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Election in Search of Candidates
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CARY CAMENON/RELTERS

EStrong economy, political
complacency lead to largest
number of uncontested races
for House since 1958.

By Scott Baldauf

Staff writer of The Chnstan Science Momtor

AUSTIN, TEXAS
It's the weekend. and like nmamy incumbent

NEW ROLE: Rob Retner puts his
Hollywood career on hold to
promote plan to use cigarette
taxes for children’s programs.

ROB REINER -
Parlaying a
Career Into
A Crusade

By Daniel B. Wood

S1aff wnler of The Chnstian Science Monitor
LOS ANGELES

T was lights, camera, ac-

Illou for actor/director

Rob Reiner, as he stepped
to a bank of microphones
here in the courtyard of Chil-
dren's Institute hiternational.

“Proposition 10 could be
the most tmportant law in
the hislory of US child care.”
says the man who s best-
known for playing Archie
Bunker's son-in-law. “Meal-
head.” in the 1970s hit, "All
In The Family.™ Now a major
director of clnematic hits
from "Stand By Me™ to “When
Harry Met Sally.” Mr. Retner
has temporarily shelved that
calling o direct himself in
what he calls the most pas-
slonate role of his career: to
spearhead a first-of-its-kind
children’s initiative.

“I'm hoping this will mark
the beginning of a sea change
in how we deal with children
in this country.” he said. an-
nouncing a November Call-
fornta ballot inltiative that
would add a 50-cent tax on a
pack of cigarctles and gener-
ate 700 miltion annually for
childhood-development pro-
grams. “Passage In Callfornla
will give this legs for passage
in every other state.”

In a famasy-factory town
often disparaged for lending
shallow celebrity volices 1o
the issue du Jour, Relner is
winnlng accolacles for putting
far more than his name and
famie Into a long-term cause.

See: REINER Fuge 5

congressmen. Rep. Llovd Poggett is rushing  the second tlerm of a president called “lke.”

home to his Texas district just wecks before
the election. His schedule s packed- the
South Austin Tejano Democratic Club on Fri-

a Republican candidate this Tl he savs.
adding drvly that he does have a “major Lib-

representitives back to therr old offices on
“I was surprised that I didi't have to face  Nov. 3. Only 40 of 435 House seuts - fewer
than 10 pereent - will be close enough o
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Making Do in Russia Means Not Making T'Vs

B A defunct TV factory shows how
Soviet-era industries have failed.
Yet leaders seek industrial revival.

By Judith Matloft
Staft wiiter of The Cnnstan Sacnce Monnor
MOSCOW

Al the Rubtn television faclory in Moscow you
can rent oflice space or a stall (o sell goods. You can
buy practically anvthing here: wa \ILhts film. per-
fume, Irons. (clephones, or even a guitar.

Bul you won't see anyone making TV sets.

The company. which was onee one of Russia's
leading television producers. has found various
other means of earning mon

“The notliing to sce s General Director
Anatoly Lashkevich. when asked for a tour of the
workshop. “We're not making anything at present,”

He takes visitors past offices leased to 130 other
companies. Vendors sell wares - but not elevisions
~ that are mainly imported [rom outside Russia.

The tale of Rubin's manufacturing decline is an
oft-repeated one in this former superpower. All
across the world’s largest country. towns are dying
because their one factory has closed down.

Russio's once-thriving industrial output has
withered by half since the Soviet system collapsed
in 1991, unable to meet the challenge of caplialism.
State subsidies dried up. and cheaper forelgn goods
flooded in across newly opened borders.

“Russtin producers never learned to adjust to
competition.” says Yur{ Ten. deputy chalrman of in-

dustry in the Duma, or lower house of parliament.

Iustead of Injecttug capital into heavy industry,
much of the money invested in Russia made 1ts
to foreiymn bank accounts or treasury bills

Sce RUSSIR fuge 10
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FORGING A FUTURE: Workers are:
dwarfed by machinery at a
nickel-smeliing plant in Norilsk.
Stheria, With many jactortes
wnprofituble. some say Russia
should Jocus on raw maienals

US, Haiti Face Oft Over a Tiny Island’s ‘Green Gold’

CHUTHE O MARINT CONSEWATIONIREUIH IS

By Jennifer Bauduy

For 1
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but at

ISLAND FIND: A ltzard dubbed
Navassa anole is among maty

rare specles on disputed rock.

B Navassa, once known
for rich lode of guano,
promises natural riches
for a modern market.

Special o he Chnstian Stnce Momitor

PORT-AU-PRINCE, HAITI
arly A century.

Seqn Little attention was paid to (s
(wo square miles except for the o Nav

casjonal stopover by fishermen.

A recent revelation changed all
that. [n July. an Americin-ted tenn
of scientists found  hundreds of
rare plant and animal species there
= a blologicat treasure trove.

The groundbreaking find  has
relgnlted a centuryv-old - dispute
over the iskind’s ownership, Haltd
has ehdmed Navassie 40 miles to
the west. sinee #ts independence
from France m 1RO Bul s Lt as
the United States §s concerned.
s o US terntory.

the Nitle-
{loated all
Ibbean

Sowme i Haitl charge that what
mataralists conskder “green gold”
worthy of study may in fact be cov-
cted more for its potential as pold
of the traditional kind.

There are “a ot of possibilities
for brotechnology and the tr: -
o pharmacentical products v
Ernst Wilson. a founder of the
Navassi Island Delense Group and
duvetor of Halti's histitiie for Re-
search and Qeeamaography “We are
King about o lot of profus.”

Sec ISLAND luge 7
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Rob Reiner’s New Role: Crusader for Children’s Initiatives

ﬁEINEn from Page 1

On the heels of a string of
award nominations in the early
1990s, Relner has put his film
career entirely on hold for two
years (o chair the California Chil-
dren and Famllies Initiative.

The measure’s tax is expected
to help deter teen smoking while
generating hundreds of millions
of dollars for early child care, in-
tervention programs for at-risk
children, and smoking preven-
tion programs for pregnant
women and parents.

Relner has spent $2 million
getting $1.2 million signatures to
qualify for the Nov. 3 ballot. He
hopes to raise 83 miilion to $4
million more. .

Because of Relners involve-
ment - which policy analysts
agree has gone well beyond the
typical celebrity collaboration -
there Is a good chance voters will
approve what experts call the
most comprehensive early-child-
hood-development  services In
the natlon.

For Retner, that prospect has
come only after months of solid,
50-hour weeks that Include pol-
icy meetings, legislative testi-
mony. and public stumping from
Rotary Clubs to Llon’s Club lun-

helped by this are tobacco
users,” says Relner. Pointing to a
list of scores of foundatlons, cor-
porations, and other organiza-
tions that support his measure,
he says, “virtually everyone else
is helped by this and is for it.”

Opponents’ approach
Reiner has taken his bumps
along the way.
Opponents say he Is person-
ally misgulded for designing an

initiative they say will create an ..

unneeded bureaucracy. The anti-
tax group, funded primarily by
the tobacco Industry. seems to be
tapping into general disgust with
government programs.

Relner says his opponents

don’t have any other legs to stand
om. - T o e
- The state’s largest newspaper
called him politically naive after *

reporting public statements he
made in jest as if they were seri-
ous. ’

“Rob Relner {s sincere in his
efforts but Is getting bad advice
on how to implement a program
that he cares about.” says Ron

Gray. a spokesman for the pub- |

lic-relations firm that Is coordl-
nating opposition.

A barrage of TV ads has begun

In carnest. claiming the new sys-

tem would lack coor-

IR ination and control.

‘Public policy is a completely

different mind-set than

Hollywood. This is serious and
there is much more at stake.’
~ Rob Reiner

cheons.

Before that, it was trips to
New York, Washington. Atlanta,
and to every corner of the Golden
State to bone up on existing state
and federal children's pollcy and
programs.

-IU's actually astonishing how
much Rob knows about every as-
pect of this issue,” says Glovanna
Stark. executive director of Cali-

fornia’s child-development policy -

advisory committee, which held
recent public hearings about the
measure. “Most Hollywood types
know about (he surfuce issues
but don’t understand (he under-
lying policy implications. Rob
has become a full-flcdged ex-
pert,”

Now with the vote barcly a
month away. the fight has moved
to the public forum with all the
urgeney of war.,

The enemy: ohicco compi-
nies Reiner says will oulspend
himm 6 0 1 (830 million o about
55 million) (o defeat his mea-
sure.

With no other tobacco tux ol
fered this Lall in any other state.
such companies have ne other
fgchts (o dilute thedr funding

“The onlv peophe: who are not

There are also
questions about what
might happen to
newly hatched chil-
dren's programs if
funds dry up because
smokers can't afford
as many clgarettes.

But Reiner coun-
ters that there will be
huge flexibility in the all-volun-
teer commissions he is propos-
Ing,

“Some are calling me a dilet-
tante, but that's OK,” Reiner
says. He expects chlld develop-
ment funds will increase by such
large margins that the critictsms

“will fade and there will be a “rip-

ple effect of interest across this
state and then across the natlon.”

Reiner’s tnterest tn child-care
Issues 1s not new or even recent.
In a post-press-conference Inter-
view, he explained an intense cu-
riosity daling hack 20 years to
therapy after a breakup with ex-
wife Penny Marshall,

“I realized in that process that
we as a society need o think
more deeply about how children
are ratsed and what eflect the
carliest years of  development
have on later behavior,” he satd

Roets of child advocacy
The former bohemiban has ex-
clinged jeans and flannel for
business  sults and  wing-tips.
Now remarried with voung kids.
Relner four vears ago began a na-
tonwide ciunpalgn o ralse con-
sclousness on how fmportnt a
child’s firsy three years are, The

campaign began in his living room
with discussions among key child
care specialists from around the
US, as well as key legislators that
included Vice President Al Gore.

“We talked to all of the op
child experts in this country,” re-
calls Reiner. .

“It's very clear that ... children
who are neglected or abused dur-
ing this period are much more
likely to become troubled adults
who cost millions In law enforce-
ment, welfare, and Incarceration.”

Reiner's  involvement blos-
somed into discussions with Pres-
ident Clinton, commercial and

public-television campaigns, na-
tional magazine spreads, and a
permanent foundation. Reiner
also produced a prime-time TV
special on the subject.

Real commitment
' “Public policy 15 a completely
different mind-set than Holly-
wood,” says Reiner. “In show biz,
you are just making up stufl, try-
tng to please. producing fantasy
and laughs. With this (nitiative,
this is serfous and there is much
more at stake in affecting milllons
of people in a very real way.”
Win or lose. Reiner's interest

has already earned him the re-
spect of the state’s child-care
community for raising public con-
scjousness.

“l have seen a lot of Hollywood
celebrities put their name or face
on an Issue, but never have 1 seen
anyone Immerse thetnselves as
deeply or passionately as Rob
Relner,” says Mary Emmons. di-
rector of Children's Institute In-
lernational, an organization ded|-
cated to prevention of child abuse
and neglect.

“His stature and commitment

have heightened the proflle of

these issues.”
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Meathead S Crusade

Rob Reiner has a star-studded bipartisan cast
stumping for his tobacco-tax proposal in California

By MARGOT HORNBLOWER

T IS MIDAFTERNOON IN A WINDOWLESS
room in an office building south of the
San Francisco airport, and the man

once known as Meathead is perspiring. -

His beefy hands gesticulate and then
clutch the podium as he confides his life sto-
ry. “Twenty years ago,” he says, “I had a
tough time in my life. I got divorced. I went
into therapy. Now I'm doing O.K. 1 have
three kids, a good job.” Pause. “A nice suit.”
The audience laughs on cue, and the former
Meathead plunges on. “But the early expe-
riences I had as a child directly affected how
I functioned in life—in the workplace, with
friends, with the opposite sex...”

It might seem to be show biz—all the
more because the speaker is Rob Reiner,
the onetime regular on All in the Family
and now a renowned movie director. But
the speech, before the American Heart As-
sociation, is only tangentially about Rein-
er’s childhood. More directly, he is implor-
ing his listeners to help get out the vote for
Proposition 10, a California ballot initiative
that would tax tobacco to fund programs
for preschoolers.
children are the future,” Reiner says, “but
what have they done for them? Everyone
knows that the first three years of life is
when the brain develops. We must give
every child a good start.”

Reiner, 51, is author and chief promot-
er of one of the more ambitious pieces of so-
cial legislation ever crafted on a state level.
Picking up where the U.S. Congress left off
when a proposed $368 billion federal to-

‘'you're against higher taxes

“Politicians like to say .

bacco lawsuit settlement was killed in June,
Prop 10 would add a 50¢ tax to each pack of
cigarettes sold in California. The money, up
to $700 million a year, would be channeled
into antitobacco programs and early-
childhood health and education. The high-
er prices would result in an estimated 25%
drop in smoking—and consequent savings
in the state’s $7 billion annual cost of tobac-
co-related disease, according to the Amerni-
can Cancer Society.

The tobacco companies, fearing that
Prop 10 could set a precedent for other
states, have mobilized a Committee Against
Unfair Taxes, which is expected to spend
more than $20 million for television ads
and direct mail. “You know it’s easy to vote
against tobacco,” coos a come-
ly blond from her suburban
kitchen in one TV spot. “But if

and bigger bureaucracy, vote
no on Prop'10.” Last week,
tobacco companies were
busy faxing around an en-
dorsement from the Los
Angeles Times political
columnist. “So Big Broth-
er, what's next?” wrote
George Skelton. “A sur-
tax on beer? Red meat?
American cheddar?”

But just in case
some voters associate
such initiatives as pre-
natal nutrition, day
care, parental educa-
tion and domestic-

FOR THE KIDS: Reiner has spent $1.1
million of his own money on Prop 1C
violence prevention with big-spendin:g lib-
eralism, Reiner and his highly paid politi-
cal consultants have cleverly lined up a cast
of conservative backers. Former Senate
candidate Michael Huffington and Los An-
geles Republican mayor Richard Riordan

" are co~chairmen, and Pat Boone has posed

for a G.o.p.-directed mailer. Indeed, the
measure was crafted to avoid a “Big Gov-

.ernment” label: it would apportion most of

the tax revenue according to the number of
births in each county and distribute it to
commissions of unsalaried appointees
named by local elected officials. “Prop 10 is
antibureaucratic,” intones Charlton Hes-
ton, the new president of the National Ri-
fle Association, in a radio spot. “That’s the
kind of local control I support.”

Reiner expects to spend $6.3 million on .
Prop 10, including $1.1 million of his own."
Former Surgeon General C. Everett Koop
has taped a-TV spot. Groups including the
American Lung Association and the Califor-
nia Medical Association have contributed
funds and organizers. Hollywood heavies
from Steven Spielberg to Robin Williams
have given money; and Hillary Clinton has
agreed to attend an L.A. fund raiser. “Prop

" 10 would utterly transform the well-being of

small children across the state,” says Peter
Digre, director of the L. A. County Depart-
ment of Child Welfare Services.

Polls show Prop 10 ahead 48% to 33%,
with 19% undecided. If it passes, it will be
another testament to the ability of an indi-
vidual to affect the course of social policy in
America’s largest state. In 1978 Howard
Jarvis.transformed California’s tax status
with his Prop 13; last June computer mag-
nate Ron Unz launched a successful initia-
tive against bilingual education. Reiner is
far from a dilettante. Four years ago, en-
couraged by Tipper Gore, he began an
intensive study of child-
development policy. After
i, consulting with experts, he
¥ launched his “I Am Your
K- Child” foundation, pro-
p. duced a TV special on early
¥ brain development and pro-

# moted a federal bill that
' . J would have directed $11 bil-
lion of the tobacco settlement
to children’s programs. Now
he trudges from Rotary Clubs
and newspaper editorial boards
" to the sets of Jay Leno and
Roseanne promoting his ballot

initiative. “I feel like the cavalry
coming to the rescue,” says Rein-
er. “The tobacco industry can buy
politicians, but our hope is they
can’t buy the public.” [
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$700 million tax increase that

Star power takes on Big Tobacco

Ad blitzes
battle over
Calif. proposal

By Jill Lawrence
USA TODAY .

“Don't let the tobacco indus-
try stop you from voting ‘yes,' ™
says the familiar looking man
wearing wire-rims, a bow tie
and an Amish-style beard.

Three camera takes later,
former surgeon general C. Ev-
erett Koop has finished anoth-
er salvo in his long-running to-
bacco wars:.a TV. ad to be
broadcast in California.

The battle this time is over
Proposition 10, a proposal on
the California ballot Nov. 3 that
would raise the state tobacco
tax by 50 cents a pack. It start-
ed in earnest Thursday night,
when tobacco companies un-
leashed an ad barrage of their
own.

Their ads' basic thrust: a
“yes" vote will bring big govern-
ment, big bureaucracy and an
unfair tax increase on smokers.

And the counterthrust, from
an interview with Koop: “When
the tobacco industry fights
something, you almost always
know it's good for public
health”

Tobacco companies man-
aged to kill the federal tobacco-
control bill in the Senate in
June using the same argu-
ments now airing in California.
But the outcome could be difl-
ferent for Proposition 10,
which has been the major pro-
ject of film director and for-

mer All in the Family star Rob
Reiner for two years.

Reiner's measure is relative-
ly simple and few disagree
with its goals: to cut youth
smoking and to give babies and
toddlers a better start by devot-
ing more tax money to services
for them and their mothers.

More controversial is the 50-
cent tax that is intended to
achieve those goals. An even
larger increase ($1.10) in the

By Jarws Kegiey for USA TODAY
Promoting Proposition 10: Rob Reiner, C. Everett Koop and
Michael Huffington gather on a video set for the taping of TV ads.
The proposition they support on the California baflot Nov. 3 would
raise the state tobacco tax by 50 cents a pack.

federal tax per pack was the
central feature of the Senate’s
tobacco bill. That bill -also in-
cluded nicotine regulation and
marketing curbs, $500 billion
in medical reimbursements by
the industry, and, ultimately, a
load of unrelated spending pro-
grams and even a tax cut for
married couples.

Koop, Reiner and former
Republican Senate candidate
Michael Huffington were in

Washington this week to tape
the TV ads that they hope will
put their initiative over the top
in November. The indepen-
dent Field Poll shows that ma-
jority support for the measure
has dropped from 69% in Feb-
ruary to 56% in August.

The tobacco industry, with
few other states to target this
election season, is pouring re-
sources into California. As the
election nears, says Ron Gray
of the tobacco-backed Commiit-
tee on Unfair Taxes, “there's a
bit more of an understanding
now that this is not a cut-and-
dried issue, that this initiative
would create a large shadow
government that is redundant
of existing programs.”

The committee ran test TV
ads for two weeks last month in
Fresno. Gray says close to
$10 million in broadcast TV
time has been reserved for the
month ahead, and “there's a
pretty good chance” it will all
be used. He declined to con-
firm estimates by initiative
supporters that tobacco inter-
ests will spend $20 million all
told on broadcast, cable, radio
and direct mail.

That amount would be al-
most half what the industry
spent nationwide in opposition
to the Senate bill. It would also
be more than twice the $9 mil-
lion Reiner is raising to pro-
mote the initiative and counter
tobacco industry arguments.
His side plans a $4.3 million ad
campaign that will start Oct. 13.

“I think i'll be enough. Our
message is very clear,” Reiner
says. -

One tobacco-industry ad in
the statewide California cam-
paign calls Proposition 10 a

authorizes “hundreds of new
appointees and bureaucrats.”
The ad also asserts that there
are no controls on how the mon-
ey would be spent and that 80
of the money would go to pro-
grams unrelated to smoking.

“The tobacco industry has
been lying to us for decades,”
Reiner recited from his script
at the ad taping. “Now they're
telling us that Proposition 10,
an initiative to help our young-
est kids, is nothing but a big bu-
reaucracy. :

“That's simply not true,”’
Reiner says into the camera.
“Unsalaried volunteers will ad-
minister Proposition 10 in your
county. It will be publicly audit-
ed each year”

Viewers in conservative ar-
eas will hear similar assur-
ances from Huffington, who is
a household name as a result of
the $30 million in personal
money he spent on his losing
Senate race against Democrat-
ic Sen. Dianne Feinstein in
1994.

“There’s no big bureaucra-
cy,” Huffington says in his tap-
ing. “The tobacco industry is
spending millions so you'lt vote
‘no’ But California’s doctors,
nurses, teachers and I are ask-
ing you to vote ‘yes.”

Part of the strategy of the
initiative's backers is that its
fate lies with voters — not with
legislators vulnerable to heavy
tobacco lobbying.

California voters approved
increasing the tobacco tax 25
cents a pack in 1988, and six
years later they rejected indus-
try attempts to roll back state
smoking bans in restaurants
and workplaces.




California’s Tobacco fnitiative

The demise of national tobacco control legisla-
tion puts the burden on states to find new strategies
to reduce smoking and its harmful consequences.
The California Children and Families Initiative,
which will be on the November ballot as Proposition
10, provides a model that other states could emulate.

Proposition 10 would raise the state cigarette
tax by 50 cents per pack, an increase that should cut
smoking rates significantly, particularly among
teen-agers who are especially sensitive to price. An
added benefit is the estimated $700 million a year
the tax would generate to pay for new health,
nutrition, education and child care programs for

preschoolers. The total pot could reach more than $1-

billion if the state uses the new revenue as matching
funds to tap into Federal grants.

It makes sense to use a tobacco tax to pay for
children’s programs because secondhand smoke
and smoking during pregnancy have been linked to
low-birthweight babies, pre-term births and in-

creased asthma and respiratory infections among
infants and children. Simply reducing the number of
parents who smoke would improve children’s
health. The new money would help counties expand
children’s and family services, as well as pay for
more anti-smoking programs.

The initiative, spearheaded by the film director
Rob Reiner, grew out of ideas presented at a White
House conference on infant development last year
that focused on good parenting and health care
between birth and age 3, the critical period of brain
growth. The measure has drawn broad bipartisan
support and is supported by every major health and
education association in the state.

The primary opposition comes from the tobacco
industry, which is expected to spend more than $15
million trying to defeat the measure. The industry is
right to worry. If California voters approve this
measure, as recent polls indicate they will, this
initiative could well start a national movement.

t

Ballot Battle in New York

So here we are again, edging toward Election
Day with no firm idea of what the ballots in New
York City will look like. In particular, the referen-
dum section, often tucked down at the lumbago level
of the ballot, is still very much in doubt. The cause
for this confusion is a highly vocal and political
battle between Council Speaker Peter Vallone and
Mayor Rudolph Giuliani.

Mr. Vallone, who is running for governor, wants
an item on the ballot that asks voters whether public
funds can be used to move Yankee Stadium from
the Bronx to Manhattan. The Mayor, objecting
mightily to such a limitation on his powers, quickly
established a contrived Charter Revision Cominis-
sion to find its own referendum that would automat-
ically bounce Mr. Vallone’'s off the ballot. So Mr.
Vallone and his City Council went to court — in the
Bronx, of course — and got a hometown judge to
rule for the Vallone referendum:.

Supreme Court Justice Douglas McKeon, who
describes Yankee Stadium as ‘“‘the tabernacle of

sport,” ruled that the Mayor's commission did not
make a comprehensive review of the charter before
devising its ‘‘slapdash’’ referendum on campaign
reform. The Mayor retorted that ‘‘when you present
a political question to a judge who is the product of
the Democratic machine, you get a Democratic
answer, not an honest answer to the question.” The
city immediately appealed, and was granted a stay.

The best outcome would be if a higher legal
authority found a way to keep both referendums off
the ballot. The Vallone effort could harden the
negotiating process on Yankee Stadium and compli-
cate the task of keeping the team in New York City.
The Mayor’s referendum is, in many ways, even
worse. The Mayor used a legitimate process for
revising the city’s constitution as a crude political
tool. His referendum threatens to disrupt one of the
best campaign finance systems in the country.
These two referendums may be clever political
gamesmanship, but they are a disservice to New
York City vote-s.

The New Pork Times
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Cigarette Tax Supported by Unlikely Coalition

By DON TERRY

LOS ANGELES, Oct. 17 — A life-
long Democrat, the film director Rob
Reiner does not have a lot in com-
mon politically with people like the
millionaire Michael Huffington, a
Republican, or the actor Charlton
Heston, a conservative icon.

‘“We don’t agree on much, that's
true,”” Mr. Reiner said the other day
in his office at The Culver Studios
near here. ““But the one thing we do
agree on is helping young children.”

The three men have put aside their
differences to battle the tobacco in-
dustry over a ballot initiative that
would add 50 cents in new taxes to
the price of a pack of cigarettes, and
use the money to finance programs
in early childhood development and
prenatal care.

For months, the men have been
making appearances across the
state and, in recent days, radio and
television commercials in support of
the initiative. If passed, it will rocket
California to No.3 from No.22
among states with the highest ciga-
rette taxes in the country, behind
only Alaska and Hawaii. Currently
the cigarette tax is 37 cents a pack in
California. The initiative would raise
the price by about 20 percent, to $3.05
a pack from $2.55. )

Some experts on smoking say that
the additional tax will discourage
thousands of teen-agers from ever
lighting up and will encourage thou-
sands more people, including many
adults, to quit. The tax is also expect-
ed to generate an estimated $700
million to $750 million annually in
revenue, which will also be ear-
marked for antismoking programs.

““Here's an opportunity to make a
major investment in young children
and to get kids to stop smoking,” Mr.
Reiner said, leaning forward in his

chair and waving his hands in the air
like the liberal and excitable son-in-
law character he played for years on
the television show ‘‘All in the Fam-
ily.”” "How can anyone oppose it?”

The answer is, with money. Lots
and lots of money.

The tobacco industry has poured

- millions of dollars intp the fight

against Proposition 10, also known as
the “‘Reiner Initiative.”

Some observers estimate that the
tobacco industry might spend as
much $20 million, mostly for televi-

Higher taxes vs. the
tobacco industry’s
financial might.

sion advertisements attacking the
initiative as an unfair tax and as too
bureaucratic. But Matt Taggart, the
spokesman for the ‘‘No on 10" cam-
paign, which is heavily financed by
the tobacco industry, would not com-
ment on the exact amount. “It's a
significant media buy,” he said.

Mr. Reiner said his group would
spend about $5 million for television
and:radio advertisements, using the
familiar faces and voices of Mr. Hes-
ton, the actor Martin Sheen and Dr.
C. Everett Koop, the former Surgeon
General.

Still, that may not be enough.

Although the proposition has been
ahead in the polls for weeks, its sup-
port among respondents fell to 48
percent this month, from 56 percent
in August, said Mark DiCamillo, di-
rector of the Field Poll. The percent-
age of those opposed has not changed

much, holding at about 33 percent.
More significantly, perhaps, the per-
centage of voters in the undecided
column has increased to 19 percent
from 10 percent.

“The burden is on the ‘yes’ side to
make the sale,”” Mr. DiCamillo said.
**All the 'no’ side has to do is raise
doubts.”

Supporters have 15 pages of en-
dorsements from health groups, la-
bor unions and elected ofticials like
the Democratic Mayor of San Fran-
cisco, Willie L. Brown Jr, and the
Republican Mayor of Los Angeles,
Richard J. Riordan.

In a recent editorial, The Los An-
geles Times called the initiative “*a
gamble California can’t afford not to
take.” The editorial said: ‘‘While
Proposition 10 is far from perfect,
it's also a bold, worthwhile experi-
ment — an attempt to solve a genu-
ine social problem arriving at just
the right time.”

Opponents of the initiative say that
they also support early childhood de-
velopment programs but that the in-
crease is a regressive tax that will
fall hardest on the poor and on mem-
bers of minority groups. It is the
argument that the tobacco industry
used in its campaign against a pro-
posed national tobacco settlement.

This week, The San Diego Union-
Tribune .blasted the measure in an
editorial: “Proposition 10 is a ballot
box taxation at its most insidious."

The opponents also say that most
of the money will not go to programs
directly related to the effects of
smoking, and therefore smokers
should not have to foot the bill.

It used to be that patriotism was
the last refuge of scoundrels,” said
Bill Campbell, a former Republican
State Senator who opposes the initia-
tive. ‘‘Now children have become the

Monica Almeida/The New York Tunes

Rob Reiner is campaigning for an initiative to add a 50-cent tax to
cigarettes in California. Behind him, a commercial for the initiative plays. -

last refuge. Everybody ostensibly
wants to do something to nelp chil-

‘dren.”

