





Public broadcasting is for many, many children the only
channel available that has consistently effective educational
programming. Probably about 40 percent of our families in America do
not have access to cable television. And because of the demographics
and incomes of those 40 percent of our families, we know that they
have a disproportionate number of our children. More than 40 percent
of our children reside in those 40 percent of our families.

If you were to look, as I have done, at the daily
television schedule of our three major networks and our public
broadcasting channel, you would see what is available for those
children in those homes. Now, certainly, there are other options on
cable, but they are often far outnumbered by channels that provide
information and programming that is not always suitable for our
children. .

But looking only at the four available channels that
those 40 percent of our families have access to, it is clear that
what is available to children with respect to their educational and
developmental needs is not usually found on commercial television.
It is found during the day on public broadcasting.

And there are those who think that the educational
programming of public broadcasting is a luxury. But to them I would
ask: What is the necessity that can be substituted for that luxury?
Where are the outlets for the kind of helpful, productive, learning
opportunities that children have access to on public broadcasting day
in and day out?

But you don’t have to take my word for it. You don’t
have to take anybody’s word for it. We actually have research. We
have evidence about the impact of television and the impact, in
particular, of public broadcasting.

One of my great hopes from a meeting such as this is
that our decision makers will not just engage in ideological
discussions, but will make decisions based on the evidence that we
have available to us. If one disagrees with the evidence -- fine.
Provide counterevidence. But it is difficult to engage in a
conversation about what is in the best interests of our children if
the people engaging in it are merely taking ideological positions.

And so, today, I have asked some people who have a great
deal of experience and knowledge about the impact of television and,
particularly, the impact of public broadcasting on children, and
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especially on low-income children who often do not have the
educational opportunities, the intellectual stimulation, the academic
preparation that many of us try to provide for our own children.

I am sure anyone who has followed our national
discussion about television knows of the woman I am about to
introduce. She is someone who, for many years, has been, in effect,
sounding the alarm about the impact of television. I wish that alarm
were heard in every family more loudly than it sometimes is, as well
as in the board rooms and legislative chambers of our country because
she has pointed out, time and time again, that children are shaped by
what they see, by what they hear, by what they are taught.

And the constant, pervasive presence of television in
most of our homes is a challenge for parents who will have to learn
and be willing to accept responsibility for monitoring more closely
the television-watching of their children. But it is also a
challenge for the larger society.

And so it gives me great pleasure to introduce Peggy
Charren. She is the founder of Action for Children’s Television and
is currently serving as a visiting scholar at Harvard, continuing to
examine and accumulate and analyze evidence about the impact of
television on our children’s lives.

* * * * *

MS. CHARREN: There’s time for a few questions, and I
though that, given that we have the First Lady with us, we would let
the First Lady ask the questions today instead of the audience.

MRS. CLINTON: Well, the one thought that kept running
through my mind after what we’ve heard is, can you imagine any child
rushing home from the first day of school and trying to tell the
Power Rangers that she’d gone to school? (Laughter and applause.)
You know, there’s just sort of a disconnect there.

Well, I really find everything that each of you has said
to be born out in our common experience. Really, it is common sense.
But let’s see if we can maybe take it one step further for people who
are still saying to themselves, well, if this is so important,
commercial television will pick up the slack; if this is so
significant in the lives of our children, there will be a market for
it, so all of what you are saying can be understood and accepted, but
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doesn’t necessarily lead to the conclusion that you have to have a
public television presence with designated programming for children
in order to make the point that each of you has supported.

So let me ask both Peggy and John and then everyone else
to comment. Why isn’t it likely that if the worst were to happen,
and the programming that we’ve already talked about and the
significance of it that the research has demonstrated were to
disappear, that that vacuum wouldn’t be filled by the existing
marketplace?

MS. CHARREN: I think that if there’s anything that my
27 years of activism on behalf of choices for children on television
has proved, it is that even with a lot of conferences, even with
articles in the paper, even with the people who make that kind of
television having children, they will not provide the kind of
programming that children need that really enhances education. They
are more comfortable with the other kind of programming.

And the problem is that when you talk to 2- to 15-year-
olds in a voice that you want to tell them something important, you
speak in a different language to preschoolers, to elementary-age kids
and to older kids. And if you want to get the most eyeballs watching
the commercials, you tend to say things that all children will listen
to. And maybe all children do read comic books at one point. But
when you talk to them about how wonderful literature is, you do it
the way the book business does. And Public Broadcasting handles that
screen the way the book business handles children’s books.

MR. WRIGHT: I think the most important thing to think
about with respect to the private sector is not that it’s unwise, not
that it’s entirely vicious, not that it’s a handicapping condition to
the entertainment and education of children, but that they are
focused entirely on the bottom line. They exploit children. They
gather eyeballs glued to TV sets which they then sell to ad agencies
and advertisers who then re-exploit the children to sell them
products they don’t need, food that’s not good for them, and toys
that enhance their fantasy and their willingness to attend the
programs which gather their eyeballs for sale. I think I’1l1 stop on
that line. (Laughter.)

But the research that they do -- I spoke to the
executive producer of Mighty Morphin Power Rangers, and I asked her,
what kind of research do you do? How do you know what messages you
are getting across to children? And she said to me -- and this is a
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quote -- "After every rap we sit around and we ask each other, what
questions have we answered; what ideas would children take away from
this episode that we have just made?" And in the research community
-- this was at a Children Now conference and some of you were there
-- in fact, you were there by television -- everybody said, you asked
who? They said, we asked ourselves.

Until we start asking the children, until we start doing
the research, something other than market research, until we leave a
program like "My So-Called Life," -- one of the few decent programs
for young people that the commercial ever made that was cancelled.
Not enough eyeballs to sell. Not a wide enough range of children
watching it. And every network has done that. I can remember "Hot
Hero Sandwich" on NBC -- a wonderful, wonderful program. What
happened to "Big Blue Marble" on ABC? And many, many, many more.

It is incompatible. The system is incompatible. You’ve
got to do it because air waves belong to the people, the children
belong to the people. And you’ve got to have something for kids that
is theirs.

MS. MANZANO: Well, I’d just like to say, the private
sector won’t pick up the slack because I’m always amazed that "Sesame
Street" hasn’t been imitated in the private sector. We’ve been on
the air so long, and everybody agrees that we’re great. But nobody
cares to sort of -- to imitate us. And like you said, there were all
these wonderful shows for children that got cancelled right away.

I was asked once to write for a children’s show on
commercial television. And I asked, what age group is this show
aimed at? And they said, oh, you know, kids. (Laughter.) Well, how
could -- you don‘t write for a three-year-old the same way you write
for a five-year-old, and certainly not a seven-year-old. So I knew
immediately that they hadn’t even examined themselves and they didn’t
even know what they were going to say to these children. It was
bottom line. And they started out with the result of what they
wanted their show to do which was sell a certain product -- not what
the show was about.

MS. CHARREN: And one of the worst problems that
happened in the last few years is that the show itself has become a
product too often on children’s television on commercial
broadcasting. And that’s unfortunate because it -- that line between
editorial and commercial speech so you don’t know who’s talking to
you.
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And it means that we’re telling our children, one in
four of whom lives below the poverty line, what they should spend
money on to feel good, to have friends. And that’s really very sad.
They can do what they do as long as we have the part of that
broadcasting service that is saved for public broadcasting which
cares first about the public and first about our children. And I'm
not sure they care about anything else at all.

