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Updated: March 1, 1993

FORM LETTERS INDEX

PRESIDENTIAL Series

P-1 thru P-199 (GENERAL SUPPORT, VIEWS/ACKNOWLEDGEMENTS)

P-1 Pure support/Congratulations/Love

P-1A Support/Congrats/Prayers

PM-2 Greetings for BSpecial Event

pP-2 Inaugural Congratulations (with support)

P-3 support/Encouragement/Views

P-4 Congratulations From Citizens of Other Countries
P-5 Thanks (special pins)

P-6 Thanks (medals and service record)

P-7 Allergies (concern and suggestions)

P-8 Acknowledgement of Small Gift Items

P-9 Town Meeting Appearances

P-100 Birthday Congratulations/President and Mrs.
P-100A Belated Birthday Congratulations/President and Mrs.
P-101 Wedding Anniversary Congrats

P-102 S8erious Illness/President Only

P-1022 S8erious Illness/President and Mrs.

P-102B Illness/Not Berious

P-103 Expression of sSympathy/W Insert

P-103A sympathy/President and Mrs.

P-103B Military Condolence on Death of Servicemen
P-103C Condolence Message For Firemen/Policemen
P=-104 Retirement Congratulations

P=104A Retirement Congratulations (Police)

P-104B Retirement Congratulations (Military)

P-104C Retirement Congratulations/FBI

P-105 New Baby Letter

P=105A New Baby Letter/w/First Name Insert

P-106 Wedding Message/President and Mrs.

P-107 Commendation/Retirement of Firefighter/Policeman
P-108 Bar Mitzvah

P=-150 Views/No 8upport

P-150A Views/CON Those Who Disagree

P-151 Continuing Concerns

P-152 Acknowledgement of Medals and Views (Negative)

P~153 Holding On To The American Dream



P-200 thru P-299 (ECONOMY/BUDGET)

P-200
P-201
P-202
P-203
P-204
P-205
P-206
P-206A
P-207
P-208
P-208A
P-208B
P-208C
P-208D
P-208E
P-208F
P-208G
P-209

Federal Budget (deficit reduction)

Pension Funds

Social Security Trust Fund

Tax Incentives

Social Security Taxes On and COLA Cuts

Energy Tax

(See P-208 Series for Economic Replies)

(See P-208 Series for Economic Replies)

PRO/CON Funding for Space Station Freedom

PRO Economic Program Including Views and Suggestions
CON Economic Program

Job Creation/Economic Stimulus

CON Increase Taxes on Middle Class Citizens

CON Beer Tax

Salary of Federal Employees/Cost of Living Reduction
Small Business/Concerns

Deficit Reduction

White House Reorganization

P-300 thru P-399 (SOCIAL)

P-300
P-300A
P-300B
P-300C
P-301
P=-302
P-303
P-304
P-305
P-306
P-307
P-308
P-309
P-310
P=310A
P-310B
P-311
P-312
P-313
P-313A

PRO CHOICE

CON Choice

Views re Abortion and Homosexuals

CON Executive Orders re RU-486

(Mail Coded for P-301 will now be P-300B)
AIDS Crisis

Anti-Billy Graham Benediction (Renamed)
Older Americans

Children (concern for children/families)
Native Americans

Civil Rights (Equal Opportunity)

Death Penalty

Animal Rights

PRO Homosexuals in the Military

CON Homosexuals in the Military

CON Homosexuals in the Military/Return Veterans Uniforms
PRO and CON Family Leave Act
Veterans/Plight of/Views

PRO Entry of HIV Positive Immigrants

CON Entry of HIV Positive Immigrants



P-314 CON World Population Growth

P-315 PRO Continued NEA/NEH Funding

P-315A CON Continued NEA/NEH Funding

P-316 PRO and CON Executive Order re Gag Rule

P-317 PRO Fetal Tissue Research

P-317A CON Fetal Tissue Executive Order

P-318 PRO Gag Rule and Fetal Tissue Executive Orders

P-318A CON Gag Rule and Fetal Tissue Executive Orders

P-318B CON Executive Orders re Numerous Social Issues
(Fetal Tissue/Gag Rule/RW-486)

P-319 National Service

P-320 General Concern re Morality

P-321

P-322 World Hunger

P-323 Views re Homosexuals

P-400 thru P-499 (HEALTH CARE)