But what Mr. Reiner and his allies
are really doing, Mr. Campbell said,
is using a lofty goal that everyone
supports to attack the tobacco indus-
try “‘because it's easy pickings.”

‘“People think that the tobacco
companies are evil, therefore the
people who smoke are evil and they
ought to be taxed,” he said.

Opponents say the proposition is
poorly written, provides little ac-
countability and will create . new
layers of bureaucracy eager to con-
trol the $700 million in new revenue.

The proposition cails for the cre-
ation of a state commission and 58
county commissions to oversee and
distribute the money. Money will be

divided among the counties based on ;
the number of births a year. |

Mr. Huffington, a former Con-:
gressman recruited to the Proposi-
tion 10 campaign by Mr. Reiner, has
been traveling to more conservative
areas of the state to talk about the
merits of the initiative.

Although Mr. Huffington got in-
volved in the campaign last Febru-
ary, his commitment to the effort
intensified a few weeks ago when he
learned that doctors had told his
mother that she had lung cancer. His
mother started smoking when she
was a teen-ager and had smoked as
many as three packs a day.

“‘Part of her lung was removed a
couple of weeks ago,’” Mr. Huffington
said. ““We're not sure we got it all.”
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Q1: Why impose another state tax on
clgarettes?

A: Three reasons:

1. California has not significantly increased the state
tax on cigarettes since the voters passed Proposition 99,
ten years ago. The twenty-five cent tax increase con-
tained in this initiative raised the price of cigarettes and
cut cigarette smoking by nearly a third.

2. Cigarette smoking is a leading cause of cancer and
other health problems, including those that inhibit the
healthy development of children.

3. According to the National Cancer Policy Board,
there is strong evidence supporting a direct correlation
between raising the cost of a pack of cigarettes and a
decrease in conswmption of cigarettes, especially among
teenagers.

Q2: How will the money from the cigarette
surtax be collected?

A: A special account, the California Children and
Families Trust Fund Account, will be set up within the
State Treasury to collect and hold for disbursement all
revenue generated by the Cigarette and Tobacco
Products Surtax.

Q3: Does the California Children and Familles
Act of 1998 affect the funding for anti-
smoldng programs funded by Proposlition 99
and/or the Breast Cancer Fund, two mea-
sures that were previously voted into law to
raise funds to combat the negative effects
of smoking and smoking related diseases?

A:  No. The initiative specifically protects funding for
these programs by requiring money from the new initiative
to first be used to offset any decrease in funds that might
occur as a result of a decrease in cigarette consumption.
The State Board of Equalization will, within one year,
determine the effect of imposing additional taxes on
cigarettes as well as the increase or decrease in the level
of consuruption of cigarettes and the amount of money
generated by the tax.

The State Board of Equalization will transfer from
the California Children and Families Trust Fund
aceounts whatever funds are necessary to offset revenue
decreases in programs that support Proposition 99 and
the Breast Cancer Fund.

This reimbursement will occur annually if necessary.

Q4: How will the $700 million in cigarette
surtaxes for the Californla Chlidren and
Famllies Initiative be allocated?

A: Every fiscal year, after determining the level of
smoking consumption and whether or not Proposition 99
and the Breast Cancer Fund need reimbursement, the
funds for the California Children and Families Act wili
be allocated as follows:

B Prop 99 anti-smoking programs and the Breast
Cancer Fund will be reimbursed an estimated 35
million dollars..

Twenty percent of the balanee will be appropriated
to the State Commission for statewide expenditures.
This money will then be allocated as follows:

M Six percent will fund a statewide multimedia
campaign designed to encourage pregnant women
and parents of young children to stop smoking.

B Five percent will be used for parenting education
and training and the development of educational
materials and technical support for the local county
commissions.

B Three percent will be allocated for education and
training of child care providers, the development
of educational materials and guidelines for child
care workers.

B Three percent will be directed to research and
development that identifies the best practices for
early childhood development programs.

B One percent will be used for administrative
functions of the state commission.

B Two percent will be set aside in a special subaccount
and made available for approved expenditures.

{continued on other side)
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None of this money will be used for administrative
purposes.

The remaining eighty percent of the revenue in the
California Children and Families Trust Fund Account
shall be given directly to county commissions that adopt
and submit a county strategic plan for providing health
care and other revenues to pre-school children, The
money will be used to provide the direct services deemed
necessary by the local county commissions.

Q5: Who will administer the California
Children and Familles Trust Fund Account and
the California Children and Familles Program
at the state level?

A: A seven member commission will be appointed by
the California Governor, State Rules Committee and
Assembly Speaker to provide oversight and technical
assistance to the 58 local county commissjons.

Q6: What kinds of programs will be eligible
for funding at the county level?

A: The initiative will:
B Fund a creation of a comprehensive and integrated

delivery system of information and services to
promote early childhood development

B Provide funds to existing community based centers
or establish new centers that focus on parcnting
education and family support services

B Educate Californians via a statewide multimedia
campaign on the importance of early child
development and the dangers of smoking by
pregnant women and parents of young children

B Provide assistance to pregnant women and parents
of young c¢hildren who want to quit smoking

B Establish programs designed to help pregnant
women and parents of young children wha smoke
quit smoking

B Create education and training programs on the
avoidance of tobacco, drugs and alcohol during
pregnancy

B Provide prenatal and postnatal maternal and infant
nutrition services

B Fund child immunizations

M Provide training for parents and child care providers
in child care gkills
Provide treatment for children suffering from
problers related to drug and alcohol abuse

Fund domestic violence intervention, prevention
and treatment

M Fund child development, health care and social
services not provided by existing programs

B Create additional quality child care

Q7:Who will administer the California
Children and Families hnitiative at the county
level?

A: The Board of Supervisors from each county will
appoint a five to nine member County Children and
Families Commission.

The Commission will include: A county health
officer, representatives of local madical, pediatric or
obstetric communities, representatives of local
school districts and a member of the county board of
supervisors.

The County Children and Families Cornmission
is responsible for developing and adopting a county
strategic plan that promotes the improvement of early
childhood development.

-Q8: Will a special formula be used to

specifically determine how much money
each county will receive?

A: Yes. Funds allocated to each county commission will
be based on the proportion of the number of births that
occur within the county relative to statewide births.

Q9:1s the program audited?

A: The commission must prepare and present to
the Governor and the Legislature an annual audit
that includes reports from each individual county
commission. The audit will be available to the public.
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Culifornia Divgion . .
erican Hex Assciton RE: Summary of California
American Lung Assoriatton agw .

of it Proposition 10 Campaign
Astant Faanlly Resouror Conter
Californiu Assciution

of Caholie Hogpimls
Callfornis Clild Care Health Program
California Child Care Resource

and Refurral Network
Calilornia Child Developmeant o )
o Aok * Proposition 10 will create an annual funding stream of $700 million by

it al m&::‘ffﬁm adding an additional 50 cents per pack tax to cigarettes.

Child Abuse
Califomia Correctionul Pofice Oﬂhn . . . .
Asvoclution ¢ 20% of the money will be spent at the state level. Funding will be
Culifornia Counddl of Comsumity oys .
e Heuth Agencis provided for:
California Dewnocraic Party
California Maxdjcsl Association

California Murse’s Assoctadion . v : . . .. N i
California Schoo! Bostdh Avsaciating Mass media commercials and advertising on the subjects of

(ool S Uy parenting, child care, early childhood development and smoking
el m"hllﬁ -
Callformla Teucher's Assoclating preventl on.
Quild Care. Cooedingting Councl
of San Mascw Couaity
e’ Councl of San P -- Education and training for parenting and child care programs.
Parly Ohikthond Caser
Colusn Coungy Tobaoco . .
mfﬁ;:gmmn -- Early childhood development research and evaluation of programs.

Family Service Agency of Marin ’
¥ Qy Col - . .

"o e o Gz * 80% of the money will be directly allocated to counties, based on the
High Desn Culd e number of live births per year. Programs eligible for funding include:
Kiels Turn, San Dicgo :
Los Anpels Oty Comumission )

for Caildrem, Youth and Thuir Farmilies -~

Los Angeles Chlldren's Musewn

Los Angues County ’ -
Children'’s Pluwring Coundll

ELEMENTS OF PROPOSITION 10

Pre-school education
Creation of additional quality. child care
Los Angeles Conunty Commission -- Child development, health care and social services not prov1dcd by
for Quldren and Paslies

Los Ninos Child Developmen sadd cxistin g programns

o P ner -- Domestic violence intervention, prevention and treatment
ol e Trutine Regy -- Education and training on the avoidance of tobacco, drugs and

Menta Health Assoctwtion in Callfornda .

Nadional Blck O1ld Devcloprmens alcohol during pregnancy

Initute

Nagonal Countdl of Jeseh Vomm, -- Prenatal and postnatal maternal and infant nutnition services

1as Angeles
The Rainbow School 2 Escundido Vilge -- Child unmunizations

St Joseph Halth Sysiem
San Prancinco Farcaring Skills Progeam . . . . )
tan Diego Assocdadlon o the » Proposition 10 will enable counties to qualify tor federal matching
Education of Youny Cildren
San Jose School Health Conters fun d.s .
Sana Barbara Community College
Clildren Ceater
Yidliy Rowusce Conmr
Westside Children's
Wit Yee Culldren’s Services Califurnia Childrers Families Iniriative, YES on Prop 10
YWCA of North Ornge County A Profect of Forum for Barly Childhood Development

com——— Pk P Cuiden DNV o Lne dwavloe 04 ONNRT

.




R ———————————SSS
Oct 29 98 11:05 P.02/03

ARGUMENTS FOR PROPOSITION 10

« Proposition 10 will give California pre-school children the nation’s best system of
health care and quality child care.

+ Proposition 10 will improve education by getting kids into school healthy and
ready to learn.

A 50¢ per pack cigarette tax will reduce smoking, especially among teenagers.
* Every major organization representing public health, medicine, education,
children and law enforcement supports Proposition 10. So does a strong

bi-partisan coalition spanning the political spectrum from Barbara Boxer to
Charlton Heston.

» The cnure campaign against Proposition 10 is 100% financed by the tobacco
industry.

TOBACCO COMPANY CLATMS

» Prop 10 creates big government, higher taxes, more bureaucracy.
+ Prop 10 does not fund K-12 education.

» Prop 10 reduces funding for other state programs tunded by tobacco tax revenues.
(A complete lie. Prop 10 specifically replaces revenues lost to other tobacco tax
funded programs when smoking declines.)

KEY SUPPORTERS

* Public Health Associations. Amernican Heart, Lung and Cancer Associations,
Campaign for Tobacco-Free Kids, California Medical and Nurses Associations,
Dr. C. Everett Koop.

« Education Groups. Califormia PTA, National Education Association, Cahfornia
Teachers Association.

+ Children’s Advecates. Children’s Defense Fund, Children Now, California
Consortiumn to Prevent Child Abuse, California Child Care Resource and Referral
Network

- Newspaper Editorials. New York Times, U.S. News & World Report, Los
Angeles Times, San Francisco Chronicle, Sacramento Bee
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+ Political Support. Senator Barbara Boxer; Lt. Governor Gray Davis; Senate
President John L. Burton; Assembly Speaker Antonio Villaraigosa; San Francisco
Mayor Willie L. Brown; Los Angeles Mayor Richard Riordan; Sacramento
Mayor Joe Serna; former Senator Mike Huffington; Los Angeles County Board of
Supervisors

OPPONENTS

100% of the $28.5 million being spent to defeat Proposition 10 has come from the
tobacco industry. Philip Morris has contributed $20 million.

YES ON 10 FINANCE

$7 million raised since 11/1/98. $5.5 million spent on broadcast advertising — the
balance on direct mail and other campaign cornmunications.

PROP 10 POLLING

October 1 —57 Yes 31 No 12 Undecided. Anti-Proposition 10 ads begin.
October 12 —45 Yes 45 No 10 Undecided. Pro Proposition 10 ads begin.
October 28 — 50% Yes 41% No 9% Undecided

The Yes on 10 vote is showing a slow, but steady, increase despite a3 to 1
disadvantage in broadcast advertising dollars. Half of our advertising dollars are
being spent this week. This should result in a victory on November 3.
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Blowing Smoke at Prop. 10

The tobacco industry has long used me-
dia campaigns to blow smoke in Americans’
eyes. but its current onslaught of TV ads
against Proposition 10 takes deception to
heights that would make even the Marlboro
Man cringe.

In October alone, the industry spent over
$20 miilion on TV commercials and direct
mail. That's more than Sen. Barbara Boxer
and her Republican challenger. Matt Fong,
have spent 1o date on their entire. high-
profile campaigns.

The ads claim that Proposition 10
amounts to “hundreds of millions of dollars
for bureaucrats with no specifics. no ac-
countability and no contrels on how they
spend the money.” In fact, only 1% of
Proposition 10 dollars can be spent on ad-
ministration, and the remaining funds
must go to specific early childhood devel-
opment programs like literacy education.
The programs must demonstrate their
progress in yearly audits that must be
made public. '

‘What's most deceptive is the tobacco in-
dustry’s claim that “not one penny of Propo-
sition 10 money goes to our schools.” In fact,

Proposition 10 would be a $750-million-a-
year windfall for education in California.
which is why the initiative is endorsed en-
thusiastically by all major education organi-
zations, from the California Teachers Assn.
to the National Education Assn. and the
PTA. as well as by leaders of all political
stripes, including Los Angeles Mayor Rich-
ard Riordan and former Surgeon General C.
Everett Koop.

Counties could spend their Proposition 10
dollars on preschool education. for example.
or on turning day-care centers that do little
more than baby-sit into the kind of enrich-
ing educaticnal environments that are es-
sential to stimulate brain development.
While nearly 90% of brain growth occurs
during a child’s first three years of life, only
4% of public spending on children is ear-
marked for those years.

Far from squandering taxpayer dollars,
Proposition 10 would more likely save tax-
payers money by nurturing the minds of
children, cutting the need for expensive re-
medial education later on. .

The tobacco industry’s pall of smoke is
thick, but smart voters will see through it.
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First Lady Hillary Rodham Clinton
Proposition 10 Talking Points

Proposition 10 is based on a simple idea... that every child deserves to start school
healthy and ready to learn. Unfortunately, for far too many children this is simply not
true.

If Proposition 10 passes on November 3, it will be a historic day for young children in
California. What will it mean? It will mean that pregnant women receive prenatal
care. It will mean that babies receive proper immunizations. It will mean that
toddlers have access to quality child care. It will mean that families at risk can
recetve help when they need it most. It will mean the future of California will
change, one healthy child at a time.

Proposition 10 will place a 50 cent tax on cigarettes to fund these critical programs
for California’s youngest children. It will also fund programs to help pregnant
women and parents of young children stop smoking — for their own health and the
health of their children.

Who could possibly be against an initiative to help children and fight smoking? The
truth is there is only one opponent funding the No on Proposition 10 campaign — the
tobacco industry and they are spending millions of dollars to defeat it. The most
recent campaign reports show that the tobacco industry has already spent $28 million
to try to get you to vote against California’s kids.

Californians should not be fooled by the tobacco industry’s cynical and misleading
campaign against Proposition 10. The tobacco industry is spending tens of millions
of dollars trying to buy the voters of California. The tobacco industry may be able to
buy some politicians, but my hope is that they cannot buy the public.

California voters passed a 25-cent tax on cigarettes in 1988 and smoking consumption
decreased by one-third in this state. If Proposition 10 passes on November 3,
smoking could decrease an additional 25 percent in California.

What does that mean? It means that thousands of teenagers will never become
addicted to this deadly product. It mcans thousands of people will live healthier lives
and not die from tobacco-related diseascs. .. and it means the tobacco industry will
lose money. Proposition 10 is a clear choice between the health of California’s
children and the tobacco industry’s profits.

After all the arguments by the tobacco industry, all their lies, all the misinformation
and distortions in the millions of dollars of advertising they have bought, there is only
one thing that matter in this race. California’s children deserve your vote... the
tobacco industry does not.

[93596]
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¢ If Proposition 10 wins in California, it will send a strong message to the rest of the
pation: California puts the needs of its children above the profits of the tobacco
industry. California is once again leading the fight against teenage smoking and
showing the rest of the nation that you can take on the tobacco industry and win.

e Proposition 10 would give California’s children the best system of health and child
care in America. [ urge California voters to not be fooled by Big Tobacco’s
misleading and cynical campaign against Proposition 10 and vote for our children.
Please join California’s doctors, nurses, and teachers and vote yes on Proposition 10.

1955967
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Yes On 10 Supporters

Lt. Governor Gray Davis
U.S. Senator Barbara Boxer
Dr. C. Everett Koop
American Cancer Society, California Division
American Heart Association
American Lung Association
California Medical Association
California Nurse’s Association
California Association of Catholic Hospitals
California Conference of Local Health Officers

California PTA
California School Boards Association
California Teachers Association
Delaine Eastin, State Superintendent of Public Instruction
National Education Association
California Sate University Faculty Association

California Child Care Health Program
California Child Care Resource and Referral Network
California Consortium to Prevent Child Abuse
Children Defense Fund
Children NOW
Children’s Institute International
Los Angeles County Commission for Children and Families

California Organization of Police and Shenffs C.O.P.S.
Los Angeles Police Protective League
California Coalition of Law Enforcement Organizations
California Correctional Peace Officers Association
California Professional Firefighters Association

And over 200 leading health care, child care, education,
community organizations and elected official.
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The Case for Prop. 10

to the cost of a pack of cigarettes to

pay for child development programs

that would be chosen through volunteer
county commissions.

Despite abundant research demonstrat-

ing the’critical nature of the first three

p ROPOSITION 10 would add 50 cents

years of life, government at all levels has -

provided practically no funding to aid in
allimportant early development.

Years of pleading have not resulted in
anything close to enough money to meet
the state’s growing need for child care, par-
ent education, domestic violence preven-
tion programs, nutrition education, family
- support services and programs that teach
parents about nurturing and nutritdon as
well as the importance of avoiding drugs,
alcohol and tobacco during pregnancy. -

Moreover, 2 portion of the Proposition 10
money will go into anti-smoking programs.

Well-intentioned lawmakers talk about
doing something about crime, teen preg-

nancy, child abuse and atrisk kids whe

seemed doomed to failure at an early age,
yet most of the solutions focus on the back
end, when it is often too late to help. Rarely
are investments made at the pivotal front
end — the prevention end — when early
help can mean the difference between a
productive life and one of failure, abuse
and crime.

Brain research confirms the conclusion
of the Carnegie Corporation of New York in
its report, “Starting Points:” “How children
function from the preschool years all the
way through adolescence, and even adult-

hood, hinges in Jarge part on their experi-
ences before the age of three.”

Money could be spent to no better bene-
fit than to give kids a healthy start in life
that would help them arrive in kindergar-
ten healthy and ready and able to learn.

Proposition 10 is the brainchild of actor
and film director Rob Reiner, who tries to
make the case that it makes sense to link a
tobacco tax with early childhood programs
because of the harm maternal smoking
does to the health of children.

Big Tobacco has fired back at the initia-
tive, as it did with the federal tobacco bill,
by complaining that the tax burden would
fall disproportionately on low-income
groups. The industry is a bit disingenuous
in that regard. One of the reasons so many
poor people smoke is that the industry
heavily tarpets them.

‘he industry has also targeted young

people for many years, and local gov-
ernments bave had to pick up many of the
health costs associated with smoking. Nu-
merous studies have shown that price in-
creases have a particularly strong effect on
teen smoking.

With Proposition 10, Californians can
continue the fight to reduce smoking, while
funding a variety of programs that will
promote better public health. We recom-
mend a yes vote.
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AN Jose FHercury News

September 20, 1998

It's a reasonable way to pay for critical needs of young children

Vote yes on Proposition 10

ROPOSITION 10, the California
Children and Families Inidative,
would raise tobacco taxes by 50
cents, to 87 cents a pack The moaney,
roughty $750 miillion the first year, would

be spent on services for children from

birth o age 5 — including pre-
natal care, child care, immuniza-

tions, parent education and Editorial
child abuse prevention. Same U
money would be spent on sznok- mdlw
ing cessation programs. Eighty Mercury
percent would go directly to Neus
counties, for programs that local

people deem most important.

The goals of this initiative — to ad~ -

dress the needs of California’s children
and reduce smoking — are worthy in-
deed. The rmeans to reach those goals are
Iess than perfect. Government by initia-
tive is a dumsy way of making law. A to-
bacco tax is 3 regressive tax. We wander

why smokers should be singled out to .
pay for programs that benefit everyone's -

children. And if tobacco sales drop, there

will be less tax money for children’s pro- :

grame. :
We are convinced, however, that the
value of Prop. 10 outweighe its flaws. We |

are convinced also that if Prop. 10 fails,

there won' be another gaod opportmity
o address the critical needs of our state’s

residents.

youngest ’
The public has focused a lot of arten- .

tion recently on brain development dur-
ing the Arst years of life. Research has
shown that if we talk to small children,
read to them, stimulate their tdny
brains and give them care and af-

ing him is Michael Euffington, former Re-
publican congressman and unsuccessful
Scnate candidate

Prop. 10 Is supported by the major na-
tonal health organizations, the Califor-
nia Teachers Association, the Santa

Clara County Board of Supervisors, the
mayors of San Francisco and Los Ange-
les, and numerous children’s advocacy

groups.

They face powerful opposition: the to-
bacco industry. Prop. 10 could reduce
smoking in California by a3 much as one-
third. That's a ot of lost reveniue for to-
bacco companies.

The industry so far has waged a Jow-

governinent bureaucrais Who is better
qualified to make decisions about spend-
ing this money?

In Santa Clara County, for example, an
Early Childhood Development Collabora-
tive recently was formed by several coun-
ty agendies, achools and non-profit agen-
des. |t is addressing the lack of prenatal
care, the childcare shortage and other
problems. It would be easy to find quali-
fied people from this group %o form a
commission, sid the $27 million the
coudy could expect in Prop. 10 funds
would be well spert.” -

z.hup.mazamahugedmhhmd

for the state commisdan -

key campeign. Bt K b expected to spend

hexvnyonWad;Themuualsm

One percent of the money collected —
about $7.5 million the first year — is set
aside for administration of the state com-
raission. That's a fot of money. But it
wont all go to pay huge salaries 1o the
commission staff i it tirms out 1 percent
is too much, the Legislatire can amend
the law to reduce it '

"3 Prop. 10 takes money away from K-

* 12 education and breast cancer research - -

Prop. 10 maney is exernpe from Prop.

; 98 30 pone of i2 will go to K-12 education.

i

Bue it will nct reduce the money sviable
increase the money spent an
Kids.

Prop. 10 specifically desig-

nates money for breast

far schools. And it will grestly = -

fection, they have a good chance cancer research to make

of performing well in school, stay- B up for thar.

ing out of rouble and becoming ,’»;%:J._ 4. Prop. 10 unfairly tax-

productive dtizens. If we ignore or é%é ’ es the poor.

abuse them, they are likely to have [ Tobacco taxes do burden the

a hard time In school and in life. = poor more than the rich. Rob
Yet as a sodety, we largely ig- Reiner wont be paying this tax

nore the early childhood years. Oh,
we encourage prenatal care. We
offer free imumunizatons. But
we dont spend much public
money on children unti] they get

- o kindergarten, when it's too
late to influence most brain de
velopment.

Prop. 10 provides a huge pot of

money dedicated to this purpose. [t
would make Californiz a leader in the ef-

fort to give every child a chance for 2 suc-

cessful life. t would sasve billions down
the road on remedial education and juve-
nile justice.

The Prop. 10 progc
ly coalition. Filmmaker Bob F

s are an unlike-
alib-

BY =M HUMMEL
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some aof the objections you will hear, and
some facts to help you evaluate them:
1. Prop. 10 creates 2 huge bureaucracy.
The proposition creates a stale com-
mission and separate county comrmis-
s That:  sound like a big bu
cracy, but commisgion members will be
volunteers, experta inthe | of health,

because he doesnt smoke. Neither
do 80 percent of Californians. If Prop. 10
passe<, California’s tohacco tax will be
third highest in the countzy, topped only
by Hawaii and Alaska

Here's why the Prop. 10 people went
for a Wbacco tax instead of increasing
sales tax or income (ax: Raising taxes will
discourage teens from smoking The
bealth effects of xnoking hit the poor
hardest, so efforts to reduce smoldng
benefiz the poor. And, pragmatically, a to-
haccohthadnmceofpmn&.&
sales tax or income tax doesnt

We 0t afford 2o continue to ignore
the needs of young children. Prop. 10is -
hat 2 perfect solution. but it is a reason-
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‘The final proposition on this year's state
ballot would fund_ childhood
development programs at the expense of
Big Tobacco

EXAMINER EDITORIAL WRITER

ELECTION '98

SO, WHAT'S not to like about Proposition 10?
Not much. It increases the tax on cigarettes,
provides hundreds of millions of dollars for
children's programs and aims at reducing the
number of teenagers who smoke.

It's backed by a star-studded cast including
Hollywood director Rob Reiner and politicians
ranging from U.S. Sen. Barbara Boxer to Los
Angeles Mayor Richard Riordan.

There's also an interesting sideshow with the
tobacco industry squirming and attempting to
defeat the initiative by talking about "new
layers of bureaucracy." For the merchants of
death, 1t's like fighting against apple pie and
motherhood - only worse.

We have a grain of sympathy, but only a grain,
for the opposition. Setting up an extra-
governmental institution to dole out $750
million a year isn't the most terrific thing in the
world, but what's the alternative? The craven
Legislature wanted nothing to do with diverting
tobacco bucks to kids. If a few million dollars
leaks out into pork barrel projects, our Solons in
Sacramento have no one to blame but
themselves.

As a public policy issue, Prop. 10 is a clear
winner. Most of the money would fund
childhood development programs, including
Immunization, nutrition and education. Nothing
insures the future health of our society better
than improving the lot of our kids. Save a
truant, prevent a career criminal.

It's unarguable that California does not do
enough to advance the interests of children.
Look at rising juvenile crime rates, illiteracy,
the failure of schools to teach basic skills such
as reading and computation. The list goes on
and on.
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Prop. 10 would impose a tax of 50 cents a pack
on cigarettes. The funds raised (about $750
million annually) would be divided among all
58 counties with 1 percent going to
administration and 20 percent to anti-smoking
programs. The levy would be used to leverage
additional federal funds, cstimated at as much
as $1.7 billion a year. The additional tax is
expected to discourage new smokers, especially
teenagers.

 San Francisco would get more than $8 million a

year.

Needs are enormous. Some 3 million children
are eligible for Medi-Cal but don't get medical
coverage. Thousands of at-risk kids don't get
treatment. Thousands of children are born drug-
dependent or with other health problems.
Thousands more are abused or ignored during
the first years of life when the brain is forming.
Some children don't get enough to eat. Some
never see a book, magazine or newspaper in
their homes. Some never see their fathers.

Prop. 10 is the brainchild of Rob Reiner, who
has two young children of his own. He's

“mounted a crusade to get this measure passed.

He deserves our thanks, as well as gratitude
from generations of as-yet-unbom Californians.

If any mcasure on the ballot ought to make you
feel good about your vote and about the future
of Califormia, this is it. Prop. 10 enunciates the
power of the people to make a difference. In
this case. the difference creates a wonder{ul
duality: It giveth to children while it taketh
away from the tobacco companies.

The heart of common sense says a healthy,
well-adjusted society starts with healthy, well-
adjusted kids. Big Tobacco can't homswoggle
us into thinking otherwise.

Prop. 10 1s a winner all the way.
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I‘RIEND OF THE PEOPLE IT SERVES

. OB Retner calls it “the largest
- Investinent in young children
- in the history of the country.”

- Itis Proposition 10. It calls
for an additional S0-cent tax
per pack of cigaréttes. This money— es-
timatéd at $750 million in 1999-2000 —

will fund “The California Children and
Families Initiative™ comprising 58 county

comrnissions and a state commission to -

create and serve early chﬂdhood develop
ment pro@'ams

Reiner — “Meathead" of TV's * "All in
the Family” and director of “When Harry
Met Sally” — is Proposiﬁon 10's biggest
fan and full-ime campaigner. = -

We're fans, too, and advocate a “yes”
vote on .10

We like it for several reasons: It makes
early childhood development a priority.
since it is for children from K-12: it's a
user tax that aims at an undesirable. life-
threatening habit; it's proactive, since re-
search proves that 90 percent of brain
growth occurs before age 3.

