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EXECU1

On the mainstream/progressive side, our advocacy organizations are 

failing to compete with the Far Right. Because of timidity regarding the IRS 
and tax laws for non-profits, we have been far more restrained in electoral 
and voter mobilization projects. This imbalance in election work and 
grassroots political organizing is resulting in diminished capacity in legislative 

action affecting our values and programs.

Led by the Christian Coalition, the extreme right political movement 
has ascended to unprecedented influence through grassroots political 

organizing and electoral activity. The movement's success in mobilizing 
right-wing voters, through so-called "voter guides" and ultra-fundamentalist 

churches has given it national prominence. This electoral clout is now fully 

acknowledged by the national media, both parties, and candidates for office. 

Moreover, especially with the 1994 election results, this electoral power has 

resulted in expanding right-wing policy successes in local school boards, state 
legislatures and the U.S. Congress.

Convene multi-issue coalitions in target states 
for 1996 to educate & mobilize mainstream 
voters around issues and to counter Far Right 
election programs.

Early in 1995, political consultant Michael Hudson, created a proposal 

-- Mainstream Voter Education & Mobilization Project -- to address this 

problem. The concept is:

Similarly, we agreed to test the Mainstream Voter Project concept 
with pilot projects in two states holding elections in 1995 -- Mississippi and 

Kentucky. And, we decided to coordinate strategy with several groups 

With seed funding from the National Education Association, Hudson 
initiated the project in May of 1995. Exploration began with cultivation of a 

core group of national organizations, which were thought to be committed to 

greater electoral roles. An initial meeting was convened by NEA, and 
subsequently Hudson conducted individual meetings with the groups (See list 

at Appendix ). It was anticipated that the initial core group of 

organizations would be expanded in the 1996 plan.
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3)

5)

planning get-out-the-vote efforts in Virginia, but not to undertake a separate 
project there. Late in the cycle we also added Oregon and its special U.S. 

Senate election to replace Senator Packwood as a pilot project. (See state 

evaluations in full report).

From these exploratory discussions and the 1995 state pilot projects 

the following key conclusions have been drawn:

Complement Other Projects — Many groups have expanded voter 

registration, and ID projects, and the Mainstream Voter Project would 

complement these efforts. For example, HumanServe, Rock-The-Vote, 
AAUW have indicated that Mainstream Voter Project voter guides could be 

sent to their newly-registered or ID'd voters in target states.

The State Program Must Be ’’Home Grown”-- The projects must be 
organized in target states by local groups or coalitions. A project viewed as 
"imported" by a national organization could actually be counter-productive.

Distribution of Voters Guides — Although everyone seems committed 

to the concept of producing voters guides, there is little in the way of an 

adequate distribution system in place through mainstream groups. We must 
explore new and creative ways to get this information into the hands of 

potential mainstream voters.

6) Candidate Questionnaires -- We caution our candidates not to 
complete candidate questionnaires from the Christian Coahtion and they do 

the same for ours. The frequent result is some Democrats respond to 

progressive questionnaires and Republicans do not. We must develop a 

research methodology that distinguishes candidates on critical issues without 

relying on questionnaire responses.

1) The Concept — Increasingly moderate and progressive advocacy 
groups readily acknowledge that our side must become more active in voter 
mobilization and are willing to explore programs to achieve this goal.

4) Staff Intensive -- These projects are difficult, time-consuming work 

and require local staff resources to implement.
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Menu of Coalition Activities - Experience shows that groups have 

differing comfort levels with various election-related activities. For example, 

some are willing to distribute candidate-specific guides and some are not. 

Therefore, we need to creatively develop a menu of potential activities to 

accommodate different organizations.

Target Ten States - It seems that 10 targeted critical states are 

the most we could handle with hands-on Mainstream Voter Projects. 
However, we intend to publish a guide that could be made available as a 

resource to groups in all states.

No Single National Organizational Sponsor — We have concluded 
that no existing national group can visibly sponsor the state projects. Some 
groups, like the NEA are too aligned with candidates and the parties, some 

are too controversial, and many do not have organizations and resources in 

the states. Therefore, we are suggesting a new umbrella group. Mainstream 

America, as the facilitating entity.

4) Umbrella Facilitating Organization -- Mainstream America, a

501 (c)(3) non-profit will serve as the national facilitating group for the 

project, with key representation from participating organizations on the 

National Advisory Board.

2) Staffing -- Mainstream Voter Project will attempt to raise funds 

to place at least a 1/2 time staff/consultant in each targeted state for a period 

of 3-montlis prior to the election.

3) Primary Elections -- We will target primaries in the states 

where there are key races and where the Right seems likely to intervene.

Based on this experience and conclusions, the following are tentative 

recommendations for the 1996 Mainstream Voter Education and Mobilization 

Project:

9) Tax-deductible Funding- The training, facilitation and convening of 
state coalitions can be done with tax-deductible funds, thus opening the way 

for foundation funds to the project.



5) Distribution Plan -- We will devote significant energy to 
developing creative ways to distribute mainstream voters guides, to include 
publication in institutional newsletters and advertisements in newspapers and 

magazines.

6) Evaluation — The project will design an evaluation component, 

including exit polling in target states, to measure the actual impact of the 

program.



, Evaluation of 1995 Pilot

A.

At the outset, we expected considerable far right activity in the five 
states with elections in 1995. Press reports detailed Christian Coalition plans 

to print and distribute 5 million voter guides in the five states. However, 

initial research indicates that this activity did not fully materialize.

Admittedly, we undertook the 1995 pilot projects under severe time 
constraints and with limited expectations. There was no staff available in the 

states, no local funding, or any existing agreement among state or national 
groups to participate. We were starting from scratch. Under these 
conditions, the results and lessons learned are significant and provide the 
basis for continuing and improving the project for the 1996 elections.

National Organizational Support -- A major premise for the 
Mainstream Voter Project concept was that many national advocacy groups, 

in addition to NEA, would be interested in collaborating on state voter 
projects. It seemed that increasingly national non-profit groups representing 
varying issues realized that their values and programs were being threatened 

by the political activism of the Radical Right.

In July, NEA convened an initial discussion among 7 other groups - 
AARP-VOTE, AAUW, Interfaith Alliance, People For the American Way, 

Planned Parenthood, Voters for Choice, National Council of Jewish Women. 

These groups were selected because they seemed ready to move more into 
the electoral area and are groups with some state base. The meeting 
confirmed the shared concern about the electoral process and the Mainstream 

Voter Project concept. Moreover, it seemed that the Mainstream Voter 

Project would be complementary to other projects being undertaken by the 

organizations. After the joint meeting, Michael Hudson met with the groups 

individually and made two presentations to the National Network, which 

meets quarterly in Washington to share strategy to counter the Far Right.

It was agreed that we would keep the groups abreast of developments, 
seek their participation in the state pilot projects, and reconvene after the 
November elections to evaluate the results and discuss possible cooperation
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C.

It appears that Mainstream Mississippi will remain active for the 
federal elections in 1996 and consider other non-electoral coahtion activities.

for 1996. Most of the national groups did help in identifying state contacts 

for the pilot projects in Mississippi, Kentucky and Oregon.

Ultimately, the coalition named spokespersons, including significant 
clergy representation, sent questionnaires to all statewide and contested 

legislative candidates, circulated a letter to clergy, distributed the voters 

guides and conducted a series of press briefings around the state. (See the 

Mainstream Mississippi materials at Appendix ).

The regular involvement of Rev. Lee Berg, NEA Human and Civil 

Rights Department, who had been the minister at First Baptist Church in 

Meridian, was instrumental in the project's success.

Mainstream Mississippi encountered some of the problems highlighted 
above. After printing 200,000 voter guides, we found that the participating 

groups were not able to distribute them. The Republican candidates, in 

general, did not respond to the questionnaire. And, the media was not 

particularly interested in our voter guides or the project.

Mainstream Kentucky -- Mainstream Kentucky was started 
even later, with the initial meeting convened by the Kentucky Education 

Association on September . It was more difficult bringing together 

diverse organizations in Kentucky although the interest level was high. Part 
of the difficulty seemed to be conflicts with other meetings and the short time

Mainstream Mississippi -- On August , we convened the 
initial meeting in Jackson with invitations coming from the NEA-afifiliate, 
Mississippi Association of Educators. MAE executive director, Tom Harvey, 

was an enthusiastic supporter of the program. There was broad-based 
attendance from groups including Children's Defense Fund, Women's 

Network, Methodist Church, Urban League, etc. (See Invitation List at 

Appendix ). The need for a Mainstream Voter Project was widely 

endorsed. The second day of meetings involved the difficult and rigorous 
task of actually drafting issues and language for the voter guide and candidate 

questionnaire.



D.

E.

before the elections. A notable addition was the active role undertaken by the 

state NAACP and Urban Leagues.

The mail-ballot special election will be decided on January 30, 1996. 
Oregon Education Association convened a initial meeting in October and two 

follow-up meetings in November. The breadth of organizational attendance 

and interest exemplified the more advanced state of coalition work in Oregon, 

with attendance by the Trial Lawyers Association, state Human Services 

Network, and union officials.

Oregon Special Election - Because of the national interest in the 

special election to fill the vacancy created by the resignation of Sen. 
Packwood and the history of right-wing activity in the state, we were asked to 

consider an expedited Mainstream Voter Project in Oregon.

In the end. Mainstream Kentucky circulated a letter to clergy with a 
voter guide on the Governor’s race. Additionally, with support from the 
Louisville Urban League, the coalition ran newspaper ads the Monday prior 
to election day urging citizens to vote. In a significant development, the 

- Catholic Bishop advised priests around the state not to distribute Christian 

Coalition materials.

Charlie Vice, Executive Director of KEA and State President, Janet 

Carrico, provided energized leadership, and Human and Civil Rights staff, 
Marilyn Hutton and Jerry Alleyne from KEA served as invaluable lead staff.

At this time, a detailed proposal has been submitted to carry out the 

Mainstream Voter Project over the next two months through the general 

election.

Virginia -- Early on, we recognized the intense interest in 

Virginia races, which the press was touting as a measure of the trend toward 

Republican domination of the South and a test of Governor George Allen. 

Because of the proximity to Washington, many national groups would be 

active in the elections. Therefore, we decided not to create a separate

It appears that the Christian Coahtion did not distribute voters guides, 

but that another extreme right group did in some parts of the 

state. (See Appendix for Mainstream Kentucky materials.)



At this writing it seems clear that the Far Right and Republicans did 
poorly in Virginia. The level of Radical Right activity in the elections is 

being evaluated.

Mainstream Project, but rather to consult with other groups. Throughout the 

election we coordinated with groups including the Interfaith Alhance, who 
produced voter guides in targeted races, the Virginia Education Association 

and People For the American Way, which produced guides in some school 
board elections. The candidate issues and language developed in Mississippi 
provided a model for Virginia voter guides.

In summary, the 1995 experience revealed that the Mainstream Voter 

Project concept was valid and endorsed by a wide variety of groups. The 
difficulty of actually implementing the project and impacting election results 
became clear. The lessons learned from the pilots will improve planning for 

the 1996 cycle.



III. Proposal and Plan for 1996 Cycle

Top Priority:

Secondary List:

Nebraska 

Wisconsin 

Pennsylvania 

New York

Based on the experience of the past six months and the pilot state 

programs, the following proposal is suggested for the 1996 Mainstream 

Voter Education & Mobilization Project. A preliminary budget for the 

program is enclosed as well.

Early in 1996 we will arrange initial meetings, convened usually by 
NEA affiliates, in each state. The project will focus first on target states with 

early primaries - like Texas in March . The meetings will be coordinated 

where possible with other events, like NEA conferences, state network 

meetings, etc.

Mainstream America, as the umbrella facilitating entity, will conduct at 

least 10 target state voter projects during the 1996 election cycle, to include 
primary elections where practical. The projects will be undertaken in 

partnership with other mainstream organizations including the National 

Education Association. The proposed target states are:

These target states have been selected based on numerous criteria 

including, critical elections in '96. (US Senate, Congress, Presidential, 

Legislative ); projected right-wing election activity; and existence of an 

ongoing coalition and organizational interest.

Iowa 
Michigan 

Ohio 

Georgia 

Florida

California 

Oregon 

Washington 

Colorado

Texas



At initial state meetings, the agenda will include:

Early identification of potential stafEconsultants is also a priority. 

Parallel funding solicitation, both nationally and with state groups, to support 

the staff will pursued.

For 1996, we will attempt to implement an evaluation component that 
focuses on results in addition to coalition activities. Focus group research 

with members of participating groups will be used to gauge the impact of our 

products. Similarly, we will design an exit poll process to determine the 

extent to which our project affected targeted voters.

Using experience from 1995, Mainstream Voter Project we will 
produce a model Mainstream Voter Project Resource Kit, with model voter 

guides, including both national and state issues, distribution plans, press 

statements, letters, etc. This material can be used by local organizations to 

create voter projects in states where we do not provide direct staff assistance.

1) Scope of the state project

2) Targeted races

3) Other groups to be included

4) Staffing
5) Draft plan and timeline

6) Voter Guide issues

7) Funding sources
8) Steering committee and spokespersons

Mainstream Voter Project will provide technical assistance to each 

state coalition to include:
1) Convening initial coahtion meetings

2) Assistance in locating staff

3) Model voter guides
4) Polling and research on the issues

5) Model letter to clergy and to other groups
6) Voter guide distribution plans and options

7) Model Press Statements
8) Evaluation assistance and exit polling
9) General technical assistance and consultation



Early next year we plan a major national media announcement of the 
project, to include partner organizations, target states and model voter guides.

The results of the 1996 Mainstream Voter Project will be evaluated 

after the November elections and plans developed to expand the program for 

1998.
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Dear Colleague:

“Helping Kentucky Voters to Understand the Issues and Encouraging Them to Vote"

We are working with an informal coalition of local organizations called 
“Mainstream Kentucky" to promote maximum participation by informed voters in the 
upcoming November election.

We expect that the Christian Coalition will be contacting you seeking your 
assistance in distribution of their election materials at your church. The organization 
has told the media that it will distribute 5 million voter guides this November, including 
within Kentucky. In the interest of fairness and complete voter education, we hope that 
you would either decline to distribute these materials or provide equal access for 
distribution of other materials.

Thank you for helping to promote voter education and participation in our 
democratic process.

P.O. Box 3194
Frankfort, Kentucky 40602-0736

Co-Chair Nancy Jo Kemper, Kentucky Council of Churches
Co-Chair Mark Hopper, Minister, First Baptist Church, Frankfort
Co-Chair Greg Brooks, Minister, Immanuel Baptist Church, Frankfort 
Co-Chair William S. Cofield, NAACP
Co-Chair Anne Joseph, Kentucky Task Force on Hunger

In this regard, we are concerned that biased and inaccurate voter materials are 
being distributed by groups including the Christian Coalition. While we fully 
acknowledge the right of these groups to be involved in the electoral process, our 
concern is that voters receive accurate and balanced information. Though this 
practice is not uncommon for a special interest group, it is problematic when such a 
guide claims to represent the special interest of people of faith in general and 
Christians in particular. We, as religious leaders, must not be silent when others 
claim to speak with our voice and thereby compartmentalize our diverse and complex 
views to fit an orchestrated political platform.
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Mainstream Kentucky Voter Education Guide

VOTE NOVEMBER 7

PATTONFORGY

SupportsNo response

OpposesNo response

SupportsNo response

SupportsNo response

SupportsNo response

Using public tax dollars 
to fund private schools.

Maintenance of current 
funding for Kentucky 
public education.

Maintain state funding 
level for programs that 
support Kentucky 
disadvantaged families 
and children.

