peopi• &,w ivm f()r V(l/mg. Plrast trll me how com·i11citrg carb is as n u,1so11 
to ,·ott -- is it Vf"R}' £0nvi11ri11g, SOMEWHA r rm1v111ring, .VOT too co11vi1ui11.~. or 1101 AT AU £0nvi11ri11i? 

American (;lmdics and society are 
dis1ntegnting. V:i.lues h::ive declined, violmce 

lS on the rise, and there's no cnJ in sight. 
\Vomen know this :md iL's imponant for 

rhein co vote s0 that redul'.ing violence and 
incr~ing safety for our children ace 

priorities for our elected officials.~ 

It is 11nport:mc for womm C0 v0te C0 mah 
sure rheir issues are heard. For example, 1c i.c; 

1mporainc for women co voce so ch:i.c 
balancing the budget and keeping taxes ;md 

government in cherk are priorirics for elected 
oflln.1ls.'° 

., Half of 1.he .sample lwru-d the values rnessagt· 

and half heard the rnessagi.· rcla1.ing tn fiscal issu,·s. 

Very IJ~jSomewhat 
convincing ,'e.v.i convincing 

87% 

87% 

Ameri, m Vi,wpcint 



Mentioning equal pay makes an economic 
security message even. stronger. 

Now, I 11111 g,>ing to uad you some m1s,J11S peopl, h,1w givm_f.1r \'IJlitt�· Please tell me how ro1111i1ui11g eath is as a reason 
to wti: -- is it VERY com•incing, SOMEW[-JAT ((Jnvinring, NOT too ronvinring, or 1101 AT All. rom•incing?" 

Jr is imponant for women to vote to make sure 
their iss11e." are heard. For c-xample. it: is 

imporc:mt for womm to vote so that things 
important 1.0 our economic security, like� 

l2i$ cducacion, jobs am! health care arc 
priorities for elected officials. 

It is important for w,)men to vote to makr sure 
1 heir issues are heard. For ex<lmple, it i.s 

important for women ro vote so thot things 
imporrnnt to our economic security, like 

educor.ion, jobs ;1nd he.alth c1rr are priorities for. 
rlcctrd 0fl1ciak 

Very 
convincing 

'· Somewhat 
convincing 

92% 

" Split sample - half .the sample heard 
lhe wrsion of the message d1at 
indudes "equal p;iy" as an example of
an crnnomic security issue and half 
heard ;i message lhat mmtions only 
,·qual JlilY-

�Mentioning equal pay adds l O points to those who find an er.rmomi/ <:Prurih,
message very conyincine

J..11kt Sosin Snr!/ ['rr'rv (.,,- ,u; · · ,,._, Amrri,,m Vitwpoint



Voting made women in the focus groups feel 
proud and responsible. 

v I felt proud... I felt like I accomplished somethin2:. I took a sten 
towards making more decisions for mvself and takino- rP.�non.<;1h1l1tv 
for me. (Denver,.white) 

v I felt I was taking some type of responsibility for what's 001no on.

(Denver, Latina) 

v I was very proud of mysel£ ( Atlanta, v\'hite ') · 

v I just felt my vote would make a difference... It wa.� 111st � nt=-r�{)n � 1 
thing with me. I felt like I needed to 20 vote and so I did. ( Atlant;:i. 
African A1nerican) 

---•�� • $' "�· ----�- · 
,-tmrrii,m Vitwpoint 

L1kt Sosin S11rll I'tr(y l:,. Aw, ,,,:,..1 
.. -



These are values-orientecl voters and a message about 

taking personal responsilJility is also convincing. 

Now, l 11111 piing to r~aJ_you some reasons peoplr hm•t givmfor v.:1ti,~~· Pft,1sc tell 11u how ro11vinti11g each is as a reason 
to vcl/~ -- is it J:1.'.RV rm1vi11cing, SOMEWl-JAT ronvi11.-i11g, NOT too ro11vimi11g, M 1101 AT ALL ronvincing? 

