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TO: Interested Parties

FROM: Kate Michelman

RE: Pro-Choice Strategy

DATE: June 20. 1997

Overview

In recent vears, pro-choice forces have had to adjust to new political realities: a Congress
firmly under anti-choice control, complacency among pro-choice voters, and a re-energized and
well-financed anti-chaice movement. In addition, the difficult and protracted battle over
late-r2rm: 2bortion has left pro-choice organizations on the defensive and off mcssage.

It v time {0 get back on track. We believe. and NARAT 's research shows, that the
pro-chaice move:ment has the winning messages and issues to shift the debate back to more
tavorzble ground. The pro-choice arsenal contains powerful and effective messages that
resonate with Americans -- messages that were overshadowed by the fight over late-term
abortion. There are several strategic advantages to emphasizing our core message of keeping
politicians out of private reproductive health decisions ("Who Decides?") and to broadening the
message to include early prevention and an expansion of women's reproductive choices ("Make
Ahortinn Less Necessary™"). Theso messages will help us reswne our conversation with
manstream America, retumn pro-choice organizations to more proactive ground, and put
opporents of choice on the defensive. At this juncture in the fight over late-term abortion,

we must move quickly to scize the initiative. We cannot afford 10 wait.
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History

After extensive public opinion research, NARAL devcloped the "Who Decides?”
message in conjunction with the pro-choice maobhilization around the Supreme Court's 1989
decision. Webster v. Reproductive Heulth Services. NARAL's "Who Decides?" public cducation
campaign in 1989 and 1990 shifted the debate from the question af whether abortion is right or
wrong to the question of who makes the abortion dccision -- politicians or the individual woman
with her physician. Pollster Harrison Hickman wrote at the time:

"When the issue is presented as a question of the proper role of government and
whether or not current laws on abortion should be changed to make abortion
illegal, the majority support our pro-chaice position.... This is why reducing the
issue to one simple policy-based question ("Who decides™) works so well: [t
frames the very complex matter of abortion rights on the dimeunsion where voters
most readily accept our view."!

In 1991, NARAL ficld tested its hypothesis that placing abortion along a continuum of
repraductive choiees, including pregnancy prevention, would create an even broader pro-choice
constittency  Onr public-opinion research found overwhelming support for this expanded
mission:

"For NARAL and other pro-choice forces, the advantages of moving in a broader
thematic direction are numerous. Strategically, this adjustment moves NARAL
toward a more mainstream position and. in the process, helps expose some of the
most unpopular, extremist elements of the anti-choice movement. Politically, this
makes it easicr to attract public and elite support for our proposals and, in time, to
develop and pass a more expansive and attractive legislative agenda. . . . [T)his
thematic approach grounds our arguments for abortion rights in a larger context.
giving our supporters something to fight for in addition to continuing the fight
against encroachments on abortion rights.””

That pol! found that 89 percent of pro-choice voters and 73 percent of swing voters (the
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“riushv middle™ on abartion strongly support reducing the number of unplanned pregnancies

through increasad access to sexuality education and birth control.

Based on its research, NARAL began a limited advertising campaign in 1991 aimed at
the 40 perceni of the electorate who are swing voters on choice. One ad stated:

"{T]o us, being pro-choice means having real choices It means working to

improve our nation's reproductive health care policies. It means working to

reduce the need for abortion. . . . That's why we're working for better sex

education. more effective birth control. improved methods of contraception and

nrz- and post-natat care.™

While attempts were made to raise the resources to launch a national “Real Choices”
adverising campaign, other major developments captured public attention and prevented the
campaign from moving beyond its initial stage. In 1991, pro-choice organizations were forced to
respend o the nomination of Clarence Thomas to the U.S. Supreme Court and the threat posed
by an increasingly hostile judiciary.