Maintain state funding 
level for Medicaid.

Equal opportunity for 
economic growth by all 
Kentuckians regardless 
of their race, religion, or 
gender.

The Kentucky Mainstream Voters Guide is not intended to endorse or oppose any 
candidate, but rather to encourage citizens to cast informed votes on issues of critical 
concern to mainstream Kentuckians. The Voters Guides are sponsored by Mainstream 
Kentucky, an ad hoc association of public interest and public service organizations. They 
are available for any organization to reproduce and distribute to their memberships.
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June 17,1993For Immediate Release

STATEMENT BY THE PRESIDENT ON THE VOTING RIGHTS ACT

I fully and enthusiastically support Attorney General Janet Reno, 
and the attorneys of the Civil Rights Division of the Department 
of Justice, in their efforts to enforce vigorously the Voting 
Rights Act. Where the Voting Rights Act is violated, this 
Administration will continue, as it has in pending Supreme Court 
litigation in which the Department of Justice has filed briefs, 
to seek effective relief by applying the full range of remedies 
available under law, including remedies that have previously been 
employed by the Department of Justice or approved by the courts. 
I also look forward to working with Attorney General Reno and 
Members of Congress to enact legislation, as needed, to clarify 
and reinforce the protections of the Voting Rights Act.

THE WHITE HOUSE
Office of the Press Secretary

The Voting Rights Act was adopted to give reality to the 15th 
amendment's guarantee of the right to vote — the most basic 
right of a democracy. When first adopted in 1965, the Act 
responded to long-entrenched barriers that systematically denied 
voting rights to African-Americans. As more subtle forms of 
disenfranchisement came to be employed, the Congress, with 
bipartisan agreement, strengthened and extended the Voting Rights 
Act in 1982. The Voting Rights Act offers two major protections: 
it imposes a nationwide prohibition of any electoral process that 
results in discrimination, and requires that certain specially 
covered jurisdictions obtain administrative or judicial 
preclearance before implementing voting changes.

In 1965, President Johnson hailed the Voting Rights Act as "a 
triumph for freedom as huge as any victory that has ever been won 
on any battlefield." Effective enforcement of the Voting Rights 
Act will allow us to continue that triumph. Inclusion of all 
Americans in the political process is necessary if we are to work 
together as communities, States, and a Nation to address the 
difficult challenges that confront us all.

The Voting Rights Act is central to our Nation's efforts to 
eradicate racial discrimination and secure equal opportunity for 
all Americans. As I said last month upon signing the "motor 
voter" bill, the Voting Rights Act is part of a great tradition 
of laws that have widened the circle of liberty to encompass more 
and more of our citizens. This Administration remains unwavering 
in its commitment to effective enforcement of the Act and the 
Nation's other civil rights laws.

The Voting Rights Act of 1965 has been a topic of 
substantial discussion in recent days. I want to make absolutely 
clear my full support for the Act.



Myrna Blyth Editor-in-Chief dr Publishing Director

June 11,1996

Dear Melanne:

If you have any questions, please don’t hesitate to call me. Thank you for your time and attention.

Sincerely,

Myrna Blyth
Editor-in-Chief

Melanne Verveer
Deputy Chief of Staff
Office of the First Lady
The White House, Room 100 OEOB 
Washington, D.C. 20500

125 Park Avenue New York, New York 10017-5529 telephone 212 455 1099 fax 212 455 1455
A Meredith Publication

mation in the enclosed letter, as well as copies of the the election reports that Ladies’Home Journal 

has published this year.

I am sending you the enclosed material at the suggestion of Pat Lewis. Ladies’Home Journal, in 
oartnership with the League of Women Voters, would very much like to inten/iew President and Mrs. 
Clinton as part of our special election project called “Power the Vote.” You’ll find the complete infor-

JOURNaij



Myrna Blyth Editor-in-Chief & Publishing Director

June 11, 1996

called “Power the Vote.” This unique partnership project includes a series of special reports in the

Sincerely,

J

Myrna Blyth
Editor-in-Chief

125 Park Avenue New York, New York 10017-5529 telephone 212 455 1099 fax 212 455 1455
A Meredith Publication

both of you. We will also be interviewing Senator and Mrs. Dole. This will be the perfect opportunity 
for you to speak directly to the seventeen million women who read Ladies’ Home Journal and who 

are registering and voting this year.

The voice of the American woman for over a century, Ladies’Home Journal reaches women who are 
involved and interested in their communities and their nation. LHJ readers want to make the best 
choice for themselves and their family. The League of Women Voters is a nonpartisan political orga­
nization that has encouraged the informed and active participation of citizens in government. Today 
the 1 100 state and local Leagues form a unique grassroots network that extends into the main­
stream of community life. Through “Power the Vote ‘96”, Ladies’Home Journal and ide League 
have become an important resource for informing women about the upcoming election.

We’d like to conduct the interview with both of you at your earliest convenience, sometime before the 
end of July. We would need approximately forty five minutes of your time.

Thank you for your consideration and we look forward to meeting with you.

President and Mrs. William Clinton
The White House
Washington, D.C. 20500

Dear President and Mrs. Clinton:

As you know, women will be instrumental in determining the outcome of this year’s election. Since 
January, the League of Women Voters and Ladies’Home Journa/have worked together on a project 
called “Power the Vote.” This unique partnership project includes a series of special reports in the 
magazine that provide women with information about the issues in the campaign which are most 
important to them, a voter registration drive, a Web site and town meetings across the country.

As part of our election coverage, Becky Cain, president of the League, and I would like to interview

JOURNAL

involved and interested in their communities and their nation. LHJ readers want to make the best

nization that has encouraged the informed and active participation of citizens in government. Today



Election ’96I

10 LADIES' HOME JOURNAL • FEBRUARY 1996

T
z

T

S

I

RHfiflWith Congresswomen Constance A. N

'A ■

5

S

IE*

SB•K

f

5

^.1

» Ts—

i- V

the League 

of Women 

Voters to get 

out the vote

12

MYRNA BLYTH,
Editor-in-Chief

Becky Cain, president of the League of 
Women Voters (second from right, below), 
and Myrna Blyth spent a day on Capitol 
Hill discussing our joint project
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he biggest story of this year will be Election ’96.

The results of this historic election will inevitably 

set priorities for our families’ lives in the next 

century. It also promises to prove the truth of the

Ladies’ Home Journal slogan—“Never underestimate the 

power of a woman.” Many commentators believe the deciding factor in this 

year’s crucial election will be the votes of women like yo

That’s why Ladies’ Home Journal has joined with the

of Women Voters in a unique partnership. The League o

en Voters is the nation’s leading nonpartisan political 01

tion, which for the past seventy-six years has encoura

active participation of citi

in government. 
Over the next months, 

ies’ Home Journal and 

League plan to keep 

informed about the is- 

s and concerns that ma 

ost to women through

:tion ’96 reports. We’re proua

Katie Couric will be acting as our special corre- 

:nt for some of these features. LHJ and the 

will also have a site on the World Wide Web 

ill include up-to-the-minute campaign informa- 

i tion especially of interest to women.

We have made the commitment to cover the 

election in this way because we want to add 

more light and less heat to the political debate.

Our goal is this: to encourage you to register 

id to become more knowledgeable so that you 

lake the best choices for yourself and your fami- 

’ when you vote.

With chair Donald Fowler of the • V 

Democratic National Committee
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' With chair Haley Barbour and 
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" Republican National Committee
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Morelia

(far left) and Nita Lowey, co-chairs of the 

Congressional Caucus for Women's Issues
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because some respondents answered
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3. Grace Under Pressure This working 
mom is barely making ends meet. She 
may be divorced. She has no college 
education, so she holds down a blue- 

collar or service job 
and worries constantly 
about paying the bills. 
She’s angry at all 
things political, de­
scribing herself as 
“disgusted with the 
whole process.”
4. Edith Bunker She’s 
a homemaker in her 
fifties or sixties. Her 
top concern: retire­
ment. She hasn’t been 
able to save much,

about the 

future. Sixty­

eight percent say the country 

is moving in the wrong 

direction, and 69 percent are 

concerned about what the 

next five years will be like.

When it comes to their own 

future, women are more 
optimistic—but not much. 

Fffty-four percent say they 

worry about what the next five 

years will bring for them and 

their families.

Respondents have littJe 

faith that poirtical candidates 

will change things—or do 

much of anything at all. A 

whopping 68 percent say 

they feel negative about 

elections and politics, using 

such words as “frustrated” 

and “disillusioned.”

Move over, Mr. Angry White Male. 
This election year, the angry fe-
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WOMEN VOTERS
|j FED UP AND FURIOUS

omen are

X T discouraged 

kJ V/ ar,d anxious

Seventy-seven percent of women who are registered to vote 
Msay they’ll cast abahot this year. In 1992, 90 percent voted
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Special election 

correspondent 

Katie Couric

^7 • V'
male is a force to be reckoned, with, according 
to a new survey by Ladies’ Home Journal and the

League of Women Voters. From coast to coast,
the women we polled told us they re tired of poli­
tics as usual, and they want real solutions to the 
problems facing their families—and the country.

Here are the issues women are most concerned about and 
what they’d do to change things. —Katie Couric

OUR POLL SHOWED FOUR TYPES—WHICH ARE YOU?^

1. The Friends Wannabe She’s young (be­
tween the ages of eighteen and twenty-
five) and has some college education,
but she can’t find a good job. Unlike her
TV counterparts, she
feels little hope that
she’ll become upwardly
mobile. She’s not inter­
ested in politics and
rarely—if ever—votes.
2. Mrs. Home Improver

A middle-class mom,
she’s in her thirties or
forties, has a full-time
job and is her family’s
main caretaker of kids
and home. In addition,
this busy woman does - I
her share of good works—charity and she’s counting on her husband’s 
groups, the PTA. What she doesn’t do: pension. While she doesn’t trust 
politics. Though she is likely to vote, Social Security to be there for her, 
she elects not to volunteer her time and she does believe in the government, 
efforts to political groups or causes. She always votes.
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financial fears fall into three main categories:

Time and money
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■>< Carol Kokinis, 35, Chicago

t;™

Mellyn Wallace, 35

Tulsa, Oklahoma

Systems engineer

Son, Daniel, 6

MI worry about losing my

job. I work for a large 
corporation that’s been 

downsizing in the last 
three years, and I was 
recently asked to justify 
my job. It’s scary. Jobs 

i are not a dime a dozen.”

Once called “women’s issues,” these 
are now America’s biggest concerns

THE ECONOMY '
j_ his is, by far, the biggest worry for women^^| 

financial fears fall into three main categories:

Twenty-three percent of 

women say they don’t 
bother to register because 

voting doesn’t make a
difference; 17 percent 

are too angry to vote

Robin Lillegard, 25 

Houston

Secretary

Daughter, Morgan, 2 
«_ > . 
I m not very 

interested in 
politics—except 
for the economy. 
I’m raising my 

daughter alone,
and it’s a never-ending battle 
against the bills. I don’t, know

Crime is the 
biggest issue to 
influence my vote. 
Look at the jump in 
crimes committed by 
juveniles. I want 
real problem­
solving, not just 
more police and 
bigger jails.”
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The Deciding Vote
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This article was compiled and 
edited by Pamela Guthrie O’Brien

all it the new battle of the sexes: When it comes to politics, 
men and women have very different priorities. For instance, 
as angry as women are at the system, they haven’t given up 
on it. In fact, 49 percent say government should take a 

more active role in solving national problems, such as crime and 
the economy, and 52 percent say government can help people. 
Men, on the other hand, want less government—period.

Women are also independent in the voting booth. Only 37 percent 
vote the same as their husbands. They’re likely to consider the 
candidate’s wife, too: Fifty-one percent say a presidential spouse 
influences their vote. As our survey shows, one thing is very clear this 
election: Never underestimate the power of a woman.

For the latest election news and voter-registration information, visit 
the LHJ/League of Women Voters Web site (http://www.lhj-lwv.comb 
You can also call a special election phone line, 800-249-V0TE, for 
registration information. The Web site and phone line are sponsored 

by the Chrysler and Plymouth Division.

35%

39%

28%

23%

17%

Anise Yarbrough, 32

Albuquerque, New Mexico

Homemaker/freelance writer

“l believe in getting involved 

on a grass-roots level. I 
volunteer for Meals on Wheels, 
delivering dinners to shut-ins 
and the elderly. But politics? 
I vote, but Tve never worked 

for a political candidate. I
just don’t see that politicians 

get a lot done; few ever really 
I change anything.”

Ann Marie Hannon, 34

Salt Lake City, Utah

Graduate student in nursing 

Children, Benjamin, 5, and Jackson, 4 

“Public schools aren’t 

doing as well as they could 
be academically. Inner-city 
kids, in particular, aren’t 

getting the opportunities 
they deserve.”

Detroit

Gerontologist and 

psychologist 

“A smart 

voter looks 
at the 
presidential 
candidate’s

wife. I 
check him out 
and check 
her out.”
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Made a financial contribution to a community organization

Volunteered fora church or religious organization

Volunteered in a school or PTA

Wrote to or called an elected official________ _______ _

Joined a neighborhood crime watch_____________________

Made a financial contribution to a political campaign

Wrote a letter to the editor of a local newspaper__________

Volunteered for a political candidate or political party

The women most likely to participate in civic life: • Those who are somewhat 

more educated and affluent • Those aged forty-five to sixty-five • Moms with 

children between the ages of six and eighteen are the most active of all.

EDUCATION This is a major is­
sue, women say. The reason for 
their concern: They perceive ed­
ucation to be the solution to 
both the economic and moral 
crises their children face. Fifty- 
two percent of moms fret all the 
time about the quality of school­
ing; the younger their kids, the 
stronger their concern.

Jonice Crawford- 

Wilson, Ph.D., 45

HI I Mr

EtECTION ’96

INVOLVED IN EVERYTHING-EXCEPT POLITICS
Women who are registered to vote are more likely than their non-registered 

counterparts to be active in their communities, from volunteering for a local 

organization to joining the PTA. Here are the many ways women have made a 

difference in the past five years: Re&

54%

50%

37%

33%

23%

18% 10% 

12% 13%

10% 10%
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I � In this elect ion year, the economy is the

'J! 
� biggest issue for women across the country, 

�� ��� according to Ladies' Home Journal's recent
',; • Sl\� survey. From fear of being downsized to the
everyday reality of trying to make ends meet, from higher tax­
es to the budget deficit, women are worried about their own­
and the country's-economic security. 

Just how bad is the financial state of our union? This
special report will give you the information you need to 
know. Pull it out and keep it handy; debate and analyze the
facts and f i gures with your family and
friends. And, most important, as the presiden­
tial campaign continues, use this guide as a
reference-to keep track of the candidates'
statements, to see if they change their posi­
tions or their promises-and to help you
decide how to vote. 

