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THE WHITE HOUSE

WASH INGTON

September 19, 1994

M.D.

60610

Dear Mr. Todd:

I hope things go well for you.

Sincerely,

James S. Todd,
Executive Vice President
American Medical Association
515 North State Street
Chicago, Illinois

Harold Ickes
Assistant to the President 
and Deputy Chief of Staff

I appreciate you sending me the copy of the AMA's tv spot on 
health care reform. It is well done, although I am a bit unclear 
as to its message with respect to the pending debate in Congress.
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THE WHITE HOUSE

WA S HI NGTO N

July 14, 1994

ICKESHAROLDFROM:

Reform Project's proposed Pizza Hut TV spotSUBJECT:

MEMORANDUM FOR THE PRESIDENT
THE FIRST LADY

Attached is a copy of the Reform Project's proposed TV spot 
focusing on Pizza Hut.
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At Pizza Hut...something new to order up.

But for many workers in America — Pizza Hui pays uo health insurance.

Zero.

Because, if Pizza Hut wins, American workers lose.

Place your order with Congress. Tell ’em to serve American workers... 

not huge companies that favor workers overseas.

Pizza Hut makes $370 million m profits while stiffing American workers. 
Now they’re lobbying Congress to defeat health insurance at work.

You see, Pizza Hut pays health insurance for their workers - in Japan 

and Germany.

HCRP
TV .30 
“Deliver”

07 11 94 12:43



ARE DEBATE: An Issue Dodged on the Canij Trail

THE HEARTLAND

/Getting Even With Harry and Louise, Or,
A Moderate Democrat From Omaha Republicans Get a Taste of Their Medicine

aught in the Middle on Health Care
By DIRK JOHNSON

But he made it clear that no plan 
has yet met the test He has called for

tens for a Sound Economy ajcansefc- 
vauve group based in Washington

giant the Mutual of Omaha, which ediy that he is no left-wing liberal, 
favors requiring employers to pay for and that market-oriented solutions

1

the 1992 Presidential election, George 
Bush oulpolled Bill Clinton by 15 
points. All three of Mr. Hoagland's 
victories have been squeakers, and he 
now faces a strong challenge from a 
candidate with support among funda­
mentalist Christians, a conservative 
who favors the teaching of creation­
ism in public schools, opposes abor­
tion even in cases of rape and incest 
and has been a fierce critic of Gov­
ernment involvement in health care. 
I “We have blanketed the Omaha 
[market," said Brent Bahler, the 
spokesman for a group called Citi-

r 
•<

voters illustrates (he predicament 
facing moderate Democrats like Mr. 
Hoagland on the health care issue.

"A lot of people are simply uneasy . 
about anything Congress might do," 
Mr. Hoagland said as he climbed into 
the backseat of a mini-van and head­
ed toward another slop. “If the House 
can come up with a bill that I can 
defend here — well, that would be 
great."

IW
s 
5 
o 
*
a

th 
-W 

(AC
■Z.
g

In the spoof Harry and laruise are in 
bed. Harry is in a full body cast; his head 
is bandaged Louise's arm is in a sling. 
She chides Harry for having been skepti­
cal about proposals for universal health 
insurance coverage. Harry, it seems, has 
lost his job, his health insurance and most 
of his financial assets.

The spoof was conceived by Harry 
Thomason, a Hollywood producer and 
Clinton friend. While it may be clever, it 
also suggests how effective the insurance 
industry has been in shaping the health­
care debate. "Imitation is the sincerest 
form of flattery," said Charles N. Kahn 
3d, executive vice president of the Health 

, Insurance Association. ROBERT PEAR

The Democratic National Committee 
has taken revengeon Harry and Louise, 
the yuppies who star in television com­
mercials for the nation's health insurance 
industry. It has maimed them and left 
them penniless.

For months, Harry and Louise have 
been raising doubts about President Clin­
ton's health plan, suggesting that it would 
ration health care and establish a huge 
regulatory apparatus. Last week the Clin­
ton Administration struck back, with help 
from the Democratic National Commit­
tee. The committee is running a new com­
mercial, “Harry Takes a Fall," which 
spoofs the ads run by the Health Insur­
ance Association of America.

To be sure, not all voters here op­
pose efforts to expand health cover­
age. Rita Carroll, a young woman 
who looked the picture of health and 
prosperity, told the Congressman: "I 
have multiple sclerosis. There is new 
medication out now, but it costs $1,100 
a month. If I was on welfare, it would 
be paid for. But 1 can't pay for it. No 
way — none."

More than 90 percent of the people 
in Omaha, however, have health in­
surance, Mr. Hoagland said. And to 
ilhem, fear of crime and dissatisfac- 
ition with the welfare system appear 
to have a much higher priority. This 
is also the home of the- insurance

are the key to improving health care 

coverage.
He appears eager to distance him­

self from President Clinton, al least 
on health care, while his opponent, 
Jon Christensen, portrays him as a 
liberal out of step with his district. In 
a poll published in mid-June by The 
Omaha World Herald. Mr. Christen­
sen, a 31-year-old insurance sales­
man, was leading by 11 points.

The Democrat has been the target 
of negative advertisements before, 
especially during the budget debate 
last year, and worries that they could 
doom his political career.

“One man’s reputation can stand 
just so many of these negative ads," 
Mr. Hoagland told an audience at

. 1/ S<k<mI io llwNew Yuk limes

■ OMAHA, July 9 — It scarcely had 
/ the feel of radical politics: church 
A bells pealed in the distance and a soft 

breeze fluttered an American flag as 
some 40 Nebraskans, most of them 
elderly, sat in lawn chairs on a sultry 
evening, sipping lemonade and talk­
ing with Representative Peter Hoag­
land about health care.

But on the sidewalk, a grimacing 
man in a baseball cap and T-shirt 
paced back and forth with a card­
board sign that declared, "Give me 
liberty, not socialism!”

Long before Mr Hoagland re­
turned to his district for the Fourth of1 
July recess, voters here had been 
deluged with television and radio ad­
vertisements that cast Democratic 
efforts to revamp health care as a 
dangerous, even sinister threat to 
free enterprise.

And wherever the three-term Dem­
ocratic Congressman appears these 
days — Omaha Optimists Club, B'nai 
B'nth, trade union halls — he hears 
the plaintive questions of frightened 
constituents, often framed in the pre­
cise warnings of the advertisements 
sponsored by conservative groups. 

"Will 1 still be able to go to my own 
doctor?" a retired woman asked. 

"Are my taxes going to skyrock­
et?" a union electrician asked 

"Am 1 going to lose my job?" an 
insurance agent asked.

A Vulnerable Democrat

The advertising blitz in this district 
might be unmatched anywhere, 
largely because Mr. Hoagland, a 
Democrat who represents a relative­
ly conservative district, is seen as 
vulnerable on the issue.

Until his election six years ago, the 
Omaha district was represented by 
Republicans for 40 of 46 years. And in

that has spent more than <1 million on 
health care advertisements. "We go 
duck hunting where Ihc-ducks are. 
And if you look at the Omaha district, 
you'll find that it's conservative Mid­
dle America. And after our ads ran, 
the phones in Congressman Hoag­
land's office were ringing oft the 
hook."

B'nai B'nth
But few of the Omaha voters aimed 

any barbs al Mr. Hoagland as sharp 
as those in the advertisements.

One woman, Mary Johnson, even 
said that if nothing was accomplished 
on health care, the voters were as - 
much to blame as the politicians

"1 hear these sad stories about 
people without coverage and I feel 
terrible,” Ms. Johnson, a first-grade 
teacher, said after a neighborhood 
gathering with Mr. Hoagland on M 
Street. “But then I start to think 
about the money coming from my 
own pocketbook, and I get a little 
greedy. "I guess I'm like everyone

the creation of consumer pools that 
could negotiate affordable rates on 
medical plans.

Mr Hoagland has voted in favor of 
requiring employers to pay for health 
care for workers, as long as small 
businesses and those with high work­
er turnover receive tax credits. But 
last week he voted against a plan that 
would enroll Americans without 
health care in the Medicare system, a 
measure that barely cleared the 
Ways and Means committee.

And in response to voters’ ques­
tions about universal coverage, he 
said flatly: "It’s just not going to 
happen. Politically, it’s just not possi­
ble "

One advertisement says the conse­
quences of all the Democratic health 
care plans would be ruinous: “tax 
increases, job losses, less money in 
your pocket to spend the way you 
want to spend it.”

Deep Skepticism Abounds

Groups that support changes in 
health care, like the A.F.L.-C.I.O., 
have also run advertisements here, 
but they have been dwarfed by those 
opposing the kind of changes sought 
by President Clinton, especially his 
goal of coverage for all Americans.

Whether the advertisements are 
shaping public opinion, or simply re­
flecting it, there appears to be deep 
skepticism here about almost any 
change in health care coverage. Cou­
pled with what appears to be a gen­
eral antipaihy toward President Clin­
ton and Congress, the mood of Omaha

health benefits, but has been critical 
of other elements of many proposals.

Even in talks with trade union 
members, whose national leaders 
have called for extending coverage to 
all Americans, Mr. Hoagland was 
warned against making any rash 
moves.

"Now, I haven’t read all 800 pages 
of the plan, mind you," said Jim Pic- 
com, a 55-year-old union electrician. 
"But our coverage right now is pretty 
good. And I don't want that to 
change."

Mr. Hoagland, whose style blends 
the manner of the self-effacing Mid­
westerner and the polished Yale law 
school graduate, emphasizes repcat-

else I want utopia. I want everybody 
to be covered for everything. And I 
don't want any of us tq,have to pay for 
any of it." '• S “ r
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tion owned by a former business part­
ner of President Clinton and his wife,

Mr Gonzalez declined, saying much 
of the information should be dis­

cussed publicly.

THE NEW YORK TIMES, SUNDAY, JULY 10, 1994

House Panel 
Is Rebuffed 
By Prosecutor

Whitewater Counsel
Declines to Testify

In a letter replying to Mr. Fiske on 
Friday, Mr. Gonzalez said he was 
deeply disappointed by the prosecu­
tor’s unwillingness to appear. "1 see 
no reasons why you should not be 
required to discuss your findings," 
Mr. Gonzalez wrote. The banking 
chairman also repeated his intention 
to limit questions of Mr. Fiske to 
areas that had already been investi­
gated by the special prosecutor, like 
the circumstances surrounding the 
death of Vincent W. Foster Jr., the 
deputy White House counsel who 
committed suicide in July 1993.

Mr. Gonzalez gave no indication 
that he would try to force Mr. Fiske 
or any other witness to appear. And 
Mr. Gonzalez’s past resistance to 
holding any hearings on Whitewater 
left some Republicans voicing suspi­
cions this week that he was using Mr. 
Fiske's reluctance to limit the scope 
of the banking committee’s inquiry.

After months of partisan bickering, 
Republicans in both the House and 
Senate finally succeeded in forcing 
Democrats to hold hearings later this 
month. But the scope of inquiry will 
be limited, avoiding issues related to 
Mr. Clinton's Arkansas real estate 
dealings.

The hearings at which Mr. Fiske 
declined to appear are scheduled to 
begin on July 26. Last week Mr. Fiske 
made public a report on the initial 
phase of his investigation, which en­
dorsed a United States Park Police 
finding that Mr. Foster’s death had 
been a suicide.

The report also concluded that no 
one broke the law during a senes of 
contacts earlier this year between 
White House officials and Treasury 
Department aides concerning an in­
quiry into Madison Guaranty.

Hillary.
The first Treasury request was re­

jected in the spring of 1993; the sec­
ond led to the criminal investigation 
by the Justice Department that Mr. 
Fiske took over when he was appoint­
ed special prosecutor in January by 
Attorney General Janet Reno

Mr. Fiske offered to allow his staff 
to meet privately with Mr. Gonzalez 
and other lawmakers to discuss the 
completed phase of the inquiry, but

that their appearance could compro­
mise his criminal inquiry. Among the 
officials that Mr. Fiske said could be 
involved in his inquiry were two for­
mer senior officials at the Justice 
Department, Philip B. Heymann, the 
former Deputy Attorney General, 
and Webster L. Hubbell, the former 
Associate Attorney General.

Mr. Fiske did not explain why he 
wanted to talk to Mr. Heymann or Mr. 
Hubbell, but law-enforcement offi- 
cials have said for months that Mr. 
Fiske was likely to ask top Justice 
Department officials how they had 
dealt with requests from Treasury 
officials in both 1992 and 1993 to in- 
vestieate Madison Guaranty Savings 
and Loan, the failed financial institu-

/ By DAVID JOHNSTON 
Special to The New Yort Timei

WASHINGTON, July 9 - RobertJL 
Fiske Jr., the ^hewater independ- 
ent prosecutor, has rebuffed ® ”2, 
gressional committee that asked him 
to testify la .er this month about some 
of the issues he is *nvesugating_

In a letter dated July 7, Mr. Fiske 
declined an invitation to testify be­
fore House Banking Committee. 
The committee's chairman, Henry B. 
Gonzalez, Democrat of Texas re­
leased his correspondence with the

PFln his letter, Mr. Fiske wrote, “1 

believe it would inappropriate and 
would compromise my ability to func- 
tion effectively as an independent 
counsel if I were to appear before 
Congress to answer questions abou 
my investigation while a major part 
of it is still going on.”