Children who are neglccted or ahused
before the age of 3 may turn into troubled
sdults who ultimately - st millions in
law enforcement, welfare and
prison. California is losing hundreds of
millions of dollars in federal funding for
early childhood programs because wc
don't have matching funds. These are
our tax dollars. and we're not getting our
fair share. Proposition 10 will provide
these matching funds. generating at least
S1.4 biliion for early childhood pro-
grams.

. Asthe'vote: on. Proposition 10 could
well be seen as a Teferendum’on” °
smoking it’s strongly opPosed by the
disereditéd tobaccoindustry. Its main ar-
gument is against thé ¢reation of a new
state and county bureaucracy that it calls
expensive and believes will promote par-
allel and redundanl dclivcry mech-
anisms.

Our response is that 1.7 bﬂhon tax-
payer dollars dre-reportedly spent annu-
ally caring for individuals stricken with
smoking-related illness. We call that ex-
pensive. If Proposition 10 helps to reduce
this just a little, it will have done some-
thing worthwhile. Furthermore. 1L might
also save lives.

Appropriate tax

No one can doubt now, surcly that cig-
arelte smoking is a leading cause of
cancer and other health problews, some
of which retard the healthy development
of children. Taxing cigarette smokers
seems appropriate, since they themselves
are Big Tobacco's walking role: models _
among impressionable kids.

It can be argued similarly that those

- who don’t smoke are advertisements for

the healthy life, but if our example
worked. smoking wouldn't be the

probiem it is today.

The National Cancer Policy Board re-
ports that there is strong evidence sup-
porting a direct correlation between
raising the price of cigarcttes and a fall in
cigarette consumption. -
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Teen smoking - S
It's'arghiablé whetner this applies.to . -
teen-agers, since youth smoking report-
edly increased from 9 percent in 1990 to
around: 12 percent in 1996, despite the
25-cents-a-pack tax incréase authorized
in 1988 and the 2-ceit tix a pack In
1993. Higher taxes do not necessarlly
translate to lower consumption, as teen- -
agers can always turn to smuggled cige-
rettes... .." ...v, L A
Nevertheless, overall smoking did drop
by one-third from 1988:p;this year. -
Whether this IS"'dui’itgg higl;er gric_e,s_ or to
the siccess bf smoking reduction pro-
grams is not clear. Whatever, a further
decrease.of up to25 percent could |
reasonably be anticipated from Proposition
10 in its first full year, based on recent
€xperience: ' :
Indeed, a spokesman for the opposition to
Proposition 10 is recently reported to have said
Just that: "It (smoking) would definitely -
go down, [ think. I'm sure-that works
Into the equation for them (Big To-
bacco).” . o .
One of the pleasing aspects of the ini-
tative is that it would work on a county-’
by-county basis to target specific needs,

Oct 27 '98  16:39 P.03

Alameda County has:a lot to gain from

that. With clifldren 26 percent of its pop-

ulation — one of the largest child popula-
tions in the state —We:might wind up
with an additiorial $50 intllion a year for
child tmmunizations-and prenatal serv-
ices, among other things. - * -

" Another specific tartget to benefit would
be Alameda County’s foster child popula-
tion, among the Iargest in the state. With
foster children waifing an average of 32.5
months for placemént —among the
longest waits iif thie state — thé addi-
tonal money might redsice the time it

“takes the county.t6 place a foster child.

Furthermore, the county has a com- -
paratively low average birth-weight of 6.9
pounds. Proposition 10 could turn this
around witl maney;t6 feduce child abuse
or support families in crisfs. - :

Likewise, Contra Costa County could
see funding juriip from $5 million a year
to $25 million a-year-for programs such
as vision and hearing tests, postnatal
maternal and infant nutrition services,
and treatment for children suffering from
problems related tg drug and alcohol
abuse. ST -

Summing up, Proposition 10 is about
Investing in our kids and taxing tobacco.
We urge you to support it with a “yes”
vole.
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California’s Tobacco Initiative

The demise of national tobacco control legisla-
tion puts the burden on states to find new strategies
to reduce smoking and its harmful consequences.
The California Children and Families Initiarive,

which will be on the November ballor as Proposition .-
10, provides a model that other states could emulate. -

Proposition 10 would raise the state cigarette
tax by 50 cents per pack, an increase that should cut
smoking rates significantly, particularly among
teen-agers who are especially sensitive to price. An
added benefit is the estimated $700¢ million a year

the tax would generate to pay for new health,

nutrition, education and child care programs for
preschoolers. The total pot could reach more than $1
billion if the state uses the new revenue as marching
funds to tap into Federal grants.

It makes sense t0 use a tobacco tax to pay for
children’s ‘programs because secondhand smoke
and smoking during pregnancy have been linked to
low-birthweight babies, pre-term births and in-

N

creased asthma and respiratory infections among
infants and children. Simply reducing the number of
parents who smoke would improve children’s
health. The new money would help counties expand

THE NEW YORK TIMES EDITORIALS /LETTERS THURSDAY, OCTOBER 8, 1998
e

children’s and family services, as well as pay for .

‘more anti-smokKisig programs. -

The initiative, spearheaded by fhe ﬂlm dn'ector

Rob Reiner, grew out of ideas presented at a White

House conference or infant development last year
that focused on good parenting and health care
between birth and age 3, the cnitical period of brain
growth. The measure has drawn broad bipartisan
support and is supported by every major health and
education associarion in the state.

The primary opposition comes from the tobacco
industry, which is expected to spend more than $15
million trying to defeat the measure. The industry is
right to worry. If California voters approve this
measure, as recent polls indicate they will, this
initiative could wel! start a national movement.




Fax:310-205-2721

BY MORTIMER B. ZUGKEHMAH/EDITOR—IN'CHIEF

[et’s stub out coffin nails

P.11

Oct 27 '98  16:40

Californians have a chance to strike a blow against the tobacco industry

or decades, cigarette smoking was cool. It suggest-

ed being grown up, sophisticated, macho, virile,

sexy, sensuous, and even romantic. Cigarettes dan-

gled from the lips of every movie star. Humphrey

Bogart said in Casablanca, “Here’s looking at you, kid,”
and millions played Bogey by lighting up.

We were had. The cigarette companies perverted or

concealed the truth. Who can forget advertising slogans -

such as “Not a2 cough'in a carload™? Even after 1964, when
the surgeon general spelled out the risks, the cigarette
companies kept pretending. Now
hardly a month goes by without an-

school seniors who smoke daily today believe they will be
smoking in five years. In fact, almost 75 percent will
probably be smoking five to six years later—despite know-
ing the health hazards associated with smoking—and,
according to the Society of Memorial Sloan-Kettering
Cancer Center, 72 percent of teenage smokers have tried
to quit but have not been able to. They are learning what
their parents knew: It's very tough to stop.
The best way, then, to deal with smoking is never to
start. One of the most effective ways to deter smokersis to
raise the cost of Gigarettes. That's
what is being attempted in Califor-

other study being released that con- ‘Y nia in a proposal that would raise the
veys even worse news about smok- OI_IC Of the most state tobaceo tax by 50 cents a pack.
ing. Let the tobacco interests try to : Thetobacco companies, of course,
blow away these facts: Smoking is effe.cuve ways tO are fighting any increase in prices
the most preventsble cause of dis- okers i with 2 reported $20 million media
ease and death in the United States. deter Sm €IS1s blitz. They acknowledge there are
Each year, it is directly responsible to raise the cost health risks. How could they not?
for 90 percent of lung cancer cases But they continue to maintain -that
and nearly a third of the country’s of_cigarcttes.’ nobody has actually proved smoking

565,000 cancer deaths. It costs
more than $68 billion a year in
health care. Among male cigarette ,
smokers, the risk of lung cancer is more than 2,000
percent greater than among male nonsmokers, and it is
1,200 percent greater for women smokers. Women who
smoke during pregnancy pass along a powerful cancer-
causing substance to their unborn babies. Smoking con-

tributes to many other diseases, such as corenary prob- |.

lems. The risks increase with the number of cigarettes and
the length of time a person smokes. Now more people die
prematurely from smoking than from auto accidents,
alcohol abuse, drugs, and AIDS combined.

Choke hold. With all this evidence, you would think that
most Americans would have stopped smoking. No such
luck. Ten million people have died from smoking since the
surgeon general’s 1964 report. Today, two subsections of
the population are smoking more than ever—teenagers
and women. The American'Lung Association reports that
36.4 percent of teenagers smoked cigarettes in 1997—up
from 27.5 percent in just six years. Anywhere from a third
to a half of teenagers who try one cigarette get hooked.
Here is the measure of addiction. Only 5 percent of high-

76 US.NEws & WORID REPORT. OCTOBER 19, 1998

causes cancer. The one exception is
the Liggett Group, which has broken
ranks with the industry to settle law-
suits with the states. The argument the cigarette compa-
nies are using against the state tax is that it will lead to big
government, create an unwieldy bureaucracy, and im-
pose an unfair tax increase on smokers—the same strate-
gy that they used to kill the tobacco bill pushed by Repub-
lican Sen. John McCain of Arizona.

Don’tinhale. Don't believe the phony argument to pro-

tect their profits. As former Surgeon General C. Everett

Koop said, “When the tobaeco industry fights something,
you almost always know it’s good for public health.”
Tobacco companies have been pouring tens of millions
of dollars into both political parties—but especially the
Republican congressional forces since they gained con-
trol of Congress. They spend the money only to get tame
congressmen 1o block legislation that might discourage
cigarette smoking. They may be able to use their cam-
paign-funding power to manipulate legislators. But the
hope must be that their millions spent in a scare campaign
of falsehoods won't fool the people of the Golden State.
Put out their butts, Californians! u
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A Worthwhile Gamble

ballot initiative, and we are not enthu-

siastic about special-issue taxes. That
The Times would still endorse Proposition
10 is a measure of how desperately Califor-
nia’s young children nced help, and fast.
Proposition 10, which would raise cigarette
taxes by 50 cents a pack to fund early child-
hood development programs, is a gamble
California can't afford not to take.

Most of the $750 million generated by the
tax each year would be handed over to
county commissions with, as the opposition
ads say, “no spedifics on

! I \his newspaper abhors the abuse of the

interventions saves $11 in later spending on
special education, juvenile crime and other
social problems.

The initiative’s greatest weakness, its fail-
ure to detail how counties should spend
their early childhood dollars, is also its
greatest strength, allowing flexibility to res- -

. pond to regional needs and popular de-

mands. Los Angeles County, for example,
might want to spend some of the $177 mil-
lion it would receive yearly to provide child
care slots for children of welfare moms who
go to work (it has about 500 licensed child

care slots but sees a need

how the money’s spent.”
That's not quite true, but
there’s no disputing thdt
Proposition 10’s flexibility
leaves open the possibility
that some exXperiments
will be tried, and some
may fail.

.....

.. /3 ELECTION '98

. Proposition 10

for 50 times as many). But
Proposition 10 would also
leave the county free to
spend money on programs
having nothing to do with

Tobacco taz, welfare: qua.lity preschool,
carly childhood ~ for instance, to stimulate
' programs  children’s social and intel-

Risk, however, is the
price of innovation, and
while Proposition 10 is far from perfect, it's
also a bold, worthwhile experiment—an at-
tempt to solve a genuine social problem ar-
riving at just the right time. Imagine a state
that actually invests in giving children a
head start instead of devoting ever more
time and money on remedial education for
university students. Science has recently
demonstrated that nearly 90% of brain
growth occurs during a child’s first three
years (and with it, a great potential for
learning), but only 4% of public spending on
children is earmarked for those years.

That's far more wasteful than Proposition
10 would ever be, for studies have shown
that every dollar spent on quality preschool,
maternal and infant nutrition, domestic vio-

lence prevention and other early childhood

O

lectual growth.

Fach program must
state measurable goals, which counties must
assess in yearly audits. Scrutiny of the goals
and how successfully they are met will be
important. And keeping an eye on the politi-
cal appointees who will administer the funds
will be equally important.

California has a chance, through this
clearly imperfect initiative, to reverse the
rise in teen smoking and to focus more pub-
lic spending on early childhood. when it can
do the most good. So long as the audits are
scrutinized to ensure that each program and
county is taking its challenge seriously.
Proposition 10 could do a great service by
giving all California children a chance to
live up to their potential. Catching problems
and providing help during early childhood is
essential. The state’s future depends on it.
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SURGEON GENERAL KOOP DENOUNCES
TOBACCO INDUSTRY’S SMOKESCREEN
CAMPAIGN AGAINST PROPOSITION 10

Koop Urges Californians To Not
Be Fooled By Big Tobacco Lies
and VOTE YES ON 10

SAN FRANCISCO - Former Surgeon General C. Everett Koop campaigned in
California today to urgé voters to not believe the misleading campaign by the
tobacco industry against Proposition 10. The most recent campaign reports show
that out-of-state tobacco companies are the only contributors to the No on
Proposition 10 campaign, giving more than $28 million to defeat the 50 cents per
cigarette pack initiative.

“I have found that when the tobacco industry is against something, it must
be good for public health,” said Surgeon General Koop. “Big Tobacco is funding
the No on 10 campaign because they know a ‘Yes’ vote means fewer teenage
smokers and that means less profit. I urge voters to not believe the tobacco
industry’s lies and join California’s doctors, nurses and teachers in voting Yes on
Proposition 10.”

If approved, Proposition 10 will place an additional 50 cents a pack tax on
cigarettes. This tax will generate an estimated $700 million a year to fund anti-
smoking programs along with health, nutrition and education programs that

promote early childhood development. Proposition 10 is supported by a broad

California Children 1 Initiative, YES on Prop 10
A Project of fo for Larly Childbood Development
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Surgeon General Koop - Yes on Prop. 10
Page 2 of 3 |

coalition of health, education, Jaw enforcement and community-based
organizations including the American Lung Association, American Heart Association,
American Cancer Society, California Teachers Association and the California State PTA.

“Californians should not be fooled by the tobacco industry’s cynical and
misleading campaign against Proposition 10,” said Koop. “The tobaccb industry 1s
dumping tens of millions of dollars trying to buy the voters of California. The tobacco
industry may be able to buy politicians, but my hope is that they cannot buy the public.”

Smoking decreased 32 percent in California after voters approved a 25-cent
tobacco tax in 1988. Recent studies have projected that tobacco consumption could
decrease an additional 23 percent in California if Proposition 10 1s approved. The
decreased tobacco consumption would be most significant among teenagers and
minorities.

“The tobacco industry is desperate. They are pouring millions of dollars into a
misinformation campaign to confuse voters about Proposition 10,” said Rob Reiner,
filmmaker and chair of the initiative, who joined Surgeon General Koop at the press
conference. “The bottom line is Proposition 10 is a clear choice between giving
California’s children a healthy start in life or protecting the profits of the tobacco
industry. I urge Californians to vote Yes on 10 to provide health care and child care for
our children and reduce teenage smoking -- a win-win for California.”

Proposition 10, which will be implemented on a county-by-county basis, will
create a comprehensive and integrated system of services to help children from the
prenatal period through the first five years of life. The initiative is designed to help
ensﬁre that California’s children will be healthy and ready to leam when they start school
so that they can grow up to be productive members of society.

Proposition 10 will also teach women about the negative effects of smoking while
pregnant. It will provide smoking cessation assistance to pregnant women and parents of
young children who want to quit smoking. Studies by the Amernican Lung Association

and the Environmental Protection Agency state that smoking by pregnant women and
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secondhand smoke are major contributors to disease and death in young children. The
current tax on cigarettes in California is 37 cents a pack. California ranks 217 in the
nation in state cigarette taxes.

Proposition 10 has been endorsed by more than 200 health care, child care,
education and community-based organizations. These organizations include the
American Lung Association, American Cancer Society, American Heart Association,
California Medical Association, California Nurses Association, California Association of
Catholic Hospitals, California Teachers Association, California PTA, California School
Boards Association, California Child Care Resource and Referral Network, Children’s
Institute International, Consortium to Prevent Child Abuse, California Correctional Peace
Officers Association, and the Los Angeles Police Protective League. Also endorsing the
initiative is a bipartisan coalition of political leaders including initiative committee co-
chairs U.S. Senator Barbara Boxer, former Congressman Michael Huffington, San
Francisco Mayor Willie Brown and Los Angeles Mayor Richard J. Riordan.

#HE#
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Who is Funding the |
NO on Proposition 10 Campaign?¢

Philip Morris Tobacco Company  $20,239,057
Brown & Williamson Tobacco  $ 4,809,056

Lorillard Tobacco Company $ 2,635,489
R.J. Reynolds Tobacco Company $ 688,024
U.S. Tobacco Company $ 163,837
The Tobacco Institute $ 121,478

(Contribution figures are from 10/17/98 Campaign Disclosure Statement plus late contribution reported to
the Secrctary of State through 10/23/98)

“When asked why the tobacco companies would involve
themselves, Ron Gray [spokesperson for NO on Prop 10]
responds, ‘They have a financial stake. I’'m sure that’s a
concern. I don’t know how much tobacco consumption would go
down [if Prop 10 passes], but it would definitely go down, I think.
I’'m sure that works into the equation for them.’” - Sacramento
News and Review, Sept. 3, 1998
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: Mr. Rob Reiner, Chair 00
California Children and Families Initiative F 7,
2940 Westwood Boulevard '7(

Suite One
Los Angeles, California 90064

Dear Rob:

Thank you for your letter inviting me to speak on behalf
of the California Children and Families Initiative. I have
forwarded a copy of your letter to appropriate staff and hope
that a visit in September will be possible. In the meantime, I
look forward to seeing you again soon.

With warm personal regards, I remain

Sincerely yours,

Hillary Rm Clinton
s=ce=="Patti Solis Doyle

Director of Scheduling
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Proposition

California Children
- and Families Initiative
Rob Reiner, Chair
B Mike Hufington, Co-Chair

September 1, 1998

The First Lady of the United States of Armerica
The White House

1600 Pennsylvania Avenue

Washington, DC 20500

Dear Mrs. Clinton,

I want to thank you for your support of the Californja Children and Families
- Initiative. As Chair of the Initiative, I am in the of the final phase before the
November election with this issue that is so near and dear to ty heart. ] am writing
to ask you to be my special guest at a event during your next scheduled trip to
- California. I am aware of your busy schedule, but would appreclate an hour of your
time when you are in Los Angeles or San Francisco to make an appearance. at our
—event.

As you know, the California Children and Families Initiative is in a tight race in the
November elections with our only opponent — the tobacco industry — expected to
outspend us at least 5 to 1. However, our polling and the history of the issue give us
confidence that we will win if we can deliver our.basic message to the electorate. If
you would speak on our behalf during September, this worthy Initiative will draw the
attention that we know is necessary to deliver our message. Millions of California
children would benefit tremendously by the passage of the Initiative.

Please feel free to contact me personally at (310) 285-2328, or my Finance Director
Tricia Riffenburgh at (310) 475-2310.

Best Regards,

- Rob Reiner

cc: Melanne Verveer

California Clildren and Famiélies Initiative, YES on Prop 10
A Profect of Forum for Barly Childhood Developmaent
: 2940 Westwood Blvd., Suite Ons » Los Angelss, CA 90064
Pbone: 310-475-2310 = FAX: 310-475-3352 I: children98@aol com = Websibe: bitp./fwww.children98.org
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The highest-prauge initiative on
the ballot and the one most familiar
to registered voters was Proposi-

THE TIMES POLL
tion b, dealing with Indian gaming.
The . focus of tens of millions of

Voters Backing
oS » L Y. dollars of TV advertising, the mea- -
Casinos,Added  'meoidwiciniins

g incumbentg—are largely a
Jnyatery to voters at this point,

. In the race for lieutenant gover-
nar, state Assemblyman Cruz Bus-
,tamante (D-Fresnc) leads state
' Sen, Tim, Leslie (R-Tahoe City)
20% to 22% among registered
voters. Among likely votérs, how-

Cigarette Tax.

By MARK Z. BARABAK
TIMES POLITICAL WRITER -

- California voters appear ready to

sanction casino-type gambling on
the state's Indian lands and slap
mare tax on cigarettes to pay for
early childhood development pro-
grams, according to a new Los
Angeles Times poll. :

At the same time, voters are less
. clear on whether they will grant
themaselves a utilities rate cut and
" force utiljties ta bear the full cost of

debts associated with enery y de-
regulation. ' .

"In partisan races, at least two
_.incumbent Republitans, Secretary
of State Bill Jones and Insurance
Commiasioner Chuck Quacken-
bush, face potentially stranyr chal-
- lenges by, respectively, Demaqcrats
Michela Alioto and Diane Martinez.
" Two Democratic state office-
holders, Controller Kathleen Con-
nell and state schools chief Delaine
Eastin, are having an easier time
against. respectively, Republicang
Ruben Barrales and Gloria Matta
Tuchman. ’

Three other statewide con-
tests—for lieutenant goverr.or, at-
torney general and treasurer—are
essentially dead even,

However. typical for thi: stage
of the campaign, these so-called
down-ballot races are drawing lit-
tle notice, as are the.other nine
largely uncontroversial and even
arcane initiatives on the Nov. 3
ballot.

Asked their motivation for going
to the polls, 35% of registered
voters cited the assortment of
statewide contests, 32% said there
" is no one thing to spur them to vote
and 18% cited the closely matched
governor's race between Republi-
can Dan Lungren and Democrat
Gray Davis,

t!'ibal lands.

* After hearing a descrjption of
:the measpre, 57% of. registered .

vo;era supported Proposxtlon b,
28% were opposed and 16% were
undecided, Seventy-two percent of

. those:who said they have visited an
Indian casino supported the initia- -
_ tiye. a3 did 62%.0f those who have

never beey.’
Similarly, 71% of frequent gam-

- blers and 63% of occasional gam-

blers bac}ced the measure, as did
57% of those who rarely gamble
and 519 who abgtain. ,

“The pro-Proposition 5 fotces,
basing their arguments on eco-

nomic development and Indian

" gelf-sufficleney, have clearly done

the bettet job so far of making their

case,” sald Susan Pinkus, director
of the Times Poil.

Also winning early voter SUpporL
ls Proposition 10, which would
raise cigarette taxes 50 cents a
pack to finance early childhood
development programs. After
hearing a description of the mea-
sure, 54% of registered voters

Wacked it, 85% were opposed and
11% were undecided.

Voters were more evenly di-
vided on Proposition 9, tire electric
utilitles initiative. The measure
would rewrite the siate’s electric-
ity deregulation law to require a

20% rate eut and prevent utilities

from charging customers $28 bil-
lion for the cost of nuclear plants
and long-term purchase contracts.

After hearing a'description of
the measure, 36% of registered
_voters supported Propaosition 9,
21% were opposed and 439 were
undecided.

In the partisan contests, much
seems to depend on who turns out
on Nov. 3—an uncertain guess,
given the current unsettled politi-
cal elimate, Moreover, mast of the
:andidates on both sides—includ-

Plense ace POLI‘(, AR2. -

ever, the race was a statistical tie,”

with Leslie at 299 and Bustamante
gt 28%.

Similarly; in the race for attor-
ney genera), state Sen. Bill Lock-

« *yer (D-Hayward) leads Chief

Deputy Atty. Gen. Dave Stirling,
the GOP nominee, 31% to 26%

" among registered voters, but they

are virtually tied, 31% to 30%.

' among likely voters.

In the. race for lreasurer, the
contest 1s°even among both regis-
tered and likely voters. Among
registered voters, Democrat Phil
Angelides hag 279 support to 25%

\'Io' state Assemblyman ' Curt

g Pringle. (R-Garden Grove.)

« "Pringle wag slightly ahead among -
,,nﬁk ly véters. 80% 10 27%.

50 Repubhcan incumbents
!:Ru face tough reelection fights,

- deppading on turnout.
~wplfsurance Commissioner Quaclk- '
enbish was essentially tied with
state Assemblywoman Martinez
(D-Monterey Park) among regis-
tered voters. 36% to 35%, but led
by 42% to 34% among likely

voters.

At the same time, Secretary of
State Jones drew 28% to Alioto's
30% among registered voters, but
held a 34% 'to 29% lead among
likely voters.

Two incumbent Democrats,
Controller Connell and Supt. of
Public Instruction Eastin, were
more comfortahly ahead in their
reelection bids.

Connell led San Mateo County
Supervisor Barrales 38% to 22%
among registered voters and 40%
10 27% among likely vaters, Bastin
led Santa Ana teacher Matta Tuch-
man 24% to 10% among registered

. voters and 27% to 11% in the race
for the nonpartlsan office,
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THE TIMES POLL
Voters Backing
Casinos, Added-
Cigarette Tax

By MARK Z. BARABAK
TIMES POLITICAL WRITER "

- California voters appear ready to

sanction casino-type gambling on
the state's Indlan lands and slap
more 1ax on cigarettes to pay [or
early childhood development pro-
grams, according to a new Los
Angeles Time# poll. :

Al the same lime, voters are less
. clear on whether they will grant
themselves a utilities rate cut and
" force utilities tq bear the full cost of
debts assocxated with energy de-
regylation.

"In partisan races, ‘at least two
_.Incumbent Republitans, Secretary
of State Bill Jones and Insurance
Commigasioner Chuck Quacken-
bush, face potentially strang chal-
- lenges by, respectively, Demqcrats
Michela Alioto and Diane Martinez.
" Two Democratic state office-
holders, Controller Kathleen Con-
nell and state schools chief Delaine
Eastin, are having an easler time
against. respectively, Republicans
Ruben Barrales and Gloria Matta
Tuchman. '

Three other statewide con-
tests—for lieutenant governor, at-
torney general and treasurer-—are
essentially dead even.

However, typleal for this stage
of the campaign, these so-called
down-ballot races are drawing lit-
tle notice, as are the other nine
largely uncontroversial and even
arcane initiatives on the Nov. 3
ballot.

Asked thejr motivation for going
to the polls, 35% of registered
voters cited the assortment of
statewide contests, 32% said there
" is no one thing to spur them to vote
and 189 clited the closely matched
governar's race between Republi-
can Dan Lungren and Democrat
Gray Davis,

The highest-prouie initfative on’

- the ballot and the one most familiar

to registered voters was Proposi-
tion b, dealing with Indian gaming.
The focus of tens of millions of
dollars of TV advertising, tHe mea- -
aure would amend Californja law to*

{ allow casino-type pambling on

Plenle see POLL., A22. -

tx‘lbal lands.

" Aften hearlng a descriptian of
. :tbe measpre, 57% of. registered .

voters supported Proposition 5,
28% were opposed and 15% were
undecided, Seventy-two percent of
those who said they havé visited an

Indian casino supported the inftia- -

_ tive, as did 52%.of those who have

never beeq.’

Similarly, 71% of frequent gam-
blers and 63% of occasional gam-
blers backed the measure, as did
57% of those who rarely gamble
and 51% who abstain.

“The pro-Proposition § forces,

basing their arguments on eco-

nomic development and Indian

" self-sufficlency, have clearly done

the better job g0 far of making their

cage,” sald Susan Pinkus, director
of the Times Poll. .

Also winning early voter suppart
is Propoaition 10, which would
raise cigarette taxes 50 cents a
pack to finance early childhood
development programs. After
hearing a description of the mea-
sure, 54% of registered voters

Wacked it, 35% were opposed and
11% were undecided.

Vaters were more evenly di-
vided on Proposition 9, the electric
utilities initiative. The measure
would rewrite the state's electric-
Ity deregulation law to require a

20% rate eut and prevent utilities

from charging custamers $28 bii-
dlon for the cost of nuclear plants
and long-term purchase contracts.

After hearing a’ description of
the. measure, 38% of registered
‘voters supported Proposition 9,
21% were opposed and 43% were
undecided.

In the partisan contests, much
seems to depend on who turns out
on Nov. 3—an uncertain guess,
glven the current unsettied politi-
cal climate, Moreover. mast of the
:andidates on both sides—includ-

Anhg incumbents—are largely a

Jnyatery to voters at this point,
& In the race for lieutenant gover-

nor, state Agsemblyman Cruz Bus-
, tamante (D-Fresnc) leads state
' Sen. Tim. Leslle (R-Tahoe City)
20% to 22% among registered
voters. Amopg likely votérs, how-
ever, the race was a statistieal tie,”

with Leslie at 209 and Bustamante
at 28%.