MRS. CLINTON: Joan, do you want to add anything?

MS. DYKSTRA: No. I think everyone has stated it very
clearly. I think the bottom line is that we want quality programming
for children. They have an opportunity. They can give us quality
programming. I fail to see where it is. I do know that PBS brings
me quality programming for children.

MRS. CLINTON: You know, I think it’s an important point
that the economy that we all rely on is driven by a need to create
aspirations and expectations and, really, unfilled wants. I mean,
that’s how people continue to buy goods and services. So that’s
really the reason -- for a market economy in a way that is going to
continue to grow and provide more prosperity for people, it has to be
rooted, in a funny kind of way, in people’s insecurity. I mean, if
all of us today said to ourselves, we have more than enough stuff, we
are not buying anything else, and we really meant it, you know, that
would not be good for the economy. (Laughter.)

So there is a need on the part of the economy, and
particularly one like ours, to continue to try to create in our minds
the desire for more and different things. And there’s absolutely
nothing wrong with that. That is the way the system works.

But I do think there is a dark side that we don’t pay
attention to. And it’s something that was just alluded to -- that
when we turn our children and think of our children as miniature
adults, and really see them primarily as consumers, as little
shoppers who we want to turn into grown-up buyers of as many goods
and services as we possibly can sell them, that has a very different
perspective than if we see them as individuals with certain
potentials who it is our responsibility as parents, as citizens to
nurture.

And so there is an inherent conflict as the Professor
pointed out. And it is very difficult, I think, to be fair to
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commercial television, for them to fulfill a nurturing developmental
responsibility when that is not, as they clearly understand, their
bottom line.

So part of what we have to do as a society is to assign
different roles and responsibilities to different sectors of our
society. And commercial television has a different role and
responsibility, particularly as it pertains to children, than public
broadcasting.

And I think without that kind of choice, it is very
difficult for parents, even those trying hard to be conscientious
ones, Joan, to do what they believe they should do. I mean, teaching
values to children in between commercials on Saturday morning
cartoons is a lot harder, believe me, than watching '"Sesame Street"
or "Mr. Rogers" or "Barney" or something like that with your child.

So it’s not an either/or. And that’s what I think we
have to keep trying to emphasize. It is not an either/or where it’s
only commercial television or it’s only public broadcasting. It is
both. And we have to see the responsibilities, particularly for
child rearing, in a much broader way so that each sector of our
society, starting with parents, but expanding far beyond Jjust the
nuclear family, understands they have a role in determining how well
our children turn out.

And that’s really what your research has shown is that
we know children are going to watch television. What we have to do
is provide the best possible choices. But if we don’t have the
choice, then we’ve already made the decision, haven’t we? And that’s
what we’re trying to avoid in this discussion about what happens with
the future of public television.

MR. WRIGHT: 1I’d like to add a parenting anecdote
because I think you did bring in parents and you did bring in
teachers, and they are going to be critical in the future of kids’
understanding and use of media.

And I’d just like to tell a very quick story. I have
four grandchildren, two more on the way. And these four kids love to
watch television. They watch lots of television. But none of then,
as yet, know that there is such a thing as commercial broadcast
entertainment television. I’m not even sure about PBS. And the
reason is that television for them is something that you take off the
shelf in a little box and put it in a machine and play it. And on
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that shelf are videocassettes and books. And the videocassettes were
taped off the air; they were bought; they were rented. I blush to
admit, some of them were taped from rented copies. (Laughter.)

But they got there because some parent cared enough to
put them there and to let the children watch over and over again, as
they do with their favorite books, the stories that are dear and near
to them.

MS. CHARREN: And to follow up on that, a lot of the
choices that are available from the new technology, which I mentioned
earlier, are not available to kids who need them the most. They are
expensive. Cable is expensive. Some of the pay channels are money
on top of money, and they provide a number of the choices that cable
does provide for children, and that. if we don’t really take care of
the public sector of broadcasting, we are going to have a situation
in this country that will make what’s going on now look nice by
comparison when we don’t reach one, whole, big portion of kids
growing up in America. So I want to take very good care of PBS.

MRS. CLINTON: And I just want to add to that comment,
Peggy, that we haven’t talked this morning about the evidence that I
think is now conclusive about the impact of watching violence on
television and on children’s behavior. We have argued about this
issue ever since the Surgeon General’s report back in 1972 talking
about the impact of television viewing on children’s behavior. There
have been many studies since.

And it is like the old problem we have -- every time
there is another irrefutable piece of evidence about the linkage
between smoking and lung cancer, there will be somebody, well-paid,
who will stand up and say, well, that’s not definitive. And we face
the same problem when we talk about the effects of violence and
children’s behavior.

But Peggy is right. I mean, this is not just a do-
gooder, altruistic, nice thing that people like Peggy and I and the
rest of us here think should be done because we like children’s
television. Certainly, I do. And I believe strongly in it. And
that’s what my daughter watched, and we read the books that went
along with it.

But I am equally concerned about the other side of the
equation that the Professor talked about. And that is, those
children who are not watching the 25 minutes a day of public
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broadcasting but are, instead, watching the 25 minutes of commercial
television without much parental supervision or mediation as to what
they are seeing.

It is absolutely true that not every child who watches
hundreds of hours of violent television becomes violent. But most of
the reason for that rests in the home and the neighborhood that are
structured and coherent enough that the child’s experience of
watching television is mediated. But in the absence of that
mediation, and in the absence of the other factors that help a child
separate reality from fantasy, that help a child learn empathy and
sensitivity, it is absolutely clear that the television-watching
habits of wvulnerable children will affect both their own violent
behavior and their response to violence that they see around them.
It has a desensitizing impact.

So this is an issue that we think goes far beyond the
narrow concerns of the group of us who are arguing strongly to
preserve public television and, particularly, educational and
children’s programming. It is also a plea to all programmers of
television, including commercial television, to think about the
impact of your decisions.

The bottom line can be described in many ways. Only one
of those descriptions concerns profitability and the dollars that
come in. There’s a bottom line to society as well. And we think
that bottom line is better served by having better television
programming for our children

Thank you all very much for being with us. (Applause.)
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To: Kim Widdess
From: Nicole Rabner

I was going to wait to get you the complete list of additional people to be invited to the PBS
event on Monday, but thought instead that it makes sense to get started. Call me at x67263
with any questions. Thanks

PBS event: 10am on Monday, June 25th

Administration People:

Commerce Department

Clarence L. Irving

Assistant Sec. for Communications and Information and Administrator, NTIA
National Telecommunications and Information Adminstration

The Department of Education

Herbert C. Hoover Building

14th & Constitution Avenue, NW

Washington, D.C. 20230

482-1840

Kristin Van Hook S

National Telecommunications and Information Adminstration
The Department of Education

Herbert C. Hoover Building

14th & Constitution Avenue, NW

Washington, D.C. 20230

482-1840

Ellen Bloom

National Telecommunications and Information Adminstration
The Department of Education

Herbert C. Hoover Building

14th & Constitution Avenue, NW

Washington, D.C. 20230

482-1840

Bemadette Maguire Rivera

National Telecommunications and Information Adminstration
The Department of Education

Herbert C. Hoover Building

14th & Constitution Avenue, NW

Washington, D.C. 20230

482-1840












PBS EVENT OVERALL SCHEDULE
Monday, June 26, 1995
SOCIAL OFFICE DRAFT a/o 6/23-- 3 (S. Farnsworth)

10:15-10:30am Briefing
10:30-11:15am East Room Remarks
11:25-11:45am Kids Event in the First Ladies Garden

8:45 a.m. Childrens Television Workshop
performers and essential staff (Big Bird &
Alice Snuffleupagus characters) arrive in
one van at the SOUTHEAST GATE and proceed
to the South Portico.