P-400 PRO Health Care Reform

P-400A CON Health Care Reform

P-401 Mental Health (National Health Insurance to cover)

P-402 PRO Appointment of First Lady As Head of Health Care
Task Force

P-402A CON Appointment of First Lady As Head of Health Care
Task Force

P-403 Childhood Immunization Program

P-500 thru P-599 (FOREIGN/DEFENSE)

P-500 Views re Haiti

P-501 Views re Bosnia

P-502 PRO UN Sanctions against Israel
P-502A CON UN Sanctions against Israel

P-503 Views re Iraq

P-503B Arab/Israeli Peace Process

P-504 PRO U.S. Policy/Somalia

P-504A CON U.S. Policy/Somalia

P-505 PRO Arms Sales/Middle East

P-505A CON Arms Sales/Middle East

P-506 PRO Blockade of Armenia by Azerbaijan
P-506A CON Blockade of Armenia by Azerbaijan
P-507 PRO Arms Sales To Arab Countries
P-508 Ban on Plutonium Production

P-509 POW/MIA Issue

P-510 Immigration/General

P-511 Promoting Democracy Abroad

P-600 thru P-699 (TRADE/LABOR).

P-600 Agriculture Trade Policy

P-601 PRO Trade Policy/NAFTA and GATT Agreements



P-601A
P-602
P-602A
P-603
P-603A
P-604

CON Trade Policy/NAFTA and GATT Agreements
PRO Executive Order 12818

CON Executive Order 12818

PRO Rehiring of PATCO Air Traffic Controllers
CON Rehiring of PATCO Air Traffic Controllers
Job Corps

P-700 thru P-799 (ENVIRONMENT)

P-700
P-701

Waste Technologies Industries (WTI) Incinerator
General Environment Concerns

P-800 thru P-899 (ILEGAL/ETHICS/PERSONNEL

P-800
pP-801
P-802
P-802A
P-803
P-803B
P-804

P-900
P-901

P-902

Jonathan Pollard

Nomination of Attorney General

Retention of William Sessions

(Change anything Coded for P-802A to P-802)
Pardon for Leonard Peltier

General Pardon

CON Mandatory Sentencing

ru P-999 (LEGISLATION

Brady Bill

Employee Educational Assistance Act (H.R. 127)
(Employer-Provided Tax-Free Tuition Assistance)
Child Support Recovery Act



MARSHA SCOTT Series

S-1 thru MS-099 (GENERAL SUPPORT, VIEW KNOWLEDGEMEN g
- Views
- Referral to Agency for Assistance
- Specific Views -- appropriate enclosures sent

cassette/General Acknowledgement
Cassette/Musical/General

Cassette/8piritual

Cassette/Patriotic

Cassette/Referral

Offer To S8erve In Clinton/Gore Administration
Complaint Re Response Received

11011
»

5000066000
omqméhauww

MS-100 thru MS-199 (AUCTIONS/FUNDRAISING PROJECTS, etc.)

M8-100 Auction Turndown/Fundraising Project/Refer to DNC

M8-101 Auction Item Request/Turndown/Suffering Individual

M8-102 Auction Item Requested from Organization/turndown/
Refer to DNC

M8-103 Turndown for Presidential Message Request (To be

S8ent Before date of event)
M8-103A Turndown for Presidential Message Request (To be
S8ent After Date of Bvent)

M8-104 Turndown of 8ervice

M8-105 Turndown Request/For Autographed Photo or Material

M8-10SA Turndown Request for Autographed Photo/Return Writer's
Material

M8-106 Turndown Request for Autograph

M8-106A Turndown Request for Autograph/Return Writer's Material

MS-200 thru MS-299 (CONTRIBUTIONS, DONATIONS, MONETARY SUPPORT)

M8-200 Ssupport and Money 8ent to the President

M8-201 Views and Money S8ent to the President

M8-202 Views and Money S8ent for Political Organization

M8-203 General/vViews/Ssupport and Money sent to the President

MS-204 Contributions sent to the White House for Bill Clinton
Compliance Committee

MS-205 Donations to the Presidential Transition Planning

Foundation
M8-206 Money Mail Acknowledgement

MS-206A Money Mail Acknowledgement/Greetings Request
M8-207 Ssupport and Political Contribution