Voting is :m imporcanr part of being an 
Amtri.can citizen. It is important for women 

to voi:e because voting is ::i way to take 
personal rcsponsihiliLJ fr1r the direction of 

our lives and our country."' 

\Ve want our childrrn to know right from 
wrong, 10 h::ive confidrnce in 1heir opinions, 

:md w take- re.sponsibiliry for their a.:ti011s. le 
is imporram for women to vo1e so 1hat we ser 

the right example foe our children and teach 
thrm respo:b1bility."' 

Very 
convincing 

· Somewhat 
convincing 

91% 

" Split $ample - half the s:unpk 
he;ir.d the pmonaJ responsibility 
messagt· and tht> ,1thcr half hl·ard 
the messagt' about teaching .-hildr.en 
right from wrong. 

Takin_g PERSONAL responsibilitv is more convincim than tea.chino nm ', 

CI-III.DREN responsibility. 

l.nk:• Sos in Snell fury [,,. '1.1.1.~ rll/1.! 
A.mcrii,m Vitwpoint 



Messages about "persoinal responsibility" were 

particularly convincing: to older women.* 

Take personal responsibility 

Teach children responsibility 

Q Split sample -· halt the s:unpll' 
heard thl· perf.ona.l rcspott~ibiJity 
message and the nthc.r haJf he:ird 
the messagr about rl'aching children 
righl from wrong. 

I.a kt Sosin Snrll Perry t _ _-,,, ,is;,., 1• !. , 

Percent very convincing: 

79% 

■ Under SOD SO to 64 ■ 65+ 

A.mcri,:m Vitw<r"int 



Messages about values and violence generally or about the 

budget and taxes are less powerful, lacking intensity, 
though appealing overall. 

Now, l 11111 gomg to rend yo11 scmu rtaso11s ptoplt llllvt J:iwn for voting. Pltasr ull mt· httw co11vi11ci11g earh is ,is a re11so11 

to \'Off -- IS it VFR1' (OIIVi11ri11g, SOMEWH.4 T nu1vi11ci11g . .vor too co11vi11ci,te, or /IOI AT A [L co11vi11ci11g? 

Amerirnn families and society are 
d1s1nregracing. V::ilues h::ive declined, vioknce 

L" 011 che risr, and there's no enJ in s1ghc. 
vVomr11 know chis and JL's important for 

them to vote s0 that redm:ing violence and 
incr~ing safoty for our children .-1re 

priorities for our clecred officials.»' 

ft is import:mc for womm c0 v0ee t0 make 
s11re cheir issu,s ..lre heard. For example, 1t L5 

1111porc:mt for women tO vote so char 
balanLing the budget t1nd ketping 1axes and 

government in check are priorirics for elected 
ofTic1als.* 

0 Half of the sample hl·Md tho.: values message 

and half heard the messagl' rclatin~ tn fiscal issu,·s. 

Vffll t~~. Somewhat - , . . ~~~~~~( . . 
convmang ' , " convmang 

87% 

87% 

A.mrrii',m Vi.~vpo111t 



For Republican-leaning women, messages about children were 
somewhat more convincing than the taxes and budget message.* 

\Ve v,,;rnc our childn>n m know right from 
wrong. to h:nre confidence in their opinions. 

and co t..ike respon.sibiliry for thc-u- accionc:. 1t is 94% 
imporcam for women to vote so 1ha1 v.:e ser che 
right ex~mple for our children and teach them 

re.sponsibilit}'-

The mo.st import.ant i.i1vc-.stmcnr wr <.::m make in 
the fumre is in um ch<ldrrn. \Ve all neecl co 

vo1e to make sure our children are put first :,s 
we heaJ into Lhe 2 f st cencun:. , 

11: i.s impori;mt for women tO vote t0 makr .surr 
their issues are hearcl. For example. it is 

impor1ant for women to vote so that balancing 
the budget and keeping taxes ancl government 

in i:hcck :1re priorit ics for clt>crrd officials. 