- Ushers Office and Diane Sappenfield to
meet and assist w/set up in the China
Room. (USHERS: van contents, character
set up needs list attached)

Childrens Television Workshop Guests:

- Laurent Linn, Big Bird
coordinator/handler

- Mark Ruffin, Alice coordinator/handler

- Carroll Spinney, Big Bird performer

- Debbie Spinney, wife

- Judy Sladky, Alice Snuffleupagus

- Debra Simon, CTW markeing/events
director

- Brad Dennis, van driver

** Clearance info provided to Kim Widdess

CHINA ROOM: Holding/Changing room for Big
Bird & Alice

9:00 a.m. The following arrive at the East Appts
Gate w/set up materials and are escorted
to the two Mezzanines for changing/set up.
(Note: van to park on East Exec.)

STAFF: Wayne, April and two

- Noel MacNeal, Puzzle Place puppeteer
- Carmen Osbahr, Puzzle Place puppeteer
- Rob Gardner, Puppeteer asst

- Yael Bloom, Lambchop
- Lloyd Ritter, Lambchop asst

- Donna Colvin, Robocrook
- Lou Nemeth, Robocrook asst



9:30 a.m.

10:00 a.m.

10:00 a.m.

- Alice Cahn, Miss Frizzle

- Lynn Thigpen, The Chief

- Kate Taylor, The Chief asst
** Cleared by Widdess; Ushers Office and
April have set up needs. All will hold in
the Mez. Area until prior to East Garden
event.

Panelists and a few key staffers
arrive at the NORTHWEST GATE and are
escorted to the Blue Room by Nicole and
Katie. Ushers to have coffee available.
(Cleared by K. Widdess)

PANELISTS:

Peggy Charren, Action for Children’s
Television

= John Wright, Center for Research on
the Influences of Television on
Children

- Joan Dykstra, President, National PTA

- Sonia Manzano, '"Maria" on Sesame
Street

All staff and social aides in place.

East Visitor Gate opens for guest
arrival. Guests proceed to their seats in
the East Room.

- Coat racks in East Recptn Room

Social Aides to seat

Screens up across China Rm

East Room seating: Michelle Crisci w/SAs

Sound check in the East Garden.

Contact: WHCA

- escort outside; guests will be entering
via colonnade

THE FIRST LADY arrives in the Red

Room for event briefing. After
briefing, she proceeds to the Blue Room
to meet with panelists/stage
participants:



- Peggy Charren, Action for
Children’s Television

- John Wright, Center for Research
on the Influences of Television
on Children

- Joan Dykstra, President,
National PTA

- Sonia Manzano, "Maria" on Sesame
Street

10:30 a.m. Stage participants are announced
into the East Room and proceed to table.

- THE FIRST LADY is announced and
proceeds to seat at table in the East Room.

PROGRAM:

- THE FIRST LADY opens and introduces
Peggy Charren.

- Peggy Charren makes remarks and asks
each panelist to introduce his/herself.
Following introductions, each make brief
remarks in the following order:

~” John Wright
- Joan Dykstra
- Sonia Manzano

11:15 a.m, - Following Sonia Manzano, THE FIRST
LADY initiates discussion with the panelists and
concludes the program.

NOTE: There will be an interpeter off stage.
(USHERS: small platform)

11:00 a.m. Approx. 40 children and their chaperones
from the Georgetown Language Summer School
arrive at the East Appts Gate and proceed
to the East Lawn for lunch at the picnic
tables.

- Robyn Dickey is coordinating the
children and their activities

11:15 a.m. Upon conclusion of program, THE FIRST
LADY, Peggy Charren and Sonia Manzano proceed to the
Diplomatic Reception Room to greet:

- Carroll Spinney, Big Bird performer



Debbie Spinney, wife

- Judy Sladky, Alice Snuffelupaugus

- Laurent Linn, Big Bird handler

- Mark Ruffin, Alice handler

- Yael Bloom, Lambchop,
"Lambchop’s Sing-Along"

Lloyd Ritter, Lambchop asst

Donna Colvin, Robocrook, "Where in the World is
Carmen, San Diego"

- Lou Nemeth, Robocrook asst

- Alice Cahn, Miss Frizzle, "Magic Schoolbus"®

- Lynn Thigpen, The Chief, "Where in the World is Carmen,

San Diego"
- Kate Taylor, The Chief asst
- Noel MacNeal, Puzzle Place puppeteer
- Carmen Osbahr, Puzzle Place puppeteer
- Rob Gardner, Puppeteer asst

Note: Big Bird and Alice Snuffleupagus will not be
in full costume at this time.

EAST ROOM GUESTS8: John Wright, Joan Dykstran and
the East Room guests are escorted by Social
Aides to the East Garden via the staircase and
out the Book Sellers Door. The guests will be
positioned on the other side of the hedges.

PRE88: The press will be escorted by Press Office
staff out the North Portico, thru the Book
Sellers into the East Garden. Press area will
be:

** TBD staffer to coordinate Book Sellers traffic

11:25 a.m. CHILDRENS EVENT PROGRAM

- THE FIRST LADY, Big Bird and Alice
S8nuffleupagus proceed to the Book Sellers Area
where Big Bird and Alice are announced to the
children.

- Big Bird and Alice talk to the
children briefly from the stage and introduce
THE FIRST LADY who enters from the Book
Sellers.

NOTE: The other characters will hold in the
Book Sellers during this time because they
can only last for 10 minutes in their
costumes.



- THE FIRS8T LADY makes brief remarks to
the children.

11:40 a.m. Following remarks, Big Bird and Alice
Snuffleupaugus depart the Garden. THE FIRST
LADY exits stage and is joined by the following
characters as she greets the children:

- Lambchop

- Robocrook

- Miss Frizzle

- The Chief

- Puzzle Place puppets

11:45 a.m. - THE FIRST LADY departs East Garden
with the children and proceed to the Photo op
site.

Guests depart East Gate.




































From : CHARREN PHONE No. @ 517 876 3523 Jun. 24 1395 8:14°M 232

Peggy Charren

Peggy Charren is founder of Action for Chiidren's Television (ACT),
a national child advocacy organization founded in 1368. Located In
Cambridge, Massachusetto, tho 10,000 member nonprofit organtzation
workud to encourage program diversity and eliminate cornmercial
abuses in children's tolevision. ACT promoted awareness of issues
rolating to children's television through national conferences,
publication, public educatlon campaigns, dialogue with broadcasters,
and petitions to federal requlatory agencies. Mora than 80 million
people belong to organizations which support ACT's goals, including
the American Academy of Pedlatrics, Consumers Union, the National
Education Assoclation and the National PTA.

