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Child Care Aware is a nauonal initiative designed to improve the
quality of child care and increase the availability of quality child
care in local communities. The nationwide campaign continues 1o
wrain child care providers and teach parents how 1o identily a
quality child care environment and where 1o find quality child care
in their commumty. Child Care Aware was created by founding
sponsor Dayton Hudson Corporation and its stores in partnership
with national and local quality advocates, resource and referral
agencies and educational organizations.

For more information about Child Care-Aware or help in locating
your local child care resource and referral agency, call:

1-800-424-2246
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Waich Lifetime Television in September for Child Care Aware
Segments on “Biggers & Summers”
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and‘hglb‘s 1o improve the quality of child care in America.
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GIVE YOUR
CHILD
SOMETHING
THAT WIL
LAST A

IFETIME... ...QUALITY CHILD CARE! ,

Child Care Aware.

YOUR PARTNER FOR QUALITY CHILD CARE

Is child care something you need?

Then this brochure can help. Especially if you're looking [or the one thing thai matters
most in child care—QUALITY. Quality child care can make a big difference in the
future of your child, vour community, even the world. By choosing quality care now,

you give your child a head start on a sirong mind, body and spirit. And a better
chance 1o become a more productive adult. So take your time in choosing
child care. Compare your choices. And ask plenty of questions. Here are
some general points about choosing quality child care. A good place 10
begin a serious search is with your local child care resource and referral
agency They know a lot about local choices, and can save you a lot of time.



5 STEPS
10 FINDING
CHILD CARE

1. LOOK

Begin by visiting several child care homes or centers.

On each visit, ihink about vour first impression. But dont
stop there. Does the place look safe for vour child?

Do the caregivers/teachers who will care for your child
enjoy lalking and plaving with children? Do they talk
with each child at the childs eye level? Are there plenty
of toys and learning materials within a childs reach?

You should always visit a home or center more than once.
And stay as long as possible so you can get a good feel for
what the care will be like for your child Even after you
start using the child care, continue 1o come back and

check it out.
2, LISTEN

What does the child care setting sound like? Do the
children sound happy and involved? What about the
teachers’ voices? Do they scem cheerful and patient?
A place thais 1o quict may mean not enough activity.
A place that’s 100 noisy may mean there is a lack of
control.

3. COUNT

Count the number of children in the group. Then couni
the number of stafl members caring lor them. Obviously,
the fewer the number of children for each adult, the more
attention your child will get. A small number of children
per adult is most important for babies and younger
children.

4, ASK

fts very important that the adults who care for your
children have the knowledge and experience to give them
the auention they need. Ask about the background and
experience of all sialf: the program director, caregivers,
teachers, and any other adulis who will have coniact
with vour child in the home or center. Find out about
the special training each one has and whether the
program is accredited by the National Association lor
the Education of Young Children (NAEYC) or the
National Association for Family Child Care (NAFCC).
Quality care providers and teachers will be happy to
have you ask these questions.

ACCREDITATION
WHAT DOES IT MEAN FOR YOU
AND YOUR CHILD?

» Accredited homes and centers voluntarily measure
up to national standards of quality that have been
established by national child care organizations.
Programs that are accredited have gone beyond
minimum hcensing standards and have made a
commitment Lo provide the kind of carc. attention,
and stimulating activities that you and vour
children require.

» Caregivers in NAEYC- or NAFCC-accredited
programs take part in on-going child development
training. Trained caregivers are more likely to
understand chuldrens needs at diferent ages, plan
appropriate activiiies. and interact with children in
warm and sumulating ways. They are alse more likely
10 provide positive guidance for children, rather
than harsh discipline.

» Parents who usc accredited programs are very happy
with them! These programs undergo in-depth sell-
assessments, independent observation and approval
by professional experts, and final endorsement by a
national commitice.

5. BE INFORMED

Find out more about efforts m your community to
improve the quality of child care. Is your caregiver
involved in these activities? How can you get involved?
For more information, contact your local Child Care
Resource and Referral Agency: Or call Child Care Aware
at 1-800-424-2246.

CHECK IT OUT!

The lollowing points are good ways 1o measure the quality of a child
care home or center.

CAREGIVERS/TEACHERS

O Do the caregiversiteachers seem 1o really like children?

LI Do the caregivers/teachers get down an each childs level o speak 1o
the child?

(3 Are children greeied when they arrive?

O Are childrens needs quickly met even when things get busy?

O Are the caregiversieachers trained in CPR, first aid and carly childhood
education?

[ Are the caregiversteachers involved in continuing education programs?
O Does the program keep up with childrens changing interests?

O Will the caregivers/ieachers always be ready 10 answer vour questions?
O Will the caregiverseachers tell vou what your child is doing every day?
O Are parents ideas welcomed? Are there ways for you to get involved?
O Do the caregiversfieachers and children enjoy being together?

1 Is there enough stall o serve the children? (Ask local experts about the
best stalfkhild ratios for different age groups.)

O Are cwregiversieachers trained and expericnced?
O Have they participated in early childhood development classes?

SETTING ,
O s the aunosphere bright and pleasant?

O Is there a tenced-in owtdoor play area with a variety of safe equipment?
Can the caregivers/teachers see the enure playground at all times?

O Are there different areas for resting, quiet play and active play? Is there
enough space for the children in all of these arcas?

ACTIVITIES
O Is there a dauly balance of play time. story time, activity time and
nap time?
O Are the activities right for each age group?
N

O Are there enough toys and learning materials for the number of children?
O Are toys clean. safe and within reach of the children?

IN GENERAL

O Do you agree with the discipline practices?
OJ Do you hear the sounds of happy children”
[ Are children comforied when needed?

01 Is the program licensed or regulated?

3 Are surprise visits by parents encouraged?
O Will your child be happy there?
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Our Mission

Our Strategics

Qur Successes

Information

Child Care Aware.

Informed perends making betler child care choices.

Tn ensure that every parent has access 1o good mformaion about finding quality: child care and
resourees intheir community, through national consumer marketing and by rising visibiliny for local chuld

cire resawree and referral agencies.,

Chi]d Care Aware will accomphsh its nission by

1. Building consumer awareness and aceess o information on- ihe natonad Tevelo ine partnersiap with
retiilers and other corporate sponsors, and by

2. Building consumer awareness of the infornetion and services availible from local community child
cire resource and refernl agencies.,

F(:undul in 1985 with o grant from the Davton Hudson Foundation and the Daivton Hudson Corporation,

including its three operating dvisions (Target, Mervyn's and The Departiment Store: Division), Child Care

Aware has successfully accomplished nuny of the objectives of its origmal mission. which included pio-

neering and supporting the professional development and raining of family Child care providers as well as

cduciiing parents 1o recognize and choose good child care:

@ fnitiaed development of trainmg courses of 13 hours or more for 17,000 family child care providers

in 40 local communities, improving the quality of care for over 83,000 children

% Prompted the 1995 Fanulv Child Care Training Study conducted by the Families and Work Institute,
which found that following waining. children were more sceure with their providers and more

engaged i activities, and overall quality in family child e improved.