Where those wtth the hl&hest-and 
lowest-Incomes reside 

Blue: $26,994 to $32,274 

Y
e
llow: $21,012 to $25,927 

Red: $16,531 to $20,927 

Highest Income: Disbict of Columbia 

Lowest Income: Mississippi 

,usONAI INCOM( ,u CNII A IN CUHENl 

DOllAI$, av s 'A If. ,mlMINAlY lfU 

NIJMlflS SOUta,U.S IIUttAUOf 

ECONOMIC ANAIYSLS 

-Katie Courie
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A look at our economy today
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1992 1996

EE S1.40 $1.48

$.73 $.86

Toothpaste $2.39$2.01

Diapers

$4.19$4.00

$4.95 $5.50

Loaf of 
bread

N

Lipstick 
(sold in 4 
drugstore)

J

we still can’t make
99

w
X
\

ofteoMMi we could go back in 
Linda as she looks 

tliro^^^pe bills piled up on her 

kitchen table. “I don’t know what

THE NUMBER
OF NEW JOBS
CREATED:
1993 to 1996: 8.4 million (Clinton 

administration)
1989 to 1992: 1.9 million (Bush 
administration)
1985 to 1988: 10.1 million (Reagan 
administration)
SO-Jf CE. h’j’iAU O= :ASOF STATiSTiCS

U S nfFAHiZEN t OF 1A3QFLinda Ross, 31, Cocoa, Florida 
Trip packager for a cruise line 
Husband: Larry, 30, a safety 
monitor for a defense contractor 
Children: Jerel, 4, Logan, 1

$9.39 
(for 40)

$6.94 
(for 321

Pantyhose 
(sold in
dept, store)
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“Three jobs—and

w

out. Occasionally the 
family does splurge, as 
they did last spring when 
they took Jerel to Disney 
World for a day. “You 
get to the point where 
you feel like if we don’t 
have an extra dime to 
enjoy, what are we doing 
it for?” says Linda.

That’s why Larry de­
cided to get a second 
job. But the additional 
dollars he earns come at 
a high price. “For the 
first four months, Larry 
worked five nights a 

<e only saw the baby on 
ds,” Linda recalls sadly, 
muld ask, ‘Is Daddy going 

to be home tonight?’ By the mid­
dle of the week he was crying, 
‘Daddy’s never coming home!’ ”

In March, Larry decided that for 
Jerel’s sake, he needed to spend 
more time with his family. He cut 
back to three nights a week, which 
brings in an additional $500 a 
month—barely enough to balance 
the household budget. “If anytldng 
out of the ordinary happens, like 
the car breaking down, we’re in 
trouble,” says Linda. “And some­
thing always happens.”

Still, Linda insists that she and 
Larry don’t feel sorry for them­
selves. “I try not to get upset when 
someone calls asking why our car 
payment is late again,” she says. 
“After all. I’m probably just one 
name on a list being called.”

Can government change the 
economic malaise she and so many 
others are caught in? “The bottom 
line is, there are so many qualified 
people looking for work, there’s al­
ways somebody willing to do the 
job for less money,” says Linda. 
“Can the government change that? 
I don’t know. But if it can’t, then 
who can?” —Kathryn M. Casey

Of 1A6O» STAWCS CONSUMES Pf<E ’NOEX;
CONSUME! 8EFOSTS. PRCCTOP.L GAMBlt iHj RESEARCH

HOW MUCH
THINGS COST:
Before the last presidential 
election and today
ITEM
HatfgaHon j

of milk 1

K-f

8 
£ .

LJ

vs. the last two decades

»

miiiny b 'monthly expenses 
are a testimony to how tight 
things are—a $700 house payment; 
$480 for child care; $450 for food; 
a $250 car payment; plus taxes, 
student loans and credit-card, med­
ical and utility bills.

Recently, the Rosses were so 
far behind on their bills that they 
went to an office of the Con­
sumer Credit Counseling Service 
for advice. “But when we showed 
them our budget, they didn’t 
have any suggestions for us,” says 
Linda. “There was nothing left to 
cut.” Already gone are family va­
cations, new clothes and dinners

w
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IF THE ECONOMY IS UP, WHY ARE WE SP DOWN? 
Are we worrying more than we should? 

A
ouch the most acceptable practice, says 

Dean Baker, Ph.D., an 
economist at the Ecoaomlc 
Policy Institute. In W ashinr­
ton, D.C. "In the past there 
was an hnplldt unclentand­
lng that an empl07ee who 
did his or her job wel could 
expect to be la a secure 
posltloa." Now, be says, If 
a flnn Isn't doing as well 
as It should be, Wall Snet 
wants to see "layoffs, to 
show that the company Is 
serious about profftabllib," 
• Conunen l&a¥e �
"People are much more

prfce..consclous than they 
used to be," says Saranna 
Thornton, Pla.D., aulstant 
professor of economics at 
Colby Collece, In Water­
v ille, Maine. The bottom 
lne: Shoppen want sales; 
paying full price Is a thing 
of the past. 
• Slq-hlch expectations.
For years, Americans have 
believed that they would
do better than their par­
ents did; baby boomers, 
says Thornton, "expected
to do a whole lot better."
Tut's because they grew 

up In a period of unusualy 
rapid growth after Worfd 
War II, when aaythlnc 
seemed economically pos­
sible. But when growth 
slowed to a nonnal rate In 
the seventies, their expec­
tations didn't. 
• Tedtnoloo "Is havhlg a
major Impact on our sod­
"1," � Thomlon. Ufhere's 
now a � clchob•� i.
tween people who haw ..
nlcal skills and those who
don'L The best Insurance 
a woman can buy herself Is
to upgrade those slcJlls."

recent recession 
ended In 1991, 
many Ameri­
cans feel like 

It's still going on. But ex­
perts agree that the econo­
my Is actually faring well. 
"Unemployment has been 
fairly low, despite  the 
downsizing, 1 1  says Phillip 
Braun, Ph.D., assistant pro­
fessor of finance at the Kel­
logg Graduate School o f  
� Northwestern 
Ullfverslty, In Evanston, 111-
nols. "Inflation and Interest 
rates are low. The stock 
market, which Is very high, 
means Investors expect the 
economy to stay strong. II 

GOOD THINGS ABOUT THE ECONOMY BAD THINGS ABOUT THE ECONOMY 
11 More Jobs down the road. Down-

sizing has Improved the efficiency 
of U.S. companies competing In 
the dobal economy. lronlcalty, 
In the long tenn, that wll result 

So why aren't more 
Americans sharing In , 
this economic comfort 
zone? The following rea­
sons an play a part 
• The median family In­
come has not grown (see
chart at left). And ln gen­
eral, real wages (salary af.
ter lnflatlonl have not
lncrea.sed since 1980.
• Downsizing Is now an

In more jobs for U.S. workers. 
21 Stocks are soaring. Between 1991 and 
1995, the marilet gave a total return of 
115.35 percent� news for those In• 
vested in stocks through a 401(k) plan at 
work. 31 The budget deficit Is shrinking­
which means lower Interest rates and 
cheaper consumer loans. 

''I lost my pens;i_on''. 
do

.
ow when-or if-I'll 

ev able to retire," laments
Adrienne as she shu ffles 

er bank statements. "I 
nestly envision myself 

at seventy, but now 
out of the question." 

financial experts chas­
ricans for switching 

n and socking away 
too little for retirement years, 
Adrienne ctid everything "right." 
For thirty-two years she worked 
for a major U.S. corporation 
with a company-funded pension 
pl an-Pan American Airlines. 

11 The wage gap between the 
CEO and the average woriler 

Is widening. While CEO pay has 
risen 19 percent, worker pay 

has decreased 2.1 percent. 
21 Only the rich are getting richer. 

Since 1973, the Income of the wealthy has 
increased almost 20 percent; middle-class 
Income has risen 5 percent and those at the 
bottom have actually lost money. 31 Com­
panies are paying fewer health-care bene­
fits; worilers are paying for more of their 
own care-a trend experts say wffl onty get 
worse as the baby boomers grow older. 

Then in December 1991, after 
more than a decade of financial 
strife, Pan Am closed its doors. 

"We walked into the office at 
seven-thirty, and at nine-thirty, 
we were told to pack up," Adri­
enne recal ls  bitterly. "They 
gave us half an hour to get out 
of the building." 

At first, Adrienne had the im­
mediate concerns of finding a 
new job--not an easy task for a 

woman who was al most 
fifty-four. It took a year and 
a half to land her present 
position as an (continued) 
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(continued) office manager of a 
mental-health facility. Still, her an­
nual salary is now SB,000 less than 
the 533,000 she made at Pan Am. 
She sold her car when she couldn't 
afford the insurance, and her sav­
ings dwindled as she struggled to 
pay 13,600 for health insurance 
during the year and a half she was 
unemployed. To save money, she 
moved in with her father. "If I 
hadn't been able to live here, I'd 
be homeless," she says. 

Thirteen of Adrienne's male co­
workers were unable to make the 
adjustment; they committed sui­
cide. "I think with both the finan­
cial and mental stress, they couldn't 
cope," she says sadly. 

She, too, had some tough times. 

Since she was more than a year 
short of Pan Am's minimum retire­
ment age of 55 at the time of the 
shutdown, her benefits were nearly 
60 percent less than she'd thought 
they'd be. Instead of the $900 she'd 
anticipated, her pension was only 
S338 a month. "At first I thought it 
had to be a mistake, says Adri­
enne. "Then I felt betrayed." 

Though her own retirement is 
uncertain, the lesson that AdrieMe 
has learned the hard way is one 
that she wants to pass along to 
others. "I never was much of a 
saver," she says. "I'd tell young 
people starting out today to buy 
their own IRAs. They arc their 
only security, because nothing is 
guaranteed anymore." -K.M.C. 

''we vvere dovvnsized'' 

ne
.

lieved something like this 
co ppen to us," says Shelly.
"We're both college educated. We 

rd. But then everything 

aveling began in 1990 
Kaplans relocated from 

sey to Orange County, 
where Howard took a 
lastics company. They 

left behind not only family, but the 
financial security they'd amassed 
during Howard's thirteen years 
with an East Coast manufacturer. 

Excited about the new job, 
which offered a 15 percent increase 
in wages, the Kaplans invested 
most of their savings in a $300,000 
California contemporary home. 
Their large house payment made 
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things tight, so Shelly found 
a full-time bookkeeping job. 

Then the nightmare bc-
ga n. In January 1993, 

Howard was laid off. He 
pursued other jobs, but 
nothing panned out. 
With Shelly's salary alone 
to support them, the 
Kaplans felt the financial 
strain. "By May we were 

very nervous," she says. 
"Our credit cards were maxed. I 
was thankful we'd made the mort­
gage payment." 

Finally, in August, Howard 
found consulting work-ironically, 
for his former employer in New 
Jersey. A month later they offered 
him a job, albeit at a 20 percent 
cut in pay. The family moved back 
across the country and now live in 
a rental house in New Jersey. 

Today, the Kaplans still haven't 
recovered from the months of un­
employment. The biggest problem: 
They've been unable to sell the 
house in California. "Before we 
moved, we were able to meet our 
expenses, pay our bills," Shelly says. 
"Now I feel like we're just a pay­
check away from disastcr."-K.M.C. 

THE AVERAGE 

WEEKLY GROCERY 

BILL 
1995: $83.25 
1992: $78.98 

PRICE CHECK 
Overall, the prices of consumer goods 
(food and fuel) rose 12.9 percent from 
1992 to mid-1996, versus a rise of 
19.5 percent from 1988 to 1991. And 
health-care costs went up 
24.1 percent from 1992 to mid-1996, 
compared to an increase of 
37.2 percent from 1988-1991. 

INFLATION 
1995: 2.8 percent 
1994: Z.6 peroent 
1993: 3 percent 
1992: 3 pen:ent 
1982: 6.2 peroent 
1972: 3.2 peroent 
SOUICL IIJt!AU Of IAIOI $lAIISIO, 
U $ Ol'l'.t!MlNI Of IAIIOI 

TAXING MATTERS 
The median two-paycheck family with an 
income of S52,000 paid less federal 
income tax last year than they did in 
1985-9.5 percent versus 11.5 percent. 
However, they did pay more in payroll and 
state/local taxes, according to the Tax 
Foundation, a public-policy research 
group in Washington, D.C. In 1995, the 
payroll tax was 7.3 percent. In 1985, it 
was 6.8 percent. State and local taxes 
took a 12.5 percent bite of income last 
year, compared to 11.9 percent in 1985. 

HOME OWNERSHIP 
Tbe percentap of fa,ailies who on 
their homes: 
1994: 64 percent 
1993: 64 percent 
1988: 63.8 percent 
1982: 64.8 percent 
SOUtC!. U.S IUUAU Of IH! ClH$U$ 

THE NATIONAL 

DEBT 
(in millions of dollars) 
1994: 4,643,711 
1993: 4,351,416 
1992: 4,002,136 
1982: 1,137,345 
1975: S541,925 
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■V Finally, make your voice heard. 

L\I Write to the candidates and tell

r/

SOURCE: THE tEAGUE OF 

ATOMEN VOTERS

■V Compare the candidates 

rYl records {you can get 
this information from each 

candidate’s office) to their 

current promises. If they’re pledging to 

reduce the deficit now, did they vote for 

this legislation before the campaign?

’ Look into campaign contributions 
_ J the candidates received. All 

contributions must be reported to the 

Federal Election Commission {call 800- 

424-9530 for information). How might 

these contributions affect the 

candidates’ conduct in office?

' Keep track of what candidates say 
_ J about the economy in the coming 

months. Do their positions change as they 

get closer to the election? Do they 

promise different groups (say, business 

leaders vs. workers) different things?

i
i
I

i
5

o

o
I

s
2
1
2

Visit our Worid Wide Web site for voter­

registration information (http://www.lhj- 

lwv.com), or call the LHJ/League of 

Women Voters toll-free voter-registration 

number, sponsored by the Chrysler and 

Plymouth Division, at 800-249-VOTE.Edited by Pamela Guthrie O’Brien. Reported by Katherine Lee, Clint Willis, 
Catherine Fredman and Anna Roufos.

Candidates 

Bob Dole 

and Bill 

Clinton

Initiate a discussion about the 

candidates with friends, family and 

others whose opinions you respect. 

Analyze and debate how well each 

politician will be able to fulfill his 

promises about the economy.

them about the economic 

h issues that matter most 

to you. Explain what 
\ you’d like them to 

do once 

1 they’re in 

office.

3
’ Evaluate each candidate’s 

_ 2 stance on economic 
issues. Do they seem 

realistic? Do his ( 

economic priorities 

agree with yours?

NEW BUSINESSES: Clinton estab­
lished tax breaks to help small 
companies, and simplified the 
Small Business Administration’s , 
loan applications.

Dole believes “big government” ' 

is restricting business growth. 
He would require government 
agencies and departments to con- , 
duct cost-benefit analyses before W1 
imposing major new federal regula­
tions on businesses.

What the candidates would do 
to strengthen the economy

SOURCES: THE DEMOCRATIC NATIONAL COMMITTEE. THE RE 

PUBLICAN NATIONAL COMMITTEE, BOB DOLE'S OFFICE. BILL 

CLINTON'S OFFICE.

1
2
8

I

children and to prevent illegal im­
migrants from qualifying for it. 
Dole would like to cut the tax rate 
on capital gains (profits on the 
sale of assets), lower the estate tax 
on family businesses and scale 
back the 1993 tax increases. He 
also endorses a 8500 per child tax 
credit for families who earn less 
than $200,000 a year.
GOVERNMENT SPENDING: The Re­
publicans want a constitutional 
amendment to balance the budget. 
They’d also like to transfer con­

trol of programs 
such as welfare 
from the feder­
al government 
to the states, 
and reform oth­
er entitlement 
programs.

The Democ­
rats want to 
balance the bud- 

it an amendment, 
so like to control 
it spending while 

entitlement pro- 
ich as Medicaid, 
il services such as
3S, a national ser- 

TOgram.

HEALTH CARE: Both parties sup­
port the health-care reform initia­
tive proposed by Senators Nancy 
Kassebaum [R-Kansas] and Ted 
Kennedy [D-Mass.], which would 
let employees keep their health in­
surance even if they lose or change 
jobs. It also prevents insurance 
companies from dropping people 
for pre-existing conditions.