,forrrir,m Virwpoint 



Messages that emphasize the role of women per se are also 
less powerful, but half find them ''very convincing." 

Now_, l 11111 going lo read you some m1so11S people have givrnfar vo1i1\g. Pl!asr 1cll me IXJw c1Jnvi11ci11g each is as a 1'1'ason 
10 vole ~- is it VERY roni•inci11g, SOMEM-'I-JAT r(111vinci11g, NOT 100 convincing, or 1101 A.T AlL co11vi11ri11g? 

There is power in the voce. A number of electiuns 
are decided by fower rhan 25 votes. 1n 1996, ten 
million more women chan men voted, anJ it was 

women whu de1crmin~d the ou1.comr of the 

elec1:10ns for president :md Congress. By voting, 
womrn rnn imp:ict how elections are decided and 

the policies we have as a result." 

V./omcn bring a uniqtit' perspect.iw. \Ve k11ow 
frrst hand wha1 ma11crs for children, families, and 

our com.111uni1y, anJ voting is an important w::iy tu 

make sure elected officials pay :ictrmion w our 
pcr.spec1ive.* 

*'Earh messagt· was !ward by h::ilf the sarnpk. 

Very 
convincing 

Somewhat 
convincing 

85% 

American Vil'Wl;oint 



In the focus groups, both Latina and African American women were 
comfortable talking about the importance of women voting. 

✓ If more women voted, n1ore familv issues will be n1ore rPrnon1'lPri T 111~i- r-l,;-nlr 
women bring out more feelings toward fanulv issup_<;_ (De>nvPr l ')t";n'l\ 

✓ Women don't really get recoQnized as n1uch a_<; mP.n... Thf'1'P1
c nl"\ "l"Ul"\r,·H~-n ~ ... r.!"C _ _ 

Everybody is always men and there's women around f':VPrvth1nn (l>P-nno.- T ..... .:-.. \ 

✓ [Talk to women and if you could touch them iust to show how 1mnnrt:lnt i t~<: r'"' 

vote for the fi..1ture for your children. I think if vnn ... ,::m o-Pt thrrmcrh t0 thPrn ')hrn,t 

their children, you can _get them to do that. ( Atlanta. African Ame:n can') 

✓ Knowing that I. .. am empowered in this wav to 1nake a ,liff PrPnrP ;n mu l;fo ........ ...:1 .--.n 

children's life. It's important and I think we need to be- r P,0oni7Prl ( DPnu.o ... T ----~..-- ... \ 

✓ ['There l was a time when women could not vote at aJl. 1.Pt tht>m s.PP th~, nnw rh:lr 

the.y can do it, iust get out there and be eauaJ with thP mr--n or wh:lt»HP1"' ( fu-1 .... .-.t-.... 

African American) 

_,~..,-,._.,.,...,._..,. ____ ,,.____ ,1111rric,1n Vi,-wpoint 
!.,,kt Sosii1 Snell I'rrry (.,- th!,• .,,l,:t 



A majority of African American women say the 
message about women's power is very convincing. 

Now, I am going to read you scr,ne reaso11s people have .i:iven fi>r voting. Please tell me how com1i11ci11g each is ,zs n reason 
to vote -- is it VERY convi11ci11g, SOMET-VHAT r.011vi11cing, NOT too rnnvincitt~ or not AT Al.I convincing? 

There is power in the vote. A number 
of elections are decided bv fewer than 
25 votes. In 1996, ten million more 
women than men voted, and it was 

women who determined the outcome 
of the elections for president and 
Congress. By voting, women can 

impact how elections are decided and 

Percent who say this messa2e is "verv convincim>" 

the policies we have as a result. 

