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July 27, 1996

WHITE HOUSE CONFERENCE ON CHILDREN’S TELEVISION

LOCATION: East Room

DATE: July 29, 1996

TIME: 9:30 am - 12:00 pm

FROM: Greg Simon and Eric Anderson

PURPOSE

To discuss ways to improve the quality and quantity of children’s programming. You
announced in Glendale, California in June that you would invite leaders of the television
networks and the nation’s pre-eminent children’s programming developers to come to the
White House before the end of July. With approval of the three-hour rule, the availability
of quality children’s programming will become more important.

You and the Vice President had a successful meeting with media leaders in February

which resulted in the industry’s agreement to develop a ratings system that will be
compatible with the v-chip.

BACKGROUND

ISy A

R X

See separate notebook for background paper and format for the meeting.
PARTICIPANTS

The President

The First Lady
The Vice President
Mrs. Gore

Decker Anstrom, president and CEO, National Cable Television Association
Barry Baker, president and CEO, River City Broadcasting

Jeff Bewkes, chairman, president and CEO, Home Box Office
David Britt, president, Children’s Television Workshop (CTW)
LeVar Burton, TV Actor

Gary Chapman, president and CEO, LIN Television Corporation
Peggy Charren, founder, Action for Children’s Television (ACT)
Betty Cohen, president, The Cartoon Network

Ervin Duggan, president and CEEO, Public Broadcasting System
Peter 1310, president, Lego Systems

Landa llerbee, president. Lucky Duck Productions




Peter Engel, executive, NBC

Augusto Failde, co-founder and president, Tropix Media, Inc.

Rich Frank, president, Academy of 'V, Arts, and Sciences

Edward Fritts, president and CEO, National Association of Broadcasters (NAB)

James Goodmon, president, Capitol Broadcasting

Dr. Kathleen Hall Jamieson, dean, University of Pennsylvania School of Communication

James Hedlund, president Association of Local Television Stations

Neil Hoffman, vice president of programming, USA Network

Aletha Huston, University Distinguished Professor of Human Development and co-
director of the Center for Research on the Influence of TV on Children, University
of Kansas

Karen Jaffe, KidsNet

Lucy Johnson, senior vice president, CBS Entertainment

Philip A. Jones, chairman, National Association of Broadcasting

Jamie Kellner, chief executive officer, Warner Brothers Television Network

David Kleeman, executive director, American Center for Children’s Television

Gary Krisel, Dreamworks SKG

Geraldine Laybourne, president, Disney/ABC Cable Network

Margaret Loesch, president, Fox Children’s Network

Anne MacDonald, vice president for consumer marketing, Pizza Hut World Wide

Cindy Mahmoud, vice president of syndication, Black Entertainment Television (BET)

Virginia (Ginny) Markell, vice president for programming, National PTA

Judith McHale, president and CEO, Discovery Channel

Robert Meers, president and CEO, Reebok

Greg Meidel, chairman, MCA Television

Newton Minow, counsel, Sidley & Austin

Dr. Kathryn Montgomery, president, Center for Media Education

Jack Myers, chairman and CEO, Television Programming Partners

Bill Nye, host and head-writer of children’s series, “Disney Presents Bill Nye the Science
Guy”

Jennifer Perry, executive director, Children’s Action Network (CAN)

Dr. Robert Phillips, deputy medical director, The American Psychiatric Association

Dr. Alvin Pouissant, professor of psychiatry, Judge Baker Children’s Center

Nelson Price, National Council of Churches

Victoria Rideout, director, Children and the Media Program at Children Now

Ray Rodriguez, president and chief operating officer, Univision Television Network

Fred Rogers, “Mister Rogers Neighborhood” '

John Sarsen, Jr., president and CEO, Association of National Advertisers

Herb Scannell, president, Nickelodean Networks

Sander Schwartz, senior vice president, Columbia Children’s Programming

John Sie, CEO and chairman, Encore Media Company

James Steyer, founder and CEQ, IP Kids, Inc.

[2lizabeth Thoman, founder and executive director, Center for Media Literacy

Dr. Whitney Vanderwelt, exceutive director, National Athance for Non-Violent
Programming,

Jack Valent, President and CEQ of the Motion Picture Association of Amcrica



V.

VI

PRESS PLAN

POOL PRESS

SEQUENCE OF PROGRAM

° You, the First Lady, the Vice President, and Mrs. Gore proceed to the Blue Room
for a photo receiving line.

o You, the First Lady, the Vice President, and Mrs. Gore will then be announced

“into the East Room and will proceed to the head table.