In a separate letter to Mr. Gonza- 
lez, Mr. Fiske discouraged Congres-
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Senate Minority Leader Robert J. Dole (R- *There is this curious bias up here that as

nutlets with jurisdiction over the issue and

view. “I’m not

I

ad by the “Empower America" group claiming
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After a year of letting the Democrats domi­
nate the health care debate, Republicans are

O
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• Urie mqarity of their House to respond to the bills under consider- a Mideast envoy, said she hopes to “shop 

—ation in five congressional committees. around” a Republican alternative next week.
Conservatives are launching their own high- 

profile campaigns, fhe latest beihga $30,000

<A

b-
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a cosponsor of a plan by Sen. John H. "There is this curious bias up here that as 
Chafee (R-R.I.Ho achieve universal coverage long as the Democrats stand and pretend to be 

something, even if they don’t have any agree­
ment, they’re given the benefit of the doubt," 
said House Minority Whip Newt Gingnch (R- 
Ga.). “If you look in fairness, there is at least 
as much Republican unity as there is Demo­
cratic unity. In fact I would argue more."

William Kristol, a Republican theonst who 
for months has urged the party to seek a limit-

day, will feature a dozen Republicans from the re^orrns’ yesterday the
House and Senate who have cosponsored com- RNC ads ^present an important step in the 
peting health care bills and will run on Cable  Republicans’ political strategy to defeat Clin- 

News Network and in unspecified congres- 
sional districts, Barbour said. ------

Party leaders objected to questions sug­
gesting the ads attempted to mask their own 
internal divisions or that they were an effort 
to overcome the perception they were being 
overly partisan in their opposition to Clinton.

Still Seeking an Alternative, GOP Launches Ads Against Clinton Health Plan

Z:

/* td « Ut

mands the tuppoi
own members. <■

4 Meant to underscore their opposition to 
what they described as a “government-run" 
health system, the ads stress what the Repub­
licans said is the need for limited reforms 
Without substantially enlarging the role of the 
federal government.

“We believe there can be a bipartisan plan

“Most people are prepared to support real 
subsidies” to help low-income people purchase 

m-—------------------ ------------------o insurance, she said. “But they aren’t prepared
President Clinton wants “to sociahre our to pay $5,000 or something” for an insurance
health care." It is set to a heartbeat and the policy for everyone.
beeps of an EKG machine and some will air on “The endgame is to see what appeals to the 
the Rush Limbaugh talk show. largest group of people," said Burke.

J'

by requiring individuals to buy insurance cov­
erage for themselves, said he does not believe 
the requirement "will fly” with voters and he 
no longer supports it. -J  

V rT can already see the 30-second television

suggesting we’re about ready cans didn’t want your boss to pay for it, they

Dole's chief of staff, Sheila P. Burke, en-

By Dana Pnest and Dan Bab Z that solves the problems facing our health
— \/ care system without hurting the quality of Kan.Jintensifiedhiseffortsthisweektodevel-

r —--------------- ------ — care, reducing choice or costing jobs," said op the elements of an acceptable plan, meet-
I The Republican National Committee yes- RNC Chairman Haley Barbour, flanked by mg with Republicans on the two Senate com-

terday launched a $500,000 advertising cam- some of the same Republican congressional mittees with jurisdiction over the issue and
paign criticizing President Clinton's health leaders who tried in vam this week to draw up separately with moderate and conservative
care plan and calling for scaled back insurance a set of specifics. factions. 
reforms (hat GOP officials said could win bi- After a year of letting the Democrats domi- “We’re not there yet," Dole said in an inter-, spots” which would say, "Weil the Repubh- 
flVtim«MRP«ia Congress now. nate the health care debate, Republicans are view. “I’m not f,

" uowledged that de- now trying to compete on the issue. Coalitions to niaRe a breakthrough.’-------------------------
MS they have failed of moderates are working separately, and at 1 I
package that com- times with Democrats, in both the Senate and gaged in intraparty shuttle diplomacy befitting

'ant you to pay for it^ Dole said.  
The RNC ads, which began airing yester-

House and Senate who have cosponsored com- RNC ads ^Present an important step in the

ton on the issue.
“I’ve always thought that moving public 

opinion was necessary to a winning legislative 
strategy," Kristol said, “and public opinion has 
already moved an awful lot in a good direction' 
for us. That’s why doing the TV ads makes; 
sense at this stage.”

1
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Analysts Se^ U.S. Growth Slowing, Easing Economic Strains
V
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But that doesn't mean hard times are Jai^d b ^77 eXPeCtS
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ditions increasingly to pull along the weaker al-
eas. “  

If these rosy forecasts prove accurate—and exI’austing one source of growth, cranking
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second half of this year, to about 2.5 percent 
in 1995 and even less than that in 1996.

Growth will be slowing this year both be­
cause of natural forces in an economy moving 
into the fourth year of an expansion that began 
with the end of the 1990-91 recession, and be-

Meyer's own forecast, which is similar to ' . ■ T 6,uwlII B pi
that of many other economists, shows news for the Clinton administration. The uICSI,
growth dipping below a 3 percent pace in the dent can look forward to a reasonably strong

By John M. Berry 
Wafan^on Pm Stilt Wnler

After months of rapid growth that have 
pushed the U.S. economy close to the limits 
of what it can produce without straining, a 
broad array of forecasters is predicting that

jairi
Orf

O 7--------- , e uwniuig growm. However, there are re- — ------ ai WU1K ul,Tn2’6. P6.^ Bus cent signs of a modest upturn even in California he economy appear likely to produce slower 
„ .  i---an£j ecwiomists expect the growth rather than another recession any time

rlifirkno w_____ it SHAD *3rv4 tkn ____ __ '***
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Tta sLghlly staer growth is probably good; j'.pdore

• presk growing
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ton to tvn for reelection in 1996 with a Strong mdustry, firms have so much business thev are
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years, corporate profits and real after-tax in­

nod—and all that would have been accompa­
nied by only moderate inflation.

Of course, forecasts are no more than that. 
Some sort of shock could hit the economy at 
any time, but the forces currently at work in

that could cause a small gradual rise in infla- *

“^w^tavensensiropgiyoyer.hatpi

Of course, economic conditions vary widely
across the country, with California and------

areas, such as the Mountain states, experienc­
ing booming growth. However, there--------

economy when voters head to the polls next 
November, and the economy may still be grow­
ing by 1996, when President Clinton himself 
may be facing reelection.

For politicians running this fall, economic

likely to get on the national level. For instance, 
Meyer expects Americans' inflation-adjusted
"fo“C7.r. J u- -r ---------- --

_  year, which—except for 1992—is the largest

“Despite a pattern of decelerating growth, reached aTp^^LZ^teT^S f,OTirM • t ditiQns “^easingly^to puU^along'^e we^af- and the forecasters said.'
the next couple of years may very well be three months of last vear The hnnZi ih^ 81 ^Syres m the new fore- eas. " Growth is going to slow because the nation

the best of the expansion,'’said Laurence H. higher rates will keen the eennomv ^rs-said If these rosy forecasts prove accurate—aqd b crusting one source of growth, cranking
conunue pushing they basically are similar to those of the adnun- UP factories and other productive facilities



MEMORANDUM

TO:

Harold IckesFROM:

28 March 1994DATE:

Hachette MagazinesRE:

Lisa Caputo
Greg Lawler
Laura Quinn
Lorrie McHugh

I understand from Mario Cooper (212-767-6701) that David 
Peeke, CEO of Hachette Magazines (which publishes several well 
known womens' magazines) is interested in helping to promote 
health care reform. Cooper works for Hachette. One of you 
should contact Cooper to find out what is involved.

yv\z
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FEB.25. 1994 12:37 PHTEL: 222 973 9408-PCM : jRUNUALr, ESKEL8.D0N I LON

lliis is what we are proposing to do:

First, we want to guarantee private insurance coverage to every American.

. as

Everyone will be covered. Everyone. Everyday. Always.

PAGE.032202 973 9408

HEALTH CARE
MESSAGE STATEMENT

Fifth, we must have a system of coverage that everyone can depend on, It would be 
illegal for insurance companies to jack up your prices or drop your coverage.

P 2

Third, we believe that health care reform must be good for older Americans. 
Medicare will stay as it is now. Older Americans should continue to rely on Medicare 
and be able to choose their own doctor. But prescription drugs should also be covered 
and we must finally begin to cover long term care.

Second, we want to take power out of the hands of the insurance companies and 
give it to the people. We want everyone to have the right to choose their own plan 
and their own doctor.

Comprehensive coverage that can never be taken away, \coniraxt: h isn't real 
reform unless everyone's covered]

Fourth, we think the best way to make sure that everyone has coverage and to pay for 
it, is to require coverage in every workplace. Thai's how 90% of Americans who have 
insurance get it today, and that's the best way to extend coverage to the 80% of 
uninsured Americans who work full or part time. Discounts should be available for 
small businesses, and government should cover older Americans through Medicare 
well as the unemployed.

FEB 25 ’94 12:37
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SPOT BEGINS OF WARM FOOTAGE OF DOCTORS AND NURSES WITH THEIR PATIENTS

ANNCR

CUT TO FOOTAGE OF THE PRESIDENT WITH PEOPLE..GRAPHJC BUI.LEIS

PAGE.003202 973 9408FEB 25 '94 12:38

THE PRESIDENT'S HEALTH CARE PLAN WOULD MAKE THOSE 
INSURANCE PRACTICES ILLEGAL...EVERYBODY WOULD 
BE COVERED WITH GUARANTEED PRIVATE INSURANCE. 
EVERYBODY. EVERY DAY. ALWAYS.

EVERY DAY, ALL ACROSS AMERICA, DOCTORS AND NURSES 
ARE WORKING TO MAKE SICK PEOPLE WELL.

BUT EVERY DAY, INSURANCE COMPANIES ARE WORKING TO 
FIND THOSE SAME SICK PEOPLE AND DROP THEIR COVERAGE, 
JACK UP THEIR R.ATES OR DENY THEIR CLAIMS.

THE INSURANCE COMPANIES DON’T LIKE THE PRESIDENTS 
PLAN...BUT HE DIDN'T DESIGN IT FOR THEM. HE DESIGNED 
IT FOR YOU.

CUT TO FOOTAGE OF FORMS BEING FILLED OUT IN INSURANCE INDUSTRY TYPE 
OFFICES

HEALTH ADS
EVERY DAY 
:30
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ANNCR

* EVERYONE WILL BE COVERED 

* MEDICARE WILL BE PROTECTED 

* PRESCRIPTION DRUGS WILL BE COVERED 

♦ LONG -TERM CARE WILL BE STARTED, AND

PAGE.004202 973 9408

* THE PRACTICE OE CHARGING OLDER PEOPLE MORE 
THAN YOUNGER PEOPLE WILL BE STOPPED.

PRESIDENT CLINTON’S APPROACH MAKES THESE GUARANTEES TO 
OLDER AMERICANS. OTHER PEOPLE ARE TRYING TO STOP 111M.

SO CALL YOUR MEMBER OK CONGRESS. TELL THEM YOU’RE AN 
OLDER AMERICAN WHO IS STANDING WITH THE PRESIDEN T 
BECAUSE HE’S STANDING UP FOR YOU.

health ads
SENIORS 
:30

FEB 25 ’94 12:38

FEB.25. 1994 12:38 PN P4

,)eal™ care reform

STILL PHOTOS OF OLDER AMERICANS. (ANNOUNCER IS OLDER FEMALE)



MEMORANDUM

TO: H.I.

FROM: J.E.

28 February 1994DATE:

Health Care Reform Project scriptsRE:

Apparently they are still trying to

will be home later tonight.Mandy is travelling.

Other less significant changes include broadening some of 
the text such as adding "other health care professionals" to the 
phrase "doctors and nurses"

She also told me that no agreement had yet been made on the 
employer mandate script.
reach agreement on this.

She views most of the changes as a "watering down" and not 
all that significant. But emphasizes the first change as noted 
above as one to be looked at.

Mandy called to say that you should look at the sentence 
where they change the phrase "guaranteed private insurance" 
(which is the President's new way of referring to things) with 
"affordable private insurance". This is the most significant 
change.

Attached are 2 scripts, one from Mandy, one revised from 
Chlopak.

Ml Al^
1-^
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health cw* i»r<nni but it wasn't designed fui

Me audio

Spot b«KW vlth ^arntfoolagA of doctors and nurs<ss wtl)i lheir patients 

Aiirnuncw;

Hwdti Care Reform Project 
•'Every DaV
TV;30

TGL: 202 9?3 9^09

CMLX1KK. LEONARD

Some insurw;< ccmpaiLM don‘t like rl 
their Tt wax designed for ytn;

Super Slate: Support Rta! Hca'ih Rdbnn 
=“i!o Cal Congrcwman. floucher < 

Phone 628-1145

Cut to footage of forms l>e‘:igfilled out tn insurance industry type offices

But every day, lonie insurance cwnpyries find thoK same sick people, drop their 
coverage, jack up iL«r tataa or reduce their benefits

Evoiy day, all aerott Anwtka, doctors, nuwe and other health praftMuqonaJi are workup 

to make tick pvopla well.