Similarly, in the race for attor-’
ney general, state Sen. Bill Lock-
‘yer (D-Hayward) leads Chief
Deputy Atty. Gen. Dave Stirling,
the GOP nominee, 1% to 25%
among registered vaters, but they
are virtually tied, 31% to 30%.
" among likely voters. .

In the.race for treasurer, the
contest 15 even among both regis-
tered and likely voters. Among
registered voters, Democrat Phil
Angelides has 27% suppart to 25%

,\fo state Asaemblyman Curt
i; Pringle . (R-Garden Grove.)
Pri gle was slightly ahead among

) fllk ly voters, 30% to 27%.

-+i - TwWaq. Republican incumbents

v equld face tough reclection fights,
- deppading on turnout:

“wylnsurance Commigsioner Quack-
enblisgh was essentially tied with
atate Assemblywoman Martinez
(D-Monterey Park) among regis-
tered voters. 36% to 35%, but led
by 42% to 34% among likely
voters.

At the same time, Secretary of
State Jones drew 28% to Alioto's
30% among registered voters, but
held a 34% ‘to 28% lead among
likely voters.

Two incumbent Democrats,
Controller Connell and Supt, of
Public Instruction Eastin, were
more comfartably ahead in their
reelection bids.

Connell led San Mateo County
Supervisor Barrales 38% to 22%
among registered voters and 40%
to 27% among likely vaters, Rastin
led Santa Ana teacher Matta Tuch-
man 24% to 10% among registered

~voters and 27% to 11% in the raco
for the nonpartlsan office.
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THE TIMES POLL ‘
Voters Backing
Casmos, Added
Ci garette Tax

By MARK Z. BARABAK
TIMES POLITICAL WRITER *-

- California voters appear ready to

sanction casino-type gambling on
the state's Indlan lande and slap
more tax on cigarettes to pay for
early childhood development pro-
grams, according to a new Los
Angeles Times poll. :

Al the same time, voters are less
. clear on whether they will grant
themselves a utllities rate cut and
" force tilities tq bear the full cost of
debts associated with energy de-
regylation. '

‘In partisan races, at least two
. -Incumbent’ Republitans, Secretary
of State Bill Jones and Ingurance
Commiasioner Chuck Quacken-
bush, face potentially strong chal-
- lenges by, respectively, Demaqcrats
Michela Alioto and Diane Martinez
" Two Democratic state office-
holders, Controller Kathleen Con-
nell and atate achools chief Delaine
Eastin, are having an easfer time
against. respectively, Republicans
Ruben Barrales and Gloria Matta
Tuchman. )

Three other statewide con-
tests—for lieutenant governor, at-
torney general and treasurer—are
essentially dead even.

However, typical for this stage
of the campaign, these so-called
down-ballot races are drawing lit-
tle notice, as are the other nine
largely uncontroversial and even
arcane initjatives on the Nov. 3
ballot.

Asked thejr motivation for going
to the polls, 35% of regisiered
voters cited the assortment of
statewide contests, 32% said there
" is no one thing to spur them to vote
and 18% clted the closely matched
governar's race between Republi-
can Dan Lungren and Democrat
Gray Davis,

The highest-pronie initiative on

- the ballot and the one most familiar

to registered voters was PrOposn-
tion b, dealing with Indian gaming.
The. focus of tens of millions of
dollars of TV advertising, tHe mea-
aure would amend California law to *

| allow casino-typé, .gambling on

-trlbal lands.

" After hearing a descrlptlon of
:the measyre, 57% of. registered .

votere supported Proposn(on b,
289 were opposed and 15% were
undecided. Seventy-two percent of

. those'who said they hav¢ visited an

Indian casino supported. the inftia- -

) twe. as did 52%.of those who have

never been,’

Similarly, 71% of frequent gam-,
blers and 63% of occasional gam-
blers bac}ced the measure, as did
67% of. those who rarely gamble
and 51% who abgtain. ,

“The pro-Proposition 5 forces,
basing their arguments on eco-

nomic development and Indian

" gelf-sufficlency, have clearly done

the bettet job 50 far of making their

case,” sald Susan Pinkus, director
of the Times Poll.

Also winning early voter SUppart
Is Propogition 10, whieh would
raise cigarette taxes 50 cents a
pack to finance early childhood
development programs. After
hearing a description of the mea-
sure, 54% of registered voters

Wacked it, 95% were opposed and
11% were undecided
Voters were more evenly di-
vided on Proposition 9, the electric
utilities initiative. The measure
would rewrite the state's electrie-
ity deregulation law to require a

20% rate cut and prevent utilities’

from charging customers $28 bil-
lion for the cost of nuclear plants
and long-term purchase contracts,

After hearing adescription of
the measure, 369 of registered
_voters supported Proposition 9,
21% were opposed and 48% were
undecided,

In the partisan contests, much
seems to depend on who turns out
on Nov. 3—an uncertain guess,
given the current unsettled politi-
cal climate, Moreover, mast of the
:andidates on both sidos—includ-

Plense nee POLI“ Az2. .

Ang incumbents—are lqrgely a
Jnyatery to voters at this point,

O In the race for lieutenant gover-

nor, state Agsemblyman Cruz Bus-
, tamante (D-Fresno) leads state

1Sen Tim. Leslle (R-Tahoe City)

28% to 22% among registered
voters. Among likely votérs, how-
ever, the race was a statistical tie,”

with Leslie at 209 and Bustamante

8t 28%.
Similarly, in the race for attor-’
ney general, state Sen. Rill Lock-

. ~yer (D-Hayward) leads Chief

Deputy Atty. Gen. Dave Stirling,
the GQP nominee, 31% to 25%

" among registered voters, but they

are virtually tied, 31% to 30%.

' among likely voters. .

'l,.
o !

l:. .

In the.race for treasurer, the
contest'is'even among both regis-
tered and likely voters. Among
registered voters, Democrat Phil
Angelides hag 27% suppart to 25%

v fo state Assemblyman ~ Curt
I’r ngle. (R-Garden Grove.)
‘Pripgle was slightly ahead among
Tk 1§vmers 30% t0 27%.

9.-Republican incumbents
< cpuld face tough reelection fights,
* " deppfiding on turnout:

wwyJgsurance Commissioner Quack- '

enbugh was essentially tied with
atate Assemblywoman Martinez
(D-Monterey Park) among regis-
tered voters. 36% to 35%, but led
by 42% to 34% among likely
voters.

At the same time, Secretary of
State Jones drew 28% to Alioto's
30% among registered voters, but
held a 34% 'to 29% lead among
likely voters.

Two incumbent Demoecrats,
Controller Connell and Supt, of
Public Instruction Eastin, were
more comfortahly ahead in their
reelection bids.

Connell led San Mateo County
Supervisor Barrales 38% to 22%
among registered voters and 40%
to 27% among likely voters, Hastin
led Santa Ana teacher Matta Tuch-
man 24% to 10% among registered

_volers and 27% to 11% in the race
for the nonpartlsan office.
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The Timez Poll interviewed
1,651 Californiane, including 1.270
registered voters, by telephone
Sept, 12-17, Among them, 684 wera
deemed Ykely to vote, The margin
of sampling error is plus or minus 8
percentage points for registered
voters jand 4 percentage points far
likely voters, o

How the Poll
Was Conducted - : |.

The Times Poll cantactad 1.651° . |’
Callfornans, Including 1,270 * %"
reglstered voterg, hy talephone Sept, .
12-17. Telephone numberd were
chosen from a liat of all exchangealn. - -
the state. Random-digit dialing
techniques wera used go that liatad |
and non-listad numbers could be
contacted. The entire samnpla wos
welghted slightly to confarm with -
cansus figures for aeX, race, age,
education, reglon and registration,
The margin of sampling error forthe |,
sntire sample 3nd for ragistered
voters j3 plus ar minug 3 percentage
points. For cortain subgroupe the
arror margin may be somoewhat
higher, Poll resuits can also be
affected by factors such ag question
warding and the order in which
quastdong ave pregented, Interviews
were conducted in English and
Spanlsh. Although Asten Amerlcans
were {nterviewed and included {n the
soruple, there were not enough of this
group to break out reparataly.
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Ballot Propositions |

Registered voters were asked
how they would vote on three
Injtatives that will appear on
this November's ballot If the
election were held taday:

" Prop. 5
Indlan gomijng

Prop. 9,
Elactric utllities

Prop. 1
Tobngca surtax Yes

After they were read the baljot
deserlptions of the three pro-
positions, here's how they sald
they would vote:

Prop. 5
Indlan gaming
!

" Prop, 9
i -Eluctrle utilitias

2

Nota: Raguits Include thosh who ssld thay were “lenring wwerd” veling for ot Aganet 2
¥ *Dan' know” Inajydes “Haven't hanr@ angugh about it bi'ly-' ' Pinat 4 propesiven.

Sayrnes: LA Times 8|t

Timas Pol rasulln 3re nieq, avaliadie pt Mup:/Sww fatmas.com/Uimespoll

Lae Angsiea Timnea



SEF.22.1958 11:5B8AM

The Timesg Poll interviewed
1,661 Californiane, including 1.270
registerad voters, by telephone
Sept, 12-17. Among them, 684 were
deemed likely to vote, The margin
of sampling error is plus or minus 3
percentage points for registered
votersiand 4 percentage points for
likely voters,

How the Poll

Was Conducted - |

The Times Poll contacted 1651~
Callfornians. including 1,270
registered votera, by telephone Sept. .
12-17. Telephone numbers were

chosen {rom a l1at of sll exchangealn: - -|
the state, Random-digit dlaling [
techniques wera usged g0 that listad |
and non-lieted numberscouldba -
contacted. The entire gampla waa
weighted slightly to canferm with -
eansus figures for 8ax, race, age,
education, reglon and regigtration,
Tha margin of aam‘pling arror forthe |,
antire sample and for ragistered

vaters is plus or minug 3 percentage
points, Far cortain subgroupa tha
arror margin may be somewhat
higher, Poll resulta can also be
affected by faclara such a8 question
wording and the order in which
quastiona are pregentad, Interviews
were conducted in English and
Spanlsh. Althaugh Aslan Amerlcans
were interviewed and included in the
samplo, there were ot enough of this
group (o break out reparataly.
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Ballot Propositions \

Registered voters were asked
how they would vote on three
In|tiatives that will appear an
this Novemnber's ballot if the
election were held taday:

" Prop. 5
Indlan gom|ng

Prop. 9

Prop. 10
Tebncco surtax Yes

After they were read the bsllot
descriptions of the three pro-
positions, here's how they sald
they would vote:

Prop. 5
Indian gaming
-
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California Children
and Famiilies Initiative

Rob Reiner, Chair

FOR IMMEDIATE RELEASE CONTACT: Kristina Parham

June 25, 1998 (310) 552-6922
Maryann Maloney
(213) 627-5140

CALIFORNIA CHILDREN AND FAMILIES INITIATIVE
QUALIFIES FOR NOVEMBER BALLOT
-- Initiative to Provide Programs for Infants and Young Children --

LOS ANGELES - The California Secretary of State announced today that the California
Children and Families Initiative, the landmark initiative to provide medical and social
services for infants and young children, has qualified for the November statewide ballot.
If approved by voters, the initiative will place an additional 50 cents a pack tax on
cigarettes to generate an estimated $700 million a year to fund health, nutrition and
education programs to promote early childhood development. The funding generated by
the initiative will trigger the availability of existing federal matching dollars that will
allocate a total of approximately $1.4 billion to California every year for programs for
infants and young children.

“This is a great day for the children of California,” said Rob Reiner, filmmaker
and chair of the California Children and Families Initiative. “Through this initiative,
communities throughout California will be able to provide infants and young children
with the building blocks for healthy lives.” Reiner has devoted substantial time and
resources to the California Children and Families Initiative as part of his crusade to shift
the national consciousness to value early-childhood development. As an activist for
infants and young children, Reiner was instrumental in initiating the White House
conference on early-childhood development, produced a television special on the subject,
and launched the “I Am Your Child” national awareness and engagement campaign about
the need for quality early-childhood development programs.

-- more --

California Children and Families Initiative, a Project of Forum for Early Childbood Development

510 West Sixth Street #1002, Los Angeles, CA 90014+ 1D #971785
Ph:213-627-5140 « FLax:213-627-5709 * E-Muail: children98@aol.com



California Children and Families Initiative
June 25, 1998 Press Release
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The California Children and Families Initiative will create a comprehensive and
integrated system of services to help children from the prenatal period through the first
five years of life. The initiative, which will be implemented on a county-by-county basis,
will ensure that California’s children grow up to be healthy, ready to learn in school and
productive members of society.

Studies by organizations such as the Carnegie Corporation of New York, RAND
and the California Research Bureau show that a child’s early experiences in the first years
of life have a profound impact on education, social and economic outcomes.

A child’s brain grows to approximately 90 percent of its adult size in the first
three years of life and the brain growth and development during this period will in a large
part determine how well he or she will perform in school and later on in life. During
these critical first years, the California state government spends scant resources on
services for children.

“What research tells us, and what we know as care givers for children, is that
when you invest in a child in the earliest years the dividends to the child and society are
tremendous,” said Patty Siegel, task force member of the Carnegie Corporation Starting
Points Report and executive director, California Child Care Resource and Referral
Network.

The types of programs that will be funded through the California Children and
Families Initiative include nutrition services, child immunizations, early childhood
development classes for parents and child care providers, and additional quality child
care services. The initiative will also provide funding for existing community-based
organizations and the establishment of new centers that focus on parenting education and

family support services.

-- more --
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The California Children and Families Initiative will also teach women about the
negative effects of smoking while pregnant. It will provide smoking cessation assistance
to pregnant women and parents of young children who want to quit smoking. Studies by
the American Lung Association and the Environmental Protection Agency state that
smoking by pregnant women and secondhand smoke are major contributors to disease
and death in young children. The current tax on cigarettes in California is 37 cents a
pack. California ranks 21% in the nation in state cigarette taxes.

The California Children and Families Initiative gathered 1,189,571 signatures to
qualify for the November statewide ballot. In total, the state required that the initiative
have 693,230 valid signatures to qualify. The signatures to qualify the initiative were
gathered primarily through grassroots involvement by the many community-based
organizations that have endorsed the initiative.

“The California School Boards Association will be an aggressive advocate for the
California Children and Families Initiative,” said John D’ Amelio, president, California
School Boards Association. “This initiative will help us to deliver critically needed
services to children while keeping intact the current funding for public education.”

The California Children and Families Initiative has been endorsed by former
Surgeon General C. Everett Koop and a bipartisan coalition of political leaders including
initiative committee co-chairs U.S. Senator Barbara Boxer, former Congressman Michael
Huffington, San Francisco Mayor Willie Brown and Los Angeles Mayor Richard J.
Riordan. Also endorsing the initiative are: American Lung Association of California,
American Cancer Society (California Division), American Heart Association (Western
States Affiliate), California School Boards Association, California Child Care Resource
and Referral Network, Children’s Institute International and Consortium to Prevent Child

Abuse.

NOTE: California Children and Families Director Mike Roos will be available for
media interviews on Thursday, June 25. Please contact Kristina Parham at
(310) 552-6922 to request an interview.
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Smoking causes iliness and death ... Even among infants

Smoking During Pregnancy Accounts for:

@ An estimated 20 to 30 percent of low birth weight babies.

B Up to 14 percent of preterm deliveries.

B Maternal smoking has been linked to asthma among infants and young children.
Increased risk of sudden infant death syndrome (SIDS).

Secondhand smoke is responsible for between 150,000 and 300,000 lower respiratory tract infections in
infants and children under 18 months of age annually.

il Secondhand smoke results in between 7,500 and 15,000 hospitalizations each year.
Sowrces:  American Lung Association

American Cancer Soctely
Environmental Protection Agency

California Tobacco Statistics

In 1996 alone, cigarette makers spent more than $400 million to market, advertise and promote their products.
B Children are the industry’s prime targets as 90 percent of today’s smokers become addicted by the time they are 19.

B The Centers for Disease Control and Prevention estimates that 1,446,550 children in California under 18 are
expected to become smokers. Of this number, 462,896 will die of smoking related illnesses.

California cigarette taxes are 21st in the country, lower than Michigan, Oregon, New York and Texas. The last
significant increase was in 1988 when voters approved Proposition 99, a 25 cent per pack tax to fund anti-smoking and
health care programs.

Smoking has decreased by one-third as a direct result of this tax and the programs it funded.

The California Children and Families Initiative will fund a new statewide multi-media campaign to inform pregnant
woman about the negative effects of smoking while pregnant. It will also provide smoking cessation assistance for
pregnant women and parents of young children who want to quit smoking.

The price increase in cigarettes brought about by the new tobacco tax will reduce smoking by an additional
one-third or more, saving countless lives.



“The opportunity for a parent and child to form secure healthy attachments is the

most important thing that will ever happen to a child in his or her life. Forming healthy
attachments between a parent and child builds a sense of lifetime belonging to family.
This bonding gives a child the foundation for a positive life. Absent healthy attachments,
a child can fall prey to school failure, drug addiction, juvenile crime, premature sexual
activity, and welfare dependency.”

— Rob Reiner, Chair
March 23, 1998 Fresno, Caljfornia

Recent studies on brain development by the Carnegie Institute of New York, Baylor School of Medicine
and the California Research Bureau have proven that a child's experiences in the first years of life have a
profound impact on educational, social and economic outcomes.

The brain begins to develop inside the mother’s womb, forming billions of neurons or nerve cells.
Neurons produce long stemmed axons that connect with other neurons. These brain connections shape the
baby’s entire personality and determine how well he or she will perform in school and later life.

A child’s brain grows to approximately 90 percent of its adult size in the first three years. Children
who lack proper nutrition, health care and nurturing during this time do not develop the social, motor and
language skills needed to enter school healthy and ready to learn.

In one study, imaging techniques were used to compare the brain of a normal three year old child who
received proper care and nurturing with the brain of a child who was the product of extreme neglect and
abuse. When the brain images were placed side by side, one showed a perfectly formed brain with all the
gray matter filled in while the other showed a brain about two-thirds the size with black crevices where
gray matter should be. Brain specialists examined these images and, not knowing their source, assumed the
smaller brain was that of a person afflicted with the deteriorating effects of Alzheimer’s disease.

Pregnant women who smoke or abuse alcohol and drugs threaten the normal brain development of
their children. Child abuse, domestic violence and extreme neglect also produce physical symptoms of brain
damage that may never be repaired.

A Rand Corporation Study determined that 90% of the billions of dollars spent on education, health care
and social services for children are spent after children enter school at age five. For too many children, this
is simply too late.

These are the children we lose to gangs and drugs. We taxpayers foot the bill for welfare, law enforce-
ment and prisons. The California Children and Families Initiative will make a substantial investment in our
children early, when it will do the most good.
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ed Qestions

Q1:Why impose another state tax on
cigarettes?

A: Three reasons:

1. California has not significantly increased the state
tax on cigarettes since the voters passed Proposition 99,
ten years ago. The twenty-five cent tax increase con-
tained in this initiative raised the price of cigarettes and
cut cigarette smoking by nearly a third.

2. Cigarette smoking is a leading cause of cancer and
other health problems, including those that inhibit the
healthy development of children.

3. According to the National Cancer Policy Board,
there is strong evidence supporting a direct correlation
between raising the cost of a pack of cigarettes and a
decrease in consumption of cigarettes, especially among
teenagers.

Q2: How will the money from the cigarette
surtax be collected?

A: A special account, the California Children and
Families Trust Fund Account, will be set up within the
State Treasury to collect and hold for disbursement all
revenue generated by the Cigarette and Tobacco
Products Surtax.

Q3:Does the California Children and Families
Act of 1998 affect the funding for anti-
smoking programs funded by Proposition 99
and/or the Breast Cancer Fund, two mea-
sures that were previously voted into law to
raise funds to combat the negative effects
of smoking and smoking related diseases?

A:  No. The initiative specifically protects funding for
these programs by requiring money from the new initiative
to first be used to offset any decrease in funds that might
occur as a result of a decrease in cigarette consumption.
The State Board of Equalization will, within one year,
determine the effect of imposing additional taxes on
cigarettes as well as the increase or decrease in the level
of consumption of cigarettes and the amount of money
generated by the tax,

The State Board of Equalization will transfer from
the California Children and Families Trust Fund
accounts whatever funds are necessary to offset revenue
decreases in programs that support Proposition 99 and
the Breast Cancer Fund.

This reimbursement will occur annually if necessary.

Q4:How will the $700 miillion in cigarette
surtaxes for the California Children and
Families Initiative be allocated?

A: Every fiscal year, after determining the level of
smoking consumption and whether or not Proposition 99
and the Breast Cancer Fund need reimbursement, the
funds for the California Children and Families Act will
be allocated as follows:

B Prop 99 anti-smoking programs and the Breast
Cancer Fund will be reimbursed an estimated 35
million dollars..

Twenty percent of the balance will be appropriated
to the State Commission for statewide expenditures.
This money will then be allocated as follows:

B Six percent will fund a statewide multimedia
campaign designed to encourage pregnant women
and parents of young children to stop smoking,

B Five percent will be used for parenting education
and training and the development of educational
materials and technical support for the local county
commissions.

B Three percent will be allocated for education and
training of child care providers, the development
of educational materials and guidelines for child
care workers.

B Three percent will be directed to research and
development that identifies the best practices for
early childhood development programs.

B One percent will be used for administrative
functions of the state commission.

B Two percent will be set aside in a special subaccount
and made available for approved expenditures.

(comtinued on other side)



None of this money will be used for administrative
purposes.

The remaining eighty percent of the revenue in the
California Children and Families Trust Fund Account
shall be given directly to county commissions that adopt
and submit a county strategic plan for providing health
care and other revenues to pre-school children. The
money will be used to provide the direct services deemed
necessary by the local county commissions.

Q5: Who will administer the California
Children and Families Trust Fund Account and
the California Children and Families Program
at the state level?

A: A seven member commission will be appointed by
the California Governor, State Rules Committee and
Assembly Speaker to provide oversight and technical
assistance to the 58 local county commissions.

Q6: What kinds of programs will be eligible
for funding at the county level?

A: The initiative will:

B Fund a creation of a comprehensive and integrated
delivery system of information and services to
promote early childhood development

M Provide funds to existing community based centers
or establish new centers that focus on parenting
education and family support services

Educate Californians via a statewide multimedia
campaign on the importance of early child
development and the dangers of smoking by
pregnant women and parents of young children

B Provide assistance to pregnant women and parents
of young children who want to quit smoking

Establish programs designed to help pregnant
women and parents of young children who smoke
quit smoking

B (Create education and training programs on the
avoidance of tobacco, drugs and alcohol during
pregnancy

@ Provide prenatal and postnatal maternal and infant
nutrition services

Fund child immunizations

Provide training for parents and child care providers
in child care skills

Provide treatment for children suffering from
problems related to drug and alcohol abuse

B Fund domestic violence intervention, prevention
and treatment

B Fund child development, health care and social
services not provided by existing programs

Create additional quality child care

Q7:Who will administer the California
Children and Famiilies Initiative at the county
level?

A: The Board of Supervisors from each county will
appoint a five to nine member County Children and
Families Commission.

The Commission will include: A county health
officer, representatives of local medical, pediatric or
obstetric communities, representatives of local
school districts and a member of the county board of
Supervisors.

The County Children and Families Commission
is responsible for developing and adopting a county
strategic plan that promotes the improvement of early
childhood development.

Q8: Will a special formula be used to
specifically determine how much money
each county will receive?

A: Yes. Funds allocated to each county commission will
be based on the proportion of the number of births that
occur within the county relative to statewide births.

Q9:1s the program audited?

A: The commission must prepare and present to
the Governor and the Legislature an annual audit
that includes reports from each individual county
commission. The audit will be available to the public.




The California Children and Families Act of 1998 will create an annual funding stream of
$700 million by adding an additional 50 cents per pack tax to cigarettes. The revenue will
be used for the following:

Creation of a comprehensive and integrated delivery system of information and services to promote early
childhood development

Providing funds to existing community-based centers or establishing new centers that focus on parenting
education and family support services

Educating Californians via a statewide multimedia campaign on the importance of early childhood development
and the dangers of smoking by pregnant women and parents of young children

Providing assistance to pregnant women and parents of young children who want to quit smoking

Designing and implementing programs to help pregnant women and parents of young children who
smoke quit smoking

Education and training on the avoidance of tobacco, drugs and alcohol during pregnancy
Prenatal and postnatal maternal and infant nutrition services

Child immunizations

Child care skills for parents and child care providers

Treatment for children suffering from problems related to drug and alcohol abuse
Domestic violence intervention, prevention and treatment

Child development, health care and social services not provided by existing programs

Creation of additional quality child care

California is losing hundreds of millions of dollars in federal funding for these kinds of programs because we do not
have matching funds. The initiative will provide these matching funds, adding up to 700 million federal dollars to
the $700 million generated by the initiative.



PROFPOSITION 10
Fighting For Our Children's Future

Yote YES on Proposition 10

Former Surgeon General C. Everett Koop
American Cancer Society
American Heart Association
American Lung Association
California Association of Catholic Hospitals
California Conference of Local Health Officers
California Correctional Peace Officers Association
California Medical Association
California Nurses Association
California Teachers Association
California School Boards Association
American College of Emergency Physicians
California Child Care Resource and Referral Network
California Consortium To Prevent Child Abuse
Children Now
Children’s Advocacy Institute
Children’s Health Fund
National Council of Family Relations
National Mental Health Association
U.S. Senator Barbara Boxer - Democrat
Former Congressman Mike Huffington - Republican
Los Angeles Mayor Richard J. Riordan - Republican
San Francisco Mayor Willie Brown - Democrat
California State Senate President Pro Tem John Burton - Democrat
California State Assembly Speaker Antonio Villaraigosa - Democrat
Los Angeles County Board of Supervisors

-partial list-

-Votc NO on Proposition 10

Philip Morris Tobacco Company, R.J. Reynolds Tobacco Company, Lorillard Tobacco Company and Brown &
Williamson, the creators of the “Committee Against Unfair Taxes” - NO on Prop 10.

“When asked why the tobacco companies would involve themselves, Ron Gray [spokesperson for NO on Prop
10] responds, ‘They have a financial stake. 1'm sure that’s a concern. I don’t know how much tobacco

consumption would go down [if Prop 10 passes], but it would definitely go down, I think. I'm sure that works
into the equation for them.’” - Sacramento News and Review, Sept. 3, 1998 :




California Children
and Families Initiative

Rob Reiner, Chair

YES ON PROPOSITION 10 FACT SHEET

Early and comprehensive prenatal care saves $3 for every one dollar invested. (U.S. House .
Select Committee on Children, Youth and Families, 1990, Brown and English 1994)

Every dollar invested in childhood. immunizations saves, on average, $10 Iin costs for
hospitalizations and other treatments. (U.S. House Select Committee on Children, Youth
and Famllies, 1990, Brown and English, 1994) '

For each dollar spent for subs'tance abuse treatment services, more than $11 are saved in
social costs. (U.S. Department of Health and Human Services, Center for Substance Abuse
Treatment, 1994)

Treatment’ of substance abusers in the Californla public system in 1991 saved $1.4 billion
in reduced criminal activity and health care utilization over a two-year period - a 7 to 1
ratio of benefits tq costs. (Report submitted to the State of California Department of
Alcoho! and Drug Programs, 1994; U.S. Department of Health and Human Services, Center
for Substance Abuse Treatment, 1994) '

High quality pre-school programs for at-risk children have demonstrated lasting benefits and
a significant return on investment. - A twenty-two Yyear, longitudinal study of one such
program  found a net savings of $7.16 - Including lower costs related to reduced special
education and welfare costs and higher future worker productivity - for every dollar
invested.  (U.S. Select Committee on Children, Youth and Families, 1990, High Scope
Educational Research Foundation, 1893)

A study published by the Families and Work Institute showed that an Investment of $10,000
per year for one child yields an estimated minimum savings to soclety of approximately '
$100,000 per child. These savings are reflected In reduced spending on special education,
welfare and juvenile crime. (Rethinking the Brain: New Insights Into Early Development,
Appendix B)

The cost of providing smoking cessation help to the estimated 350,000 pregnant smokers
seen in public health clinics would be approximately $1.75 million compared with an
estimated $37 million in excess low birth welght costs, producing a cost-benefit ratio of $1
to $21. (U.S. Select Committee on Children, Youth and Families, 1990)

California employers absorb more than $860 million each year in lost productivity due to
smoking-related illnesses. (California . Department of Health Services)

Ten years ago, California voters approved Proposition 99, a twenty-five cent tax on
cigarettes. Smoking decreased in California by one-third. Experts predict an additional
decrease in smoking by 25 percent or more as a direct result of Proposition 10. ‘According
to studies by the National Cancer Policy Board and others, the decline is likely to be the
greatest among teenage smokers who are the most sensitive to price increases.