Ms. Charren Is a Visiting Scholar In Education at Harvard
University's Graduate School of Education and has received honorary
degrees from Tufts University, Bank Street College of Cducation,
Emerson Coliege, Regis College, Simmons College and Wheelock
College.

Prior o founding ACT, Ms. Charren was director of the Creative
Arts Council of Newton, Massachusetts, where she warked with
theater and danco groups, artists, musiciars, poets and writers to
duvelop programs for classroom enrichment. She has owned and
operated two businesses: Quality Book Fairs, a company that
organizod childrons' bookfairs, end ART Prints, a gallery specializing
in graphics. She also served as the director ot the film department at
station WPIX-TV in New York City.

Ms. Charren serves on numerous boards, in¢luding the 20th
Century Fund Task Force on the Future of Public Broadcasting, the
Corporation of Lesley College, the Corporation of The Children's
Museum, the Board ot Directors of National Video Resources, and the
Institute Advisory Board of the Coalition for Quality Children's
Videos.



From : CHARREN

PHONE Mo. - 517 375 o620 Jun. 23 1395 7:325mM

Peggy Charren
075 Memorial Driva #5041

Cwnbiridge. MA 07138
Phone/Fax 617-874-6620

Outline of Remarks
by
Peggy Charren
Younder, Action for Children's Television
and

Visiting Scholar, larvard University Graduate School of Rducation

I Open with thanks to the %irgt Lady

Not surprising that eomeone who has daemonstrated such

cancarn for the nation's children would agree to listen
to the value parentes and teachers place on the rale

public hroadcasting plays in the lives of children.

How delightful to have this conversation about PBS in
the home of the First Family.

1T Describe the constituenny represented in the room

I11

Forty-five groups from the worlds of education, health
and religion who strongly support public broadcasting.

Membership in the groups certainly includes some cross-
over (there may be a Catholic pediatrician who belongs
to the PTA) bul. the total number of citizens represented
is mind- boggling---130,412, 7401

Tell why we're herc

Alzhough public television does and should serve a
diversily of audiences and age groupc (including senior
citizens like me), today we want to focus oun how PBS
serves the education needs of childreu.

At a time when so many ol us are horrified by thc amount

of vicious, mindless viclence available iu [1ilm and video,
public broaacasting is a safe haven.

At a time when prejudice und discrimination arxrc making
national headlines, public 1V provides lessous for
young audiences about respect, and Lulerance, and love.
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Ms. Carol Klinger

Ms. Marcia Knutsen

Mr. Stephen Edward Kulcvycki
Mr. Stephen Kulevycki

Mr. Larry Lancit

Rabbi Lynne Landsdberg
Rabbi, Religious Action Center
Washington, DC

Ms. Jane Lee
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Ms. Shirley Marcus
Ms. Janet Marguia
Mr. Gary Marx

Ms. Sheila McCarron

Ms. Sally McConnell
Alexandria, VA

Mr. John Melby

Ms. Lorraine Miller
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Ms. Katherine Montgomery
Washington, DC
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Representative, House of Representatives
Washington, DC
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Mr. Nou Nemeth
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Ms. Kara Peterman

Mr. Anthony Pharr

Mr. Cecil "Gregg" Powell Jr.

Mr. David Razon

Ms. Barbara Reisman
Director, Child Care Action Campaign
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Ms. Michelle Richards
Alexandria, VA
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Ms. Bernadette Rivera
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Mr. Donald Ross
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Mr. Rabbi Saperstein
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Mr. Andrew Jay Schwartzman
Ms. Karen Sherman

Mr. Ken Sherman

Mr. Mark Silbergeld
Washington, DC

Ms. Toby Silver
Ms. Debra Simon

Ms. Marsha Simon
Senate Labor Committee
Washington, DC

Ms. Judy Sladky

Ms. Marilyn Smith lll, Esq.
Executive Director, NAEYC
Washington, DC

Ms. Gigi Sohn

Ms. Carroll Spinney



Ms. Debra Spinney

Ms. Suzanne Stutman
Washington, DC

Ms. Leslie Sullivan
Ms. Sharyn Sutton
Ms. Julie Tagen

Ms. Bettilou Taylor
Ms. Darlene Taylor
Ms. Kate Taylor

Ms. Marjorie Tharp

Public Affairs Assistant, American Academy of Pediatrics
Washington, D.C.

Ms. Lynn Thigpen

Ms. Erica E. Tollett

Senior Public Policy Analyst, National Black Child Development Institute
Washington, DC

Ms. Cecily Truett
Mr. Mike Tyler
Ms. Trudy Vincent
Mr. Tom Walls

Office of Senator Dale Bumpers
Washington, DC

Mr. Jim Wasilewski

Mr. Bill Wasserman
Washington, DC

Mr. John Windhausen Jr.

Congressional Communications Staff
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TO: Hillary

FR: Lisa

RE: American News Women’s Association Event
DT: June 25, 1995

—— ———————————— — — ——— i —— T — —— —— ——— ————————— — ———————————————————

You are scheduled to host approximately 180 members of the
American News Women’s Club at the White House in the East Room on
Monday, June 26. They have been invited to hear you give remarks
and then to stay for tea and refreshments.

If you recall, this is the forum to which you are going to
announce that you are writing a column. Lissa is drafting
remarks. The event will be open to press coverage.

The American News Women’s Club was formed in the 1930s to assist
women journalists gain rightful recognition. Today, its
membership totals about 300 people, including journalists Helen
Thomas and Sarah McClendon. The Club also has associate members
representing community leaders and ambassadors’ wives. Annually
the club gives scholarships to young journalists and provides in-
training programs to enhance professional skills. I have
attached a brief history of the club and a brochure.

Every First Lady since Eleanor Roosevelt has been an Honorary
Member of the American News Women’s Club. You are an honorary
member.

Recent past speakers to the club have been Dee Dee Myers, Alice
Rivlin and Sarah Brady.



g
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The History of the American News Women's Club, 1832-1894

Founded April 4, 1932 as a Newspaper Women's Club, a group limited to
women reporters and writers employed by newspapers, the American News
Women's Club today embraces professional vf\ners, editors, printand broadcast

. journalists, illustrators and coummunicators. Members now represent

newspapers, radio, television, publishing, public relations, education and
government, reflecting a rapidly changing news industry and a wider range of
employment opportunities for today’s woman.

But founders Margaret Hart and Katharine Brooks would be surprised at
this turn of events since their purpose was to create an elite news club, exclusively
for newspaper women. To do this, they broke away from the Women's National
Press Club, where non-reporters, including publicity writers (a relatively new field
for women and not one held in high esteem by professional newspaper women)
met for a weekly luncheon to hear a guest apeaker.

The first membership roster of the Newspapers Women's Club included
women from the Washington newspapers of that era: The Evening Star, The
Washington Post, The Washington Times and The Washington Herald. The new
club also admitted a limited number of prominent women who had been helpful to
women reporters gathering news. These ““Associate Members® continue to
constitute a vital segment of Club membership.