[ supported mare than 700 family <hild care provicders in achicving acereditation by the National
Association for Family Child Cire (NAFCO), the highest standard for family chld care quatity in the
country. The providers supported by Child Cire Aware account for hall of all aceredited family child

cure providers inthe United staes,

B conducied parent focus groups in nine cities 10 betier understand parents” values, attitudes and con-
cerns about child care. Results were used 1o eraft messages md identify communication strategics

during Child Cire Aware’s national conswmer awareness canpaign kinched in 1992

Estublished o nutional, toll-free parent information holine linking parents natonwide with their local
child cire resource and referral agencies, and dissenuinanng inforntition about how o recognize and

choose quality child care.

Distributed 725 mullion information-packed brochures directly o parents through the wll-free hot-
line: through Davion Hudson Corporation retail stores, child care resource and relerral agencies.
comniunity organizanons, hospitls, churches and schools: and o public events

Awarded Consumer Education Grants totling over $360.000 for 36 pilot programs in 21 states,
designed for replication by community-hased and starewide ehild care advocacy organizations.

Contributed 1o articles on choosing good child e in USA Today. Parents magazine. Feomhy: Circle
Working Mother, Business Week, Forfune and The Wall Street forrnal, and 1o segmenis on ABC. CBs

and NBC network news programs,
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Our Leadership

Our Plan

Tllc Child Care Aware Board of Darectors is made up o distinguished leaders in the ficld of ehild care

i in the corporate communiy. Current Board membership includes:

Gail Dorn. vice president of comnumications and communine relations, Taraer Stores

and Davion Hudson Corparanon. Minneapolis, MN

Deborah Eaton. president. Notional Assocition for Family Child Gare (NAFCCL San Diceo, CA
Ellen Galinsky. co-president. Families and Work Instituie, New York, NV

Barbara Reisman, cxecutve dircctor, Child Cire Action Caimpaign (CCAC) New York, NY

Tutti Sherlock. excecutve director, Child Care Resource & Reterral ne . Rochester, MN,

and chiir of the Board
Polly Talen. senior progeam officer, Davton Hudson Foundation, Minncapalis, MN

Yasmina Vinci, exceutive dircctor, National Association of Child Core Resauree & Relerral
Agendes ENACCRRA. Washingion, DC

Barbara Willer. dirceror of public sffuiss, National Associztion for the Educnon of Young
Children (NAEY O Washington. DC

In August 1996, the Boaed of Directors redelined the mission of Child Care Awiire 1o Tocus solely on

integrating child care and the child care provider selection process into the consumer marketplace

16 help accomplish onr mission, we are secking additional corporate and Toundation sponsors as well as
Board members from the corporate, media, marketing and financial communitics who have @ demonstrated
mnterest in-quality child care, and who will contribuie the expertise and financial resources i will help

achieve our abechives.

We nticipate that Child Care Aware will grow i service 1o the nation's werking familics. cinplovers, qnd
communities. while renuming focused on our nussion 1o integraie quality child care into the marketplace

and 1o end the isolation of parents making child care decisions.,
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Situation Analysis

Child Care:
A Parent’s Most Important Consumer Decision

IE\'cr_\' iy, 10 million to 12 million children below the age of 5 require full-time or

purt-nme Child care, for which parenis are spending $27 billion a year. That's just tor

remem oo L
a&@m |
the 24 million school-age children 1o voung o stiay home adone belore and after &W” s all]
school while parents work, Jook for work, or get b training, M
- - RS Hoe 360
Auurding 100 the New York-based Families :nd Work Institute. only about one per- "“I"‘ ‘..“'
cent of emiplovers in the WS otfer child care options such s flex-time. on-site child '!I o m M‘@ Gh’l §
care and subsidized care, That Teaves the magority of parents on - their own o find guah- ‘ @Z}‘}@ r@vid ?}78 mll
alfordable child care that will give them peace of mind. elbb@r})@() Z]’
emembe
E\'L'ﬂ when parents do have sufficient information 1o recognize and choose good child ¢+ /;mmg W@W @‘,@?
care, they sometimes cannot lind i The solemn fact is that only 910 12 percent of child m “@3
g
care in Americn is truly growth-enhancing for children. and that G0 percent is merely
custodinl—that is, not armful ©o children but not particularly nurturing cither. The E@ w

reniining 25 10 31 pereent of child e s inadequate cares However, wath well- k
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care of children ander age 35 The numbers swedl when combined with qualite care for

)
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informed cansumers comes denund Tor more and better services—Tor quedity child care
Pevenis Speetk Aot Child Ceir,

as for well-maintined wiraadt or fow-far foods. Kathy Modiglinni, Wheelook College

Wh_\-' dowe believe thar @ consumer marketing approach can help solve America's child cue dilemma?

@ Because in order to reach parents everywhere with the messages and frequency required o change attitudes and behay-
ior, we need 1o meet them on therr own ground. the consumer narketplice. The Child Care Aware toll-free information
number must be accessible through populir media and wherever parents go lor shopping. personal services, healih care.
recreanon, transportation and worship,

Because i focus sroups, parents say they feel isolated when looking for child care When focal child care resource and
referral agencies become as Familinr as the vellow pages, parents will know where 1o waen for help and will no longer fecl
alone in their search,

# Because the quality of child care needs 1o improve, and economic stuches have shown that quality improvement happens

ﬁ
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onlv when consumers denend it We caninerease demand by educating parents so that they know what good child care
y Jooks like and how 1o ask for
% Because child care is perecived as a fumilyv affair even though child eare issues wffeat the waorkplace and community, oo,

National studies provide overwhelming evidence that good child care contributes 1o the high sclf=esteem that helps keep

TR Y SYPTIONT IR A0 Yivter N SO Tt L AT O A AN TGN AN AR L TN~ P PINAR T T

Kids away from draes. carly pregnaney and coime. And good child care means 2 beter outlook for our future workforee,

t‘h“'

Beaause TV reponts abonn bad op abusive child care do nor offer practical advice for avoiding bad care and recognizing

quakiny care. Parents need tis information and they need 1o know ahout the local resourees cvmtable o help then,

Child Care Aware is u privately funded iitiative uniting national nonprofit child care concerns, local ehild cire resource and
referral agencies. and corporate sponsors in the effort o create a marketplace of informed  parents makmg better child care

choices and driving demand Tor quality child ciare: The results, we believe, will benefit not only parents, bhut also employers and

CVUPY community.
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{hild _are Awaie.

YOUR PARTNER FOR QUALITY CHILD CARE

SAMPLING OF MEDIA MENTIONS

CHILD CARE AWARE

Child Care Aware, 2116 Campus Drive SE, Rochester, MN 55904
Phone 507-287-2220  Fax 507-287-2411
e-mail HN6125@handsnet.org
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From Birth
to Three

What You Need
To Know

How Speech
Begins

2
A Baby’s Brain

Genes &

Emotions

What's Normal,
What’s Not




Where You Can Turn

By CARLA KOEHL

VID “TELE-PARENTS” WILL TELL YOU THAT THERE'S

nothing like a phone jack and 16 megabytes of RAM

for navigating the mysteries, hurdles and hassles of

life with an infant or toddler. If only you had Net-

scape and a 28.8 modem — or at least speed-dial —
they'll say, you'd be surfing and dialing your way to parental
bliss with all the child-rearing info that’s available by PC and
phone. Are they batty? No. Just a little excited.