California Children and Families Initiative, a Project of Forum for Early Childbood Development

510 West Sixth Street #1002, Los Angeles, CA 90014« 1) #971785
Ph:213-627-5140 « Fax:213-627-5709 ~ E-Mail: children98@aol.com



CALIFORNIA CHILDREN AND FAMILIES INITIATIVE
Chair, Filmmaker Rob Reiner
-Chair i
U.S. Senator Barbara Boxer
Mayor Willie L. Brown, Jr. Mayor Richard J. Riordan
Businessman Ron Burkle
Businessman and Former U.S. Congressman Michael Huffington

Vice Chair C it

Assemblyman Robert Hertzberg Businessman Steven Soboroff

ional Or ization

American Academy of Child & Adolescent Psychology
ASPIRA Association

Child Care Action Campaign

Child Welfare League of America

Children’s Health Fund

National Child Labor Committee

National Council on Family Relations

National Education Goals Panel

National Mental Health Association

State Organizations

American Cancer Society, California Division
American College of Emergency Physicians
American Heart Association

American Lung Association of California

California Association of Catholic Hospitals
California Child Care Resource and Referral Network
California Child Development Administrators Association
California Conference of Local Health Officers
California Correctional Peace Officers Association
California Healthcare Association

California Public Interest Public Research Group
California Medical Association



California Nurses Association

California School Board Association

California Teachers Association

Children Now

Children’s Advocacy Institute, Center for Public Interest Law
County Alcohol and Drug Program Administration of California
Family Service Council of California

National Center for Infants, Toddlers, and Families

National Child Labor Committee

National Council of Jewish Women

National Mental Health Association

Planned Parenthood Affiliates of California

Results

St. Joseph Health System

Former Surgeon General C. Everett Koop

Pat Boone, Pat Boone Enterprises

Robert H. Schuller, The Crystal Cathedral

U.S. Senators
Barbara Boxer, Co-Chair
US.H of Represent

U.S. Representative Robert Filner

U.S. Representative George Miller
U.S. Representative Esteban Torres
U.S. Representative Henry A. Waxman

State Board of Equalization

Vice Chair, Board of Equalization, John Klehs
li i n

Senator John Burton, President Pro Tem
Senator Tom Hayden

Senator Betty Kamette

Senator Jack O’Connell

Senator Byron Sher

Senator Diane Watson

lifornia St

Antonio Villaraigosa, Speaker
Sheila Kuehl, Speaker Pro Tem



Elaine Alquist
Dion Aroner
Valerie Brown
Gilbert Cedillo
Martha M. Escutia
Martin Gallegos
Michael M. Honda

Wally Knox

Kerry Mazzoni

Michael Sweeney

County Board of Supervisors

Los Angeles County Board of Supervisors
Jeff Almquist, Santa Cruz

Tom Ammiano, San Francisco
Juan Aramabula, Fresno

Susan J. Bierman, San Francisco
Amos C. Brown, San Francisco
Keith Carson, Alameda

Wilma Chan, Alameda

Bob Cruz, San Benito

Stan Dixon, Humboldt

Michael A. Dorame, Inyo

Vince Ferriole, Napa

Paul Fackrell, Trinity

Gordon Gojkavich, Solano
Mary Griffen, San Mateo

Scott Hagerty, Alameda
Barbara Kaufman, San Francisco
Gail Marshall, Santa Barbara
Fredericka Oakley,Yolo

Jim Roers, Contra Costa

Skip Thomson, Solano

E. Douglas White, Colusa
Molly Wilson, Shasta

John Woolley, Humboldt
Michael Yaki, San Francisco

Mayors

Tom Baron, Mayor Pro Tem, Paso Robles

Robert W. Beck, Mayor Pro Tem, Rolling Hills Estates

Bob Bruesch, Rosemead
Jeff Comerchero, Temecula
Rosemary M. Corbin, Richmond




Roosevelt F. Dorn, Inglewood

Paul Godinez, San Fernando

Mike Gordon, Pro Tem, El Segundo

Peter Green, Huntington Beach

Linda Luz Guevara, Pro Tem, Huntington Park
Fred Harris, Rio Vista

Jose A. Hermandez, San Fernando

Sid Hollins, Escondido

Shirley Horton , Chula Vista

Walter F. Keller, Malibu

Ron Loveridge, Riverside

Jessica R. Maes, Huntington Park

Lori Maples, American Canyon

Steve Martin, West Hollywood

Ed Martin, Lemoore

Marian Mellow, Mayor Pro Tem, Pismo Beach
Christine Murphy, Rancho Mirage

Joaquine Penilla, Mayor Pro Tem, Bell Gardens
Betty M. Pryateh, Vice Mayor, Coming City Council
Ron Roberts, Temecula

Pete Sanchez, Suisun City

Celia Scott, Santa Cruz

Nell Soto, Vice Mayor, Pomona

Linda Spiro, Rohnert Park

Judith Valles, San Bernadino

Paul Walker, Mayor Pro Tem, La Palma

Gene Wolfe, Walnut Creek

Councilmembers

Betty Dean Anderson, San Bernardino
Raquel Armaga, Commerce

Esau Awabdy, Adelanto

Jim Bartell, Santee

Phil Bradshaw, Pinole

Sheila S. Cameron, Encinitas
Dorina R. Castellanos, Irwindale
Kelly J. Chastin, Colton

Daryl Choates, Seaside

Kevin Dowling, Hayward

Don Eaton, San Carlos
Alexander A. Ethans, Stanton
Paul Freeman, Laguna Beach
Ken Genser, Santa Monica

Gary George, Redlands

MeraLee Goldman, Beverly Hills




Maxine Gonsalves, Pacifica
Gregg Hart, Santa Barbara
Olden P. Henson, Hayward
Bob Hill, Calabasas

Marshall P. Hydron, Carmel by The Sea
Trixie Johnson, San Jose

Ray C. Knight, Firebaugh

Jeff Kroot, San Anselmo

Tony Lam, Westminster

King Lear, Los Altos

John Leonard, Mill Valley
Paul Little, Pasadena

George Luna, Atascadero
Susan Lien, San Bernardino
Linda Maio, Berkeley

Jan Teter Mandroian, Bradbury
Cyr N. Miller, San Rafael

Kent Mitchell, Healdsburg
Mickey C. Peabody, Oakdale
Bev Perry, Brea

Bob Pinzler, Redondo Beach
Virgina D. Pointer, Buellton
Jeffrey Prang, West Hollywood
Joseph Romero Rocha, Azusa
Roy A. Rodriguez, Barstow
Mark A. Ross, Martinez

Mike Rotkin, Santa Cruz

Sam Salmon, Windsor

Dan B. Secord, M.D., Santa Barbara
Darrell Steinberg, Sacramento
Dan Walker, Torrance

Robbie Waters, Sacramento
Eric A. Ziedrich, Healdsburg

Law Enforcement

California Correctional Peace Officers Association
Mariposa County District Attorney, Christine Johnson
Ventura County District Attorney, Michael Bradbury
Robert T. Doyle, Marin County Sheriff’s Department

Don Horsley, San Mateo County Sheriff’s Department
Charles C. Plummer, Alameda County Sheriff’s Department
Mark Tracy, Santa Cruz County Sheriff’s Department



Child i Family Oreanizati

ABC Teen Parent Program, Coordinator Patalusio

Ala Costa Center, Lorraine Hawkins, Executive Director

Alpha Kappa Alpha Head Start Program

Apples & Bananas, Program Director, Susheela Farrell

Alta Dena Children’s Christian Center, Executive Director, Toni Boucher
Asian Family Resource Center, Executive Director, Sary Tatpaporn

4-H After School Child Care Program

Bananas Child Care Resource and Referral Service, Program Director, Arlyce Currie
Bethlehem Children’s Center

Butte Valley Montessori Children’s House, Center Director, Daintry Zarzynski
Buckingham Nannies

California Child Care Health Program

California Child Care Resource and Referral Network, Patty Siegel, Director
California Child Development Administrators’ Association

California Consortium to Prevent Child Abuse, Executive Director, Julie Christine
California Mental Health Advocates for Children & Youth

California Young World, Executive Director, Inis Fox

Camp Fire Boys & Girls

Cartwheels Educational Consulting, Owner, Suzanne Thompson

Center for Child and Family Studies

CHDP Program

Child Abuse Prevention Council

Child Care Coordinating Council of San Mateo County

Child Care Law Center

Child Development Center, Director, Claire Carsman

Child Development Center, Director, Frances Gallard

Child Development Specialist, Rose Selesnick

Children and Youth Services

Children’s Council of San Francisco

Children’s Advocacy Council of Riverside, Coordinator, Aggie Jenkins
Children’s Bureau of Southern California, Executive Director, Alex Morales
Children’s Institute International

Children’s Support Services and Resources Center

Choices

Claremont United Church of Christ Early Childhood Center

Contra Costa Child Care Council, Executive Director, Catherine J. Ertz-Berger
Director Children’s Center

Early Head Start

El Nido Family Centers

Families and Schools Together, Lynn McDonald, Ph.D., Director

Family Actualization

Family Helpline

Family Service Agency of Marin




Family Service Council of California

First Steps Children Center

Frank D. Lonteman Regional Center

Fresno City College Child Development Center

Good Beginnings Nursery School and Day Care

The Grace Homes

Green Valley Child Development Center

High Desert Child Abuse Prevention Council

Inter Agency Council on Child Abuse and Neglect, Executive Director, Deane Tilton
Dr. Kerby T. Alvy, Center for the Improvement of Child Caring
KidCare, State Preschool and Extended Kindergarten Programs

Kids Turn, San Diego

Kids World Pre-School & After School Program, Director, Paula Marie Johnson
Lead Safe California

Leap. . Imagination in Learning

Leapin Lizard Child Development Center, Director, Patrice Archuleta
Lincoln Child Center

Live Oak Child Development Program

Los Angeles City Commission for Children, Youth and Their Families
Los Angeles Children’s Museum

Los Angeles County Children’s Planning Council

Los Angeles County Commission for Children and Families

Los Ninods Child Development and Family Program

Mulberry Children’s Center

Morey Avenue School Early Childhood Development Center
National Black Child Development Institute

National Council on Family Relations

Para Los Ninos, Family Resource Coordinator, Terry L. Payne

Para Los Ninos, Program Manager, Tom Kirkbride

Saint Lukes VMC, Jamie Musson, Director

San Francisco Parenting Skills Program

San Diego Association for the Education of Young Children

Santa Barbara Community College Children’s Center

Sunnyhills Child Development Center

The Jeffery Foundation

Walden Family Services

WestEd Center for Child and Family Studies

Westside Children’s Center

Wu Yee Children’s Services

YWCA of North Orange County Child Development Center

H rganiz
Alameda County Public Health Department

American Cancer Society, California Division
American Heart Association, Western States Affiliate



American Heart Association, Greater Los Angeles Affiliate

American Lung Association of California, Assistant V.P., Government Relations,
Paul Knepprath

American Lung Association of San Francisco and San Mateo Counties, Executive
Director, Linda Civitello-Joy

American School Health Association, Executive Director, Susan Wooley

Asian Family Resource Center

Asian Health Center, Clinic Administrator, Mylinh Pham

Nora J. Baladerian, Ph.D., Director of Counseling Center of West L.A.

Berkely Pediatric Medical Group, Annemary Franks,MD

California Association of Catholic Hospitals

California Conference of Local Health Officers

California Council of Community Mental Health Agencies, Executive Director,
Rusty Selix

California Medical Association

California Mental Heath Advocates for Children and Youth, Director,

Steven E. Elson, Ph.d.

CHDP, Program Director, Andriya Glessner

Childcare Health Program

Children’s Hospital of Los Angeles, Director, Community Affairs, Ellen Zaman
Consolidated Tribal Health Outreach, Outreach Supervisor, Debbie Harrison
Director of Health Promotion, Colaboratiro SABER

Intercommunity Child Guidance Center, Executive Director, Sandra J. Klein
John Westley Community Help

Kedien Community Health Center, Inc., President and CEQO, Gloria A. Nabrit
Logan Heights Family Health Center, Executive Director, Fran Butler-Cohen
Mental Health Association of California, Chair of Public Policy, John Van Aken
Mental Health Association in Los Angeles County, Richard S. Van Horn
Mental Health Association of Marin, Executive Director, Dorothy A. Hughes
Northeast Valley Health Corporation

Oakland Birth to School Health, Coordinator, Heid: Biegel

Palomar Pomerado Health System

Sacramento Crisis Nursery

Santa Clara Medical Center, Executive Director, David L Kems, M.D.

St. Joseph Health System, Director, Advocacy, Mary Ann Gaido

San Jose School Health Centers, Director, Nancy Sherdell

San Luis Obispo County Tobacco Coalition, Chairperson, Shannon White Bond
San Louis Obispo Medical Society, Legislative Chair, Stephen L. Hansen, M.D.
South Los Angeles Health Projects, Executive Director, Steve Baranoz

Trinity Kid’s First, Coordinator, Shelly Aldinger

ucati iz
American River College

California School Boards Association
California State University Faculty Association



Center on Alcohol Advertising

Center for Human Development

Chancellor of California State University, Charles B. Reed
Child Development, Rio Hondo College

Chino Valley Unified School District, Health Services/Early Childhood Education
Chula Vista Library & Recreation, Human Services
Circle of Children Preschool

College of the Siskiyous, Foster Care Education

Colusa County Tobacco Education Program

Community Services Programs, Inc., Betty Lou Knapp
Early Childhood Education, Santa Rosa Junior College
Educational Enrichment Systems, Inc.

Hilltop Nursery School, Inc.

Lake Tahoe Community College, CDC

Los Angeles Unified School District

Mission Learning Center

National Education Goals Panel

Palo Verde Unified School District

Pasadena Unified School District

Project A.R.I.S.E. ¢/o Sonrise Community Outreach, Inc.
Prospect Avenue School, Principal, Jerelyn Lindsay
Superintendent of Kenwood School District, Bob Bales
Sunshine Pre-School

SWCH Institute

Temple Israel Nursery School

The Children’s Pre-School Center

The Rainbow School at Escondido Village

UC Davis, University Extension

USC School of Social Work

Editorial
The Contra Costa Times

Other

American Friends of Neve Shalom/Wahat Al Salam, National Director of Development
Big Red Barn Productions

Castle Amusement Park

Center on Juvenile and Criminal Justice, Daniel Macallair, Associate Director
Community Service Programs, Incorporated, Barbara J. Phillips. Director

C.R. Stelling and Associates, Clyde and Marlene Stelling, President and Secretary

D & D Computer Consulting

Fillipino American Services Group, Susan Espiritu Maquindang, Executive Director
Fresno Center for New Americans, Lue N. Yang, Executive Director

Groupsolutions, Deborah Ebbert, Facilitator



Hmong Women Association, Chi Kue, Executive Director

Homeless Services Para Los Ninos, Tom Kirkbride, Program Manager
International Mutual Assistance Association, Kry M. Trang, Executive Director
Journal of Child-Care Administration, Publisher, Christine Kalbaugh
Juvenile Justice Program, David Steinhart, Director

Mainstreet Productions, Denis Regan, President

Maloney Meat Company, John P. Maloney, President

Maria Contreras Sweet Company

Mary Beth Phillips, Founder of the Trustline Registry

Mujeres Unidos y Activos

North County Community Service, Program Director, Donna Meester
One Source Communications,

Sacramento Area Black Caucus

Saint Vincent’s Day Home

San Joaquin County Housing Authority

Seneca Center Residential and Day Treatment Center

Dr. Sidney Smith, CHDP Director

Sunnyhills United Methodist Church

Trauma Foundation, San Francisco

Together United Grandparents, President, Jan Richman

Valley Resource Center, Prevention Coordinator, Judy Damell

Indivi 1

Aileen Adams

Fr. John S. Bakas, Dean, Saint Sophia Cathedral
Cynthia Fine

Yolie Flores Aguilar

Brook Alison & Jim Smith

Herb Alpert, Musician

Elaine Arnstein, Public Affairs, NCWJ
Dido E. Artiga

Antonio Avalos

Father John S. Bakas

Ralphael Bannales

Carol A, Berman

Stephen Bing, Investor

Frank Biondi, MCA

Jane Boeckmann, Valley Magazine
Pat Boone, Pat Boone Enterprises
Paula Borris

Eli Broad, Sun America, Inc.

Denise Brown

Marilyn Buccola

Susie Tompkins Buell, President, Esprit Clothing
Rebbeca Bush



E. Blake Byme, President, Argyle Television
Allyson and Alan Caso

Peter Catillo

Wilma Chan

Mark Chennen, M.D.

Florence Cohn

Inis Cooper

Dr. Geoffrey Cowan, Dean, USC/Anneberg School
Margot R. Curlson, MFCC

Donna Jean Crowder

Matthew F. Czameck, Jr.

Bob Daly, Chairman and Co-CEQO, Warmer Bros. and Wamer Music Group
Edwin Dankworth

Marvin Davis, The Davis Companies

Mary R. Dean

Dr. Donald Dixon, Professor, Sonoma State University
Lauren Donner, Producer

Michael Douglas, Actor-Producer

Bill Duffy

Enima Sosa Duncan

Sally Durbin

Victonia A. Dutton

Barbara Emerich

Jill Englander

Sonia Enriquez

Claudua Eskenazi, Ph.D

Bbbi Farrel, President, 31* District PTSA

Mark T. Fermnandez

Mark Fine, Sr. Vice President, Polygram Records
Noel W. Folsom

Mimi Fruehan & Tina Kreitz, School New Age Parent Program, Alameda Unified School
District

David Geffen, Principal, DreamWorks SKG
Walter Gerken

Andriya Glessner

Sylvia Goldstein

Pat & Norman Gollin

Dr. Richard Goodman, Retired Executive Director of New Hampshire Administrators
Association

Lisa Goodman

Cyndi James Gosset

Victoria Graham

Mary Grimes

Gale Grunert

Barbara M. Guenther

Christine Hackstaff




Jophn Hartley, Regional Director, Peace Corps

Lydia Clark Heston

Margie Higgins

Michele Hobza, Director, Integrated Community Services, Sacramento City Unified
School School District

Dustin Hoffman, Actor

Andy Hopwood

Alan Horn, Chairman and CEQO Castle Rock Entertainment
Ellen S. Horwitz, Program Assistant, Pomona Unified School District
Ariana Huffington, Syndicated Columnist

Lenoe Jacoby, Ph.D.

Claudia Jardot

Julia Johnstone, Sr. Accountant

Claudia T. Jones, Teacher

Lori Kaplan, Ph.D., Psychologist

Mary Ellen Kasdan, Producer

Reed and Margaret Katherine, Attorneys at Law

Sheila Katz, Alcohol, Tobacco, and Other Drug Specialist
Jeffrey Katzenberg, Principal, DreamWorks SKG

Michael King, Kingworld

Phyllis Klein

Barbara Knappick

Estelle D. Kravitz

Bob Kulick

Norman Lear, Chairman, Act 111 Communications

Bill Lerach, Milberg Weiss Bershad Hynes & Lerach, LLP
Dennis Lowe

Babara Manske, Preschool Director, SHEPARD OF PEACE LUTHERAN PRESCHOOL
Joanne McKay

Dale McCulley

Irena and Michael Medavoy, Phoenix Pictures

Dolores Mello, MFCC

Children’s Hospital of Oakland, Manager of Social Services, Mark Mendelow
Helen Mendel, CMD

Mary Mendoza

Deborah Merlin

Ronald Meyer, Universal Studios

Ken Moelis, Donaldson, Lufkin & Jenrette, Inc.

Deborah A. Moore

Cheni Morgan

Nancy Morgan,

Peter Morton, Hard Rock Hotel

Jerry Moss, Alamo Sounds

Molly Mundy

Louis Myreles

Angelia Nunez




Feance Nuyen

Nathan O’Hara, Ph.D

Lesley Chase Oliver

Morris Ostin, DreamWorks Records

Michael Ovitz, Investor

Claude Parmsh, INS Communications

Jenifer Peck

Deborah Pentland, RN

Jerry Perenchio, Chartwell Partners

Daria Perez

Stephanie Perez

Lesila Preston

Alexandra Radlovic

Mike Radlovic

Marko Radlovic

Carl Reiner, Director — Writer

Joseph Rooks

Harriet Ross, Language Pathologist

Cheryl Routon, Teacher

Victoria Rowell, Founder and President, The Rowell Foster Children’s Positive Plan
Brad Rushing, Cinematographer

Haim Saban, President, Fox Kids Worldwide
Petra Salgado

Jay Sandrich, Television Director

Martin Shafer, Co-Founder and President, Castle Rock Pictures
Andrew Scheinman, Co-Founder and Producer Castle Rock Entertainment
Robert H. Schuller, The Crystal Cathedral

Tom Scott, Businessman

Sara D. Seaton

Rose Selensnick

George Shapiro, Manager

Marsha Sherman

Kimberly Sloss

Pearl Jemison-Smith

Diane Lander Simon, Live! Magazine
Michelle Soltero

Steven Spielberg, Principal, DreamWorks SKG
Jake Steinfeld, Body by Jake

Thomas Stern, P.h.D, Talking Family Support Center
Stella Stevens

Noel Stone

Johnathon S. Tabor

Judy Tam

Wiliam Tanner

Larine Tanzer

Jeff Tarango, Tennis Star



Madleine Taylor, Ph.D., MFCC

Catherine Tophan

Sylvia Trebe

Christina Velazquez

Estella Valencia

Martha Valencia

Marilyn Pitman Waite

Dr. Barbara Langer-Weiss

Tara Westman MPH,

Kathleen White, Child Development Instructor

Jim Wiatt, President and Co-Chairman, ICM

Lee Willman

Karen J.Williams, Ph.D.

Robin Williams, Actor

Stephanie E. Williams, Soap Star and Foster Mother
Jeff Wong, The Churchill Group

Valerie Wood, School Nurse

Lois M. Workman

Bud and Cynthia Sikes Yorkin, Yorkin Productions
Gail Zappa, ICA

Marlene Zepeda, Associate Professor, Department of Child & Family Studies
George Zimmer, The Men’s Warehouse



CALIFORNIA CHILDREN AND FAMILIES INITIATIVE

PROSPOSITION 10

Questions and Answers

® TOBACCO

Q:

A:

=

> 2

> R

This initiative sounds good for kids, but why should it be at the expense of
smokers?

The only one hurt by this initiative is the tobacco industry. Ten years ago,
California voters approved a 25 cent tax on cigarettes and smoking decreased by
one-third. Experts predict an additional 25% or greater decrease in smoking as a
result of Proposition 10. That is why the tobacco industry is spending millions of
dollars to defeat Proposition 10 in order to protect its profits — at the expense of
California’s children.

Isn't this an unfair tux on smokers?

No. Smoking is a deadly habit that hurts smokers and everyone around them,
especially children. The truth is we are all unfairly taxed to support smokers. In
California, smoking-related illnesses cost the Medicaid program $1.7 billion,
according to a University of California study.

Cigarettes are already taxed. Why tax them more?
California’s cigarette tax is one of the lowest in the nation. Even with the new tax
we still won’t have the highest tax in the United States.

Why not tax other products that cause health problems, like fatty foods?

There is a direct link between cigarette smoke and disease and death in children.
Cigarettes not only hurt smokers, but also hurt and kill those around them,
especially children.

Many smokers are poor and minorities. Why are you targeting this segment of
society?

We are not. The truth is low-income individuals and minorities smoke in high
numbers because of the invasive and manipulative tactics of the tobacco industry.
Recently unveiled secret documents show that the tobacco industry targeted low-
these people to become addicts. It is hard for me to believe that the tobacco
industry is on their side after purposely addicting them to this deadly habit.

Proposition 10 is going to help Californians -- including low-income people and
minorities -- stop smoking for their own health and the health of their children.
Also, Proposition 10 is going to benefit low-income and minority families through
the many new and expanded public health programs funded by the initiative.

Updated August 1998




Questions and Answers

Page 2

Q:

Won'l this initiative take money away from successful tobacco education
programs?

No. That’s a lie being put forth by the tobacco industry. Proposition 10 is
strongly supported by the American Cancer Society, American Lung Association,
American Heart Association and former Surgeon General C. Everett Koop.

If this is such a worthy program, why doesn’t the government find a way to pay

Sfor it out of the budget? Why should the money come from a new tax?

[ wish that politicians did spend more money on programs for young children. If
they did, we wouldn’t be doing this. There is a critical need for more programs
and services for young children and Proposition 10 is going to make sure that
California's children get a healthy start in life.

% GOVERNMENT

>R

> 2

Won't this initiative just create a massive bureaucracy?

No. Proposition 10 is for local control — not big government. Eighty percent of
the money will go directly to counties to meet the needs of local communities.
Twenty percent will be spent on statewide programs including anti-smoking and
parental education programs.

Won't this new bureaucracy take control of current early childhood development
programs?

No. The initiative will provide money to counties to spend on programs that best
meet the needs of their community.,

Won't this initiative create thousands of new bureaucrats?
No. The new state and county commissioners who will administer this program
will be unpaid volunteers.

Won't money from this initiative just be used to replace money the government
already spends so that there will be no increase in services? Won't the
government use the money it was spending on something else?

No. The money cannot be used to replace existing funding. It can only to expand
existing programs and create new ones.

This sounds like a good program, but I am against raising taxes for anything.

As a taxpayer you should support Proposition 10 because it will save money in
the long run. A Families and Work Institute study showed that every dollar spent
on early childhood programs can save taxpayers seven dollars in remedial
education, welfare and juvenile crime in the future. If we invest now in young
children, we save later and we improve the lives of children.

Updated August 1998



Questions and Answers

Page 3

* NECESSITY

Q:
A

>R

Won't these new programs just duplicate county government services?
No. Money generated by this initiative will help counties enhance existing
programs and create even more to help families and children.

Aren’t early childhood development programs already available to parents?

Yes, some programs are available to parents. However, Proposition 10 will
provide money for communities to enhance existing programs and create
additional ones so that more families can benefit. Also, many existing programs
are limited to low-income families. Programs funded through Proposition 10 will
benefit all California families.

Won't the new programs funded through the initiative just compete with existing
successful programs?

No. The initiative will provide money for communities to enhance these
programs and create more so that more families can benefit.

Shouldn't parents be responsible for the health and welfare of their children?
Why should taxpayers have to pay for programs for parents?

Yes parents should be responsible. However, research shows that parents need
more services and resources to help their families. Research also shows us that all
of society benefits in the long run when you invest in young children.

®. EFFECT ON OTHER PROGRAMS

Won't this new program just take money away from other worthy programs?

No. The initiative protects funding for anti-smoking and breast cancer programs.
These programs will not lose any money as a result of this initiative. The
American Cancer Society, American Lung Association and American Heart
Association support Proposition 10.

Does this initiative take money away from schools (because it is exempt from
Prop. 98)? Couldn’t this initiative take away $§300 million from schools?
Proposition 10 will not take one penny from our schools. It invests money in
early childhood development so that children are healthy and ready to learn when
they start school. That’s why the California Teacher’s Association and the
organization representing every local school board in California endorse
Proposition 10.

Updated August 1998
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S ACCOUNTABILITY

Q:
A:

Is there any accountability as (o how the money will be spent?
Yes. The initiative requires state and county commissions to conduct an annual
audit of spending. These audits will be made public.

The initiative only includes suggestions about how the money would be spent.
Since there are no specifics, couldn't there be abuses and corruption in how the
money is spent?

No. State and county commissions will conduct annual audits to ensure that the
money is being spent appropriately on programs that help our children. The idea
behind this initiative is local control. Each community understands best what
services their families and children need. Proposition 10 will give them the power
to decide how to spend their money to best meet those needs.

