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} In this election year, the economy is the
g‘l biggest issue for women across the country,

\Q\ according to Ladies’ Home Journal's recent
3“3 survey. From fear of being downsized to the

everyday reality of trying to make ends meet, from higher tax-—

es to the budget deficit, women are worried about their own—
and the country's—economic security.

Just how bad is the financial state of our union? This
special report will give you the information you need to
know. Pull it out and keep it handy; debate and analyze the
facts and figures with your family and

friends. And, most important, as the presiden-=
tial campaign continues, use this guide as a
reference—to keep track of the candidates’
statements, to see if they change their posi=-
tions or their promises—and to help you YRR

correspondent

decide how to vote. —Katie Couric [ramirss

Where those with the highest—and
lowest—Incomes reside

Blue: $26,994 to $32,274

Yellow: $21,012 to $25,927

Red: $16,531 to $20,927

Highest income: District of Columbia
Lowest income: Mississippi

PEESONAL INCOME PER CAPITA IN CURRENT
DOLULARS, BY STATE, PRELIMINARY 1995
NUMBERS, SOURCE: U.S. BUREAU OF
ECONOMIC ANAIYSIS







IF THE ECONOMY

Rhough the most
recent recession
ended in 1991,
many Ameri-
cans feel like
it’s still going on. But ex-
perts agree that the econo-
my is actually faring well.
“Unemployment has been
fairly low, despite the
downsizing,”’ says Phillip
Braun, Ph.D., assistant pro-
fessor of finance at the Kel-
logg Graduate School of
Management, Northwestemn
University, in Evanston, Illi-
nois. “inflation and interest
rates are low. The stock
market, which Is very high,
means investors expect the
economy to stay strong”
So why aren’t more
Americans sharing in
this economic comfort
zone? The following rea-
sons all play a part:
® The median family in-
come has not grown (see
chart at left). And In gen-
eral, real wages (salary af-
ter Inflatlon) have not
Increased since 1980.
® Downsizing is now an

acceptable practice, says
Dean Baker, Ph.D., an
economist at the Economic
Poficy Institute, in Washing-
fon, D.C. “in the past there
was an implicit understand-
Ing that an employee who
did his or her job wefl could
expect to be In a secure
position.” Now, he says, If
a firmm isn’t doing as well
as it should be, Wall Street
wants to see “layoffs, to
show that the company is
serious about profitability.”
@ Corsasners have changed.
“People are much more

price-consclous than they
used to be,” says Saranna
Thomton, Ph.D., assistant
professor of economics at
Colby College, in Water-
ville, Maine. The bottom
line: Shoppers want sales;
paying full price is a thing
of the past.

® Sky-high expectations.
For years, Americans have
believed that they would
do Letter than their par-
ents did; baby boomers,
says Thomton, “expected
to do a whole lot better.”
That’s because they grew

IS UP, WHY ARE WE SO DOWN?

up in a period of unusually
rapid growth after World
War i1, when anything
seemed economically pos-
sible. But when growth
slowed to a normal rate in
the seventies, their expec-
tations didn’t.

©® Technology “is having a
major impact on our soci-
ely,” says Thomton. “There’s
now a growing dichotomy be-
tween people who have tech-
nical skills and those who
don't. The best insurance
a woman can buy herself is
to upgrade those skills.”

GOOD THINGS ABOUT THE ECONOMY  BAD THINGS ABOUT THE ECONOMY

1) More jobs down the road. Down-

sizing has improved the efficiency £

L/g:;/}a of U.S. companies competing in

8
A

_ L7 the global economy. Ironically,

~ in the long term, that will result

in more jobs for U.S. workers.
2) Stocks are soaring. Between 1991 and
1995, the market gave a total returmn of
115.35 percent—great news for those in-
vested in stocks through a 401(k) plan at
work. 3) The budget deficit is shrinking—
which means lower interest rates and
cheaper consumer loans.

“I lost my pension”

ow when—or if—I’ll
able to retire,” laments

1) The wage gap between the

CEO and the average worker

is widening. While CEO pay has

5/ risen 19 percent, worker pay

& ” has decreased 2.1 percent.

2) Only the rich are getting richer.

Since 1973, the income of the wealthy has

increased almost 20 percent; middle-class

income has risen S percent and those at the

bottom have actually lost money. 3) Com-

panies are paying fewer health-care bene-

fits; workers are paying for more of their

own care—a trend experts say will only get
worse as the baby boomers grow older.