Tris was also the period when choice becuame a major electoral issue. Beginning with the
1989 victories of governors Doug Wilder and James Florio and continuing in the 1990 and 1991
elections, pro-choice forces organized and delivered the votes of Americans who understood the
legal and political threats to 4 woman's freedom to choose. ‘I'hese electoral efforts culminated in
the 1992 election of a pro-choice President. “Who Decides?" messages motivated pro-choice
veters. whilz then-Governor Clinton appealed to women voters across party lines with the theme
of making abortion "safe, legal and rare." According to a major academic study of the 1992
clection:

"Abortion had a stronger influence on candidate choice than any other policy

issue included in the study, including affirmative action, social welfarc, defense
speading, the Gulf War, and the death penalty.™!

23
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Victory. however, came at a tremendous cost. President Clinton's election led voters to
belizve -- erroneously -- that the right to choose was sccure. The salience of the issuc
diminished, and Amenicans curtailed their financial contributions to pro-choice organizations.
Thezse factors made it virtuallv impossible to sustain a “Real Choices" campaign.

Nevertheless. the demonstrated power of the "Real Choices” direction led NARAL in
carly 1994 to officially adopt a broadened mission and namc change. If there was any doubt
abo:t how 2 more comprehensive pro-choice agenda would be received, it vanished when both

the New York Times and the Washington Post lauded the efforts of NARAL and Planned

Parentheod in this area:
"Today nearly one out of three American babies is born to an unwed mother. For
parent and child the economi¢ and educational prognosis is grim -- reason enough
te: belicve that NARAL and Planned Parenthood, which announced a similar
iniziative last vear, have picked a good time to begin making sure that women
have real choices."*
3ur, once again, political developments led NARAL to suspend its “Real Choices™
camneion. [n 1994, anti-chowee forces, capitalizing on pro-choice complacency, organized,

mobilized and turncd out their supporters in the mid-term elections. Congress foll firmly under

anti-choice control.

Today, anu-choice stalwarts chair almost every committee with jurisdiction over women's
reprocuctive health and press their advantage by successfully attaching anti-choice nders to
sperding 5ifls. With only 33 fully pro-choice Senators and 135 fully pro-choice House members

in the most anti-choice Congress since Roe v. Wade, abortion opponents maintain a crucial

advantaoe in shaping the public debate on abortion. The late-te ortion issue is a prime
dvamag haping the public debat bort The late-term abort eisap
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Propanents of a ban on late-term abortion shifted the focus ot the debate from the woman
to the abortion procexiure and trom early pregnancy tcrmination tu second and third trimester

abortion. Late-tenn abartion has become the anti-choice movement's lcad assault against a

woman's feedom to choose, dominating the legislative debate and news media coverage of

abortion

The agenda-setting and opinion-shaping nature of the late-term abortion debate has had a
significant impact. Its effect 1s analogous to the mid-80s (1lm. the "Silent Scream,” which used

titresound to depict the developing fetus. Both the "Silent Scream” and late-term abortion

focused new

e eew

attention on the fetus. However, in the 80s. anti-choice forces were unable to
capiatize on their momentum to pass legislation because the House remained under pro-choice
conira! and the Scnate returned to pro-choice control in 1980.

{eqislative and Public Education Strategy

Pra-choice forces need to refocus on our core messages. NARAL's research and analysis
damanstate that a proachive legislative and public education campaign to protect choice and 10

ake aboertion less necessary is both sound puhlic policy and a vehicle to retumn us to more

favarahle sro-choice ground.

NARAL's rescarch, including focus groups conducted in April, 1997, underscores the

contneed support for safe, early abortion and programs to prevent unplanned pregnancy,

ia)
el

v emcrgency contraception. The analysis of the focus groups found:

“IMerubens and nonmembers alike respond positively to initiatives that broaden
the issue on ow teans -- emergency contraception and RU-486 are the most
obvieus examples. These issues and initiatives help them -- and NARAL -- move

S5
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b & 10 2 pro-active posture rather than simply trying to hold back the advance of
e other side."¢

A pro-choice legislative and public education campaign should include early
reproductive choices that help reduce the high rate of unintended pregnancy. as well as working
1o defend the fundamental right to choose. The components can include: improving awareness
of, anc access to, emergency contraception; mandating insurance coverage for contraception and
ensuring adequate funding for family planning programs: increasing resources for contraceptive
resezrth 2nd development. and promoting comprehensive scxuality education in the nation's
schools. these initiatives will improve reproductive health, expand reproductive choices, help

reduce unintended pregnancy, and promote the value of personal responsibility.