Cut to footage of The President at State Qf rhe (.'nlnn Mart shotr of people. 
Graphic bullets.

FRO-I : GPUMCALD, ESKEIJ&MMIL.3H

CJ/Sa/Sl 1T:38 0<aos 20« asoj

94^ A

The Prasldam i. approach to health cere makoi these insurance practices illegal 
everybody would be covered wtHWTordabte private insurance, Everybody. Everyday.
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SPOT BEGiNS OF WARM FOOTAGE < >F DOC TORS AND NURSES WITH THEIR PA TIEN IS

ANNCR

CUT TO FOOTAGE OF THE PRESIDF^’T WITH PEOPI.E..GRAPIIJC BULLETS

GRAPHIC SUPER WITH PHONE NUMBER FOE CONGRESS

>

EVERY DAY, ALL ACROSS AMERICA, DOCTORS AND NURSES 
ARE WORKING TO MAKE SICK PEOPLE WELL.

THE INSURANCE COMPANIES DON’T LIKE REAL HEALTH CARE 
REFORM.. BUT IT ISN'T DESIGNED FOR THEM. IT S DESIGNED 
FOR YOU.

BUT EVERY DAV, INSURANCE COMPANIES ARE WORKING TO 
FIND THOSE SAMli SICK PEOPLE AND DROP THEIR COVERAGE, 
JACK I IP THEIR RATES OR DENY THEIR CLAIMS.

WITH THE PRESIDENT'S APPROACH TO HEALTH CARE THOSE 
INSURANCE PRACTICES WOULD BE JLLEGAL...EVERYI3ODY 

WOULD BE COVERED WITH GUARANTEED PRIVATE 
INSURANCE. EVERYBODY. EVERY DAY. ALWAYS.

CUT TO FOOTAGE OF FORMS BEING FILLED OUT IN INSURANCE INDUSTRY TYPE 
OFFICES

HEALTH CARE REFORM PROJECT
EVERY DAY
i.W
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Contact:

HEALTH CARE REFORM. PROJECT LAUNCHES NEW TV ADS

more..

2550M.SMN.W. Woshngton. D.C 20037 50X611000

7671

7~
pricnt •

Fax*-

THE VOICE Of 
AMERICANS f0R 
CHANGE, NOW.

Post-it ’ Fax Note 

To IJ
Co-'Dwt

Mark Johnson
202-296-2777

The second ad., “For You,” focuses on how “some insurance companies 
fmd” sick people and “reduce their benefits, jack up rates or even drop their 
coverage.” It describes how “the President’s approach makes those insurance 
practices illegal...every body would be covered with guaranteed, affordable 
insurance. Everybody. Everyday." The ad ends by telling viewers that‘ some 
insurance companies oppose real reform...but it wasn't designed for them. It 
was designed for you." Viewers are asked to call their Member of Congress 
and urge support for reform. [Scripts are attached.]

One ad, “American Tradition,” focuses on how “the President’s 
approach guarantees affordable private insurance to everyone at work, whether 
you change jobs, get sick or work part time.” The ad says “employees get to 
choose the plan they want Employers contribute to the cost of care. Small 
businesses would be helped with discounts.” It says 90 percent of Americans 
with private insurance get their coverage “through their employers” but that 80 
percent of the uninsured “also work but without coverage.” It ends by saying 
“health care coverage at work” is "an American tradition to build on. ’’

For Immediate Release
March 3, 1994

0202 296 4501 Q) ooi

HEALTH CARE
REFORM PROJECT

John Rother, chairman of the Health Care Reform Project (and director 
of legislation and public policy at the American Association of Retired 
Persons), said the ads are designed “to inform Americans that the fundamental 
principles of refonn they overwhelmingly support - including guaranteed 
coverage, comprehensive benefits, universality, choice, affordability and 
building on the tradition of getting insurance through employers - are in fact 
embodied in the President’s approach. We’re trying to fill the information 
vacuum and connect public support for these principles to the President’s 
approach and to the pro-reform effort generally."

WASHINGTON - Willi the first round of House and Senate 
committee votes on health care legislation fast approaching, the Health Care 
Reform Project announced today that it would begin ruimiug two new 
television ads in Washington and in select states and congressional districts 

around the country.

Da;e

From
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Rother said the Project is escalating its campaign and would spend 
$750,000 to air this round of TV spots over the next few weeks. Radio and 
print ads using the same messages will also begin running next week. 
Additional TV ads are also being planned and will be announced in the near 

future.

The Health Care Reform Project is comprised of the followiog organizations: Alzheimer's 
Association, American Academy cf Family Physicians, American Academy of Pediatrics. 
American Airiines, American Association of Retired Pawns. American College of Physicians. 
American Federation of Labor and Congress of Industrial Organizations (AFL-CIO), American 
Federation of State, County and Municipal Employees (AFSCME), American Federation of 
Teachers, American Medical Women’s Association, American Nurses Association, American 
Postal Workers Union (APWU), American Psychological Association, Campaign fur Women’s 
Health, The Catholic Health Association of the United States (CHA). Children’s Defease Fuad, 
Chrysler Corporation, Citizen Action, Conservation Services Group, Families USA, Ford Motor 
Company , The League of Women Voters of the United States. Multiple Sclerosis Society , 

National Association of Children s Hospitals and Related Institutions (NACHRJ), National 
Association of Public Hospitals, National Association of Social Workers fNASW), National 
Breast Cancer Coalition. National Council of Senior Citizens. National Education Association, 
National Health Policy Council, Older Women's League, Service Employees International Union 
(SHU). Southern California Edison Company, United Auto Workers, United Mine Workers, 

Voice of the Retarded (VOR).

The Project is a coalition of businesses, labor unions, consumers, older 
Americans, children’s advocates, health care providers and other groups 
representing 60 million Americans. Extensive grassroots organizing at the 
congressional district level has been underway for three months.
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Health care coverage at work. All American tradition to build on

2559M»M,li.W. Woshn^i. DC 20037 W1SSIOCC

Today, ninety percent of Americans with health insurance get it 
through their employers. Yet over eighty percent of the uninsured 
also work but without coverage.

Employees get to choose the plan they want. Employers contribute to 
the cost of care Small businesses would be helped with discounts.

The President’s approach guarantees affordable private insurance to 
ev ervone at work. . whether you change jobs, get sick or work part 
rime.

TH! VOICE 0! 
AMERICANS FOR 
CHANGE, NOW.

HEALTH CARE
REFORM PROJECT

Health Care Reform Project 
“American Tradition" Final 
TV :30

fl
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255mreW Washington,!)! 20037 5016 51000

But every day, some insurance companies find those people, reduce 
their benefits, jack up rates or even diop their coverage.

Every day, doctors, nurses and other health professionals are working 

to make people well.

Super Slate: 
No Audio

THE VOICE OF 
AMERICANS FOR 
CHANGE, NOW.

Some insurance companies oppose real health, care reform.... but it 
wasn’t designed for them. It was designed for you.

The President’s approach makes those insurance practices illegal... 
everybody would be covered with guaranteed, affordable insurance. 

Everybody. Everyday.

Support Health Care Reform
Call Congress
(202)224-3121

sf Health Care Reform Project
“For You” Final
TV :30

HEALTH CARE
REFORM PROJECT
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EXECUTIVE OFFICE 0 F THE PRESIDENT

25-Feb-1994 02:02pm

Janice A. EnrightTO:

FROM :

Message for HaroldSUBJECT:

Harold:

Thanks.

Carol H. Rasco
Economic and Domestic Policy

Marica Hale and I have heard that there are new ads on health care 
about ready to run and that Carroll Campbell is in one of them ... 
If that is the case we would sure like to have the opportunity to 
discuss this with someone....without seeing the ad we have serious 
questions/reservations about the timing of using such ads just 
now.

&y
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THE WHITE HOUSE

WASHINGTON

March 24, 1994

MEMORANDUM FOR SENIOR STAFF

Mark GearanFROM:

Television News CoverageSUBJECT:

I attach for your review an independent summary of network 
news coverage in 1994. This study was mentioned in an op-ed 
yesterday in the New York Times criticizing the media's coverage 
of Whitewater. That op-ed is also attached.



miBAii
min* Total ABC CBS NBC

272
242
220
172
102
90
84
73
69
41

36
60
62
58
25
34
29
22
15

HardingXemgan ice fevd 
Bomia civil war 
Whitewater investigation 
San Fernanda Valley quake 
Israeli-Palestinian conflict
Winter storms, frigid cold 
Healthcare reform debate 
CIA-KGB Ames spy probe 
Lillehammer Olympics 
Moscow Summit

80
92
81
57
38
27
26
28
19
12

4

106
89
77
57
39
28
29
24
35
18

The following table shows the Top Ten news stories on the network nightly news (ABC, 
CBS, NBC half-hour weekday newscasts! f°r 1ro date, tanked in ordei uf minutes of 
coverage. Statistics cover the first eleven weeks of the year, through March 1 Sth.



Sex! Money!! Cover-Up!!! Whitewater? v
* . ____ a_ _ mo tAMMhino hnrrt»riRp nr annrFxia

The Media
Dozed, Then

Went Berserk
By Christopher Hanson

I p h:

\ pai

THE NEW YORK

Christopher Hanson Washmeton cor.- 
respondent for The Seattle Post-Intel- 
i.oerir-ar irritec the "( anna! Letter

At last, a scandal 
reporters can love.

this subject, many on the front page 
eye-catching newsmagazine covers 
and countless la Ik show faceoffs As 
of Fnday. the nightly news on ABC. 
CBS and NBC had devoted 220 minutes 
to Whitewater this year, nearly three 
times as much as for health care, 
according to Andrew Tyndall, whose 
Tyndall Report monitors TV news

Judging by the voraciousness of 
Whitewater reponers (an appetite 
whetted significantly by White House 
evasions and antagonism to the press I 
one might think the media had discov 
ered something as meaty as Water­
gate — though even Senator Alfcnse 
D'Amato, who has been leading the 
political charge, acknowledges that 
there may be "little if anything’" at 
Whitewater's core

The odor wafting from Whitewater 
is certainly sour enough to ment press 
scrutiny Should Gov. Bill Clinton have 
earned on the Whitewater Develop­
ment partnership with James McDou 
gal. owner of a savings and loan that 
Mr Clinton's administration was reg 
ulating? Should Hillary Rodham Clin­
ton have represented the troubled 
thrift before state regulators’

But by magnifying every White­
water swirl and bubble, the news me­
dia are helping create the premature 
and probably unfair impression of a 
crooked and unraveling Admmistra 
lion Consider the drumbeat after the 
special counsel. Robert Fiske, subpoe­
naed Administration aides to tesufy 
about meetings between the White 
House and Treasury Department offi­
cials over the Treasury investigation 
of Madison Guaranty

Almost everyone now agrees the 
meetings were inappropriate. But the 
participants deny that the substance

of the case was discussed and no 
evidence has emerged that laws were 
broken Even so many subpoena 
stones, by dint of prominent display, 
seemed to carry darker implications 
(Question of Cover-Up to Be Ex­
plored. as a headline in The Boston 
Globe put it) When George Stephano­
poulos was subpoenaed last week, 
some papers put the storv on page one. 
though there was no indication why he 
had been called (Certainly not be 
cause he was neck-deep in Whitewater 
investments he was 16 vears old

when the Clintons cut their deal )
The most excessive Whilewater 

coverage involved the White House 
lawyer Vincent Foster, reportedly a 
custodian of Whitewater papers, 
whose death in a park near the Poto­
mac in July was ruled a suicide In 
their zeal, some news outlets ran un­
substantiated speculation that he had 
died elsewhere (for example in an 
Administration "safe house ') and his 
body had been moved to the park. The 
Washington Times actually began a 
story, ""Who killed Vince Foster’" 
(Finally, ABC News broadcast a pho­
to of the death scene in a broadcast 
that sought to rebut conspiracy theo­
ries. bnngmg dubiou-s taste to the 
rescue of common sense )

An unstated motto if life in the 
press corps is ""Nothing in Modera­
tion ” Accordingly, the journalists' 
appetite for Whitewa'-r swung from

Washington 
^journalists like to caricature 

I President Clinton as a man of 
I gargantuan appetites who 
I heaps too much on his plate in 
I more ways than one But when 

it comes to excess, it is hard to 
lop the press itself. Consider the orgy 
over Whitewater

Since January there have been hun­
dreds of major newspaper articles on 

x

something bordering on anorexia to 
today s binge eating

It was two years ago that Jeff Gerth 
of The New York Times firsi reported 
on Whitewater and Madison Guaranty 
and the conflict-of-interest QuesiKms 
they raised Those Questions deserved 
to be followed up at the time but the 
Clinton Presidential campaign de­
flected the matter and most reporters 
lost interest There it rested until last 
fall, when reports of the Treasury in­
vestigation of Madison surfaced Even 
then. Whitewater did not become a 
truly national story because it was 
complicated, murky and hard to ex­
plain Il took wing only in late Decern 
ber. for several reasons

First was "Troopergatethe alle 
gallons of Arkansas state troopers 
that they were promised Federal jobs 
if they’d cover up Mr Clinton s sup­
posed sexual frolicking when he was 
Governor That story repelled many 
reporters, who had no desire to follow 
the bimbos But they also didn't want 
to look soft on Mr Clinton They 
craved an alternative

And they got one a revelation that 
the White House counsel. Bernard 
Nussbaum, supervised the removal 
of Whitewater files from Mr Foster s 
office after his death This sensation­
al element made Whitewater easier 
to convey, and reporters flocked to 

the story TV networks, which de­

voted a total of eight minutes to 
Whitewater tn the first 50 weeks of 
1993. gave it 21 minutes in the last two 
weeks, after the Nussbaum and sex 
stones broke. Mr Tyndall says

The way Whilewater finally took 
off says something about the stand­
ards a scandal must meet these days 
to draw in the mainstream pack. It 
must be a "clean scandal, a nice 
scandal, a scandal suitable for a fam­
ily newspaper,” in the words of Su­
zanne Garment, a Washington politi­

cal writer who is author of a book dh 
the dynamics of scandal But it can’t 
be too clean — so nice and dry and 
bonng that it will be ignored, as the 
nation&l savmgs-and-loan debacle 
was for so long We are in the age of 
tabloidizauon There must be a book 
for the booboisie

There s still time to hope that the 
same forces that unleashed all the 
hype and shallow coverage mav also 
prompt some reporters to dig harder 
Who knows? Somedav we may actu­
ally learn if there is a scandal here

Meanwhile, the frenzy is taking its 
toll on the Clintons even if they are 
eventually cleared, they will be 
clawed and pecked on a daily basis 
for months, given the special counsel 
inquiry and the coming Congression­
al hearings The Administration will 
be hard-pressed to focus on health 
care, the most important domestic 
debate in 25 years It all brings to 
mind a couplet from antiquity

On eagles wings immortal scan­
dals fly

While virtuous actions are but born 
and die

TtMBS. WEDNESDAY. MARCH ».