Then in December 1991, after
more than a decade of financial

Adrienne as she shuffles
er bank statements. “I
nestly envision myself
at seventy, but now
out of the question.”

financial experts chas-
ricans for switching
n and socking away
too little for retirement years,
Adrienne did everything “right.”
For thirty-two years she worked

strife, Pan Am closed its doors.

“We walked into the office at
seven-thirty, and at nine-thirty,
we were told to pack up,” Adri-
enne recalls bitterly. “They
gave us half an hour to get out
of the building.”

At first, Adrienne had the im-
mediate concerns of finding a
new job—not an easy task for a
woman who was almost

Adrienne Herman, 58
Far Rockaway, New York
Former Pan Am

fifty-four. It took a year and
a half to land her present
position as an  (conninued)

for a major U.S. corporation
with a company-funded pension
plan—Pan American Airlines.
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purchasing agent
Single, lives with father
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(continued) office manager of a
mental-health facility. Sull, her an-
nual salary is now 88,000 less than
the $33,000 she made at Pan Am.
She sold her car when she couldn’t
afford the insurance, and her sav-
ings dwindled as she struggled to
pay $3,600 for health insurance
during the year and a half she was
unemployed. To save money, she
moved in with her father. “If I
hadn’t been able to live here, I'd
be homeless,” she says.

Thirteen of Adrienne’s male co-
workers were unable to make the
adjustment; they committed sui-
cide. “I think with both the finan-
cial and mental stress, they couldn’t
cope,” she says sadly.

She, too, had some tough times.

+ 38 :

-

@1 Shelly Kaplan,

Bookkeeper

Husband: Howard, 44,
marketing manager
Children: Jason, 17,
Michael, 13, Alex, 9

ne lieved something like this
co ppen to us,” says Shelly.
“We’re both college educated. We
rd. But then everything
nraveling began in 1990
Kaplans relocated from
sey to Orange County,
where Howard took a

left behind not only family, but the
financial security they’d amassed
during Howard’s thirteen years
with an East Coast manufacturer.
Excited about the new job,
which offered a 15 percent increase
in wages, the Kaplans invested
most of their savings in a $300,000
California contemporary home.
Their large house payment made
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Since she was more than a year
short of Pan Am’s minimum retire-
ment age of 55 at the time of the
shutdown, her benefits were nearly
60 percent less than she’d thought
they'd be. Instead of the $900 she'd
anticipated, her pension was only
$338 a month. “At first I thought it
had to be a mistake, says Adri-
enne. “Then I felt betrayed.”
Though her own retirement is
uncertain, the lesson that Adrienne
has learned the hard way is one
that she wants to pass along to
others. “I never was much of a
saver,” she says. “I'd tell young
people starting out today to buy
their own IRAs. They are their
only security, because nothing is
guaranteed anymore.” —K.M.C.

“We were downsized”

things tght, so Shelly found
a full-ime bookkeeping job.
Then the nighsmare be-
gan. In January 1993,

‘:1:1 Bl Howard was laid off. He
e Bt 8 pursued other jobs, but

nothing panned out.
With Shelly’s salary alone
to support them, the
Kaplans felt the financial
strain. “By May we were
very nervous,” she says.
“Our credit cards were maxed. I
was thankful we’d made the mort-
gage payment.”

Finally, in August, Howard
found consulting work—ironically,
for his former employer in New
Jersey. A month later they offered
him a job, albeit at a 20 percent
cut in pay. The family moved back
across the country and now live in
a rental house in New Jersey.

Today, the Kaplans still haven’t
recovered from the months of un-
employment. The biggest problem:
They’ve been unable to sell the
house in California. “Before we
moved, we were able to meet our
expenses, pay our bills,” Shelly says.
“Now I feel like we’re just a pay-
check away from disaster.”—K.M.C.

THE AVERAGE
WEEKLY GROCERY

BILL
1995: $83.25
1992: $78.98

PRICE CHECK

Overall, the prices of consumer goods
{food and fuel) rose 12.9 percent from
1992 to mid-1996, versus a rise of
19.5 percent from 1988 to 1991. And
health-care costs went up

24.1 percent from 1992 to mid-1996,
compared to an increase of

37.2 percent from 1988-1991,

INFLATION
1995: 2.8 percent
1994: 2.6 percent
1993: 3 percent

1992: 3 percent
1982: 6.2 percent
1972: 3.2 percent

SOURCE: BUREAU OF LABOR STATIST.CS,
U S DEPARTMENT OF LABOR

TAXING MATTERS

The median two-paycheck family with an
income of $52,000 paid less federal
income tax last year than they did in
1985—9.5 percent versus 11.5 percent.
However, they did pay more in payroll and
state/local taxes, according to the Tax
Foundation, a public-policy research
group in Washington, D.C. In 1995, the
payroll tax was 7.3 percent. In 1985, it
was 6.8 percent. State and local taxes
took a 12.5 percent bite of income last
year, compared to 11.9 percent in 1985.