TRADE: Dole and Clinton favor free 
trade and opening new markets for 
American goods through the North 
American Free Trade Agreement 
(NAFTA) and Gen
ment on Tariffs t 
(GATT).
THE MINIMUM Wi

Democrats propose 
from $4.25 to $5. 
an hour; some R 
publicans suppc 
the raise, others 
don’t. At press
time, the bill was 
still pending.
TAXES: In 1993, 
the Democrats 
increased rates 
for married cou­
ples with taxable 
incomes over 
$140,000 and sin­
gle people with taxable incomes 
over $115,000, bumping them 
into a higher tax bracket. They 
also expanded the eamed-income 
tax credit, which cut taxes for 21 
million working families earning 
less than $28,500 per year to in­
clude those without children. 
They continue to support that tax 
credit and have proposed tax cuts 
for the middle class.

The Republicans would like to 
limit the earned-income tax cred­
it to low-income families with

h candidate’s \

sIif

. v.’
7
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No More Name-Calling! 
LADIES' HOME 
JOURNAL 

LEAGUE 
OF WOMEN 
VOTERS Voters are fed up with negative 

campaigns and character 
attacks. Here's how politics­
and candidates-must change 

Power 
The '96 

Vote 
By Kathleen Kennedy Townsend ELECTION, .· 

am not a great believer that 
out of 1ragedy comes good. 
There is no doubt that our 
nation would be a better 
place if Abraham Lincoln, 
Manin Luther King, Jr., 

---- my uncle, John F. Kenne-
dy, and my father, Robert Kennedy, 
had not been killed. 1brough their 
work and their example, these men 
united people who once we.re 
separate; they helped dis­
parate groups 
see and un­
derstand each 
other. We are 
a lesser countty 
for their deaths. 

When I was 
growing up, I was taught 
that politics was a noble call­
ing and the democratic pro­
cess was something to be 
treated with respect. When 
my father ran for president in 1968, 
he earned a reputation for discussing 
serious issues with honesty. I recall, 
for example, that while he was talk­
ing to a group of medical students 
about the need for a national health­
care system, one future doctor asked 
who was going to pay for this new 
system. My father looked him in the 
eye and said, "You are." 

Today, the issues seem to have 
taken a backseat to name-calling 
and demonizing. And there is reason 

0 

i 
to believe that this presidential elec-

o tion campaign could rank among 
� the ugliest of the century. In the 
l5 past two years, the political debate !<- has grown coarse and vicious, with-

out even the pretense of propriety. 
Of course, there is nothing new 

about negative campaigning. Our 
seventh president, Andrew Jackson, 
was branded a murderer and an 

adulterer. Abraham Lincoln was 
called an ape. And Thomas Jeffer­
son was labeled by his opponents as 
a seducer of slave girls and a "howl­
ing atheist" who would lead the 
country to a "not very distant ruin." 

Since the very first contested 

e l e c t i o n ,  
mudsling­
ing and 

character at­
tacks have been 

as constant as the 
democratic process 

itself. After each election, politi-
cians and pundits wring their 

hands about the decay of politi­
cal discourse, but then three years 

pass and it starts all over again. 
The reason we have freedom of 

speech is not because our words 
have no consequences. Quite the op­
posite, in fact. And while it is naive 
to draw a direct cause-and-effect re­
lationship from speech to action, vi­
olent words do create a context in 
which violent actions can be seen as 
legitimate political statements. We 
have seen this with tragic frequency 
in the past year: the rantings of mili­
tants against the federal government 
may well have contributed to the 
bombing of the Alfred P. Murrah 
Federal Building in Oklahoma City. 
[For more on the Oklahoma .City 

bombing, see page I 32.) And when 
politicians and newspapers in his 
own country accused Israeli Prime 
Minister (continued on page 96)
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Next month, as part of our special 
election coverage, political analyst 
Richard Reeves writes about the 
making of the candidates.

he oldest of Robert F. 

Kennedy’s eleven children, 

Kathleen Kennedy 

Townsend, forty-four, 

knows what it’s like to

make headlines. Not only is she 

Maryland’s first female lieutenant 

governor, she is also the first woman in 

her famous family to take elective 

office. She joins three other third- 

generation Kennedys in the political 

arena: Her brother, Joseph, is a U.S. 

Representative from Massachusetts; 

her cousin Patrick—son of Senator 

Edward Kennedy—is the youngest 

member of Congress (he represents 

Rhode Island); and another cousin, 

Mark Shriver—son of Eunice Kennedy 

Shriver and brother of TV journalist 

Maria—is a Maryland state legislator.

Since becoming lieutenant governor, 

Townsend has helped pass legislation 

to toughen the state’s criminal-justice 

system and drunk-driving laws. She also 

spearheaded the first community­

policing academy in the country— 

where citizens and officers train 

together to learn how to reduce 

neighborhood crime—and she has 

championed efforts to reform domestic­

violence programs. The current mandate 

for this mother of four (daughters 

Meaghan, eighteen; Maeve, sixteen; Kate, 

twelve; and Kerry, four) is to develop 

programs that will help children in 

need before they get into trouble— 

a goal of which her father, no doubt, 

would be proud. —Katherine Lee

z

<

LU

mind. . . . And let us reflect that . . . 
we have gained little if we counte­
nance a political intolerance as des­
potic, as wicked, and as capable of as 
bitter and bloody persecutions.” •

and more on 
the substance of the candidates’ po­
sitions—where they differ and, just 
as important, where they agree. If 
we can establish that there is a con­
sensus on even a small number of 
issues, it will go a long way toward 
restoring dignity to the process.

Voters, too, have dozens of chances 

*NO MORE NAME-CALLING! 

Continued from page 93

Yitzhak Rabin of treason, it seemed 
to make it easier in the mind of ac­
cused assassin Yigal Amir to justify 
Rabin’s murder last November as a 
morally defensible act.

The other danger—less violent 
but no less profound—is that attack­
dog campaigning allows candi­
dates to avoid addressing the real 
problems in our country. It’s easy 
to decry your opponent’s lack of 
character, loyalty or patriotism; 
it’s much more difficult to talk 
about how we can instill those 
qualities in our children.

So what can we do to get back to 
days of kinder, gentler politicking? 
First of all, everyone—the candi­
dates, the voters and the media— 
must be willing to play a part.

The press has grown sophisticat­
ed in analyzing campaign rhetoric 
and checking the facts behind can­
didates’ assertions. They can go one

I

&

■ I

All in the family: 

Townsend in 1964 

with her father, Robert 

Kennedy, then the 

U.S. Attorney General, 

and her mother, Ethel

-

In Hex 
Father’s 
Footsteps

isl
\

to register their opinions of a cam­
paign. Each opinion poll taken, 
each reporter’s question asked, is 
an opportunity. If voters look criti­
cally at the nominees’ statements, 
and call them on it when they slip 
into the mud, candidates will learn 
the lesson.

The greatest responsibility, of 
course, falls upon the candidates 
themselves. Presidential hopefuls 
should remember that once they get 
to the White House, they have to 
govern. And the manner in which 
they campaign determines the flavor 
of their years in office. Those who 
win by dividing the country against 
itself will surely suffer from the re­
turn volleys of the disenfranchised.

In the end, both Republicans 
and Democrats are committed to 
keeping America’s defense strong. 
Both want crime and the fear of 
crime to be erased. Both want our 
children to have the best educa­
tions possible. And both want the 
poor to be less poor, the sick to be 

i better cared for. 
Where we differ is 

I how to get there. So 

let’s have a civil, rea­
sonable discussion of 
the problems and our 
differences. How do 
we create jobs that 
provide a decent wage? 
How do we stop teen­
agers from having ba­
bies? How do we deal 
with crime and the fear 
of crime?

These are the ques­
tions Americans depend 
upon their leaders to 
answer. These are the 
affect all of us. Once we 
: shared interest, can- 
nd all Americans—will 

be less likely to demonize those 
who want to take different routes 
to the same goal.

As we ready ourselves for the 
1996 presidential election, each of 
us would do well to remember part 
of Thomas Jefferson’s first inaugural 
address: “Let us then, fellow citi­
zens, unite with one heart and one
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In this election year, the economy is the 
biggest issue for women across the country, 

{* according to Ladies’ Home Journal's recent 

survey. From fear of being downsized to the 

everyday reality of trying to make ends meet, from higher tax­

es to the budget deficit, women are worried about their own— 
and the country’s —economic security.

Just how bad is the financial state of our union? This 

special report will give you the information you need to 

know. Bill it out and keep it handy} debate and analyse the 
facts and figures with your family

friends. And, most important, as the presi 

tial campaign continues, use this guide i
reference —to keep track of the Candida

statements, to see if they change their p 

tions or their promises—and to help you I 
decide how to vote. -Katie Couric
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““nffiFWrffllyFrnonthly expenses 
arc a testimony to how tight 
thirtgA are—a 8700 house payment} 
S480 for child care; ,$450 for food; 
a $250 car payment; plus taxes, 
student loans and credit-card, med­
ical and utility bills.

Recently, the Rosaes were an 
far behind on their bills that they 
went to an office of the Con­
sumer Credit Counseling Service 
for advice. “Rut when we showed 
them our budget, they didn’t 
have any suggestions for us,” says 
Linda. “'There was nothing left to 
cut.” Already gone are family va­
cations, new clothes and dinners

a

t&oM 1. 
irpt starol

taMiifch
tsoM ln ’

>..: ..x^xeg-.x*

fough she and Larry 
I me. the Rosses’ com- 
hne of #43,000 doesn’t 
k:it family of four. In 
jhe past six months, 
allege graduate—has re- 
a. second job cleaning

sg>: ■ >-.•

wort
binei 
supp
fact.
Larr

sort i.

out. Occasionally the 
family docs splurge, as 
they did last Spring when 
they took Jerel to Disney 
World for a day. "You 
get to the point where 
you feel like if we don’t 
have an extra dime to 
enjoy, what are we doing 
it for?” says Linda.

That’s why Larry de­
cided to get a second 
job. Rut the additional 
dollars he earns come at 
a high price. “For the 
first four months, Larry 
worked five nights a 

-Te only saw the bsby on 
ds,” Linda recalls sadly. 
'Ould ask, ‘Is Daddy going 

to be home tonight?’ By the mid­
dle of the week he was crying, 
‘Daddy’s never coming home!’ ”

In March, Larry decided that for 
Jerel’s sake, he needed to spend 
more time with his family. He cut 
back to three nights a week, which 
brings in an additional 850(1 a 
month—barely enough to balance 
the household budget. "If anything 
Out Of the Ordinary happens, like 
the car breaking down, wc’rc in 
trouble,” says linda. “And some­
thing always happens.”

Still, Linda insists that she and 
Larry don’t feel sorry for them­
selves, "I try not to get upset when 
someone calls asking why our car 
payment is late again,” she says. 
“After all. I’m probably just one 
name on a list being called.”

Can government change the 
economic malaise she and so many 
others are caught in? "'The bottom 
line is, there are so many qualilied 
people looking for work, there’s al­
ways somebody willing to do the 
job for less money,” says Linda. 
“Can the government change that? 
1 don’t know. But if it can’t, then 
who can?” —Kathryn M. Casey

Linda Ross, 31, Cocoa, Florida 

I rip packager lor a ctuise line 
Hush.'iud: larry, 3ft, a safety 
monitor for a defense contractor 
Children: Jerel, 4, Logan, 1

1994: $38,782 

1993: $37,905 

1992: $38,632 

1962; $36,326 

1976: $37319 
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IF THE ECONOMY IS UP, WHY ARE WE SO DOViN? 
Are we worrying more than we should? 

A
ihU.•1110.t 

,_ .. � 
enMd ia 1991, 
1aany Ameri­
can feel lika 

It'• .til --•• ••· llut ex­
s,e,ts agr,.. that tlle eco-. 
my i1 act.an, fartng nlL 
"U■NlplOJIR■■t .... ·""" 
fairly low, de-,tlte t•• 
downsizi■g," uys Phillip 
Braun, Ph.D., aasisblnt pro­
tcaao, offi1141nc. at ti.. Kd­
lo,rs Ciradaal• Scltool of 
Mlugerneat, Nod.It 1IM11 
UtllfflSity, ii EQMloa, l&U• 

aceep�ltle practice, uya 
Deu1 laker, Pla,D,, a■ 
eco■-id at tu �le 
Mey '-lit- ill w--. 
tan, D.C • .,_ the put U... 
WN H i■lp,licit ■n......_.,_ 
i■g that H •tloJee Wile 
d"ICI bil or• jDti well could 
expect to be Ill • •ec■re 
.,..;tic,n.11 W-, N says. if 
a finn is■'t doln1 11 nll 
as I SNllld be, Wall Street 
want:. lo ... -''1-,off-, to 
show tut Uie c-pallJ is 
Nrio• .... profilabilly." 
•co..nenllnadNtwld, 
"P-pl• er• "'wo.h ••re 

price-collsclolrs tha■ they 
lltedto tte," .-,.$ara■u 
Tllor■lan, Plt..D,. a.cldant 
,rwfNMJ of tcOIIOlllica at 
Colby Collel•. In Waler• 
will•, Mai■e. ne boUo• 
&..: S.IINl"I waat ulu; 
,.,., faU price Is I thing 
Of Ute put. 
• �isti •x,�lioae.
for ,urs, Aatcrau lwlve
beneved tllit tl••Y wo■1•
do htt•r Uta■ tllelr par­
ent• •llcl: ltalty h-■rs,
says Tllontoll, "a:ipeded
to do a wllol. lot l>etter."
Til■t'•�• .. U.cy...-

IIP Ill • period c,f 1...ally 
rapi4 •'"111 after Wortd 
War II, •••• ■-ytliins 
.... ect eco11GaicallJ '°'"
slble. lat wllea 1rowtll 
....t IO a ■ol'WRII Rte la 
............. U.ira:pae. 
tatiorw cfldl'L 
• Tedlnology "is hawllt a
..;..- .. ,_ o■ Hr MOi-
«J." rayaTilonllDn. .,....,. 
-•�.._,.nyli&, 
.._.peopltWIIOIIM'tlldl­
•bl elu1la ...a tli- WM
don'L lite bat insaiace 
....... CH buy herself Is 
to ...,... UIOR MIia." ---"�•--iat....t 

rates are low. ne •t�k 
ma!Mt,wWcllil-,,lii&lt, 
IIIMPlnnllursexpec,itlle 
�IIGMY ta at.- st,,,.._" 

GOOD ntlfG ABOUT TH£ ECONOMY BAD lHINGS ABOUT lHE ECONOMY 
1) More jolio '1� t,,. road. DotJn..

llmlltf 11.u _.,._., ti.. .tficieDCJ
of U.S. cumCN■il!s -eo11petin1 11 
the global ecao:my, lroaically, 
i,i tll• to.1 temi, t)at wil NUR 

So why uen't more 
A•uicans 1hriag in 
Ihle coonoak. coaifot1 
2Vlle? Tit• followl■11 ru­
,ons 111 play a part: 
• Th• 111ee11an ra•ny In­
-• hu nol grown·(­
chart at left). And in prt­
eral, rNI wa,es (sabry af­
ter lnfl«tlon) haw■ not
tacruud since 1980.
• Dowasiziag is 10w an

in n1ou ivba for U.t, workor., 
21 Stocks •� soari-. Setw..lt 1991 :and 
1995, the rnark•t pn a total rerurq of 
115.35 pen»ftl--e,"Ut __, for thOM ia­
w� Ill ft�kS tJll'Mgtl 1 4U111U pian at 
wvrk. 2) l1te budget 1i.&it l. ahrinkicc­
whiclt mean• lciwer intarest rates ud 
cheaper�erloans.. 

do
.

ow when-or if-I'll 
e\' 11blc to retire," laments 
Adrienne as ahc shuffles 

er bank :statements. "I 

:it aev•nty, but now 
out of the question." 

financial experts ch:ts­
ricans for switching 

D 1111d llOCk.itl� IIWIIY 

too little rnr rctircroent ye:in, 
Adrienne did everything "right." 
l'or thirty-two years she worked 
for a maJor U.S. corporation 
with n company-fundc.:d pc.n:sion 
plan-Pan American Airlines. 