Over the Club's 62 year history, its name has changed several times,
signaling the Club’s response to a changing industry and a changing world. In
the early 18403, actlve membership grew to include women in Latin America, and
the Club’'s name was changed to the American Newspaper Women's Club. This
name endured untl July 1981 when the current American News Women's Club
name change was adopted. This final change permitted women from radio and
televislion, as well as from newspaper, magazines and newsletters, to identify
professionally with the Club. The new name also provided membership identity for
women in the public relations and public affairs.

The ""Clubhouse” in April of 1832 was the Ladies' Dining Room of the
National Press Club. Meetings were Mondays at tea time. Then, in February of
1833, Prohibition was repealed and the Press Ciub asked the yyomen to move so
that the Press Club bar — a popular watering hole for thirsty newsmen — could be
enlarged. The newswomen found a second floor space at 1406 H Street NW,
renting space for $25 a month. Several years and moves iater, the Club began
renovating space In a one-story building at 1604 20th Street NW. The Club

«..officially moved into 1604 when Eleanor Roosevelt turned the key to open the

..door. The Club found a permanent home In 1961 with the purchase of 1607 22nd
- Streot. NW, burning the mortgage at the Women's National Bank in 1879.
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Precis of remarks by John C. Wright
Conversation on children's stake in Public Broadcasting.
The White House, June 26, 1995

It is no longer scientificallyvalid to talk about the medium of television as if
it were a monolithlcand homogeneous whole. Our recent research has shown,
for example, that Its effects on young children's readiness to learn and
preparation for schoolingcan be either positive or negative between the ages of
two and five, depending on what they watch.

Nor is it any longer appropriate to describe American televisionas a "vast
wasteland." Thanks to the energies of activistslike Peggy Charren, the wisdom
of the Congress in passing the Children’s Television Act of 1930, the stewardship
of the Federal Communications Commisslon, and the contributionsof educators,
producers, and soclal scientists concerned with the vast positive potentials of
television for young children, we know that there are ecological islands of new
growth in that wasteland. In fact, almost any of it can be reclaimed in the service
of children where there is a will, an understanding of how it impacts klds for good
or ill, and a determination that the airwaves we all own shall be used for the well
being of all the public, including espedally, disadvantaged children.

What is new about the research that my colleague, partner, and wife,
Aletha Huston and | bring to the table today is that for the first time we have direct
evidence of the consistent direction and magnitude of the effects of viewing
television between the ages of two and five on nationally standardized tests of

achievement in pre-reading skills, vocabulary, mathematical understanding, and
overall school readiness.

It is this: Low-to middle-income urban children who watch as little as 25
minutes per day of educational children’s programs like Sesame Street, between
the ages of two and five, do significantly better on all school readiness indicators
by the time they start kindergarten. These same childrenwho watch educational

programs consistently spend mare time reading and in other educatiomal activities
than do those who watch no educational programs.
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Moreover the data on the same families over the same period of time
show a nearly equal-sized disadvantageon the same outcome measures for
children who watch 25 minutes or more of non-educational, commercial cartoons
perday. The heavy cartoon viewers also spend more time with video games like
Nintendo and Sega.

To condemn all of television as "bad" for children is like tearing up the
family library card if one's community library had 85% books that were manifestly
inappropriate for children and 15% that were good children’s literature.

What parents need to understand is that the medium is a powerful tool for
*good or bad, and that properly used in appropriate amounts, it can be markedly
beneficial in getting a child started early on a positive quest for understanding and
a joy in leaming. We also found one benefit of educational viewing for the 4- to 7-
year-olds: When they got to school, their teachers rated the educational TV
viewers as better adjusted to school than the non-viewers, and the heavy cartoon
viewers as less well adjusted to school than the non-viewers.

These early effects, both positive and negative, are stable and long-lasting.
They are consistent in the data and statistically significant. And they have been
statistically corrected for the major "third variables" that could have caused their
relationship. These "control" variables in our study included parents’ education,
family income, whether English or Spanish was spoken in the home, and the total
score on four annual two-hour observations conducted in the family's home to
evaluate the quality of the child’'s home environmentin terms of its support for
cagnitive and social development.

Good educational television for young children promotes reading and other
cducational activities that result in increased intellectual skills, improved
readiness to learn, and a more successful adjustment to school. Watching
commercial entertainment programming, especially cartoons, has about the same
magnitude of effects in the opposite direction.
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National Readqc;ﬁerc Office of Goverrmental Relatons
33) North Yvacash Avenue, Suite 2100 2000 L Street N.W.. Suile €0)
Chica 3o, IL 03611-3G90 Washington, DC 23036

THE NATIONAL PTAy  (312)57c-6782 (202) 331-1380
Fax. (312) 670-6783 Fax: (202) 331-1408

BIOGRAPHY
JOAN DYKSTRA

NATIONAL PTA PRESIDENT 1995-97

Leadership Services asd as chairman

Committee.

Micnigan. Cvkstra was zlso President and Vice-Prezidant of tha

a member <¢f the Health ana wWeifzre Cormmlzsicn snd th2 Lncivicusal

Leadership and Standing Ruies Committess.

-more-
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Page 2--Dykstra Biography

She has reccived recognition for her compunity activities beth
w_oihin and ouis_de of PTA. The Fomei's Civic Ccuncil in Ravliie,

W.osconsin naned Sykslra Wotlan of Lhe Yedr and she azs ooe ol Li=

Ten Mcest OQuustanding Wisceonsinites recognized ky ths WNiscirsin

(O}

Jaycerez z2nd tha 3tatae of Wizconsin. Sha haz 2izc b2en awsrdad

17 far‘me nambarships from the Nat‘onz™ FTA and 21 =rat=s FT2s,

~

In Octoner of 19253, she and her hushand Andraw along with

&

their twzs childrer, Jasor and Tamry, relccated Ttz Eilicott Zitr,
Maryland. Dykstra has corntinued her FIA servize in her naw

.

location by serving or the Howard County Czuincil 3catd ard ths

Maryland State Board.
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The thems cf Dykstra's adninistration is "wWorkine

Zhildren."
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National PTA's Support for Public Broadcasting, p.2

As my children got older, our famlly enjoyed many episodes of Masterplece Theater
and Nature together. The history, sclence, geography and pagentry presented

through public broadcasting Is llke having a living encyclopedia at our fingertips.

For the past two years at PTA, we had the extraordinary pleaeure of working with Frad
Rogers ais our Honorary Chalrman. He has such credibliity for both parents and
children. When he spoke at our convention last summer, little children literally ringed
the stage to be as close as possible to thelr hero. And when he finished his remarks,

parents rushed the stage for autographs-- he was a hero to them, tooll

Like it or not, television has a dramatic Impact on our children. Public televisior has
conslstently demonstrated restralnt, creativity, imagination and maturlty in the quality
of programming it presents for children and adults. Itis a vaiuablie educatlonal tool for

everyone from preschoolers to retirees.

Most Importantly, It Is accessible to just about everybody, regardless of their financial
status, educational background, or ethnic heritage. It offers a window on the world
and an opportunity for growth and learing that is unptecendented In any other form of
mass communication today.