There are now more places than ever to
phone for help when mothers and fathers feel
parentally challenged. And the explosion of
parenting Web sites and newsgroups that’s
taken place on the Internet over the last five
years is connecting families from household to
household the way the telephone did for the
first time in 1876. Only this time the advance in
communications isn’t just overcoming distance
and isolation. It's conquering stigmas.

Kate Ripley was nursing her newbomn in
her cabin half an hour outside Fairbanks,

On the Net

Usenet

alt.parenting and misc.kids
Great places to start on the
Usenet—the Internet’s collec-
tion of newsgroups— for dis-
cussions on hundreds of topics
from teething and breast-
feeding to pets and snoring,
Also, rec.arts.books.children is
a 24-hour-a-day book group on
children’s literature.
Chitdbirth.Org
http://www.childbirth.org
Top discussion forums here,
and a home page that gets right
ta the point on tough issues,
including “Pregnancy & HIV,”
“Having Your First Baby Over
35" and “Complications.”
Family.com
http://www.family.com
Disney’s new site has been
criticized for being more up-
scale than helpful. But their
bulletin boards and chat
rooms are filled with the
voices of intelligent, caring
parents. They must be doing
something right.

ParenTalk Newsletter
‘http://www.tnpe.com/
parentalk/index.html

Clearly written articles by
physicians and psychologists.
What this site lacks in graphic
creativity, it makes up for in
sheer mass of information.

ParenthoodWeh
http://parenthoodweb.com
Pediatricians and psychiatrists
respond (in due time) to your
e-mail. Meanwhile, they've
posted their stock answers to
anything-but-stock questions,
including “Did we make a mis-
take by having a child?”
Parenting Q&A
http://www.parenting-qa.com/
This site calls itself the only
one on the Web “solely devot-
ed to providing parents with
answers to their most press-
ing questions.” It does answer
questions faster than most
other sites we tried. But it
also offers essays on touchy
subjects like spirituality, and
suggests reading lists for kids,
games for rainy days.
ParentSoup
http://www.parentsoup.com/
Excellent discussion forums
address everything from step-
parenting and disciplining
closely spaced siblings to pre-
mature babies and children
with attention deficit disorder.
Zoro to Three

http://www zerotothree.org
The Washington, D.C.-based
child-advocacy group has just
launched its Web site. Oniit: a
wealth of research and infor-
mation on physical. cognitive
and social development of
infants and toddlers.

96 NEWSWEEK SPECIAL ISSUE

Online support: Rory and Kate

Alaska, when she found an online breast-feeding newsgroup. “I
was really lonely,” she says. “It was a huge relief.” Now that
Rory’s 9 months, the baby books are hinting that he’s eating too of-
ten. Ripley’s group (misc.kids.breastfeeding) says otherwise. “You
don't just want to have someone validate evervthing you think,”
she says. “But it's such a variety of voices, you can cull.” Even in
Los Angeles, where there's no such thing as a remote location,
actor Brian Markinson logs on whenever he and his wife are
stumped about their 9-month-old. “It’s another resource.” he says,

On the Phone

Child Care Aware
800-424-2746

Operators refer parents any-
where in the country to
licensed and accredited child-
care centers in their area.
They'll also send, at no charge,
an information packet on how
to choose quality child care.
Coordinated by the National
Association of Child Care Re-
source and Referral Agencies.
Weekdays. 9 a.m.-5 p.m. CST.
ChildHelp National Hotline
800-4-A-CHILD
Twenty-four-hour advice and
referrals for children and
adults with questions or in
crisis. Staffers with graduate
degrees in counseling field
calls on issues ranging from
child-abuse prevention to
whether it’s normal for a 3-
year-old girl to try urinating
while standing up. (Yes, says
a hotline counselor, it is.)
Gerber Information Line
800-443-7237

Tipper Gore’s recorded wel-
come message jolts you from
thoughts of strained peas on this
24-hour consumer-info line (she
reminds callers that doctors
recommend having babies sleep
on their backs). Moms, dads.
grandparents —not nurses —
work the phones, advising

“rather than call a doctor and feel like you're
being a pain.”

Technological alarmists. of course, take de-
light in warning that millions of modem-happy
moms and dads will do nothing but produce
millions of antisocial, monitor-gazing kids. A
reliance on dial-tone parenting, they insist,
keeps families, friends and neighbors from
trading advice the old-fashioned way: in per-
son. But a glance at all the live. wired inter-
action out there suggests that, so far. the
alarmists are wrong.

callers on nonmedical essen-
tials like diapering, sleeping
and “lots and lots of questions
about food,” says one operator.
National Parent Information
Network

800-583-4135

NPIN boasts the largest par-
enting database in the country.
Researchers hunt down refer-
rals, abstracts and answers —
and send them free of charge—
to hundreds of callers every
month, Trouble with toilet
training, the merits of co-op
playgroups vs. private pre-
schools, baby bowel move-
ments: absolutely nothing is out
of bounds here. Weekdays,

8 am.~5 p.m. CST.

Parents Anonymous
909-621-6184 (not toll-free)
The national office in Clare-
mont, Calif., refers parents to
45 state and regional affiliates,
which offer support groups,
counseling, referrals. Week-
days, 8 a.m.—4:30 p.m. PST.
Single Parents Association
800-704-2102

This line. which has just gone
national, helps parents find
support groups and resources
in their communities, fields
questions on parenting skills
and reminds single parents
that they're not alone. Week-
days. 9 a.m.-6 p.m. CST.

With T. TRENT GEGAX
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you can't manage
an occasional ro-
mantic rendezvous
with your husband
because of the cost of sit-
ters, joining a baby-sitting
¥ group of
parents who take turns
minding each other’s chil-

what kids tike

about child care

dren—may be the solu-

Free sitters

tion. There are more than
just financial benefits:
Your kids (and you) may
form some lasting friend-
ships, and you'll have the
comfort of knowing that
mature adults are watch-
ing your children when
you're not there.

To find a baby-sitting
co-op, ask your PTA if they
know of any groups in

your area and check bul-

Why pay when
you can swap
sitting services?

enjoyed most.

40-507%

letin boards at your gro-
cery store, health club,
house of worship, and
pediatrician’s office. Or
follow these guidelines
to set up your own,
@ Advertise for mem-
bers by tacking flyers to
bulletin boards in places
parents frequent.
@ Start with one or two
other families and build
from there. A member-
ship of no more than
24 families works best. so
that administration does-
n't get out of hand.
©® Make a master list.
Include children’s names
and ages, the typical
times that the family is
available (for example,
weekend evenings only),
and any necessary
emergency and medical
information.
® Ask each family to
E:y a nominal mem-
rship fee to cover the
copying costs for the
master list and for chits.
® Give every family 20
chits, each worth a half
hour of baby-sitting for
one child.
B @ Official rules
¢ and monthly
. meetings help
% things run more
& smoothly.

