
































“We fully expect the insights and ideas that emerge from the Summit
will provide a beacon for us as we strive to provide quality
programming to our viewers through our documentaries, original
movies, ongoing series and public affairs campaign.”

Doug McCormick, President and CEO, LIFETIME Television

“Focusing women on what they could do — and want to do — helps
LIFETIME focus on what we can do to help them.”

Jane Tollinger, Executive Vice President, LIFETIME Television

THE NEXT STEPS: LIFETIME’'S CALL TO ACTION

For LIFETIME, the Summit did indeed provide invaluable opportunities for the
network to connect with a representative group of diverse women offering a
wealth of information on what was important to their lives and the lives of their
communities. LIFETIME now plans to use its communications muscle as the
network for women.

An Annual “LIFETIME in the 21st Century” Summit — LIFETIME Television
will sponsor a 1998 “LIFETIME in the 21st Century” Summit in order to continue
the dialogue, track the trends, and facilitate the connections'emerging from this
1997 Summit. LIFETIME will be seeking ideas from current Summit
participants, as well as other representative women constituencies on how the
1998 Summit can best meet these goals.

“LIFETIME in the 21*' Century: Role Models/ Model Solutions” — Women
need an opportunity to seek, evaluate, and act upon the Summit's most
valuable insights and outcomes.. Throughout America, women of all ages and
backgrounds are engaged in innovative, entrepreneurial, and collaborative

“activities benefiting the quality of their own lives and as well as those of their

families, their co-workers, and their communities as a whole. These individuals
and initiatives can and should serve as “models” for American women seeking
strategies and solutions on the verge of the 21st Century.
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Issues

We should note that politics is alicnating to women across the board. Woinen, both
rogistered and non-registered, are quite negative about elections and politics, with two in
three choosing negative words to deseribe their feelings (68%), and only one in four
positive (26%). Most of all, women are frustrated (17%), disgusted (16%), and

disillusioned (14%).

and Concerns — Money and Violence

"Women's issues” are America's issues. Women's agenda for the next president centers on
three sets of issues: women want the next President to address economic issues (17%),
budget and tax issues (16%), and crime and violence (14%). Concern with health care
and seniors (10%6) ranks ncxt, aud is a very strong concem for older wornen. Younger
working women worry about jobs, urban women worry about crime, Republican and
professional women worry about budget and the deficit; and older women worry about

health care.

Jobs and the economy are the highest priority for...

Younger women with no college education 21%
Women with full tbne jobs 22%
Women in scrvice and rctail jobs 21%
Independent women 23%
Younger unmarried women 21%
Women in small towns 21%
Women in (he norticast 23%

The budget and taxes are the highest priority for...

College graduates 22%
Women in professional & management jobs 21%
Younger Kepublican women \ 25%
Women in smaller cities 24%
Woraen in the western states 23%
Women who are new to their communities 27%
women in middle income ranges ($35-§50,000) 26%
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Crime and violence are the highest priority for...

L‘ Women who work part time 26%
Women who work in clerical jobs 23%
women who live in large cities 22%
Young African-American women 21%

Health care and seniors' issues are the bighest priority for...

Older women without a college education 33%
Women over age 50 26%
Retired women 29%
Older Democratic women 27%
Widows 30% |
Middle-class women ($20-35,000) SR 23%
. Women's personal concerns center above all on money. Within this general economic

anxiety, however, women's worries fall into three distinct clusters, each generating the
strongest concerns among slightly different types of women?:

. Time & Mopey: "Being able to make ends meet" is a central concern for all but
the most affluent women, but it is particularly acute for the most economically
marginal women. Not surprisingly, lower-income women express particularly
intense worry about simply making ends meet -- three in four of thosc caming lcss
than $20,000 a year (75%) say they worry all the time about this. Statistically,
worrying about making ends meet is closely connected to worrying about such
things as affording college, having cnough timc with one's family, losing a job,
and finding affordable child carc:

Belng able to make ends meet 56%
Bcing able to afford a college education... 45%
Having a job that pays well and that has good benefits 45%
Being able to spend enough time with your family 42%
Someone in your family losing their job 34%
Affirmative action costing...a job/not getting a job or
promotion because of discrimination 24%
Finding affordable child care you can trust 23%

2 This analysis is based on a multivariate statistical technique called "factor analysis,”
which identifies groups of questions that are correlated with onc another.
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deal with problems here. Indeed, 55% of older non-college women worty about
spending too much abroad.

Republican and conservative women are most likely to translate their anxiety over
money into concerns over taxes and government waste, as well as spending too
much money abroad. For example, two thirds of Republican women (64%) worry
all the time about taxes, compared to about half of Democratic and independent
women, and concerns about taxes and government waste rank near the top for
these women. Interestingly, women who voted for Perot worry about what the

government wastes more than other issues (61%).

. In addition to these three distinct sets of economic issues, women in America have
profound concems about violence and values. These issues are closely intertwined for
women, and the twinc that links themn is their childrten. Women woiry deeply about the

i impact of violence on their children, and about the difficulty of iustilling strong values in

children who are growing up in a society without morals or moral standards:

Rising juvenile ecnme and crime rates 54%
Guns in schools threatening our children 54%
Too much sex and violence in the media 51%
Declining family values and moral standards 48%

This close connection between the issues of violence and values is-a fairly recent
phenomenon. In the early 1980s, when concem with crime first began to build among
women, fears were personal: women worried about crime because they feared being a
victim. Today, women's fears have much more 10 do with their children than with
themsclves. Thus, while more than half (54%) of women say they worry all the time
about juvenile crime and guns in the schools, many fewer (39%) worry about themselves
being a victim of violence.

EREAR

The women who are mast acutely concemned with this set of issues tend to be somewhat
older and somewhat more Republican, although majorities of Democmatic women also
worry about juvenile crime, guns in schools, and sex and violence in the media. Not
surprisingly, mothers worry the most about juvenile crime and violence, and interestingly
working mothers worry more than women who are at home with their children. Working
mothers also worry a great deal about sex and violence in the media (55%) and declining
values (56%) which they see as related issues.
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Although younger women are most likely to believe that it is important to elect more
women to public office, they are also least likely to believe that a woman will be
president in the next twelve years. Fully half of women under age 30 (46%) say that it is
not at all likely a woman will soon be president, compared to just a third (33%) of
women over 65, and 30% of seniors say it is at least very likely that a woman will be
prosident in the next 12 ycars, compared to just 18% of women under 30.
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At Least

Somewhat Likely No€ likely

How likely is it a woman will be...

President 50% 40%

SENT BY:
ﬂ Vice President 67% 25%
t

How likely is it'an African-American will be...

President 62% 29%
Vice President 73% 28%
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