MB8-208
MB8-209
MB-210
MB-211
M8-212
MB8-213
MS-214
MS-215
MS-216

Contribution to Reduce The National Debt

Return Money/Writer to Receive Further Response
contribution To Organization/Political Contribution
Return of Damaged Money/Treasury

Return Money to Institution/Not 8ender

Return Money sent for U.8. Government/Cannot Accept
Contribution for Inaugural Cost

Contribution for President's Jogging Track
Acknowledge Money from Children/Refer to Student
Correspondence






Thank vou for vour kind words. The American people have given us the
opportunity to lead our countrv in a new direction. We will depend on
the diverse talents of every citizen to make the American dream a reality
once again. [am grateful for vour support.

L]
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Presidential Correspondence
Long Term Goals

Conduct Ongoing Dialogue With American Public
Provide Timely, Personal Response to Mail
Produce Pro-Active, Targeted Mailings

Compile Constituent Data Base to Serve
President's Policy Goals

Reflect Leading Edge Communications Technology



Key Number Projections

Correspondence Office
34,000 Total Daily Incoming Correspondence
29,000 Total Incoming Correspondence Minus
Staff Mail
21,800 Total Projeted Responses Required

(Total Minus Staff Minus Propaganda
Minus Illegible)



1,200.000
1,000,000
800.000

600.000 -(Ford's Presidency
Began in

Total Mail Received During First 34 Days
August, 1974)

400,000 -
200,000 -

Ford Carter Reagan | Reagan I Bush Clinton

o



Clinton Administration
Breakdown of Total Incoming Mail
Total Received as of 2/28: 1,149,769
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Policy Drives Process
Senior Staff Decisions

Do We Answer All Mail?
If Not All Mail, Where Do We Cut?
What Proactive Mailings Are Desired?
What Constituent Data Is Required/Useful?

What Response Time Is Expected?
























































































































MEMORANDUM

FROM:

SUBJECT:

The use of
and packag
violation

\ \'7 \"L PRV LT R _'
k’ K}} : \\ el :\y |
THE WHITE HOUSE W\{ Xb \}J ‘.\U‘

WASHINGTON
February 15, 1993

FOR WHITE HOUSE STAFF
JANET V. GREEN \
SPECIAL ASSISTANT TO THE PRESIDENT ANDK/
DIRECTOR OF WHITE HOUSE OPERATIONS

Guidelines for the Use of White House
Stationery and Envelopes

official stationery and envelopes for personal letters
es by White House staff is prohibited. This is a
of Federal regulations.

The following guidelines should be followed:

e 8

White House letterhead, envelopes, and other
stationery, such as notepads, may be used for
official purposes only.

All official White House correspondence and
packages should be placed in your office outbox
unsealed. Should the Mail Section conclude that
the contents are of a personal or unofficial
nature, the letter or package will be returned
if possible.

Personal correspondence should be on your own
stationery, using your own postage. It may be
placed in the outbox for pickup for delivery by
the United States Postal Service.

Azure (pale green) stationery is for the exclusive
use of the President.

Any questions regarding the above should be directed to the White
House Administrative Office (extension 2500).

























































































































































W AmMmendment X

FEDERAL EMPLOYEES

HEALTH BENEFITS
SEMINARS

March 22 - April 2, 1993

Do you want to find out how long it will take ‘)
before you receive your new Identification Card ®

Do you need to know how to use your
insurance until you receive your new ID card @

Do you want to know how to file a claim for
reimbursement in case of emergency if you ‘)
are enrolled in a Health Maintenance Organization plan @

Do you need to know how long it takes to‘)
process your change in health insurance @

IFYOU WOULD LIKE AN ANSWER TO THESE QUESTIONS, OX HAVE OTHER QUESTIONS,
PLEASE ATTEND ONE OF THE SEMINARS LISTED BELOW.