NOTE: The guests will be seated around a U-shaped table. On the table there
will be tent cards for each guest with their names and the organizations they
represent.

° You will make remarks.

° You, the First Lady, the Vice President, and Mrs. Gore will then proceed to your
seats.

° You will then introduce the First Lady who will open the first discussion. The
theme of this discussion is the “Importance of Television as a Positive Force in
Child Development.”

° You will then conclude the first discussion and introduce Mrs. Gore. i

° Mrs. Gore will open the second discussion. The theme of this discussion is
“Models of Success in Children’s Educational Programming.”

L You will conclude the second discussion and introduce the Vice President.

° The Vice President will open the third discussion. The theme of this discussion is
“Overcoming Barriers to Producing More and Better Children’s Television.”

o You will then conclude the third discussion and make closing remarks.

° You, the First Lady, the Vice President, and Mrs. Gore will then depart.

REMARKS

Your remarks will be provided.






I OVERVIEW

I. OPENING STATEMENT

THE PRESIDENT

II. INFLUENCE OF TELEVISION ON CHILDREN
THE FIRST LADY

Researchers:
Aletha Huston, Distinguished Professor, University of Kansas

Robert Phillips, Deputy Medical Director, American Psychiatric
Association

Kathleen Hall Jamieson, Dean, Annenberg School of Communications

Television Ratings Implementation Group:
Jack Valenti, President and CEO, Motion Picture Association of America

Additional Comments:
Margaret Loesch, President, Fox Children’s Network

Alvin Pouissant, Professor of Psychiatry, Judge Baker Children’s Center

III. WHAT MAKES A SUCCESSFUL CHILDREN’S TELEVISION PROGRAM?
MRS. GORE

Television Personality:
Bill Cosby

Additional Comments:
Bill Nye, “the Science Guy”
Levar Burton, “Reading Rainbow,” “Star Trek: The Next Generation”
Fred Rogers, “Mister Rogers’ Neighborhood”
David Kleeman, Executive Director, American Center for Children’s
Television
Geraldine Laybourne, President, Disney/ABC Cable Network
Gary Chapman, President and CEO, LIN Television Corporation
David Britt, President, Children’s Television Workshop

‘ Peggy Charren, Founder, Action for Children’s Television



IV.  BARRIERS TO MORE AND BETTER CHILDREN’S PROGRAMS

‘ THE VICE PRESIDENT

Children’s Programmer:
Linda Ellerbee, President, Lucky Duck Productions

Independent Network:
Jamie Kellner, CEO, Warner Brothers Televison Network

Children’s Programmer:
Jim Steyer, CEO, J.P. Kids, Inc.

Additional Comments:

Judith McHale, President and Chief Operating Officer, Discovery
Communications

Rich Frank, President, Academy of Television Arts and Sciences and
Chairman and CEO, C-3

Vicky Rideout, Director of Children and Media Programs, Children Now

' V. CLOSING REMARKS

THE PRESIDENT







































DRAFT 7/26/96 6:00 P.M. VERSION A¢~
PRESIDENT WILLIAM J. CLINTON
OPENING STATEMENT FOR CHILDREN'S PROGRAMMING SUMMIT
THE WHITE HOUSE
JULY 29, 1996

We gather here with a clear purpose: To improve and expand educational television for our
children.

I believe this is a positive and hopeful time...an age of enormous possibility...a chance for us
to build a country and a world that is stronger and safer and more full of opportunity than
any that existed before.

Our success in the next century depends on building strong families today. In the State of the
Union, I challenged us to do everything in our power to strengthen our families...to help our
parents raise decent, responsible, well-educated children, committed to our basic values. That
is why we have worked so hard to give American families more control over one of the most
influential forces in our country: Television.

Television is part of our landscape: A typical child watches 25,000 hours of television before
his or her 18th birthday. Preschoolers watch 28 hours of television a week -- Presidents,
nearly that much.

We have dedicated ourselves to giving parents the power to screen out the television they
know their children should not see. I signed the V-Chip into law -- and now parents can stop
programs with explicit sexuality and violence from coming into their homes. You in.the: =
entertainment industry did your part. Meeting in this very room 5 months ago, you
volunteered to rate shows for content. You came together as responsible corporate citizens to
give America's families an early-warning system; parents who use the V-Chip will now be
able to block objectionable shows before it's too late. Together, these initiatives constitute an
invaluable arsenal for America's parents.