These efTorts will advance our goal of making abortion less necessary. They will allow
ug ¢ sncak in 2 way that has the broadest possible consensus and that addresses the moral
=3 o swing voters. And they will reveal the true intentions of opponents of choice, who
wart @ dany women control of reproductive decisions and access o reproductive health services.

While i the short-term we may be unable to enact legislation because of the current
makaup of Congress, our campaign will lay the groundwork fur success in a more hospitabic
Conarcess. Moreover, this approach can rejuvenate pro-choice activists and supporters working
towzard 2 common, positive goal at the state and fcderal levels. Pro-choice organizations will be
able 1o oz aden their message, reclaim support among the majority of Americans. and establish

conrext for subsecent pro-choice electoral work.
A Lizh immnact public education campaign is critical to refocusing the abortion debate.

Indeel, th2 anti-cholce movement has used this strategy to its advantage. NARAL's research
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shows that the “[ifz. What a Beautiful Choice” advertising campaign by the DeMoss Foundation
heinad Tay the o-oundwork for the anti-choicc legislative assault on late-term ubortion and is

having an impact on pithlic attitudes about reproductive choicc. The NARAL Foundation, with a

AL T,

grant from the Packard Fourdation, is conducting critical new rescarch for an effective and
crosctive advertising campaign that will articulate the values underlying the pro-choice position.
The campaign is intended to give the "mushy middle” on reproductive choice a moral and cthical
framawork in which to ground their pro-choice belicfs and to recoup surue of the erosion of
puhiic sunnort for the freedom to choose. Another critical audience for the pro-choice message
13 the 2ost-Roe generation. the first to come of age with abortion as a constitutionally protected
righr. The Pro-Choice Education Project is taking the lead in devising a public education effort
soeuifcal'y 1argered 10 voung women. Wc¢ must begin to lay the groundwork now and build
wawzsd = mere ntensive public education campaign in January 1998 on the 25th anniversary of
Rf_"»_“ b ’f'_f.fa‘.
Flecrneal Strategy

Conventional wisdom rotwithstanding. abortion remains a potent factor clectorally. In

the 1952 orasidential campaign. Bill Clinton won 17 percent of Republican voters because of his

g

sunna~ for the freedom to choose.” A 1996 NARAL poll found that 39 pereent of voters
consiZersd 2bortion to be the single most or one of the most important issues for them® Voters
must oe educated. however, about the candidate’s position on choice.

ANARAL focus group this year found that voters were surprised to learn that the House
ard thz Senzte ars both sulidly anti-choice. And they said that their elcction decisions would be

inMueaned by their concern that their Member of Congress might vote to restrict abortion rights.

7
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218> Fhm lateccerm abo_rtion_. most voters do not know about the 53 congressional votes taken
or zhoizz durine the 104th Congress. Despite cfforts by individual pro-choice Members, the
Demncrzsic leadzrship has been unwilling to usc the abortion issue -- as they have used the
environmeant and Medicare -- to dramatize the impact of radical night control of Congress.

Ir: the 1998 mid-term elections, anti-choice forces will attack pro-choice Meinbers’
opTasiton to a han on late-term abortion. It is critical for pro choice candidates to begin using
messages now that resonate with the pro-choice majority and not wait to be attacked on late-term
aborian. Pro-choice candidates must quickly establish their support for the right to choose and
for creanancy prevention, and they must characterize their opponent's positions on these issues as
extreme.