All Seminars will be held in Room 8103,
New Executive Office Building

MARCH - APRIL 1993

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY
22 23 24 2§ 26
National Blue Cross
10:00 a.m. Association of and HealthPlus Actna
Letcr Cammien Blue Shicld
2:00 p.m. m&mﬁ%"% Mailbandlers Alliance MDIPA hesapeake
29 30 31 1 2
Govemment Asmcrican Postal
10:00 a.m.|  Postmasten Kaiser Employces Workers Unioa
Hospital Assoc.
(GEHA)
. US. Group Health
2:00 p.m. Healthcare Association  |%  Prudential

For additional information contact: Michele Joy, x1149































































INFORMATION

You need it
| We have it

" The Libraries of the
Executive Office of the President
Old Executive Office Building

Invite you to an OPEN HOUSE

Friday, April 2

OEOB Library Law Library
Room 308 Room 528
11:00 - 1:00 1:00 - 3:00

Come check us out!
Learn how your libraries can help you work more effectively.

Office of Administration
Library and Information Services Division







THE WHITE HOUSE
WASHINGTON

April 7, 1993

MEMORANDUM FOR WHITE HOUSE STAFF MESS MEMBERS
FROM: JOHN A. GAUGHAN%“"OT
DIRECTOR, WHITEAOUSE MILITARY OFFICE

SUBJECT: White House Staff Mess Holiday Closure

In observance of Easter, the White House Staff Mess will be
closed Saturday, April 10, and Sunday, April 11, 1993.

Thank you for your understanding.



THE WHITE HOUSE

WASHINGTON

MEDIA ADVISORY MEDIA ADVISORY MEDIA ADVISORY
FOR IMMEDIATE RELEASE CONTACT: LISA CAPUTO
APRIL 9, 1993 NEEL LATTIMORE

KAREN FINNEY
202-456-2960

WHITE HOUSE EASTER EGG HUNT AND EGG ROLL SCHEDULED FOR APRIL 12

WASHINGTON, DC -- The White House will hold its traditional Easter Egg Roll
and Hunt on Monday, April 12. The Easter activities at the White House
will be expanded to the Ellipse to allow more families the opportunity to
participate.

This year, only the Easter Egg Roll and Hunt will take place on the South
Lawn of the White House. All entertainment will be moved to the Ellipse to
make more space available for the Roll and Hunt. Families with children
over eight years of age should proceed directly to the Ellipse.

White House Easter Egg Roll and Hunt:

DATE: Monday, April 12
ATION: The White House South Lawn
q 1600 Pennsylvania Avenue
TRANCE: Southwest Gate
TIME: White House Lawn - Gates open at 10:00 AM and

close at 2:00 PM.
Entertainment on the Ellipse = Activities
begin at 9:30 AM and conclude at 3:00 PM.

PRESS NOTE: The President and First Lady will arrive on the South
Lawn at approximately 10:30 AM. The events on the White House lawn
are open to coverage by the White House Press Corps. Press Corps
members wishing to cover the event should assemble in the White House
Press Briefing Room by 10:00 AM to be escorted to the lawn.

NOTE: Members of the White House Press Corps that wish to bring their
families or guests may enter the grounds using the Southeast Gate from 9:30
AM to 11:00 AM. Please limit your guests to 4, and have your White House
Press Pass visible.

ENTERTAINMENT ON THE ELLIPSE:

Marine Band; Shari Lewis; Peter, Paul and Mary; Hello Mudda, Hello Fadda;
Ballet Hispanico; Thomas the Tank Engine; The Learning Channel’s "Ready,
Set, Learn with Rory;" Kevin Roth; Our World Featuring Snoop; Garfield’s
Bookshelf Follies; Billy B; Kids On The Block; Doug and Gary; Jim and the
imal Band; Dogs New Clothes; Ringling Brothers; The RopeMaster; The
shington Ballet; Travelling Young Players; David Jack; Timothy Wenk
agic; Bob Whitcomb; Patch Panda; APUPETSHO; Trout Fishing in America;
Funtime Entertainment, The Pope of Soap.

In the event of rain, Easter Monday activities will be cancelled.
~-MORE-



HARD BOILED FACTS

o Adults must be accompanied by a child age 3 to 8 years of age to
enter the White House Lawn. The entertainment on the Ellipse is open to

children of all ages.

o Entrance to the White House Lawn, through the Southwest Gate, begins
to form at 7:00 AM.

o There will be 30,000 wooden eggs used at this year’s event. The eggs
are painted in pastel colors and feature a silhouette of the White House
and the signatures of the President and First Lady. A number of the

eggs are signed by celebrities.

o There will be 7,200 hard boiled eggs used for the Egg Roll. The eggs
are dyed by the White House Chef.