I

BY SI0BHAN FERGUS TOSCANO,
ILENE S. ROSEN, AND LYNN GOSNELL

hen Child Care Aware, a public-service

campaign based in Rochester, Minnesota,
surveyed nearly 800 4- to10-year-old children
in day-care centers and family child-
care settings in 16 states, these were
the activities kids said they

- Ruents 5197

Paying= = =1
caregivers

thelrdie |

l May 1 is Worthy Wage Day, an
annual event held to call attention

8090% l to the low wages paid to child-care l

70-80% :i::&lg a providers. According to the Nation-
60-70% gﬁ%gg Pla ng I al Center for the Early Childhood |
Gettin andvideo-  With others Work Force, which sponsors the
hugsfrom  tapes Going to campaign, the average wage for
teadrers' Taking care the play- [ child-care workers in centers is
Storytelling of animals gGI;:n for $6.70 per hour, and family child- I
mg Playing walkgand | care providers make even less. |
befeve  games,  OUlngs j Infact salaries all below the
Playing.  toys,and  Making poverty level for 70 percentof |
musial  blods frends the child-care workforce.
instruments  Painting Careai he onl [
Playingin  anddrawing givers are not the only
the sandbox ’ l ones who suffer in this situation:
Reading More than 35 percent of child-
and writing [ care workers leave the field |

R OO ! )

L

working

every year, and when teachers |
come and go, children can't form

B
B

facturing fields.
Though most day-

9 care centers are geared
to the thythm of day-

Finding affordable, high-
quality child care is hard
enough for parents who
work 9 to 5, but for those
on weekend, overnight, o
rotating shifts, the chal-
lenge is even greater.
Currently, 7.2 million
mothers with more than
11 million children need

~ “off-hours” care.Many of
these women work in the
medical, hotel, and manu-

timers, businesses and
communities around the
country are coming up
with innovative solutions.

After leamning that
workers at a focal food-
processing plant were leav-
ing their children in their
c@rstosleep during
ovemight shifts, the non-
profit group Western Idaho
Community Action Pro-
gram persuaded several

day-care providers to stay _

J the stable, secure relationships
.- que theyneed.

l Wl Thelong-term goal of Worthy |
Wage Day is to aliow workers to
be paid what they deserve with-
out increasing the burden on

} parents. The additional funds

® would come from government

I allocations and from corporate

{ subsidies for employees.

You can champion the cause by
attending pro-child-care rallies,
wearing a button, or participating
in teacher-appreciation activities,
To find out what’s happening in
your area, call 800-UR-WORTHY.

open longer hours.

In Phoenix, a consor-
tium of employers formed
Close To Home, which re-
cruits and trains family
child-care workers to
watch children at all hours.

Four hotels united to
form Atlanta’s Inn for Chil-
dren, a 24-hour-a-day
center that serves many
shift workers in the city’s
booming tourism industry.

For help finding care,
aall Child Care Aware at
800-424-2246 for the

| number of local resource

and referral agencies.
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Davs with vour newborn pass in a blur, and before vou know it—probably
before vou're readv—vour maternity leave will be over. Even if yvou're
looking forward to returning to work. it’s heart-wrenching to think that
someone else will be caring for vour little one in vour stead, feeding her,
plaving with her. perhaps even witnessing her first steps or first words.
That’s exactly why the search for childcare can't be taken lightlv. It’s
essential not only for vour peace of mind but also for vour baby’s health
and development to find just the right person to care for and nurture her,
make her teel sate and valued, and. of course, to plav with her. Though
the task seems daunting, with some homework and some legwork, you
can find the best care tor the newest member of vour family. >

[19] BabyTalk



Beginning Your Search 1f voure considering family daycare or cent

is born. If vou plan to hire an in-home caregiver, beginlooking = six 1

vour friends and neighbors and check out local bulletin boards, 1 pare

it's All Relative
‘What could be better than
having your mother or an-

other relative take care of
your baby? Not much. You
know and trust her, and she
already loves your little
one. So if a relative offers to
care for your baby, count
your blessings—and then
think carefully before you
accept. Does she really un-
derstand what's involved?

a

Option #1:

in-Home Gare

Cost: $900 tc S2.660 = month
Nannies aren't just for the
rich. If you share care with
another family or provide
room and board in lieu of
some cash, even in-home
care can fit in vour budget.
The Basics Call a potential
caregiver to find out about
her fee. experience, skills,
training, last job, available
hours, and mode of trans-
portation. If she’s a recent
immigrant, ask about green-
card status and vaccina-
tions, and make sure there

i

1s she willing tomake a isn't a language barrier.

long-term Next Steps If the phone in- !
commitment? terview goes well. invite her over for a lengthier chat (see “The Interview,”

s she fit and opposite page). Before vou hire someone, be sure to call her references and

healthy? consider contacung vour state police office. DMV, and county courthouse

Finally, did to check into a possible criminal background or poor driving record. Happy |
gour heart with evervthing so far: Ask her to spend a few davs with vou and vour baby g
leapat the {(pay her for her time. of course). If all goes well. offer her the job and draw

i{dea—ordid it
sink? Be sure
to heed your
instincts. If
you accept her offer, you'll

need to establish the same
good communication and
clear ground rules you
would with any caregiver.

Keep It Legal

Youdon't have to be a politi-
cian to heed the Nanny Tax.
If you're caught paying some-
one off the boaks, you'll pay
steep back taxes, interest,
and penalties. In addition,
paying your caregiver legally
provides her with Social Se-

BabyTall:

up a contract that spells out her responsibilities. schedule, pav, and holidavs.
vacations. and sick davs (manv families offer paid davs off).

Advantages

Disadvantages

¢ Highly individualized care
¢ Scheduling flexibility

¢ Little or no regular interaction with
other children

* Babies stay in famitiar surroundings

* Less germ exposure than other settings
* No drop-offs and pickups

* Caregiver may do household chores

* She may stay with family long-term

* No one there 1o monitor caregiver

¢ No backup if caregiver becomes ill or
quits without notice

* High burnout rate

* You must pay employment taxes

curity and unemployment
benefits and allows you to use
a flexible spending account
and claim an Earned Income
Credit. If you pay a private
caregiver more than S50in
three months, you're respon-
sible for Social Security and

[20]

Maedicare taxes. If you pay
more than $1,000 a year,

you must pay un-
employment
tax. For
details, call
800/829-1040 and
ask for IRS booklet $926.
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DAYCARE INFO: WHO TO CALL

re or center care, you may need to sign up even before vour child Ly
' - US. Informuation Agency, 202/401-3810
king - six weeks before you return to work. Where to start? Ask : - e - ChildCare Y
. Aware Hotline, 800/424-2246 " -
ards, parents’ resource groups, newspapers, and nanny agencies. - '

Option #2: Family Daycare
For many parents, the next
best thing to home is the
cozy environment and loose
structure of family daycare.

The Interview
A face-to-face meeting with
acaregiver is like a blind

The Basics Call and ask: Is
there an opening? How
many children in the home

date: You're trying to learn
enough about each other to
decide if you want to pursue

(there shouldn’t be more
than six)? How many in-

arelationship. Since ac-
tions speak louder than
fants (no more than two)? words, ocbserve how a can-
What are the hours? Fees:
Is she licensed? How long
has she been in business?
How does she balance babies’ needs with older kids' needs? How does she
feel about nursing visits or handling pumped milk? Can vou drop in any-
time? Who covers for her? What's her sick-child and late-pickup policv?
Next Steps If you like her answers, arrange a visit. Look for a caregiver who's
| responsive and affectionate: an environment that is appealing, clean, and
! safe; stimulating, fun activities; happy children; tovs and books in good con-
i dition; a napping place: healthv lunches and snacks; an outdoor playv space
or regular outings to a park or playground. If vou're satisfied with what you
see, schedule an interview during the children’s naptime or after hours.

didate responds to your

baby as well as how she

answers your questions.