Couldn't the county commissions spend money on anything that is remotely
related to children?

No. The county commissions must implement programs consistent with
guidelines adopted by the state commission.

& FUNDING SOURCE

> 2

If the initiative is successful, fewer Californians will smoke and funding for the
programs will go down. Won't that create problems in the future?

Frankly, that’s a problem we’d like to have. Unfortunately people will always
smoke because of the manipulative and invasive tactics of the tobacco industry
and the addictive nature of their product. The smoking cessation programs funded
by Prop 10 will mean fewer people will smoke, which is good news for everyone,
especially children.

Why should we create new programs when future funding is questionable?
There is a critical need for quality programs for young children. Research shows
that a child’s experiences in the first years of life have a profound impact on the
child’s education, and social and economic future. We need to invest in children
NOW.

S SMUGGLING

Q:
A:

If this initiative passes, will there be more smuggling and illegal activity?
No. California voters approved a 25 cent tax on cigarettes 10 years ago and there
is no credible evidence of a marked increase in smuggling.

Won't California have to spend more money on law enforcement because of the
smuggling and illegal activity?

No. California voters approved a 25 cent tax on cigarettes 10 years ago and there
is no credible evidence of a marked increase in smuggling.

Updated August 1998
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Cigarette Tax Supported by Unlikely Coalition

By DON TERRY

LOS ANGELES, Oct. 17 — A life-
long Democrat, the film director Rob
Reiner does not have a lot in com-
mon politically with people like the
millionaire Michael Huffington, a
Republican, or the actor Chariton
Heston, a conservative icon.

"“We don’t agree on much, that's
true,” Mr. Reiner said the other day
in his office at The Culver Studios
near here. “But the one thing we do
agree on is helping young children.”

The three men have put aside their
differences to battle the tobacco in-
dustry over a ballot initiative that
would add 50 cents in new taxes to
the price of a pack of cigarettes, and
use the money to finance programs
in early childhood development and
prenatal care.

For months, the men have been
making appearances across the
state and, in recent days, radio and
television commercials in support of
the initiative. 1f passed, it will rocket
California to No.3 from No.22
among states with the highest ciga-
rette taxes in the country, behind
only Alaska and Hawaii. Currently
the cigarette tax is 37 cents a pack in
California. The initiative would raise
the price by about 20 percent, to $3.05
a pack from $2.55. _

Some experts on smoking say that
the additional tax will discourage
thousands of teen-agers from ever
lighting up and will encourage thou-
sands more people, including many
adults, to quit. The tax is also expect-
ed to generate an estimated $700
million to $750 million annually in
revenue, which will also be ear-
marked for antismoking programs.

“Here's an opportunity to make a

major investment in young children
and to get kids to stop smoking,” Mr.
Reiner said, leaning forward in his

chair and waving his hands in the air
like the {iberal and excitable son-in-
law character he played for years on
the television show *‘All in the Fam-
ily.”” ““How can anyone oppose it?"

The answer is, with money. Lots
and lots of money.

The tobacco industry has poured

- millions of dollars intp the fight

against Proposition 10, also known as
the ‘“‘Reiner Initiative.”

Some observers estimate that the
tobacco industry might spend as
much $20 million, mostly for televi-

Higher taxes vs. the
tobacco industry’s
financial might.

sion advertisements attacking the
initiative as an unfair tax and as too
bureaucratic. But Matt Taggart, the
spokesman for the **No on 10" cam-
paign, which is heavily financed by
the tobacco industry, would not com-
ment on the exact amount. “It's a
significant media buy,” he said.

Mr. Reiner said his group would
spend about $5 million for television
and:radio advertisements, using the
familiar faces and voices of Mr. Hes-
ton, the actor Martin Sheen and Dr.
C. Everett Koop, the former Surgeon
General.

Still, that may not be enough.

Although the proposition has been
ahead in the polls for weeks, its sup-
port among respondents fell to 48
percent this month, from 56 percent
in August, said Mark DiCamillo, di-
rector of the Field Poll. The percent-
age of those opposed has not changed

much, holding at about 33 percent.
More significantly, perhaps, the per-
centage of voters in the undecided
cofumn has increased to 19 percent
from 10 percent.

““The burden is on the ‘yes’ side to
make the sale,”” Mr. DiCamillo said.
““All the ‘no’ side has to do is raise
doubts.”

Supporters have 15 pages of en-
dorsements from health groups, la-
bor unions and elected officials like
the Democratic Mayor of San Fran-
cisco, Willie L. Brown Jr., and the
Republican Mayor of Los Angeles,
Richard J. Riordan.

In a recent editorial, The Los An-
geles Times called the initiative “‘a
gamble California can’t afford not to
take.” The editorial said: *‘While
Proposition 10 is far from perfect,
it's also a bold, worthwhile experi-
ment — an attempt to solve a genu-
ine social problem arriving at just
the right time.”

Opponents of the initiative say that
they also support early childhood de-
velopment programs but that the in-
crease is a regressive tax that will
fall hardest on the poor and on mem-
bers of minority groups. It is the
argument that the tobacco industry
used in its campaign against a pro-
posed national tobacco settlement.

This week, The San Diego Union-
Tribune blasted the measure in an
editorial: “Proposition 10 is a ballot
box taxation at its most insidious."”

The opponents also say that most
of the money will not go to programs
directly related to the effects of
smoking, and therefore smokers
should not have to foot the bill.

““It used to be that patriotism was
the last refuge of scoundrels,’” said
Bill Campbell, a former Republican
State Senator who opposes the initia-
tive. *‘Now children have become the

§
%
3

Monica Almeida/The New York Tines

Rob Reiner is campaigning for an initiative to add a 50-cent tax to
cigarettes in California. Behind him, a commercial for the initiative plays.

last refuge. Everybody ostensibly
wants to do something to nelp chil-
dren.”

But what Mr. Reiner and his allies
are really doing, Mr. Campbell said,
is using a lofty goal that everyone
supports to attack the tobacco indus-
try ‘“‘because it's easy pickings.”

‘“People think that the tobacco
companies are evil, therefore the
people who smoke are evil and they
ought to be taxed,”” he said.

Opponents say the proposition is
poorly written, provides little ac-
countability and will create new
layers of bureaucracy eager to con-
trol the $700 million in new revenue.

The proposition calls for the cre-
ation of a state commission and 58
county commissions to oversee and
distribute the money. Money will be

divided among the counties based on
the number of births a year.

Mr. Huffington, a former Con-
gressman recruited to the Proposi-
tion 10 campaign by Mr. Reiner, has
been traveling to more conservative
areas of the state to talk about the
merits of the initiative.

Although Mr. Huffington got in-
volved in the campaign last Febru-
ary, his commitment to the effort
intensified a few weeks ago when he
learned that doctors had told his
mother that she had lung cancer. His
mother started smoking when she
was a teen-ager and had smoked as
many as three packs a day.

“Part of her lung was removed a
couple of weeks ago,”” Mr. Huffington
said. *'We're not sure we got it all.”
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Hyde Quickly Feels the Harsh Heat of the Limelight

By ALISON MITCHELL

WASHINGTON, Oct. 17 — Repre-
sentative Henry J. Hyde, the Repub-
lican presiding over House impeach-
ment proceedings, is discovering the
price of fame: Every word he speaks
counts.

“I've learned the only way.not to
be misquoted is to shut up and not to
talk,” the Illinois Republican told a
friendly gathering of the Chicago
Bar Association on Thursday, veer-
ing far from his ostensible topic of
judicial independence. ‘“That some-
times is the procedure of choice, but
it’s not in my nature, unfortunately.”’

In 12 terms in the House, Mr. Hyde,
74, helped build his reputation
through eloquence, oratory and wit.
Republicans consider him to be the
best insurance that the impeach-
ment inquiry will be perceived as
judicious and will win public respect.

But even he has been stumbling
under the white-hot glare of an im-
peachment proceeding against a
popular President, conducted under
the pressures of 24-hour-a-day me-
dia. And his off-the-cuff comments
can have unintended effects in a pro-
cess that has become as much politi-
cal war as quasi-judicial proceeding.

One news conference by Mr. Hyde
left aides dashing out to clarify or
retract statements that telegraphed
more of his intentions than might
have been politically wise. And last
month, Mr. Hyde's genial admission
that questions about whether a deal
could be cut with the President were
“‘above my pay grade'’ was seized on

by the White House to charge that
Speaker Newt Gingrich was really
running the show.

One official who has watched Mr.
Hyde says that when he is torn and
ambivalent he ‘““muses out loud.”

Mr. Clinton himseif discovered
early in his Presidency that such
thinking out loud is not wise in a high-
profile environment requiring one-
message-a-day discipline. And the
only member of Congress who has
ever experienced such searing White
House-level scrutiny — and was bad-
ly singed by it — is Mr. Gingrich, who
acted like the surrogate President in
the first year of the Republican revo-
Jution and saw his popularity drop.

From the start, Mr. Hyde has said
that impeachment must be biparti-
san. He acknowledged on Thursday
that public opinion mattered, too.
““The people ultimately have the so-
lution to this, whatever it is, because
the senators will follow the parade,”
he said in Chicago, and added, ‘1
think human nature dictates that
where the public is, if you can per-
ceive it, is where the pendulum will
swing.”

Public support for Congress has
been eroding since the House autho-
rized a formal impeachment inquiry
into Mr. Clinton's attempts to hide
his relationship with Monica S. Lew-
insky. The House Judiciary Commit-
tee, over which Mr. Hyde presides
with pride, has quickly become al-
most as unpopular as the Internal
Revenue Service.

That has emboldened Democrats

to condemn Mr. Clinton's behavior
but fight fiercely against impeach-
ment. Republicans themselves are
splintered, with conservatives seek-
ing a free-ranging investigation of
Mr. Clinton, even as some Republi-
can moderates want the proceedings
to be wrapped up quickly.

Not many days after his hand-
picked chief investigative counsel,
David P. Schippers, set out a broad
15-charge case against Mr. Clinton,
Mr. Hyde appeared to back away
last week from that case in his own
quest to bring House impeachment
proceedings to a conclusion by the
end of December.

He said the committee would be
“streamlining its work to focus on
the core charges against the Presi-
dent of lying under oath, obstruction
of justice and witness tampering.”

That left Republicans scrambling
to reconcile the differences between
the approaches of the two men. They
said Mr. Schippers had been in-
structed to go through the evidence
presented to Congress by Kenneth W.
Starr, the independent counsel, and
enumerate possible Federal crimes.
Mr. Hyde, they said, is considering
how the committee can best meet his
self-imposed deadline.

‘1 would liken what Dave Schip-
pers did for us to a case agent com-
ing to a US. Attorney and saying,
‘Mr. Prosecutor, these are all the
charges that might be provable,’ "’
said Representative Bob Barr, a
Georgia Republican. ““The job of the
prosecutor is not to take ali of these

and put them down verbatim but do
it in a way that captures the funda-
mental charge.”

Aides to Mr. Hyde pointed out that
the case against Richard M. Nixon 24
years ago eventually amounted to
just three articles of impeachment.

Mr. Hyde did not say which of Mr.
Schippers's possible charges would
be dropped, but Republicans indicat-
ed that a broad allegation of a con-
spiracy to obstruct justice might re-
quire too much investigation,

The Republicans are expected to
keep the impeachment investigation
low-key until after the elections —
although tapes of Linda R. Tripp's
conversations. with Ms. Lewinsky
might yet be released before Nov. 3.

The next step in the inquiry comes

on Wednesday, when Mr. Clinton's
lawyers meet investigators for the
House Judiciary Committee for the
first time since the formal inquiry
opened.

The two sides plan to discuss what
rights Mr. Clintdn’s lawyers will be:
accorded to participate in closed,
comniittee sessions, the deposition|
process and the investigation. They;|
will also discuss whether the sides'
can agree to much of the factual
record set out by Mr. Starr in order
to speed proceedings.

In Chicago, Mr. Hyde called his job

‘‘a terribly onerous duty.”

*‘1 would trade it for a Hershey bar
any day of the week,” he said, add-
ing, “'But it is a constitutional obliga-
tion and | would feel very guilty if 1
didn’t do it to the best of my ability."




California’s

The demise of national tobacco control legisla-
tion puts the burden on states to find new strategies
to reduce smoking and its harmful consequences.
The California Children and Families Initiative,
which will be on the November ballot as Proposition
10, provides a model that other states could emulate.

Proposition 10 would raise the state cigarette
tax by 50 cents per pack, an increase that should cut
smoking rates significantly, particularly among
teen-agers who are especially sensitive to price. An
added benefit is the estimated $700 million a year
the tax would generate to pay for new health,
nutrition, education and child care programs for
preschoolers. The total pot could reach more than $1
billion if the state uses the new revenue as matching
funds to tap into Federal grants.

It makes sense to use a tobacco tax to pay for
children’'s programs because secondhand smoke
and smoking during pregnancy have been linked to
low-birthweight babies, pre-term births and in-

Tobacco fnitiative

creased asthma and respiratory infections among
infants and children. Simply reducing the number of
parents who smoke would improve children’s
health. The new money would help counties expand

‘children’s and family services, as well as pay for

more anti-smoking programs.

The initiative, spearheaded by the film director
Rob Reiner, grew out of ideas presented at a White
House conference on infant development last year
that focused on good parenting and health care
between birth and age 3, the critical period of brain
growth. The measure has drawn broad bipartisan
support and is supported by every major health and
education association in the state.

The primary opposition comes from the tobacco
industry, which is expected to spend more than $15
million trying to defeat the measure. The industry is
right to worry. If California voters approve this
measure, as recent polls indicate they will, this
initiative could wel} start a national movement.

Ballot Battle in New York

So here we are again, edging toward Election
Day with no firm idea of what the ballots in New
York City will look like. In particular, the referen-
dum section, often tucked down at the lumbago level
of the ballot, is still very much in doubt. The cause
for this confusion is a highly vocal and political
battle between Council Speaker Peter Vallone and
Mayor Rudolph Giuliani.

Mr. Vallone, who is running for governor, wants
an item on the ballot that asks voters whether public
funds can be used to move Yankee Stadium from
the Bronx to Manhattan. The Mayor, objecting
mightily to such a limitation on his powers, quickly
established a contrived Charter Revision Commis-
sion to find its own referendum that would automat-
ically bounce Mr. Vallone’s off the ballot. So Mr.
Vallone and his City Council went to court — in the
Bronx, of course — and got a hometown judge to
rule for the Vallone referendum.

Supreme Court Justice Douglas McKeon, who
describes Yankee Stadium as ‘‘the tabernacle of

sport,” ruled that the Mayor's commission did not
make a comprehensive review of the charter before
devising its ‘‘slapdash’ referendum on campaign
reform. The Mayor retorted that ‘‘when you present
a political question to a judge who is the product of
the Democratic machine, you get a Democratic
answer, not an honest answer to the question.” The
city immediately appealed, and was granted a stay.

The best outcome would be if a higher legal
authority found a way to keep both referendums off
the ballot. The Vallone effort could harden the
negotiating process on Yankee Stadium and compli-
cate the task of keeping the team in New York City.
The Mayor’s referendum is, in many ways, even
worse. The Mayor used a legitimate process for
revising the city’s constitution as a crude political
tool. His referendum threatens to disrupt one of the
best campaign finance systems in the country.
These two referendums may be clever political

gamesmanship, but they are a disservice to New |

York City voters.

Ehe New Pork Times
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The Urgent_Agenda in Kosovo

~ With confusion and division growing over what
to do about the Serbian assault on the people of
Kosovo, it is essential not to lose sight of the most
urgent issue, which is saving lives. Tens of thou-
sands of ethnic Albanians have been driven from
their homes in Kosovo by Serbian forces, and many
will soon perish in the cold forests if the Serbs do not
withdraw. Making it possible for the refugees to
return home, and getting international assistance to
them, should be the overriding objectives of West-
ern diplomacy and potential military action.

. Eventually Kosovo must recover the large
measure of autonomy it enjoyed before 1989, when
Slobodan Milosevic came to power in Serbia and
began a violent crackdown on the Albanian major-
ity in Kosovo. But achieving that outcome is likely to
take time and negotiation, and should not impede
help for the refugees as winter approaches.

That help can be provided only if Mr. Milosevic
pulls his murderous forces out of Kosovo and keeps
them out. Getting them off the streets but leaving
them in barracks in Kosovo where they can resume
the killing at any time is not good enough. Mr.
Milosevic still has time to remove them voluntarily,
but so far he has defied Western calls to do so.

Richard Holbrooke, the American envoy, has
offered a generous deal to Mr. Milosevic, asking
him to withdraw his forces and to restore some
degree of autonomy while postponing for several
years any resolution of the ethnic Albanian demand
for independence. Given the Serbs’ mistreatment of

Kosovo, Mr. Milosevic does not deserve such a
restrained approach, but the use of force should be a
last resort. In this case, stability in the Balkans
would ultimately be bes{ served by giving Kosovo
great autonomy but not full independence.

If Mr. Milosevic rejects the American plan,
NATO warplanes and cruise missiles should attack
Serbian military targets in Kosovo and in Serbia
until he bends. Once Serbian forces are removed,
and threatened with further NATO attack if they
return, the refugees can begin heading home and
international relief agencies can move in to provide
them with food and building materials.

No NATO infantry or armored units should be
sent into Kosovo to evict the Serbs. That job should
be done with air power. If some kind of peacekeep-
ing force is eventually needed to help assure the
safe resettlement of refugees, it ought to be drawn
primarily from European armies. Republican
members of the Senate Armed Services Committee
are right to ask about these matters now, and
Congress must be consulted before any American
military action is taken.

The political complexities of Kosovo and divi-
sions in NATO about the use of force may produce
paralysis just when action is needed. The govern-
ance of Kosovo cannot be set right before winter
comes, but thousands of refugees can be saved.
When that work is done, the United States and its
European allies can help Kosovo's ethnic Albanians
regain the autonomy they should have.

A Fund-Raising Frankenstein

Campaign fund-raising techniques seem to be
getting worse by the day. Unannounced Presidential
hopefuls for the year 2000 are setting up political
action groups that dodge through loopholes in the
law to solicit large donations from a small number
of wealthy supporters. Coupled with a new schedule
of rapid-fire late winter primaries, these new gam-
bits are creating a perpetual Presidential campaign
financed by political insiders, while the voting pub-
lic’s role gets smaller and smaller.

Virginia, which has lax laws on campaign fi-
nance, is becoming for Republican Presidential
candidates what Delaware is to corporations — a
safe haven for those who want to dodge regulation.
The Washington Post, in a recent article on Virginia
political action committees, showed that candidates
like Dan Quayle and Lamar Alexander are taking
advantage of states with flimsy fund-raising regula-
tions and their own status as unannounced candi-
dates to create thinly disguised campaign commit-
tees that are unburdened by any limits of Federal
laws. Using this new generation of tactics, the pre-
Presidential candidates are raking in large contri-
butions from donors who have already given the
$5,000 Federal maximum, financing *issue’ ads
that also happen to promote their campaigns, and
paying expenses of their unofficial but very active
races for the Presidency.

However, when it comes to pure down-home

outrage, the National' Republican Campaign Com-
mittee deserves special citation. Its latest tactic is a
Frankenstein’s-monster-like mix of telephone sales
solicitations and those deceptive mailings that be-
gin: “Congratulations! You have won ..."”

Callers saying they are from ‘Speaker Newt
Gingrich’s office’ contact doctors and other profes-
sional people with the wonderful news that they
have been chosen to receive a leadership award and
serve as honorary chairman of a special committee
being formed to advise Mr. Gingrich on legislation.
Anyone who has ever received a computer-generat-
ed summons to Florida to pick up a large monetary
prize and view an interesting presentation on time-
shares will not be surprised to learn that Mr.
Gingrich’s ‘‘spokesman’’ follows up with a pitch for
a $500 to $1,000 donation to help elect more Republi-
cans this fall. The honorary chairmanship turns out
to be for a group made up entirely of honorary
chairmen, and the ‘‘Speaker’s office’" is actually a
telemarketing company in Akron, Ohio.

The marketers may not have actually been
breaking a Federal law that bans fund-raising calls
from Federal offices, but the fact that they would
pretend to be running their operation from the office
of the man third in line to the Presidency shows an
appalling lack of judgment. The Republicans seem
indifferent to maintaining the appearance of work-
ing within legal limits.

The New York Times
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Alabama Democrat has the key
to success: Stay on message

MONTGOMERY, Ala.
— Democrat Don Siegel-
man is the kind of mod-
ern candidate who is so
disciplined, so single-min-
dedly focused on victory
that it is psychologically
impossible for him to ut-
ter a sentence that does
not repeat his campaign
themes.

Democratic Party

Atk

Make no mistake, this
kind of incessant, brain-
numbing repetition may
represent a poll-tested
formula for victory. A

Chairman Roy Romer
had pointed me toward
Alabama as one of the party's rare
1998 success stories: Siegelman, four
times elected to statewide office and
the current lieutenant governor, is

. running_even in the polls against

Tight-wing Republican incambenternor to be-outspent- thiSmueh:

Gov. Fob James.

A Thursday afternoon cup of cof-
fee with Siegelman — a graying 52-
year-old with wire-rimmed glasses
and an emblematic blue buttoned-
down shirt — was not conversation
as you and | understand it, but rather
a ritualistic repetition of sound bites,

Are there larger lessons, I asked,
for Democrats if you win? “People
vote on what they feel are the most
important issues,” Siegelman re-
plied, reading from an internal Tele:
PrompTer. “We're running on a plat-
form to change education in
Alabama, and I think our message is
reaching voters.”

Ah, the Siegelman plan, which he
freely admits was borrowed from
popular two-term Gov. Zell Miller of
Georgia. Siegelman wants to bring a
lottery to Alabama to finance a $150
million program of tuition scholar-
ships for virtually all state students
who want to attend college.

“My goal for the state is to develop
a 2lst century work force,” Siegel-
man said.

An hour later at a higher-educa-
tion forum, Siegelman was sounding
the exact same notes: “I want to
make sure that people coming out of
two-year and four-year institutions
are prepared to meet the challenges
of the 21st century.”

By Walter Shapiro

tireless fund-raiser, Sie-

gelman, who has been

running a TV ad blitz since July, ex-
pects to spend $5 million on the race.
That's double what James hopes to
raise, even though it's virtually un-
recedented for an incumbent gov-

Republicans are clearly worried
about James’ slow-starting cam-
paign. As state GOP Chairman Roger
McConnell bravely argues, “If you
look back at Fob's history in other
elections, he really only gets into it in
the last few weeks.”

In truth, the Alabama business
community has cut James adrift.
The problem is not with James' con-
servative economic views but with
his penchant for getting embroiled in
social issues such as school prayer
and his unswerving support for dis-
playing the Ten Commandments in
Alabama courtrooms, despite court
orders to the contrary.

As one top business leader ex-
plained, “The business community

doesn't like to see the kind of cover-
age and headlines this state gets
around the country.”

James, first elected governor as a
conservative Democrat in 1978, is
not one to back down in the face of
adversity. That steadfast spirit was
apparent Wednesday afternoon
when James, now 64, met with facul-
ty and students at Auburn University,
his alma mater.

Slouching at the lectern in a tan
suit, James launched into a well-re-
hearsed attack on Siegelman's edu-
cation plan. “I oppose gambling-in
Alabama whether it's a lottery or ca-
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sinos,” he thundered. “We're better
than that. We don't have to hinge the
future of the state of Alabama on a
lottery.”

James was challenged during the
question period on why had devoted
just two sentences of his speech to
higher education.

“If I didn’t use a sufficient number
of words,” he replied, “it's because
the subject is so important it doesn’t
take many words.”

afterthesnickersat-his=dou=

bletalk died down, James lapsed
into old-alumnus nostalgia, asking
the students, “What do guys and gals .
do around here? Do your professors
get on you like they used to? Is the
Auburn spirit alive?”

That prompted an anguished, “Oh,
God!" from Susan Fillippeli, a' profes-
sor of political communications sit-
ting behind me. It turns out that she's
a Republican activist but cannot
bring herself to vote for James.

“It's his statement that he'll bring
in the National Guard to hang the
Ten Commandments that gets me,”
she said. “He's a states-rightser just
like George Wallace”

The Auburn faculty may not be a
barometer of Alabama political sen-
timent. James, who just began his TV
ads, could stiil turn the race around
with a late rural bus tour and his own
scholarship plan.

Siegelman can talk about cutting
taxes and supporting prayer in the
schools all he wants; he can't help
coming across as the progressive
symbol of a modern Alabama. The
moral for hard-pressed Democrats
in all this: Run against Fob James.

Walter Shapiro’s column appears
Wednesdays and Fridays. Past
columns on USA TODAY Online at
www.usatoday.com
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Star power

Ad blitzes
battle over
Calif. proposal

By Jill Lawrence
USA TODAY

“Don’t let the tobacco indus-
try stop you from voting ‘yes, "
says the familiar looking man
wearing wire-rims, a bow tie
and an Amish-style beard.

Three camera takes later,
former surgeon general C. Ev-
erett Koop has finished anoth-
er salvo in his long-running to-
bacco wars: a TV. ad to be
broadcast in California.

The battle this time is over
Proposition 10, a proposal on
the California ballot Nov. 3 that
would raise the state tobacco
tax by 50 cents a pack. It start-
ed in earnest Thursday night,
when tobacco companies un-
leashed an ad barrage of their
own.

Their ads’ basic thrust: a
“yes" vote will bring big govern-
ment, big bureaucracy and an
unfair tax increase on smokers.

And the counterthrust, from
an interview with Koop: “When
the tobacco industry fights
something, you almost always
know it's good for public
health.”

Tobacco companies man-
aged to kill the federal tobacco-
control bill in the Senate in
June using the same argu-
ments now airing in California.
But the outcome could be dif-

ferent for Proposition 10,
which has been the major pro-

ject of film director and for-

Promoting Proposition 10: Rob Hgner C. Everett Koop and
Michael Huffington gather on a vndeo set for the taping of TV ads.
The proposition they support on the California ballot Nov. 3 woula
raise the state tobacco tax by 50 gents a pack.

mer All in the Family star Rob
Reiner for two years.

Reiner's measure is relative-
ly simple and few disagree
with ifs goals: to cut youth
smoking and to give babies and
toddlers a better start by devot-
ing more tax money to services
for them and their mothers.

More controversial is the 50-
cent tax that is intended to
achieve those goals. An even
larger increase ($1.10) in the

'Iederal tax per pack was the
central feature of the Senate’s
itobacco bill. That bill also in-
cluded nicotine regulation and
marketing curbs, $500 billion
in medical reimbursements by
the industry, and, ultimately, a
foad of unrelated spending pro-
grams and even a tax cut for
married couples.

Koop, Reiner and former
Republican Senate candidate
Michaei Huffington were in

By Jarws Kegley for USA TODAY

Washington this week to tape
the TV ads that they hope will
put their initiative over the top
in November. The indepen-
dent Field Poll shows that ma-
jority support for the measure
has dropped from 69% in Feb-
ruary to 56% in August.

The tobacco industry, with
few other states to target this
election season, is pouring re-
sources into California. As the
election nears, says Ron Gray
of the tobacco-backed Commiit-
tee on Unfair Taxes, “there’s a
bit more of an understanding
now that this is not a cut-and-
dried issue, that this initiative
would create a large shadow
government that is redundant
of existing programs.”

The committee ran test TV
ads for two weeks last month in
Fresno. Gray says close to
$10 million in broadcast TV
time has been reserved for the
month ahead, and “there's a
pretty good chance” it will all
be used. He declined to con-
firm estimates by initiative
supporters that tobacco inter-
ests will spend $20 million all
told on broadcast, cable, radio
and direct mail.

That amount would be al-
most half what the industry
spent nationwide in opposition
to the Senate bill. It would also
be more than twice the $9 mil-
lion Reiner is raising to pro-
mote the initiative and counter
tobacco industry arguments.
His side plans a $4.3 million ad
campaign that will start Oct. 13.

“I think it'll be enough. Our
message is very clear,” Reiner
says.

One tobacco- -industry ad in
the statewide California cam-
paign calls Proposition 10 a

tes on Big lobacco

$700 million tax increase that
authorizes “hundreds of new
appointees and bureaucrats.”
The ad also asserts that there
are no controls on how the mon-
ey would be spent and that 807
of the money would go to pro-
grams unrelated to smoking.