1) lb♦ "•P pp IMtwee• t!M 
CEO anti tfte awrne wortrer

b lrideniQI. WIiie CEO pay ha1 
risen 19 i,en:ent, worker pay 

h•• d•or•••ed �-1 peroe11l, 
2) Only the rich ar. gdtlag riclMr.

Si..:. 1973, till• inCOIIM of the wealthy b• 
JAG, .. -, ane>t'1 zo pete111l; ■ldt:HKJaa 
iilool.fl Im� S perc«ll nd thoM .n tile 
bottom fine actually Iott •ene7. 3) Com­
panies .11'1 pa)'inl fewer hNltll-c:aN bffe. 
ffl� work.cu an, pe)'fag for 1110R vf U.elr 
on� tr.Id UPIIU..,. wil oaf>' pl 
� as ttae laaby boomers cruw older. 

Then In December J 'lY 1, afcer 
moro than a. decade; of financial 
strife, t>an Am closed its doors. 

"We walked into the office at 
seven-thirty, and at nine-thirty, 

we were tulll tu pisck. up," A<1rl­
en nc rec:alh bitterly. "They 
gave u� half an hour to get out 
of the building." 

At first, AdrlCMC hlld the im­
mcdi11tc.: c.:onccrns nr finding a 
new joo-not an e:isy tadc fnr 11 

wom1m who was almost 
fifty-four. It took II year and 
a half ro land her present 
pOAitfon 119 an (umi;nuod) 
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shutdown, her benefits were nearly 
60 percent less than she’d thought
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across the country and now live in 
u rental house in New Jersey.

Today, the Kaplans still haven’t 
recovered from the months of un­
employment. The biggest problem: 
They’ve been unable to sell the

which offered a 15 percent increase house in California. “Before we 
in wages, the Kaplans invested moved, we were able to meet our 

expenses, pay our bills,’’ Shelly says. 
"Now I feel like we're just a pay-

'J

most of their savings in a #300,000
California contemporary home.
Their large hOuBc payment made check away from disaster.”—-K.M.Q.

things tight, so Shelly found 
a full-time bookkeeping job. 

Then the nightmare be­
gan. In January 1993, 

I Howard was laid off. He 
pursued other jobs, but 
nothing panned out. 
With Shelly’s salary alone 
to support them, the 
Kaplans felt the financial 

| strain. "By May we were 
very nervous,” she says.

“Our credit cards were maxed. I 
was thankful we’d made the mort-

A®

rd. But then everything 
irt."
.nraveling began in 1990

had to be a mistake, says Adri­
enne. "Then I felt betrayed.”

Though her own retirement is 
hadn’t been able to live here, Td uncertain, the lesson that Adrienne 
be homeless,” she says. hag learned the hard way is one

Thirteen of Adrienne’s male co- that she wants to pass along to 
workers were unable to make the others. "I never was much of a 
adjustment; they committed sui- saver,” she says. "I’d tell young 
cide. "1 think with both the finan- people starting out today to buy 
dal and mental stress, they couldn’t their own IRAs. They are their 
cope,” she says sadly. only security, because nothing is

She, too, had some tough times, guaranteed anymore.’’

c Ip percent from IW ji> 1«>1, And 

luMlttbcare cants went up

24.1 tat t.vm Itm tv mkfclt»0, 

centfured to ar i:K»tiuse of

37.2 ttatoealftum tSS8-1091.
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1995: $83^5

1992: $78-98

Itowi 4jh| frietj: ttise 12.9 percent flw 
1992toffiid.lWfi.wMM, a ri^ of

wah 6.5 porettrt. State and ioeat Laxct, 

took a 12.5 peicwd blto of htetme last 

wr, twpated to ll.^ pwcetit tn 1985. ;

ch„r •• •

HOME OWNTtlRSHIP
The percentage of families who own 

their homes:

1904; M peteffirt
1993:64 percent
1988:63  ̂percent
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"Si.

....

^Igsflievcd something like this
ippen to us,” says Shelly.

“We’re both college educated. We gage payment.”
Finally, in August, Howard 

found consulting work—ironically, 
for his former employer in New 

a Kaplans relocated from Jersey. A month Inter they offered 
■sey to Orange County, him a job, albeit at a 20 percent 

vhere Howard took a cut in pay. ’Die family moved back 
lastics company. They

left behind not only family, but the
financial security they’d amassed
during Howard’s thirteen years
with an East Coast manufacturer.

Excited about the new job,

. Bw RwhaB toa-paydweh lazily with art 

Jttwme at $52.00} ^attl less, federal 
iiWMne tax fast yAar tlwu (toy did itt 
l&85~-&5 pE-retst wwb 11.5 pen erf. 

Hower, they did more m payroB wl i 
i stoto/tocbl taxot., aetjvtdtag to Ito Tu* 

«iwHfcdiolicyjimdrcb 
group in Washington, P.C. to 1905, We 

totyroB tox w» 7# nwwt. to 1J«S», it

INFLATION
1995- 241 percent 

1994:2.6 percent 

1993:3 percent 

1992:3 percent 

1962: 0^ peree it 

1972- 2J2 pareent
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STr" Shelly Kaplan, 44 

' Succasunna, New Jersey 

Bookkeeper 

Husband: Howard, 44, 

markoting manager 
Children: Jason, 17,

Michael, 13, Alex, 9
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ELECTION ’96
(emtinued) office manager of a Since she was more than a year 
mental-health facility. Still, her an- short of Pan Am's minimum retirv- 
nual salary is now 88,000 less than ment age of 55 at the time of the 
the 533,000 she made at Pan Am.
She sold her car when she couldn’t
afford the insurance, and her sav- they’d be. Instead of the 8900 she’d 
ings dwindled as she struggled to anticipated, her pension was only 
pay 83,600 for health insurance 8338 a month. “At first I thought it 
during the year and a half she was
unemployed. To save money, she
moved in with her father. "If I
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ELECTION '96 

Dole vs. Clinton 
What the candidates would do 
to strengthen the economy 
HEAL Tit CAffE: Both parties sup­
port the beolth-c:«n.: n.:fonn in.hJa­
tlvc proposed by Senato� N,mcy 
Kassebaum (R-Kansas) and Ted 
Kennedy fD�Mass,J. which would 
ler ernployces keep their health in-
1u1"11nce even if they Joae or ch4D5'­
jobs. It also prevents insurance 
companies Crom dropping people 
for pre--cxisting condition� 
TRADE: Dole and Clinton favor free 
trade and opening new mMkcu for 
American l?()OdR through the Nol"th 
American Free Trade AgTeement 
(NAF'TA) and General At;tce-­
ment on T11riffs and Tra<le 
(GATI). 
THE MINIMUM WAG�: "rho 
Democrats proposed raisina it 
from 84.25 to 85. 15 
an hour; some Re� 
publicanb support 
the T>1ise, other11 
don't. At pres:1 
time, the bill was 
soil pending. 
TAXES; In 1 99,, 
the Demo .. rau 
increued rates 
for married cou­
ples with taxable 
inc.:vmcs over 
!U 40,000 "T\d sin­
gle people with taxable income s
over 8 l 15,000, bumping them
Into a higher tax bracket. They
al80 cxp1U1dcd the i:11mc;\l-jm;umc
t11x credit, which cut taxes for 21
million working families earning
less ct)an 528,500 per year to in­
clude those witho ut children.
Thi#)' continue to support that tax
credit and have proposed tax c.·uts
for the middle class.

·1be Republicans would dike to
liinit lhc; clU'Tlt:d-lncome tax cred­
it to low-incomo f:amifje, with 

children and to prevent illegal im­
migranu from qu•lifying for it. 
Dole would like to cut the tax rue 
on capital gains (profits on the 
sale of aucts), lower the estate tax 
on famlly businesses and ecaJc 
back the 1993 t11x inc:rcuca. He 
aleo cmlones a S500 pa child tax 
credit for famiJics who earn ltlls 
than &200,000 a year, 
GOVDINMEHT Sf>ENDIHG: The Rc­
public;an:1 want a. constitutional 
amendment to balance the budget. 
They'd also like to transfer con• 

ttol of pro grams 
such as welfare 
from the fcdc;r­
a 1 gOvcTnment 
to  the 9t11tcs, 
and rc:fonn oth• 
er entitlement 
programs. 

The Demnc­
nts want to 
balance the bud­

get without an amenoment. 
They'd �lau lika to control 
govcmment spcncline: while 
preserving entitlement pro­
gram�, such as Medicaid, 
and fc:'1erw services sut:h as 
AmeriCorp1, :a nation11I ecr-­
vice program. 

NEW BUSINESSES: Clinton estab­
li!i:hed tax breaks to help small 
c:omponiu, and iimpli(icll the 
Sm11ll Ru�ineu Admioia�r:ation'• 
1011.n appli1:11tions. 

Dole believes ''big government'' 
Is reSttia:lng business growth. 
He woulll nqu.ir-e S('lvcmmc:nt 
agencies and departments n, · con­
duct cost-benefit analyses berorc 
imposing majvr new federal regula­
tion• un buslncsse�. 
�°' ltC OCMOCM.'f� ,,.....,t'Of"W �Tit(. lltl a,. 

l'Utl!CAN NAILONAl C:OMMITlU. IOI OOll'S Offl<X. 1,111 

C.1...,,0,,,.J QtnCL 

Ediri:u by l'ameJa Ou&hrie o·nri,11. R,-porud by Katheritu I a, C.:ltt1t Wil/i.f, 
Cathnim Fr1dnum and Anna Rnu;/m. 

10 lAOIES' HOME JOURNAi • JUIY 1996 

V'"itit our W•ml Wide Web eite for vot<:r­
r.g}llratioa hlfol'1Mtion fhttt,://www.lhj­
lwv.cooi), C>r c.H llta l.lUll.ague of 
Woa1en Vot11111 tolkffe ,vter.regtstratloa 

� RH1ber, s,ponsnrwt by the Chrysler .:aiwl 
� Pl,sno111lti Diwitiott, at 800-24�VOTE. -

..,__ __________ .... i 
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A national survey of 1,000 women was conducted January 24 through 29, 1996, by Lake 
Research in conjunction with American Viewpoint. This research was conducted at the 95% 
confidence level, yielding a margin of error of ± 3.2 percent. This study was undertaken for The 
Ladies' Home Journal to establish women’s attitudes toward the electoral process, their 
motivations for voting or not voting, and what the key issues to them are in making their decision 
about which candidates to support. This memo provides a brief executive summary of significant 
research findings.

American Viewpoint, Inc.
_____ - --------- --  

Alexandria, Virginia 22314

The objective of this study is to access women's attitudes toward politics, their beliefs, 
their priorities in the political arena, and their motivations for voting or not voting. Former 
studies have shown that women tend to vote less frequently than men, feel disassociated from the 
political process, arc hesitant to get involved, and may feel that their vote does not matter. This 
study attempts to go beyond those symptomatic conditions to attempt to discover some of the 
differences between those women who are registered to vote and those who are unregistered.

Amerigyn Viewpoint

i

ino^North Washington Street • Suite 505

(703) 684-3325
(703) 684-9295 • FAX
1-800-684-4410
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QVERVIE\V OF ALL WOMEN 

GENERAL VOTING BERA VlO:R 

1. Of the respondents interviewed, nil were women, 69% were registered voters, 31 % were
not registered to vote.

2. A clear majority of those registered women interviewed b:we every intention of voting in
the November 1996 electfons. 77% say they are certain they will vote, while another 15%
say it is very lLkely, yielding a 92¾ group who intend to voting. Oftbe unregistered
women, 5 8% say that it is likely they will register to vote. by the 1996 elections, 13% say
there is a half and half chance, and 17% say they will probably not register.

3. Over half of the registered women in the study say they vote in all elections (52%), and
another 26% say they vote in most elections. This shows a solid majority of over three­
quarters of registered women consistently votmg in most elections.

.:l, Of the political split in the survey, 38% of the women consider themselves to be
Democrats, while 28% consider themsel:ves to be Republican, wilh another Z1% who said
they are Independents. Tius trend is soruew)l.at reversed in political ideology, where 26%
consider themselves hoera� 3,% consider themselves conservative, and 31 % salu they are
moderate.

The wumco who arc u;&stcced to vote arc 40% Democrat, 26% Independent, nnd 30%
Republican, with 5% who do not Jmow. Ideologic�lly, the registered women identify
themselves es 26% libero� 31 % roode1ate, :uid 38¾ conservative, :md 5% do not know.

The women who are wuegistered to vote �re 37% Democrat, 25% Independent, and 27%
Republican. with 10¾ who do not know to which party they would belong. Ideologically
the unregistered women are almost identical to their registered counterparts with the
exception of slightly more conservatives and those who do not know: 26% libcrai 31 %
moderate, and 34% conservative, and 10% do not know.

ATTITUDES TOWARD POLITICS 

I. Women are clearly and thoroughly cynical about politics in general. When asked to
choose from a list which adjective best described their feelings about politics, 17% chose
"Frustrated." 16% cllose the stronger word "Disgusted," anu "Di.sillusioucd" was chosen
by 14% of the respondents ..

American Viewpoint, Inc. 2 Ladies' Home Journal Survey 
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In a comparison of positive and negative adjectives, I.be ovta whelming majority feel
negatively about poliLics aud clc:ctious .i.u this couutry: 68% �hose n neg11tive word, while
only 26% chose a positive word. The sigui.fica.ucc ofthu finding is of major importance
because the apathy level 11mong women evidenced here is extremely high. 

;#10 

There are t\vo IXlJlin reasons women may not get involved in the political process, with the
more pessimistic reasons hnviog a slight edge over the other )e!.S pessimistic view. 33% 
soid they feel it is bard to find the time to get involved, while 40% said they either do not
feel their vote make!: a difference, or that they are so angry at the politicians they do not 
want to get involv�d. While it is c}ear that women are pressed for time with the demands
of career, family, etc., more are choosing not to get involved in the political process for
cynical reasons.

NATIONAL CONCERNS 

l. 

2. 

The respondents are not l10pcful for the country as a whole, and mirror findings
nationwide: 68% said things have gotten seriously off on the \Vrong track, wjth only 17% 
saying the country is headed in the right direction. Only a small number bave more hope 
for the country in tbe next five years. 69% said they are worried and concerned about ilic
country's future, while 24% said they are hopeful and cou.Gdcut.

AJthoug.h a majority of ilic sample is still cyn.ica� the womcu aTo a little more optimistio
when it comes to their own fuhue: 39% said they are hopeful and conEdent 2bout the next 
.five ycar.s in their own lives while 5'1% said they tire worried and concerned. 

J. When the categories of Economy/Budget/Jobs/T:rxes aTe cnUapsed. it creates an aggregate
33¾ of req>ondents in agreement that those fiscal issues are the main problem facing the
country. By comparii:on, Education/Crime/Drugs/Violence weigh in at 23%.

4. Women are very concerned about health'care, both for their families and for senior
citizens. 17% of our sample thought that health care and issues facing senior citizens,
including Medicare, Medicaid, and Social Security, are the main problems facing the
country.