HOME OWNERSHIP
The percentage of families who own
their homes:

1994: 64 percent

1993: 64 percent

1988: 63.8 percent
1982: 64.8 percent

SQUECE: U.S. BUBEAU OF THE CENSUS

THE NATIONAL
DEBT

(in millions of dollars)
1994: 4,643,711
1993: 4,351,416
1992: 4,002,136
1982: 1,137,345
1975: $541,925
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No More Name-Calling!

Voters are fed up with negative

campaigns and character

attacks. Here’s how politics—
and candidates—must change
By Kathleen Kennedy Townsend

out of tragedy comes good.
,i There is no doubt that our
= nation would be a better
.4 place if Abraham Lincoln,
. /4l Martin Luther King, Jr.,
E5TESS my uncle, John F. Kenne-
dy, and my father, Robert Kennedy,
had not been killed. Through their
work and their example, these men
united people who once were
separate; they helped dis-
parate groups
see and un-
derstand each
other. We are
a lesser country
for their deaths.

When I was
growing up, I was taught
that politics was a noble call-
ing and the democratic pro-
cess was something to be
treated with respect. When
my father ran for president in 1968,
he earned a reputation for discussing
serious issues with honesty. I recall,
for example, that while he was talk-
ing to a group of medical students
about the need for a national health-
care system, one future doctor asked
who was going to pay for this new
system. My father looked him in the
eye and said, “You are.”

Today, the issues seem to have
taken a backseat to name-calling
and demonizing. And there is reason
to believe that this presidential elec-
tion campaign could rank among
the ugliest of the century. In the
past two years, the political debate
has grown coarse and vicious, with-

s . " am not a great believer that
' 2
e -

POWER THE VOTE!

" kicks off our coverage of the '96
31 campaign. Throughout this election
year, Ladies’ Home Journal and the °

League of Women Voters will be
working together to keep voters
informed about the issues that matter
most to women. In addition to
special reports in the magazine each
month, we have a site on the World
Wide Web with up-to-the-minute
campaign information (the address:
http//www.lhj-lwv.com). But most
important of all is getting out to vote.

If you're not registered, you can get
a registration form by calling the
LH)/League of Women Voters toll-free
voter-registration number, sponsored
by the Chrysler and Plymouth
Division. Call 800-249-VOTE.

out even the pretense of propriety.
Of course, there is nothing new
about negative campaigning. Our
seventh president, Andrew Jackson,
was branded a murderer and an

LADIES’ HOME
JOURNAL

LEAGUE
OF WOMEN
VOTERS

adulterer. Abraham Lincoln was
called an ape. And Thomas Jeffer-
son was labeled by his opponents as
a seducer of slave girls and a “howl-
ing atheist” who would lead the
country to a “not very distant ruin.”
Since the very first contested
presidential
election,
mudsling-
ing and
character at-
tacks have been
as constant as the
democratic process
itself. After each election, politi-
cians and pundits wring their
¥ hands about the decay of politi-
cal discourse, but then three years
pass and it starts all over again.
The reason we have freedom of
speech is not because our words
have no consequences. Quite the op-
posite, in fact. And while it is naive
to draw a direct cause-and-effect re-
lationship from speech to action, vi-
olent words do create a context in
which violent actions can be seen as
legitimate political statements. We
have seen this with tragic frequency
in the past year: the rantings of mili-
tants against the federal government
may well have contributed to the
bombing of the Alfred P. Murrah
Federal Building in Oklahoma City.
[For more on the Oklahoma .City
bombing, see page 132.] And when
politicians and newspapers in his
own country accused Israeli Prime
Minister (continued on page 96)
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IF THE ECONOMY IS UP WHY ARE WE SO BOWN?

(though the most
recent resalve
ended im 1991,
many Ameri-
cans feel like

i R’¢ still going on. But ox-
perts agree that the econo-
my is actaally faring well.
“Unemployment has been
fairly low, despite the
downsizing,” says Phillip
Braun, PhD., assistant pro-
feasor of finance et tire Kel-
loxr Gradoate School of
Management, Northweatem
University, im Evanston, Hli-

acceptable practice, says
Dear Baker, Ph.D., an
economist at the Feanamic
Pobcy loditute, in Washing-
ton, D.C. “In the past there
wae an implicit underatand-
g that an empioyes whe
did bis or ber joh well could
expect to be in 2 secare
pesition!' Now, ke cays, if
a firm isa't doing as well
as it sheuld he, Wall Street
waata to see “layoffs, to
show that the company is
serions about profitabilty.”
@ Comsoren barve changed.