But that is only half the battle. As Americans, we do not define ourselves by what we stand
against -- but by what we stand for. When we tear down the bad, we have never been content
to leave just emptiness behind. We have always wanted to leave something beautiful in its
place.

That is what we must do today. With your help, we have made progress cleaning up the
television that is harmful to our children. Now we have the opportunity to use those same
airwaves for something good: Educational programming that is as great as our kids are.

Television can be a strong and positive force. It can help children learn to count, read, and
think. It can reinforce, rather than undermine, the values we work so hard to teach our
children -- showing kids every day what it means to share, to respect themselves and others,



to take responsibility for their actions, even to recognize that it's not easy being green.
[Kermit the Frog.]

So this morning, I would like to hear from you about what we can do to broaden the
spectrum of quality educational programming for children. I hope we can focus on 3 specific
~issues. First, I'd like to talk about the new research that shows how kids can learn valuable
lessons from TV over the course of their young lifetimes. Second, I'd like to find out more
about what good shows look like. And third, I'd like us to talk about how we can break down
the barriers to the development and production of quality educational programming for
children.

Before we begin, I would like to make an announcement. For the past year, I have been
calling on the Federal Communications Commission to require broadcasters to air a minimum
of 3 hours of genuine educational programming a week. 3 hours a week -- 180 minutes a
week, about 2.5% of the entire schedule.

Such a requirement would halt a steep and troubling slide. In 1984, the 3 major networks
aired 11 hours a week of children's educational and informational shows. By 1990, they were
down to 2 hours a week. [WHAT NOW?]. The airwaves that broadcasters use belong to us
all. In exchange for their use, broadcasters are required to serve the "public interest.” I
cannot imagine anything that serves the public interest better than seeing to it that we give our
children at least 3 hours of educational television a week.

That's why it gives me such pleasure to announce that the 4 major networks, the National
Association of Broadcasters, and some of the leading advocates for educational television

have joined together to support the FCC's proposal for 3 hours of quality educational: -+ -~
programming. Now all the FCC has to do is pass the measure, and the 3-hour rule will be the
law of the land. Then we will prove in living color that the powerful medium of television
can be a tool to build young lives up rather than tear them down.

We have become too used to talking about television as a scourge -- it either fills our
children's heads with bad values or vacuums out their best thoughts. Today, let us work to
reimagine television as a force for good. Let us dare to imagine what children's television
would look like if it resembled what you all probably imagined it could be when you were
children or when you first got started in this business.

In the last week, as families have gathered together to watch the Olympics, we have been
reminded of all the good television can bring into our homes: It can bring us together. It can
inspire and educate us. This must be our standard. Let's get to work.
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PRESIDENT WILLIAM J. CLINTON
OPENING STATEMENT FOR CHILDREN'S PROGRAMMING SUMMIT
THE WHITE HOUSE
JULY 29, 1996

children. /

I believe this is a positive and hopeful time...an age of enormous poSsibility...a chance for us
to build a country and a world that is stronger and safer and mogé full of opportunity than
any that existed before.

Our success in the next century depends on building stroeg families today. In the State of the
Union, I challenged us to do everything in our power 40 strengthen our families...to help our
parents raise decent, responsible, well-educated chijdren, committed to our basic values. That
is why we have worked so hard to give Americag’ families more control over one of the most
influential forces in our country: Television.
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iving parents the power to screen out the television they
see. I signed the V-Chip into law -- and now parents can stop
programs with explicit sexudlity and violence from coming into their homes. You in-the: -
entertainment industry dig’your part. Meeting in this very room 5 months ago, you
volunteered to rate shows for content. You came together as responsible corporate citizens to
give America's familjés an early-warning system; parents who use the V-Chip will now be
able to block objec;j{f)nable shows before it's too late. Together, these initiatives constitute an
invaluable arsenal/for America's parents.

But that is on}y half the battle. As Americans, we do not define ourselves by what we stand
against -- byt by what we stand for. When we tear down the bad, we have never been content
to leave jydt emptiness behind. We have always wanted to leave something beautiful in its
place.

That As what we must do today. With your help, we have made progress cleaning up the
ision that is harmful to our children. Now we have the opportunity to use those same
aifwaves for something good: Educational programming that is as great as our kids are.

Television can be a strong and positive force. It can help children learn to count, read, and
think. It can reinforce, rather than undermine, the values we work so hard to teach our
children -- showing kids every day what it means to share, to respect themselves and others,



to take responsibility for their actions, even to recognize that it's not easy being green.
[Kermit the Frog.]