Then go with your gut feel-

ings. It’s vital that you like

her and can communicate

with her. Standard ques-

tions include:

¢ Why do you work with
children? What do you like
most, and least, about it?

¢ What training do you have?

¢ How long were you at your
last job? Why did you leave?

¢ How longdoyouplanto
stay in the childcare fleld?

¢ Are you CPR-certiflied or
willing to learn?

¢ How do you feel about
parents droppingin?

o How do you discipline?

e What do you think babies

Advantages Disadvantages

* Little one-on-one attention

¢ Caregiver may have no formal training

* No backup if caregiver gets sick or takes
a vacation

* Warm, homey atmosphere

* Relatively smali group

* Mixed ages

* Some scheduling flexibility

¢ Stimulating play and leaming oppontunities * Home may close during summer

* Caregiver may pursue other jobs

What Does ‘“Licensed” Really Mean?
Family daycare licensing covers only health and
safety issues, not quality, and no license is required
in many states. That's why you’ll need to make sure
a program meets your own stringent standards.
Daycare centers in every state must meet health
and safety requirements. But a better benchmark of
quality is accreditation by the National Association

Kids of different ages can get
acquainted in family daycare.

CLOCAWISE rROM 1OP LEFT. STEVEN EDSON, YAN NASCIMBENE,

FROM TOP 70 BOTTOM: YAN NASCIMBENE. KEN SHUNG,
ELIZABETH CREWSITHE IMAGE WOHRS

DAEMMRICHITHE IMAGE WORKS. 1OHN KUCZALA

need most? ) 4
for the Education of Young Children (NAEYC).
In-home caregivers do not generally need to be
licensed, but some states require licensing for those
tending more than two unrelated children.
May 1997 [21] BabyTulk



GUITE:
DAYCARE

is Daycare Bad

for Babies?

‘There’s no easy answer to
that question. While
experts agree that it’s best
for aninfant tostay with a
caring parent, thatisn't
always an option. How will
daycare affect a baby’s
development? A recent
study found that ten hours
of quality daycare a week
doesn’t necessarily threat-
en the mother-baby bond.
But most working families
need daycare for far longer
than that, and otherre-
search isn’t too cheerful,
either: One study shows
that babies who have a suc-
cession of caregivers may
later have difficulty with
friendships and social situa-
tions. Another found that up
to 40 percent of programs
were potentially harmful to
a baby’'s health and devel-
opment. What's a parent to
do? Quality
and consis-
tency of care
arepara-
mount, s0
seek out
someone
trained in
early childhood education
oruse a center with NAEYC
accreditation. But above
all, make sure the person
you hire is responsive, lov-
ing, playful-—and committed
to staying with your baby. A
child can and should bond
with her caregiver, so fos-
ter a warm, affectionate
relationship between them.

BabyTalk

Option #3: Baycare Centers Cost: $400 to S£.200 2 month

There's no getting around it: Institutional davcare isn't always ideal—or
particularlv casv to find—for babies. But if you must consider it, look for
a program geared toward infant development that's staffed by dynamic,
warm, and committed caregivers. After all. anv davcare setting is only as
good as the people who work there.

The Basics Call the center and find out: Is there an opening? What are the
hours and fees: Are there late-pickup charges: Does the center have
NAEYC accreditation? How is the staff trained? What's the turnover
rate How many babies per caregiver and per group: (There should not
be more than four and eight, respectively.) Does a babv have the same
caregiver at all times* Where do infants nap: What's the attitude toward
breastfeeding visits and handling pumped milkr Can parents drop in?
Next Steps If vou're satisfied with the answers. arrange a visit. Look for a
loving, responsive staff who cuddle and plav with their charges and who
wash their hands frequently; happy children; a baby area that's clean,
safe, and quiet; a nurturing environment with room to roll, crawl, play,
and explore; and infants who are fed and diapered according to their
needs, not a schedule. Finally, ask yourself, would / want to spend all
week herer If the answer is ves, schedule an interview with the director.

Advantages Disadvantages

* Must meet state licensing regulations

* May have NAEYC accreditation

* Staff is typically well-trained

* Chance to interact with other babies

* Offers stimulating play and learning
opportunities

* May offer extended hours

¢ No need for backup if caregiver’'s sick

¢ Little one-on-one attention

¢ Environment can be noisy and chaotic

* High turnover means
inconsistent care and
lack of continuity

s Exposure to germs
can cause iliness

¢ Strict schedules  »
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. Woriiing Life | child care

By AnnE Fiero

7= inding child-care
7. Programs to call
© was easy: You
asked other par-
ents, checked bulle-
tin boards.and local -
newspapers, asked
vour pediatrician for

a recommendition.
and even called the
Child Care Aware Informa-
tton Line (1-800-123-2236)
for a resource and referral
agency in vour area. After
phoning them zll, vou've
narrowed down vour op-
tions to just a few.

Now comes the hard part.
To truly evaluate the quality
of a program—be it family
day care or a day-care cen-
ter—experts sav that an in-

E)ipérts.give pointers for

Good caregivers
sit down on the
floor with the kids.

respectful and nurturing
they are,” says Janet Kahn
Scolaro, a child and family
therapist with South Nassau
Communities Hospital. in
Baldwin, New York. Provid-
ers should sit on the floor
with the children rather
than talking to the tops of

their heads, or at least bend

er than insisting
that a stove is used
only for cooking,.
Experts say you
should leave vour
child at home for the
first observational vis-
it. so that vou won't be
distracted by taking care
of her needs.

While you're watching
the prospective provider in
action, here are some other
factors 10 note.
Environment. When
a room is orga-
nized with dis-
unct sections
for different
activities, it
helps pro-
vide a sense

spotting signs of trouble.

terview with an administra-
tor or even a caregiver isn't
enough. “You've got to
spend a half hour in the
room,” says Jerlean Daniel,
Ph.D., president of the Na-
tiona] Association for the Ed-
ucation of Young Children,
in Washington, D.C. "If a
caregiver isn't warm and at-
tentive to the children, she
can't fake it for that long.”
Hearing a lot of “No.
don’t do that,” rath-
er than more skill-
ful attempts at
distraction, is a
tip-off that vou
should find anoth-
er arrangement.

“In well-run cen-
ters, caregivers take
a child'seve view. It
tells you a lot about how

140 PARENTS SEPTEMUER 1996
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down when thev give direc-
tions. “Caregivers should
also look like they're having
fun and be willing to go
with the flow of a child’s
imagination,” savs Scolaro.
If a child wants to pretend
that the tov stove is a space
shuttle, the caregiver ought

to encourage the game, rath-

S
g\

of structure for children
and a framework in which
they can take advantage of
stimulating activities. They
will be more likely to play
cooperatively if there is one
area for blocks, one with
a play kitchen, another
for dolls. a 1able for art proj-
ects, and a quiet area where
older children can read,
rest, or just be alone. Age-
appropriate toys and games
should be accessible to kids,
not stored where they can
neither see nor reach them.

