


























To:  Mrs. Clinton
Fr: Liz Bowyer
Karen Guss
Da: 4/18/95
Re: Update on the Medicare Mammography Campaign

As you know, we have scheduled two events in early May to help launch the Clinton
Administration's Mammography Awareness Campaign. On May 1st, you are hosting
an event in the East Room to kick off the "Mama-gram" campaign, the first
component of the year-long Mammography Awareness Campaign. The audience will
be comprised of participants from the listening sessions, officials from HHS and
representatives of various seniors groups, breast cancer advocacy groups, and health
professional organizations.

The "Mama-gram" campaign will feature a number of promotional efforts centering
around Mother's Day, including greeting and floral card inserts, store displays,
department store and drug store billing inserts, grocery store bags, and public service
announcements. A series of PSAs are being developed, three of which will be
unveiled at the kickoff. One spot is with you and 3 or 4 women taking about
mammograms, another is with the President (which appears to be on track), and the
third is a segment from your listening sessions. Corporate sponsors include FID,
American Greetings, the Food Marketing Institute and the National Association of
Chain Drug Stores, among others. HCFA is also distributing "mammography kits"
with information on Medicare and the mammography benefit to various advocacy
and professional organizations, Medicare carriers, and HMOs and other providers.

On May 4th, you will participate in a "Forum on Medicare and Mammography" at
the White House Conference on Aging (at the Washington Hilton). The forum will
be modeled after past listening sessions, except that this event will serve as an
educational session for the conference delegates, rather than a learning session for
you and the experts. The theme of the Aging Conference — which will bring together
over 2,000 delegates from around the country to discuss aging policy — is
"Generations Aging Together."

After the "Mama-gram" campaign in May, the awareness campaign will continue
throughout the year with outreach efforts through Medicare carriers and
intermediaries, state health departments, local aging agencies, and advocacy and
professional groups, in an effort to educate older women and their health care
providers, and increase utilization rates of the Medicare benefit. In addition to
Mother's Day, the campaign may also be integrated into activities surrounding
Grandparents Day, Breast Cancer Awareness Month, etc.



Talking Points

The incidence of breast cancer has been steadily increasing in this country —
the lifetime risk of developing breast cancer has gone from 1 in every 20
women just a few decades ago to 1 in every 8 women today. And older
women face a greater risk of developing breast cancer than younger women —
in fact, getting older is the biggest risk factor women face. Despite this
medical evidence, many older women do not take full advantage of the life-
saving potential of mammograms. The fact is, women never outgrow the need
for a mammogram.

Medicare covers screening mammograms every two years for women 65 and
older, and more often if medically necessary. However, only about one-third
(37%) of all Medicare beneficiaries have taken advantage of this life-saving
benefit.

In February and March, I participated in a number of listening sessions — in
New York, Hollywood, FL, San Diego, Sarasota, Washington, Des Moines and
Chicago (Cicero) — to find out why women who are on Medicare are not
taking advantage of the mammography benefit that Medicare provides. I had
the opportunity to talk with a number of older women about the life-saving
benefits of mammograms, their fears and concerns about breast cancer and
mammography, and the barriers that prevent many of them from taking
advantage of the Medicare mammography benefit.

Over the past two years, I have talked a lot about preventive care as a part of
health care reform. This Medicare mammography benefit is a perfect example
of how a small investment today can pay off down the road. A mammogram
is much less costly — in dollars and emotions — than surgery or serious illness.
By taking advantage of the Medicare benefit, thousands of older women can
not only be given the hope of life, they can be given a higher quality of life
and the peace of mind of a clean bill of health. It's a win-win-win situation —
for patients, providers, and for all of us collectively who prosper from living in
a healthier society.

Early next month, the Administration will launch a major awareness campaign
to increase the use of mammograms by Medicare beneficiaries. We all know
someone — a grandmother, mother, sister, aunt, daughter, friend, or, in my
case, a mother-in-law — who has suffered from this terrible disease. And we
can all contribute to this national effort to save older women's lives.
























