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Mr. John C. Whitehead

Chair

United Nations Association of the
United States of America

801 Second Avenue

New York, New York 10017-4706

Dear John:

Thank you for your suggestions for possible activities I
might participate in to support the work of the United Nations.
I appreciate your following-up on our discussion and will share
copies of your letter with appropriate staff for consideration. It
was good to hear from you again.

With warm regards, I remain

Sincgrely yours,

|

Hillary Rodham £linton

cc:  Melanne Verveer, Chief of Staff
Patti Solis Doyle, Director of Scheduling
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Organization:

Clearly, there needs to be a grassroots component to this initiative to ensure its
success and long-term sustainability. Most people do not believe there needs to
be a new organization, rather a way ro tie the existing ones together.

There also is great interest on the part of the business community (Chambers of
Commerce, Business Alliance, Campaign to Preserve U.S. Global Leadership,
etc.), but the level of buy-in needs to be heightened and the saliency issue
addressed. There are competing interests, but most people believe the business
community could be brought together quickly in support of this initiative.

Funding:

This initiative would need to be a privately funded, multiyear, concerted effort to
ensure long-term sustainability and reach the broadest base audience with
repeated, consistent, relevant messages.

Throughout our meeting process, it also became clear that there are many people out there
thinking about the potential of organizing around this goal, and we found almost everyone
willing to be part of a core group to work with us on this initiative.

To date, we have spoken by phone or met with the following:

Bill White President, CS Mott Foundation

Maureen Smith VP Programs, CS Mott Foundation

Judy Samelson VP Communications, CS Mott Foundation
Talked mostly about message, saliency and the importance of long-
term, strategic communications. Thought a paid ad campaign
would be the biggest (and most important) component.

Mark Gearan Director, Peace Corps
Thought that the Peace Corps could be a great asset in this
initiative and that we could/should capitalize on its popularity.

Peter Fenn Fenn & King
Media producer with international experience. Tie to the President
of the National Cable Television Association.

Jerry Klepner Black, Kelly, Scruggs & Healy

Jim Margolis

Ties to Young & Rubicam and Burson Marsteller.

Greer, Margolis
Worked with State and White House on Africa pre- and post-trip
outreach ideas. Stressed need for long-term commitment.
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Steven Kull

Susan Sechler

Priscilla Lewis

Terry Bracey
Barry Blechman

Pat McGuinnes

Bunny Lester

Sally Patterson

Joanne Eide
Jill Christiansen

Karen Mulhauser

Marlene Johnson

Polly Donaldson

Liz Schrayer
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Director, Program on International Policy Attitudes, Center for
International Security Studies, University of Maryland
Author of The Foreign Policy Gap--How Policy Makers Misread
the Public and Americans and Foreign Aid--A Study of Public
Attitudes.
Aspen Institute
Author of Global Interdependence and the Need for Social
Stewardship report for the Rockefeller Brothers Fund.
Rockefeller Brothers Fund
Special Assistant to the President
Director of Communications
Currently working on a second collaboration with Susan Sechler.
Bracey & Williams
Stinson Foundation
Terry and Barry followed up our meeting with a plan outlining
how they believe U S. business could be involved in this initiative.
President, Council on Excellence in Government
Suggested the Partnership for a Drug-Free America as a good case
study and possible model. Also suggested the possibility of
partnening with the current Peace Corps ad campaign.
Children’s Television Workshop
Assistant VP, Development, Marketing & Communications
Offered suggestions about creative fundraising and volunteered to
help lead a fundraising campaign.
Winner, Wagner, Frances
Thought thematic outreach to small target audiences would be the
best way to link our issues to the general public.
NEA International Affairs
NEA International Affairs
Stressed that the link to education is essential. Thought that certain
messages could (and would) be well received and understood by
children as young as elementary school age.
Mulhauser Public Affairs
Suggested expanding the base of the Lessons Without Borders
program as the umbrella organization to run this initiative.
CEO, NAFSA: Association of International Educators
Thought an education component should continue through college.
Director of Public Outreach, Partners of the Americas
Discussed the pros and cons of reaching out to the general public
vs. the “elites.”
President, Schrayer & Associates
Campaign Coordinator, Campaign to Preserve U.S. Global Leadership
Represents a coalition of over 300 businesses, including many
Fortune 500 companies.
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Theresa Loar

State/President’s Interagency Council on Women
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As we expected, she had good ideas and contacts for us to follow

up in the future.

We have also scheduled meetings with:

Tony Blinken
Jeff Meer

Peter Hart
Barbara Shaller
Karen Nussbaum
Jim Moody
Gibby Waitzkin
Jeff DaPuzzo
Richard Bates
Jack Valenti
Rick Delano

NSC

United Nations Foundation

Peter Hart Research Associates
AFL-CIO, International Relations
AFL-CIO, Women’s Issues
President, Interaction

Gibson Creative

American Express

Buena Vista / Disney

President & CEO, Motion Picture Association of America
Scholastic, Inc.

TOTAL P.B6