FE#



THE WHITE HOUSE
WASHINGTON
April 12, 1993

MEMORANDUM FOR  All Staff Who Work in the White House Complex
Executive Office of the President
Executive Residence
Military Office
National Park Service
U.S. Secret Service

FROM: Melinda N. Bates \)‘Q/)
Director, Visitors Office

SUBJECT: 1993 Easter Souvenir

President and Mrs. Clinton are pleased to announce that each employee in the White
House complex will receive a souvenir wooden egg from the 1993 Easter festivities.
These eggs, with their signatures, will be distributed later this week by the Visitors
Office.

The head of each department with offices in the Residence, White House, OEOB, and
NEOB will receive a separate memo that details the distribution arrangements. Please

do not call the Visitors Office about these eggs.

All of us appreciate the patience shown by each employee during this hectic time.

- - Spring Garden Tours - -

As a reminder, the White House Spring Garden Tours are scheduled for Saturday and
Sunday, April 17 and 18, from 2 p.m. until 5 p.m.

The tour is open to the public. No tickets or reservations are necessary. The line begins
on the Ellipse. Because of the route the tour takes, there is no separate staff entrance.
To avoid slowing the public tour line, staff are not permitted to enter the South Lawn
from inside the House.

Visitors view the Jacqueline Kennedy Garden, South Lawn, Children’s Garden, Rose
Garden, and the State Floor of the White House.

Photographs are permitted on the grounds, but not in the Rose Garden nor in the White
House.

In case of inclement weather, these tours are cancelled and not rescheduled.









A few businesses unfortunately were encouraged by the following statement in the
attached article in Time:

"Bush turned down hundreds of personal-appearance requests that
were deemed "unpresidential” by aides, but the Clintonites say they
will agree to almost anything. The weirder, the better,’ said a
booker."

Some of this, no doubt, is a carryover from campaign strategy to publicize the
candidate and his accessibility but now this must be tempered by the institutional need to
avoid commercialization of the Office of the President.

Apparently some members of the junior staff, unaware of the policy, have also
suggested to third party businesses or municipalities that they will have the ability to
publicize a photo-op with the President in return for assistance with advance, etc.
Therefore, we feel a need to issue a policy statement to staff. Up until now our office
has been utilizing a 1984 summary of the policy established during President Reagan’s
terms. A draft of an updated policy statement is attached. We want your concurrence
before distribution.

It would be useful if the statement of the policy includes a reference to the Vice
President, and we have requested Roy Neel likewise to ratify the policy, including the
statement in paragraph three concerning the Vice President.

Attachments

cc: Bernard W. Nussbaum
Roy Neel
Margaret Williams
John Podesta
Ricki Seidman
Frank Sobol



THE WHITE HOUSE
WASHINGTON

April 7, 1993

MEMORANDUM FOR THOMAS MCLARTY
CHIEF OF STAFF

GEORGE STEPHANOPOULOS
DIRECTOR, WHITE HOUSE COMMUNICATIONS

THRU: Vincent Foster
Deputy Counsel to the President

FROM: Frank Sobol erﬁw%wd
Counsel’s Office
SUBJECT: Report on Requests for Commercial Uses of the President

The following is a list of the written and telephonic requests
that the White House has received for permission to use the
President, the First Family, the Presidential Seal, or an image
of the White in some commercial endeavor. Counsel’s Office
receives, on the average, 3-4 requests per week.

Generally the requests are declined based on a long-standing
White House policy. A current draft summary of that policy is
also attached.

A. USES TO ADVERTISE PRODUCTS:

1. "Clinton Sausages." A meat product producer in
Hope, England wanted permission to use the President’s picture on
his new mesquite flavored sausages.

2. Columbo Yogurt and the White House. The Columbo
people called to donate their yogurt to the White House and asked
to advertise the fact that its yogurt was used here.

3. Citibank Mortgages and the White House. Citibank
advertised its home loans with a picture of the White House.
They agreed to stop after we called then.

4. Peter Max Art Work. This hasn’t happened yet, but
it is a likely event if the President is photographed with
Mr. Max during a presentation of his art work at the White House.