“The tobacce industry has
been lying to us for decades,”
Reiner recited from his script
at the ad taping. “Now they're
telling us that Proposition 10,
an initiative to help our young-
est kids, is nothing but a big bu-
reaucracy. )

“That's simply not true,”
Reiner says into the camera.
“Unsalaried volunteers will ad-
minister Proposition 10 in your
county. It will be publicly audit-
ed each year”

Viewers in conservative ar-
eas will hear similar assur-
ances from Huffington, who is
a household name as a result of
the $30 million in personal
money he spent on his losing
Senate race against Democrat-
ic Sen. Dianne Feinstein in
1994.

“There’s no big bureaucra-
cy.” Huffington says in his tap-
ing. “The tobacco industry is
spending millions so you'll vote
‘no’ But California's doctors,
nurses, teachers and 1 are ask-
ing you to vote ‘yes’”

Part of the strategy of the
initiative’s backers is that its
fate lies with voters — not with
legislators vulnerable to heavy
tobacco lobbying.

California voters approved
increasing the tobacco tax 25
cents a pack in 1988, and six
years later they rejected indus-
try attempts to roll back state
smoking bans in restaurants
and workplaces.
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" Meathead's Crusade

Rob Reiner has a star—studded blpartlsan cast ..
stumping for his tobacco- tax proposal in California.

By MARGOT HORNBLOWER

TIS MIDAFTERNOON IN A WINDOWLESS
room in an office building south of the
San Francisco airport, and the man
once known as Meathead is perspiring.
His beefy hands gesticulate. and "then

‘clutch the podium as he confides his life sto-
.. 1y. “Twenty years ago,” he says,

tough time in my life. I got divorced. I went
into therapy. Now I'm doing O.K. I have
three ldds, a good job.” Pause. “A nice suit.”

. The audience laughs on cue, and the former

Meathead plunges on. “But the early expe-
riences I had as a child directly affected how
I functioned in life—in the workplace, with
friends, with the opposite sex...”

It might seem to be show biz—all the

‘more because the speaker is Rob Reiner,

the onetime regular on All in the Family
and now a renowned movie director. But
the speech, before the American Heart As-
sociation, is only tangentially about Rein-
er’s childhood. More directly, he is implor-

ing his listeners to help get out the vote for

Proposition 10, a California ballot initiative
that would tax tobacco to fund programs

for preschoolers. “Politicians like to say .

children are the future,” Reiner says, “but
what have they done for them? Everyone
knows that the first three years of life is
when the brain develops We must give
every child a good start.”

Reiner, 51, is author and chief promot-
er of one of the more ambitious pieces of so-

‘cial legislation ever crafted on a state level.

Picking up where the U.S.:Congress left off
when a proposed $368 billion federal to-

“IThad a

‘'youre against higher taxes

tion -and domestic-

bacco lawsuit settlement was killed in June,
Prop 10 would add a 50¢ tax to each pack of
cigarettes sold in California. The money, up
to $700 million a year, would be channeled
into antitobacco ‘programs and early-
childhood health and education. The high-

AW)L HOA NIFLSTIWRIH TAHIHD

er prices would result in an estimated 25% -

drop in smoking—and consequent savings
in the state’s $7 billion annual cost of tobac-
co-related disease, according to the Ameri-
can Cancer Society.

The tobacco companies, fearmg that
Prop 10 could set a precedent for other
states, have mobilized a Committee Agairist
Unfair Taxes, which is expected to spend
more than $20 million for television ads

and direct mail. “You know it’ s easy to vote |

against tobacco,” coos a come-
ly blond from her suburban
kitchen in one TV spot. “But if

and bigger bureaucracy, vote , 10
no on Prop 10.” Last week, - 5
tobacco companies were
busy faxing ‘aréund an en- -
dorsement from the Los
Angeles Times’ political
columnist. “So Big Broth-
er, what’s next?” wrote
George. Skelton. “A sur-
tax on beer? Red meat?
American cheddar?” .
_But just in case
some voters associate -
such initiatives as pre-
natal nutrition, day
care, parental educa-

FOR THE KIDS: Reiner has spent $1.1
million of his own money on Prop 1C -

violence prevention with big- spendme; lib-
eralism, Reiner and his highly paid politi-

cal consultants have cleverly lined up a cast . .

of -conservative backers. Former Senate
candidate Michael Huffington and Los An-
geles Republican mayor Richard Riordan

| are co-chairmen, and Pat Boone has posed

for a.G.o.p.~directed mailer. Indeed, the
measure was crafted to avoid a “Big Gov-

. ernment” label: it would apportion most of
‘the tax revenue-according to the number of
births in each county and distribute it to .

commissions ,of unsalaried appointees
named by local elected officials. “Prop 10 is
antibureaucratic,” intones Charlton Hes-

ton, the new president of the National Ri- .

flé Association, in a radio spot. “That's the
kind of local control'l support.”

Remer expects to spend $6.3 millionon. -
Prop 10, including $1.1 million of his own."

Former Surgeon General C. Everett- Koop

has taped a TV spot. Groups including the

American Lung Association and the Califor-
nia Medical Association have contributed
funds and organizers. Hollywood heavies
from Steven Spielberg. to Robin Williams
have given money; and Hillary Clinton has
agreed to attend an L.A. fund raiser. “Prop

" 10 would utterly transform the well-bemg of

small children across the state,” says Peter

Digre, director of the L.A. County Deépart-
- ment of Child Welfare Services.

. Polls show Prop 10 ahead 48% to 33%,
with 19% undecided. If it passes, it will be
another testament to the ability of an-indi-
vidual to affect the course of social policy in

-America’s largest state. In 1978 Howard

Jarvis-transformed California’s tax status

. with his Prop 13; last June computer mag-

nate Ron Unz launched a successful initia-
tive against bilingual education. Reiner is

far from a dilettante. Four years ago, en--

couraged by Tipper Gore, he began an
intensive study = of . child-

4 consulting with experts, he
£* launched his “I Am Your
Y Child” foundation, pro-
- duced a TV special on early
brain development and pro-
- moted a federal bill that
¥ would have directeéd $11 bil-
lion' of the tobacco settlement
: to children’s programs. Now
J . he trudges from Rotary Clubs-
> and newspaper editorial boards

Roseanne promoting his ballot

" coming to the rescue,” says Rein-
er. “The tobacco industry.can buy

" can’t buy the public.”. u

development policy. After

initiative. “I feel hke the cavalry -

¥ politicians, but our hope is they -

to the sets of Jay Leno and '. |
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The System Bites Back

Russ Feingold staked his career on getting money
out of politics. It could cost him his Senate seat

By ROMESH RATNESAR MADISON.

IF RUSS FEINGOLD'S LIFE
were a movie, it would be
; The Candidate, the 1972
 film in which Robert Red-
V ford plays a handsome

P young lawyer running for the
U.S. Senate as a clean-playing liberal un-
bought by the political establishment. In
1992, as a handsome 39-year-old Harvard
Law graduate, Feingold got elected to the
Senate from Wisconsin by promising to
play clean and refusing to be bought by the
political establishment. There’s just one
twist: at the end of the movie, Redford sells
out to win; but in his first term,

finance system, even demanding
that his own President’s fund rais-

dent counsel. Early this year he
pledged to spend just $3.8 million
on his re-election—§1 for every -
Wisconsin ‘voter—and to turn
away any Democratic Party soft
money, which interest groups and
corporations can donate in unlim-
ited amounts. “I'd rather lose my
Senate seat than play that game,”
he likes to say.

And thats just what may hap-
pen. Which is why Redford him-
self, in all his rumpled blue-eyed
splendor, showed up in Madison, -

candidate who most closely re-

sembles The Candidate. “I don’t do this very
. often,” Redford told fellow party loyalists

Wednesday night. “But I'm here because he

believes in us.” And because Feingold needs .

him desperately: the incumbent is current-
ly lodged in a dead heat in his race against

Republican Congressman Mark Neumann.
" The reason: Feingold not only limited his

campaign spending and refused soft money;
he also discouraged ads from advocacy
groups attacking Neumann—positions con-
sistent with the campaign-finance-reform
bill he sponsored with Arizona’s John
McCain. Neumann, meanwhile, matched
Feingold’s pledge to hold down spending,
but he happily allowed the G.0.P. to dump

+ soft money into the race and to pulverize

Feingold with two months’ worth of blister-
ing attack ads. By the time Feingold aired his
first response in September, paid for with
hard money from his own campaign, the av-
erage Wisconsin voter had already seen 20

. ads against him. Many are clever, but some

are downright false. One blasts Feingold for
supporting Clinton’s $16 billion stimulus
package in 1993, and another for funding
Russian space-monkey experiments—pro-
grams that Feingold actually opposed.

Feingold has done his best to take ad- .

vantage of his iconoclastic campaign. He
calls it “an experiment in American gov-
emment,” and has taken to pronouncing

| himself “the big underdog,” targeted by a

% Redford with the
= real candidate

THE MONEY GAP - '

RUSS FEINGOLD

Hard money raised: $3,094,000
Estimated soft
money accepted: o $0

“Not taking soft money is more
important to me than being re-elected.”

MARK NEUMANN-

Hard money raised: ' $3,370,000
Estimatedsoft ° )
money accepted: " $1,000,000

“lt would be O.K. if he weren't sucha
hypocnte aboutit.”

money-loving Republican establishment.
“They’re dying to take the Feingold off
McCain-Feingold,” he says. Neumann, a

former math' teacher and homebuilder,

argues that Feingold isn’t the goody-goody
he claims to be: over Feingold’s objections,
the League of Conservation Voters and the

"-AFL-C10 have run a few advocacy ads criti-

cizing Neumann. “It would be O.K. if he
weren’t such a hypocrite about it,” says

Neumann. “But he wants the Republican
‘Party to go away and to leave the prim and

proper Democrats alone.” Last week Neu-
mann, stuck in budget talks in Washington,
excoriated Feingold for staying on the
campaign trail. “Tell him to get off his dead
butt and get the job done,” he said.

The election may turn on how voters
respond to such bile. Feingold says he
plans to go “intensely positive” with his’

.own advertising blitz in the next weeks,

banking on backlash votes from reform-
minded moderates turned off by Neu-

. mann’s negative ads and the campaign-
fmance system that supports them.

, Neumann, elected to Congress
in 1994 as a number-crunching
budget cutter, has aimed his re-
cent TV spots at Feingold's vote
against a ban on partial-birth

WIL HOd SINVW AONY

™ to a constitutional amendment
outlawing flag burning. The
idea is to whip social conserva-
tives into a holy frenzy and get

pectation that

going to be won or lost on
turnout,” Neumann says. “And
I've got to believe we're in pret-
"ty good shape there.” |

gold was confident that the im-
peachment wranglings would
mobilize his people too. “The
level of partisanship has made
a number of Democrats who
thought of not voting think they should
come out and make a statement,” he said.
Having sworn off the money that would
have funded a sophisticated media cam-
paign, Feingold doesn’t have much more to
lean on. Last week he made a campaign

stop at Robinson Elementary School in.Be-

loit, Wis. Fewer than 20 people attended—
some local party officials, a few teachers
and a handful of kids whose parents were
late to pick them up. Standing in front of
the school, Feingold spoke for 10 minutes
on his plans for reducing class sizes; a few
more listeners trickled in. As Feingold

_went on, his voice could barely be heard

above the steady stream of cars driving
right by. : .
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abortions and at his opposition

them to the polls, with the ex- -
Monica-weary -
Democrats will stay home. “It’s -

Campaigning last week, Fein-

i IR
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Big Payoff for Kids and Society

A new Rand study finds that money spent to

give disadvantaged children a good start results-

in greatly reduced government costs later for
remedial education, welfare and incarceration. -

While this conclusion may seem so obvious
that it should need no confirmation from Rand’s
rigorous analyses, the study does provide cause

for reflection on public policy directions. That's

particularly useful as federal and state law-
makers, including some in California, seek to
punish juveniles with tougher sentences and at
younger ages. '

The Rand study looked at published data

from nine programs across the country. Collec-
tively, they provide a wide range of services
delivered in a variety of settings. Some targeted
low-birth-weight babies, others children in
poor neighborhoods. One-on-one parenting
help in the home was yet another avenue, along
with health sereening, social services and tra-
ditional preschools. o

In every program, the goal was to head off
parenting problems or learning difficulties
before they began and to give young families
regources and help—a support system-—they
would not otherwise have.

The approach seems to work. The Rand ana-
lysts compared long-term developmental indi-
cators from children in these programs with
those in control groups; kids were followed into
adolescence and sometimes beyond. Almost
every measurement--educational achieve-

‘ment, employment, income and signs of mental
and physical health—was better for youngsters

in the programs. Notably, their involvement in
crime and delinquency and participation in the

welfare system were lower.

Rand cautions that many of the programs
evaluated were small and that much remains
unknown about the effects of early childhood
intervention. Still, the message is clear: The
benefits to government and society of compre-
hensive health care, parent.training and pre-
8chool education are measurable and far
cheaper to provide than trying to rehabilitate -
young people who have gone astray.

For lawmakers congidering proposals for
universal preschool and expanded efforts
directed toward infants and other youngsters,
the Rand findings affirm that an ounce of
intervention can obviate tons of costly cures

later on.
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Investmen $1i1 Kids Pay O {, Study Finds

- -Educatlon. Programs
- that try to improve poor

children’s lives reap lasting -

benefits for families,

communities as well, Rand .

thmktanksays

By MELISSA HEALY
TIMES STAFF WRITER

ASHINGTON—In the most
comprehensive study to .
date of programa designed to.

improve the lives of poor children,

the Santa Monica-based Rand. -

" Corp. has found that investments in
the first five years of childhood
.yield subatantial and lasting bene-

fits not only to the children and
their families but to thelr

- communities.

Reviewing nine smll-scale pro-
grams, many of them short-lived,
Rand, a think tank, found that most

of them jmproved the participating .
children’s subsequent academic

achievement and .that aéveral

decreased the likelihood ‘that. the

¢hildren would grow up to lead
lives of crime, For every dollar
spent on the early childhood pro-
grams, soclety later saved several
dollars on welfare, specin] educa-
tion and criminal justice, it said.”

Some participants, Rand found,
continued to benefit from the -

intervention decades after taking

part in the programs. Poasitive -

effects of the High/Scope Perry

.Preschool Project, operated in '

Ypsilanti, Mich., from 1862 to 1967,

were stﬂl evident 27 yeara later. it.

said.

The program of preschool and :
home viaits, which targeted Afrl- "
can American children with low
1Qs from low-(ncome families, net- -

ted savinge of $25,000 per partici-

pant by increasing each .child’s
later earnings (and tax contribu- -

tions) and reducing. the

government's spending on welfare,

education and ¢riminal juatice the
study found.

Rand measured the posmve

effecta.of all the programa by com- .

paring participants with similaf

children who did not receive the'

* special services,

Another program, which
“involved 32 vigits by specially’

trained nurses to the homes of low-
income single mothers during a

child's firat two years, ylelded close
to $20,000 of savinga per child, The

Elmira Prenatal/Early Infancy
Praject ran from 1978 to 1882 in
Blmira, N.Y., and has sincé been
reproducedin M  phis, Tenn., and

E Denver

At a time when interest in early
childhood intervention programs
has blaesomed across the country,

-the Rand study suggeats that
“well-designed, targeted” pro- ..

grams can have a lagting impact on
the children they reach and on the
comniunitiea where they live.

" “There are.a number of pravan

--modelsa out there” that can be

adapted to a community's circum-
stancea and needs, sajd Rand econ-

“omist Lynn A. Karoly, the principal
. author .of the study. “The bottom
" line is we believe there 18 much that-

is hopeful in this area but it is

‘important to proceed with caution.”

'Although no California programs

‘were ‘studled, Rand released ita

study as Jeanne Smart of the Los
Angeles County Department of
Health Services revealed plana
withisi the .next six months to
launch a program looaely modeled
on the Elmira program.

Smart said the program would
help the county to identify with and
intervane in the lives of children
Uvitig with parenis who are sub-
stanice abugers and addicts; The
program would start in the Ante-

. lope Valley and South-Central Los
. Angeles, ghe sald.

The Rand study suggested that

-such intervention programs are

moat likely to yield savings when

- they larget the needieat children. It
.. found that when the Elmira pro-

gram broadened ita target audience
to include children from lower-
middle income families and chil-
dren with two parenta at home, the

-cost- of dellvering the special
. services outweighed t.he monetary

benefits.

That finding may have parucular '
relevance as Congress debates how .

to respond to President Clinton's

$21.7-billion child-care initiative.

Republicans have argued that the

‘White House proposal goes too far
{h encouraging lower-income fam-.

{lies to- use institutional day care
and that welfare reform already

~has booated child-care programs
* for low-income Americans.

- Republicans have proposed an
increase in tax breaks for middle-
income working families that use

* day care and for families that
" choose to forgo a second income go
" that one parent can stay home and

- raige children..

Karoly said Rand found that the -

most successful programs appear to
have three things in common: They
offered intenaive services to chil-
dren and sometimes to their moth-
ers, often over two or more years;

-they included a well-developed

curriculum that changed with a

child’s growing needs and abilities;
and they drew on highly trained
gtaffs that were closely supervised
and monitored.

Although significant In impact,
many of the nine programs Rand
reviewed were small in scale and
were tried in one comnunity only.
The smallest program involved
only 44 children in: Murfreesboro,

- Tenn., whereas the largest, which

continues to operate in Chicago, has
served 1,150 children.

To communities shopping for a
model of successful early childhood
intervention, the Rand researchers
recommended a careful look at the
nine programs they assessed. But
they cautloned that some programs
may. not be as effective if they are
tried on a much larger scale.

Actor and director Rob Reiner,

. who headsa the “1 Am Your Child”

Foundation and who urged Rapd to
conduct the study, arplauded its
findings. Reiner helped secure
funding for the asuessment from
the California Wellneu
Foundation.

" “We have the science in g to
demonstrate the importance of the
firat yeara of life, and it has been
frustrating that historically we
haven't had much investment,”
said Reiner. "This clearly shows
that if you do the right kind of
investment, it is8 wildly successful,
not only from a financial atand-
point, but in improving the fabric of
society.” |

Included in the Rand asaeasment
were the following childhood
intervention programs (with yeara
that they operated):

e Early Training Project, Mur-
freesboro, Tenn, (1962-1965)

e High/Scope Perry P1
Project, Ypsilanti,
(1962-1967)

o Chicago Child-Parent Center
and Expansion Program, Chicago,
111, (1867-present)

¢ Houston Parent-Child Devel-
opment Center, Houston, Texas

hool
Mich.

(1970-1980)

o Syracuse F‘nmily Develop-
ment Research Program, Syracuse,
N.Y. (1868-1975) ‘

e Carolina Abecedarian, N.
Carolina (1972-1985)

e Project CARE, North Carolina
(1878-1984) .

o Infant Health and Develop-
ment Project, eight sites around the
U.S:, (1985-1988)

e Eilmira Prenatal/Early
Infancy Project, Elmira, N.Y.
{1978-1982)

Times staft witter Sonia Nazario In
Los Angeles contributed to this atory.
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MEET AND GREET WITH SUPPORTERS OF
THE REINER FOUNDATION’S CHILD CARE EFFPORT

Date: Monday, May 11, 1998
Time: 3:50 - 4:10pm
Location: Waldorf Astoria Hotel
From: " Nicole Rabner

L. PURPOSE
To thank the supporters of Rob Reiner’s / Am Your Child campaign on child care.
I BACKGROUND

As vou know, last year, Rob Reiner created the / Am Your Child Campaign to promote new brain
research and stress the importance of the first three years of life. This year, he has focused his
efforts on child care and has worked to improve parent infomation by developing and
disseminating materials for parents on how to find and what to look for when selecting child
care. His campaign includes:

. A brochure and guide for parents, featuring Rosie O’Donnell, titled “Quality Child Care:
Making the Right Choice for You and Your Child” (enclosed in your briefing book and

also available in Spanish);

. An Internet site with parent information on child care and linkages to local Resource and
Referral agencies accessed by typing in a zip code;

. A new parent video on child care, hosted by Maria Shriver, also titled “Quality Child
Care: Making the Right Choice for You and Your Child” (still in development).

The materials will be accessible through a toll-free number (which Rosie will broadcast during
your taped segment with her on Monday), and through an aggressive distribution effort.

The Reiner Foundation also worked with Good Housekeeping Magazine to develop the insert in
the June issue devoted to child care (also enclosed in your briefing book).

lII. PARTICIPANTS
See attached list of participants.
IV. SEQUENCE OF EVENTS

Informal Meet and Greet



V. PRESS PLAN

Closed Press.



REINER FOUNDATION SUPPORTERS ON CHILD CARE
MEET AND GREET

Reiner Foundation/I Am Your Child Campaign
-- Rob Reiner

-- Ellen Gilbert

-- Chad Griffin

-- David Hamburg (Board of Directors)
-- Joan Stanton (campaign funder)

Tovs R Us (funded child care video)
-- Michael Goldstein and wife (Sherry), Chairman of the Board

-- Maury Rogoff, Director of Public Relations

Yahoo! (funded creation and advertising of new child care internet site)
-- Felita Wong, Senior VP for Community Relations
-- Dana Young, PR Manager

Fisher Price (fun he child care brochur uring Rosi
-- Liza Mancuso, Senior VP for Marketing
-- Harry Mayers, VP and Director of Communications

Golden Books (partnered with Reiner Foundation in distribution of materials
-- Leigh Anne Brodsky, Senior VP for Marketing
-- Anne Pitrone, General Manager, Publishing

Good Housekeeping (dedicated pull-out section to child care)

-- Ellen Levine, Editor in Chief



| AM YOUR

early childhood development a top priority for our nation.

childhood fields.

MASS MEDIA

Over 13 million people watched the I Am Your Child ABC-TV prime time
special.

Television stations across the U.S. are running I 4m Your Child public service
announcements.

Newsweek Magazine has circulated 4.2 million copies of a special edition,
sponsored by Johnson & Johnson, about parenting and early childhood
development.

INFORMATION AND RESOURCES

Blockbuster Video stores in the U.S. and Canada are offering “free rental” of
The First Years Last Forever video.

Libraries, birthing hospitals and children’s hospitals across the U.S. have
received The First Years Last Forever video. '

Head Start and child care sites across the U.S. are using I Am Your Child
materials to educate families and staff.

A video featuring Secretary of Defense William Cohen and Rob Reiner is
being broadcast on the Armed Forces Network to military personnel and their
families. The video addresses what parents can do to raise happier, healthier
children.

GRASSROOTS ORGANIZING

Our national partners include organizations like the American Academy of
Pediatrics, the NAACP, the National Council of La Raza, and the YMCA.

I Am Your Child has mobilized grassroots coalitions in all 50 states and the
District of Columbia to work together in support of families caring for children
in their first three years.

OUTREACH TO POLICY.-MAKERS.AND CORPORATE LEADERS: .

I Am Your Child has encouraged The National Governor’s Association, the
U.S. Conference of Mayors and the National Conference of State Legislatures to
make early childhood development a top priority.

I Am Your Child is working with the American Business Collaboration, the
U.S. Chamber of Commerce, the Committee for Economic Development and
the Washington Business Group on Health to build public/private partnerships
that strengthen early childhood development programs.

I Am Your Child is a national public awareness and engagement campaign to make

Since its spring launch in 1997, I Am Your Child has educated millions of parents and
professionals about breakthrough new discoveries in the process of brain development.
These findings reveal that the first three years of a child’s life are more important for
emotional and intellectual growth than previously thought. Through mass media, community
mobilization, public education and policy outreach, parents and caregivers across the U.S.
and around the world are leaming how to make a difference in the lives of young children.

Campaign founders include Rob Reiner and Michele Singer Reiner, and Ellen Gilbert of
International Creative Management as well as a broad range of experts from the early

CAMPAIGN GOALS

* Raise public awareness and
promote citizen engagement
regarding the importance of
the first three years of life.

Provide families with young
children the information and
resources they need to
promote healthy development
and school readiness.

¢ Unite and expand the work
being done on the national,
state and local levels to
provide comprehensive,
integrated early childhood
development programs that
include health care, quality
child care, parent education,
and intervention programs
for families at risk.

¢ Increase the public will to
make quality resources and
services more widely
available to families with
young children.

I Am Your Child

1010 Wisconsin Avenue NW
Suite 800

Washington, DC 20007
202-338-4385

http://www.iamyourchild.org




CAMPAIGN OUTREACH MATERIALS

The First Years Last Forever Video — Produced by Michele Singer Reiner and sponsored by Johnson & Johnson,
this video helps new parents understand the importance of the first three years of life in the healthy development of
their children. The First Years Last Forever summarizes the latest brain research and gives parents specific tips on
how to build stronger bonds with their babies. The video covers a wide range of parenting topics including: bonding
and attachment, communication, discipline, self-esteem, health and nutrition, and child care. Also available in Spanish
and French.

CD-ROM - Sponsored by IBM and Price Waterhouse, this useful software uses sound, video and pictures to address
questions about child development, beginning with the prenatal period and extending through the first three years of
life. The CD-ROM also includes a searchable index of topics and reading lists for further information.

The First Years Last Forever Booklet - Funded by AT&T, this easy-to-read booklet provides tips on how
families and caregivers can promote young children’s healthy development. Also available in Spanish.

Community Mobilization Booklet - Funded by the Freddie Mac Foundation, this booklet identifies what
individuals and organizations can do to create communities that support tamilies and young children’s development.

UPCOMING ACTIVITIES AND MATERIALS

Retail Partnerships - Later this spring, retail outlets such as Wal-mart and K-Mart will offer The First Years Last
Forever videos to over one million customers.

The Rand Corporation - Later this spring, / Am Your Child and the Rand Corporation will release “Investing in
Our Children: What We know and Don’t Know About the Costs and Benefits of Early Childhood Interventions” a
series of cost-benefit analyses on the impact of early childhood intervention programs on the prevention of child
abuse, crime, welfare dependency and other outcomes.

Making the Right Choice for You and Your Child - Funded by Fisher Price, this full color, 16-page brochure
features Rosie O’Donnell and contains tips for parents about choosing quality child care. Also available in Spanish.

Child Care Video - Hosted by Rosie O’Donnell, this video is a companion to the brochure and will provide parents
with information on how to identify and locate quality child care.

Yahoo! Child Care Web Site - /] Am Your Child, in partnership with Yahoo! is creating a comprehensive,
interactive web site where parents can get early childhood development information as well as child care resource and
referrals in their area.

Nickelodeon Public Service Announcements - I Am Your Child, in partnership with Nickelodeon, is
producing public service announcements featuring the Rugrats from the country’s #1-rated cable television show.

Golden Books - I Am Your Child’s partnership with Golden Books will include distribution of [ Am Your Child
parenting information with “Pat the Bunny” books and toys, as well as publishing a parenting book written by noted
child psychologist Dr. Bruce Perry.

Univision News Segments - I Am Your Child’s partnership with Univision, the Spanish-language television
network, will feature weekly morning and evening news segments on early childhood development.

CAMPAIGN.FUNDERS:
The I Am Your Child campaign is a project of the Reiner Foundation, a 501¢(3) non-profit organization. Contributions or corporate
sponsorship inquiries should be directed to 335 North Maple Drive, Suite 135, Beverly Hills, CA 90210 Campaign funders include:

AT&T Foundation Joan Alexander Stanton Johnson & Johnson Price Waterhouse
The Calitornia Wellness (In Memory of Adam Philip Kaiser Permanente Freddie Mac Foundation
Foundation Stanton) IBM Corporation



SUGGESTED TALKING POINTS ON CHILD CARE
ROSSIE O’DONNELL SHOW

Thank Rossie for her leadership on child care, for the work of her foundation (The For
All Kids Foundation, Inc.), and her out-spokenness on the issue.

Share stories with Rosie about child care and balancing work and family
. Ask Rosie about the on-site child care center at the Rosie O’Donnell show.

Stress how child care is a significant challenge for working families trying to balance
their responsbilities to their work and their families:

. Parents can’t afford good child care -- low-income families spend as much as 25
percent of family income on child care.

. Studies reveal that child care quality is uneven and can undermine development.