To:

I will get you a

March 29Tuesday

- USA Today - an abbreviated (in terms of

- Washington PosL2:00 p.m

March 3 0Wednesday

- Time Magazine

Business Week2; 45

Thursday. March 31

Will be served

lunch.

4

It's abbreviated because we wanted to do it on 
They will serve lunch.

« t

1:30 p.m

12:30 p.m. - USA Today - an abbreviated (in terms or 
editorial board member participants) meeting which will include 

reporters.
background.

The following meetings have been scheduled for this week on 
health care. They will all be on background. I will get you a 
schedule for the following week shortly.

15 p■m. - U. News and World Report
Meeting is at the Park Hyatt.

Pat Griffen, <$arold Ickes^ Greg Lawler, Ira Magaziner, Steve 

Rochetti, George Stephanopoulos
From: Lorrie McHugh
Re: Schedule for Health Care Editorial Board Meetings 

Date: March 28, 1994



MEMORANDUM

TO: HI

Janice EnrightFROM:

26 March 1994DATE:

PhysiciansRE:

Harold, attached is some additional information from Irwin 
Redlener.

Also, please be advised that according to Ira, the 
California Medical Association ("CMA") is setting up a lobbying 
office here in D.C. as a result of the positive outcome of the 
meeting last week in California (where the President did an hour 
of satelite interactive).



In Insurance Ad War, Louise lakes Hit
i

From ‘Humorous Grenade’
I

!

r

Panel Votes
To Cut Some

Fkidc, March 18,1994 Tm Washington Post

Health Costs

ance.

want to eat into their savings. Eventually, 
she and Harry’ gave up their country club 
membership, sold then- expensive foreign 
car. but by then it was too late."

Harry' and Louise were also attacked yes­
terday in a newspaper ad by the Health 
Care Reform Project, a coalition of labor 
and consumer groups. “Whose opinion do 
you trust?” it asked. “A couple of actors 
working for the health insurance industry. 
Or ... the 1 million doctors, nurses and 
other health professionals who support the 
President’s health care reform goals."

Will Louise come back to life? It depends. 
“We don’t have any ads in the can," Kahn 
said.

The theory behind 
this is that small 
businesses employ a 
larger proportion of 
single workers than 
larger businesses.

Small Businesses
Would Pay Less

require insurers to use four different 
classes of family groups to set pre­
miums instead of two. as envisioned 
in the proposal by subcommittee 
Chairman Fortney “Pete" Stark (D- 
Calif.) on which the subconnuttee is 
working.

As a result, Kleczka said the total 
premium for a single worker would 
be an estimated $2,000 a year in­
stead of the $2,500 envisioned in the

The House Ways and Means Stark plan...............................
health subcommittee, working to

r
i

Talk about shooting the messenger.
Television producer Harry Thomason, a 

longtime friend of President Clinton’s, was 
clearly miffed about the health insurance in­
dustry’s “Harry and Louise" ads. So he de­
cided to do away with Louise, Hollywood­

style.
In a 60-second ad that aired locally last 

night on ABC and will appear later on CNN, 
a narrator stands at a graveyard, describing 
how Louise became a victim of the current 
health care system.

“It’s just a little humorous grenade to tell B 
people there’s a better way to go about 
this,” Thomason said. “There’s so much un­
pleasant rhetonc. Some friends of mine said 
let’s lighten up the process. ... We’re only 
attacking an actor."
i Thomason said the ad, which he created 
[with two other producers, was a volunteer 

(effort and that he had not discussed it with 
/the White House. Thomason, who with his 
I wife helped choreograph Clinton's nominat­

ing convention and inauguration, said a la­
bor union that he would not identify may air 
the spot nationally.

At the Health Insurance Association of 
America, which created the $10 million 
Harry and Louise campaign, executive vice 

By Howard Kurtz
Unhjaf.oc Pa»t Sub Wnicf

The theory behind this is that 
small businesses employ a larger 
proportion of single worker, than 
larger businesses.

Stark objected that this change 
would increase the total cost of in­
surance for couples with children too 
much—from $5,000 a yeir to 
$6,075 with the employer payng 80 
percent.

Kleczka said Stark’s premiums 
are “a real burden for single couples 
and couples without children." The 
amendment earned by voice vote.

president Chip Kahn said: “1 guess it shows 
the president and his people have a sense of 
humor, but killing off Louise doesn’t take 
away from the senous questions we raised 
in our ads. Our ads have resonated because 
they raised issues Americans were con­
cerned about."

In the Thomason ad, the narrator says: 
“Harry lost his job and also his insurance. 
Louise owned a small and struggling compa­
ny that could not afford group insurance, so 
she had always depended upon Harry's poli­
cy Unfortunately, she had a preexisting 
cc ition that prevented her from obtaining 
new coverage. It’s true, Louise should have 
gone ml<> tie hospital earlier, but she didn't

1 

- ' •____ ____ - - , rangement offered hope of reducing
The' ainend?nent’ offered by Rep. burdens on small business® when 

Gerald D. Kleczka (D-Wis.) would they are compelled to provicte insur-

among the most vociferous oppo- ned couple with children. R/p Ben- 
nents of requirements that employ- jamm L. Cardin (D-Md.) said this ar- 
ers pay for employees’insurance. f _ * “ J V- " . -

_____ ____ ‘ > The employer, who would be re­
craft apolitically viable national quired to pay 80 percent, would only 
health plan, voted yesterday to low- have to pay $1,600, compared with 
er the cost of insurance for small $2,000. The employer woild also 
businesses that employ large num- pay less for young childless couples, 
bers of single people.______________ $3,200 instead of $4,000. However,

Backers of the amendment said to make up for the lower revenue 
reducing the burden of premiums for from the lower premiums br these 
small businesses would make it easi- two groups, employers woild have 
er to wm support for the bill. to pay more for covering a single

Small business owners have been Parent family with children cr a mar-

By Spencer Rich
Uis.*ur.gtoc Pas: Sub Writer
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rec-

dashed early this month when Sen.

eminent to balance its books every

TODAY IN CONGRESS

Fridw, March 18.1994 Tk Vashinciw Post
a

Approprtattons— 10a-' Comme-ce 
Justice. State & the luflioary sufic FY95 
app'ops *<x Internationa1 OuurxJary & Water 
Commission. Internationa Joint 
Commission. International Boundary 
Commission & Borde' Environment 
Cooperation Commission H-310 Capitol 
Appropriation*^-10 a m.
Labor-HHS-Education subc FY95 approps 
tor National Council on Disability. National 
Commission of Libraries & Information 
Sciences. Federal Mme Safety & Health 
Renew Commission & Occupational Safety 
& Health Renew Commission. 2358 
Rayburn House Office Bldg 
Natural Resources—10 a m Native 
Amencan affairs subc Bureau of Indian 
Affairs law enforcement issues 1324 
Longworth House Office Bldg 
Small Business—9 30 a m Regulation, 
busmess opportunities A energy subc 
Impact Of high cost of long term 
contraceptive products on women s health 
2359 RHOB

year beginning in 2001, unless 
three-fifths of the House and Senate 
voted to lift the requirement.

Stenholm and other proponents 
argued that the measure would pro­
vide the only insurance that Con­
gress would face up to the deficit 
and that future generations would 
not be saddled with huge debt. But 
opponente said that the president’s 
economic plan was working and that 
enactment of the amendment would 
require draconian spending reduc­
tions that would throw the economy 
back into a tailspin and undermine 
efforts to reform the welfare system 
and undertake other initiatives.

“Let’s not tinker with the most 
fundamental document in our de­
mocracy and try to do something 
that probably won’t work anyway,” 
said House Majority Leader Richard 
A. Gephardt (D-Mo.).

The turning point was the defec­
tion of Reps. Robert E. Wise Jr. (D- 
W.Va.) and David E. Price (D-N.C.), 
who voted for the balanced budget 
amendment two years ago but who 
this year sponsored an alternative.

SENATE
Meetmg time unavnUble.
Committees
Armed Senrice*—9:30a m Defense 
technolagy acquisition & industrial base 
subc. DOD & Commerce Dept 
manufacturing technology programs 222 
Russen Office BWg
Judiciary—10 30 a m Technology & the 
law subc & House Judiciary cnnl & 
consttutional nghts subc Digital telephony 
& law enforcement access to advanced 
telecommunicat ions technologies & services 
226 Dirksen Office BMg
Labor A Human Resource*—10 a m 
Reauth of Elementary Education & 
Secondary Education Act, focusing on 
Chapter I program for disadvantaged 
students 430 DOB.

HOUSE
Meets at 10 a m.
Committees

and President Clinton warned that it
would put Congress tn a fiscal strait­
jacket and jeopardize economic re­
covery and health care reform. o_.

The amendment, backed by a co- problem we had before," Grassley 
r» _ i  . -  ...

five Democrats, fell 12 votes short
of the two-thirds majority required  
for a constitutional amendment. The budget" re’solutwn’last week"that 
—--—a.— w.— Alto_ !w.t_ w ... . ...

Republicans and 99 Democrats sup- onunendadon"
porting the measure. The Senate committee’s action

Proponents of a balanced budget capped a long day of budget debate 
amendment had boasted early this focused on the deficit, which is pro­
year that the time was npe to adopt jected to decline below $180 bilbon
the measure, which has been debated, for the next two years before begin-
off and on, for decades. ning to rise again to $200 billion or

However, their hopes were more by the tum of the century, 
dashed early this month when Sen. The amendment, sponsored by 
Robert C. Byrd (D-W.Va.) almost Rep. Charles W. Stenholm (D-Tex.), 
single-handedly beat proponents in a would have required the federal gov- 
showdown vote in the Senate. 

For a while, it appeared that the
amendment still might pass in the
House, even though after the Senate
action, the issue was moot for the
year. But Democratic leaders,
AFL-CIO lobbyists and the White
House hammered away at it, feanng
that House passage of the amend­
ment might enhance its chances
next year when its backers are likely
to bnng it up again.

Working on more immediate fiscal
issues yesterday, the Senate Budget
Committee ignored admonitions by
the administration and panel chair­
man Jim Sasser (D-Tenn.) to “stay
the course" and instead voted to re­
duce spending over the next five
years by $26 bilbon more than is
cabed for in Clinton’s long-term defi­
cit reduction program.

The committee’s 13 to 8 bipartisan
approval of the additional cute, pro­
posed by Sens. J. James Exon (D-
Neb.) and Charles E. Grassley (R-Io-
wa), caught Democratic leaders and
the White House by surprise.

The White House and Byrd, Sen­
ate Appropnations Committee chair­
man, sought to discourage the cuts
by warning that further reductions
most likely would be made m the de­
fense budget and agriculture pro­
grams. Both areas are major con­
cerns of Exon, a senior member of
the Armed Services Committee
from a major farm state.

“They tried the old squeeze play,"
Exon said after the vote. “From the
president on down, dire predictions

f

By Eric Piamn
Washmftam Po«t Stif! Wnter

Balanced Budget Mandate Rejected
House Joins Senate in Failing to Approve Constitutional Amendment

were given that this would come out 
of defense."

Grassley predicted that the addi- 
The House yesterday rejected a tkmal cute, approved as part of a $1.5 

proposed constitutional amendment trilbon fiscal 1995 budget resolution, 
requiring a balanced budget by the would survive when the resolution is 
year^OOl after Democratic leaders sent to the Senate floor, which could 

come next week
“Every chart in town on the budg­

et deficit shows that beginning in 
1998 we will have the same budget

abtion of Repubbcans and conserva- ^d. “... The public expects us to 
---------v.n ..... . .