Emphasizing positive messages early and often and staying focused on that agenda will
enatle pro-choice candidales to set the terms of the political debate. By stressing the importance
of keening politicians out of women's reproductive lives ("Wha Decides?") and prevention
("o ve Aartion Less Necessary™), pro-choice candidates can deliver messages that wal! tind
nuanrihziming sunport among their constituents.

Finzlly, 2 "Real Choices” prevention campaign will expose the fissure in the anti-choice
community betwean those who support contraception and those who oppose it.  Tactics that help

! the anti-choice movement will speed pro-choice efforts to get back on track. ‘The time to

begin is now.
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Overview

n recent years, pro-choicc forces have had to adjust to new political realities: a Congress
firmly vnder anti-choice control, complacency among pro-chuice voters, and a re-energized and
well-fnanced anri-choice movement. In addition, the difficult and protracted battle over
late-t2rm abornion has left pro-choice organizations on the defensive and off message.

It v time to get back on track. We believe. und NARAT 's research shows, that the
pro-choice movement has the winning messages and issues to shift the debate back to more
tavorzblez zround. The pro-choice arsenal contains powerful and effective messages that
resonate with Armericaas -- messages that were overshadowed by the fight over late-term
abortion. There are several strategic advantages to emphasizing our core message of keeping
politicians out of private reproductive health decisions ("Who Decides?") and to broadening the
message to include early prevention and an expansion of women's reproductive choices ("Make
Abortion Less Necessary™). These messages will help us reswne our conversation with
mamstream America, return pro-choice organizations to more proactive ground, and put
opporents of choice on the defensive. At this juncture in the fight aver late-term abortion,

we must movea quickly to scize the initiative. We cannot afford to wait.
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History

After extensive public opinion research, NARAL devcloped the "Who Decides?”
message in conjunction with the pro-choice maohilization around the Supreme Court's 1989
decision. Webster v. Reproductive Health Services. NARAL's "Who Decides?" public education
campaign in 1989 and 1990 shifted the debate from the question of whether abortion is right or
wrong to the question of who makes the abortion dccision -- politicians or the individual woman
with her physician. Pollster Harrison Hickman wrote at the time:

"When the issue is presented as a question of the proper role of government and

whether or not current laws on abortion should be changed to make abortion

illegal, the majority support our pro-choice position....This is why reducing the

issue 10 one simple policy-based question ("Who decides”™) works so well: It

frames the very complex matter of abortion rights on the dimension where voters

most readily accept our view."™

in 1991. NARAL ficld tested its hypothesis that placing abortion along a continuum of
reoraductive choices, including pregnancy prevention, would create an even broader pro-choice
constituency  Our public-opinion research found overwhelming support for this expanded
mission:

"For NARAIL and ather pro-choice forces, the advantages of moving in a broader

thematic direction are numerous. Strategically, this adjustment moves NARAL

toward & more mainstream position and. in the process, helps expose some of the

most unpopular, extremist elements of the anti-choice movement. Politically, this

makes it easicr to attract public and elite support for our proposals and, in time, to

develop and pass a more expansive and attractive legislative agenda. . . . [T)his

thematic approach grounds our arguments for abortion rights in a larger conteXt.

giving our supporters something to fight for in addition to continuing the fight

against encroachments on abortion rights.™

Thart pol! found that 89 percent of pro-choice voters and 73 percent of swing voters (the

b
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"rmushy muddle") on abortion strongly support reducing the number of unplanned pregnancies
through increasad access to sexuality education and birth control.

Based on its research, NARAL began a limited advertising campaign in 1991 aimed at
the 40 perceni of the electorate who are swing voters on choice. ®ne ad stated:

‘ "{T]o us. being pro-choice means having real chnices It means working to
' improve our nation's reproductive health care policies. It means working to

reduce the need for abortion. . . . That's why we're working tor better sex

education, more effective birth conwol. improved methods of contraception and

nrz- and post-natal care.”?