'!-!aif ~bf ·)rl~nph: h1.·,\rd th~~ !i\ts.•:;i~c: !h~t: 
hl'·;11·J <- \ 1.·.r·..:h.\n t.,·irhour tht: n1h"t:.B,· 

· .. -.nt(_:li~·c. -rtt:.~\ ... n ~~:nh:-. ((,inl~, t i~:· 

('•.':-q--:,· tl\"-t.( t ( 1 b1 )th \'r;L•.;nn.,· • 

All 49% 

White 

African American 

A111trfr,m Vi~int 



Latina women responded positively to 

--~~~!~~:1:~~: ________ ,, _____ ·--·--·-·-·--·"'" ·------- ... 
v My husband is from Mexico and we speak both lanQUao-es in our 

house, and ... my family all speaks En2:lish, but ... thev fee 1 more: 

comfortable speaking Spanish. 

v Perhaps if the individuals v\1ho have verv broken Eno-li.~h sne::l k mosrh, 

Spanish, if they're drawn in to pohtics and votin2 ~ it mi9ht acturl llv 
give the1n more incentive to learn English. 

v There are different populations that are more receptive to the Soanish 

and they would be regardless of how much 1Eno-lish l th~v 11nrlf'r~t~nrl. 

1~hey're just more receptive to the Spanish. 
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GIVE US THE FACTS AND \VE1 LL GIVE YOU OUR VOTES: 
AMERICAN WOMEN SAY LACK OF INFORMATION 

KEEPS THEM AW A Y FROI\'I THE POLLS 

Washington, DC -- What if we called an election and no women came? Millions of American 

women arc ~10t turning out to vote, and many say it is because they lack time, information, and · 

the belief thht elections are relevant to their lives. That is a key finding of New Women Voters, 

1996 and B~yond, a report on new public opinion research that explores what motivated women 
. . 

to vote in 1996, the obstacles that prevent women from voting, and the specific issues that are 

likely to motivate women to vote in the future. 

"Wa,men want more reliable, nonpartisan information ab~ut issues, candidates and lhe 

process," Women 's Vole Project Chair Irene Natividad said. "Lack of information about 

candidates, referenda and ballot initiatives is the biggest obstacle to women's voting. Women 

are more likely to vote on behalf of others than themselves~ they respond most strongly to 

messages a~out their children, families and communities. Messages about kids, education and 

the economy resonate most strongly. And women need voting to fit more easily into their time­

strapped lives. Extending election day voting hours and allowing voting by mail would be 

powerful incentives for more women to vote." 

Theiresearch was conducted for the Women's Vote Project by Celinda Lake of Lake, 

Sosin, Sncli, Peny & Associates and Linda Divall of American Viewpoint. It included focus 

groups in Denver and Atlanta and a survey of new won:ien voters •· women who registered to 

vote in 199<5 but not in 1992 or 1994 •· in Colorado, Georgia, Massachusetts, Missouri and North 

Carolina. 4,mong the findings: 

• Nev.' women voters are somewhat younger nnd less educated thnn women voters overall. 
Nearly two-thirds (61 percent) of new women voters are married, thr~e in four (75 
percent} have children, 30 percent arc college graduates, and 59 percenl work outside the 
home. 

l. more 

1211 Connecticut Avenue, N.W. Suite 504 • Washington, D.C. 20036 
202/835-3875 • 202/466-6195 FAX 



Add One 

► Two !n five women surveyed (39 percent) have difficulty getting enough information on 
ballot i~tiatives and referenda to know how to vote. One-third (33 percent) have trouble 
gettiqg information on candidates. Twenty-four percent are deterred by long lines at the 
polls~ 22 percent have trouble finding time to vote; and 21 percent aren't sure how to use 
a vot~ng machine. For older women, knowing how to use a voting machine is nearly as 
big a problem as getting information. Women of color are more likely than white women 
to be '.Concerned about long lines, lack of child care, and knowing where to go to vote. 