— —-------------, — —-------- ——- * qo more.
The House passed a version of the

final vote was 271 to 153, with 172 largely mirrors the president's



SPOT BEGINS WITH TITLE CARD FOLLOWED BY FTG FROM I II A A AD

ANNCR HAVE YOU MET HARRY AND LOUISE?

LOUISE THERE'S GOT TO BE A BETTER WAY.

ANNCR

CUT TO GRAPHICS

* GUARANTEE PRIVATE INSURANCE TO EVERY AMERICAN.

♦EXPAND PEOPLE'S CHOICE OF PLANS AND DOCTORS.

SO THE NEXT TIME YOU SEE HARRY AND LOUISE...

THEY'RE BOUGHT AND PAID FOR BY THE INSURANCE. 
INDUSTRY. .

FOR MONTHS THEY'VE BEEN ATTACKING HEALTH 
CARE REFORM. WHO ARE THEY?

CUTBACK TO HARRY AND LOUISE IN KITCHEN, REPRISE TRANSFORMATION TO 
HARR Y AND LOUISE IN INSURANCE OFFICE

THEY'RE SPENDING MILLIONS OF DOLLARS SO YOU U ON T 
KNOW THAT THE CLINTON PLAN WOULD

♦STOP THE INSURANCE AGENCY FROM JACKING UP PRICES OR 
DROPPING YOUR COVERAGE.

REMEMBER, THEY'RE WORKING FOR THE INSURANCE
INDUSTRY. THEIR IDEA OF A BETTER WAY IS THE SAME ...OLD 
WAY.

FREEZE FRAME OF H4RR YAND LOUISE A T KITCHEN TABLE TRANSFORMS TO SAME 
FRAME WITH HARRY AND LOUISE NOW AT A CONFERENCE TABLE IN INSURANCE 
EXECUTIVE CLOTHES ETC.

HEALTH ADS
HARRY AND LOUISE 
:30



LIBBY: THERE'S GOT TO BE A BETTER WAY...

FREEZE FRAME WITH SUPERS SCROLLED OVER THE SCENE. ANNCR READS SUPERS

ANNCR: THESE ATTACK ADS ARE PAID FOR BY THE INSURANCE COMPANIES.

WHY? BECAUSE THE PRESIDENTS HEALTH CARL PLAN...

WON'T LET THEM CHARGE OLDER PEOPLE MORE...

OR SICK PEOPLE MORE...

OR LIMIT THE YEARS YOU CAN BE INSURED...

THE PRESIDENTS PLAN WILL GIVE EVERYONE

GUARANTEED PRIVATE INSURANCE

THAT CAN NEVER BE TAKEN AW AY

DISSOLVE TO... SUPER .

SUPPORT HEALTH CARE THAT

REALLY TAKES CARE OF US.

C'MON... YOU DIDN'T THINK THEY W ERE DOING THESE ADS FOR 
YOUR HEALTH... DID YOU?

WHICH MEANS THE INSURANCE INDUS TRY THINKS THEY COULD 
LOSE BILLIONS IN PROFITS.

SPOT OPENS WITH FOOTAGE OF HIAA AD. STARTING WITH LIBBY SEA TED A T THE 
KITCHEN TABLE.

HEALTH ADS
BILLIONS 
:30



ANNCR

THE DEALER TURNS OVER CARDS 'JACK UP PRICES' 'DROP YOUR COVERAGE' ETC.

\WCR

YES. WITH THE PRESIDENT'S PLAN...YOU HOLD THE CARD

FACES OF AMERICANS DISSOL VE ONTO SCREEN WHICH STILL SHOWS HEALTH CARD

DISSOLI E TO TITLE CARD

FINALLY. THE DECK WILL BE STACKED FOR YOU.

IN TODAY'S HEALTH CARE SYSTEM, THE INSURANCE 
COMPANIES HOLD ALL THE CARDS.

THEY CAN JACK UP YOUR RATES...
DROP YOUR COVERAGE...
CHARGE OLDER PEOPLE MORE THAN YOUNGER PEOPLE... 
WILL THE GAME EVER END?

SPOT BEGINS WITH CLOSE-UP OF MAN'S HANDS, EXPERTLY SHUFFLING A DECK OF 
OVERSIZED CARDS. HE IS FILMED IN A LIMBO SETTING

EVERY AMERICAN WILL GET A HEALTH SECURITY CARD 
GUARANTEEING THEM PRIVATE INSURANCE THAT CAN 
NEVER BE TAKEN AWAY.

1 FR.AME OF THE HEALTH SECURITY CARD DROPS DOWN OVER THE FTG OF THE 
CARD DEALER

HEALTH ADS
CARDS 
:30



REPUBLICANS ON HEALTH CARE:ANNCR:

DOLE:

ANNCR:

"THERE IS NOT A CRISIS"KEMP:

ANNCR:

CAMBELL:

ANNCR:

✓

CHENEY:

ANNCR:

81 MILLION AMERICANS PAY MORE OR ARE DENIED 
COVERAGE BECAUSE OF "PREEXISTING CONDITIONS."

58 MILLION AMERICANS HAVE NO HEALTH COVERAGE FOR 
SOME TIME EACH YEAR.

THREE OUT OF FOUR AMERICANS INSURED HAVE "LIFETIME 
LIMITS" WHICH CAN TERMINATE THEIR BENEFITS WHEN 
THEY NEED THEM MOST.

THE REPUBLICANS. FIRST THEY SAID THERE WAS NO 
RECESSION. NOW THEY SAY THERE IS NO HEALTH CARE 
CRISIS. THEY JUST DON’T GET IT.

"THERE ISN'T ANY CRISIS ANY AMERICAN CRISIS IN HEALTH 

CARE."

"I DON’T BELIEVE THERE IS A CRISIS IN OUR HEALTH CARE 

SYSTEM."

HEALTH ADS
DON’T GET IT 
:30

• ■ /

"IT IS NOT A CRISIS"



SPOT BEGINS OF WARM FOOTAGE OF DOCTORS AND NURSES WITH THEIR PATIENTS

ANNCR

CUT TO FOOTAGE OF THE PRESIDENT..GRAPHIC BULLETS

THE PRESIDENT S HEALTH CARE PLAN WOULD MAKE THOSE 
INSURANCE PRACTICES ILLEGAL...EVERYBODY WOULD 
BE COVERED WITH GUARANTEED PRIVATE INSURANCE. 
EVERYBODY. EVERYDAY. ALWAYS.

CUT TO FOOTAGE OF FORMS BEING FILLED OUT IN INSURANCE INDUSTRY TYPE 
OFFICES

EVERY DAY. ALL ACROSS AMERICA. DOCTORS AND NURSES 
ARE WORKING TO MAKE SICK PEOPLE WELL.

BUT EVERY DAY, INSURANCE COMPANIES ARE WORKING TO 
FIND THOSE SAME SICK PEOPLE AND DROP THEIR COVERAGE, 
JACK UP THEIR RATES OR DENY THEIR CLAIMS.

THE INSURANCE COMPANIES DON’T LIKE THE PRESIDENTS 
PLAN...BUT HE DIDN'T DESIGN IT FOR THEM. HE DESIGNED 
IT FOR YOU.

HEALTH ADS
EVERY DAY 
:30



STILL PHOTOS OF OLDER AMERICANS. (ANNOUNCER MIGHT IS OLDER FEMALE)

ANNCR

* EVERYONE WILL BE COVERED 

* MEDICARE WILL BE PROTECTED 

* PRESCRIPTION DRUGS WILL BE COVERED 

♦ LONG -TERM CARE WILL BE STARTED, AND

ONLY PRESIDENT CLINTON’S APPROACH MAKES THESE GUARANTEES TO OLDER 
AMERICANS. OTHER PEOPLE ARE TRYING TO STOP HIM.

WHAT WILL PRESIDENT CLINTON'S HEALTH CARE REFORM MEAN 
FOR OLDER AMERICANS?

* THE PRACTICE OF CHARGING OLDER PEOPLE MORE 
THAN YOUNGER PEOPLE WILL BE STOPPED.

SO CALL YOUR MEMBER OF CONGRESS. TELL THEM YOU'RE AN OLDER 
AMERICAN WHO IS STANDING WITH THE PRESIDENT. BECAUSE HE'S STANDING 
UP FOR YOU.

HEALTH ADS
SENIORS 
:30



ANNCR: FOR DECADES, WE’VE HAD A GREAT TRADITION IN THE 
AMERICAN WORKPLACE.
WHEN YOU GO TO WORK...YOU GET HEALTH CARE COVERAGE. 
OVER 90% OF THE AMERICAN FAMILIES WHO HAVE 
PRIVATE INSURANCE GET IT THROUGH TTIE WORKPLACE. 
HOW CAN WE MAKE SURE THAT EVERY AMERICAN HAS 
DEPENDABLE HEALTH COVERAGE?
BY BUILDING ON THAT SAME TRADITION.
THAT'S WHAT PRESIDENT CLINTON’S PLAN IS ALL ABOUT. 
GUARANTEED PRIVATE INSURANCE FOR EVERY ONE OF US. . . 
WHE THER YOU CHANGE JOBS, OR WORK PART TIME OR HAVE A 
PREEXISTING CONDI TION.
11EALTII CARE COVERAGE THROUGH THE WORKPLACE. 
AN AMERICAN TRAD1TION...WORTH BUILDING ON.

AFL-CIO
TRADITION
:30



PRESIDENT CLINTON DIRECT TO CAMERA

CLINTON:

QUALITY

THE INSURANCE COMPANIES DON'T LIKE IT. BUT I DON’T WORK 
FOR THEM. I WORK FOR YOU.

THE HEALTH CARE APPROACH I'VE PROPOSED OUTLAWS THESE 
PRACTICES.

IT WOULD TAKE THE POWER AWAY FROM THE INSURANCE 
INDUS TRY - AND GIVE CONSUMERS THE POWER TO CHOSE 

HEALTH INSURANCE AT LOWER COST.

EVERYDAY, DOCTORS AND NURSES ALL OVER THIS COUNTRY ARE 
HELPING SICK PEOPLE GET WELL.

EVERY AMERICAN WOULD BE GUARANTEED PRIVATE COVERAGE 
THAT COULD NEVER BE TAKEN AWAY.

BUT EVERYDAY INSURANCE COMPANIES FIND THESE SAME SICK 
PEOPLE AND JACK UP THEIR RATES OR DROP THEIR COVERAGE.

HEALTH ADS
CLINTON #1 
:30



CLINTON: YOU AND I KNOW WE MUST PRESERVE THE BEST OF OUR IIEALTH 
CARE SYSTEM AND FIX WHAT'S SO BADLY BROKEN -

THIRD. HEALTH CARE REFORM MUST BE GOOD FOR OLDER 
AMERICANS. IT MUST PROTECT MEDICARE, COVER PRESCRIPTION 
DRUGS, BEGIN COVERING LONG TERM CARE, AND STOP INSURAN< I 
COMPANIES FROM CHARGING OLDER AMERICANS MORE THAN 
THEY CHARGE YOUNGER ONES.

FINALLY, WE WANT TO CREATE A SYSTEM OF COVERAGE T1IAT 
EVERYONE CAN DEPEND ON - SO IT WOULD BE ILLEGAL FOR 
INSURANCE COMPANIES TO JACK UP YOUR PRICES OR DROP YOUR 
COVERAGE.

FIRST, WE WANT TO GUARANTEE PRIVATE INSURANCE COVERAGE 
TO EVERY AMERICAN - COMPREHENSIVE COVERAGE THAT CAN 
NEVER BE TAKEN AWAY.

SECOND, WE WANT TO TAKE THE POWER OUT OF THE HANDS OF 
THE INSURANCE COMPANIES AND GIVE IT TO INDIVIDUALS AND 
SMALL BUSINESSES, SO THEY CAN HAVE THE CONSUMER POWER IO 
CHOOSE QUALITY HEALTH AT LOWER COST.

YET. SINCE THE DAY I ANNOUNCED MY PLAN - THOSE WHO HAVE 
SO MUCH AT STAKE IN KEEPING THINGS JUST THE WAY THEY ARE 
BEGAN ATTACKING AND DISTORTING IT.

THAT'S WHAT WE'RE TRYING TO DO. NO MATTER WHAT ANYONE 
TELLS YOU. WITH YOUR HELP. EVERY AMERICAN WILL HAVE 
HEALTH CARE THAT’S ALWAYS THERE.

SO LET ME STATE SIMPLY AND CLEARLY WHAT WE ARE PROPOSING 
TO DO:

HEALTH ADS
CLINTON #2
:60



CLINTON: THERE'S BEEN A LOT OF TALK ABOUT HEALTH CARE - LET ME TELL 
YOU WHAT WE'RE TRYING TO DO.

AND IT WOULD MAKE IT ILLEGAL FOR INSURANCE COMPANIES TO 
JACK UP YOUR PRICES OR DROP YOUR COVERAGE.