While attempts were made to raise the resources to launch a national “Real Choices”
adverising campaign, other major developments captured public attention and prevented the
campaign from moving beyond its initial stage. In 1991, pro-choice organizations were forced to
respond to the nomination of Clarence Thomas to the U.S. Supremie Court and the threat posed
by an increasingly hostile judiciary.

Tris was also the period when choice becume a major electoral issue. Beginning with the

19e9 victories of covernors Doug Wilder and James Florio and continuing in the 1990 and 1991
elections, pro-choice forces organized and delivered the votes of Americans who understood the
legal and politica! threats 10 a woman's freedom to choose. ‘I'hese electoral efforts culminated in
the 1992 election of a pro-choice President. “Who Decides?” messages motivated pro-choice
veters. while then-Governor Clinton appealed to women votcers across party lines with the theme
of' making abortion "safe, legal and rare.” According to a major academic study of the 1992
clection:

"Abortion had a stronger influence on candidate choice than any other policy

tssue included in the study, including affirmative action, social welfarc, defense
spending, the Gulf War, and the death penalty.™*

‘9d
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Victory, howeaver. came at a tremendous cost. President Clinton’s election led voters to
belizve -- erroneously -- that the right to choose was secure. The salience of the issuc
dirrinished. and Americans curtailed their financial contributions to pro-choice organizations.
These factors made 1t virtuallv impossible to sustain a "Real Choices™ campaign.

Nevertheless. the demonstrated power of the "Real Choices" direction led NARAL in
carly 199 to officially adopt a broadened mission and name change. If there was any doubt
abomut how 2 more comprehensive pro-choice agenda would be received, it vanished when both

the New York Times and the Washington Post lauded the efforts of NARAL and Planned

Parentheod in this area:

"Today nearly one out of three American babies is born to an unwed mother. For

parent and child the economic and educational prognosts is grim -- reason enough

te: believe that NARAL and Planned Parenthood, which announced a similar

initiative last vear, have picked a good time 10 begin making sure that women

have real choices."*

Zur, once again, political developments lcd NARAL to suspend its "Real Choices™
camnaion [n 1094, anti-choice forces, capitalizing on pro -choice complacency, organized,
mobilized and turncd out their supporters in the mid-term elections. Congress fell firmly under
anti-choice control.

Today, anu-choice stalwarts chair almost every committee with jurisdiction over women's
reprocuctive health and press their advantage by successfully attaching anti-choice riders to
spending hils. With only 33 fully pro-choice Senators and 135 fully pro-choice House members

in the most anti-choice Congress since Roe v. Wade, abortion opponents maintain a crucial

advemage in sheping the public debate on abortion. The late-term abortion issue is a prime
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Proponents of a ban oa late-term abortion shified the focus of the debate from the woman
1o the abortion procexiure and from early pregnancy tcrmination to second and third trimester
abortion. Late-term abortion has become the anti-choice movement's lcad assault against a
woman's freedom to choose, dominating the legislative debate and ncws media coverage of

4 ahortion.

The agenda-setting and opinion-shaping nature of the late-term abortion debate has had a
sigrificant impact. Its effect is analogous to the mid-80s I1lm. the "Silent Scream,” which used
uitresound to depict the developing fetus. Both the "Silent Scream” and late-term abortion
focused new attention on the fetus. However, in the 80s. anti-choice forces were unable to
capiiize on their momentum to pass legislation because the House remained under pro-choice

control and the Scnate returned to pro-choice control in 1980.

{eaislative and Public Education Strategy

Pro-choice forces need to refocus on our core messages. NARAL's research and analysis
demaonstate that a proaciive legislative and public education campaign to protect choice and to
meke abortion less necessary is both sound public policy and a vehicle to return us to morc
favarable pro-choice ground.