► Sixty-nine percent of women surveyed said that getting a nonpartisan voter guide in the 
mail before election day would encourage people to vote. Fifty-three percent favor being 
able io vote by mail, and 48 percent want more information on when and where to vote. · 

► Sixty-two percent of women who voted in 1996 remember receiving mail or a flyer on 
the importance of voting, and 43 percent remember receiving a phone call encouraging 
them to vote. In general, white women were more likely to be contacted than wo~en of 
color, although African American women were more likely to discuss voting at church. 

► Nearly one in three women (29 percent) say they registered to vote at a town hall or 
courthouse, l 8 percent at a school, and 16 percent at a Department of Motor Vehicles 
(DMY). Twenty-eight percent of Latina women, 16 percent of white women and J 2 
percent of African American women registered at a D.MV. More than half of women 
respondents (57 percent) made a special trip to register to vote. 

► Two :in three women (63 percent) get most of their information on government and 
po litics from television news, and 21 percent get most of their information from 
newspapers. Local television news is the source of most women's information. 

► Non-voters are more pessimistic about the country's direction than voters. Just one in 
four ~omen (24 percent) who say the country is going in the right direction did noc vote 
in 1996, compared to half of women who say the country is on the wrong track (50 
perc~nt). 

► Messages with direct relevance to women's lives -- such as those about children nnd 
econpmic issues -- continue to have the most powerful resonance among women voters. 
Mentioning equal pay makes economic messages resonate even more with women. 
Messages about taking personal responsibility are also convincing. particularly to older 
women and women of color. 

more 



Add Two 

"We found that what motivates women to vote for the first time is different from what 

motivates women to return to the polls," Natividad added. "Women voters worry about not 

having a say,:while non-voters worry about making a mistake. We have to oddress both sets of 

concerns in order to increase the women's vote in the future." 

The Women's Vote Pfoject plans to share this information with its colleagues in the 

states, Nativi'dad said, to support even more effective voter registration, outreach and tum-out in 

l 998. 

The survey consisted of 620 interviews conducted August 20 to August 28, 1997. The 

base sample was 500 women•· 100 each in Colorado, Georgia, Massachusetts, Missouri and 

North Caroli!)a. Fifty additional interviews were conducted among African American women in 

the five state~, and 70 additional interviews were conducted among Latina women in Colorado 

and Massachusetts. The margin of errof is plus or minus 3.9 percent. 

The 11onpartisan Women's Vote Project of the Council of Presidents is a coalition of l l 0 

national WOJ"\\en 's organizations. In collaboration with corporate and media partners, the 

Women• s Vote Project conducted voter registration drives, voter outreach and get-out-the.vote 

efforts around the country in 1996. The Project targeted Arkansas, Colorado, Georgia, 

Kentucky, t-0assachusetts, Minnesot~ Missouri, North Carolina, Pennsylvania, Tennessee and 

Texas for extensive outrench last year. 

NOTE: 

# # # # 

Copies of New Women Voten, 1996 and Beyond are available to media from 
Lisa Lederer, Gretchen Wright or Nancy Thompson at 202/371- 1999. 

TOTAL P. 04 



WHAT IS THE GENDER GAP? 

The Gender Gap is defined as the point spread between how women voted for the major 
candidates versus how men voted. 

Clinton/Gore 

Dole/Kemp 

Point Difference 

NATIONAL GENDER GAP 
1996 PRESIDENTIAL ELECTION 

Women 

54% 

37% 

17 

44% 

44% 

0 

Dole/Kemp Clinton/Gore 
Men Women -------------------------
0 + 17 

Total Point Spread Between Men and Women: 17 points 

National Gender Gap: 17 Points 

I Vo men 's Vote Project '96 is a nonpartisan ,,oter outreach coalition of 11 o· national 
women's organizations. The Project is Chaired by Irene Natividad wlto also Chairs tlte 
National Commission on Working _ Women. 