Are we worrying more than we should?

priceconsclous than they
wsed to be,” zavs Saraana
Thornton, PhD., ascictant
prefessor of ecosomics at
Colby College, in Water-
villo, Maine. The bottom
Rna: Shoopers want sales;
payimg full price is a thing
o7 the past.

® Sky-high oxpactationa.
For years, Americans have
befieved that they would
do bstter thawn thelr par-
onts did; baby boomers,
says Thoraton, “expected
to do a whole (ot better.”

up In a period of umusually
rapid growth atter Woild
War 1], when anything
soemed economically pos-
sibla. But when growth
slewed 10 a2 Rormal rate n
tha saventios, their axpac.
tations dide"t.

©® Technology “is having a
major knpaot on our soci-
ely,” says Thoreton, “Thete’s
wow a grawg dichotonty be-
Sween peopie Wit kave tack-
nical ehills and thosa whe
don’t. The best insurance
awoman can buy herself Is

moie. “lafition and istervet  YPsople ere miuch merc That’s because they grow (o spgavo thuse skills.”
t e low. The stock
market, which s ooy bigh, G0OD THINGS ABOUT THE ECONOMY  BAD THINGS ABOUT THE ECONOMY

1} The wage gap betweeon the
CEOD and the averaxe wotker
ts widening, While CEO pay has
risent 19 percent, worker pay
> has decreased 2.1 peroent.
4 2) Only the rich are getting richer,
Sisce 1973, tha income of the wealthy has
fncreased aimost 20 percent; middie-class
mcome has nean § percent and those at the
bottom have actually lost money. 3} Com-
panies are paying fewer health-care bome-
fis; workeras aro paylay {or more of thelr
owa care—a trend experts say will only get
wosse as the baby hoomers grow older,

A 1) Moro jobis down (e rvad. Down-
siriog has mproved the efficiency
ol US. companies competing la
the giobal econmomy, lronically,
in the fong termn, that will resul
in more jobs for U.S. workera.
2) Stochs are soaring. Botwees 1991 and
1995, the market gave a total return of
115.35 percenl—grest pews for those in-
vasted 8 etocks throagh a 401(k} plan at
work. 3) The budget defloit b» shrinking—
whiclt means lower intarest rates and
cheapey consmmer ivans.

means investors expact the
economy to stay strong.”’
So why aren’t more
Americans sharing in
this coconomic comfort
rone? The following rea-
sons all play a part:
® The median famlly in-
come has nol grown (cee
chart at left). And in gen-
eral, real wages (salary af-
ter inflation) have not
Increased since 1980.
® Downsizing is now an

Then In December 1991, after
more than a decadc of financial
strife, Pan Am closed its doors.

“We walked into the oflice at
seven-thirty, and at nine-thirty,
we were wld w pack up,” Adri-
ennc recalle bitrerly., “They
gavc us half an hour to get out
of the building.”

At first, Adrienne had the im-
medintc conccrns of finding a
new job—not an easy task for 2
woman who was almost
fifty-four. [t took s ycar and
a half 1o land her present
position us an  (conunued)

ow when—or f—I’M
ble to retire,” laments
as she shufflcs
#her bank statcments. “I

at seventy, but now
out of the question.”

financial experts chuas-
icans for switching
%n and sacking uwuy
too little for rctirement years,
Adnennc did everything “right.”
For thirty-two ycurs she worked
for a major U.S. corporation
with a company-funded pension
plan—Pan American Airlincs.

Adrienne Horiman, 58
Far Rockaway, New York
Former Pan A

HOTO, JORG MOCIMANN LISRATON, O4An BDY:L

purchasing agent
Single, lives with father
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Dole vs.