NARAL's research, including focus groups conducted in April, 1997, underscores the
contnued support for safe, early abortion and programs to prevent unplanned pregnancy,
especially emergency contraception. The analysis of the focus groups found:

“MMerubers and nonmembers alike respond positively to initiatives that broaden

he issue on ow tenns -~ emergency contraception and RU-486 are the most

obvious examplics. These issues and initiatives help them -- and NARAL -- move

5
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KNOWLEDGE OF CANDIDATES ABORTION POSITIONS AND SALIENCE OF
ABORTION BY SOCIaL CHARACTCRISTICS AND POLITICAL ATTITUDES

TeRLE 3

FAX NO. 202 973 3070

Know Positions

Know Candidates’ and Aberuon
Pecitions Sahent
(%) (%)
All votenn 9 24
Ate
17-29 56 28
3o-19 (%) 30
40-49 59 k2
S0-6&4 62 0
65+ 50 14
Serx
Male 61 n
Female 56 25
Rue
White 60 26
. Black 49 8
Edrcarion e
0-11th Grade 35 7
Gnduated high school sl e
1 Some cotiege 60 26
e Craduated collexe 76 35
[rcome
Lower 49 14
Middle 61 28
Upper 67 28
Party dexrificarion
Demoant 59 18
{ndepcndent S6 23
Republian 62 N
Abortion posrtion
Never allowed s2 2
Rarcly allowed 58 26
If desr need 5S4 14
Worman's chotce 24

62

Source' [992 Amencan Nationzi Eccuion Study
Notc. Peresnrages hased on respondents who reparted voting in presidential election
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Not surprisingly, knowledge of the presidential candidates’ posizions on abortion
was strongly related 20 socioeconomic status. Barely one third of vorers who did not
complete high schan! were aware of both candidates’ positions compared with more
than three-fourths of college graduates. Similarly, two thirds of upper income vor-
ers knew bath candidates’ positions compared with less than half of lower income
voters. At least on the issue of abortion, the potential for policy-based voting was
much greater among well-educated and affluent vorers than among less-cducated
and economicaally deprived votere

Despite the rather strong relationship between SES and knowledge, Republicn
voters were only slightly more knowledgeable about the candidates’ positions than
Democratic voters. Thus. the asymmetrical impact of abortion on partisan defec-
tion rates cannot be explained by the overall level of knowledge of Democratic and
Republican voters. However, the dara in table 3 indicate that abortion was 2 more
salient 1ssue among Recpublicans than among Democrats. A!most one third of
Republican voters mentioned abortion at least once in response 1o the open-ended
questons compared with fewer than one fifth of Democratic veters. This differ-
ence was largely a by-product of racial and socioeconomic differences between sup-
porters of the two partics: concern with abortion was strongly related to education
and was much greater among whites than among blacks
( T'he data in table 3 show the absolute levels of awarencss and concem about
] 3w 2buction among €%, 2arty’s supporters. However, the potential fui™=<hicy-based !
§L voting also depends upon the cxtent of selective perccption 2nd cuncern among

L party supporters. We need to know whether voters who disagreed wich their party's
stance on abortion were aware of this cunflict and whether they cared about the .

issue. Therefore, table 4 shows the level of awarmess and concer : about abortion
among pro—<hoicc and pro-life Democrats and Republicans. ;
The data in table 4 show that selective perception and concemn were major ob-
stacles to policy-based voting on abortion, especially among Democrats. Only 39%

TasoLE 4

L SELECTIVE PERCEPTION AND CONCELRN. AWARENESS OF (TANDIDATES'
4
i POSITIONS AND CONCERN ABOUT ABORTION AMONG PARTISANS

t, »
F O
E Dcmoenas Republiaas .
N Pro-Lifc Pro-Choice Pro Life Pro-Choice
Unaware 61% 28% 229% 4% ’
Awsre, not concerned 21% $1% 38% 31% =
. Awarcaand concemnecd 11% 1% «0% 24%
Tou! 99% 100 100% 100% ,
~ 186 el4 210 249

L
L Source. 1992 Amencan National Election Srudy
Note: Percentages may not col 100 due 1o rounding
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MISC.