POPULISM 

l. A 1rujority of the women we surveyed app�r to be Populists. 49% responded that
government sll.ould clu lllOTc to 5olvc; uational problem.,, rather than leaving tho problems
to individuals, and _S l % said �ovCJ"JUX\cnt should be doiµg more to promote tudition�l
valuc.s,

American Viewpoint, Inc. l.Adies' Home Journal Survey 
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GOATS FOR THE COUNTRY
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Ladies' Home Jentrnal Survey4American Viewpoint. Inc.

There was a large majority of women on one side of the balanced budget question as well. 
When asked what the more important goal of a balanced budget should be, 61% chose the 
response ’‘gening the budget balanced gradually so that we don’t hurt people or the

Big government is not as much of a threat to women; 52% of the women answered that 
“government can help people and needs to be made to work for average families” 
contrasted with 32% agreeing that “government is the problem, not the solution to our 
problems." It seems that a majority of women would prefer a government that is efficient 
with its social programs, rather than less government. This is a contributing factor to the 
gender gap - women tend to look for an activist government.

Financial concerns with the government were also an area respondents worried about “all 
the time” as the response “Taxes eating up too much of our family’s income” had a 54% 
agreement, and the similar response “Government wasting too much of your money” had 
53% who say they worry about it all the time.

Th© biggest personal concern for the women we surveyed was financial concerns and 
‘making ends meet’. A solid majority, 56% of our sample, said they worry “all the time” 
about making ends meet. This worry was followed closely by the concerns of “Having 
affordable health insurance for your family” at a 56% in it’s half sample.

I

Financial concerns and aging concerns, when combined, gjvc the women in our survey a 
great deal co worry about. The largest majority of those who say they worry "all the time” 
went to the statement “Social Security and Medicare being there when you retire” with 
57%. /mother 28% said they worry about that “sometimes.” And the response "Having a 
secure retirement” had 52% agreement.

Women also worry about crime “all of the time” with 54% giving that response to “Rising 
juvenile crime and crime rates.” 54% of respondents also said they worry all the time 
about “Guns in schools threatening our children." The other response mentioning violence 
“Too much sex and violence in the media” had a very high 51% response.

When asked to choose between two goals for several specific issues, the highest majority 
of women said the most important economic goal for the country should be creating more 
jobs, at 69%. As for economic growth, more women said “increasing jobs, wages, and 
benefits” (51%) should be the top goal as opposed to those who said “creating an 
environment where businesses can thrive” at 42%.

I
i
I

1
£

J
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economy by cutting programs too quickly" rather than the response only 28% chose, 
"getting the budget balanced as quickly as possible so that our children are not burdened 
with debt and to help the economy." This is an important finding that explains President 
Clinton ·s deft handling of the budget situation. 

;#12 

@ll'ORTANT VOTING ISSUES 

I. Women in the su�ey were asked, ''Thinking about elections for the U.S. Congress, if you
had to choose which candidate to support based only on one is.�e. what issue would you
u,e?" The top three responses were tied at an unimpressive 7% each. Those responses
were hudget/reduce deficit, crime, and education/schools. When other issues were
coUapsed to form larger subject categories, "Economy and Jobs" was the most important
issue upon which to vote, at 18%. "Budget and Taxes'' followed at 15%, and "Health
Care and Seniors" was third with 13%.

2. When asked to rate what qualities are imponant in a candidate, a striking majority oft.he
respondents said, 'Toe candidate's commitment to economic security for American
families." 36% of the women said those qualities were one of the most important things

). 

to consider, far above the percentage agreeing to any other statement, and 43% said it was
very important, for a combined 79% saying commitment to economic security for families
is important. (The scale for tllis battery of questions went: one of the most important
things to consider> very important, somewhat imponant, or not very imponant). No other
statement comes close to the populariry of this one excepl, "How tough the candidate will
be on crime" with 32% rdting it ouc of the most important qualitics1 45% saying it is very
unportant1 for a total of 77% import11.11ce.

Tue women in our stud'}' display an interesting paradox.: they think it is important to elect
more women to political office, but when it comes to voting, the female candidate's
political p:i.rty affiliation is the deciding factor as to whether to support her, not her
gender. 52% said it is important to elect more women to public office. compared to 38%
who s.aid it i!. not important. When asked which factor is more important - that the
candidate is a woman or her political party affiliation - a 46% majority said her party
affiliation. compared with only 16% who said the fact that,the candidate is a woman.

Democrat women are slightly more likely to say the candidate's political party than are
Republican women, at 58% to 53%. Only 25% of I.ndependents say political party is the
more important factor. Further, Democrats under the age of 45 are the most adamant on
party affiliation: 64% said party is more important than the candidate's being female.

4. On the issue of abonion1 women in th.is study are divided. l6% believe "Abortions should
be legal aud generally a-vaiJablc," another 26% believe "Regulation of abortion i.,
necessary, although it should rcimin legal iu many circumst11nces," tuid n slim majority at

American Viewpoint, Inc. 5 ladies' Home Journal Survey 



;#135-23-96 ; 9:43AM ;SENT BY:

c

5.

6.

I.

. 1

<

2.

Ladies ’ Home Journal Survey6American Viewpoint, Inc.

over five years is included.

Aknost nine out often women interviewed would not consider running for elected office 
or local office. 10% said it was something they would consider, while 87% said they 

would not consider it.

VOLUNTEERISM .AND PARTICIPATION

When community activities, participation, and volunteerism are discussed, there is a 
shocking discrepancy between women’s participation in political activities and all in all 
other activities. Tbe respondents had high participation levels in religious organisations 
(47%), PT A (34%), volunteerism (41%), or making financial contributions to community 
organizations (48%) within rhe last five years, and those levels were even greater when

written a letter to the editor of a local newspaper, an activity that can be loosely defined as 
political involvement. And finally, only 15% had made financial contributions to a political

participation five or longer years ago is counted. However, only 10% had volunteered 
for a political campaign or party in the last five years. In addition, only 12% had

campaign. Extending the time period back longer than five years to probe for involvement 
made no significant increase in these lagging figures; to each was added only 7% when

32% believe “Abortion should only be legal in tbe most extreme cases, such as to save the 
life ofthe mother Or rape or incest.” Only 10% think abortion should be made illegal in all 
cases. When the categories are collapsed, 52% are pro-choice and 42% are pro-life.

Women are pessimistic about the possibility of a woman holding the office of President of 
the United States in the next twelve years. 40% do not think it is likely that a woman will 
become President and 28% think it is somewhat likely. They are more optimistic about 
the possibility of a woman becoming Vice President: 35% think it is somewhat likely in the 
next twelve years, and 32% think it is very likely or almost a certainty.

A small majority ofthe women in the study, 33%, think an African American or member 
of another ethnic minority will become President within the next twelve years. 29% think 
it is only somewhat likely, and 29% think it is unlikely. A minority member becoming 
Vice President is perceived as more likely at 40%, and another 33% say it is somewhat 

likely.
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WILL VOTE IN THE 1996 ELECTIONS

Seventy percent of the unregistered women in our survey indicate that they have been 
registered to vote in the past, while 29% have not been registered before.

Of the women who arc registered to vote, 77% said they arc “almost certain” they will 
vote in the 1996 elections, and another 15% said they will “probably” vote.

Of those currently unregistered, 56% say that they are “almost certain: they will register to 
vote for the 1996 Presidential elections. Another 22% said they will "probably” register, 
saving a possible 58% ofthem registered to vote by the November 1996 elections. 13% 
say there is a 50-50 chance they will register, and 17% said they will probably not register.

Those who said they are only ‘somewhat likely’ or ‘less likely’ to vote in the 1996 
elections tend to be in the low end of the education scale: 39% have no college education 
□nd 31% have a high school diploma or less education. This is contrasted with 82% of 
college graduate women who said it is ‘very likely’ that they will vote in the 1996 

elections.

Moreover, those who say they will probably not register to vote are under age 30 (20%), 
have a high school or less than high school education (22%), rate in the most pessimistic 
third on the “mood” questions (19%), and a significant amount ofthem (29%) said that 
they pay little or no attention to politics.

Those unregistered women who are less likely to vote and get involved in tiro political 
process can be seen in what we call the “Apathy Index” of question 6, “Which of the 
statements best describes your feelings about voting and politics.” The Apathy Index is 
the combined frequency of these two most negative responses: a ) Voting doesn’t make a 
difference and usually 1 just don’t bother, and b.) I am so angry at the politicians and at 
what is going on that I don’t want to get involved. The less negative response is those 
women who are simply not using their right to vote and answered, “I have so much to do 
and so little time, it’s hard to get involved.”

The Apathy index at 40% is higher than the less severe response “I have so little time and 
so much to do that it’s hard to find the time to get mvolved,” which gained agreement 
from 33% of the unregistered women. This shows an overall apathy and negative feeling 
among those women who are not registered to vote. Please see rhe chart below:

i
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FEELINGS ABOUT POLITICS & VOTING: LiNREGLSTERED WOMEN

It’s hard to find the time to get involved, (Less severe)

*Voting doesn’t usually make a difference; I usually don't bother.
(More severe)

♦I am so angry at politicians I don’t want to get involved. 
(Most severe) ___________

 * Combined Apathy Index (-)   

33%

23%

Young homemakers, all homemakers, and those women in the $25,000 to $35,000 income 
ran^e are veiy high on the apathy index. The homemakers feel particularly apathetic, 
frequently giving the response that their vote does not make a difference; 29% of the 
young homemakers gave that response, and 30% of all homcruakcrs gave that response.

Our data found that women who arc unregistered to vote were only slightly more 
“pryMmi-stic” on a combination of questions that those who are registered to vote. The 
‘mood* questions consisted of whether the country is on the right or wrong track, whether 
they are ‘hopeful and conffdent’ or ‘worried and concerned’ for the country over the next 
five years, and their personal prospects over the next five years. Using that typology, the 
most “pessimistic” combination of answers was 53% among registered women; it was 

56% among unregistered women.

negative impressions of politics

In question 48, respondents were asked which word from a list best described their 
feelings about politics and elections in general A 17% plurality of the women chose the 
word “frustrated” and 16% chose “disgusted." When adjectives were collapsed into 
categories of positive and negative, a 68% majority agreed with the negative 
expressions while only 26% agreed with the positive expressions about politics.

For a further understanding of women’s negative impressions of politics, wc must look at 
subgroups. The groups who had the highest percentages of negative responses were those 
who identify their political party affiliation as Independent (71%), Independents under age 
45 (75%), and those who say they are ‘almost certain* they would support a third political 

party (78%).

77% of those who gave a negative response on their feelings about politics were Liberal to 
Moderate Republicans, say their ideological movement over the past few years has been 
more conservative (72%), voted for Perot in the 1992 Presidential elections (76%), tend
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group was 76% negative, the homemaker group was 77% negative, the Independents and

several times a year or hardly ever.
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gave that response.
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10%

5%

problems, can work to help average families, and believe thatj'govemment should do 

make up*a solid majority among those who arc registered to vote and an almost as strong

5

41%

12%

Also, women with a child of any age believe that the

Ladies ‘ Home Journal Survey

ROLE OF GOVERNMENT

In general, the women who believe that government should do more to solve national 

more* ^promote traditional values” can be defined as Populists. The Populists responses 

majority among those who arc not registered to vote.

UNREGISTERED

36%

attention to politics

Women who are unregistered to vote tend to pay slightly less attention to what is 
happening in politics and government than women who are registered to vote. Please see 

the following chart:

attention to politics

REGISTERED 

44% 

42%

response

A great deal

Some

A little

Not very much

to be young and unmarried (71%), or tend to have a traditional family status (78%). 74% 
who responded negatively were non-working moms, and 74% were white with a high 

school or less education.

The unregistered group of women followed the above figures for all women very closely, 
with 68% negative and 26% positive. The young with some post-high school education 
group was 76% negative, the homemaker group was 77% negative, the Independents and 
the Independents under age 45 were equally strong as in point 2 above, and 75% would 
also ‘almost certainly’ support a third political party. 72% of the unregistered women
the Independents under age 45

who responded negatively are single, and 76% of them say they attend church services

There is an exception to this trend: 41% of women who have a child over 18 years of age 
feel that the gov^ment is doing too much, compared to 35% of all the other women who
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“Social Security and Medicare being there at my retirement” was an equally frequent 
response among those women not registered to vote, at 57% who say they worry about it

There are virtually no significant statistical differences between registered and unregistered 
women concerning the issue they see as the main problem facing the country. In other 
words, women appear to place about the same importance on issues whether they are 
registered to vote or nor.

Those who responded that they worry “all the time” about “Making ends meet” tended to 
be the younger respondents, in the 30 and under age group. Of the unregistered women, 
69% of the young respondents gave that answer, while with those registered to vote, 67% 
of the youngest women gave that answer.

A

c

At 15%, the budget and taxes was the next biggest area of concern for women. These 
women tended to be Republican, especially younger Republicans at 25%, and women who 
fell into the mid-level income range of 535,000 to 550,000 per year at 26%. Women with 
a college or higher education were also very concerned about the budget and taxes, with 
22% of them giving that response.

When asked how often they worry about a Dumber of personal issues, frequency varied by 
whether or not the respondents were registered to vote. Among those issues that they 
said they worry “all the time” about, 57% of the unregistered women said “Making ends 
meet” while 61% of the registered women said ‘Tinding affordable health insurance."

The economy and jobs arc the most important national issues they would like to see 
addressed by the President (18%). Of those who gave that response, 23% were women 

■ who said they arc politically Independent, 22% were women who work full time, 21% 
were young unmarried women, and 25% live in the northeastern region of the country.

Health care and seniors’ issues was the next most prevalent concern, with 13% of the 
sample giving that response. Naturally, these women tended to fall into the older age 
groups and were often retired (29% of retired women gave that response). Women over 
age 50 said health care and seniors issue were their biggest concerns at 26%, while 
widows were at 30%. The Democrat women who were older also showed concern on 

these issues at 27%
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67% 61%

62% 57%

51% 47%

28% 26%

27% 19%

11% 2%

-27% -28%

-75% -70%
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all the time. “Juvenile crime” was a slightly more frequent response among those 
registered to vote, at 58% who say they worry about it all the time.

A candidate’s specific position on the issues was about equally important to women 
whether or not they were registered to vote; of the unregistered, 28% gave that response, 
and of the registered, 31% gave that response. Character/integrity was equally important 
to both groups: 28% among the registered and 27% among the unregistered.

I
i

Some of the above -numbers are negative; that is to say that a majority of the respondents 
ranked it ‘Slot important.” As you can see, the gender of the candidate has no tangible 
bearing on the voting decision, even among an all woman sample. Likewise, women said 
that the political party of a candidate is not important in their voting decision. The 
registered women were significantly more concerned about negative campaigning than the 
unregistered women, as well as the candidate’s stand on abortion.

1J

Commitment to family 
economic security

Toughness on crime

Tax and spending issues

Financial/personal scandal

Negative campaigning

Abortion position

Political party

Candidate’s gender

Overwhelmingly, the must important issue women consider in deciding who to support in 
an election is “The candidate’s commitmeni to economic security for American families.’ . 
That response garnered 61% total support among the unregistered women and a 67% 
total support among the registered women. Sec the chart below for a comparison of 

other responses:

. -------------------------- 1 ■     . ■■ ■. .! .. ■■ ■■-

IMPORTANT FACTORS IN VOTING DECISIONS

FACTOR

I

i
I

J
»
t
!
■
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Democrat women in the 45+ age group lead the others in saying it is ‘very important’ to 
elect more women to political office at 27%. Democrats in the under 45 age group follow 
closely at 26%, and those of liberal ideology agree at 25%. In the ideology/party 
breakdown, 67% of liberal Democrats say it is important to elect more women to political 
office. Those who support electing more women to office are also statistically likely to be 
young and unmarried (61%), have no childien (59%), live in a large city (60%), voted for 
Bill Clinton in 1992 (61%), live in the Pacific region of the country (57%), hold a career 
job (58%), and be Catholic (60%).