Similarly, wall decorations.
and children’'s artwork |

ought to be posi-
tioned at a kid's
eve level.
Children also
need an outdoor
space where they
can run, jump. and
let off steam. There
should be a sepa-
rate arca for riding
tricvcles and other vehi-
cles, and swings should be

ids need a place where they
can escape the commaotion.

located away from the gen-
eral play area.

For hot davs, some kind
of water relief is essential.
It doesn't have to be high-
tech.” savs Scolaro. "Even a
hose will do.”

Staff changes. ldcallv. vou
should observe eveny care-
giver vour child will be
interacting with, so vou
may need to go back sev-
cral times if there are staff

keep children safe.

shifts during
the course of
a tvpical day.
(Some centers
have a chang-
ing of the guard as many as
five times in one day.) In or-
der for an infant to receive
optimal care. there should
be no more than one pri-
mary caregiver assigned
to him. “A babyv needs to
know there is someone he
can count on.” savs Barbara
Reisman, executive direc-
tor of the Child Care Action
Campaign, in New York
City. If a shift change is un-
avoidable, make sure the
same person relieves the
primary caregiver each day.
If vour child is a toddler or
preschooler. vou should se-
lect a center with no more
than two or three shifts per
day. Regardless of the num-
ber of caregivers. if they
seem exhausted or burned
out. continue vour search: If
vou sense their dissatisfac-
tion. so will vour child.
Safety essentials. Make sure
the caregiver or center has
taken the same types of
precautions that vou would

Separate play areas

MEGAN MOMTAGUE CASH
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Child Care
(Continued)

at home. such as covering .
outlets and tucking away

cords on blinds. (For more

on safetv. sce "Hazard Pa-

trol. ™y Other points are sjg-
nificant as sweil. Do teachers
and children wash their
hands o0 help prevent germs
from spreading in such close
quarters? Are exits clear of
anyv obstructions. in case of
a fire or other emergency?

Nutritious food. Not all
day-care centers provide
meals, but if they do. look

Recommended

For each adult, there
should be only:

3 to 4 infants or toddlers
4 to 6 two-year-olds

7 to 8 three-year-olds

8 to 10 five-year-olds

SQURCE: NATIONAL ASSOCIATION FOR
THE EDUCATION OF YOUNG CHILDREN

Inorcer o orusing t
at what's served. e cure the - Baby fc\_
Dishes should be <cay-care canterc 25 the room |
appealing and r:'day-car’c cm ) " cleanec ca.

appropriate for
voung children.
and include plen-
tv of fruits and
vegetables.

Emergency plans.
Especially with
a family dav-care
home that has only
one provider, there
must be a backup
plan in case the
caregiver gets sick.
Similarly, a quali-
fied helper should
be available to pinch-hit if
a child gets hurt and needs
to be taken to the doctor
or hospital. At least one
staff member who is cer-
tified in infant and pedi-
atric CPR, first aid. and the
Heimlich maneuver must
always be present. A quali-
tv center should be able
to tell you which hospital

wash

: patrol

© child-ez

their hani

it uses and will request
vour pediatrician’s name
and number, a list of vour
child’s allergies, and other
important medical infor-
mation.

Be continually vigilant. Your
hands-on involvement in
your child’s care shouldn’t
end once you've selected a
provider. It's a good idea to

Look ror our self—stonnq
leak-resistant caps.

: ng breakables,
ara stereq in original,

go back from time to time
and make sure that the stan-
dards of quality on which
vou based vour decision are
continuing to be upheld.
and that vour child is safe
and happy in her home
away from home. m]

Anme Field is a freclance
writer in Pelbam. New York




DAYCARE

Once You’ve Made a Decision you've finally found the right person

to care for your baby, but vour work isn’t done. To ensure that they

have everything they need, you'll need to consider a few more things:

Backup Care
Sometimes, even the best-laid childcare plans fall
apart—your caregiver gets sick or quits, or your baby
runs a fever and can’t go to daycare. Since you may not
be able to take time off work when this happens, make
.. anemergency backup
! plan long before you need
//"9 it. Can you call a nearby
/ relative or stay-at-home
friend? Does your employer
offer emergency childcare? Is
there a local sick-child cen-
ter or agency that provides

short-term, in-home sitters?

In an Emergency

Leave behind clear, written in-

structions along with a signed,

dated letter giving the care-

giver permission to obtain

medical care for your child.

Daycare centers and homes

keep this information on file.

For in-home care, post the fol-

lowing near the phone:

¢ Your home address and
phone number

¢ Your full name, work add-
ress, and phone number, as
well as your spousc’s '

® Your pediatrician’s name

and phone number

Your baby's full

name, birth date,

and medical con-
ditions or allergies
® The names and

phone numbers of alter-
native contacts if neither
parent can be reached

BabyTalk

[24]

Touching Base

At the end of the dav. emploved moms need
to know: Was baby happyz How much did she
catr When did she nap? And most important,
is this setup working out? That's why dailv
debriefing sessions are so important.

Having a meaningful conversation, howev-
er. is easier said than done with a group-care
provider, whose attention is understandablv
diverted during hectic pickup times. If vou
want more than a thumbnail sketch of babyv's
dav. vou'll probably have to schedule a dis-
cussion or ask her 1o keep a
dailv log of baby's meals,
diaper changes. naps. and
overall mood. For in-home
care, use the last 15 minutes
of the nunny’s shift to check
in with her about vour in-
fant’s day. Other kevs to
keeping the lines of commu-
nication open: Give your
caregiver a chance to ask
you questions: tell her what
vou expect: and let her
know she's appreciated.

A few words at day’s end

can make a big difference.

So Long, Baby

Leaving your new baby may be harder for you thanitis
for him. It can be terribly disorienting to return to work:
Everything is essentially the same, but you’ve changed
dra.matically; And even as you settle back into the office,
your mind will be on your baby. This is perfectly normal,
and a good caregiver will expect your frequent calls dur-
ing those first few weeks.

But even before then, ease yourself and your infant
into the arrangement. If you’re bringing him to a group
setting, spend a few days together there. He'll gain confi-
dence in his new surroundings and you’ll feel more com-
fortable with the program. If you hire a nanny, have her
start a week early so she has a chance to acquaint herself
with your baby, your home, and your routines.

As you and your baby become accustomed to the new
setup, both of you will thrive. And when you see him blos-
som, you’ll know you've chosen his care wisely and well. g

May 1997
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_ WORK & FAMILY -

"By SUE SHELLENBARGER

Costly Camps Put
Many Parents in Bind
For Summer Day Care

ANY WORKING parents

in Patty Miller's area of

the Midwesl this summer

are arranging a rich mix

of aclivilies for their kids:
art, science and compuler camps
and theater and environmentai-stud-
ies programs.

But for Ms. Miller's 12-year-old
daughter, summer offers liltle more
than a demand that she grow up too
soon. She’ll be staying home, caring
for her 10- and 11-year-old siblings,
because Ms. Miller, an administra-
tive staffer at a nonprolit concern,
can’tafford the summer programs in
her town. [ [eel like I'm letting my
kids down,” says Ms. Miller, a single
mother who makes $12,000 a year.