. The early years are so important to children’s development, and school-age
children need constructive activities before- and after-school.

Highlight the President’s commitment to child care -- to making it better, safer, and more
affordable for working parents.

Note that there is much we can do now -- parent education is one of the key ingredients to
child care quality. New I/ Am Your Child effort is geared to getting good information to
parents about how to find and what to look for in quality child care (Rosie will flash the
new toll-free # and Internet site address).
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The For Al Kids Foundation awards grants to non-profit
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Every ch.ild i8 a gift, strengthening our community, our humanity. and our hope for the future.
Every child deserves a safe environment, with responsive, loving care and enriching opportunities
that build self-sufficiency and se!f-wcrﬂp. Believing it Is esgential te provide all children with their
fuu_iammal needs. The For All Kids Four:nduﬂon, Inc. owards grunts to help support the intellectual.
secial and eultural development of disadventaged children throughout the United States.
The Foundation seeks to develop long~term relationships with donors end grant recipients based on
a shared vision that recognizes nem-profit organizations as vital agents in the communities they

serve. Grunts are awarded to charitable programs without regard to race, nationality, religron or
political affiliation. l

As a public. not-far-profit 501(c)3) org:nizaﬁon, the Foundation is committed te accomplishing its
mission while maintaining low administrative everhead. The Foundation's goal is te disbureg at least
90 cents of every doliar donated. : '

START -

Recognizing there are many children in need and at risk across the country, motion picture and
television personality Rosie O'Donnell established The For All Kids Foundation, Inc. in Februory
1997. Although the needs of disadvantaged children continue & grow. charitable institutions have
fewer dollars to spend because of funding eutbacks and tighter budgets. Rosie hopes The For All
Kids Foundation can help by awarding grants to nan-profit arganizations that support children with

|

child care, medical, educational and housing programs,

The For All Kids Foundation, Inc. got off to a gnod start with proceeds from Kids are Punny, a
compilotion of riddles, puns and drowings isent by kids o The Rasie O Domtell Show. Rosie donated
her royolties from this best-selling book and the publisher Worner Books agreed to contribute its
net profit. Kiels are Purviyis expected to jr'me well over $1 million for the Foundation,

Shortly after the Foundation wes established, Wamer-Lombert, the makers of Listerine Antiseptic
Mouthwash, promised to donate $1,000 'for each Kkiss Rosie received from guests on The Rosie
O'Donnelf Show betwitn February 1997 and the end of the show’s first scason. Four months and
500 kisses later, Warner-Lambert domnlﬂ $500,000 to the Foundaticn,

Two co-ventures with Kmart end Taoys "RL Us are al3o bencfiting the Foundation Kmart and Teys
*R* Us wil donate $10 from the sale of leach talking Rosie O'Doll, which was intreduced by Tyco

Preschool Toys, Ine. during the 1997 holﬂdcy season and is sold exclusively by Kmart and Toys "R"
Us through March 1998. Thede two retailers also helped raise funds through the "Star Warg

PO. BOX 225. ALLENDALE, NEW IEilSEY 07401 PH (201) 934-5567, FAX (201) 760-9885
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Millemnium Fafcon Sweepstakes.” which awarded 4x6 foot models of the Millennium Falcon to five
hmdmd winhers selected in @ mandom drowing. Sweepstakes entrants were invited ts denate $1.00
1o The For All kids Foundation, and these individual denations raised nearly $115,000.

During its first year of opesation, the Foundation also received generous donations from Kmart,
Mattel, Inc. W.AD. Productions (a Time Warner subsidiary), Mutual of Omaha, The Tommy Hilfiger
Corporate Foundation. and the New Jersey Nete Basketball team The Foundation relies on

conhinued support from organizations such as these and on generous denations from individuals.

8efore the end of its first fiscal year, fhc Foundation awarded gronts tataling _51.5 million to 10%

charitable organizations across the country.

ERANT. CUTDELINES AND APROVAL PROCESS

Geonts ore qwerded ta organizations with IRS S501(cX3) classification only as described in
§509(c). These nen-profit organizations can apply for either a small grant of up to $5.000 or a
large grant in excess of $5,000. ‘

The Foundation locks for arganizations that have clearly defined goals, cost-effectivensss and
skilled management, and encourages arganizations to focus on a specific program when requesting
assistance. Other foctors cordidered during the grant review include:

1) the percentege of monies the non-profit actually distribures for charitabie purpesee;

2) the socio-economic status of the population The ceganization serves; and

3) the gesgraphical locatien of the organization. (The Feundation wants to have e national impact )

The Foundation's staff conducts the inifial review of gll grant proposals. The Boord of Directors
makes the final approval of all grants with input from the Advisory Committee.

Grent recipients include non-profit organizations that support children with child eare. medical,
educational and housing programs. However. organizations providing child core are given preference
bezause the board believes that good child core is a pressing concern for many families. Grants are
awerded to child care centers to improve the facilities and upgrade equipment. Gronts also will be
made to child core centers to help retain teachers ond child care professianais who have
demonstrated proficiency in their field. :

. i . .
Since the serious illness or 1033 ¢f & parent con be devastating for o child. the Foundation also
makes grants to dupport scientific resecrch in the treatment and prevention of diseases that

afflict women — particularly breast, cervical, and overian cancer and AIDS.
!
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The accounting firm of KPMG-Peat Marwick has been engaged to conduct an independent yeor-end
audit. KPMG-Peat Marwick also will prepare necessary federal and state tax forms, and will make
recommendations o the Foundation a< to possible improvements in internal contrel and/or other
financial management practices. 5

INSRANCE COVERAGE

The For All Kids Foundation, Inc. has mde orfangements To insure it directars and officers under
€ $3 millien policy. :

BOARD OF DIRECTORS

Rosie O‘Donnell - Ma. O'Donnell is the pﬁuidlnf and founder of The For All Kids Foundatian.

Doniel Crimming - Mr. Crimming is the f:rmuw' of the Foundation and Ms. O‘DwncII'Q business
manager.

Moureen Crimmins - Ms. Crimmins is the secretary of the Foundation and Ms. O'Donnell’s sister.
Board members and of ficers are not sakoried.

AQVISORY COMMITTEE

The Board of Directors laoks to the Advisury Commi?teg for its practical insight and overview, as
well a3 for suggestions on program funding and future disbursement. The Advisory Committee

comprises six noted professionals whe are concerned about the health, welfare and development of
children in our society:

Jill Bared - As chairman and chief mq;cuﬁvc officer of Mattel, Inc.. Ms. Barod is one of the
highesterunking female executives in the country. In her 16 years with the company, she con be
credited with much of the growth in Barbiie sales.

Brenda Barmes - Ms. Barves recently séepud down a2 president and chief executive officer of
Pepsi-Cola North America to devote more time to her family. She has served in every key capacity
within the company — marketing, sales, finance and operctions. PepsiCo. also owns Wilsan Sporting

Goods & Frite-Lay. l;
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Nicole Rabner
February 12, 1998
Page Two

We are also working with Yahoo! to create an interactive web site (yourchild.yahoo.com)
where parents can get child care information, along with references and referrals in their
local areas, simply by entering their zip code. The site will also include IAYC campaign
information, chats with child care experts, and material ordering information. This is
very exciting for our campaign outreach because this site will be accessed through the
Yahoo! home page which receives 30 million visits every month.

Good Housekeeping Magazine will feature Rosie on the cover of their Mother’s Day
issue dedicated to child care, along with the results of a Good Housekeeping poll of
voting women and their specific child care concerns. The magazine is also working with
us to identify a means by which their 24 million readers can affect national and state child
care legislation. Our child care video and brochure will be promoted in the issue, and
readers will be given ordering information.

People Espanol will include an insert of our child care brochure in all 600,000 copies of
the May issue, along with information on ordering the Spanish-language version of our
child care video.

The campaign will be ready for launch by the end of April. As Rob has said to you and
others there, we envision a White House launch hosted by Mrs. Clinton that would
include the various players in the campaign: Rosie O’Donnell, Rob Reiner, Fisher-Price
CEQ, Yahoo! CEO, Toys R Us CEO and possibly a few additional funders. Again, the
campaign can be launched any time during or after late April--we are quite flexible as to
the timing and nature of the event.

Please let me know if you need any additional information, and I look forward to hearing
from you soon.

Sincerely,

LS A A

Chad H. Griffin, Director
The Reiner Foundation

Enclosure

R



February 12, 1998

Ms. Nicole Rabner

Office of the First Lady
The White House
Washington, D.C., 20500

Dear Nicole:

This letter is to summarize the various aspects of, and players in, the child care campaign
that Ellen and I shared with you last month at the White House. As we mentioned, the
next phase of the I Am Your Child campaign is a nation wide effort to educate parents on
how to identify and locate quality child care.

We have developed a full-color, sixteen-page brochure for parents (enclosed), funded by
Fisher-Price, entitled “Making the Right Choice for You and Your Child.” The brochure
features Rosie O’Donnell on the cover, along with an introductory letter from her inside.

Rosie will also host our child care video (funded by Toys R Us), which is being produced
by the same team that did our Johnson & Johnson parenting video and the White House
child care video. The video, like the brochure, will provide parents with needed
information on how to find and what to look for in quality child care.

The video and the brochure will be distributed through our 888 number, though our 160
national organizations and state and local coalitions, at all Toys R Us locations, and
through Fisher-Price product inserts. In addition, materials will be distributed through
our relationship with the National Governors Association. For instance, Governor
Voinovich has just ordered 155,000 parenting videos to distribute to every new parent in
the state of Ohio. And like our parenting video, the child care video will be available for
free rental in all 14,000 Blockbuster stores in North America.

335 N. Maple Drive, Suite 135 Beverly Hills, CA 90210 (310) 285-2385
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Nicole: Cvic @Mam./
Here is the list of those who will be in attendance on Monday. '
cousrn

ToysR Us
(Funder of the child care video hosted by Maria Shriver: “Quality Child Care: Making the
Right Choice for You and Your Child”

Michael Goldstein, Chairman of the Board (}M\L w\—ﬁk Blren \7>

Maury Rogoff, Director of Public Relations

Yahoo!
(Funded the creation and advertising of our new child resource internet site:
yourchild.yahoo.com)

Felita Wong, Senior VP for Community Relations

Fisher Price
(Funded the creation and distribution of the child care choice brochure that features Rosie
O’Donnell: “Quality Child Care: Making the Right Choice for You and Your Child”)
Liza Mancuso, Senior Vice President for Marketing
Henry Mayers, Vice President and Director of Communications

Golden Books
(IAYC has established a partnership with Golden Books’ “Pat the Bunny” division. Our
parenting tips and other early childhood development information is packaged with all
pat the bunny products and books.)

Leigh Anne Brodsky, Senior Vice President Marketing

Anne Pitrone, General Manager, Publishing

Good Housekeeping (Dedicated the June Better Way section to Child Care and our
campaign. We are also working with Good Housekeeping on a 0-3 special issue to come
out next year.)

Ellen Levine, Editor in Chief

The Reiner Foundation/I Am Your Child
Rob Reiner
Ellen Gilbert
Chad Gnffin
David Hamburg, Board of Directors
Joan Stanton (campaign funder)
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| AMYOUR I Am Your Child is » national public awareness and engagement campaign to make
M/ early childhood development a top priority for our nation.

Since its spring launch in 1997, I Am Your Child has educated millions of parents and
professionals about breakthrough new discoveries in the process of brain development.
These findings reveal that the first three years of a child’s life are more important for
emotional and intellectual growth than previously thought. Through mass media, community
mobilization, public education and policy outreach, parents and caregivers across the U.S.
and around the world are learning how to make a difference in the lives of young children.

Campaign founders include Rob Reiner and Michele Singer Reiner, and Ellen Gilbert of
International Creative Management as well as a broad range of experts from the early
childhood fields.

Over 13 million people watched the I Am Your Child ABC-TV prime time
special.

Television stations across the U.S. are running I Am Your Child public service
announcements,

Newsweek Magazine has circulated 4.2 million copies of a special edition,
sponsored by Johnson & Johnson, about parenting and early childhood
development.

Blockbuster Video stores in the U.S. and Canada are offering “free rental” of
The First Years Last Forever video.

Libraries, birthing hospitals and childreti’s hospitals across the U.S. have
received The First Years Last Forever video.

Head Start and child care sites across the U.S. are using I Am Your Child
materials to educate families and staff.

A video featuring Secretary of Defense William Cohen and Rob Reiner is
being broadcast on the Armed Forces Network to military personnel and their
familics. The video addresses what parents can do to raise happier, healthier
children.

Our national partners include organizations like the American Academy of
Pediatrics, the NAACP, the National Council of La Raza, and the YMCA.

I Am Your Child has mobilized grassroots coalitions in all 50 states and the
District of Columbia to work together in support of families caring for children
in their first three years.

I.4Am Your Child has encouraged The National Govemnor’s Association, the
U.S. Conference of Mayors and the National Conference of State Legislatures to
make early childhood development a top priority.

I Am Your Child is working with the American Business Collaboration, the
U.S. Chamber of Commerce, the Committee for Economic Development and
the Washington Business Group on Health to build public/private partnerships
that strengthen early childhood development programs.

CAMPAIGN GOALS

 Raise public awareness and
promote citizen engagement
regarding the importance of
the first three years of life.

¢ Provide families with young
children the information and
resources they need to
promote healthy development
and school readiness,

Unite and expand the work
being done on the national,
state and local levels to
provide comprehensive,
integrated early childhood
development programs that
include health care, quality
child care, parent education,
and intervention programs
for families at risk.

Increase the public will to
make quality resources and
services more widely
available to families with
young children.

I Am Your Child

1010 Wisconsin Avenue NW
Suite 800

Washington, DC 20007
202-338-4385

http://www._tamyourchild.org
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The First Years Last Forever Video - Produced by Michele Singer Reiner and sponsored by Johnson & Johnson,
this video helps new parents understand the importance of the first three years of life in the healthy development of
their children. The First Years Last Forever summarizes the latest brain research and gives parents specific tips on
how to build stronger bonds with their babies. The video covers a wide range of parenting topics including: bonding
and attachment, communication, discipline, self-esteem, health and nutrition, and child care. Also available in Spanish
and French.

CD-ROM - Sponsored by IBM and Price Waterhouse, this useful software uses sound, video and pictures to address
questions about child development, beginning with the prenatal period and extending through the first three years of
life. The CD-ROM also includes a searchable index of topics and reading lists for further information.

The First Years Last Forever Booklet - Funded by AT&T, this easy-to-read booklet provides tips on how
families and caregivers can promote young children’s healthy development. Also available in Spanish. -

Community Mobilization Booklet - Funded by the Freddie Mac Foundation, this booklet identifies what
individuals and organizations can do to create communities that support families and young children’s development.

“Investing in Our Children: What We know and Don’t Know About the Costs and Benefits of
Early Childhood Interventions” - / Am Your Child and the Rand Corporation just released a series of cost-
benefit analyses on the impact of early childhood intervention programs on the prevention of child abuse, crime,
welfare dependency and other outcomes.

Retail Partnerships - Later this spring, retail outlets such as Wal-mart and K-Mart will offer The First Years Last
Forever videos to over one million customers.

Making the Right Choice for You and Your Child - Funded by Fisher Frice, this full color, 16-page brochure
features Rosie O’Donpell and contains tips for parents about choosing quality child care. Also available in Spanish.

Child Care Video - Hosted by Maria Shriver, thig video is a companion to the brochure and will provide parents
with information on how to identify and Jocate quality child care.

Yahoo! Child Care Web Site - 7 Am Your Child, in partnership with Yahoo! is creating a comprehensive,
interactive web site where parents can get early childhood development information as well as child care resource and
- referrals in their area. Visit yourchild.yahoo.com

Nickelodeon Public Service Announcements - I Am Your Child, in partnership with Nickelodeon, is
producing public service announcements featuring the Rugrats from the country’s #1-rated cable television show.

Golden Books - I Am Your Child’s partership with Golden Books will include distribution of I Am Your Child
parenting information with *Pat the Bunny” books and toys, as well as publishing a parenting book written by noted
child psychologist Dr. Bruce Perry.

Univision News Segments - I 4m Your Child’s partership with Univision, the Spanish-language television
network, will feature weekly moming and evening news segments on early childhood development.

R ADHLUICTH it CURES o

The I Am Your Child campaign is a project of the Reiner Foundation, a 501¢(3) non-profit organization. Contributions or corporate
sponsorship inquiries should be directed to 335 North Maple Drive, Suite 135, Beverly Hills, CA 90210 Campaign funders include:

AT&T Foundation Joan Alexander Stanton Johngon & Johngan Price Waterhouse
The California Wellness (In Memory of Adam Philip Kaiser Permanente Camegic Cotporation
Foundation Stanton) IBM Cotporation Freddie Mac Foundation
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Dedicated to making early childhood developtent a top priority for our nation, I Am

" Your Child has united an unprecedented coalition of over 150 national organizations
and government agencies, including the American Academy of Pediatrics, Big
Brothers Big Sisters, Catholic Charities, National Association of Chiefs of Police,
National Association for the Advancement of Colored People, National Association
for the Education of Young Children, National Council of La Raza, Planned
Parenthood, and the YMCA to amplify the work being done across the country to
promote family and community involvement in young children’s healthy
development. Grassroots coalitions in all 50 states and the District of Columbia are
reinvigorating programs to better support families caring for children in their first
three years of life.

Policy makers are rallying; the National Governors Association has joined with IAYC in launching new childhood
development initiatives, and the U.S. Conference of Mayors and the National Conference of State Legislatures are
encouraging their members to increase children’s programs. Business leaders have stepped forward; in addition to
funding many of the IAYC efforts, companies involved with the American Business Collaboration, the Chamber of
Commerce, the Committee for Economic Development, and the Washington Business Group on Health are looking
at ways to build public/private partnerships to strengthen early childhood development services.

Through its immense network, IAYC has mobilized millions of professionals who are in daily contact with farrﬁlies,
giving parents and other caregivers the information and services they need to raise healthy, happy children. And
families nationwide have been hearing IAYC’s message:

over 15 million watched the I Am Your Child prime-time special on ABC in April and August

over 160 million saw articles in newspapers and over 40 million heard or saw stories on radio or TV in
the first month of the campaign alone

TV stations nationwide have aired IAYC ads, generating over 75,000 calls to the IAYC hot line

over 165,000 people have logged on to the IAYC web site

over 1.5 million families with members in the U.S. armed services worldwide saw a special video
featuring Secretary of Defense William Cohen and Rob Reiner during its holiday airing on the Armed
Forces Network

I Am Your Child has further intensified outreach to families by producing and distributing booklets, videos and CD-
ROMs. To date over one million booklets, 150,000 videos and 30,000 CD-ROMs have been placed in the hands of
families or in community outlets where families can use them.

4,700 Blockbuster Video stores in the U.S. and Canada are lending the IAYC video for free to customers
10,000 libraries across the U.S. have the IAYC video and CD-ROM
all 3,000 hospitals where babies are born in the U.S. and the nation’s 152 children’s hospitals have the
IAYC video

e 2,000 Head Start sites and over 15,000 child care centers are using the IAYC video for family and staff
training programs

Additionally, over 1.2 million IAYC videos will be provided at popular retail outlets , including Wal-mart and

Target'in the spring of '98. And, the Canadian Institute of Child Health will soon be launchmg IAYC in Canada,
offering families IAYC materials in English and French,

335 NORTH MabLt Dryve Suite 138 BEVERLY HILLs CA 90210 310-285-2385 Fax 310-205-2760




Since its release, Judith Rich Harris' book, "The Nurture Assumption" has been
featured in all of the major media outlets, and has caused quite a stir within

the early childhood community. Because this book has had such a high profile,
we've decided to forward to you some very credible "talking points" and
responses.

We feel Harris' basic information is inaccurate and does a real disservice to
children and the people who care for them. These quotes, as well as other web
site links about this topic, will soon be posted on our web site
(yourchild.yahoo.com). We hope you will share this information with others.
Please let us know of any other links or quotes that you feel are relevant.

Sincerely,
Laurie Sale, Director of Communications and Outreach, I Am Your Child Campaign

(The following is taken from a press release from Free Press, announcing the
publication of "The Nurture Assumption." We have quoted this information as an
introduction to the contents of the book).

"THE NURTURE ASSUMPTION" BY JUDITH RICH HARRIS
"Why Children Turn Out the Way They Do"
(Parents Matter Less Than You Think and Peers Matter More)

"Why do children turn out the way they do? Everybody knows the answer; it's
'nature’ (their.
genetic endowment) and 'nurture' (the way their parents bring them up.) Judith
Rich Harris asks a well-worn question and comes up with a startling new answer.
In this daring assault on a cherished cultural myth, Harris uses evidence
collected by psychologists, sociologists and anthropologists to demolish their
most basic assumption: that what shapes children, apart from their genes, is the
way their parents treat them. In fact, Harris shows, parents have little or no
long-term influence on their child's personality and psychological
well-being..Harris contends that a child's peer group, not his or her parents,
are responsible for shaping character."

Press Release

"The Nurture Assumption"

FREE PRESS BOOKS

CONTROVERSIAL QUOTES FROM "THE NUTURE ASSUMPTION"

"People sometimes ask me 'So you mean it doesn't matter how I treat my child?'
They never ask, 'So you mean it doesn't matter how I treat my husband or wife?'
and yet the situation is similar. I don't expect that the way I act toward my
husband is going to determine what kind of person he will be in ten or twenty



years from now. I do expect, however, that it will affect how happy he is to
live with me and whether he will still be a good friend in ten or twenty years."

Page 341

"Parents do not have to teach their children the language of their community; in
fact - hard as it may be for you to accept this - they do not have to teach
their children any language at all. The language lessons we give our infants
and toddlers are a peculiarity to our culture. In parts of the world where
people still live in traditional ways, no lessons are given and parents
generally do very little conversing with their babies and toddlers - they
consider learning the language the child's job, not the parents..You are
thinking, Yes, but even though the mother doesn't speak to the baby, the baby
hears her speaking to other people. True. But even this is unnecessary."

Page 70

EXPERTS' RESPONSES TO "THE NURTURE ASSUMPTION"

The Nurture Assumption "does not review massive amounts of research on relevant
areas, such as attachment and parenting. For example, the vast majority of
references cited for attachment are from 1985 or earlier. This relevant field

has had an explosion in data in the last fifteen years which Harris conveniently
ignores. In fact, if one looks up some of the references she does cite, there

are important articles literally adjacent to them in the journals which she

fails to acknowledge. Her simplistic conclusions have the illusion of being

bold. counterintuitive statements from an underdog figure, but they unfairly

treat the unsuspecting reader to a barrage of unfounded and potentially harmful
conclusions."

ok ok ook ok ok ok ook ok

"Harris shows no acknowledgment of the nature of brain development. The brain is
the most undifferentiated organ at birth and undergoes massive amounts of
specialization during the first three years of life. The growth of new synaptic
connections and the dying away of an excess number of unstimulated neurons
allows the brain to develop into the intricately formed seat of our growing

minds. We now know that experience - especially from interpersonal relationships
- is the major factor in determining which neurons live or die and how they make
new connections to one another."

LEEEE R 2 X

"The vast majority of brain development occurs in the early years of life, long
before peer involvement is an important experience for children. These
relationship experiences - with parents or other childcare providers - literally
shape the ways in which genes are expressed and the brain grows. Studies confirm
that these effects have an impact on later functioning of the child including

how the child interacts with peers and comes to regulate emotions and

behaviors."



Daniel J. Siegel, M.D

Author,
Associate Clinical Professor of Psychiatry - Department of Psychiatry and
Biobehavioral Sciences, UCLA School of Medicine
Medical Director of Infant and Preschool Services, UCLA

"Malcolm Gladwell's 'Do Parents Matter' (New Yorker Magazine August 17, 1998)

presents Judith Rich Harris's theory that peers influence a child's personality

more than parents. Definitive research, however, shows that children learn the

basics of how to think in the first three years of life, when the brain grows

most rapidly. During this time, a child's interactions, which are primarily

with his parents, literally wire his brain, filling in the broad outline of the

generic blueprint. Over the past twenty - five years, research (including my

own) has mapped out in some detail how these early interactions enable the child

to comprehend sights, sounds, and emotions, to begin to communicate, and relate

to others. The article confuses these basics with what a child thinks -

attitudes and values learned in later childhood - and, in doing so, ignores not

only the research but also common sense about the importance of parents."
Stanley I. Greenspan, M.D.

Clinical Professor of Psychiatry, Behavioral Science, and Pediatrics, George

Washington University Medical School

NEW YORKER MAGAZINE -September 14, 1998

"There are a hundred ways of explaining Nomi and Elaine (Harris' biological and
adopted daughters), and there is, of course, something very convenient about the
explanation that Harris arrives at: it's the kind of thing that the mother of a
ditficult child wants to believe. Harris has constructed a theory that lets
herself off the hook for her daughter's troubled childhood."

Malcolm Gladwell,

NEW YORKER MAGAZINE -August 17 1998

"The basis for all learning, social and cognitive, is laid down by parents in
the first years of a child's life. That foundation helps a child forge an
identity, which guides his choice of friends."

Dr. T. Terry Brazelton,
Protfessor of Pediatrics, Harvard Medical School
Best-selling child development author.
NEWSWEEK MAGAZINE -August 24, 1998

"Of course, no one would say that parents are wholly responsible for the way
their children turn out.. But to be saying that parents have no contribution -
it doesn't matter how you treat your kid - seems patently ridiculous.
Attachment to adults in infancy and early childhood is central to personality
development. It's a dangerous point of view to suggest that it will all come
out in the playground - that there is not much point in trying to listen to

-



children, to love them, to hug them, to build mutual respect and understanding.

[ don't like the idea of telling parents they don't matter."
Dr. Penelope Leach,
Fellow, British Psychological Society,
Founding Member, World Association for Infant Mental Health
Best selling author of child development books
USA TODAY - August 24 1998

. her conclusion is "premature and potentially dangerous. If her book sells

well, many parents may say, 'We can't influence them anyway, so why try?"
Frank Farley,

Psychologist, Temple University

Headed the American Psychological Association division that granted an award to
Judith Harris

USA TODAY - August 24 1998

"Anyone with two children can see that a small child learns a heck of a lot from
the older children, but to try to exclude other ways of learning, like learning
from parents, is absurd."

T. Berry Brazelton,

Professor of Pediatrics, Harvard Medical School

Best-selling child development author.

USA TODAY - August 24 1998

"She reached the conclusion she reached by ignoring a tremendous amount of
evidence."

Theodore Wachs

Psychologist, Purdue University

USA TODAY - August 24 1998

"The book is going to sell big time because it's absolution for parents who.are
having trouble with their kids. It's 'don't blame me, blame their friends."
Eileen Shiff
Child Development Education Teacher,
Paradise Valley Community College, Phoenix
USA TODAY - August 24 1998

The "main problem with The Nurture Assumption is that it releases parents from
any sense of responsibility. Parents play a crucial part in their child's
development, though I'm not suggesting that they should take all of the blame
for his problems, nor all of the credit for his successes. Each child is born

with his own will and personality. Your role is to shape, not change your

child. similar to how a gardener cares for a rose. To make that rose bloom
beautifully, the gardener must tend to it, planting it in rich soil and feeding



it regularly. But he can't change that flower's color, shape or scent.”
Dr. Bill and Martha Sears,
Pediatricians and child development experts
PARENTTIME.COM - "Who Needs Parents?"

""The Nurture Assumption' is a rambling, anecdotal memoir that reinforces
America's lazy parenting."
ke ko ok ok ok ok ok ok
The Nurture Assumption "is yet another example of minor effusions puffed up too
rapidly into full scale books by publishers who know how to offer contracts but
not how to develop substantive projects.”
ok ok 3k ok ok 2k ok ak ok ok k %k
"Parents are permanently shaping and imprinting a child's mental and emotional
life from his or her earliest weeks and months."
o ok ok sk ok ok ook ok ok ok ok
"Harris gives precisely the wrong message. As a teacher for 27 years, I think
American children need more parental attention and control, not less. Harris'
book, which is about one woman's painful struggle with health and family
problems, should have been marketed as what it is - a memoir."
Camille Paglia,
Teacher, Author, Online Columnist
SALONMAGAZINE.COM - September 23, 1998
"From Screaming Babies To Screaming College Students"
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