WOMEN'S VOTE PROJECT 1996 
PRESIDENTIAL GENDER GAP - 1996 ELECTION 
States ranked highest to lowest by 
gender gap point spread 

Gender Gap State %Women for Clinton 

37 Massachusetts 67 

35 Georgia 53 

34 Missouri 56 

33 Kentucky 57 

32 Colorado 55 

29 New Hampshire 58 

27 Maine 59 

24 Michigan 58 

24 Oklahoma 46 

24 Washington 59 

23 South Dakota 49 

22 Wisconsin 55 

21 Arkansas 59 

Source: Exit Poll Data as Posted on CNN All Politics/Tune Website 

%Women for Dole %Men for Clinton 

23 49 

37 37 

34 38 

40 37 

36 39 

33 42 

25 44 

34 44 

44 32 

32 44 

42 36 

35 42 

35 47 

%Men for Dole 

42 

56-:-:::-~. 
50 ·~-f 

.,:: 

5~.:.:-~;r, 
52 ~:-~ ~ 

~ -~:-:•:•; 
•-':rt Y~•· 46 ·"ir· :•, • 

. ~ J;1··, 

37.~ :;ft, 
-~-~~ ~,: ' 

44·•\ •. 
--~~! 

• ••, I 

54 · 

41 

52 

44 

44 
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WOMEN'S VOTE PROJECT 1996 

Gender Gap 

21 

21 

21 

21 

19 

19 

18 

18 

18 

18 

16 

16 

16 

16 

16 

14 

14 

14 

Stat~ 

Florida 

Hawaii 

Nevada 

Rhode Island 

North Carolina 

Virginia 

Louisiana 

Mississippi 

Utah 

Vermont 

California 

Idaho 

Kansas 

New York 

Oregon 

Alabama 

Illinois 

Montana 

% W omen for Clinton 

54 

63 

50 

66 

52 

49 

57 

49 

39 

58 

55 

39 

40 

64 

51 

46 

58 

44 

Source: Exit Poll Data u Posted on CNN All PolHics/ rune Webs:ite 

%Wom en for Dolt 

38 

27 

39 

23 

44 

43 

37 

46 

51 

27 

36 

50 

51 

29 

34 

48 

34 

41 

%Men for Clinton 

41 

5 1 

38 

54 

41 

39 

46 

38 

27 

49 

45 

28 

31 

53 

43 

37 

50 

37 

%Men for Dole 

46 

36 

48 

32 

52 

52 
, .. · 44 

53 

51 .-

36 . 
- · . _:-; -::...... ... . .... ·- J 

·• -:._ ~;.- .· 42 

· ·..,.:: · 55 ·. 
. :. - ·~ ;~, .. _;. t ::.•:1~ ~- ~!""= 

... 
58 

34 

42 

53 

40 

48 
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WOMEN'S VOTE PROJECT 1996 

Gepger Gpp stnts %Women [or Clinton %Womer {or pote %Meg for Piu1°u ·.· .. %Meg for pots ·-

14 New Mexico 53 39 45 45 

13 Maryland 58 36 50 41 

12 Iowa 54 38 46 42 

12 Minnesota 58 36 49 39 

11 Alaska 41 46 31 47 

11 District of Columbia 88 7 80 10 

11 Pennsylvania 53 38 46 42 

11 Texas 45 48 39 53 

11 West Virginia 55 36 46 38 

10 Delaware 56 38 47 39 

IO Ohio 51 41 46 46 ·. •:, 

9 North Dakota 42 46 36 . ' 49 .. 
9 South Carolina 46 48 41 52 

8 New Jersey 55 35 50 
..... ""':". 

38 ~· ~ 

7 Nebraska 39 50 30 56 

5 Indiana 43 47 39 48 

5 Tennessee 51 45 48 47 

4 Conneclicut 52 40 48 40 

3 Arizona 48 44 44 43 

2 Wyoming 35 49 38 50 

---------------~--------------------------------------------------------------------------------------------------------------------------·-------
Source: Exit Poll Data a., Posted on CNN All Politics/Timi! Website page 3 of 3 