She hales leaving them alone and
knows il's risky and hard on them,
“but [ dun’l Xnow what else to do.
There's nothing out there [ can af-
ford.” The $150-a-week tab for send-
ing her children to camp would eat up
most of her pay.

Amid the summer rush by work-
ing parents lo plan activities for
schiool-age kids. 2 ndgging problem is
gelting quietly but inexorably worse:
The gap between haves and have-
nots, warrisome enough during the
school year, widens injo a chasm
when schoaols close in June.

High-end summer camps in spe-
cial-interest areas ranging from
space lravel o Shakespeare are
hooming, says a i6-slate survey by
Child Care Aware. a nonprolit Roch-
ester, Minn., child-care improve-
menl and referral concern. But
Inwer-cost programs (hal suit less-af-
fluent parents’ budgets and work
hours are scarce.

Oune resuit: Staffers [ interviewed
at six nonprofit child-care resource-
and-referral agencies across the
country sce signs that the number of
children left home alone is rising.
The agencies are getting more calls
(rom parents asking wnen they can
legally leave Kids alone. (Slale faws
vary. while some specily an age,
usually 10 to 12, vthers set no limit.)

HILD-CARE  affordability

problems “are particularly

acute in the summer,” says

Barbara Reisman of the non-

profit Child Care Action
Campaign, New York. Day-care-
weary children ages nine and up
often resist going to day-care centers
or having a silter; ihe recreational
programs they like average $100 a
week and range from $30 lo $700,
Child Care Aware says.

I went to an vy League college.
and I'm paying for four weeks of
camp what my parents paid for a
year of college” in the early '70s,
saysa New Jersey mother, whose son
is spending A month un 1 Vermont
lake (o $2,200.

Some inexpensive programs are
being cut. ’alin Beach County, Fla.,
officiazls climinated summer school
this year for 10,000 children through
eigghth gTade. And overnment child-
care subsidies, (ac pacents like Ms.
Miller. uiten don [ apply to summer
programs nut jicensed by the state.

Gosnd, - affordadle. full-day pro-_
grams e packed. In Charlotte,
N.C.L pirents beaning sieeping bags

start linng up at 3 p.m. the day
before signups beqin o get a slot in
Mecklenburg County’s §74-a-month
camp. “We could eas:ly double the
enrollment”™ but 1aek {unds and fa-
cilities. 2 spokeswoman says. ’

There isn’t any ¢aia over time on
kids in seif-care during the summer;
the latest national sampling, in 1990
by the Urban Instiiute. found 19% of
children ages six through 12 are left
alone al jeast part of the ume in
suminer, usually for short periods;
sell-care was the primarv arrange-

o 278
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Carod Lay
ment for 2%. But the population of
kids six through 13 has increased
8.4% since then. and a growing per-
centage come (rom single-parent or
dual-earner {amiiies.

Self-care can be msky: in Detroit,
officials report a 257 summer rise in
residential fires caused by children
left alone. Bevond that, it seldom
yields the idvilic. Tom Sawyer-like
experience of fishing and hanging
oul enjoyed by xids in the past;
loday. many parents forbid kids
left home alone to even [eave the
house.

HE CHILD CARE Resource

Center in Tuisa. Okla., has

been getting urgent calls

(rom parents each June for

help finding child care. “They
say. 'We were going o do sell-care
and it's just not working.” " says the
center’s Sharon Bentley. She says
parents spend a lot of time on the
leiephone with xids who are [right-
ened or bored and want o leave the
house.

I's a wasted oprortunity, too.
Summer learning directly affects
school performance. says Joan Berg-
strom. a professor at Wheelock Col-
lege, Boston, and author on educa-
lional issues. The il- to 13-year-old
age range is crucial for developing
quaiities. such as seif-retiance and
resourcelulness. {hat foster success
in adulthood. she savs.

“IU's really imporiant lo fee! good
about yoursell and get competent in
something around 1!, 120r 13.”

Once again. a few employers are
proving a source of creative solu-
lions. The American Business Coi-
laboration, a {3&-employer group, is
helping linance more than 100 com-
munily summer camps, including 81
programs on an Ql¥»mpics theme.

In New York City. a partnership
of 10 emplayers orzanized by Child
Care Inc.. a resonurce-and-referral
group, is planning 0 2xpand commu-
nity programs for kids.

In Livingston Caunty, Mich.,
where 10.000 more summer child-
care siols are neeaed. Citizens Insur-
ance Co. of America helps {und com-
munily recreation zrograms.

“We know we're not zoing to get
more funding from the government
fur these proytams.” says Linda
Herbert of the rounty’s Community
Coordinated Child Care Council.
“We're really looking 10 empioyers.”
coilaborating with community agen-
cies. for hetp,
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NACCRRA

National Association of Child Care

o

Resource and Referral Agencies

June 17,1997

Ms. Jennifer Klein

Special Assistant to the President
for Domestic Policy

The White House

Washington, DC 20500

Dear Jennifer:

As I mentioned in our telephone conversation two weeks ago, enclosed is a proposal for an event
sponsored by our Child Care Aware program to enhance the upcoming White House conference on
child care. We are asking the President and Mrs. Clinton to take the lead in launching a Child
Care Professional’s Day to recognize exceptional child care professionals. That national holiday
would take place in April, but would be established by executive order at the White House
conference in November.

At your suggestion, the proposal has been forwarded to Bruce Reed and Melanne Verveer, with
official copies to Donna Shalala and Joan Lombardi, Associate Commissioner of the Child Care
Bureau. We will need to hear from Mr. Reed and Ms. Verveer fairly quickly in order to finalize
plans for the event, including sponsorship of the event by General Mills (Cheerios) and possibly by
other corporate partners.

[ would greatly appreciate your help in keeping our proposal on the front burner. If you have any
questions or suggestions, please call me at 202-393-5501. Thank you, Jennifer!

\/I /h«/
Yasmiha VmC1

Executive Director, National Association of
Child Care Resource and Referral Agencies

Sincerely,

1319 F Street, NW » Ste 810 ¢ Washington, DC 20004-1106
Tel: (202) 393-5501 Fax: (202) 393-1109
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National Association of Child Care

Rezource and Referral Agencies

June 17, 1997

Mr. Bruce Reed

Assistant to the President for Domestic Policy
The White House

Washington, DC 20500

Dear Mr. Reed:

Enclosed is a proposal for an event to enhance the upcoming White House conference on child care

--and to underscore the President and Mrs. Clinton’s commitment to American children and families.

We are proposing that the President and Mrs. Clinton take the lead in launching a national day of
recognition for child care professionals, which would take place in the spring but which could be
announced on the day of the White House child care conference this November. We suggest that
Child Care Professional’s Day be established by an executive order, and that Child Care Aware
and its corporate sponsors provide a “launch event” that enhances the conference.

The National Association of Child Care Resource and Referral Agencies and Child Care Aware, a
partnership of leading nonprofit organizations related to child care, are working hard to build a
stable, high-quality child care system throughout both urban and rural America and to make sure
that parents know how to find good child care. As vou know, the need for quality child care extends
to millions of American families, and their numbers are increasing as more parents exit the welfare
rolls and enter the workforce. As the need for child care in our country grows, the kev to success will
be adequate numbers of well-trained, highly motivated providers.