So this morning, I would like to hear from you about what we can do to broaden the
spectrum of quality educational programming for children. I hope we can focus on 3 specific
issues. First, I'd like to talk about the new research that shows how kids can learn valuable
lessons from TV over the course of their young lifetimes. Second, I'd like to find out more
about what good shows look like. And third, I'd like us to talk about how we can break down
the barriers to the development and production of quality educational programming for
children.

Before we begin, I want to mention one other issue that is of great concern to all of us in
this room and to families across the country. Not only must we create better
programming -- we must see to it that it gets on the air. For the past year, I have been
calling on the Federal Communications Commission to require broadcasters to air a
minimum of 3 hours of genuine educational programming a week. 3 hours a week -- 180
minutes a week, about 2.5% of the entire schedule.

Such a requirement would halt a steep and troubling slide. In 1984, the 3 major
networks aired 11 hours a week of children's educational and informational shows. By
1990, they were down to 2 hours a week. [WHAT NOW?]. The airwaves that
broadcasters use belong to us all. In exchange for their use, broadcasters are required to
serve the "public interest." I cannot imagine anything that serves the public interest
better than seeing to it that we give our children at least 3 hours of educational teievision
a week.

That's why I am so disappointed that the FCC has not moved to make the 3-hour rule
the law of the land. Seeing to it that our children have quality, educational TV is an
urgent need that we dare not carry out in slow motion. I urge the FCC to pass the 3-
hour rule. Then we will prove in living color that the powerful medium of television can
be a tool to build young lives up rather than tear them down.

We have become too used to talking about television as a scourge -- it either fills our
children's heads with bad values or vacuums out their best thoughts. Today, let us work to
reimagine television as a force for good. Let us dare to imagine what children's television
would look like if it resembled what you all probably imagined it could be when you were
children or when you first got started in this business.

In the last week, as families have gathered together to watch the Olympics, we have been
reminded of all the good television can bring into our homes. It can bring us together. It can
inspire and educate us. This must be our standard. Let's get to work.
























































































































October 26

December 20

1996

January 23

February 1

February 2

February 8

February 8

February 13

February 15

February 16

President's letter to Sen. Hollings supports inclusion of V-chip in
Conference report on telecommunications legislation.

Vice President issues statement congratulating Conference for
induding V-chip in telecommunications legislation conference report.

The First Lady publishes [t Takes a Village.

In State of the Union address, President calls upon Congress to pass
the telecommunications bill with the V-chip provision, asks the
industry to improve programming for children and invites industry to
meet with him in the White House by end of February.

President’s statement on passage of telecormmunications reform
legislation lauds indusion of V-chip in final bill.

Vice President's statement on passage of telecommunications
legislation applauds inclusion of V-chip.

President signs Telecommunications Act of 1996 and invites industry
to meet at White House on February 25th to discuss TV ratings-and
children's programming. )

Vice President meets with industry leaders to discuss next steps after
telecommunications reform and VWhite House meeting on TV ratings
and children's television. : =
Ad hoc industry group informs White House that they were prepared
to abandon litigation in favor of developing a V-chip-compatible
ratings system.

White House representative meets with television writers to discuss
children's television and television ratings, meets with Screen Actor's
Guild to discuss same.

White House representative meets with Writer's Guild representatives
to discuss President's call for TV ratings system












































































































EFANDOUT #5

Seven Tips for TV
Viewing in the Home

1 Decide how much TV your family will watch.
Set limits on the number of hours you and your family will watch
each week and stick to it!

Plan your TV viewing.
2 Encourage a family attitude that television should be turned on only to watch a specific
show, not just to “see what's on.” Choose your shows ahead of time, using a weekly televi-
sion program guide.

Develop family guidelines for selecting programs.
3 Be sure to discuss values you believe are important and the reasons for your choices. Check
channel listings, including cable, and note reviews of programs with themes and subjects that
match your family guidelines. Look for shows and videos that offer different viewpoints and
help in your child’s education.

4 Make TV watching an interactive family event.

Television doesn’t have to end family discussion and interaction. Watch it together, and use
every opportunity to talk about what you are seeing and hearing. Use storylines or characters
to stimulate conversation on topics that can be difficult to discuss: family relationships,
feelings, appropriate sexual behavior, divorce or death. Try “thinking out loud™ as a non-
threatening way to let your children hear your values and prompt their response.

Talk back to your TV.
5 When appropriate, express your opinions by “talking” directly to the TV as you watch.
Respond to sexism, racism and unnecessary violence, but point out positive portrayals as
well. Don’t forget to challenge commercials and the way they try to sell us not only prod-
ucts, but attitudes and lifestyles.