I

Both registered and unregistered women said that their spouse has at least some influence 
upon their voting decisions. Of the registered women, 52% said it has sonic effect, with 
21% who said it matters a great deal; of the unregistered 51% said it has some effect, with 
20% saying it matters a great deal 46% of the registered women and 45% of the 
unregistered women said their spouse has ‘not much’ to ‘no influence’ over their voting 

decision.

I
I

a 1
1

In arguably the most interesting and important finding of this survey, women are 
approximately three times as likely to have volunteered for a community, church, or 
school organization as for a political candidate. For registered women, 18% had 
volunteered for a party or candidate at some time in their lives, compared to 65% who had 
volunteered for a church, 64% who had volunteered for a community organization, and 
58% who had volunteered for a school or PTA For unregistered women, 17% had 
volunteered for a candidate or party at some time in their lives, compared to 62% who had 
volunteered for a church, 61% who had volunteered for a community organization, and 
55% who had volunteered for a school or PTA. Unregistered women show slightly less 
participation in the community as a whole than do registered women; however, the 
siguificant finding in this data is that even women who participate tend not to get 
involved in politics. Please refer to the chart below for comparative lifetime participation 
levels between registered and unregistered women.

■
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68% 64%

65% 62%

64% 61%

25% 22%

18% 17%

NOTES ON THE DEMOGRAPHICS OF UNREGISTERED WOMEN

L
'■

2.
A
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4.

5.
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The majority of unregistered women indicate that they live in small cities or small towns 
(46%), with large cities following closely at 22%. Most (35%) said that they live in the 
South, 23% said they live in the Midwest, and the remainder are evenly split at 21% each 
between the Northeast and West. 31% responded that they have resided in their present 
communiry for over 20 years.

The unregistered woman had slightly lower incomes on average than those who were 
registered to vote. More of them fell into the $20,000 to $25,000 household income per 
year than of the registered women, whose percentages were slightly higher along the 
upper ranges of the income scale.

55% of the unregistered women arc Protestant; 24% arc Catholic, and they are most likely 
to attend religious services every week (39%). These numbers do not vary significantly 
from those of registered women.

Registered women and unregistered women tend to view their careers or jobs the same. 
57% consider their occupations “a career position” and 42% consider it ‘just a job” 
among the registered; 56%: 43% among the unregistered. However, women who are 
unregistered to vote are less likely to be working than women who are registered. Please 
see the table below:

The majorities of unregistered women were on both ends of the age scale. 17% fell into 
the over 64 category, while 12% were in the 18-24 year old group. When age categories 
are collapsed, the majority of unregistered women fall into the under 30 year old category, 
with 21%.

Given $ to community organization 

Volunteered for church/religious 

Volunteered community organization

Gave S to campaign

Volunteered for candidatc/party
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UNREGISTERED

19% 

49%

38%

11%

4%

WORK STATUS BY REGISTRATION

REGISTERED

15%

53%

41%_______________

12%^

4%

■ ------" ■

WORK STATUS

Homemaker

Employed full/part time

Employed full time

Employed part time

Unemployed ___

This survey has found that while the majority of women do exercise their right to vote, 
most feel disconnected from the political process. While they have been active in then- 
roles in the community, career, motherhood, and religiosity, they are hesitant to take an 
active role in politics and elections. This trend is exacerbated among those women who 
are unregistered to vote. All women show a high degree of pessimism in regard to 
politicians and the political process. However, the most dangerous combination of 
sentiments are those who are pessimistic and apathetic: they are the women who are less 
likely to register to vote. They differ from the registered women in that they indicate they 
are less interested in current events in politics and government, and they have slightly 
lower income and education levels than their voting counterparts. They appear to be quite 
apathetic about playing a role in the political decision making process, however, they 
believe that “government can and should do more to help average families.” While voting 
is perceived as the necessary extent of involvement for most women, a significantly high 
number of women feel disenfranchised from the political process, apathetic about the 
current political environment, and pessimistic about the future.
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National Survey of 1,002 Women 
February 1996

Summary of Findings

Research Design

A national random-sample survey of 1,002 American women was conducted between 
January 24 and 29, 1996. This sample was divided into a subset of women who are  
registered to vote (614) and women who are not currently registered to vote (388), and in 
the sample of all women, the data was systematically weighted to reflect the actual 
proportion American women who are registered to vote. A more detailed description of 

the methodology is appended.

Summary

• Community integration and knowledge mailer most in determining women's political 
participation. There is a strong relationship between age, education, length of residency, 

and income with registration.

Women are cynical and pessimistic, but still want the government to play a more active 
role in helping families. A number of women who are not registered have chosen not to 
participate because of their anger at the system.

Economic issues and crime and violence maner most to women. On a personal level 
women worry most about money — particularly making ends meet, affordable health 
insurance, and a secure retirement. Women with children arc especially concerned with 
violence, including juvenile crime and sexual violence on television.

>

I
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Political Participation

76% 65%

75%

81%

78%

79%

81%

72%83%

I CNN/Gallup Survey.

Lake Research

Education is also a strong concern, particularly for women with children, and it is seen as 
key part of the solution to the economic and moral crises their children face.

Women are independent in their voting behavior, and they take their economic and values 
concerns to the polls when choosing candidates.

Among currently registered women, three in four say they are almost certain to vote in 
next year's presidential election (77%). In the 1992 Presidential election, turnout Was 
89.9% of registered women turning out to vote. However, in 1994, turnout was much 
lower. In that year, turnout was just 71% among women.

Younger homemakers

In community < 2 yrs. 

Less than $20,000/year

Lowest registration rates

No college education

Under age 30

Younger without college

Full time homemakers

63%

59%

59%

54%

46%

On average, since 1980, women have registered to vote at higher rates than men. 
According to the U.S. Census, 69% of adult women are currently registered to vote. In 
general, voter registration rates are highest among college graduates and older women. 
Registration rates are lowest among full-time homemakers, women under 30, among those 
who have not been in their communities for many years, and - to a lesser degree -- 
among less affluent women:

The women least likely to be certain they will vote in 1996 are disproportionately women 
without a college education - just one in four (26%) of these women say they are "almost 
certain" to vote. Indeed, women without a college education are among the least reliable 
voters generally, and, in 1994, women without a college education made up nearly half of 
those voters who voted in 1992, but failed to vote in 1994,’ This is particularly true

Highest registration rates

College graduates

Over age 50

Older with college 

Professionals & managers 

Older working women

In community > 10 yrs. 

Over $50,000/year
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among younger non-college women. Indeed, in this study only 73% said they were 
certain to vote. 

Most women who are not now registered to vote tell us that they have been registered to 
vote in the past (77%). These who have been registered before are primarily college-. 
educated (86% of college-educated women say they have been registered before) and 
older (93% of women over age 65 say they have been registered before). 

The Correlates of Non-Participation - Age, Education and .Politic., 

• 

PCTh.aps tho most striking and consistent finding is how disengaged non-registered voters 
are. Only 38¾ of non-registeTed women say they axe "almost certain" to vote, 11nd just 
22¾ say they will probably vote. Considering that 77% of reeistered women plan to vote 
in 1996, this is extremely low. YoW1ger non�re2istered voters arc among the least likely 
to claim they will reeister before the next election (only 49% will probably register or are 
almost certain to register, compared to 58% overall) and they pay very little attention to 
politics (37% pay a little or not very much attention to politics (27% pay a great deal of 
attention to politics, compared to 36% overall). They also tend to have lower levels of 
infonnation: It will take more than vans and phonebanks to get these women to vote. 

Age and education make a significant difference in how likely women a.re to register ii.llU 
vote. Among women who do not u0w rcgi�er, younger women are significantly lc:s:, 
likely to f(:gi�cr than older women. Similnrly, thero is o. strong correlation between 
education and registrotion -- only 26% of less educated women are almost certain to 
register, while 48¾ of college sradustes plan on registering. 

Registration likelihood 
among non-reglstered women 

Age Education 

Under 30 28% H.S. Less 26% 

30-39 37% Post H.S. 42% 

40-49 3So/o College Grad 48% 

50�64 49% 

65 & over 44¾ 
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Younger and less educated non-registered voters are also less likely to pay a great deal of 
attention to politics than older pon-registered voters. Not surprisingly, those who consider 
themselves independents (29% pay a great deal of attention to politics) pay less attention 
to politics than either Democrats (42% pay a great deal of attention to politics) or 
Republicans (41% pay a great deal of attention to politics).

Have women who are not registered to vote shossn not to register? Or, have these 
women simply never had the time or inclination to register? For four in ten, the failure to 
register is at least partly intentional: 23% say that they do not bother to register because 
voting doesn't make a difference, and another 17% say that they are so angry at politicians 
that they do not want to get involved. In real population terms, this means that more than 
five million American women are so angry at politicians that they prefer not to vote, and 
another seven million do not vote because they don't think it makes any difference.

Political Engagement and Community Integration

Women who are registered to vote tend to be more engaged with the political process as 
well as more likely to participate in their own communities than women who are not 
registered. Overall, among registered women, four in ten say they pay a "great deal" of 
attention to politics (44%), compared to just 25% of women who are not registered. 
Similarly, women who are registered to vote are more likely than those who are not 
registered to be active in a variety of ways - from volunteering for a community 
organization to helping the PTA. The gap is greatest when we look at the most 
immediate, participation in the last 5 years “ being integrated into the community 
increases participation and helps explain why length of residency makes a difference.

In their own lives, women are most likely to participate in civic life by contributing to or 
volunteering for a community organization or church. Just under half have done each of 
these things in the past five years, and more than 60% have done these things at some 
point in their lives. Nearly as many have volunteered at some time in a school or for a 
PTA (55%). Women axe somewhat less likely to have contacted an elected official 
(38%), joined a neighborhood watch (29%), contributed to a political campaign (22%), 
written a letter to the editor (19%), or volunteered for a political campaign (17%).

The angry white male is therefore not alone. This intentional withdrawal from the 
political process is strongest among women without a college education (50% say that 
voting does not make a difference or that they are angry at the process), and half of these 
(23%) say they have disengaged out of anger.
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Reg'd Not reg’d RegM Not ros'd

54% 35% 68% 57% •

50% 39% 65% 58%

I 44% 35% 55%64%

50%37% 28% 58%Volunteered in a school or PTA.

33% 23% 40% 32%

23% 17%Joined a neighborhood crime watch. 30% 28%

18% 10% 25% 17%

12% 13% 18% 21%

10% 10% 18% 17%
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Have you in the 
past five years...

Written a letter or called an elected 
official to talk about an issue.

When younger non-registered women do participate in civic life, they are most likely to 
have given money to a community organization (53% have given), volunteered for a 
church or religious organization (50%) or volunteered for a community organization

The women moat likely to participate in civic life tend to be somewhat more educated and 
more affluent. Indeed, education has a substantial impact on participation of all kinds. 
The women who partipate the most also tend to be between the ages of 40 and 65. In 
fact, in a number of areas, participation by senior citizens is lower than participation by 
those under 30. Women with children are generally more active than women without 
children, and women with children between the ages of 6 and 18 are most active of all.

Among women who are not registered to vote, it is the youngest cohort who are the least 
involved in civic life in anyway. On average, there is a 10-point gap in participation 
between the youngest age cohort and women generally, and there is a 20-pomt 
participation gap between the youngest age cohort and the oldest age cohort For 
example, 70% of middle-aged non-registered women have given money to a community 
organization, compared to only 53% of younger voters have given money to a community 
organization.

Volunteered for a community
organization.

Made a financial contribution to a 
community organization

Volunteered Ibr a church or religious 
organization.

• I

Made a financial contribution to a 
I political campaign.

Written a letter to the editor of a local 
newspaper.

Volunteered for a political candidate or a 
|[ political party.
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(51%). Only 10% have volunteered for a political party of candidate and only 15% have

I written a letter to the editor.
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8%22%40%45%Under 30

I 14%32%52%49%

20%41%54%58%

I 23%37%54%61%

19%27%44%41%

1 13%29%35%40%Under S20k

13%31%42%54%

I 20%40%49%44%

25%49%50%55%Over $50,0001 19%51% 29%58%H.S. or less 
18%39%62%61%I 31%49%77%71%

8%27%45%50%a
11%31%52%51%Children 6-10K*

14%40%50%■ 56%Children 11-18

21%34%41%54%Children over 18
15%M 33%36%37%No children

K

M
IM Lake Research

Letter/eall
to official

Church 
volunteer

Selected types of civic participation in the last 5 years

Community 
volunteer

$20-35,000

$35-50,000

Political 
contrib.

30-39 years old

40-49 years old

50-64 years old

65 and older

Some college

College graduate

Children under 6
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Somewhat
pessimistic

Most
pessimistic

Somewhat
optimistic

Not surprisingly, there is some connection between women's economic anxiety and their 
disaffection from politics. Women who are not registered to vote are somewhat more 
pessimistic than women who are registered: 60% of those who are not registered believe 
the country is on the wrong track and also worry about both the country's next five years 
and their own five years, compared to 53% of women who are registered. Consistent with 
this, those who are most pessimistic tend to be less educated and less affluent. They are 
also more likely to be full-time homemakers or African-American, and they are much 
more likely to be Protestant than Catholic. The effect, however, of pessimism on 
participation is not as dramatic as we might have assumed.

The alienation of the disaffected is often expressed less in their participation than in their 
choice of alternatives. Those who arc most anxious and pessimistic arc among the most 
likely to seek a third-party alternative: 54% of the most pessimistic group are at least 
somewhat likely to support a third party, compared to just 36% of the most optimistic 

group:

Women in the United States are discouraged and anxious about the economy and about 
their future. Two in three say the country is moving in the wrong direction (68%), and 
the same proportion say they are "worried and concerned" about what the next five years 
will be like (69%). Although women express slightly more hope about their personal 
futures than about the country's future, a majority are nonetheless pessimistic (54%). 
Strikingly, in the end, a majority (55%) respond negatively to every question about tlieir 
general outlook, and only one in ten (11%) orc optimistic in all cases,

Likely to support third
party candidate

Not likely to support
third party candidate

* "Most optimistic" are those who believe the country is heading in the right direction, and feel hopeful 
and confident both about the country's situation and their personal situation during the next five years. 
"Most pessimistic'' believe the country is heading in the wrong direction, and feel worried and 
concerned both about the country's situation and their personal situation during the next five years.

Most 
optimistic*

36%

II
I
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Wc should note that politics is alienating to women across tire boeud. Women, both 
registered and non-rcgistcred, are quite negative about elections and politics, with two in 
three choosing negative words to describe their feelings (68%), and only one in four 
positive (26%). Most of all, women are frustrated (17%), disgusted (16%), and 
disillusioned (14%).

"Women’s issues" are America's issues. Women's agenda for the next president centers on 
three sets of issues: women want the next President to address economic issues (17%), 
budget and lax issues (16%), and crime and Violence (14%). Concern with health care 
and seniors (10%) ranks next, and is a very strong conccm for older women. Younger 
working women worry about jobs, urban women worry about crime, Republican and 
professional women worry about budget and the deficit; and older women worry about 
health care.

Jobs and the economy are the highest priority lor...