Joan Lombardi, Associate Commissioner of the Child Care Bureau, has been quite enthusiastic about
our idea of a conference-day event to showcase the work that the President and Mrs. Clinton have
done to make life better for American families, and to launch this important day. We hope you will
agree that such an event provides a valuable opportunity for the Clinton Administration, and that
an annual day of recognition for child care providers will add a permanent insignia to the President
and Mrs. Clinton’s legacy of commitment to children and families.

We would appreciate your reviewing our proposal at your earliest convenience, as plans for the
White House conference are already underway. Child Care Aware and its corporate sponsors,
including General Mills (Cheerios), stand ready to support the President and Mrs. Clinton in their
objectives for the conference on child care, and to provide a positively memorable event. Please
reply by July 1 to Yasmina at 202-393-5501.

Thank you for your consideration.

Sincerely,

Yasmina Vinci Tutti Sherlock
Executive Director, National Association of Board Chair
Child Care Resource and Referral Agencies Child Care Aware

1319 F Street, NW ¢ Ste 810 « Washington, DC 20004-1106
Tel: (202) 393-5501 Fax: {202) 393-1109



National Association of Child Care

Resource and Referral Agencies June 17,1997

The President and Mrs. Clinton
The White House

1700 Pennsylvania Avenue
Washington, DC 20500

Dear Mr. President and Mrs. Clinton:

_On behalf of NACCRRA and Child Care Aware, a partnership of leading nonprofit organiza-
_ tions, we applaud your efforts to bring national attention to child care through a White House

conference. Child care and early education are a part of daily life for millions of American
families with children. Obtaining stable, high-quality child care will be critical to the success
of parents leaving the welfare rolls to enter the workforce, and it will be a key factor in the
health and well-being of their children. Clearly, child care issues also affect companies and
even government agencies whose employees cannot be productive without the help of child care
they can rely on.

We would like to suggest a cooperative effort between your administration and Child Care
Aware to initiate a national Child Care Professional’s Day, to be announced in conjunction with
your upcoming White House conference on child care. When we presented the idea to Joan
Lombardi, associate commissioner of the Child Care Bureau, she encouraged us to write to you
immediately. We urge you and your administration to take the lead in launching this special
day. Working with Child Care Aware to launch a day in honor of professional child care
providers will be an opportunity for you to continue building vour legacy of commitment to
America’s children.

Why create an annual Child Care Professional’s Day?

* The role of child care professionals in our children’s early development cannot be under-
estimated. As Americans learned from the April 17 White House Conference on Early
Childhood Development and Learning, early care has decisive and long-lasting effects on
how children develop socially and academically, and how they cope with stress.

¢ A solid partnership between parents and child care professionals is essential to the quality
of child care. Child Care Professional’s Day will help parents understand and appreciate
the role of child care professionals, thereby strengthening this important partnership.

¢ Professionalism—that is, training in early child development and education—is linked to
the quality of care that our children receive. Studies in the field show conclusively that
children do better in programs run by trained, licensed and accredited child care
professionals.

*  Without loving, trained child care professionals, millions of parents would not be able to
work and be productive, or complete their education. The availability of trained
professionals to care for our children cannot be separated from the state of our nation’s
economy or from the success of welfare reform.

1319 F Street, NW « Ste 810 » Washington, DC 20004-1106
Tel: (202) 393-5501 Fax: (202) 393-1109




Child Care Professional’s Day
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¢ Child Care Professional’s Day provides opportunities to showcase skilled, nurturing
providers and quality child care settings so that parents will know what to look for when
choosing child care.

* Recognizing caregivers motivates them to stay in a field where demand vastly exceeds the
supply and where pay can be less than rewarding. Child Care Professional’s Day, therefore,
will help ensure continuity of care, which is important to proper development in a child’s
early years.

* Child Care Professional’s Day will energize more nurturing, capable people to become child
care professionals as welfare reform increases the need throughout the country.

" Mr. President, we sincerely believe that you, Mrs. Clinton and your entire administration can
build on a legacy of commitment to families by leading the launch of a Child Care Professional’s
Day. The partners of Child Care Aware in this venture include the National Association of
Child Care Resource and Referral Agencies, Child Care Action Campaign, Families and Work
Institute, the National Association for Family Child Care, and the National Association for the
Education of Young Children.

Most importantly, Child Care Aware has identified a number of corporate and media partners
who share our vision of quality child care for all American families. To date, we have
partnership commitments from General Mills, maker of Cheerios and other nutritious food
brands, the General Mills Foundation, and Scholastic, the world’s largest educational publisher.
We anticipate that other partners will join this effort, as well.

While Child Care Professional’s Day is still in the conceptual stage, we envision a launch that
might include the following activities, and we would welcome your input:

s The day would be established by Executive Order during the White House conference on
child care.

* The day would occur annually on the last Friday in April, when most children are settled
into their child care programs and when no other holiday occurs.

* To help generate publicity for the Executive Order, General Mills will sponsor a Cheerios
breakfast on the South Lawn for local area child care providers, children and parents on the
morning of the White House conference.

e Child Care Aware will present you and Mrs. Clinton with an award in recognition of your
ongoing commitment to the future of America’s children.

e We would invite you to make an address focusing on the value of child care professionals who
are trained in early childhood development. (Please note: Child Care Aware is a nonprofit
initiative funded by corporate contributions and foundation grants. We do not sell or
administer child care training programs and have no financial interest in any program.)

Following the White House conference, we will promote Child Care Professional’s Day through
the media, as well as on Cheerios boxes and in child care programs and schools. We also are
planning a series of local community events throughout the country to prepare for the day.



Child Care Professional’s Day
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Mr. President and Mrs. Clinton, we believe that you and your administration will see value in
developing a national Child Care Professional’s Day to recognize exceptional child care
providers. Along with programs to support children and their parents, Child Care Professional’s
Day completes your well-conceived effort to make sure that every child in America starts out
right, with the quality care they need to grow into happy, healthy and productive citizens.

As you read this letter, the Child Care Bureau is gathering support for your plans for the White
House conference on child care. Child Care Aware is offering to bring our corporate and media
partners together to launch Child Care Professional’s Day in conjunction with the conference. Can
we count on you and Mrs. Clinton to lead the launch of this important day?

““We appreciate your considering this suggestion. Again, we applaud your efforts to ensure the best
" possible care for each and every one of America’s children.

Sincerely,

va.wv l///wvvk

Yasmina Vinci Tutti Sherlock
Director, National Association of Board Chair
Child Care Resource and Referral Agencies Child Care Aware

cc: Ms. Donna Shalala, Secretary, U.S. Department of Health and Human Services
Ms. Joan Lombardi, Associate Commissioner, Child Care Bureau

Background Note:

As the consumer education arm of America’s network of over 550 child care resource and referral
programs, Child Care Aware worked with the Child Care Bureau to design a consumer education
leadership forum earlier this year. We also recently completed a manuscript for publication by
the Department of Health and Human Services detailing the successes of grass roots consumer
education programs initiated and funded by Child Care Aware.