Clinton

What the candidates would do
to strengthen the economy

HEALTH CARE: Both parties sup-
port the health-carc rcform initia-
tive proposed by Senators Nancy
Kassebaum [R-Kansas] and Ted
Kennedy [D-Mass.], which would
let employees kcep their health in-
surance even if they Jose or change
jobs. It also prevents insurance
companies [rom dropping people
for pre-cxisung conditions.
TRADE: Dolc and Clinton favor frec
tradc and opening new markets for
Amcrican goads through the North
American Free "I'radc Agreement
(NAFTA) and General Agrec-
ment on Tariffs and Trade
(GATT).
THE MINIMUM WAGE: 'T'he
Democrats proposed raising it
from $4.25 to $5.15
an hour; some Re-
support
the raige, others
don’t. At press
time, the bill was
sull pending.
TAXES: In 1993,
the Democrats
incrcasced rates
for married cou-
ples with taxable
incomes  over
8140,000 and sin-
gle peoplc with taxable incomes
over $115,000, bumping them
into a higher tax bracket. They
also cxpandced the carncd-income
tux credit, which cut taxes for 21
million working familics earning
lcss than §28,500 per year to in-
clude those without children.
They continue to support that tax
credit and havc proposed tax cuts
for the middle class.

‘The Republicans would like to
limic the carned-income tsgx crcd-
it to low-income families with

Candidates
Roh Dale
and Bill
Clinton

publicans

children and to prevent illegal im-
migrants from qualifying for il
Dole would like to cut the tax rate
on capital gains (profits on the
sale of assets), lower the estatc tax
on family busincsses and scalc
back the 1993 tux incrcascs. He
also endorses a 8500 per child tax
credit for families who earn less
than $200,000 a year,

GOVERNMENT SPENDING: The Re-
publicans want a constitutional
amendment ta balance the budget.
They'd also like to transfer con-
trol of programs
such as welfare
from the fedcr-
al government
to the statcs,
and reform oth-
er entitlemcnt

programa.
‘The Democ-
rats want to

balancc the bud-
ger without an amendment.
They'd alsv like to control
govcernment spending while
preserving cntitlement pro-
grams, such as Mcdicaid,
and [ederyd services such as
AmeriCorps, 2 national sor-
vicc program.
NEW BUSINESSES: Clinton estab-
lished tax breaks to hclp small
companics, and simplificd the
Smuall Rusinees Adminiseration’s
loan applications.

Dole belicves “big government”
is resmicung business growth.
Ile would require government
agencies and dcpartments x» con-
duct cost-benefit analyses before

imposing major ncw federal rcgula-

tions on businesses.

SOUKCAS: 11 DZMOCRATK NMAIONA COMWITCE (1R K.
PUBLICAN NATIONAL COMMITTCE, BOB DOIES OFFICT, Bt
CINTOND RICE.

Ldied by Pamela Guihrie O°Orien. Reporied by Katherine [.ee, Cline Willis,

Catherine Fredman and Anna Roufnx.
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Visit our Wordd Wide Web site for voter-
registration iformation {ttny/Arww.thj-
iwv.com), of call tha LHL L eague of
Women Voters dali-free voter-registration
RuEiber, sponznrad by the Chryzler and
Plymouth Division, at 800-249-VOTE.
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QVERVIEW OF ALL WOMEN

GENERAL YOTING BEHAVIOR

)

Of the rcspondents interviewed, all were women, 69% were registered voters, 31% were
not registored to vote.

A clear majonty of those registered women interviewed have every mtention of voting in

“the November 1996 elections. 77% say they are certain they will vote, while another 15%

say it is very likely, yielding a 92% group who intend to voting. Of the varegistered
women, 58% say that it is likely they will register to vote by the 1996 elections, 13% say
there is a half and half chance, and 17% say they will probably not register,

Over half of the registered women in the study say they vote in all elections (52%), and
another 26% say they vote m most elections. This shows a solid majority of over three-
quarters of registered women consistently voting in most elections.

Of the political split in the survey, 38% of the women consider themselves to be

Democrats, while 28% consider themselves to be Republican, with another 25% who said
they are Independents. This tread is somewhat reversed in political ideology, where 26%
consider themselves liberal, 35% consider themselves conservative, and 31% said they are

moderate.

The women who arc 1egisteced to vote arc 40% Democrat, 26% Independent, and 30%
Rcpublican, with 5% who do not Jnow. Ideologically, the registered women identify
themselves as 26% Liberal, 31% moderate, and 38% couservative, and 5% do not know.

The women who are unregistered to vote are 37% Demacrat, 25% Independent, and 27%
Republican, with 10% who da nat know to which party they would belong. Ideologically
the unregistered women are almost identical to their registered counterparts with the
exception of slightly more conservativesand those who do not know: 26% hberal, 31%
moderate, and 34% conservative, and 10% do not know.