WE'VE PROPOSED A SYSTEM OF GUARANTEED PRIVATE HEALTH 
INSURANCE. IT WOULD BUILD ON THE CURRENT SYSTEM. BUT IT 
WOULD GUARANTEE EVERY AMERICAN COMPREHENSIVE HEALTH 
INSURANCE THAT YOU COULD NEVER LOSE -

IT WOULD GIVE GREATER CONSUMER POWER TO PEOPLE AND 
SMALL BUSINESSES TO CHOSE QUALITY HEALTH INSURANCE AT 
LOWER COST.

THAT’S WHAT I’M FIGHTING FOR. NO MATTER WHAT ANYONE TELLS 
YOU. WITH YOUR HELP - EVERY AMERICAN WILL HAVE HEALTH 
CARE THAT’S ALWAYS THERE.

HEALTH ADS
CLINTON #3 
:30



SPOT BEGINS WITH FTG FROM CURRENT HIAA AD

ANNCR

GUESS WHO PAID FOR THEM?

BLOW UP FINE PRINT OF THE DISCLAIMER

CUT TO A ROLLING LIST OF INSURANCE COMPANIES

THE INSURANCE INDUSTRY. LEAVE IT TO THEM TO MAKE 
YOU READ THE FINE PRINT.

HAVE YOU SEEN THESE ADS WITH PEOPLE CONCERNED 
ABOUT THE PRESIDENT'S HEALTH CARE PLAN?

THESE ARE THE NAMES OF THE INSURANCE COMPANIES 
WHO ARE SPENDING TENS OF MILLIONS OF DOLLARS TO 
SCARE YOU ABOUT HEALTH CARE REFORM.

TENS OF MILLIONS OF YOUR DOLLARS...CAN YOU BELIEVE IT? 
YOUR PREMIUMS ARE PAYING EOR THEIR SCARE
TACTICS INSTEAD OF YOUR HEALTH COVERAGE.

CUT TO GRAPHICS
CALL YOUR INSURANCE COMPANY.
TELL THEM TO TAKE THEIR ADS OFF THE AIR. 
YOU WANT YOUR PREMIUMS PAYING FOR MEDICAL CARE.

HEALTH ADS
PREMIUMS 
:30



February 14, 1994

MR. PRESIDENT:

Todd Stern

THE WHITE HOUSE 

WASHINGTON

I

Attached are the scripts 
from Mandy Grunwald for the 
health care video taping 
scheduled for 6:00 p.m.
A TelePrompter will be used.
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PRESIDENT CLINTON DIRECT TO CAMERA

CLINTON.

THE INSURANCE COMPANIES DON'T LIKE IT. BUT 1 DON'T WORK 
FOR THEM. I WORK FOR YOU.

EVERY AMERICAN WOULD BE GUARANTEED PRIVATE COVER AGE 
THAT COULD NEVER BE TAKEN AWAY

BUT EVERYDAY INSURANCE COMPANIES FIND THESE SAME SICK 
PEOPLE AND JACK UP 1 HEIR RATES OR DROP THEIR COVERAGE.

IT WOULD TAKE THE POWER AWAY FROM THE INSURANCE
INDUSTRY - AND GIVE CONSUMERS THE POWER TO CHOSE QUALITY 
HEAT TH INSURANCE AT LOWER COST.

THE HEALTH CARE APPROACH I'VE PROPOSED OUTLAWS THESE 
PRACTICES.

EVERYDAY, DOCTORS AND NURSES ALL OVER THIS COUNTRY ARE 
HELPING SICK PEOPLE GET WELL

HEALTH ADS
CLINTON 
:30



P 3FEB.14.1994 11:19 AMTEL: 202 973 9408FROM : GRLHJALD.ESKEU&DONILON

CLINTON:

FTNAl .1 -Y, WE WANT TO CREATE A SYSTEM OF COVERAGE THAT 
EVERYONE CAN DEPEND ON - SO IT WOULD BE ILLEGAL FOR 
INSURANCE COMPANIES TO JACK UP YOUR PRICES OR DROP YOUR 

COVERAGE.

THIRD, HEALTH CARE REFORM MUST BE GOOD FOR OLDER 
AMERICANS. IT MUST PROTECT MEDICARE, COVER PRESCRIPTION 
DRUGS, BEGIN COVERING LONG TERM CARE, AND STOP INSURANCE 
COMPANIES FROM CHARGING OLDER AMERICANS MORE THAN 
THEY CHARGE YOUNGER ONES.

SECOND, WE WANT TO TAKE THE POWER OUT OF THE HANDS OF 
THE INSURANCE COMPANIES AND GIVE IT TO PEOPLE AND SMALL 
BUSINESSES, SO THEY CAN HAVE. THE CONSUMER POWER TO 
CHOOSE QUALITY HEALTH INSURANCE AT LOWER COST.

THAT'S WHAT WE RE TRYING TO DO. NO MATTER WHAT ANYONE 
TELLS YOU. WITH YOUR HELP, EVERY AMERICAN WILL HAVE 
HEALTH CAKE I I1ATS ALWAYS THERE.

YOU AND I KNOW WE MUST PRESERVE THE BEST OF OUR HEALTH 
CARE SYSTEM AND FIX WHATS SO BADLY BROKEN -

YET. SINCE THE DAY I ANNOUNCED MY PLAN - THOSE WHO HAVE 
SO MUCH AT STAKE IN KEEPING THINGS JUST THE WAY THEY ARE 
BEGAN ATTACKING AND DISTORTING IT.

FIRST, WE WANT TO GUARAN J EE PRIVATE INSURANCE COVERAGE 
TO EVERY AMERICAN - COMPREHENSIVE COVERAGE THAT CAN 

never be taken away.

SO LET ME STATE SIMPLE AND CLEARLY WHAT WE ARE PROPOSING 
TO DO:

HEALTH ADS 
CLINTON #2 
:60
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:30

CLINTON:

AND IT WOULD MAKE IT ILLEGAL FOR INSURANCE COMPANIES TO 
JACK UP YOUR PRICES OR DROP YOUR COVERAGE.

HEALTH ADS
CLINTON #3

THATS WHAT I'M FIGHTING FOR, NO MA J1 EK WHAT ANYONE TELLS 
YOU. WITH YOUR HELP - EVERY AMERICAN WILL HAVE HEALTH 
CARE THATS ALWAYS THERE.

IT WOULD GIVE GREATER CONSUMER POWER TO PEOPLE AND 
SMALL BUSINESSES TO CHOSE QUALITY HEALTH INSURANCE AT 
LOWER COST.

YOU^WHATWER E™ TO

WE'VE PROPOSED A SYSTEM OF GUARANTEED PR]VATEIJEAI TH 
INSURANCE. IT WOULD BUILD ON THE CURRENT SYSTEM, BUT IT 
WOULD GUARANTEE LYLB.Y AMERICAN COMPREHENSIVE HEALTH 
INSURANCE THAT YOU COULD NEVER LOSE -
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Spot begins -with warm footage of doctors and nurses with their pattents.

Announcer:

Cut to footage of forms being filled out tn insurance industry type offices.

health care reform ... but it wasn’t designed for

02/28 94

X

Every day, all across America, doctors, nurses and other health professionals are working 

to make sick people well.

But every day, some insurance companies find those same sick people, drop their 

coverage, jack up their rates or reduce their benefits.

Some insurance companies don't like 
them. It was designed for you.

Cut to footage of The President at State of the Union. More shuts ofpeople. 

Graphic bullets.

Health Care Reform Project
“Every Day”
TV: 30

The President’s approach to health care makes those insurance practices illegal... 
everybody would be covered with^ffordable private insurance. Everybody. Everyday. 

Always. \

Super Slate: Support Real Health Reform
No audio Call Congressman Boucher 

Phone 628-1145
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Represemahve Gerald Kleczka (D-WI) 
Representative Peter Hoagland (D-NE) 
Representative Richard Neal (D MA) 
Representative Bill Brewster (D-OK) 
Representative Rick Santorum (R-PA) 
Representative Michael McNulty (D-NY) 
Representative L. F. Payne (D-VA)

Senate Finance Committee

Senator David Boren (D OK)

HCRP Advertising Targets For 
“Everyday”

House Energy and Commerce Committee

Representative Jim Slattery (D-KS)
Representative Rick Boucher (D-VA)
Representative Richard Lehman (D-CA)
Representative Lynn Schenk (D CA)
Representative Marjorie Margolies-Mezvinsky (D-PA) 
Representative Blanche Lambert (D-AR)
Representative Scon Klug (R-WI)
Representative Fred Upton (R-MI)

House Ways and Means

Possible (need to reduce to 6:)
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March 11,1994Date:

To:

From:

RE: THE TV CAMPAIGN FOR HEALTH CARE

The media campaign will have a number of purposes:

♦

♦
to build morale, confidence and hopefulness in an environment of 

growing cynicism,

to mobilize activists and the public to pressure their elected rcpresen 
tatives, particularly those on key' committees.

Hillary Rodham Ci inton 
The Health Care Team 
The DNC

to keep health care reform at the top of the agenda as other forces try 
to distract the country,

to provide critical information about the Clinton health care plan to 
reassure and reduce uncertainty.

Stan Greenberg
Mandy Grunwald

to make the case for the employer mandate, the centra! tool for 
financing universal coverage.

TO 45617=9

GREENBERG
RESEARCH 
INC

5 5 SECOND ST W* 
WASMNB-'OM DC JOOCO 

Hl 5C5 547-5200 
FM 205 5U TOM

We arc at a critical juncture in the health care campaign - a moment when large 
scale TV advertising will prove critical if we are to sustain support and advance the health 
care initiative. Voters are uncertain and increasingly frustrated after hearing six months of 
attacks from the insurance industry and from Republicans. Support has dropped just as the 
mngreadonal committee mark-up phase begins. The distractions of Whitewater make it 
even more imperative that we take decisive and bold action to reshape the environment for 

health care.

The opponents of health i»re refonn have used TV to move opinion nationally and 
in target markets. The supporters have used it to hold press conferences while barely 
cwnmunlcitlng with the American people. But now the health care campaign must 
communicate directly, and that means an immediate 10-week adverilslng campaign in 

egress of 10 million dollars.

MAR 11 ’94 10:45 FROM

ffl-
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E
TV Campaign for Health Care

guarantees private insurance

Medicare protected

choice of plan and doctor

2

ihekta
intheJ

MAR 11 ’94 10:4£
%

The media campaign will be directed at the DC market, key House and Senate members, 
and the public at large, particularly senior citizens.

Part One: National Audience/FoCitf onSenkn

blic and private pull continues to show that the American people support 
i of the Prcsidcn .’s plan. They ‘■npplv have no Mea that those element$ are 
•’ji plan. The national advertising will be designed to bridge that gap.

The natioiial media campaign should focus on the basic description of the plan and

the outlawing of unfair insurance practices

People need to understand how reform will work: most people will get Insurance at 
work where they do now; small business will get a discount; the government will protect 

Medicare and help the unemployed.

The forris <m senior citiwns is oiticaL both in the substance of the ads and the 
targeting of the media buy. They are the voter; most concerned about health reform, most 
committed to the issue, and. unfortunately, the group that has swung most strongly against 
the Clinton plan. (Seniors were Clinton’s strongest support group in the 1992 election.) For 
most Americans, seniors are the symbolic center of the health care debate. If they are 
nervous, the country' is nervous. Yet, seniors move in favor of the plan once they get 
credible information. We had hoped the AARP would provide that, but unfortunately they 
have abrogated that role and allowed support to drop sharply. This effort will have to be 

assumed by the DNC.

Reassurance of seniors must therefore be a critical part of the national advertising 
effort. That advertising will be designed as a series Of aflfr ah of a similar format, that give 
people a sense that this is an official description of how the President’s plan works. They 
will be designed to inform and reassure and will highlight footage of the President, as well 
as any ' validation" (quotes from the AARP, etc.) that we can use. We envision three or four 
spots as follows:



FROM PAGE .004.-00?

TV' Campaign for Health Care

1.

2.

care-

3.

4.

3

TO 4561759

Guaranteed Private Insurance? Choice The President has proposed 
ruarweed private insurance for every American. Comprehensive benefits lor 
e> cry merican that can never be taken away. Everyone will be able to choose 
their own plan and their own doctor. Everyone will have the security of 
knowing they are covered. Everyone. Everyday. Always.

Older Americans. Ttie President has proposed chat Medicare be preserved 
and strengthened. Older Americans will still be able to choose their own 
doctor. But they will also gain coverage of prescription drugs and long term 
care Insurance companies will no longer be allowed to charge older 
Americans more than younger Americans. The AARP has called this "the 

best blueprint for reform.’

Real Insurance Reform: The President has proposed real insurance reform 
to eliminate fine print and lower costs. It would be illegal for insur­
ance companies to refuse people coverage or to charge them more if they re 
cider or have preexisting conditions. No more lifetime limits. Your benefits 
package will be comprehensive and coverage cannot be taken away.

health reform mean that everyone be covered. Those who work would 
be covered at work. Small businesses would be helped with discounts. The 
unemployed would be covered by government. And older Americans would 
continue to be covered by Medicare Everyone would be covered. Everyday. 

Always.

We are working on scripts for each of these ads. Similar concepts have already been 

tested successfully In focus groups.

The DNC media buy for these spots would balance three considerations: First, our 
desire to reach as many people as possible to shift public opinion; second, our need to 
focus on older Americans, anc finally, our Congressional targeting considerations.