(more)
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Natlonal PTA's Suppart for Public Broadcasting, p.3

As a cltizen, as a parent and as the president of the PTA, I'm here to add my voice to
the chorus of concern about keeping public broadcasting an available and vital

resource for all Americans. Thank you.
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SI0 SKETCH: SONIA MANZANQ

A first generatian American of Latino descent, bom in the Lower East Side of
Manhattan, Sonia Manzano as “Maria’ the co-owner of the Fixit Shop, has been
an influential role model for children worldwide since the 1970’s when she was
offered an opportunity to join the expanding production of Sesame Street

Working on Sesame Streef has also given her an oppounily to develap her

talort as a writer. After 10 yaars on the sat, she bagan writing scripts for the

show and has eamed ten Emmy Awards as a member of the show's writing staff

and been nominated-twice for Outstanding Performer -in a Children’s Series.

She’s been honored by the Assodation of HispanicArts and the Cangraxsianal

Hispanic Caucus in Washingtor; D-€-Ms. Marzano has also received the Key
( to the City-of indianapolis for achievement in children's television.

Other acting credits include the origingl off-Broadway production of “Gadspell.”

She attended the High School of Performing Arts in New York City and was a
drama major at Camaegie Malon University in Pittsbugh, PA.
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1. People always ask me why ['ve stayed with Satame Street afl these years.

2. Immmnmﬂuaﬂdwmmmm@v&nmml
aeighborbood like mine, or aeighbory like mine, or & fmily Bke mine.
(Television Grames our view of the world and strongly influences attitudes sbout cursstves

and our sociaty. Asaxh.np!aysamﬂmkmwvdmmdwmdmhmﬂ
acrms. )

3. Remember in college sceing JEJ with what was then 8 big bald bead and letters atmost
emanatingfrom the top of his head in that woaderful, baritons voice of his — what was
this?

4. Joy and thock of recogmtion

5. The grcat significance of Scamne Stroet is this commonsy of inchsion snd TImOvEDoR,

a community where children see (hemselves and sense they bedong, sense they are pant of a
pwawbole(becamaﬁeun,wbowmstowmﬁm:waaoaetyywdootkdpm '
of?)

6. And it’s only on public ickevision where we fimd this. Speaking now as an sctress and 2
writex, it’s the only place where I'm expeaed and agplmuded for being mysdf (No
director tells me to speak with a heavier accent; no producer ever demands that I write
with 2 more “Latin” fiair )

7. Inodeed, we've created a commmunidy embiaciny cach of us and colabrating our uniquie

1. Another thing people always want to know is how is it possible we've stayed on the air
so long? What's left to do? or What are we going to do aext”

2. I tell them we take our cues from children ~ and | mean this senousty. A1 Scsame
Street, our research department works direcly with children, conducting studies to
determine their interests, their needs, and whether in fact, intended messages are being
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TR ARY CUINTON-6/22/

BIG BIRD (WEARING A TIE) AND ALICE ENTER, WAVE AND GREET THE
AUDIENCE. THEN:

BIGBIRD: Hil For those of you who don’t recognize me in my tie, my name is Big

Bird, :

ALICE: Big Bird!

BIGBIRD: Right, Alice.

ALICE: Right, Alicel

BIGBIRD: Thisis Alice Snu&lgupagus.

ALICE: Alice Snufﬂcupagu;I

BIGBIRD: Rightl

ALICE:  Right! x

BIG BIRD: And we're here tod;ay to introduce someone very impertant. Specia_(

ALICE:  dmportanti Special

BIGBIRD: Rightl -

ALICE: Right! ’

BIG BIRD: (DEEP SIGH OF FﬁUSTRATION)

ALICE: (DEEP SIGH MIRRORING HIS)

BIGBIRD: She's a friend of Ic'hi'ldren everywhere.

ALICE: Everywherel! ‘

BIGBIRD: (CONTINUING Aé BEST HE CAN) We're very proud to introduce the
first lady of the United States...

ALICE: Hillary Clinton! h

BIG BIRD: (DOES A DOUBLé TAKE, THEN:) Hillary Clinton!

HILLARY CLINTON ENTERS .-

BIG BIRD: Alice, T +hmk T

See Ve more of uy Lriends.

[Thev 2XiH. ey rhavacders (M#,’;f.)

QUULAL Urrivc'® ¢



June 23, 1995

MEMORANDUM TO THE FIRST LADY

FROM: SARAH FARNSWORTH
RE: BIG BIRD, ALICE SNUFFLEUPAGUS
S N S N S S S S S S s S S S N S S s s s e

Based on the walkthru with Big Bird and Alice Snuffleupagus’
advance team (yes, this was for real), following are some tidbits
about them I thought you should be aware of for the PBS event on
Monday, June 26 in the First Ladies Garden.

Big Bird
- Carroll Spinney, Big Bird performer
- Debbie Spinney, wife of Carroll

- Big Bird cannot perform or be in full costume for more than 10
minutes. You’ll see Big Bird without "his head" on in the
Diplomatic Reception Room.

- Carroll Spinney wears a lavaliere mic attached to a headband
on his forehead and holds his arm over his head to move Big
Bird’s mouth.

Alice Snuffleupaqus

- Younger sister of Snuffleupagus

- Judy Sladky, Alice Snuffleupagus performer
- Judy walks on hands and feet

- Alice cannot perform or be in full costume for more than 10
minutes..

BOTH CHARACTERS

** Big Bird and Alice can not be seen by the press with the other
characters (contract restrictions).

- Big Bird and Alice cannot walk up or down stairs (nor can they
fit in the Residence elevator).

- Big Bird and Alice do not "work ropelines" or mingle with
children which is why the children will be behind rope and
stanchions in the First Ladies Garden.
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Effecls of educational TV viewing of lower income preschoolers
on academic skills, school readiness, and school adjustment
one to three years later.

A Report to Children's Television Workshop

John C. Wright and Aletha C. Huston
Center for Research on the Influences of Television on Children (CRITC)
University of Kansas
Lawrence, KS 66045

May, 1995

This scsearch was gupported in part by a grant from The MacArthur Foundation and by

Children's Television Workshop. The autbors wish to record their appreciation of Wiat
support. The views expressed by the authors arc their own, based on the research, and do not

ncceasarily reflect those of Children's Television Workshop, The MacArthur Foundation, or
the University of Kansas. We also wish to record our appreciationfor the skilled, diligent,
and committed efforts of our staff and students on the *Early Window Project." Among them
are Ronda Nerley, Seanna Donley, Angeles Dowd, Darwin Eakins, Jocelyn Freeman, Cydney

Generoux, Curtis Gilyard, Lon Goser, Vicky Hamlin, Paul Jefferson,Janice Jones, Kulkanok

Kanoksakbarin, Jeunifer Klein, Jennifer Kotler, Carrie Lamble, Ora Meyers, Kimberlee
Murphy, Maria Elena Novak, Sabrina Oppenbeimer, Rebeca Perez, Joanne Pickar, Marites
Pinon, Vicki Rawdon, Jane Schaeider, 1ina Siribodhi, Michcllc St. Peters, Raynond Soh, Jan
Andeison Talley, Rosemane Truglin, Jacky Watson-Jolly, and Laurel Wheeler.
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Effects of educational TV viewing of lower income preschoolers
on academic skills, school readiness, and school adjustment
one to three years later.