ATTITUDES TOWARD YOLITICS

Women are clearly and thotoughly cynical about politics in general. When asked to
choose from a list which adjective best described thcir feelings about politics, 17% chose
“Frustrated.” 16% chose the stronger word “Disgusted,” and ‘“Disillusioncd’ was choscn
by 14% ofthe respondeuts,

American Viewpoint, Inc. 2 Ladies’ Home Journal Survey
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In a comparison of posilive and negative adjectives, the overwhelming majority feel
negatively about politics aud clections in this country: 68% chose a negative word, while
only 26% chose a positive word. The signiicance of this fmding is of major importance
becausc the apathy level among women ¢videnced here is extremely high.

o

There are two moin reasons women may not get involved in the political process, with the
more pessimistic reasons haviog a slight edge over the other less pessimistic view. 33%
soid they feel it is bard to find the time to get involved, while 40% said they either do not
feel their vote makes a difference, or that they are so angry at the politicians they do not
want to get mvolved. While it is clear that women are pressed for time with the demands
of career, family, etc., more are choosing not to get involved in the political process for

cynical reasons.

)

NATIONAL CONCERNS

M The respondents are not hopeful for the country as a whole, and mirror fmdings
nationwide: 68% said things have gotten seriously off on the wrong track, with only 17%
saying the country is headed in the right direction. Only a'small number have more hope
for the country in the next five years. 69% said they are worried and concerned about the
country’s future, while 24% said they are hopeful and coufident.

3 Although a majority of the sample is still cynjcal, the women sare a little more optimistio
when it comes to their own future: 39% said they are hopeful and confident about the next
five ycars in their own Jives while 54% said they are worried and concerned.

3. When the categories of Economy/Budget/Jobd/Taxes are collapsed, it creates an aggregate
33% of respondents in agreement that those fiscal issues are the main problem facing the
country. By comparison, Education/Crime/Drugs/Violence weigh in at 23%.

d. Women are very concerned about health'care, both for their families and for senior
citizens. 17% of our sample thought that health care and issues facing sewior citizens,
mcluding Medicare, Medicaid, and Social Security, are the main problems facing the

country.
POPULISM
. A majority of the women we surveyed appear to be Populists. 49% responded that

governent should duv moic to solve national problems, rather than leaving the problems
to individuals, and 51% said govcrument should be doing morte to promote traditional

values.
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economy by cutting programs too quickly” rather than the response only 28% chose,
“getting the budget balanced as quickly as possible so that our children are not burdened
with debt and to help the economy.” This is an important finding that explains President
Clinton's deft handling of the budget situation.

LVIPORTANT VOTING ISSUES

1. Women m the survey were asked, “Thinking about elections for the U.S. Congress, if you
had to choose which candidate to support based only on one issvue, what issne would you
use?’ The top three responses were tied at an \mimpressive 7% each. Those responses
were hudget/reduce deficit, crime, and education/schools. When other issues were
collapsed to form larger subject categones, “Economy and Jobs" was the most important
issue upon which to vote, at 18%. “Budget and Taxes” followed at 15%, and “Health
Care and Seniors” was third with 15%.

2, When asked to rate what qualities are mportant in a candidate, a striking majority of the
respondents said, “The candidate’s commitment to economic security for American
families.” 36% of the women said those qualities were one of the most important things
to consider, far above the percentage agreeing to any other statement, and 43% said it was
very important, for a combined 79% saying commitment to economic security for families
is important. (The scale for this battery of questions went: one of the most important
things to consider, very iwoportant, somewhat important, or not very important). No other
statement comes close to the popularity of this one except, “How tough the candidate will
be on crime™ with 32% tating it onc of the mest iwportant qualitics, 45% saying it is very
important, for a total of 77% importance.

3 The women in our study display an interesting paradox: they think it is ioportant to elect
more women to pohtical office, but when it comes to voting, the female candidate’s
political party affiliation is the deciding factor as to whether to support her, not her
gender. 32% said it is important to elect more women to public office, compared to 38%
who said it is not important. When asked which factor is more moportant - that the
candidate is a woman or her political party affiliation - a 46% majority said her party
affiliation, compared with only 16% who said the fact that the candidate is a woman.

Democrat women are slightly more likely to say the candidate’s political party than are
Republican women, at 58% to 53%. Only 25% of Independents say poltical party is the
more important factor., Further, Democrats under the age of'45 are the most adamant on
party affiliation: 64% said party is more important than the candidate’s being female,

4, On the issue of abortion, women in this study are divided. 26% believe “Abortions should
be legal aud generally available,” another 26% bLelicve ‘Regulation of abortion is
nccessary, although it should remain legal in many circumstances,” and o siim majority at
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among younger non-college women. Indeed, in this study only 73% said they were
certain to vote.

