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January 21, 2000

The Hon. William J. Clinton
President of the United States
The White House
Washington, D.C. 20500

Dear President Clinton:

Enclosed are a few recent publications from Black & White Boston Coming
Together.

At our first Business Breakfast Meeting of 2000, we had the pleasure of
hearing Senator Kennedy speak on activities in Washington that are of
interest to our attendees-healthcare, education, legislation on hate crimes,
and the digital divide.
According to the Senator, “Black & White Boston is so important in Boston,
and it can be an example for the rest of the country. America will be
America when we free ourselves from the stains of discrimination
resonating in our hearts.”
Thank you for your continuing interest in our activities.

Sincerely,

Diddy Cullinane

One Exeter Plaza, Boston, MA 02116 (617) 247-9300 Fax(617) 247-0064 www.bwbhoston.com





















tal task force, Planet GSA is pushing hard
mployees to “think green,” and enjoying
ay because of its creative approaches to

ips.
ow does the agency responsible for providing who dic
workspace products, services and solutions for one leaders
million Federal employees successfully drum up inter- Planet (
est in and enthusiasm for environmental initiatives Each re
within its own workforce of 14,200 employees? The coordin
answer is simple: by encouraging actions already begun, by pro- There a1
viding tools for increased action and by packaging the program in ees inve
a fun and motivational concept. nationw

The program, Planet GSA, is now nearing the end of its second With
year. Officially launched on Earth Day 1998 by General Services

Administration (GSA) Administrator Dave Barram, the program ss;:::n
was developed to meet the White House’s interest in furthering GSA kic
environmental efforts within the Federal government. But unlike to displ
some other governmental initiatives, Barram and his Planet GSA training
special assistant, Jackie Robinson, knew that they needed to do speake
something unique—something that went beyond the typical “task Lockhar
force” image. “We had a to create a fun way to have the GSA were in
community become excited about the program,” Robinson says. the eve

One of the first steps Robinson took was to put a team togeth- awards
er consisting of four team leaders, one for each of the program’s employ
pillars: environ
e Buying Green: GSA promotes the purchase of recycled, ener- to ener;
gy-efficient and environmental products and services. awarent
¢ Building Green: GSA builds, modernizes and alters Federal ronmen
facilities using sustainable design principles. o “thit
¢ Driving Green: GSA promotes and expands the fleet of alter- success!
native fueled vehicles and promotes commuting strategies such as GA, De
carpooling and teleWORK. have co
¢ Saving Green: GSA promotes energy and water conservation focusing
in Federal facilities. tunities.

At first, Robinson admits, not everyone was enthusiastic about With

the new program. So, he says, “we concentrated on those people billise
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who did get it.” After the first four team
leaders were named, eleven Regional
Planet GSA coordinators were appointed.
Each region also was asked to select a
coordinator for each of the four areas.
There are now more than 60 GSA employ-
ees involved in the Planet GSA program
nationwide.

Within the first six months following
Barram’s announcement of the Planet GSA
program, each region planned a Planet
GSA kickoff event. Vendors were invited
to display their environmental products,
training sessions were held and celebrity
speakers such as Hal Linden, June
Lockhart, Dennis Weaver and Jerry Brown
were invited to help attract employees to
the events. During these kickoffs, special
awards were given recognizing those
empioyees who had helped protect the
environment. The kickoffs were designed
to energize employees, to heighten their
awareness of what GSA does for the envi-
ronment and to challenge each employee
to “think green.” These events were so
successful several regions, such as Atlanta,
GA, Denver, CO, and San Francisco, CA,
have continued to host Planet GSA events
focusing on environmental training oppor-
tunities.

With GSA purchasing more than $50
billion in goods and services per year, it's
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Planet GSA's Champions

Buy Green

Build Green

Drive Green

Save Green
















































































































































































































































































































































































