5. "Dial the Prez!" This is a 900 number service to
send messages to the White House. An Illinois company is
advertising its service in ways that suggest it has a direct line
to the President and his aides.

6. Bulls Basketball. North Carolina basketball owner
wanted to use picture of the President in Chicago Bulls t-shirt
and cap to advertise his team’s games.

8. New Hampshire Manchester Guardian. Advertising
company for the newspaper called to use President’s picture in
advertising campaign for the newspaper. The caller was aware of
the irony here.

9. Waxie Maxie Music Sales. Company advertising firm
called to use President’s picture for "President’s Day" sales
campaign.

10. Cable TV in California. Advertising firm called to
use the picture of the White House in campaign to get more hook
ups in homes.

11. Moosehead Beer. This was pre-Inaugural, but showed
what was going to happen.

12. Restaurant advertising. Law firm called for its
client to see about using clips from the President’s State of the
Union speech as part of a new advt. campaign for the restaurant
chain.

13. White House Contractor. A computer firm that has a
contract with the White House asked for permission to use the
White House logo on its list of customers used for advertising
purposes.

14. Fuj)i Film. Japan portion of the firm used pictures
of the President in its advertising. Agreed to stop after we
contacted them. The complaint about the use came from the CEO at
Kodak.

15. Post Cards. California firm called for pictures of
the President, First Family, Vice President and his family to
produce post cards for sale to tourists, mainly in DC.

16. Reader Digest Sweepstakes. The Digest requested
permission to list a tour of the White House as one of its
Sweepstakes prizes.

17. Brother’s Home Office Products. Used picture of
the White House in promotion for its products.

18. Grey Poupon Mustard. Used picture of the White
House in promotion for its product.



19. Rock Radio Station in Michigan. Used picture of
the President to promote the station.

20. No product cited. Simon Products called about
using video clips of the President in a new advt. campaign for an
un-named client.

21. No product cited. DMZ advertising in California
called to use pictures of the President in an advertising
campaign for an un-named client.

22. Use of the President pictures for sale by
commercial "stock" firm. John McFie called from International
Stock, a NY company that sells pictures of famous people and
places. White House Photo Office agreed this was not something
we should do. He can get photos from other places.

B. TV OR MOVIES:

1. 20th Century Fox. Studio called to use Presidential Seal
in a made-for-TV movie. No details given.

2. Use of Presidential Seal in made-for-TV movie about
secret service protection (played by Nicholas Cage) given to
fictional President’s widow (played by Shirley MacLaine). Letter
from "Guarding Tess" production.

C. POLITICAL USES:

1. Republican Assemblyman Trice Harvey (California)
used Presidential Seal and references to a "White House Briefing"
(involving Marlin Fitzwater) in his fund raising letter to
constituents. Our letter informed him that such uses were a
violation of a criminal statute and he must stop.

D. FOLLOW-UP TO PRESIDENTIAL TRIPS/VISITS:

1. Mayor of Chillicothe, Ohio. Request from Mayor to
use picture of the President from his visit to Chillicothe in
full-page Wall Street Journal advt. praising the city as a
wonderful place to do business.

2. Telephone Company of Chillicothe, Ohio. Phone
company called asking to use President’s picture on the company’s
annual report in honor of the President’s visit.

3. Silicon Graphics Company. Request to use video
tape clips of the President and Vice President’s visit to the
California firm in advertising "news" release on its video
network.



4. T-shirt with President’s picture. Identity
Associates, a firm in Calif., called to request the use of the

President’s picture on T-shirts it would sell to celebrate his
visit to the Bay area.

E. MISCELLANEOUS REQUESTS:

1. Song about the "Arkansas Man." Ms. R. Scarlett
(says a friend of Judge Jack Jones) called seeking approval to
mention President Clinton in her song '"Arkansas Man." Have copy

of the song.

2. Foreign Stamps. A man named Walter Israel called
about information on using the President’s image on foreign
stamps. He has not returned my calls.

3. Gift memento using Presidential Seal: Lees/Keystone,
Inc., an advertising firm, wrote to request the use of the
Presidential Seal on award gifts to telephone employees who
helped install phones in Hyde Park, NY for President’s visit.