Executive Summary
Backeroundand Purpose of Study

[ This report surmmnarizes the key initial results [rom a four-year longitudinal study of low-income
children's mecdia use and its relationship to the subsequentdevelopmentof their academic
skills, school readiness, and school adjustment.

Method

e More tban 250 familics with a preschoolchild participatedin the study. Children were
two or four years old at the beginning of the study, five or seven at tbe end. All tamilies
lived in low-income census tracts, and 46% had received means-tested assistance in the
past three years. About 40% were African Americen,40% European American, and 20 %
Hispanic.

@  Fauilics were evaluated four times, each a year apart, in an office visit lasting about swo
hours, during which the parent was interviewed, and the child was testedou a varicty of
achievement tests and assessmentsituations.

[ A two-bour visit was made to the bome of each family on four occasions, also a year apart,
to assess supports for social, emotional, cognitive and educational development.

®  During the year separating each of these home and office assessments, periodic telephone
interviews were conducted with the parents, yielding a detailed record accountingfor bow
the child speni every minute of the preceding day.

® In analyscs of tbe relatonship  between television viewing and subsequent academic
outcomes, statistical controls were applied for parent education, family income, preschool
attendance, the child's first languape, the supportivenessof the home environment,and the
child's initial level of language skills at the outset of the study.

Key Findings

o The children's viewing of educational children's programmingaccounted for just under
two hours per week at ages two to four, and declined to about one bour per week by age six
to seven. Almost 80 % of that viewing up to age five was accounted for by Sesame Sucet.

®  Nua-cducationalcartoon viewing occupied 7-8 hours per week of these children's lives up
to the time when they started kindergarten, then it declined.

1
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® Viewing of adult (general audience) programs was about 16 hours per week at age two
(mostly because they were with parents who were watching). This viewing declined to 8
bours by age five or six, then started 'o rise slowly at age seven, to about 9 hours per week.,

®  Viewing of children's educational programs was ncgatively related to viewing of non-
educational cartoons and adult entertainment programming. The relationship was small,
but consistent.

®  Up to ape five, there wWas a strong positive relationship of viewing educationa
children'sprograms in general and Sesame Street in particularto time spent reading or
being read to and time spent in educationalactivities. It was still positive but less so at six
and seven.

[ Viewing of non-educationalcartoons and of achilt entertainment programs was consistently
ncgatively related to time spent reading, and also negatively, but less strongly, to time
spent in educational activities.

®  Forthe younger children only, prior viewing of children's educational programsin grue: al
and Sesame Street in particular were consistcnt positive predictors of letter-word
knowledge, math skills, vocabulary size, and school readiness on ege-appropriate
standardized achievement tests, even when statistical controls for children's background
and initial levels of language skills ware applied. About 25 minutes per day of viewing
added a third of a standard deviation in test scores (about five points on a test with a range
of scores from 70 to 130 points).

e With the same controls in place, non-educational cartoon viewing and adult program
viewing bad consistently negative, but somewhat weaker cffects oo the same outcomes.

®  For six- and seven-year-olds,prior viewing of children's educational programs in gencral
and Sesame Street in particular was a positive predictor of reading skill (paragraph
comprehension) and also a positve predictorof teachers' judgments of overall school
adjustmentin first or second grade.

Conclusion

Young disadvantaged children's viewing of Sesame Steet and other
educational children's programs appears to play a positive causal role in their
development of readiness for school. Thar contribution occurs betweep two and
five years of agc, and is independent of the contributions of parents' education,
quality of the home environment, and family income, all of which alsv make
contributions to the same positive outcomcs. By contrast, the viewing of non-
educational cartoons and adult programming has negative effects on readiness for
school. Among four- to seven-yearolds educational TV viewing favorably
affects reading and school adjustment
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Washington, DC
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Ms. Marilyn Benolt /
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Washington, DC
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Ms. Ellen B. Bloom J
Washington, DC J
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“Lambchop”, M&R Strategic Services
Washington, DC
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Washington, DC

Ms, Jill Bond
Washington, DC
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Washington, DC

Mr. Bob Bottenhoff
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Washington, DC
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Washington, DC
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Mr. Jeff Chester

Washington, DC
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Washington, DC

Ms. Mary Crosby /
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Washington, DC
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Office of Rep. Markey
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New York, NY

Ms. Mary Dewhirst

Director, Federal and Leglslative Affairs Association of American Public Television Stations
Washington, DC

Ms. Carol Dongero o]
Natlonal Association of Child Advocates

Mrs. Kimberly Dorgan
McLean, VA

Mr. Ervin S. Duggan
President & CEO, Public Broadcasting Service
Alexandria, VA

Dr. Timothy J. Dyer /
Executive Director, National Association of Secondary School Principals

Reston, VA

Ms. Joan Dykstra

President, National PTA l_/

Washington, DC

Ms. Anita Farb
National Association of the Deaf
Silver Spring, MD

Mr. Arnold Fege \_/

Dir. Govenmental Relations, National PTA
Washington, DC

Ms. Barbara Feinman

Ms. Carole Feld |
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Washington, DC
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San Francisco, CA

Ms. Courtney Gerber
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Washington, DC
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Alexandria, VA

Ms. Susan Gorin /

Executlve Director, National Associaton of Schoo!l Psychologists
Bethesda, MD

Mr. Andrew Green

Mr. Albert Guida

Vice President of Governmental Affairs, NMHA, Mental Health Liaison Group

Alexandria, VA

Ms. Mary-Clancy Haack
Association of Youth Museums L_/
Washington, DC

Ms. Christina Hamilton
Mr. Hance Haney

Ms. Leslie Harris
Director of Public Policy, People for the American Way Action Fund
Washington, DC

Ms. Janis Hazel
Fleld Coordinator, Association of American Public Televislon Stations
Washington, DC
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Washington, DC
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Dr. Dorothy I. Height I/

President, National Council of Negro Women
Washington, DC

Hon. Alexis M. Herman
Assistant to the President & Director of Public Liaison, White House

Ms. Robin Lindsey Hill
Church Women United
Washington, DC

Ms. Marjorie Hogan l/
American Academy of Pediatrics
Washington, DC

Mr. John Holler

Ms Jeanne Hopkins
Needham, MA

Ms. Aletha Huston /
Center for Research on the Influences of Television on Chlidren

Lawrence, KS

Hon. Clarence Irving
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Assistant Secretary for Communications & !nformation/Administrator, NTIA, Department of Commerce

Washington, DC

Mr. Jason Isaacson l/
Director, American Jewish Committee
Wshington, DC

Mr. Michael Jacobson (/

Executive Directors, Center for Science in the Public Interest
Washington, DC

Ms. Karen Jaffe
KidsNet Inc. (/
Washington, DC

Ms. Ann Kahn
Past President, National PTA Board of Directors, KidsNet

Ms. Annette Kane L/

Executive Director, National Councll of Catholic Women
Washington, DC

Mr. Andrew Kennedy
Citizens Committee for Public Broadcasting
Washington, DC

Ms. Jen Kleln
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Ms. Nancy Klein
Citizens Committe for Public Broadcasting
Washington, DC