Let TV expand and enlarge your world.
6 Find related books and magazine articles at your public library, and go on family outings
based on ideas you’ve seen on TV. Keep an atlas or globe next to your television and find
places mentioned in the news.

7 Be positive about TV's contribution to our world.
Television is the dominant force in our media culture and an important part of children’s
lives. It should be evaluated fairly, not denigrated.

The Center for Media Literacy is creating a broader view of literacy by helping people understand, analyze, and
evaluate the media. The Center believes media literacy education is the sensible alternative to censorship.

As a public service, this handout may be reproduced, without alteration, by non-profit or educationa) organizations,
provided copies are made available without charge and contain the following credit: ©1994 Center for Media Literacy,
1962 S. Shenandoah St Los Angeles, CA 90034; Call toll-free: 1-800-226-9494 for a freec media literacy catalog.

Beyond Blome: Chalienging Viokence in Ihe Medic Ceniei for Mea.c Liteiocy = 1962 S. Snenanaoah St, Los Angeies, CA 90034 « 1-800-226-9494



m HANDOUT #5

Siete consejos
para ver TV en casa

1 Decidu por cuanto tiempo vera la TV su familia.
Fije un limite al nimero de horas semanales que su familia verd la TV y hdgalo cumplir.

2 Prepare un plan para ver laTV.
Promueva una actitud en la familia de que la televisién se debe encender solamente para ver un

programa especifico, no para “ver qué hay.” Escoja sus programas por adelantado, usando una
guia semanal de programas.

Establezca pautas para escoger programas.
3 Aseglirese de conversar sobre los valores que usted considera importantes y las razones para su
seleccién. Revise las listas de programas, incluyendo los de cable, y tome nota de comentarios
sobre programas con temas y materias que se ajusten a estas pautas familiares. Busque
programas y videos que ofrezcan puntos de vista diferentes y que ayuden a la educacién de sus
hijos.

Haga del ver la televisidn un evento de participacién familiar.
4 La television no tiene que acabar con la conversacién y la interaccién entre la familia. Véanla
juntos, y utilice cada oportunidad para hablar sobre lo que ven y escuchan. Use los didlogos o
los personajes para estimular la conversacién sobre temas que pueden ser dificiles de tratar: las
relaciones interfamiliares, los sentimientos, la conducta sexual apropiada, el divorcio o la
muerte. Pruebe el “pensar en voz alta” como una forma no intimidante de dejar que sus hijos
escuchen sus valores morales y solicite sus respuestas.

Dialogue con su televisor.
5 Cuando sea apropiado, exprese sus opiniones habldndole directamente al televisor mientras lo
ve. Responda al sexismo, racismo y la violencia innecesaria, pero también sefiale las
representaciones positivas. No se olvide de contradecir los anuncios comerciales y la forma en
que tratan de vendernos no solamente productos, sino actitudes y estilos de vida.

Permita que la TV amplie su horizonte.
6 Busque libros y articulos de revistas en la biblioteca publica que estén relacionados con ideas
recibidas de la TV y organice excursiones con su familia aplicando esas ideas. Mantenga un
atlas o mapamundi cerca de su televisor y busque los lugares mencionados en las noticias.

7 Sea positivo sobre la contribucidn de la TV a nuestro mundo.
La televisién es la fuerza dominante en nuestra cultura de medios de comunicacién, y una parte
importante en la vida de los nifios. Se la debe evaluar con justicia, no denigrarla.

El Centro para Alfabetizscién en los Medios de Comunicacién esif creando una visién més amplia de la alfabetizacién al ayudar al piiblico a comprender
cbmo analizar y evaluar dichos medios. El Centro cree que la educacidn alfabetizadora de los medios s la allemativa sensata a la censura,

Como un servicio piblico, se puede reproducir este documento sin alteraciones, por medio de organizaciones sin fines de lucro o educativas, siempre que
se ofrczcan copias sin ningiin cobro y que contengan el siguicnie crédito: ©1995 Center for Media Literacy, 1962 S. Shenandoah St., Los Angeles, CA
90034. Llame gratuitamente al: 1-800-226-9494 y soliciie gratis un catflogo gratuito de alfabetizacién en los medios de comunicacién.

2 Beyond Brarme: Chaiwnging Vickence in Ihe Medio i Center For Mecic Literocy » 1962 5. Shenanoooh, Los Angeies, CA 90034 » 1-800-226-9494