. Most women who are not now registered to vote tell us that they have been registered to
vote in the past (77%). These who have been registered before are primarily college- -
educated (86% of college-educated women say they have been registered before) and
older (93% of women over age 65 say they have been registered before).

The Correlates of Non-Participation — Age, Education and Politics

. Pcrhaps the most staking and consistent finding is how disengaged non-registered voters
are. Only 38% of non-registered women say they are "almost certain" to vote, and just
22% say they will probably vote. Considering that 77% of registered women plan to vote
in 1996, this is extremely low. Younger non-registered voters are among the least likely
to claim they will register before the next election (only 49% will probably register or are
almost certain to register, compared to 58% overall) and they pay very little attention to
politics (37% pay a little or not very much attention to politics (27% pay a great deal of
attention to politics, compared to 36% overall). They also tend to have lower levels of
information.” It will take more than vans and phonebanks to get these women to vote.

. Age and education make a significant difference in how likely women ase to register and
vote, Among women who de not now rcgister, younger women arc significantly less
likely to register than older women. Similarly, there is a strong correlation between
cducation and registration -- only 26% of less educated women are almost certain to

register, while 48% of ccllege graduates plan on registering.

Registration likelihood

' : among non-registered women

Age Education

Under 30 28% | H.S. Less 26%
30-39 37% | Post H.S. 42%
40-49 35% | Collcge Grad 48%

50-64 49%
" 65 & over . 449,

|
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Crime and violence are the highest priority for...
Women who work part time 26%
Women who work in clerical jobs 23%
Women who live in large cities 22%
Young African-American women 21%
Health care and seniors' issues are the highest priority for...
Older women without a college education 33%
Women over age 50 26%
Retired women 29%
Older Democratic women 27%
Widows 30%
Middle-class women ($20-35,000) 23%
. Women's personal concemns center above all on money. Within this general economic

anxiety, however, women's worries fall into three distinct clusters, each generating the

strongest concerns among slightly different types of women?;

. Time & Money: "Being able to make ends meet" is a central concern for all but
the most affluent women, but it is particularly acute for the most econormically
marginal women. Not surprisingly, lower-income women express particulaily
intense worry about simply making ends meet -- three in four of thosc caming lcss
than $20,000 a year (75%) say they worry all the time about this. Statistically,
worrying about making ends meet is closely connected to worrying about such
things as affording college, baving cnough timc with one's family, losing a job,

and finding affordable child care:

Being ablc to make ends meet

Bcing ablc to afford a college education...

Having a job that pays well and that has good benefits

Being able to spend enough time with your family

Someone in your family losing their job

Affirmative action costing...a job/not getting a job or
promotion because of discrimination

Finding affordable child care you can trust

56%
45%
45%
42%
34%

24%
23%

2 This analysis is based on a multivariate statistical technique called "factor analysis,”"
which identifies groups of questions that are correlated with onc another.

Lake Research
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Note that although, only 23% of women overall worry a lot about finding
affordable day care, 43% of those with children under 6 worry about this a great

deal.

In general, women are more concerned about how much jobs pay than with the
simple fact of having a job. For example, fewer worry about someone in their
family losing their job (34% say they worry all the time) than about having a job
that pays cnough (45%), and no more than one in four or five is worried ahout job
loss as a consequence of affirmative action (between 21% and 26%). At the same
time, women's preferences for the country as a whole are clearly focused more on
creating more jobs (69%) than on improving the quality of the jobs now existing
(24%), confirming that personal circumstances do not always translate directly into
policy preferences.

Retirement & Health Care: Concerns about retirement issues and about health care

are closely connected, and they are strongest for women between the ages o{ 40
and 64. Among women in this age group, roughly 60% worry all the time about
each of the three issues listed below, compared less than 50% among seniors and
among women in their thirties. Young women soparate the issues somewhat: they
are lcss likely to worry about their own retirement, but 61% worry about health
carc and 59% worry about Social Security and Medicare surviving for their

generation,

Social Security & Medicare being there when you retire 57%
Having affordable health insurance for your family/

having secure health insurance for your family... 54%
Having a secure retirement 52%

Taxes and Govergment Waste: Women worry about money both personally and

in the aggregate. They worry almost as much about what goveinment wastcs
(53%) as making ends meet (56%). In an cra of stagnating wages and higher cost
of living, taxes and govemment spending beoome a real hinderance to prospenty.