A Ms. Carol Klinger

A Ms. Marcia Knutsen
Association of American Public Television Stations
Washington, DC

A Mr. Stephen Kulevycki
KCET
Los Angeles, CA

A Mr. Larry Lancit
President, Lancit Media
New York, NY

A Rabbl Lynne Landsdberg /

Rabbi, Religious Action Center
Washington, DC

A Ms. Jane Lee

A Mr. Delano Lewis
CEO, C&P Telephone
Washington, OC

A Ms. Patty Liberman L/

Child Care Action Campaign

New York, NY
A Mr. Laurent Linn
"Big Bird" Handler
New York, NY
A Mr. Harvey Long /
American Federation of Teachers

Washington, DC

A Dr. Richard Long ,/
Washington Representative, International Reading Association
Washington, DC

A Ms. Jennifer Luray

A Ms. Noel MacNeal

Puppeteer, Puzzle Place Produtions
Los Angeles, CA

A Mr. Cleo Manuel
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Ms. Sonia Manzano
Carmen Snadiego "Maria”
New York. NY

Ms. Shirley Marcus
Child Welfare League of America
Washington, DC

Ms. Janet Marguia

Mr. Gary Marx
American Association of School Administrators
Ardington, VA

Ms. Sheila McCarron
National Council of Catholic Women
Washington, DC

Ms. Sally McConnell
National Association of Elementary Schoot Principals
Alexandria, VA

Mr. John Meliby
Fleld Director, Citizens Committee For Broadcasting
Washington, DC

Ms. Lorraine Miller

Mr. Lawrence Molumby /
American Library Association
Washington, DC

Ms. Susan Monaco

Ms. Katherine Montgomery L/

Center for Media Educatlon
Washington, DG

Hon. (Rep.) James P. Moran
(D Virginia), House of Representatives

Guest: Mr. Paul Cullen

Ms. Ellen Morgenstern
Vice President of Press, Chlidren's Television Workshop
Brooklyn, NY

Mr. John Moscarella

Mr. David Moulton
Office of Rep. Markey

Ms. Lisa Navaretta
National Council of La Raza
Washington, DC
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Mr. Lou Nemeth
Assistant to Robocrook
Washington, DC

A Ms. Nancy Neubauer
Assoclation of American Public Television Stations
Washington, DC

A Ms. Helen G. Neuman \ '

A Mr. Robert A. Neuman
Presient, Neuman & Company
Washington, DC

A Ms. Carmen Osbahr
Puppeteer, Puzzle Place Production
Los Angeles, CA

A Mr. Cameron Page
Citizens Committee for Public Broadcasting
Washington, DC

A Dr. Tom Payzant

Assistant Secretary, U.S. Department of Education
Washington, DC

A Ms. Kara Peterman

A Mr. Anthony Pharr
United Church of Christ
Washington, DC

A Mr. Cecil "Gregg" Powell Jr. L/

National Head Start Organization
Alexandria, VA

A Mr. David Razon \/
National Consumers League
Washington, DC

A Ms. Barbara Relsman
Director, Child Care Action Campaign
New York, NY

A Ms. Janet Rice Elman l/
Association of Youth Museums
Washington, DC

A Ms. Michelle Richards
National School Boards Association

Alexandria, VA
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Mr. Lioyd Ritter
Washington, OC

A Ms. Bernadette Rivera
National Telecommunications and Information Administration
Washington, DC

A Mr. Tim Robbins
Washington, DC

A Mrs. Sharon Rockefeller
Piesident and CEOQ, WETA
Arlington, VA

A Mr. Mitchell Rose

Mr. Donald Ross
Citizens Committe for Public Broadcasting
Washington, DC

A Mr. Mark Ruffin
"Alice" Randler
Brooklyn, NY
A Ms. Kelli Ryan
Washington, DC I./

Mr. Rabbi David Saperstein
Religious Action Center
Washington, DC

A Ms. Barbara Jean Scherb

A Mr. Andrew J. Schwartzman M

Media Access Project
Washington, DC

A Ms. Karen Sherman
Counterpart
Washington, DC

A Mr. Ken Sherman

A Mr. Mark Silbergeld

Director of the Washington Office, Consumers Union of the Unitod States
Washington, DC

A Ms. Toby Silver

National Association of the Deaf
Silver Spring, MD

A Ms. Debra Simon

Event Marketing Director, Children’'s Television Workshop
New York, NY
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A Ms. Marsha Simon

Senate Labor Committee
Washington, DC

A Ms. Judy Sladky
"Alice"
Bloomingdale, NY

A Ms. Marilyn Smith /
Executive Director, National Association for the Educalion of Young Chiidren

Washington, DC

A Ms. Gigi Sohn
Medla Access Project
Washington, DC

A Ms. Carroll Spinney
"Big Bird"
Woodstock, CT

A Ms. Debra Spinney
Woodstock, CT

A Ms. Suzanne Stutman ‘e
President, Institule for Mental Health Initiatives
Washington, DC

A Ms. Leslie Sulllvan v

Amerlcan Academy of Pediatrics
Washington, DC

A Ms. Sharon Sutton
A Ms. Julie Tagen
A Ms. Betty Lou Taylor

Professgional Staff Member, Subcommittee of the US Senate Committee on A

A Ms. Darlene Taylor
Washington Strategic Consulting Group, Inc.
Washington, DC

A Ms. Kate Taylor
WGBH
Boston, MA
A Ms. Marjorie Tharp /
Public Affairs Assistant, American Academy of Pediatrics
Washington, D,C.
A Ms. Lynn Thigpen
WGBH

Boston, MA
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Senior Public Policy Analyst, National Biack Child Development Institute

Washtngton, DC

A Ms. Cecily Truett
Puppeteer, Lancit Media
New York, NY

A Honorable Mike Tyler
Sapulpa, OK

A Ms. Kristin Van Hook

National Telecommunications and Information administration

Washington, DC
A Ms. Trudy Vincent

A Ms. Carolynn Wallace-Reld
Corporation for Public Broadcasting
Washington, DC

A Mr. Tom Walls
Office of Senator Dale Bumpers
Washington, DC

A Mr. Jim Wasilewski

A Mr. Bill Wasserman
M&R Strategic Services
Washington, DC

A Mr. John Windhausen
Congressional Communications Staff

Ms. Marlan Wright Edelman
Children's Defense Fund
Washington, DC

A Ms. Patty Yoxall /
National PTA
Chicago, L

A Ms. Diana Zuckerman
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Ms. Skila S. Harris
Special Assistant to the Vice President and Chief of Staff to Mrs. Gore, Office of the Vice President

Hon. Carol H. Rasco
Assistant to the President for Domestic Policy, White House

Hon. Steve J. Ricchetti
Deputy Assistent to the President for Legistlative Affalrs (Senate), The White House

Ms. Linda J. Roberts
Puyallup, WA

Ms. Sharon Robinson
Dept of Education
Washington, DC

Ms. Ginny Torzano

Hon. (Dr.) Laura D'Andrea Tyson
Chair, The White Hntise
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