Younger women with no college education

Women with full time jobs

Women in service and retail jobs

Independent women

Younger unmarried women

Women in small towns

J

Women in the northcast 

The budget and taxes are the highest priority for...

College graduates

Women in professional A management jobs

Younger Republican women

Women in smaller cities

Women in the western states

Women who are new to their communities

Women in middle Income ranges ($35-$50,000)

25%

24%

23%

K*

I*"fl

fl
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Crime and violence are tbc highest priority for •..

Women who work part time 

Women who work in clerical jobs 

Women who live in Iorgo citiel. 

Young African-American wornen

Health care and seniors' issnes arc the hiihest priority for ... 

Older women widiout e colle2e education 

Women over age ,o 

Retired women 

Older Democratic women 

Widow� 

Middle.class women (:S20-Jj,OOO) 

23% 

22% 

21¾ 

33¾ 

26% 
2W. 

27¾ 

30¾ 

23¾ 

Women's personal concerns center nbove all on money. Within this general economic 
anxiety, however, women•� worries fall into three distinct clusters, each generating the 
strongest concern, among slightly different types of women2

: 

JJme & Money: "Being able to make ends meet" is a central concern for all but 
the most affluent women, but it is particularly acute for the most economically 
marginal women. Not surprisingly, lower-income women express particularly 
intense worry about simply making ends meet -· three tn fotrr of those earning 1�., 
than $20,000 a year (75%) say they worry all the time about this. Statistically, 
worrying about mwng ends meet is closely connected to worrying about such 
things as affording college, having enough time with one's family, losjng a job, 
and finding affordable child care: 

Being able to make ends meet 56% 
Being able to afford a college ed_ucation... 45% 
Hnving ·a job that pays well and that has good benefits 45% 
Being Able to spend enough time with your family 42% 
Soroeone in your family losing their job 34% 
Affirmative action costing ... a job/not getting a job or 

promotion because of discrimination 24% 
Finding affordable child care you can trust 23¾ 

2 This analysis is based on a multivariate statistical technique call� "factor an�ysis,11 

which identifies groups of questions that are correlated with one another. 

lakt Rtstarrh 

:#30 
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Note that although, only 23% of women overall worry a lot about finding 
affordable day care, 43% of those with children under 6 worry about this a great 
deal. 

In general, women are more concerned about how muoh job� pay than with the 
simple fact of having a job. For example, fewer worry about someone in their 
family losing their job (34% sny they worry all the time) than about having a job 
that pay, enough (4So/o), and no more than one in four or five is worried about job 
loss as a co�equence of affinnative action (between 21 % and 26%). At the same 
ti.me, women's preferences for the country as a whole: are clearly focused more on 
creating mare jobs (69%) than on improving the quality of the jobs now existing 
(24%), confirming that personal circumstances do not always translate directly into 
pclicy preferences. 

Retirement & Health Care: Concerns about retirement issues and about health care 
are closely connected, and they are strongest for women between the age:; of 40 
and 64. Among women in this age group, roughly 60% worry all the time about 
each of the three issues listed btlow, compared lcs:s than 50% among seniors and 
among women in lhcir thirties. Young women soparatc the issues somewhat: they 
an: less likely to worry about their own retirement, but 61% worry about health 
cru-e and 59% worry abo'ut Social Security and MediC1tre surviving for their 
generation. 

Social Security & Medicare being there when you retire 57%
Having affordable health insurance for your family/ 

· 

having s�cure health insurance for your family... 54% 
Having a secure retirement 52% 

I�xes and Government Waste: Women worry about money both personally and 
in the aggregate. They worry almost as much about what government wastes 
(53%) as making· ends meet (56%). In an era of :stagnating wages Q.nd higher oost 
of livlng, taxes and government 5Pending beoome a real hinderance to prosperity. 

To.xes eating up too much of your family's income 54% 
Government wa,.t:jng too much of your money 53% 
Government spending too much abroad and not enough 

hl�� �% 

Women's economic anxiety often takes expression in resentment of money spent 
on any who are perceived to get help and benefits Without deserving It - welfare 
recipients, immigrants, and foreign countries especially. Other re�carch wo have 
done also shows that women, particularly older cmd non�llcge women

1 
ore more 

parochial in th�ir concerns th.on men. Thoy believe that a cignificant portion of the 
budget i� spent abroad, and they would like to have that money spent at home to 

LDkR�tarch 
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54%
51%
48%

deal with problems here. Indeed, 55% of older non-eollege women worry about 
spending too much abroad.

Rising juvenile crime and crime rates 
Guns in schools threatening our children 
Too much sex and violence in the media 
Declining family values and moral standards

Republican and conservative women are most likely to translate their anxiety over 
money into concerns over taxes and government waste, as well as spending too 
much money abroad. For example, two thirds of Republican women (64%) worry 
all the time about taxes, compared to about half of Democratic and independent 
women, and concerns about taxes and government waste rank near the top for 
these women. Interestingly, women who voted for Perot worry about what the 
government wastes more than other issues (61%).

This close connection between the issues of violence and values is a fairly recent 
phenomenon. In the early 1980s, when concern with crime first began to build among 
women, fears were personal: women worried about crime because they feared being a 
victim. Today, women's fears have much more to do with their children than with 
themselves. Thus, while more than half (54%) of women say they worry all the time 
about juvenile crime and guns in the schools, many fewer (39%) worry about themselves 
being a victim of violence.

■H 
a*

In addition to these three distinct sets of economic issues, women in America have 
profound concerns about violence and values. These issues are closely intertwined for 
women, and the twine that links them is their children. Women worry deeply about the 
impact of violence on their children, and about tire difficulty of instilling strong values in 
children who are growing up in a society without morals or moral standards:

The women who are most acutely concerned with this set of issues tend to be somewhat 
older and somewhat more Republican, although majorities of Democratic women also 
worry about juvenile crime, guns in schools, and sex and violence in the media. Not 
surprisingly, mothers worry the most about juvenile crime and violence, and interestingly 
working mothers worry more than women who are at home with their children. Working 
mothers also worry a great deal about sex and violence in the media (55%) and declining 
values (56%) which they see as related issues.

r
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Younger
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Women with no children

Working mothero .

Non-working mothers

Children over age IS 63%

Although women in America express high levels of cynicism and anger about the political 
system, a majority continue to prefer an activist government. Half believe that 
"government should do more to solve national problems" (49%), that "government should 
do more to promote traditional values" (51%), and 'That government can help people" 
(52%). Fewer than four in ten take the contrary positions: that "government is doing too 
many things better left to businesses and individuals" (39%), that "government should not

Education is also an extremely powerful concern, and it is nearly as strong as women's 
concerns about money and their concerns about violence. Other research we have done 
shows that women in part worry about education because they perceive it as a major part 
of the solution to both the economic and moral crises their children face. About half say 
they worry all the time about "children being able to get a quality education" (48%) and 
about "being able to afford a college education for yourself or your children" (45%). The 
quality of children's education is a particularly strong concern for mothers (52% worry all 
the time), and especially for mothers of young children (58%). On this issue, again, 
working moms express higher levels of concern (59%) than non-working moms (48%). 
However, when it comes to affording college for their children, working and non-working 

moms have equally strong concerns.

Younger

Older
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’lake Research and the Tarrance Group for U.S, News and World Report. October 1995.

I Lake Research

I

Independent women are the most activist of all, believing both that government should do 
more to solve problems (57%) and that government can help people (58%), and that 
government should do more to promote traditional values (54%).

Men and women differ substantially in their views on the amount of the role government 
should play. ’ For example, by over 2 to 1, women believe that budget cuts have gone too 
far (56% to 27%), while men marginally believe they have not gone far enough (44% to 
42%). Likewise, women believe that government could help (55 to 44%), while men 
believe that government is more the problem than the solution (54 to 36%)?

A generally activist approach to government is reflected in women's approaches to a range 
of policy issues. On the economy, for example, women would rather have government 
work on "increasing jobs, wages and benefits" (51%) than on "creating an environment

Women's political partisanship is closely connected with their approach to government. 
Democrats want government to do more (52%) and believe that government can help 
people (56%), while Republicans believe government does too much (52%) and are much 
less certain that government can help people (43% say government is the problem). 
Republican women, however, split along age lines in their approach to activism: older 
Republican women are emphatic that government is doing too much (60%), while - 
surprisingly — younger Republicans split evenly. Our other research also shows that 
Republican women are still much more likely than their male counterparts to think there is 
a role for government (34% of Republicans women believe that govenunent can help, 
while only 26% of Republican men believe that government can help).

Republicans, on the other hand, believe that government should do more to promote 
traditional values (58%), and it is Democrats who split evenly on this question (45% to 
44%). This split among Democrats falls heavily along age lines, with younger 
Democratic women believing that government should not promote one set of values (55%) 
and older Democratic women taking the opposite stand (54%).

At the same time, different types of government activism appeal to different types of 
women. For example, younger women are most likely to want government to do more to 
solve problems (60%), but it is older women who are most likely to want government to 
promote traditional values (56%). Younger college-educated arc simultaneously the most 
likely to believe government can do something to help people (64%), and among the least 
likely to believe the government should promote traditional values (they split evenly on 
this question, 46% to 48%).

favor one set of values over another (37%), or that "government is the problem, not the 
solution" (32%).
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�here businesses can thrive" (42%) - perhaps implying a preference for policies that pro­
actively spur the economy over policies that reduce intenrention. 

Non-regi5tcred women. especioJly, have a preference for policies that pro-actively spur the 
economy over policies that reduce intervention. Almost six out of every ten (58%) non­
registei'ed women would rather have government work on 11increasin2 jobs. waaes and 
benefits" white only fout in ten would prefer "creating an environment where business can 
thrive ( 42%). 

• Women also prefer the carrot approach to public policy over the stick - even if it means
spending more money. ·For example, women's approach to crime is to deal with jobs and
education (52%), rather than get tougher on criminaJs (34%), and their answer to welfare
reform has more to do with child care and job training (54%) than with eliminating abuse
of the system (33%). This is equally true of registered and non-registered women.

• 1n the budget debate, women. arc far more concerned tho.n men with protecting the
vulncmblc. By c margin of IIlOre than two to one, women prefer balancing the budget
gro.duo.lly "so that we don't hurt people" (61 %) over balancing the budget quickly so that
"our children are not burdened with debt" (28%).

• While taxes are a concein to women, their approach is populist -By a narrow margin,
they prefer "making the wealthy and big business pay their fair share" (49%) over
"reducing the tax burden on the middle class" (43%). Women who are registered to vote
are in fact somewhat more populist (they prefer making the wealthy pay their fqir share
by a 10-point margin) than women who are not (split evenly). Women who are
independent in their partisanship are the strongest proponents of a middle class tax cut
(59% tax cut to the middle class, 31% wealthy pay thoir fair :share). In addition, working
women tend to lean more populist in their priorities (51 % wealthy pay fair share, 41 ¾
middlo cla.s.s tAx cut), though homemakers would prefer a tax cut (52¾ middle class tax
cut, 41 % wealthy pay their faix- share).

Choosing Political Candidate., 

• Women act in.dependently when they go to the polls. Only slightly over a third (37%)
usually vote for the same candidates as their spouse or partners. In fact, on average only
47% of married women vote like their spouses.

• In general, women across the board want leadership (46%) more than compromise (35%)
from their political leader�. TI.u:s i., particularly true for older women, Republican women,
and women without a college education.

• In choosing which candidate to support in an election. women maintain that political party
is nearly irrelevant: just 3% say that this is the most important criteria. Far more

Lakt. Rut.arch 

;#35 
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important, accordin2 to the women we interviewed, are the candidate's positions on 
specific issues (29%), the candidate's integrity (27%), and the candidate's experience 
(24%). However, we should note that on election day, a majority of women who identify 
with a party support the nominees of their party. 

• A third of women say that issues are most important in choosin� a candidate. However,
just one in five registered voters say that they have ever cho�cn o. e&1did.Atc on the �b .
of a single issue (20%), and even fewer women who Me not registered would make their
choice in trus way (12%).

In general, the issues women choose as the ones most likely to drive their vote if ever
they made a choice based on a single issue mirror the ones they identify as the most
importnnt generally, topped by the economy (18%), budget and tax issues (15%), and
crime and violence (10%). Broader issue p�rspectives matter most and, not surprisingly,
women take their broad issue concerns to the polls. Most of all, women say that
candidates' position on ''economic security for American families" is what matters (36%
say this is one of the most important things they consider), followed by "how tough the
candidate will be on crime" (32%) and the "candidate's approach to tax and spending
issues" (27%).

• In general, non-registered women claim thAt a candidate's positions on the issues are less
important to them tba.u do rcgi:stercd women. However, "a commitment to family
economic security" (52%) and "toughness on crime" (50%) is clearly what matters to
non-registered women. For these economically marginal women, these themes help
motivate their turnout as well.

• Although abortion is often asswned to be a single issue that is.likely to drive women's
votes, just 5% name this as the issue they would use if they had to choose who to support
based on only one issue, and just one in five (20%) say that candidates' positions on
abortion is one of the most important things they consider. Registered voters are more
likely to say abortion is important (24%) than women who are not registered lo vote
(12%).

Across the board, about a quarter of women say abortion is importont to them. Abortion is
most likely to drive a pro-choice vote among with college graduates. younger college­
cducnted women, mothers of teenagers and liberal Democrats. Abortion is most likely to
drive the vote in the other direction amon2 conservatives, younger Republicans, religious
women, women in rural areas and lower income women.
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The Role of Gender
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Lake Research-

Women who tend to be pro-choice and 
who are more likely to consider a 
candidate's position on abortion.

Women who tend to favor abortion 
restrictions and who are more likely to 

consider a candidate's position on 
abortion.

At the same time, women are not optimistic about the prospects for a woman President or 
Vice President. In fact, women are more likely to think an African-American or a 
member of another ethnic minority will be elected to high office that a women will be. 
For example, 50% believe a women is likely to be President compared to 62% who think 
an African American is likely.

Half the women interviewed say that a Presidential candidate's spouse influences who they 
support at least somewhat (51%). Women in their 50s and early 60s are most likely to be . 
influenced by a candidate’s spouse (60%), as are homemakers (58%), those who consider 
themselves conservative Republicans (59%), and those who attend church every week 
(57%). In addition, southern women are somewhat more likely to consider a candidate's 
spouse (55%) than women elsewhere in the country.

Just one in three women say that whether or not a candidate is a woman is an important 
factor in their vote (35%, including just 5% who say this is one of the most important 
things to consider), and women say by a wide margin that party affiliation is more 
important than gender (46% to 16%). However, a majority of women say that it is at 
least somewhat important to them that more women be elected to public office (52%) -- 
including one in five who say it is very important (19%). Younger women and 
Democratic women believe in this most strongly. '•

Younger Republicans

Conservatives

College graduates

Younger college

Mothers of teenagers

(Liberals and Democrats are more pro-choice than
average, but not especially likely to consider a

candidate’s position on abortion.)

"% imp't" is the percent who say a candidate's stand on abortion is one of the most important things to consider. 
"% p-choice" is the percent who either think abortion should be generally available or available with few restrictions, 

restrict" Is the percent who either think abortion should be legal only in extreme circumstances or that it should 
be iltagnl
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How likely is it a woman will be...
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Although younger women are most likely to believe that it is important to elect more 
women to public office, they are also least likely to believe that a woman will be 
president in the next twelve years. Fully half of women under age 30 (46%) say that it is 
not at all likely a woman will soon be president, compared to just a third (33%) of 
women over 65, and 30% of seniors say it is at least very likely that a woman will be 
president in the next 12 years, compared to just 18% of women Under 30.

How likely ia it an African-American will be... 

President 62%

ill