Taxes eating up too much of your family's income 54%
Government wasting too much of your money 53%
Government spending too much abroad and not enough

at home ' 43%

Women's economic anxiety often takes expression in resentment of money spent
on any who are perceived to get help and benefits without deserving it — welfare
recipients, immigrants, and foreign countries especially. Other rescarch we have
done ajso shows that womncn, particularly older and non-collcge women, arc more
parochial in their concerns than men. They believe that a significant portion of the
budget is spent abroad, and they would like to have that money spent at home to
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where businesses can thrive” (42%) — perhaps implying a preference for policics that pro-
actlvely spur the economy over policies that reduce intervention.

Non-registcred women, especiolly, have a preference for policies that pro-actively spur the
cconomy over policies that reduce intervention. Almost six out of every ten (58%) non-
registered women would rather have government work on "increasing jobs, wages and
benefits" while only four in ten would prefer “creating an environment where business can

thrive (42%).

Women also prefer the carrot approach to public policy over the stick ~ even if it means

spending more money. 'For example, women's approach to crime is to deal with jobs and
education (52%), rather than get tougher on criminals (34%), and their answer to welfare

reform has more to do with child care and job training (54%) than with eliminating abuse
of the system (33%). This is equally true of registered and non-registcred women.

In the budgel debate, women arc far more concerned than men with protecting the
vulncrable. By a margin of more than two to one, women prefer balancing the budget
gradually "so that we don't hurt people” (61%) over balancing the budget quickly so that
“our children are not burdened with debt" (28%).

While taxes are a concermn to women, their approach is populist By a narrow margin,
they prefer "making the wealthy and big business pay their fair share" (49%) over
“reducing the tax burden on the middle class” (43%). Women who are registered to vote
are in fact somewhat more populist (they prefer making the wealthy pay their fgir share
by a 10-point margin) than women who are not (split evenly). Women who are
independent in their partisanship are the strongest proponents of a middle class lax cut
(59% tax cut to the middle class, 31% wealthy pay thcir fair sharc). In addition, working
women tend to lean more populist in their prioritics (51% wealthy pay fair share, 41%
middlc class tax cut), though homemakers would prefer a tax cut (52% middle class tax
cut, 41% wealthy pay their fair share).

Choosing Palitical Candidates

Women act independently when they go to the polls. Only slightly over a third (37%)
usually vote for the same candidates as their spouse or partners. In fact, on average only
47% of married women vote like their spouses.

In general, women across the board want leadership (46%) morc than compromisc (35%)
from their political lcaders. This is particularly truc for older women, Republican women,
and women without a collegc education.

In choosing which candidate to support in an election, women maintain that political party
is nearly irrelevant: just 3% say that this is the most important criteria. Far more
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important, according to the women we interviewed, are the candidate's positions on
specific issues (29%), the candidate's integrity (27%), and the candidate's experience
(24%). However, we should note that on election day, a majority of women who identify
with a party support the nominees of their party.

¢ A third of women say that issues are most important in choosing a candidate. However,
just one in five registered voters say that they have cver choscn a candidate on the basis -
of a single issue (20%), and even fewer women who are not registered would make their
choice in this way (12%).

. In general, the issues women choose as the ones most likely to drive their vote if ever
they made a choice based on a single issue mirror the ones they identify as the most
important generally, topped by the economy (18%), budget and tax issues (15%), and
crime and violence (10%). Broader issue perspectives matter most and, not surprisingly,
women take their broad issue concerns to the polls. Most of all, women say that
candidates' position on "economic security for American families" is what matters (36%
say this is one of the most important things they consider), followed by "how tough the
candidate will be on crime" (32%) and the “candidate's approach to tax and spending
issues” (27%).

- In general, non-registered women claim that a candidote's positions on the issues are less
important to them than do registered women. However, "a commitment to family
cconomic sccurity" (52%) and "toughness on crime" (50%) is clearly what matters to
non-rcgistered women. For these economically marginal women, these themes help
motivate their turnout as well.

. Although abortion is often assumed to be a single issue that is likely to drive women's
votes, just 5% name this as the issue they would use if they had to choose who to support
based on only one issue, and just one in five (20%) say that candidates' positions on
abortion is one of the most important things they consider. Registered voters are more
likely to say abortion is important (24%) than women who are not registered to vote
(12%).

Across the board, about a quarter of women say abortion is important to them. Abortion is
most likely to drive a pro-choice vote among with college graduates, younger college-
cducatcd women, mothers of teenagers and liberal Demacrats. Abortion is most likely to

drive the vote in the other direction among conservatives, younger Republicans, religious
women, women in rural areas and lower income women.
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