The budget for this effort would be ten million dollars. That would mean four weeks 
of television at 500 points per week in 44 markets, and four weeks of television at 375 points 
per week in 8 expensive markets, reaching 63% of the American people. A list of markets 
covered by this effort is attached. It coven 29 of the top 40 biggest markets, all of the 
markets with large concentrations of senior citizens, and the highest priority congressional 
targets, as currently defined by legislative affairs. Obviously, it can be amended as needed. 
(By the way, the networks will not sell adverting time for issue advertising)

... . 1 > ‘94, L -



MOR 11 '94 I0i47 FROM TC 45617=9 POGE.205^007

TV Campaign for Health Care

Part Two;

1.

2.

3.

4.

4

Health Insurance at Work: This spot is on the air now, though at low 
point levels. This needs an immediate infusion of funds.

S.-naR Business. The Congress needs to hear the argument that the 
employer mandate is prosmall business. The focus will be on the 
"small business heroes" who pay 50 percent more for insurance than 
the big companies while subsidizing the small companies who insure 
nobody. The Clinton plan allows small business to get lower cost and 
discounted insurance. This spot should move into the TV rotation as 
soon as possible.

Comparative: Employer versus Individual Mandate At some point, the 
congressional debate will center on this choice. We want a spot that 
crystalizes the debate which, we know from our research, strongly 
favora us. People fear a system that encourages employers to dump 
the insuiance issue on their employees.

We are proposing 4 spots to make the case for the employer mandate and to 

dominate the DC media environment:

Welfare and Work This spot taps into some of the strongest emotions 
in the employer mandate issue. Welfare provides free health insur­
ance, but work offers no guarantee of health benefits. That is wrong. 
The Clinton plan says work and health benefits should go hand-in- 
hand.

Given the point levels of this budget, we envision three spots run over a four to five 
week period, beginning as soon in March as fundraising would allow.

The Health Care Reform Project has produced, after extensive discussions, an 
employer mandate spot which is now airing in the Washington, DC market. Their buy is 
fairly light - about 250 points a week. But our goal should be saturation on this issue 
during the next 10 weeks when Conpess is making the real choices about financing. The 
reform project is committed to this approach and willing to champion the Clinton approach. 
The problem is funding. Labor has put in resources and may be willing to speed up its 
contribution, but business has not yet put in sufficient funds.
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TV Campaign for Health Care

duplicate and expand the informative series of spots that the DNC would be running

depiction of people’s real life problems, rather than just a straight Informational approach.

5

*V'
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it • '

The employer mandate campaign will cost 150 thousand dollars a week --1.5 million 
dollars for the 10 week period - funded through the reform project

Whichever creative direction we take, the use of CNN is an important part of our 
overall effort to regain support for the President’s plan.

This campaign would cost about $115,000 per week. We would begin this effort on 
March 28th (first available time), perhaps earlier in the Washington, DC market, and buy 
continuously for nine weeks at a total cost of $1,035,000. Depending upon the creative

The DNC should advertise on CNN, reaching a largely elite audience, from now at 
least until Memorial Day and the close of the committee process. CNN is one area where 
the HI AA has been effective, providing a continuous drumbeat of criticism to opinion leader 

audiences.

There arc two creative approaches we are considering for this CNN effort First, to 
duplicate and expand the informative series of spots that the DNC would be running 
nationally. After all, it is not just the broad public who arc confused about how the 
President’s health care reform would work. Elite audiences are confused as well.

The CNN series of spots could include the four ads outlined above, but also cover 
more specific concerns in greater detail, such as: what the plan would mean for small 
business, how choice would be preserved, what would be guaranteed in the comprehensive 
benpfirt package, etc. These issues would obviously minor many of the debates proceeding 

on Capuol Hill.

A second creative option would be to respond more directly to the HIAA advertising 
(which is continuing in selected districts.) Despite the fact that the direct HIAA response 
ads we tested were not as powerful as other ads, they' did have resonance in areas where the 

HIAA had advertised heavily.

We might consider a series of spots casting our own Harry and Louise who face a 
scries of real life problems that are solved by the Clinton plan. Harry loses his job- Louise’s 
mother can’t afford prescription drugs. Harry and Louise want to be able to keep their own 

doctor,etc.

A series such as this could highlight the key elements in the plan through a dramatic

I1AR ll ’34 10:48
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TV Campaign for Health Care

Part Four: Target Districts and States

6
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approach, this effort could be funded through the DNC or the Reform Project It is likely 
that we would also want to consider extending it beyond Memorial Day until final passage 
of the bill.

The reform project is now ainng spots in 13 media markets, with print and radio in 
2 additional. The buy is again quite light - about 500 points over 9 days. These target 
districts need heavier buys and spots with greater capacity to mobilize public sentiment.

We arc in discussion with the leform project over the design uf the future campaign. 
The first challenge is greater resources behind the current spot which counterpoises the 
insurance industry to ordinary people. (See spot and DNC video). The reform project 
needs to produce a number of provocative spots as soon as possible to allow sustained 

pressure on members.

Spot One: Everyday. This spot is on the air now - insurance industry 
piacticvs v ersus health care reform for people.

Spot Two: Affordability. This spot will focus on the rising costs of health care 
and the money that the Insurance industry is spending to keep the system 
from changing.

Spot Three; Welfare. This spot is part of the employer mandate campaign 
(DC market) that emphasizes that health benefits should come with work.

Spot Eour What Congress Has. This spot asks Congress to give the American 
people health insurance coverage at least as good as their own - paid for by 
the taxpayers. (This is a powerful spot but there are strong reasons not to air 
it This spot may antagonize key members as we are trying to promote 
committee action and may hurt the Image of Congress and Democrats 
independent of health care.)

MAR 11 *94 10;4E



THE AD CAMPAIGN

Highlighting Fears About the Clinton Health Plan
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earthquake relief will add at least S3

V
JOr at least S1-5 billl0n Leon E Janetta, the director of the suroassed M b lion but■ tha f>e

Federal Emergency Management

THE NEW YORK TIMES, TUESDAY. FEBRUARY 1, 1994

PRES/DENT SEEKING
MORE QUAKE RELIEF

Wants to Add $1.5 Billion for j
Total of $9 Billion in Aid

be buying private insurance. And they reject the 
implication of the ad that the alliance will restrict the 
average person’s ability to choose a hearth plan. 
Administration officials assert that just the opposite 
is true: the alliance will give more choices in hearth 
coverage to people who now have decisions made 
for them by their employers

The Times Book Review, 

every Sunday

reainring only a 10 percent match.
In- Midwest floods last summer 

ha’.- cost the Government $4.6 billion 
so t... and hurricane damage aid m

IIP ft®

the new marketplace run by alliances.
Administration allies also assert that the insurance 
industry simply wants to retain control of health care 
— deciding whom to cover, how much to charge 
and so on. robin TONER

SCORECARD: The ad focuses on two political 
vulnerabilities of the Clinton plan: the fear that it will 
lead to huge new bureaucracies and the fear that It 
will limit consumers' choice. At the same time, the 
ad is careful to present itself as favoring hearth care 
change — just not the Clinton plan.------- --------

The Health insurance Association of Amenca 
wants alliances to be voluntary, enabling people to 
continue to buy hearth coverage directly from 
insurance companies. Analysts say many smaller 
insurance companies in the insurance association

ON THE SCREEN: Two women are in an office 
discussing President Clinton's hearth care plan. 
They talk about their desire for reform but quickly 
move on to their reservations and fears. The rising 
music underscores their alarm, and their desire to 
take action by ‘sencSng a message" to Congress.

4 9Ki ■

Congress must specifically waive 
budget limits when it approves new | 
disaster assistance, and the White 
House has acknowledged that the I 

_ J J , - - ■ earthquake relief will add at least $3
I ?2d_for?n5 eanb’! to the deficit.

Although states must normally 
match at least 25 percent of the Fed­
eral commitment1, the Clinton Adminis- 
t rat ion has relaxed that commitment

honlnqUaKe re ,ef ,0 more than $9 bil-1 amine the way it pavs for disaster aid 

At «i k h . “Somehow, we've got to do a better
ast M “iliion of that would be job m terms of preparing for disasters. 

nffn^a>SUPP eTental budget re-i either by setting aside some kind of 
Concrei^Th5 pianninS to send to , fund to deal with disasters, or looking

Andicw. which struck Florida and Lou­
isiana and Hurricane Iniki. which ’

The graphic at the end says: ‘For facts you need to 
know — 1 -800-285-HEALTH.

Cnnoroce Th r"—tu ociiu IU lunu IV UCdl VHUI UI lOOKing
nf.noThe Government is already to insurance companies to trv to deal 
fund io a/d nct?msfr°m 3n emergenc>'! w,th lhose areas that are particularly

Federal Emergency Management
Agency for aid m housing 25.0uo people
^■• homeless by the earthquake.

“The needs have turned out to be I

expected’" ‘he official;

THE SCRIPT

Libby: “I want Congress to pass health care
reform..."
Louise: "Make sure everyone is covered."
Ubby: *... but not force us to buy our insurance 
from these mandatory Government ’health
alliances.’ ’
Louise: "So we couldn’t choose a plan that's not on
their list even if if we think it’s better for our 
employees and their families.’
Libby: ‘Not according to this." (Holds up President’s
health plan.) •
Louise: "But Congress can fix that — cover
everyone and let us pick the plan we want"
Ubby: “And they will, if we send them that
message."
Announcer: "For the facts you need to send
Congress a message, call today."

ACCURACY: The ad focuses on one of the most
confusing parts of the Clinton plan, the health
alliance, a quasi-govemmental entity intended to
pool the purchasing power of consumers and small
companies and thus force health plans to compete
for their business The ad is correct in saying that
most Americans would be required to enroll in an *
alliance and purchase their health insurance through <ear th®y wil1 ,ose ou’ fo biggest companies in 
it; major exceptions include the elderly covered by “
Medicare and those who work for companies with 
more than 5,000 employees.

But, Administration officials emphasize, the
alliance is simply a middleman and people will still

cxiJnion f?

BNn

Acknowledging Need

In authorizing the new expenditures. I 
Mr. Clinton conceded that Gov. Pete 
Wilson of California was right in argu-

quake would fall far short of the need
Last week. Mr. Clinton said he would 

ask Congress for $6.6 billion in emer­
gency money, a request that would
make tne earthquake the costbest nat-, (or econormcallv d>stressed California, 

n. r'WE-.,. .r-... x/ Ural disaster ever for Federal taxpav-
J G*EN,FILL N ers lne earthquake, which measured

uucuiMrrn*' *"kT,,nes 6.6 on the Richter scale of ground mo-
Chnton will ask fo/at'le1 rSK^'l16111 n°’' pe°ple and lniured 8 000

!h . . - --------------- —“ ’■'-umoui v.iivc- vi ivona^cincin snu DUUgci

>r.A°S 7ngeles earthquake. Adminis- said at the time that he expected the
l al'°" °*f,c2al® sa*d today, raising the figure to grow and has said since that
L.Kvc°m™tment to tne Federal Government should re-ex-1 SIruck the Hawauan island of Kauai.

1-ixrtT^nrt- Cbukss. Enn, if

Hcihh Insmancc AxvixfiUonJ!
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at the American officials present re­
plied, "The Chancellor and President

plentiful portions than for great food, 
but President Clinton Is not picky on

I

I

I

: begin.
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sauce,” she said. "Maybe the myth of 
the french fries will be thrown out the

• '
I
i

But clearly the more pressing 
agenda for two of tin largest leaders 
of large countries was culinary. (Af­
ter all, Mr. Kohl does not have much 
time before his annual Lenten diet 
begins.)

Mr. Kohl did nol want to trifle with 
White House cuisine. He look the 
President to lunch at his favorite Ital­
ian restaurant, Filomena’s, which he 
had plugged during his March visit to 
the White House, explaining lo Mr. 
( hnion that he found it easier lo fall 
asleep after eating a big dinner.

Sometimes leaders who tlo nol 
speak lhe same language like lo en­
gage in some preliminary activity so 
they can loosen up with each other. 
President Bush liked to bring foreign 
beads of state to his Kennebunkport 
home, where he look them on stom­
ach-wrenching rides in his cigarette 
boat. (Except Francois Mitterrand, 
who begged off because he is subject 
to severe mal de met.)

Pasta! Pasta! Pasta!

fhe German reporters camped 
outside the restaurant understood 
that this was pasta diplomacy. "They 
are both great big food lovers, there’s 
no doubt about that," said Werner 
Sonne, of German television. "You 
only have to look at Kohl to know he

Advisers on a Diet

Some members of the German and 
American entourages at the table had 
q hard time keeping up with their 
bosses. Asked how the lunch was. one

this score.
"It all looks good,” he said, after 

surveying the pasta. When he was 
told by Joanna Filomena Chiacchieri, 
one of the owners, that the pasta’ 
mamas, as the traditional pasta mak­
ers are called, were excited by the 
visit, Mr. Clinton replied. "I want 
some of their pasta.”

The two leaders, whose combined 
weight approaches 500 pounds, sat at 
a table in the back of the restaurant 
beneath a chandelier of glass grape 
clusters, surrounded by hanging pas­
ta strands and loaves of bread. 