There is a Wyoming Suffrage Memorial bronze table at 17th St.
Carey Ave. in Cheyenne. It marks the site where
suffrage law was passed in the United States."

and
"the first woman

A special suffrage exhibit went up November ‘94 at the Museum of
the Mountain Man in Pinedale. Contact 307-367-4104.











































































Bodybuilder Muscles Out Olympic Hero

‘Body by Jake’s $100,000 Donation Oulpaces Cri/ﬁth Joyner for Fitness Council Post

By Charles R. Babcock

Washmgion I'ost Maff Writer

President Clinton's intention to ap-
point a California bodybuilder who gave
$100.000 to the Democratic National
Commiltee last year to the President’s
Council on Physical Fitness and Sports
has run into a complication.

To make room on the 20-member
counci! for Jake “Body by Jake™ Stein-
feld, White House personnel director
Robert Nash sent a letter early this
month to Olympic champion Ilorence
Griffith Joyner, co-chair of the council,
thanking her for her service and remov-
ing her from her post.

Griffith Joynerisn't pleased.

She said in a telephone interview
yesterday that she does not consider a
letter from Nash adequate notice. “I was
appointed by the president and expect
to be informed by the president,” she

said. “I'm very upset this action was
taken without talking to me. As far as |
am concerned I am still cochair of the
council.”

The White House issued a news

release last Friday at the Denver eco-

nomic summit about Clinton's plan to
appoint Steinfeld to the commission.
The Washington Post reported in
March that Steinfeld, who runs a fitness
training company and does fitness
shows on cable television, was under
consideration to become chairman of
the council. :

The panel advises the president and
the secretary of health and human
services on ways to encourage Ameri-
cansto be more physically fit. Members
serve without pay at the pleasure of the
president with no setterms. One admin-
istration official said HHS Secretary
Donna E. Shalala recommended against
Steinfeld's appointment.

The Friday release made no mention
of Griffith Joyner's leaving the council to
make room for Steinfeld. But officials
familiar with the dedision said someone
had to be replaced because there were
no openings.

“We were informed by the White
House that she has resigned,” Joan
Komlos, spokeswoman for the council,
said after sending a report=r a list of the
council members that included Stein-
feld's name with the notation “appoint-
ment pending,” but not Griffith Joyner’s.

A White House official said, “They
wanted to get some new blood” on the
council. But it was notimmediately dear
why Griffith Joyner, a prominent African
Ameriaan woman, was picked to be
bumped. Nash did not return a phone
call seeking an explanation.

" Clinton appointed Griffith Joyner co-
chair of the council, along with former
representative Tom McMilled (D-Md.)

in 1993. At the time he called both
“heroes to millions of Americans and
deservedly so.”

Griffith Joyner is best known for
winning four medals at the 1988 Olym-
pic Games in Seoul. Earlier this month,
she was on the cover of Jet magazine
with the headline “Flo-Jo talks about the
Importance of Physical Fitness.”

Steinfeld, who did not retumn a tele-
phone call seeking comment, had not
been an active political donor until he
gave $100000 to the DNC in four
checks last August and September.

The article published in March noted
that Steinfeld had appeared in a 1994
HBO comedy that created a stir among
Family Channel officials because he
appeared in a sex scene with a bare-
breasted actress The Virginian-Pilot in
Norfolk, home to ‘the Family Channel,
reported on the incident and quoted
Steinfeld as saying in the sitcom, “the
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woman rode me like a lZspee%bikE" In
an interview later, he said the scene
“was done in the spirit of good fun.”
The White House news release called
Steinfeld “a national known physical

The Washingtonost
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FLORENCE GRIFFITH JOYNER
... veryupset” this action was taken

* fitness motivator and chairman of the '

board of Body-by Jaka Enterprises.” -
McMillen said, *Y'm delighted to have )

him on board. He brings a lot of assets to
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KNOWLEDGE OF CANDIDATES' ABORTION POSITIONS AND SALIENCE OF
ABORTION BY SOCIAL CHARACTCRISTICS AND POLITICAL ATTITUDES