4. President’s Picture and office papers. Letter from
Port Clinton (Ohio) High School asked for President’s picture,
logs of meetings, his business card, copies of legislative bills,
and other materials for use in a high school project. Sent him a
picture of POTUS and VP.

5. Fund raising auction. University of Texas called
for the President’s picture to be used in fund raising auction at
U. of Texas.

6. President’s signature on copyright release form.
Letter from NE Journal of Medicine seeking signature on release
for article President wrote. Request approved.

7. Pictures of the President and VP using Heart
Association T-Shirts. Association wrote to see if its shirts

could be used by POTUS and VP in their sponsored run. Answer was
yes.

8. Gift to the President. California golf shop owner
called for a copy of the Presidential Seal which he proposed to
use on a set of golf clubs for gift to President.

9. Utilization of Presidential Seal in fundraising
publication for the Truman Library. Request reluctantly denied
as outside limits of statutory authorization.

10. Form letter from the President to potential
donors to be used in fundraising for educational trust for
deceased friend. Recommended use of letter to family instead.



—————4
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Kids
Down

For the young, diverse
Clinton staff, the tools of
governing are R.E.M.
tapes, PowerBooks and
100-page briefing papers

By MICHAEL DUFFY WASHINGTON

Dorm-room energy: Ac

began setting up in the Oval Office
for a Vanity Fair portraitof the new
President just after his swearing-in, she
pulled vut her boom box and plugged it into
an outlet not far from the portrait of George
Washington. Instantly a stern White House
functionary informed her, “We've never
had music ‘in the Oval Office.”” Only the
President, it was decided, could approve
such a breach in decorum. “Sure.” said
Clinton., and Eric Clapton’s album Un-
plugged began to fill the room. A Secret Ser-
vice agent remarked to a colleague, “I told
you we were gonna miss the other guy.”
This is not your father's White House.
If anything, it's your daughter's. Gone is
the strict Bush dress code that required
skirts for women and forbade beards for
men. In its place are not just the usual
gray suits but also women in pants, tieless
men in sweaters and the occasional dia-
mond ear stud. Instead of the highly com-
partmentalized Bush system, in which no
one knew what others were doing, the
Clintonites prefer giant, free-for-all meet-
Ings and speak the same hard-nosed pa-

NNIE LEIBOVITZ LIKES TO SHOOT TO
music. So when the photographer

tois of politics and policy. “This place is |

completely different,” said a Bush hold-
over now working for Clinton. “Before, I
always felt afraid that I was going to do
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something wrong. Now, anything goes.”

The important changes are not merely
stylistic. For the first time in memory,
many blacks and other minorities can be
found working in jobs that don't come with
a uniform. Though George Bish cigned a
landmark disabled-rights law, Clirion and
Gore have disabled people on their staffs.
Visitors to the Bush White House were
typically greeted by a perfectly accessor-
ized heiress who escorted guests to the
aide (always male) they wished to see.
Now, more typically, a geeky-looking 23-
year-old male wearing two beepers escorts
visitors to see the woman with whom they
have an appointment.

Long-closed doors in the cavernous Old
Executive Office Building are now open all
daylong, and doors connecti:: g separate of-
fices have been pried open. F:: the first
time in years, people congregate in the
halls to chat, turning the corridors into
something akin to a high school between
classes. The West Wing of the White House
hasbeen harder to change, since it is orga-
nized for “fat old men and their secretar-
ies,” as a Clinton aide put it. Last month
Clinton asked about tearing down walls to
make his horizontal management style
work better, but was told it couldn’t be
done. Partly as a result, it is not uncommon
to burnp into the President. the Vice Presi-
dent or Hillary Rodham Clint=x in the of-
ficesof de i s..

ush turned down hundreds of pelson_-\

al-appearance requests that were deemed

“unpresidential” by aides, but the Clinton-

ites say they will agree to almost anything.
said ke

n a TV station in Birmingham, Alabama.
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lutch of youthfu staff members In the Old Executive Office Building

“Just watching one of my regular Whit
House jogs would make your Hall o
Shame,"” plugged Clinton.

On the second floor of the Old E.CS
where the massive Clinton communicz
tions machine is located, the median ag
has dropped from 45 to about 25. The gan
that is known internally as “the children
have brought with them boom boxer
R.E.M. tapes, takeout food, cappuccir
makers and a dorm-room energy. Secr
Service agents use the code name *]
acres” to refer to the White House cor.
plex. “We just call it ‘the campus,’ " sa
deputy press secretary Lorraine Voles.