“There’s no spa cuisine here," 
bragged the chef, Vito Piazza. "Our

likes to eat. And President Clinton 
obviously Is also a food lover.”

Besides the German and American 
reporters, the Japanese press was 
also interested. Japanese television 
asked if they could come to the res­
taurant later to film a segment in 
which the thin Japanese correspond­
ent would sit in front of a heaping 
plate of spaghetti and joke about 
“sumo eating.”

Good to lhe Last Crumb

The Zagat guide to Washington 
gives Filomena’s higher ratings for

Manila! Said Kohl. 'Mille Grazie, ’ Clinton Replied
By MAUREEN DOWD
Special lo The New York T lines

WASHINGTON, Jan. 31 - Helmut
Kohl is clearly not a man to take a
hint.

When President Clinton saw the
German Chancellor in Brussels a few
weeks ago, he observed that Mr. Kohl
reminded him’of a sumo wrestler.

Diplomatic relations between na­
tions have been ruptured for less. But
while many Germans considered the
remark an insult, the jovial Mr. Kohl
preferred lo take it as a sign that the
President, who also likes to eat, was
trying to bond with him. (At least,
that is the spin the Chancellor’s ad-
v isers put on the story.)

So rather than throwing down the
gauntlet, Mr. Kohl threw down the
giblet, making a date with Mr. Clinton
to chow down together at a George­
town restaurant best known for its 
giant portions

Avanll a Filomena’s!

lhe German Ambassador to the
United States. Imo Stabreit, tried to
put a patina of diplomacy on today’s
visit, telling reporters that Mr. Kohl
and Mr. Clinton needed to get togeth­
er again so soon after Brussels be­
cause they had not had a chance to
talk a deux.

motto is abbondanza."
The men started with some 1988 

Brunello di Montalcino (a full-bodied 
red wine, naturally) and some favor­
ite dishes of Mr. Kohl, who has been 
coming to Filomena’s for a decade.

They had hot and cold antipasti, 
fried calamari — without garlic, “for 
social reasons,” a German press aide 
confided — and ravioli stuffed with 
veal, cheese and spinach and topped 
with marinara sauce.

"Chancellor Kohl likes his ravioli 
in a bread bowl,” explained Mrs. 
Chiacchieri, adding that the bowl is 
edible. The President also had a Tus­
can soup with white beans, tomato 
and spinach. They both had cappucci­
no and a desert of zabdglione and 
mixed berries.

They did nol eat any of the German 
chocolate cake, which Mrs. Chiac­
chieri had named "The President

sonal aide, Andrew Friendly was dent really e,1Joyed lhe frled cal«- 
___mart urttli rnnl rwwwf irYrti-iir*

huge cake boxes, so (here may have

safely behind the tinted glass of *"ld(>* a"d ‘he myth of calamari will

Clinton have much bigger appetites 
than I have." 

, After the motorcades filled with . 
take-out boxes sped away, Mrs. 
Chiacchieri was operatic in her ex­

citement.
“It was overwhelming, incredible, 

a real wa’rm feeling, sort of like if 
your children had been away a long . 
time and came home,” she said, sit­
ting dt the table near the kitchen 

where her guests had been. "It was 
like having a big wedding In the fam- 
iiiy’’ 

Her excitement intensified as she 
Clinton'cake.’’"But‘Mr."Clinton s per- ' sudden|y bad a thought. "The Presi- 
sonal aide. Andrew Friendly, was , dent really e,1Joyed lhe frled cali»- 
seen leaving the restaurant with two mar* .with the real good tomato

been some munching once the leaders
were t ‘ \..................
their limousine.
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Grunwald, Eskew & Donilon

1250 24tr etrMt NW, Washington, DC, 20037 Pbont: 202-873-0400 Fax 202-073-9408

The Project for Republican Future's TV buy is scheduled to run 1/27 -1/30 in 
DC, Dallas and on CNN national. They are estimated to have spent $ 12000 in 
DC and S 3000 in Dallas (light buys). CNN will not give an estimated amount spent, 
but have informed me the buy is very light.

To: DNC
From: Grunwald, Eskew & Donilon

Re: RNC
Date: 1/21/94



Specter, R-Pa. 
I It purports 
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House to talk about health reform16
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ind J ► Fight over abortion coverage, 3A
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Projection 
of red tape 

rabbing 
attention v

By Judi Hasson 
USA TODAY

‘But the truth is: There are cracks 
America's health-care system, 

them every single day.” °"1

— Not all ads are partisan.

her business partner, “Libby," dis­
cuss their concerns. The insurance

The

says Grunwald, group plans to

the public, but we didn’t quite expect 
it to be this heavy,” said Dan McKen- 

■ na. Specter’s press secretary.
The Specter chart was actually 

produced months ago but got little at- 
! tention until this week.

White House officials describe it 
— as looking “more like the New York 

subway system" than Clinton’s plan. 
The Democratic National Com­

mittee plans to fire back with its own 
chart, outlining the existing bureau­
cracy and looking just as complex as 
the Republican chart

DNC spokeswoman Kiki Moore 
said the chart will be two pages: the 
first showing the current mess, and

months before the fall election, 

the House and 34 members of the

A complex flow-chart made fam­
ous by Senate Minority Leader Bob 
Dole is looking like a best seller.

The chart, which looks a lot like a 
computer circuit board, was pro­
duced by the office of Sen. Arlen

It purports to show the complex 
. that President Clinton's 

lealth-reform plan would create.
The White House, of course, re­

gards it as completely misleading.
Dole. R-Kan., used the Specter 

chart Tuesday night when he gave 
the Republican response to Clinton's 
State of the Union speech.

Since then. Specter’s office has 
been flooded with calls for copies — 

"It was on national television on

ads su pporhng Qin ton in ~~

Its radio ad warns: “Health insur­
ance companies are spending mil-

buy ads. 1, jets news ~ '"S”"" “

Today, Sra lady Hillary Rodham . ... .
Clinton heads to Las Vegas to cam- in 

*_ a. a A

with Sen. Harry Reid, D-Nev. Doc­
tors, other health-care providers and

forged an agreement with congres- 

passage by early September- two 
months before the fall election.

The point The 435 members of 
the House and 34 members of the 
Senate up for re-election can say in

plished health"reform this year.
Meanwhile, groups on 

all sides of the health-re­
form issue are spending 
muitimillion-dollar war 
chests to influence law­
makers' response to the 
Clinton plan.

Mandy Grunwald, 
Democratic political 
consultant and Clinton 
adviser, says many of 
the ads are “straight 
scare tactics."

-4—. r
meeting to urge reform, without i 
faking a position on Clinton’s plan or

 any competing proposals 
^- Tht TV ads, a seriesurquines on 

who the uninsured are, try “to 
sXs’SK J Xo^^nTaTja “e?

who worried about the costs of Clin­ 
ton's plan. In a new ad. Louise and

j^IgPAY -FRIDAY. JANUARY 28. 1994 - •

1 he next round:
Tougher talk, 
tighter timetable

 "J

House to talk about health reform.
Tuesday, he gives a speech at their 

annual midwinter meeting. 
- On the airwaves:
► The Health Insurance Associa­

tion of America brings back "Harry

XS—   

far outspend the people
rJ_-------- -------

dollars at stake,

Democrats when the Clinton plan

day in New York, Los Angeles, Chi-

Using videotape from Clinton's ad­
dress, an announcer says: “Every­
thing good about your health care is
at risk.”

"It’s a little tough_buying ads lead-

ject political director Jim Pitts. But
the point, he says, is to
“help our constituency.
Republicans, know we
can fight this." >
► The Health Care

Reform Project — fi­
nanced by labor, con­
sumer groups, business 
and health-care provid- more than 5,000 by Thursday, 
ers — is on the air with ’ L.
$500,000 In radio and TV an event pretty closely watched by

USA today 14 states. The ads rebut

pose reform are going to plan in Las Veoas
far outspend the people

d,rect0"^arl« L^rd'

who did a campaign-style ad for Uie
Democrats when the Clinton plan 
was unveiled.

theme that there's “no 
crisis” in health care, 

1 The 
group plans to spend $2 rnillionlmhe 
next two months, -----

radi0 ad warns: “Health insur-

Today, fi^t lady Hillary Rodham

™ -an zs
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For Reno, a rocky first ye
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mann’s resignation. Justice o
ficials say.

“ h“dle d^H

dinton senior adviser
53X5 iMSX feSiie at-

^-“Srdooff

“7.co.nc.e™ ^th Renos Los AneJt

The president has full confi­
dence in her."

ney general says.

szssj-sr^^broadcast Yet cnOc^rrf E??16 <**? reflective

date for the job'and a personal matters indudiMreS^ *** steel backbone, and she
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Justice aides 
deny a rift

operation of the department 
_ “She has done a terrific job.

Still, the rumors persist 
fanned by a spate of negative 
stories in the media

Times article said career law*

- .

of a troubled administration."
Lani Guinier, the first candi-

ntents tougher assignments.
But her impatient, hard-driv 

ing style didn’t mesh well win 
Heymann’s more professorial 
studied approach.

Despite past troubles, Reno's 
performance draws good re­
views from law enforcement 
specialists, at a time when 
crime is a top public concern.

She’s everything the law en­
forcement community hoped 
she would be," says Dan Ro­
senblatt, director of the Inter­
national Association of Chiefs 
of Police

Perhaps more important is 
the praise Reno received last 
week from President Clinton, 
recounting his first year in of­
fice on Lorry King Live: “She's

fickle media roller coaster
“I think she got better press 

than she deserved early on and 
probably worse press than she 
deserved later on," says politi-

^s.toere’s no rift L~

ROUGH START
ors ini

Justice Department officials, 
however, claim a long list of 
early successes, including:
► Replacement of belea­

guered FBI Director William 
Sessions, accused of ethical 
lapses under President Bush.
► Tighter immigration rules.
► Guidelines on employee 

discrimination within the de­
partment
► A new focus on whether 

abortion clinic violence vio­
lates federal law.
► Integration of federal law 

enforcement functions, includ­
ing closer coordination be­
tween the FBI and Drug En- 
forcement Administration

Delays in other-----------

1 MMd“

The first year of the Clinton 
administration has been a 
rocky one for the Justice De­
partment and Attorney Gener­
al Janet Reno.

Turmoil rose again Thurs­
day with the abrupt resignation 
^ Deputy Attorney General 
Philip Heymann. He cited a 
personality clash with his 
strong-willed boss.
r,JJ^euChemistry Just wasn‘ 
nght, Heymann said.

The decision by the Harvard 
law professor comes amid 
speculation that Reno herself 

with the White House :“ 
.. “1‘s,1T.ply does not reflect 
the truth, says Justice Depart­
ment spokesman Carl Stem, 
it you shop around far 

enough, you’ll always find 
fTme^y wh0’U some­
thing bad about anybody."

- Yet criticism of Justice De- 
a partment leadership can be 

heard from both sides of the 
political aisle:
► Paul McNulty. Justice 

communications chief in the

'.\V

Yl

► Rep. Charles Rangel, D- 
N.Y., head of a House anti-drug 
caucus, blasts what he says is a

last month referred to her as 
“loose cannon.”

Reno, a former state prose- 
outer in Miami, may simply be 
riding official Washington’s

riS’JdX’K! 
s-es

XZ-,r

More FBI agents 
to hit D.C. street

The FBI will temporarii 
reassign 150 supervisors t 
investigate crime in the nr 
tionh capital. Director Loui 
Freeh said Thursday.

Nationwide, be said, 60 
of the agency’s 10,07 
agents will be shifted per 
manentiy from supervisor 
and administrative work u 
field work.

“We are not taiung ohr^ 
shuffling papers," said Ai 
tomey General Janet Reno 
who joined Freeh at a news 
conference. “We are... put 
ting people in the streets to 
fight crime."

Washington, which has 
one ot the nation's highest 
P^r-capita murder rates, up- 
wcceasfully sought National 
Guard help in fighting 
crime last year.

Los Angeles Times — after 
April’s fiery assault on the 
compound of a Waco. Texas, 
religious cult

A disaster that might have 
sunk another official merely 
enhanced her takecharge rep-

ceP'^ responsibility for it 

gun to QUeStior^RpnA’c



/
me r

b

THE WHITE HOUSE

WA S HINGTO N

September 8, 1994

Dear Marvin:

Hope things go well for you.

Sincerely,

Mr. Marvin D. Cristenfeld
270-23 G Grand Central Parkway
Floral Park, New York 11005

Harold Ickes
Assistant to the President 
and Deputy Chief of Staff

I appreciate you excellent suggestions in your 21 August 1994 
letter. Unfortunately, the networks refuse to sell national time 
for even paid spots much less anything longer. We are still 
working on it, and if we are able to purchase time, your 
suggestions will certainly be useful.



Xu./

C?

^(/

/C^-
/

k

,^i;. /7'i^U-^^'l^'

4*1/

^L'

Marvin D. Cristenfeld

270-23 ’<;’ Grand Central I’kwy. 
Hoi al Park, NV 11005 

(71X) 631-7X54
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Marvin D. Cristenfeld

270-23 *G’ Grund Central Pkwy. 
Floral Park, NY 11005 

(718)631-7854
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