TRLE 3

FAX NO. 202 973 3070

L
i

Know Positions

Know Candidates’  and Abertion
Pasizions Salient
(%) (%) :
All coten 59 2 b
Age I':l.:
17-29 56 2 A
30-39 “ 30 v
€0~49 59 u 3 .
50-64 62 20 9
65+ 50 X &
Sex ,. .
Male 6! L)
Fermle 36 25 :
L
Race !
White 60 2 3§
Black 49 8 g
Cducarien 232
0-11th Girade 35 7
Graduated high school sl 18 '
Some collcge 60 26
Graduated college 76 33
lrncome ¥
]
Lower 49 14 |
Middle ol 8 i
Upper 67 28 i
Party Uemnrfication I
Democrat 59 18 i
{ndependent 56 23 !
Republian 62 3t E
Abortion pesition 1
Never aliowed 52 12
Rarely illowed 58 26
If dear need S¢ 14
62 24

Woran's choice

Source: 1992 Amencan National Elcction Study

Norc. Percentagec based on respundents wha reparted voring in presidential election
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Not surprisingly, knowledge of the presidential candidates’ positions on abortion
was strongly related 0 socioeconomic status. Barely one third of voters wha dic not
complete high schon! were 2ware of both candidates’ positions compared with more
than three-fourths of college graduates. Similarly, two thirds of upper income vor-
ers knew both candidates’ positions compared with less than half of lower income
voters. At least on the issue of zbortion, the potential for policy-based voting was
much greater among weli-cducated and affluent voters than among less-educated
and economically depnived voters

Despite the rather strong relationship between SES and knowledge, Republiczn
votare were only slightly more knowledgeable about the candidates' positions than
Democraric voters. Thus, the asymmetrical impact of abortion on parsisan defec-
uon rates cannot be explained by the overal! lcvel of knowledge of Democratic and

3¢
lg Republican voters. However, the data in table 3 indicare that abortion was 2 more
;IJ salient 1ssue among Republicans than among Democrats. Almost one third of
A Republican voters mentioned abortion at least once in response to the open-ended
Wy questions compared with fewer than one fifth of Democratic veters. This differ-
At ence was largely a by-product of racial and socioeconomic difTerences between sup- :
!’-'i porters of the two partics: conccmn with abortion was strongly related to education !
19 and was much greater among whitcs than among blacks )
' jt"; ‘I'he data in table 3 show the absolute levels of awareness and concem about '
I 5t 3bortion among € -narty’s supporters. However, the potential fui™ =k cy-based !
1;"- voting also depends upon the cxtent of selective perccpuon and cuncern among
‘ ;( ‘ party supporters. We need to know whether voters who disagreed with their party's
nt stance on abortion were aware of this conflict and whether they cared about the :
! "‘r‘ - issue. Therefore, table 4 shows the level of awamess and concer : 2bout abortion
cee among pro—<hoicc and pro-life Democrats and Republicans. .

b e The data in table ¢ show that selective perception and concem were major ob-
stacles o policy-based voting on abortion, especially among Democrats. Only 39%

ki TapLE 4
b, SELECTIVE PERCEPTION AND CONCLRN. AWAREMESS OF (CANDIDATES' '
- POSITIONS AND CONCERN ABOUT ABORTION AMONG PARTISANS .
' ~ Democras i _ Repubhicaas s
P Pro-Life Pro-Choice Pro Lafe Pro-Choice

Unaware 61% 28% 22% %

Awsre, noX concerned 21% (31N 38% 31% g

Awarc and conceencd 11% 1% 0% 24%

Tou! 99% 100%o 100% 100% .

~ 186 “l4 210 249

o
N Sourcc. 1992 Amencan National Election Studv
Note: Percentages may not cotal 100 duc 10 rounding
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