The whiz kids were dismayed to d:
cover a shortage of faxes, beepers, voic
mail, laptops and high-speed E-mai
Young aides have swamped White Hous
purchasing agents with requests for t
computer of choice: Apple's Macinto
PowerBook. “Given the equipment arou:
here,” said a senior official, “it's no wt
der Bushlost.”

The Clinton team's appetite for da
by-the-megabyte has expanded presid:
tial briefing papers from the normal doz
pages to more than 100. To save trees, s
retaries have been ordered to use b
sides of each piece of paper. Al Gor
aides used Dan Quayle's leftover stati
ery before diving into fresher stock.

To ward off isolation, Clinton ur
aides to take Sundays off. Mrs. Clic
stopped by a Washington grocery |
week for a bit of shopping, though she !
only $§11 with her at the time. Dz
Dreyer, 37, the deputy communicati
chief, guards against complacency by I«
ing his office walls bare. “We don't wan
feel like we own the place,” he says.
for now, they do.
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MEMORANDUM FOR WHITE HOUSE AND EXECUTIVE BRANCH STAFF

FROM: FRANCIS THOMAS SOBOL
SPECIAL COUNSEL TO THE PRESIDENT

SUBJECT: Policy Guidance on Non-White House Uses of the President and First
Lady’s Likeness, Words, or Activities as well as Images of the White
House and the Presidential Seal

Background

The President receives many requests from individuals, businesses, educational institutions, and
others to use his name, likeness (pictures or video tape), activities, or words to promote a variety
of endeavors. Businesses, individuals, and communities often propose to use pictures or references
to the President’s visits or words to promote their products, services, or potential. Various
companies desire to use a likeness of the President, the First Family, the White House or the
Presidential Seal to capture the attention of the public for their advertising and in the process
create a linkage (intentionally or otherwise) between their products or services and the President.

White House Policy Against Commercial Entanglements for the President

The White House’s long-standing policy is to refuse permission to use the name, likeness, words,
or activities of the President, his family, or the White House itself, in advertising or commercial
promotions in any way that suggests a connection between the President, his family, or the White
House, and the advertising and promotion, notwithstanding the merits or reasons that accompany
the request.

The Vice President also subscribes to this policy and its implementing procedures.

Exceptions to the Policy

The reproduction of the likeness, words, or activities of the President, his family, the White House,
or the Presidential Seal in educational materials or presentations may be allowed by the White
House on a case by case basis. The test for approval is whether the use avoids creating an
impression of a Presidential endorsement or approve of a commercial product, service, or
enterprise. In addition, permission may be granted to use the President’s likeness or that of the
White House in fund raising activities conducted under Government auspices or involving a
worthwhile charitable or philanthropic endeavor after a case by case review of the merits of the
request.

Procedure for Policy Enforcement

Prior written approval must be obtained from the Counsel to the President for all non-White House
uses of the likeness, name, words, or activities of the President, his family, or the White House
itself. The same policy applies to proposed uses of the Presidential Seal; however, uses of the Seal
are also governed by Federal law as codified at 18 U.S.C. § 713.

All requests should be in writing and sent to the Office of the Counsel to the President, the White
House, Washington, DC 20500.

April 7, 1993
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THE WHITE HOUSE

. WASHINGTON

April 21, 1993

MEMORANDUM TO SENIOR STAFF

Z
FROM: ERICH VADEg%/ﬁaESIDENTIAL LETTERS AND MESSAGES
PRESIDENTIAL CORRESPONDENCE

THROUGH: MARSHA SCOTT\ﬁb
DEPUTY ASSISTANT TO THE PRESIDENT
AND DIRECTOR OF PRESIDENTIAL CORRESPONDENCE

SUBJECT: CONDOLENCES FROM THE PRESIDENT

Recently, there have been a number of situations in which
multiple requests have been issued for the same condolence
letter. 1In order to prevent more than one condolence letter from
being sent, all requests for condolences from the President
should be sent to me in Room 93 of the 0ld Executive Office
Building. Our office will generate the letter within a day of
receiving the request.
















































